THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



UPELECT 


UPELECT LIKELIHOOD OF VOTING IN UPCOMING 
ELECTION 


TOTAL 


Extremely 
likely 


Very likely 


Somewhat 
likely 


Already 
voted 


TOTAL 


79% 


17% 


3% 


1% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


77% 


22% 


0% 


0% 


200 


Midwest 


82% 


13% 


4% 


2% 


174 


South 


80% 


14% 


4% 


1% 


245 


ooutn central 


80% 


18% 


2% 




82 


Central Plains 


74% 


20% 


2% 


4% 


77 


Mountain States 


85% 


15% 


1% 




70 


West 


78% 


16% 


5% 




155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


78% 


15% 


7% 




114 


Florida 


78% 


11% 


10% 


1% 


69 


Texas 


82% 


15% 


2% 




62 


New York 


65% 


35% 






54 


ncbl Ul OUUNlry 


81% 


16% 


2% 


1% 


705 


RG201 2 STATES BY 
2012 STATUS 


Odlc ncpUUIILdll 


81% 


16% 


3% 


0% 


285 


Taoo.i in 
1 Ubo-Up 


80% 


15% 


3% 


2% 


402 


Odlc UclllULIdl 


78% 


19% 


3% 


0% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


r\JL.\ 1 IvU DdUICLjlUUIlU 

States 


80% 


14% 


4% 


2% 


278 


Other states 


79% 


18% 


3% 


1% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


78% 


15% 


7% 




124 


7-9.9% unemployment 


79% 


17% 


3% 


1% 


716 


Less than 7% 
unemployment 


81% 


15% 


1% 


2% 


163 


URBAN URBAN CODE 


Rural 


77% 


22% 


1% 


1% 


135 


Suburban 


83% 


15% 


2% 


0% 


411 


Urban 


77% 


19% 


2% 


2% 


177 


utl\Utn utl\Utn 


Male 


81% 


15% 


3% 


1% 


481 


Female 


78% 


18% 


3% 


1% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


85% 


12% 


2% 


1% 


306 


Male / not employed 


73% 


22% 


3% 


2% 


175 


Female / employed 


81% 


14% 


4% 


1% 


265 


Female / not emnloved 


76% 


21% 


3% 


1% 


256 


RAGEBG AGE/C 


18-29 


68% 


20% 


11% 


1% 


126 


30-44 


84% 


12% 


4% 


1% 


291 


45-59 


82% 


15% 


2% 


1% 


256 


60 and older 


78% 


21% 


0% 


1% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


70% 


20% 


9% 


1% 


219 


35-44 


88% 


8% 


3% 


1% 


199 


45-64 


83% 


15% 


1% 


1% 


358 


65 or over 


74% 


24% 




1% 


218 


Unsure / refused 


82% 


18% 






10 



(cont.) 
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UPELECT 


UPELECT LIKELIHOOD OF VOTING IN UPCOMING 
ELECTION 


TOTAL 


Extremely 
likely 


Very likely 


Somewhat 
likely 


Already 
voted 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


79% 


14% 


6% 


1% 


417 


45-64 


83% 


15% 


1% 


1% 


358 


65 or over 


75% 


24% 




1% 


228 


RR96 AGE /SEX 


Male / under 45 


82% 


13% 


5% 


1% 


216 


Male / 45+ 


80% 


18% 


1% 


1% 


266 


Female / under 45 


76% 


16% 


7% 


1% 


202 


Female / 45+ 


80% 


19% 


1% 


1% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


81% 


16% 


2% 


1% 


752 


Black / African American 


72% 


22% 


6% 




120 


Hispanic / Latino 


78% 


12% 


9% 




90 


Other 


77% 


20% 


1% 


1% 


40 


GENRACE RACE BY 
GENDER 


White men 


83% 


14% 


2% 


1% 


361 


White women 


79% 


18% 


2% 


1% 


391 


Black men 


74% 


24% 


1% 




51 


Black women 


71% 


20% 


9% 




70 


Hispanic men 


72% 


16% 


11% 




47 


Hispanic women 


85% 


8% 


7% 




43 


WHITE SENIORS 


White seniors 


78% 


20% 


0% 


1% 


288 


Other 


80% 


15% 


4% 


1% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


83% 


13% 


2% 


1% 


401 


Independent 


74% 


20% 


5% 


1% 


171 


Democrat 


78% 


19% 


3% 


1% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


84% 


14% 


1% 


1% 


440 


Ticket splitter 


70% 


24% 


6% 




74 


Democrat 


77% 


17% 


4% 


1% 


490 


PARTISAN PARTISAN 


Hard GOP 


85% 


13% 


1% 


1% 


365 


aott GOP 


73% 


25% 


2% 




78 


Ticket splitter 


69% 


16% 


15% 




72 


Soft DEM 


77% 


18% 


4% 


1% 


86 


Hard UbM 


78% 


18% 


3% 


1% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


80% 


16% 


3% 


1% 


561 


IVIUUcldlc 


71% 


19% 


9% 


1% 


66 


Liberal 


79% 


17% 


2% 


1% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


79% 


19% 


1% 


1% 


189 


Somewhat conservative 


81% 


15% 


3% 


1% 


372 


Moderate / liberal 


78% 


18% 


3% 


1% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


83% 


13% 


2% 


1% 


401 


Independent 


74% 


20% 


5% 


1% 


171 


Conservative DEM 


68% 


23% 


8% 


1% 


121 


Mod / lib DEM 


82% 


17% 


0% 


1% 


310 
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UPELECT 


UPELECT LIKELIHOOD OF VOTING IN UPCOMING 
ELECTION 


TOTAL 


Extremely 
likely 


Very likely 


Somewhat 
likely 


Already 
voted 


PARIDE0L PARTY/ 
IDEOLOGY 


Liberal DEM 


82% 


15% 


2% 


1% 


318 


Mod / conservative DEM 


69% 


21% 


9% 


1% 


171 


Independent 


70% 


24% 


6% 




74 


Mod / liberal GOP 


72% 


24% 


4% 




56 


Conservative GOP 


85% 


13% 


0% 


1% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


89% 


10% 


1% 


0% 


140 


Yes 


79% 


18% 


3% 




75 


Unsure 


75% 


21% 


4% 




54 


No 


74% 


18% 


7% 


1% 


228 


No / strongly 


80% 


17% 


2% 


2% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


38% 


34% 


28% 




43 


High school graduate 


73% 


23% 


3% 


1% 


207 


Some college 


81% 


14% 


3% 


2% 


250 


College graduate 


85% 


14% 


1% 


0% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


83% 


14% 


1% 


1% 


367 


Non-college men 


72% 


20% 


7% 


1% 


114 


OUIIcyc WUIIlGll 


84% 


14% 


2% 


1% 


385 


Non-college women 


63% 


29% 


8% 


0% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


78% 


17% 


3% 


2% 


367 


Minority non-college 
graduate 


63% 


26% 


12% 




133 


nthorc 


85% 


14% 


1% 


0% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


VVIIILc [[Idle HUM L-Ullcyc 

graduates 


81% 


16% 


1% 


2% 


169 


White female non-college 
graduates 


75% 


19% 


4% 


2% 


198 


Minority male non-college 
graduates 


64% 


26% 


1 0% 




63 


Minority female 
non-college graduates 


61% 


26% 


13% 




70 


Other 


85% 


14% 


1% 


0% 


503 


Wll 1 WIN WHO Wll 1 
VvlLLVvIlN VVnL' WILL 

WIN 


nuiiiiicy 


86% 


13% 


1% 


0% 


368 


Obama 


75% 


19% 


4% 


1% 


535 


Other 


100% 








1 


Unsure / refused 


79% 


17% 


3% 


2% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


84% 


14% 


1% 


0% 


133 


Non-union household 


79% 


17% 


3% 


1% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


72% 


19% 


7% 


2% 


215 


Married 


83% 


15% 


1% 


0% 


576 


No longer married 


76% 


19% 


3% 


1% 


212 
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UPELECT 


UPELECT LIKELIHOOD OF VOTING IN UPCOMING 
ELECTION 


TOTAL 


Extremely 
likely 


Very likely 


Somewhat 
likely 


Already 
voted 


MOMDAD PARENTS 


Dad 


87% 


11% 


2% 




160 


Mom 


80% 


18% 


2% 




170 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


85% 


13% 


2% 




245 


Married / no children 


82% 


16% 


1% 


1% 


331 


Divorced / children 


99% 


1% 






23 


Divorced / no children 


83% 


15% 


1% 


1% 


88 


Single /children 


76% 


16% 


8% 




45 


Single /no children 


71% 


20% 


6% 


3% 


169 


Other / mixed 


65% 


27% 


6% 


1% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


66% 


19% 


12% 


3% 


109 


Married women 


84% 


16% 


0% 




276 


No longer married 
women 


76% 


21% 


2% 


1% 


136 


Single men 


78% 


19% 


1% 


2% 


106 


Married men 


83% 


14% 


3% 


1% 


300 


No longer married men 


76% 


17% 


5% 


2% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


81% 


15% 


1% 


3% 


72 


White single women 


69% 


17% 


8% 


5% 


61 


White married men 


84% 


13% 


2% 


1% 


236 


White married women 


82% 


18% 






230 


White no longer married 
men 


79% 


19% 




2% 


54 


White no longer married 
women 


77% 


20% 


2% 


1% 


100 


Other 


75% 


18% 


6% 


0% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


67% 


23% 


10% 




28 


Married mothers 


84% 


15% 


1% 




117 


No longer married 
mothers 


76% 


24% 






25 


I MUI I I 1 lUu Iclo 


79% 


16% 


3% 


1% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


80% 


20% 






116 


Non-white mothers 


79% 


14% 


7% 




53 


Non-mothers 


79% 


16% 


3% 


1% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


75% 


15% 


10% 




54 


Middle class 


82% 


15% 


2% 


1% 


749 


Low income 


70% 


24% 


4% 


2% 


192 


Working class 


83% 




17% 




6 


Unemployed 


61% 


39% 






3 
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UPELECT 


UPELECT LIKELIHOOD OF VOTING IN UPCOMING 
ELECTION 


TOTAL 


Extremely 
likely 


Very likely 


Somewhat 
likely 


Already 
voted 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


75% 


15% 


10% 




54 


Middle class family 


85% 


14% 


2% 


0% 


525 


Middle class / not married 
or parent 


77% 


18% 


3% 


2% 


224 


Lower class 


70% 


24% 


4% 


2% 


200 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


80% 


17% 


3% 


1% 


195 


Protestant 


80% 


16% 


2% 


3% 


154 


Baptist 


77% 


18% 


5% 


0% 


173 


Fundamentalist / 
Pentecostal 


82% 


16% 


1% 


0% 


167 


Other 


75% 


21% 


1% 


2% 


81 


No affiliation 


80% 


15% 


4% 


0% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


78% 


19% 


3% 


1% 


362 


At least once a month 


82% 


15% 


3% 


1% 


203 


Infrequently 


83% 


13% 


2% 


2% 


158 


Never 


61% 


29% 


10% 




23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


73% 


19% 


5% 


3% 


92 


Active Protestant 


85% 


15% 






64 


Active Baptist 


77% 


19% 


3% 


1% 


96 


Active Fundamentalist / 
Pentecostal 


80% 


19% 


1% 




87 


Active Other 


74% 


26% 






22 


Non-active 


80% 


16% 


3% 


1% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


82% 


13% 


3% 


2% 


154 


Male not evangelical 


80% 


16% 


2% 


1% 


327 


rcllldlc UUIII dydlll / 

evangelicals 


78% 


17% 


4% 


0% 


205 


Female not evangelical 


78% 


18% 


3% 


1% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


83% 


14% 


1% 


1% 


259 


Non-white Evangelical 


/U lo 


&J lo 


no/ 
3 lo 


1 lo 


100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


87% 


11% 


1% 


1% 


203 


Non-white conservative 
Christians 


72% 


19% 


8% 


1% 


55 


White non-conservative 
Christians 


70% 


26% 


4% 




56 


Non-white 

non-conservative 

Christians 


68% 


21% 


11% 




46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


83% 


14% 


1% 


1% 


394 


Non-gun owner HH 


77% 


18% 


4% 


1% 


609 
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UPELECT 


UPELECT LIKELIHOOD OF VOTING IN UPCOMING 
ELECTION 


TOTAL 


Extremely 
likely 


Very likely 


Somewhat 
likely 


Already 
voted 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


80% 


15% 


4% 


1% 


399 


Unsure 


78% 


19% 




3% 


71 


Wrong track 


79% 


17% 


3% 


1% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


83% 


15% 


2% 


1% 


445 


Undecided 


75% 


19% 


6% 




98 


Democrat 


77% 


18% 


4% 


1% 


459 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


82% 


14% 


4% 




69 


Health care costs 


68% 


17% 


13% 


2% 


74 


Gov't spending & budget 
deficit 


85% 


13% 


1% 


1% 


158 


Economy 


85% 


14% 


1% 


0% 


280 


Medicare & SS 


77% 


19% 


1% 


3% 


88 


Jobs 


78% 


15% 


6% 


2% 


151 


Other 


73% 


25% 


2% 




183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


80% 


16% 


3% 


1% 


715 


Natl security issues 


74% 


23% 


3% 




73 


Education 


82% 


14% 


4% 




69 


Medicare / SS 


77% 


19% 


1% 


3% 


88 


Other 


75% 


22% 


4% 




58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


77% 


18% 


4% 


1% 


532 


Unfavorable 


82% 


15% 


2% 


1% 


453 


No opinion 


71% 


29% 






18 


Never heard of 


100% 








1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


84% 


14% 


1% 


1% 


506 


Unfavorable 


78% 


17% 


4% 


1% 


439 


No opinion 


59% 


29% 


12% 




54 


Never heard of 


33% 


37% 


29% 




3 


KbHOJA BAKAOK 
OBAMA JOB 
APPROVAL/C 


Approve 


77% 


18% 


4% 


1% 


500 


Unsure 


68% 


32% 






19 


Disapprove 


83% 


15% 


2% 


1% 


484 


RRfl IA1 APPRfWF 

nDUJn 1 nrrnuvc 

OBAMA /ECONOMY/C 


Ann cava 


79% 


16% 


4% 


1% 


477 


Unsure 


58% 


34% 


9% 




12 


Disapprove 


81% 


17% 


2% 


1% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGET & 
SPENDING/C 


Approve 


79% 


15% 


4% 


1% 


399 


Unsure 


71% 


22% 


5% 


2% 


39 


Disapprove 


80% 


17% 


2% 


1% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


78% 


18% 


3% 


1% 


505 


Unsure 


67% 


26% 


8% 




48 


Disapprove 


83% 


14% 


2% 


1% 


450 
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UPELECT 


UPELECT LIKELIHOOD OF VOTING IN UPCOMING 
ELECTION 


TOTAL 


Extremely 
likely 


Very likely 


Somewhat 
likely 


Already 
voted 


RB0JA6 APPROVE 
OBAMA/ STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


77% 


18% 


4% 


1% 


567 


Unsure 


61% 


28% 


11% 




22 


Disapprove 


83% 


15% 


1% 


1% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


83% 


15% 


1% 


1% 


503 


Obama 


77% 


18% 


3% 


1% 


472 


Both 


66% 


34% 






2 


Neither 


43% 


18% 


38% 




9 


Unsure 


54% 


23% 


23% 




17 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


84% 


14% 


1% 


1% 


431 


Obama 


77% 


18% 


4% 


1% 


518 


Both 


100% 








6 


Neither 


64% 


9% 


27% 




13 


Unsure 


69% 


29% 


3% 




35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


84% 


14% 


1% 


1% 


491 


Obama 


76% 


19% 


4% 


1% 


469 


Both 


36% 




64% 




2 


Neither 


63% 


10% 


27% 




13 


Unsure 


74% 


23% 


3% 




28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


83% 


15% 


1% 


1% 


702 


Yes / watched news 
coverage 


78% 


17% 


4% 


2% 


158 


No 


62% 


24% 


13% 


1% 


142 


Unsure / refused 




100% 









RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


84% 


14% 


1% 


1% 


484 


Undecided 


56% 


28% 


17% 




30 


Obama 


76% 


18% 


4% 


1% 


490 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


96% 


1% 




2% 


405 


Most likely 50% 


95% 


3% 




2% 


502 


Most likely 60% 


92% 


6% 




2% 


605 


Most likely 70% 


90% 


9% 




1% 


702 


100% of sample 


79% 


17% 


3% 


1% 


1003 


TOTAL 


79% 


17% 


3% 


1% 


1003 
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UNAIDP 


UNAIDP UNAIDED PRESIDENTIAL BALLOT 


TOTAL 


Mitt Romney 


Barack 
Obama 


Named other 


Unsure 


TOTAL 


45% 


46% 


1% 


8% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


40% 


50% 




10% 


200 


Midwest 


42% 


51% 


1% 


5% 


174 


South 


49% 


41% 


2% 


9% 


245 


South Central 


46% 


44% 


1% 


10% 


82 


Central Plains 


53% 


39% 




8% 


77 


Mountain States 


54% 


41% 




5% 


70 


West 


40% 


50% 


4% 


7% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dMIUl llld 


42% 


47% 


4% 


7% 


114 


nuiiud 


50% 


36% 


2% 


11% 


69 


Texas 


47% 


43% 


1% 


9% 


62 


INcW TUll\ 


29% 


63% 




9% 


54 


Rest of country 


46% 


45% 


1% 


8% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


51% 


39% 


1% 


8% 


285 


Toss-up 


46% 


46% 


1% 


7% 


402 


Safe Democrat 


38% 


51% 


2% 


8% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


46% 


46% 


1% 


6% 


278 


Ulllcl bldlcb 


44% 


46% 


1% 


9% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcllipiUylllclll 


43% 


45% 


4% 


8% 


124 


/ y.y /o unemployment 


44% 


47% 


1% 


8% 


716 


1 qcc than T0/„ 
Lcbb Llldll / /o 

unemployment 


51 % 


43% 


1 % 


6% 


163 


URBAN URBAN CODE 


Rural 


50% 


37% 


3% 


10% 


135 


Suburban 


50% 


43% 


1% 


7% 


411 


Urban 


31% 


58% 


2% 


9% 


177 


GENDER GENDER 


Male 


50% 


41% 


2% 


7% 


481 


Female 


40% 


51% 


0% 


8% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


53% 


37% 


3% 


7% 


306 


Male / not employed 


45% 


46% 


1% 


8% 


175 


Female / employed 


35% 


56% 


0% 


9% 


265 


Female / not employed 


46% 


45% 


1% 


8% 


256 


RAGEBG AGE/C 


18-29 


36% 


54% 




10% 


126 


30-44 


35% 


55% 


3% 


8% 


291 


45-59 


52% 


41% 


1% 


6% 


256 


60 and older 


52% 


39% 


0% 


9% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


34% 


51% 


4% 


11% 


219 


35-44 


36% 


58% 


1% 


5% 


199 


45-64 


52% 


41% 


1% 


6% 


358 


65 or over 


52% 


38% 


1% 


9% 


218 


Unsure / refused 


55% 


24% 


2% 


19% 


10 
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UNAIDP 


UNAIDP UNAIDED PRESIDENTIAL BALLOT 


TOTAL 


Mitt Romney 


Barack 
Obama 


Named other 


Unsure 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


35% 


54% 


2% 


8% 


417 


45-64 


52% 


41% 


1% 


6% 


358 


65 or over 


52% 


37% 


1% 


10% 


228 


RR96 AGE /SEX 


Male / under 45 


43% 


46% 


4% 


7% 


216 


Male / 45+ 


55% 


36% 


1% 


7% 


266 


Female / under 45 


27% 


64% 


1% 


9% 


202 


Female / 45+ 


49% 


42% 


0% 


8% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


53% 


37% 


2% 


8% 


752 


Black / African American 


2% 


88% 




10% 


120 


Hispanic /Latino 


36% 


62% 


2% 


1% 


90 


Other 


42% 


41% 




17% 


40 


GENRACE RACE BY 
GENDER 


White men 


57% 


34% 


3% 


7% 


361 


White women 


50% 


41% 


1% 


9% 


391 


Black men 


4% 


83% 




14% 


51 


Black women 


1% 


92% 




7% 


70 


Hispanic men 


43% 


52% 


3% 


2% 


47 


Hispanic women 


27% 


73% 






43 


WHITE SENIORS 


White seniors 


55% 


35% 


0% 


9% 


288 


Other 


41% 


50% 


2% 


7% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


89% 


4% 


1% 


6% 


401 


Independent 


46% 


36% 


4% 


14% 


171 


Democrat 


3% 


89% 


0% 


8% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


87% 


5% 


1% 


6% 


440 


Ticket splitter 


39% 


41% 


4% 


16% 


74 


Democrat 


8% 


83% 


1% 


8% 


490 


PARTISAN PARTISAN 


Hard GOP 


91% 


2% 


1% 


6% 


365 


Soft GOP 


76% 


10% 


3% 


11% 


78 


Ticket splitter 


45% 


34% 


7% 


14% 


72 


Soft DEM 


15% 


70% 


2% 


14% 


86 


Hard DEM 


3% 


89% 


0% 


7% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


71% 


22% 


1% 


7% 


561 


Moderate 


38% 


44% 


10% 


8% 


66 


Liberal 


8% 


82% 


1% 


10% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


79% 


15% 


0% 


6% 


189 


Somewhat conservative 


66% 


25% 


1% 


7% 


372 


Moderate / liberal 


12% 


76% 


2% 


9% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


89% 


4% 


1% 


6% 


401 


Independent 


46% 


36% 


4% 


14% 


171 


Conservative DEM 


7% 


81% 




12% 


121 


Mod / lib DEM 


2% 


92% 


0% 


6% 


310 
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UNAIDP 


UNAIDP UNAIDED PRESIDENTIAL BALLOT 


TOTAL 


Mitt Romney 


Barack 
Obama 


Named other 


Unsure 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


3% 


89% 


0% 


7% 


318 


Mod / conservative DEM 


17% 


71% 


2% 


10% 


171 


Independent 


39% 


41% 


4% 


16% 


74 


Mod / liberal GOP 


53% 


20% 


6% 


21% 


56 


Conservative GOP 


92% 


3% 


1% 


4% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


83% 


12% 


1% 


4% 


140 


Yes 


84% 


6% 


6% 


5% 


75 


Unsure 


27% 


57% 




16% 


54 


No 


58% 


29% 


2% 


11% 


228 


No / strongly 


25% 


67% 


1% 


7% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


23% 


65% 




12% 


43 


High school graduate 


45% 


48% 


0% 


7% 


207 


Some college 


43% 


45% 


1% 


11% 


250 


College graduate 


48% 


44% 


2% 


6% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


51% 


38% 


3% 


8% 


367 


MAn.AAlloAO rYiori 
INUM OUIIcyc lllcM 


46% 


48% 


1% 


6% 


114 


College women 


42% 


50% 


1% 


8% 


385 


Non-college women 


37% 


54% 




10% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

VVillLC 1 \\J\ 1 UUIIGVJG 

graduate 


52% 


37% 


1% 


11% 


367 


Minority non-nnllpfip 

1 v 1 1 1 1 U 1 1 1 y IIUII UUI 1 Cy C 

graduate 


15% 


78% 




7% 


133 


Others 


48% 


44% 


2% 


6% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


54% 


37% 


1% 


8% 


169 


VA/hifo fomalo aaa-aaIIoao 
Millie lollldlc HUM OUIIcyc 

graduates 


49% 


38% 


0% 


13% 


198 


Minority male non-college 
graduates 


22% 


70% 




8% 


63 


Minority female 
non-college graduates 


9% 


84% 




7% 


70 


Other 


48% 


44% 


2% 


6% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


90% 


5% 


1% 


5% 


368 


Obama 


15% 


77% 


1% 


7% 


535 


Other 


100% 








1 


Unsure / refused 


42% 


28% 


7% 


23% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


26% 


61% 


2% 


12% 


133 


Non-union household 


48% 


44% 


1% 


7% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


33% 


58% 


1% 


8% 


215 


Married 


51% 


39% 


2% 


8% 


576 


No longer married 


39% 


52% 


1% 


8% 


212 


MOMDAD PARENTS 


Dad 


48% 


39% 


4% 


9% 


160 


Mom 


39% 


53% 


1% 


7% 


170 
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UNAIDP 


UNAIDP UNAIDED PRESIDENTIAL BALLOT 


TOTAL 


Mitt Romney 


Barack 
Obama 


Named other 


Unsure 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


46% 


42% 


3% 


9% 


245 


Married / no children 


55% 


37% 


1% 


7% 


331 


Divorced / children 


52% 


41% 


1% 


6% 


23 


Divorced / no children 


37% 


53% 


1% 


9% 


88 


Single / children 


23% 


71% 


2% 


3% 


45 


Single / no children 


36% 


55% 


0% 


9% 


169 


Other / mixed 


38% 


53% 


1% 


8% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


22% 


67% 




11% 


109 


Married women 


50% 


42% 


1% 


7% 


276 


No longer married 
women 


36% 


55% 




9% 


136 


Single men 


45% 


49% 


2% 


5% 


106 


Married men 


53% 


36% 


3% 


8% 


300 


No longer married men 


45% 


46% 


3% 


6% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


63% 


34% 


2% 


1% 


72 


White single women 


32% 


54% 




14% 


61 


White married men 


57% 


32% 


3% 


8% 


236 


Willie IlldlllcU WUIIIcll 


56% 


35% 


1% 


8% 


230 


VviiiLc iiu luiiyei Midiiicu 

men 


47% 


40% 


4% 


9% 


54 


White no longer married 
women 


45% 


47% 




8% 


100 


utner 


21% 


71% 


1% 


8% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


12% 


86% 




3% 


28 


Married mothers 


44% 


46% 


1% 


9% 


117 


No longer married 
mothers 


47% 


48% 




5% 


25 


Non-mothers 


46% 


44% 


1% 


8% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


54% 


37% 


1% 


7% 


116 


Non-white mothers 


7% 


86% 




7% 


53 


Non-mothers 


46% 


44% 


1% 


8% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


44% 


52% 




4% 


54 


Middlp class 


48% 


43% 


2% 


7% 


749 


Low income 


31% 


56% 


1% 


13% 


192 


Working class 


81% 


2% 




17% 


6 


Unemployed 


55% 


37% 




8% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


44% 


52% 




4% 


54 


Middle class family 


53% 


39% 


2% 


6% 


525 


Middle class / not married 
or parent 


38% 


53% 


1% 


8% 


224 


Lower class 


32% 


54% 


1% 


13% 


200 
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UNAIDP 


UNAIDP UNAIDED PRESIDENTIAL BALLOT 


TOTAL 


Mitt Romney 


Barack 
Obama 


Named other 


Unsure 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


47% 


45% 


0% 


7% 


195 


Protestant 


53% 


35% 


0% 


12% 


154 


baptist 


46% 


44% 


2% 


8% 


173 


Fundamentalist / 
Pentecostal 


55% 


38% 


2% 


5% 


167 


Other 


52% 


40% 




8% 


81 


No affiliation 


27% 


63% 


3% 


8% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


58% 


34% 


1% 


7% 


362 


At least once a month 


44% 


46% 


2% 


8% 


203 


Infrequently 


43% 


47% 




10% 


158 


Never 


33% 


53% 




14% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


59% 


36% 


1% 


4% 


92 


Active Protestant 


61% 


30% 




9% 


64 


Motive DdpilbL 


50% 


39% 


1% 


10% 


96 


Motive rUI lUdlllellldllbt / 

Pentecostal 


65% 


29% 


1% 


5% 


87 


Active Other 


51% 


37% 




12% 


22 


Non-active 


38% 


52% 


2% 


8% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti orto\r\ 1 
Ivldle UUIN dydlil / 

evangelicals 


61% 


31% 


2% 


6% 


154 


Ivldle I1UL cVdMycllOdl 


45% 


45% 


2% 


8% 


327 


Female born again / 
evangelicals 


53% 


35% 


1% 


11% 


205 


Female not evangelical 


32% 


61% 




7% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


70% 


18% 


2% 


10% 


259 


Non-white Evangelical 


21% 


72% 




7% 


100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


83% 


8% 


2% 


7% 


203 


Non-white conservative 

1 Mblldl lb 


35% 


57% 




8% 


55 


White non-conservative 
Christians 


24% 


53% 


3% 


21% 


JO 


Non-white 

non-conservative 

Christians 


4% 


90% 




6% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


63% 


29% 


2% 


7% 


394 


Non-gun owner HH 


33% 


57% 


1% 


9% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


3% 


90% 


0% 


6% 


399 


Unsure 


21% 


59% 


4% 


17% 


71 


Wrong track 


80% 


11% 


2% 


8% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


89% 


5% 


1% 


5% 


445 


Undecided 


34% 


28% 


7% 


31% 


98 


Democrat 


4% 


89% 


0% 


6% 


459 
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UNAIDP 


UNAIDP UNAIDED PRESIDENTIAL BALLOT 


TOTAL 


Mitt Romney 


Barack 
Obama 


Named other 


Unsure 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


12% 


81% 




7% 


69 


Health care costs 


22% 


70% 




8% 


74 


Gov't spending & budget 
deficit 


69% 


20% 


4% 


7% 


158 


Economy 


55% 


39% 


0% 


5% 


280 


Medicare & SS 


18% 


71% 


0% 


10% 


88 


Jobs 


42% 


51% 


1% 


7% 


151 


Other 


45% 


40% 


3% 


13% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


51% 


40% 


1% 


7% 


715 


Natl security issues 


43% 


45% 




12% 


73 


Education 


12% 


81% 




7% 


69 


Medicare / SS 


18% 


71% 


0% 


10% 


88 


Other 


47% 


36% 


6% 


11% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


6% 


86% 


0% 


8% 


532 


Unfavorable 


92% 


0% 


2% 


6% 


453 


No opinion 


33% 


15% 


13% 


40% 


18 


Never heard of 








100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


86% 


6% 


1% 


7% 


506 


Unfavorable 


1% 


92% 


1% 


6% 


439 


No opinion 


19% 


46% 


7% 


28% 


54 


Never heard of 




68% 




32% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


4% 


88% 


0% 


8% 


500 


Unsure 


21% 


39% 


9% 


32% 


19 


Disapprove 


88% 


3% 


2% 


7% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


4% 


87% 


0% 


9% 


477 


Unsure 


13% 


44% 




44% 


12 


Disapprove 


84% 


7% 


2% 


6% 


514 


RBOJA3 APPROVE 
OBAMA / FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


2% 


90% 


1% 


7% 


399 


Unsure 


18% 


61% 


3% 


19% 


39 


Disapprove 


77% 


13% 


2% 


8% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


8% 


84% 


1% 


8% 


505 


Unsure 


31% 


45% 


3% 


22% 


48 


Disapprove 


88% 


4% 


2% 


7% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


12% 


79% 


0% 


8% 


567 


Unsure 


53% 


18% 


4% 


26% 


22 


Disapprove 


89% 


1% 


2% 


7% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


88% 


3% 


1% 


8% 


503 


Obama 


1% 


92% 


0% 


6% 


472 


Both 




66% 




34% 


2 


Neither 


11% 




57% 


32% 


9 


Unsure 


6% 


38% 


10% 


47% 


17 
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UNAIDP 


UNAIDP UNAIDED PRESIDENTIAL BALLOT 


TOTAL 


Mitt Romney 


Barack 
Obama 


Named other 


Unsure 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


91% 


1% 


1% 


7% 


431 


Obama 


7% 


86% 


0% 


7% 


518 


Both 


100% 








6 


Neither 


14% 


8% 


53% 


26% 


13 


Unsure 


38% 


30% 


6% 


26% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


88% 


4% 


1% 


7% 


491 


Obama 


3% 


91% 


0% 


6% 


469 


□ nth 

tsotn 




100% 






2 


Ne ther 


4% 


32% 


40% 


23% 


13 


Unsure 


21% 


24% 


12% 


43% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


49% 


45% 


1% 


6% 


702 


Yes / watched news 
coverage 


41 % 


51 % 


2% 


6% 


158 


No 


31% 


45% 


4% 


21% 


142 


Unsure / refused 


100% 











RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


93% 


1% 


1% 


6% 


484 


Undecided 


6% 


2% 


33% 


59% 


30 


Obama 


0% 


93% 




7% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


48% 


44% 


1% 


6% 


797 


Very likely 


37% 


49% 


1% 


13% 


167 


Somewhat likely 


6% 


63% 


12% 


19% 


29 


Already voted 


39% 


61% 






10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


52% 


48% 






405 


Most likely 50% 


54% 


46% 






502 


Most likely 60% 


54% 


46% 






605 


Most likely 70% 


52% 


47% 




0% 


702 


100% of sample 


45% 


46% 


1% 


8% 


1003 


TOTAL 


45% 


46% 


1% 


8% 


1003 
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RDIRECT 


RDIRECT DIRECTION THINGS IN 
COUNTRY ARE GOING/C 


TOTAL 


Right 
direction 


Unsure 


Wrong track 


TOTAL 


40% 


7% 


53% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


47% 


4% 


49% 


200 


Midwest 


46% 


10% 


44% 


174 


South 


34% 


6% 


60% 


245 


ooutn oentrai 


34% 


10% 


56% 


82 


Central Plains 


32% 


9% 


59% 


77 


Mountain States 


32% 


12% 


56% 


70 


West 


42% 


5% 


53% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


42% 


3% 


55% 


114 


Florida 


22% 


9% 


70% 


69 


Texas 


37% 


7% 


56% 


62 


New York 


52% 


8% 


40% 


54 


Poof nf fAi intn/ 
ncbl Ul OUUNlry 


41% 


8% 


52% 


705 


RG201 2 STATES BY 
2012 STATUS 


Q^fo Dam ihlii*>Qn 
Odlc ncpuUIILdll 


34% 


7% 


59% 


285 


Taoo.i in 

1 ubb-up 


39% 


9% 


52% 


402 


Odlc UcrllULIdl 


46% 


5% 


50% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


PHI ITIPO Rattlnnrni mH 
ruLi i luu Ddiiicyiuui iu 

States 


39% 


9% 


51% 


278 


Other states 


40% 


6% 


54% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


42% 


3% 


55% 


124 


7-9.9% unemployment 


40% 


7% 


52% 


716 


Less than 7% 
unemployment 


36% 


10% 


55% 


163 


URBAN URBAN CODE 


Rural 


29% 


9% 


62% 


135 


Suburban 


39% 


5% 


56% 


411 


Urban 


55% 


7% 


38% 


177 


utl\Utn btl\Utn 


Male 


38% 


6% 


56% 


481 


Female 


42% 


8% 


50% 


522 


RSEXEMP 

RESPONDENTS SEX/ 
EMPLOYMENT/C 


Male / employed 


36% 


5% 


59% 


306 


Male / not employed 


40% 


9% 


52% 


175 


Female / employed 


47% 


8% 


44% 


265 


Female / not emnloved 


36% 


8% 


56% 


256 


RAGEBG AGE/C 


18-29 


47% 


14% 


39% 


126 


30-44 


43% 


8% 


48% 


291 


45-59 


37% 


3% 


60% 


256 


60 and older 


36% 


6% 


58% 


330 


RAGE RESPONDENTS 
AGE/C 


18-34 


45% 


10% 


45% 


219 


35-44 


44% 


10% 


46% 


199 


45-64 


39% 


4% 


57% 


358 


65 or over 


33% 


7% 


60% 


218 


Unsure / refused 


28% 


6% 


66% 


10 
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RDIRECT 


RDIRECT DIRECTION THINGS IN 
COUNTRY ARE GOING/C 


TOTAL 


Right 
direction 


Unsure 


Wrong track 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


44% 


10% 


45% 


417 


45-64 


39% 


4% 


57% 


358 


65 or over 


33% 


7% 


60% 


228 


RR96 AGE /SEX 


Male / under 45 


41% 


8% 


51% 


216 


Male / 45+ 


35% 


5% 


60% 


266 


Female / under 45 


49% 


12% 


39% 


202 


Female / 45+ 


38% 


5% 


57% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


32% 


6% 


62% 


752 


Black / African American 


79% 


9% 


12% 


120 


Hispanic / Latino 


54% 


12% 


34% 


90 


Other 


33% 


9% 


58% 


40 


GENRACE RACE BY 
GENDER 


White men 


30% 


7% 


63% 


361 


White women 


34% 


6% 


60% 


391 


Black men 


83% 


6% 


11% 


51 


Black women 


75% 


12% 


13% 


70 


Hispanic men 


49% 


5% 


46% 


47 


Hispanic women 


59% 


20% 


21% 


43 


WHITE SENIORS 


White seniors 


33% 


6% 


61% 


288 


Other 


43% 


8% 


50% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


4% 


5% 


91% 


401 


Independent 


33% 


8% 


58% 


171 


Democrat 


75% 


9% 


16% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


6% 


5% 


89% 


440 


Ticket splitter 


31% 


15% 


54% 


74 


Democrat 


71% 


8% 


21% 


490 


PARTISAN PARTISAN 


Hard GOP 


3% 


5% 


92% 


365 


aott GOP 


13% 


8% 


79% 


78 


Ticket splitter 


27% 


8% 


65% 


72 


Soft DEM 


59% 


12% 


29% 


86 


Hard UbM 


76% 


8% 


16% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


20% 


4% 


76% 


561 


IVIUUcldlc 


35% 


15% 


50% 


66 


Liberal 


70% 


10% 


20% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


12% 


3% 


85% 


189 


Somewhat conservative 


24% 


5% 


71% 


372 


Moderate / liberal 


65% 


11% 


24% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


4% 


5% 


91% 


401 


Independent 


33% 


8% 


58% 


171 


Conservative DEM 


72% 


7% 


21% 


121 


Mod / lib DEM 


77% 


9% 


14% 


310 
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RDIRECT 


RDIRECT DIRECTION THINGS IN 
COUNTRY ARE GOING/C 


TOTAL 


Right 
direction 


Unsure 


Wrong track 


PARIDE0L PARTY/ 
IDEOLOGY 


Liberal DEM 


76% 


10% 


14% 


318 


Mod / conservative DEM 


63% 


4% 


33% 


171 


Independent 


31% 


15% 


54% 


74 


Mod / liberal GOP 


23% 


16% 


61% 


56 


Conservative GOP 


4% 


3% 


93% 


384 


~rr~ a ii ill - 1 ji ir*rnTir\/ 

TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


12% 


3% 


85% 


140 


Yes 


5% 


8% 


87% 


75 


Unsure 


41% 


13% 


46% 


54 


No 


24% 


7% 


68% 


228 


No / strongly 


60% 


7% 


33% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


68% 


7% 


25% 


43 


High school graduate 


32% 


9% 


58% 


207 


Some college 


39% 


8% 


54% 


250 


College graduate 


41% 


6% 


53% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


37% 


5% 


58% 


367 


Non-college men 


38% 


10% 


52% 


114 


OUIIcyt: WUIIlcIl 


43% 


8% 


49% 


385 


Non-college women 


38% 


8% 


53% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


29% 


7% 


64% 


367 


Minority non-college 
graduate 


65% 


12% 


24% 


133 


nthorc 


41% 


6% 


53% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


lA/niLo mold n^njvi c/ia 

vviiilc llldlc null cuilcyt; 

graduates 


28% 


10% 


62% 


169 


White female non-college 
graduates 


30% 


5% 


66% 


198 


Minority male non-college 
graduates 


65% 


6% 


29% 


63 


Minority female 
non-college graduates 


64% 


17% 


19% 


70 


Other 


41% 


6% 


53% 


503 


Wll 1 WIN WHO Wll 1 
VVILLVVIIN VVnL/ WILL 

WIN 


nunii ley 


4% 


4% 


92% 


368 


Obama 


67% 


9% 


24% 


535 


Other 






100% 


1 


Unsure / refused 


26% 


10% 


64% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


53% 


9% 


39% 


133 


Non-union household 


38% 


7% 


55% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


48% 


12% 


40% 


215 


Married 


37% 


4% 


59% 


576 


No longer married 


41% 


9% 


50% 


212 
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RDIRECT 


RDIRECT DIRECTION THINGS IN 
COUNTRY ARE GOING/C 


TOTAL 


Right 
direction 


Unsure 


Wrong track 


MOMDAD PARENTS 


Dad 


37% 


8% 


54% 


160 


Mom 


42% 


8% 


50% 


170 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


39% 


6% 


55% 


245 


Married / no children 


35% 


3% 


62% 


331 


Divorced / children 


30% 


13% 


57% 


23 


Divorced / no children 


38% 


10% 


52% 


88 


Single /children 


55% 


14% 


31% 


45 


Single / no children 


46% 


12% 


42% 


169 


Other / mixed 


46% 


7% 


47% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


52% 


16% 


32% 


109 


Married women 


38% 


3% 


58% 


276 


No longer married 
women 


41% 


11% 


49% 


136 


Single men 


44% 


8% 


48% 


106 


Married men 


35% 


5% 


60% 


300 


No longer married men 


40% 


7% 


53% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


28% 


6% 


66% 


72 


White single women 


39% 


14% 


47% 


61 


White married men 


30% 


6% 


64% 


236 


White married women 


31% 


3% 


65% 


230 


White no longer married 
men 


32% 


10% 


58% 


54 


White no longer married 
women 


39% 


6% 


55% 


100 


Other 


62% 


10% 


28% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


61% 


15% 


24% 


28 


Married mothers 


41% 


4% 


55% 


117 


No longer married 
mothers 


23% 


17% 


60% 


25 


I nUI I I 1 lUu ICI b 


39% 


7% 


54% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


29% 


5% 


66% 


116 


Non-white mothers 


69% 


14% 


16% 


53 


Non-mothers 


39% 


7% 


54% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


47% 


7% 


46% 


54 


Middle class 


39% 


6% 


55% 


749 


Low income 


42% 


12% 


45% 


192 


Working class 


2% 




98% 


6 


Unemployed 


37% 


8% 


55% 


3 
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RDIRECT 


RDIRECT DIRECTION THINGS IN 
COUNTRY ARE GOING/C 


TOTAL 


Right 
direction 


Unsure 


Wrong track 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


47% 


7% 


46% 


54 


Middle class family 


37% 


4% 


59% 


525 


Middle class / not married 
or parent 


44% 


9% 


46% 


224 


Lower class 


41% 


12% 


47% 


200 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


40% 


7% 


53% 


195 


Protestant 


34% 


6% 


60% 


154 


Baptist 


40% 


5% 


55% 


173 


Fundamentalist / 
Pentecostal 


26% 


8% 


66% 


167 


Other 


34% 


9% 


57% 


81 


No affiliation 


55% 


9% 


37% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


31% 


6% 


63% 


362 


At least once a month 


40% 


5% 


56% 


203 


Infrequently 


39% 


10% 


51% 


158 


Never 


44% 


15% 


41% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


35% 


5% 


60% 


92 


Active Protestant 


31% 


6% 


63% 


64 


Active Baptist 


36% 


3% 


61% 


96 


Active Fundamentalist / 
Pentecostal 


21% 


10% 


69% 


87 


Active Other 


29% 


8% 


63% 


22 


Non-active 


45% 


8% 


47% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


26% 


5% 


69% 


154 


Male not evangelical 


43% 


7% 


50% 


327 


Pomelo nArn qaqia / 
rcllldlc UUIIl dydlll / 

evangelicals 


31% 


5% 


64% 


205 


Female not evangelical 


49% 


10% 


41% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


16% 


4% 


80% 


259 


Non-white Evangelical 


coo/ 


no/ 
9/o 


ono/ 
oU lo 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


8% 


3% 


90% 


203 


Non-white conservative 
Christians 


49% 


5% 


46% 


55 


White non-conservative 
Christians 


47% 


7% 


47% 


56 


Non-white 

non-conservative 

Christians 


76% 


14% 


10% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


26% 


6% 


67% 


394 


Non-gun owner HH 


48% 


8% 


44% 


609 
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RDIRECT 


RDIRECT DIRECTION THINGS IN 
COUNTRY ARE GOING/C 


TOTAL 


Right 
direction 


Unsure 


Wrong track 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


6% 


4% 


90% 


445 


Undecided 


35% 


11% 


54% 


98 


Democrat 


74% 


9% 


17% 


459 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


68% 


14% 


18% 


69 


Health care costs 


67% 


7% 


26% 


74 


Gov't spending & budget 
deficit 


18% 


4% 


78% 


158 


Economy 


34% 


5% 


61% 


280 


Medicare & SS 


57% 


14% 


29% 


88 


Jobs 


42% 


5% 


52% 


151 


Other 


37% 


8% 


55% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


35% 


5% 


59% 


715 


Natl security issues 


42% 


7% 


51% 


73 


Education 


68% 


14% 


18% 


69 


Medicare / SS 


57% 


14% 


29% 


88 


Other 


32% 


12% 


57% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


73% 


10% 


17% 


532 


Unfavorable 


2% 


3% 


95% 


453 


No opinion 


9% 


29% 


62% 


18 


Never heard of 


100% 






1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


8% 


5% 


88% 


506 


Unfavorable 


77% 


9% 


14% 


439 


No opinion 


37% 


14% 


49% 


54 


Never heard of 


58% 




42% 


3 


HbHOJA BAKAOK 
OBAMA JOB 
APPROVAL/C 


Approve 


78% 


9% 


12% 


500 


Unsure 


7% 


45% 


48% 


19 


Disapprove 


1% 


3% 


95% 


484 


HbOJAl ArrHOVL 
OBAMA /ECONOMY/C 


Approve 


78% 


9% 


13% 


477 


Unsure 


20% 


35% 


46% 


12 


Disapprove 


5% 


5% 


90% 


514 


RRf) lA^ APPRfWF 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 




81% 


7% 


12% 


399 


Unsure 


46% 


28% 


27% 


39 


Disapprove 


10% 


6% 


84% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


74% 


9% 


18% 


505 


Unsure 


32% 


21% 


47% 


48 


Disapprove 


3% 


4% 


93% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


68% 


9% 


23% 


567 


Unsure 


15% 


15% 


70% 


22 


Disapprove 


2% 


4% 


94% 


414 
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RDIRECT 


RDIRECT DIRECTION THINGS IN 
COUNTRY ARE GOING/C 


TOTAL 


Right 
direction 


Unsure 


Wrong track 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


5% 


4% 


91% 


503 


Obama 


77% 


10% 


13% 


472 


Both 


34% 


29% 


36% 


2 


Neither 




6% 


94% 


9 


Unsure 


52% 


12% 


36% 


17 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


2% 


2% 


96% 


431 


Obama 


73% 


10% 


17% 


518 


Both 






100% 


6 


Neither 


8% 


13% 


80% 


13 


Unsure 


27% 


28% 


45% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


6% 


3% 


91% 


491 


Obama 


76% 


11% 


13% 


469 


Both 


64% 




36% 


2 


Neither 


38% 




62% 


13 


Unsure 


30% 


14% 


56% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


41% 


5% 


54% 


702 


Yes / watched news 
coverage 


41% 


9% 


50% 


158 


No 


33% 


14% 


53% 


142 


Unsure / refused 






100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


4% 


5% 


92% 


484 


i i . i . : i i 

Undecided 


20% 


27% 


53% 


30 


Obama 


77% 


8% 


15% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


40% 


7% 


53% 


797 


Very likely 


37% 


8% 


55% 


167 


Somewhat likely 


50% 




50% 


29 


Already voted 


38% 


23% 


39% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


41% 


5% 


54% 


405 


Most likely 50% 


39% 


5% 


55% 


502 


Most likely 60% 


39% 


5% 


55% 


605 


Most likely 70% 


40% 


6% 


54% 


702 


100% of sample 


40% 


7% 


53% 


1003 


TOTAL 


40% 


7% 


53% 


1003 
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RGENCONG 


RGENCONG GENERIC 
CONGRESSIONAL BALLOT/C 


TOTAL 


Republican 


Undecided 


Democrat 


TOTAL 


44% 


10% 


46% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


37% 


11% 


52% 


200 


Midwest 


41% 


10% 


48% 


174 


South 


48% 


10% 


42% 


245 


South Central 


48% 


8% 


43% 


82 


Central Plains 


50% 


11% 


40% 


77 


Mountain States 


54% 


7% 


39% 


70 


West 


43% 


9% 


48% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUl Mid 


48% 


9% 


43% 


114 


rlUllUd 


50% 


8% 


42% 


69 


Texas 


47% 


9% 


44% 


62 


INcW TUlK 


22% 


16% 


61% 


54 


Rest of country 


45% 


10% 


46% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


51% 


10% 


39% 


285 


Toss-up 


44% 


9% 


47% 


402 


Safe Democrat 


39% 


10% 


51% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


46% 


9% 


45% 


278 


Ulllcl bLdlcb 


44% 


10% 


46% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ IcMipiUylllclll 


49% 


8% 


42% 


124 


/ y.y /o uiiciiipiuyiiicMi 


42% 


10% 


48% 


716 


1 floo than "70/ 
Lcbb Lllall / /o 

unemployment 


51% 


8% 


41% 


163 


URBAN URBAN CODE 


Rural 


52% 


10% 


38% 


135 


Suburban 


49% 


9% 


41% 


411 


Urban 


31% 


9% 


60% 


177 


GENDER GENDER 


Male 


50% 


9% 


41% 


481 


Female 


40% 


10% 


50% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


49% 


12% 


39% 


306 


Male / not employed 


50% 


4% 


46% 


175 


Female / employed 


34% 


11% 


55% 


265 


Female / not employed 


45% 


9% 


45% 


256 


RAGEBG AGE/C 


18-29 


32% 


18% 


50% 


126 


30-44 


35% 


10% 


56% 


291 


45-59 


52% 


7% 


41% 


256 


60 and older 


52% 


9% 


39% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


34% 


15% 


52% 


219 


35-44 


35% 


9% 


56% 


199 


45-64 


51% 


8% 


41% 


358 


65 or over 


54% 


8% 


39% 


218 


Unsure / refused 


51% 


21% 


28% 


10 
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RGENCONG 


RGENCONG GENERIC 
CONGRESSIONAL BALLOT/C 


TOTAL 


Republican 


Undecided 


Democrat 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


34% 


12% 


54% 


417 


45-64 


51% 


8% 


41% 


358 


65 or over 


54% 


8% 


38% 


228 


RR96 AGE /SEX 


Male / under 45 


42% 


12% 


47% 


216 


Male / 45+ 


56% 


7% 


37% 


266 


Female/ under 45 


26% 


13% 


61% 


202 


Female / 45+ 


48% 


9% 


43% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


53% 


9% 


37% 


752 


Black / African American 


5% 


11% 


85% 


120 


Hispanic /Latino 


24% 


10% 


66% 


90 


Other 


40% 


19% 


41% 


40 


GENRACE RACE BY 
GENDER 


White men 


58% 


8% 


34% 


361 


White women 


49% 


11% 


40% 


391 


Black men 


6% 


12% 


81% 


51 


Black women 


3% 


9% 


87% 


70 


Hispanic men 


31% 


15% 


55% 


47 


Hispanic women 


17% 


5% 


78% 


43 


WHITE SENIORS 


White seniors 


55% 


10% 


35% 


288 


Other 


40% 


10% 


50% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


91% 


6% 


3% 


401 


Independent 


38% 


29% 


33% 


171 


Democrat 


4% 


6% 


90% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


88% 


7% 


5% 


440 


Ticket splitter 


29% 


35% 


36% 


74 


Democrat 


7% 


9% 


84% 


490 


PARTISAN PARTISAN 


Hard GOP 


93% 


5% 


2% 


365 


Soft GOP 


72% 


17% 


11% 


78 


Ticket splitter 


34% 


37% 


29% 


72 


Soft DEM 


12% 


22% 


67% 


86 


Hard DEM 


4% 


6% 


91% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


69% 


8% 


23% 


561 


Moderate 


31% 


27% 


42% 


66 


Liberal 


10% 


10% 


80% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


81% 


5% 


14% 


189 


Somewhat conservative 


63% 


9% 


28% 


372 


Moderate / liberal 


13% 


12% 


75% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


91% 


6% 


3% 


401 


Independent 


38% 


29% 


33% 


171 


Conservative DEM 


5% 


7% 


89% 


121 


Mod / lib DEM 


4% 


5% 


91% 


310 
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RGENCONG 


RGENCONG GENERIC 
CONGRESSIONAL BALLOT/C 


TOTAL 


Republican 


Undecided 


Democrat 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


4% 


8% 


88% 


318 


Mod / conservative DEM 


13% 


11% 


76% 


171 


Independent 


29% 


35% 


36% 


74 


Mod / liberal GOP 


55% 


23% 


22% 


56 


Conservative GOP 


93% 


4% 


3% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


86% 


2% 


12% 


140 


Yes 


79% 


8% 


13% 


75 


Unsure 


32% 


16% 


53% 


54 


No 


54% 


15% 


31% 


228 


No / strongly 


25% 


9% 


66% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


20% 


6% 


74% 


43 


High school graduate 


46% 


7% 


47% 


207 


Some college 


43% 


10% 


48% 


250 


College graduate 


47% 


11% 


42% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


51% 


10% 


39% 


367 


Mai"i.aaIIoao coon 
!NUM UUIIcyc illcll 


45% 


7% 


48% 


114 


College women 


40% 


11% 


49% 


385 


Non-college women 


38% 


7% 


55% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IC IIUII OUIICUU 

graduate 


52% 


8% 


39% 


367 


Minority nnn-nnllpfip 

i v 1 1 1 1 u ii iy iiuii uui i cy c 

graduate 


13% 


8% 


78% 


133 


Others 


47% 


11% 


42% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


54% 


7% 


39% 


169 


\A/hi+o famala aaa-aaIIoao 
Millie Icflldlc MUM UUMcyc 

graduates 


51% 


9% 


40% 


198 


Minority male non-college 
graduates 


20% 


5% 


75% 


63 


Minority female 
non-college graduates 


7% 


11% 


82% 


70 


Other 


47% 


11% 


42% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


84% 


8% 


8% 


368 


Obama 


18% 


8% 


75% 


535 


Other 


100% 






1 


Unsure / refused 


40% 


29% 


31% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


23% 


8% 


68% 


133 


Non-union household 


48% 


10% 


42% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


31% 


11% 


58% 


215 


Married 


51% 


10% 


39% 


576 


No longer married 


40% 


7% 


52% 


212 


MOMDAD PARENTS 


Dad 


51% 


10% 


39% 


160 


Mom 


41% 


10% 


49% 


170 
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RGENCONG 


RGENCONG GENERIC 
CONGRESSIONAL BALLOT/C 


TOTAL 


Republican 


Undecided 


Democrat 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


48% 


12% 


40% 


245 


Married / no children 


53% 


9% 


38% 


331 


Divorced / children 


60% 


3% 


37% 


23 


Divorced / no children 


35% 


8% 


56% 


88 


Single / children 


27% 


4% 


69% 


45 


Single / no children 


32% 


13% 


55% 


169 


Other / mixed 


40% 


7% 


52% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


21% 


13% 


67% 


109 


Married women 


46% 


12% 


42% 


276 


No longer married 
women 


41% 


6% 


53% 


136 


Single men 


42% 


10% 


48% 


106 


Married men 


55% 


9% 


36% 


300 


No longer married men 


40% 


9% 


51% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


58% 


9% 


33% 


72 


White single women 


34% 


16% 


50% 


61 


White married men 


61% 


7% 


33% 


236 


Willie IlldlllcU WUIIIcll 


54% 


11% 


35% 


230 


Millie lIU lUliycl IlldlllcU 

men 


47% 


9% 


44% 


54 


White no longer married 
women 


48% 


6% 


46% 


100 


Other 


17% 


12% 


71% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


18% 




82% 


28 


Married mothers 


44% 


14% 


43% 


117 


No longer married 
mothers 


55% 


5% 


40% 


25 


Non-mothers 


45% 


10% 


45% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


55% 


11% 


34% 


116 


Non-white mothers 


11% 


8% 


81% 


53 


Non-mothers 


45% 


10% 


45% 


833 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


52% 


4% 


44% 


54 


Midrilp Hass 


47% 


10% 


43% 


749 


Low income 


30% 


12% 


59% 


192 


Working class 


81% 


17% 


2% 


6 


Unemployed 


55% 


8% 


37% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


52% 


4% 


44% 


54 


Middle class family 


52% 


9% 


39% 


525 


Middle class / not married 
or parent 


37% 


11% 


52% 


224 


Lower class 


31% 


12% 


57% 


200 
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RGENCONG 


RGENCONG GENERIC 
CONGRESSIONAL BALLOT/C 


TOTAL 


Republican 


Undecided 


Democrat 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


46% 


8% 


46% 


195 


Protestant 


54% 


12% 


34% 


154 


baptist 


41% 


13% 


46% 


173 


Fundamentalist / 
Pentecostal 


56% 


8% 


35% 


167 


Other 


49% 


10% 


41% 


81 


No affiliation 


29% 


8% 


63% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


52% 


12% 


36% 


362 


At least once a month 


47% 


8% 


45% 


203 


Infrequently 


45% 


9% 


46% 


158 


Never 


41% 


11% 


48% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


50% 


8% 


43% 


92 


Active Protestant 


56% 


14% 


30% 


64 


Motive DdpilbL 


44% 


15% 


41% 


96 


Motive rUI lUdlllcMldllbt / 

Pentecostal 


63% 


10% 


27% 


87 


Active Other 


40% 


12% 


48% 


22 


Non-active 


40% 


9% 


51% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ I 
Ivldlc UUIII dydlll / 

evangelicals 


62% 


8% 


31% 


154 


Ivldlc IIUL cvdliycllOdl 


44% 


10% 


46% 


327 


Female bom again / 
evangelicals 


49% 


13% 


38% 


205 


Female not evangelical 


33% 


8% 


58% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


68% 


11% 


20% 


259 


Non-white Evangelical 


1 9% 


1 0% 


72% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


78% 


10% 


11% 


203 


Non-white conservative 

\-/\ ll lotldi lb 


34% 


13% 


53% 


55 


White non-conservative 
Christians 


32% 


15% 


54% 


JD 


Non-white 

non-conservative 

Christians 




5% 


95% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


60% 


9% 


31% 


394 


Non-gun owner HH 


35% 


10% 


55% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


6% 


9% 


85% 


399 


Unsure 


27% 


15% 


58% 


71 


Wrong track 


75% 


10% 


15% 


532 
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RGENCONG 


RGENCONG GENERIC 
CONGRESSIONAL BALLOT/C 


TOTAL 


Republican 


Undecided 


Democrat 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


20% 


11% 


69% 


69 


Health care costs 


18% 


14% 


68% 


74 


Gov't spending & budget 
deficit 


67% 


9% 


24% 


158 


Economy 


50% 


11% 


39% 


280 


Medicare & SS 


22% 


5% 


72% 


88 


Jobs 


45% 


8% 


47% 


151 


Other 


45% 


11% 


43% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


49% 


10% 


41% 


715 


Natl security issues 


46% 


7% 


47% 


73 


Education 


20% 


11% 


69% 


69 


Medicare / SS 


22% 


5% 


72% 


88 


Other 


52% 


11% 


37% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


10% 


9% 


81% 


532 


Unfavorable 


86% 


9% 


5% 


453 


No opinion 


17% 


61% 


22% 


18 


Never heard of 






100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


80% 


10% 


9% 


506 


Unfavorable 


5% 


8% 


87% 


439 


No opinion 


28% 


25% 


47% 


54 


Never heard of 


29% 


13% 


58% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


8% 


9% 


83% 


500 


Unsure 


20% 


39% 


40% 


19 


Disapprove 


83% 


9% 


7% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


9% 


9% 


83% 


477 


Unsure 


40% 


18% 


42% 


12 


Disapprove 


78% 


11% 


12% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


4% 


8% 


87% 


399 


Unsure 


21% 


24% 


55% 


39 


Disapprove 


74% 


10% 


16% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


11% 


8% 


81% 


505 


Unsure 


28% 


30% 


42% 


48 


Disapprove 


84% 


9% 


7% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


15% 


10% 


76% 


567 


Unsure 


64% 


22% 


14% 


22 


Disapprove 


84% 


9% 


7% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


83% 


9% 


8% 


503 


Obama 


5% 


8% 


88% 


472 


Both 


36% 




64% 


2 


Neither 


35% 


46% 


19% 


9 


Unsure 


5% 


64% 


31% 


17 
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RGENCONG 


RGENCONG GENERIC 
CONGRESSIONAL BALLOT/C 


TOTAL 


Republican 


Undecided 


Democrat 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


87% 


8% 


5% 


431 


Obama 


10% 


8% 


83% 


518 


Both 


61% 


39% 




6 


Neither 


35% 


44% 


21% 


13 


Unsure 


32% 


52% 


16% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


83% 


9% 


9% 


491 


Obama 


6% 


8% 


86% 


469 


□ nth 

botn 


36% 




64% 


2 


Ne ther 


21% 


33% 


46% 


13 


Unsure 


34% 


46% 


20% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


47% 


9% 


44% 


702 


Yes / watched news 
coverage 


41% 


10% 


48% 


158 


No 


35% 


15% 


50% 


142 


Unsure / refused 


100% 









RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


86% 


8% 


6% 


484 


Undecided 


24% 


65% 


11% 


30 


Obama 


5% 


8% 


87% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


46% 


9% 


45% 


797 


Very likely 


39% 


11% 


50% 


167 


Somewhat likely 


25% 


19% 


56% 


29 


Already voted 


50% 




50% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


49% 


5% 


46% 


405 


Most likely 50% 


51% 


5% 


44% 


502 


Most likely 60% 


50% 


6% 


44% 


605 


Most likely 70% 


49% 


7% 


44% 


702 


100% of sample 


44% 


10% 


46% 


1003 


TOTAL 


44% 


10% 


46% 


1003 
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GENCONG 


GENCONG GENERIC CONGRESSIONAL BALLOT 


TOTAL 


Republican 


Lean 
Republican 


Undecided 


Lean 
Democrat 


Democrat 


TOTAL 


43% 


2% 


10% 


2% 


44% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


35% 


2% 


11% 


2% 


50% 


200 


Midwest 


41% 


1% 


10% 


0% 


48% 


174 


South 


47% 


1% 


10% 


1% 


41% 


245 


South Central 


45% 


3% 


8% 


2% 


41% 


82 


Central Plains 


47% 


3% 


11% 


2% 


38% 


77 


Mountain States 


54% 


0% 


7% 


9% 


30% 


70 


West 


41% 


2% 


9% 


3% 


45% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUI llld 


46% 


2% 


9% 


4% 


39% 


114 


rlUNUd 


47% 


3% 


8% 


3% 


39% 


69 


Texas 


45% 


1% 


9% 


3% 


42% 


62 


Nidi a j VacI/ 


21% 


1% 


16% 


2% 


60% 


54 


Rest of country 


43% 


1% 


10% 


2% 


44% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


49% 


2% 


10% 


3% 


36% 


285 


Toss-up 


43% 


1% 


9% 


2% 


44% 


402 


Safe Democrat 


37% 


2% 


10% 


2% 


49% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


44% 


1% 


9% 


2% 


44% 


278 


Ulllcl bLdlcb 


42% 


2% 


10% 


3% 


44% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ Icllipiuyillclll 


47% 


2% 


8% 


4% 


39% 


124 


1 Q QO/. i inofnn Awmont 

/ y.y /o uiiciiipiuyiiicMi 


41% 


1% 


10% 


2% 


46% 


716 


1 qcc than "70/ 
Lcbb Ltldll / /o 

unemployment 


49% 


2% 


8% 


3% 


38% 


163 


URBAN URBAN CODE 


Rural 


49% 


2% 


10% 


5% 


33% 


135 


Suburban 


48% 


1% 


9% 


2% 


39% 


411 


Urban 


29% 


2% 


9% 


2% 


58% 


177 


GENDER GENDER 


Male 


48% 


1% 


9% 


2% 


39% 


481 


Female 


38% 


2% 


10% 


2% 


48% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


48% 


1% 


12% 


2% 


37% 


306 


Male / not employed 


49% 


1% 


4% 


3% 


42% 


175 


Female / employed 


32% 


2% 


11% 


2% 


52% 


265 


Female / not employed 


44% 


2% 


9% 


2% 


43% 


256 


RAGEBG AGE/C 


18-29 


31% 


2% 


18% 




50% 


126 


30-44 


35% 




10% 


4% 


51% 


291 


45-59 


50% 


2% 


7% 


1% 


40% 


256 


60 and older 


49% 


2% 


9% 


3% 


37% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


33% 


1% 


15% 


2% 


49% 


219 


35-44 


35% 




9% 


4% 


53% 


199 


45-64 


49% 


2% 


8% 


2% 


39% 


358 


65 or over 


51% 


3% 


8% 


1% 


37% 


218 


Unsure / refused 


49% 


2% 


21% 




28% 


10 
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GENCONG 


GENCONG GENERIC CONGRESSIONAL BALLOT 


TOTAL 


Republican 


Lean 
Republican 


Undecided 


Lean 
Democrat 


Democrat 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


34% 


1% 


12% 


3% 


51% 


417 


45-64 


49% 


2% 


8% 


2% 


39% 


358 


65 or over 


51% 


3% 


8% 


1% 


37% 


228 


RR96 AGE / SEX 


Male / under 45 


42% 




12% 


3% 


43% 


216 


Male / 45+ 


54% 


2% 


7% 


2% 


35% 


266 


Female / under 45 


25% 


1% 


13% 


2% 


59% 


202 


Female / 45+ 


46% 


2% 


9% 


2% 


41% 


320 


RRACE 

RESPONDENTS 
RACE/C 


White 


52% 


2% 


9% 


2% 


36% 


752 


Black / African American 


4% 


1% 


11% 


2% 


82% 


120 


Hispanic /Latino 


21% 


3% 


10% 


7% 


59% 


90 


Other 


40% 




19% 




41% 


40 


GENRACE RACE BY 
GENDER 


White men 


57% 


1% 


8% 


2% 


33% 


361 


White women 


47% 


2% 


11% 


2% 


38% 


391 


Black men 


5% 


2% 


12% 




81% 


51 


Black women 


3% 


1% 


9% 


4% 


83% 


70 


Hispanic men 


26% 


5% 


15% 


11% 


44% 


47 


Hispanic women 


15% 


1% 


5% 


1% 


77% 


43 


WHITE SENIORS 


White seniors 


53% 


2% 


10% 


2% 


33% 


288 


Other 


39% 


1% 


10% 


2% 


48% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


88% 


3% 


6% 


1% 


2% 


401 


Independent 


35% 


2% 


29% 


2% 


31% 


171 


Democrat 


4% 


0% 


6% 


3% 


87% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


86% 


3% 


7% 


0% 


5% 


440 


Ticket splitter 


27% 


2% 


35% 


4% 


31% 


74 


Democrat 


7% 


1% 


9% 


4% 


80% 


490 


PARTISAN PARTISAN 


Hard GOP 


91% 


2% 


5% 


0% 


2% 


365 


Soft GOP 


68% 


3% 


17% 


1% 


10% 


78 


Ticket splitter 


31% 


4% 


37% 


6% 


22% 


72 


Soft DEM 


11% 


1% 


22% 


6% 


60% 


86 


Hard DEM 


3% 


0% 


6% 


3% 


88% 


402 


RIDEOL 

RESPONDENTS 
IDEOLOGY/C 


Conservative 


67% 


3% 


8% 


2% 


21% 


561 


Moderate 


30% 


1% 


27% 


2% 


40% 


66 


Liberal 


9% 


0% 


10% 


3% 


77% 


376 


RRIDEOL 

RESPONDENTS 

IDEOLOGY/C 


Very conservative 


79% 


2% 


5% 


1% 


13% 


189 


Somewhat conservative 


60% 


3% 


9% 


3% 


25% 


372 


Moderate / liberal 


12% 


0% 


12% 


3% 


72% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


88% 


3% 


6% 


1% 


2% 


401 


Independent 


35% 


2% 


29% 


2% 


31% 


171 


Conservative DEM 


4% 


1% 


7% 


7% 


81% 


121 


Mod / lib DEM 


3% 


0% 


5% 


2% 


89% 


310 
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GENCONG 


GENCONG GENERIC CONGRESSIONAL BALLOT 


TOTAL 


Republican 


Lean 
Republican 


Undecided 


Lean 
Democrat 


Democrat 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


4% 


0% 


8% 


3% 


85% 


318 


Mod / conservative DEM 


12% 


1% 


11% 


4% 


72% 


171 


Independent 


27% 


2% 


35% 


4% 


31% 


74 


Mod / liberal GOP 


55% 




23% 




22% 


56 


Conservative GOP 


90% 


3% 


4% 


1% 


2% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


84% 


2% 


2% 




12% 


140 


Yes 


74% 


5% 


8% 


1% 


12% 


75 


Unsure 


32% 




16% 


3% 


49% 


54 


No 


51% 


2% 


15% 


3% 


28% 


228 


No / strongly 


24% 


1% 


9% 


3% 


63% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


20% 




6% 


17% 


57% 


43 


High school graduate 


44% 


2% 


7% 


2% 


45% 


207 


Some college 


41% 


1% 


10% 


2% 


46% 


250 


College graduate 


45% 


2% 


11% 


1% 


40% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


50% 


1% 


10% 


1% 


38% 


367 


Mai"i.aaIIoao cnon 
NUN LUIIcyc lllcll 


43% 


2% 


7% 


6% 


42% 


114 


College women 


38% 


2% 


11% 


2% 


47% 


385 


Non-college women 


37% 


1% 


7% 


3% 


52% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IG IIUII outiuyu 

graduate 


51% 


1% 


8% 


3% 


37% 


367 


Minority nnn-nnllpnp 

i v 1 1 1 1 u 1 1 iy i iu 1 1 ouiiuuu 

graduate 


12% 


2% 


8% 


4% 


74% 


133 


Others 


45% 


2% 


11% 


1% 


40% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


53% 


1% 


7% 


3% 


36% 


169 


\A/hita farvnalii aaa-aaIIoao 
Millie Icfllalc MUM OUIIcyc 

graduates 


49% 


1% 


9% 


3% 


37% 


198 


Minority male non-college 
graduates 


18% 


2% 


5% 


6% 


68% 


63 


Minority female 
non-college graduates 


6% 


1% 


11% 


2% 


80% 


70 


Other 


45% 


2% 


11% 


1% 


40% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


82% 


2% 


8% 


1% 


7% 


368 


Obama 


16% 


1% 


8% 


3% 


71% 


535 


Other 


100% 










1 


Unsure / refused 


40% 


0% 


29% 


1% 


29% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


23% 


0% 


8% 


2% 


66% 


133 


Non-union household 


46% 


2% 


10% 


2% 


40% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


30% 


1% 


11% 




58% 


215 


Married 


49% 


2% 


10% 


2% 


37% 


576 


No longer married 


38% 


2% 


7% 


6% 


46% 


212 


MOMDAD PARENTS 


Dad 


50% 


1% 


10% 


4% 


35% 


160 


Mom 


40% 


1% 


10% 


4% 


45% 


170 
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GENCONG 


GENCONG GENERIC CONGRESSIONAL BALLOT 


TOTAL 


Republican 


Lean 
Republican 


Undecided 


Lean 
Democrat 


Democrat 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


47% 


1% 


12% 


3% 


37% 


245 


Married / no children 


51% 


2% 


9% 


0% 


38% 


331 


Divorced / children 


60% 




3% 


10% 


27% 


23 


Divorced / no children 


33% 


2% 


8% 


4% 


53% 


88 


Single / children 


27% 




4% 




69% 


45 


Single / no children 


31% 


1% 


13% 




55% 


169 


Other / mixed 


38% 


2% 


7% 


8% 


45% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


18% 


2% 


13% 




67% 


109 


Married women 


45% 


1% 


12% 


2% 


40% 


276 


No longer married 
women 


38% 


3% 


6% 


4% 


49% 


136 


Single men 


42% 




10% 




48% 


106 


Married men 


53% 


2% 


9% 


1% 


35% 


300 


No longer married men 


40% 




9% 


11% 


40% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


58% 




9% 




33% 


72 


White single women 


30% 


4% 


16% 




50% 


61 


White married men 


60% 


1% 


7% 


1% 


31% 


236 


Willie IlldlllcU WUINcll 


52% 


2% 


11% 


2% 


33% 


230 


Millie iiu luiiyei iiidiiicu 

men 


47% 




9% 


6% 


38% 


54 


White no longer married 
women 


45% 


3% 


6% 


2% 


43% 


100 


utner 


15% 


2% 


12% 


4% 


67% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


18% 








82% 


28 


Married mothers 


42% 


2% 


14% 


4% 


39% 


117 


No longer married 
mothers 


55% 




5% 


7% 


33% 


25 


Non-mothers 


43% 


2% 


10% 


2% 


43% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


53% 


2% 


11% 


4% 


30% 


116 


Non-white mothers 


11% 




8% 


3% 


78% 


53 


Non-mothers 


43% 


2% 


10% 


2% 


43% 


833 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


52% 




4% 


10% 


34% 


54 


Middlp class 


45% 


2% 


10% 


1% 


42% 


749 


Low income 


28% 


1% 


12% 


5% 


54% 


192 


Working class 


81% 




17% 




2% 


6 


Unemployed 


55% 




8% 




37% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


52% 




4% 


10% 


34% 


54 


Middle class family 


50% 


2% 


9% 


1% 


38% 


525 


Middle class / not married 
or parent 


35% 


2% 


11% 


1% 


51% 


224 


Lower class 


30% 


1% 


12% 


5% 


52% 


200 
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GENCONG 


GENCONG GENERIC CONGRESSIONAL BALLOT 


TOTAL 


Republican 


Lean 
Republican 


Undecided 


Lean 
Democrat 


Democrat 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


45% 


1% 


8% 


3% 


43% 


195 


Protestant 


53% 


1% 


12% 


1% 


33% 


154 


baptist 


39% 


2% 


13% 


2% 


43% 


173 


Fundamentalist / 
Pentecostal 


54% 


3% 


8% 


1 % 


34% 


167 


Other 


46% 


3% 


10% 


6% 


35% 


81 


No affiliation 


28% 


1% 


8% 


3% 


60% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


50% 


2% 


12% 


3% 


33% 


362 


At least once a month 


45% 


2% 


8% 


2% 


44% 


203 


Infrequently 


45% 




9% 


1% 


45% 


158 


Never 


41% 




11% 




48% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


48% 


2% 


8% 


6% 


37% 


92 


Active Protestant 


54% 


2% 


14% 


2% 


29% 


64 


Motive DdpilM 


43% 


1% 


15% 


1% 


40% 


96 


Motive rUI lUcllllcMldllol / 

Pentecostal 


58% 


5% 


10% 


2% 


25% 


87 


Active Other 


40% 




12% 


14% 


34% 


22 


Non-active 


39% 


1% 


9% 


2% 


49% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ 1 
IVIdle UUII1 dydlll / 

evangelicals 


59% 


2% 


8% 


4% 


27% 


154 


Mala nAt AMaArialiAal 
IVIdle IIUl cvdnycllLdl 


43% 


1% 


10% 


2% 


44% 


327 


Female bom again / 
evangelicals 


48% 


1% 


13% 


3% 


35% 


205 


Female not evangelical 


31% 


2% 


8% 


2% 


56% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


67% 


2% 


11% 


2% 


19% 


259 


Non-white Evangelical 


17% 


2% 


10% 


7% 


65% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


76% 


2% 


10% 


1% 


10% 


203 


Non-white conservative 

\j] ll lolldl lb 


30% 


4% 


13% 


1% 


52% 


55 


White non-conservative 
Christians 


32% 




15% 


3% 


51% 


JO 


Non-white 

non-conservative 

Christians 






5% 


14% 


81% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


58% 


1% 


9% 


2% 


29% 


394 


Non-gun owner HH 


33% 


2% 


10% 


2% 


53% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


5% 


1% 


9% 


3% 


82% 


399 


Unsure 


23% 


4% 


15% 


3% 


54% 


71 


Wrong track 


74% 


2% 


10% 


2% 


13% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


96% 


4% 








445 


Undecided 






100% 






98 


Democrat 








5% 


95% 


459 
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GENCONG 


GENCONG GENERIC CONGRESSIONAL BALLOT 


TOTAL 


Republican 


Lean 
Republican 


Undecided 


Lean 
Democrat 


Democrat 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


20% 




11% 


2% 


67% 


69 


Health care costs 


18% 




14% 


8% 


60% 


74 


Gov't spending & budget 
deficit 


66% 


1% 


9% 


1% 


23% 


158 


Economy 


47% 


3% 


11% 


2% 


37% 


280 


Medicare & SS 


22% 


1% 


5% 




72% 


88 


Jobs 


44% 


0% 


8% 


4% 


43% 


151 


Other 


43% 


2% 


11% 


1% 


42% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


47% 


2% 


10% 


3% 


38% 


715 


Natl security issues 


45% 


1% 


7% 


3% 


44% 


73 


Education 


20% 




11% 


2% 


67% 


69 


Medicare / SS 


22% 


1% 


5% 




72% 


88 


Other 


48% 


3% 


11% 




37% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


9% 


1% 


9% 


3% 


78% 


532 


Unfavorable 


83% 


3% 


9% 


1% 


4% 


453 


No opinion 


17% 




61% 


7% 


15% 


18 


Never heard of 










100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


78% 


2% 


10% 


1% 


9% 


506 


Unfavorable 


5% 


0% 


8% 


3% 


84% 


439 


No opinion 


21% 


7% 


25% 


10% 


38% 


54 


Never heard of 


29% 




13% 




58% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


7% 


1% 


9% 


3% 


80% 


500 


Unsure 


20% 




39% 


7% 


34% 


19 


Disapprove 


81% 


3% 


9% 


1% 


6% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


7% 


1% 


9% 


3% 


79% 


477 


Unsure 


40% 




18% 


5% 


36% 


12 


Disapprove 


76% 


2% 


11% 


1% 


10% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


4% 


1% 


8% 


4% 


84% 


399 


Unsure 


21% 




24% 




55% 


39 


Disapprove 


72% 


2% 


10% 


1% 


14% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


10% 


1% 


8% 


3% 


78% 


505 


Unsure 


23% 


5% 


30% 


1% 


41% 


48 


Disapprove 


82% 


2% 


9% 


1% 


6% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


14% 


0% 


10% 


3% 


73% 


567 


Unsure 


61% 


3% 


22% 




14% 


22 


Disapprove 


81% 


3% 


9% 


2% 


5% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


80% 


3% 


9% 


1% 


7% 


503 


Obama 


4% 


0% 


8% 


3% 


84% 


472 


Both 


36% 








64% 


2 


Neither 


35% 




46% 


11% 


8% 


9 


Unsure 


5% 




64% 


6% 


25% 


17 
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GENCONG 


GENCONG GENERIC CONGRESSIONAL BALLOT 


TOTAL 


Republican 


Lean 
Republican 


Undecided 


Lean 
Democrat 


Democrat 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


85% 


2% 


8% 


1% 


4% 


431 


Obama 


9% 


1% 


8% 


3% 


79% 


518 


Both 


61% 




39% 






6 


Neither 


35% 




44% 


8% 


13% 


13 


Unsure 


30% 


2% 


52% 




16% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


80% 


3% 


9% 


1% 


8% 


491 


Obama 


5% 


1% 


8% 


3% 


83% 


469 


□ nth 

tsotn 


36% 








64% 


2 


Nether 


21% 




33% 


8% 


38% 


13 


Unsure 


34% 




46% 




20% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


46% 


1% 


9% 


2% 


43% 


702 


Yes / watched news 
coverage 


39% 


3% 


1 0% 


2% 


46% 


158 


No 


33% 


2% 


15% 


5% 


44% 


142 


Unsure / refused 


100% 













RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


83% 


3% 


8% 


1% 


5% 


484 


Undecided 


21% 


3% 


65% 


4% 


8% 


30 


Obama 


4% 


0% 


8% 


3% 


84% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


45% 


1% 


9% 


1% 


43% 


797 


Very likely 


36% 


3% 


11% 


4% 


46% 


167 


Somewhat likely 


25% 




19% 


13% 


42% 


29 


Already voted 


50% 








50% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


49% 


1% 


5% 


2% 


44% 


405 


Most likely 50% 


49% 


2% 


5% 


1% 


43% 


502 


Most likely 60% 


48% 


2% 


6% 


1% 


43% 


605 


Most likely 70% 


47% 


2% 


7% 


1% 


43% 


702 


100% of sample 


43% 


2% 


10% 


2% 


44% 


1003 


TOTAL 


43% 


2% 


10% 


2% 


44% 


1003 
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RMII1 


RMII1 MOST IMPORTANT ISSUE/C 


TOTAL 


Education 


Health care 
costs 


Gov't 
spending & 
budget deficit 


Economy 


Medicare & 
SS 


Jobs 


Other 


TOTAL 


7% 


7% 


16% 


28% 


9% 


15% 


18% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


7% 


5% 


14% 


29% 


8% 


17% 


20% 


200 


Midwest 


7% 


7% 


13% 


28% 


9% 


15% 


20% 


174 


South 


4% 


6% 


15% 


30% 


11% 


14% 


19% 


245 


South Central 


4% 


9% 


21% 


23% 


5% 


22% 


17% 


82 


Central Plains 


3% 


14% 


16% 


35% 


7% 


14% 


10% 


77 


Mountain States 


12% 


4% 


19% 


30% 


13% 


11% 


12% 


70 


West 


12% 


8% 


17% 


22% 


7% 


13% 


19% 


155 


oho rcnrDADUir 
AREAS TWO 


California 


13% 


8% 


18% 


22% 


8% 


12% 


20% 


114 


Florida 


5% 


8% 


20% 


31% 


8% 


13% 


15% 


69 


Texas 


4% 


11% 


27% 


19% 


3% 


25% 


11% 


62 


New York 


5% 


5% 


10% 


32% 


4% 


16% 


27% 


54 


Rest of country 


7% 


7% 


14% 


29% 


10% 


15% 


18% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


5% 


9% 


17% 


27% 


8% 


17% 


16% 


285 


Toss-up 


6% 


6% 


15% 


30% 


11% 


15% 


17% 


402 


Safe Democrat 


10% 


7% 


15% 


26% 


7% 


13% 


22% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


5% 


6% 


17% 


31% 


10% 


14% 


17% 


278 


Other states 


7% 


8% 


15% 


27% 


8% 


16% 


19% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


12% 


8% 


19% 


22% 


7% 


13% 


20% 


124 


7-9.9% unemployment 


6% 


7% 


15% 


27% 


10% 


16% 


18% 


716 


Less than 7% 
unemployment 


6% 


8% 


1 6% 


36% 


6% 


1 1 % 


1 6% 


163 


URBAN URBAN CODE 


Rural 


5% 


5% 


16% 


31% 


14% 


15% 


16% 


135 


Suburban 


7% 


7% 


17% 


27% 


9% 


16% 


17% 


411 


Urban 


8% 


7% 


13% 


30% 


9% 


19% 


15% 


177 


GENDER GENDER 


Male 


5% 


7% 


18% 


30% 


7% 


15% 


18% 


481 


Female 


8% 


8% 


13% 


26% 


10% 


15% 


19% 


522 


RSEXEMP 

RESPONDENTS SEX/ 
EMPLOYMENT/C 


Male / employed 


4% 


7% 


22% 


32% 


3% 


13% 


18% 


306 


Male / not employed 


7% 


7% 


12% 


26% 


14% 


18% 


17% 


175 


Female / employed 


8% 


9% 


15% 


29% 


6% 


15% 


17% 


265 


Female / not employed 


8% 


7% 


11% 


23% 


15% 


15% 


21% 


256 


RAGEBG AGE/C 


18-29 


14% 


9% 


12% 


23% 


4% 


20% 


18% 


126 


30-44 


10% 


8% 


12% 


34% 


6% 


12% 


18% 


291 


45-59 


4% 


9% 


21% 


28% 


7% 


16% 


15% 


256 


60 and older 


4% 


5% 


16% 


24% 


15% 


15% 


21% 


330 
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RMII1 


RMII1 MOST IMPORTANT ISSUE/C 


TOTAL 


Education 


Health care 
costs 


Gov't 
spending & 
budget deficit 


Economy 


Medicare & 
SS 


Jobs 


Other 


RAGE RESPONDENT'S 
AGE/C 


18-34 


15% 


8% 


13% 


27% 


2% 


16% 


18% 


219 


35-44 


7% 


8% 


11% 


35% 


8% 


13% 


18% 


199 


45-64 


4% 


8% 


21% 


27% 


8% 


16% 


16% 


358 


65 or over 


3% 


5% 


15% 


25% 


17% 


15% 


21% 


218 


Unsure / refused 


10% 


7% 


16% 


17% 


9% 


7% 


34% 


10 


RAGEFL 

RESPONDENTS 

AGE/C 


18-44 


11% 


8% 


12% 


31% 


5% 


15% 


18% 


417 


45-64 


4% 


8% 


21% 


27% 


8% 


16% 


16% 


358 


65 or over 


3% 


5% 


15% 


24% 


16% 


15% 


22% 


228 


RR96 AGE /SEX 


Male / under 45 


7% 


7% 


15% 


31% 


4% 


14% 


21% 


216 


Male / 45+ 


4% 


6% 


21% 


28% 


10% 


16% 


15% 


266 


Female/ under 45 


16% 


9% 


9% 


31% 


5% 


15% 


15% 


202 


Female / 45+ 


4% 


7% 


16% 


24% 


13% 


15% 


21% 


320 


RRACE 

RESPONDENTS 
RACE/C 


White 


5% 


6% 


18% 


30% 


8% 


15% 


19% 


752 


Black / African American 


10% 


10% 


4% 


22% 


18% 


23% 


14% 


120 


Hispanic /Latino 


13% 


15% 


13% 


26% 


6% 


10% 


16% 


90 


Other 


10% 


7% 


24% 


16% 


6% 


11% 


25% 


40 


GENRACE RACE BY 
GENDER 


White men 


4% 


6% 


20% 


29% 


7% 


15% 


19% 


361 


White women 


7% 


6% 


15% 


30% 


9% 


15% 


18% 


391 


Black men 


11% 


7% 


4% 


23% 


16% 


22% 


18% 


51 


Black women 


10% 


12% 


4% 


21% 


19% 


24% 


11% 


70 


Hispanic men 


8% 


11% 


19% 


47% 


2% 


7% 


5% 


47 


Hispanic women 


19% 


18% 


7% 


3% 


11% 


13% 


29% 


43 


WHITE SENIORS 


White seniors 


3% 


4% 


17% 


26% 


13% 


16% 


20% 


288 


Other 


8% 


9% 


15% 


29% 


7% 


15% 


17% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


2% 


4% 


24% 


33% 


4% 


13% 


20% 


401 


Independent 


9% 


8% 


18% 


25% 


6% 


17% 


17% 


171 


Democrat 


10% 


10% 


7% 


24% 


14% 


17% 


17% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


3% 


4% 


25% 


33% 


3% 


14% 


19% 


440 


Ticket splitter 


10% 


9% 


10% 


16% 


17% 


17% 


20% 


74 


Democrat 


10% 


10% 


8% 


25% 


13% 


16% 


18% 


490 


PARTISAN PARTISAN 


Hard GOP 


2% 


3% 


25% 


35% 


3% 


13% 


18% 


365 


Soft GOP 


6% 


8% 


24% 


19% 


5% 


18% 


20% 


78 


Ticket splitter 


7% 


15% 


11% 


26% 


7% 


9% 


24% 


72 


Soft DEM 


10% 


5% 


12% 


19% 


18% 


17% 


19% 


86 


Hard DEM 


11% 


10% 


7% 


25% 


13% 


17% 


17% 


402 


RIDEOL 

RESPONDENTS 
IDEOLOGY/C 


Conservative 


3% 


5% 


21% 


31% 


7% 


12% 


21% 


561 


Moderate 


11% 


3% 


14% 


14% 


16% 


26% 


15% 


66 


Liberal 


12% 


12% 


8% 


26% 


10% 


17% 


15% 


376 
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RMII1 


RMII1 MOST IMPORTANT ISSUE/C 


TOTAL 


Education 


Health care 
costs 


Gov't 
spending & 
budget deficit 


Economy 


Medicare & 
SS 


Jobs 


Other 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


4% 


4% 


27% 


27% 


5% 


10% 


22% 


189 


Somewhat conservative 


2% 


5% 


18% 


33% 


8% 


14% 


20% 


372 


Moderate / liberal 


12% 


10% 


9% 


24% 


11% 


18% 


15% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


2% 


4% 


24% 


33% 


4% 


13% 


20% 


401 


Independent 


9% 


8% 


18% 


25% 


6% 


17% 


17% 


171 


Conservative DEM 


3% 


10% 


10% 


22% 


17% 


14% 


25% 


121 


Mod / lib DEM 


14% 


10% 


6% 


25% 


13% 


18% 


14% 


310 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


14% 


11% 


8% 


26% 


10% 


17% 


14% 


318 


Mod / conservative DEM 


3% 


9% 


9% 


24% 


18% 


14% 


24% 


171 


Independent 


10% 


9% 


10% 


16% 


17% 


17% 


20% 


74 


Mod / liberal GOP 


4% 


9% 


16% 


20% 


5% 


25% 


21% 


56 


Conservative GOP 


3% 


3% 


26% 


35% 


3% 


12% 


18% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


2% 


4% 


29% 


24% 


6% 


15% 


20% 


140 


Yes 




4% 


27% 


25% 


3% 


14% 


27% 


75 


Unsure 


1% 


12% 


8% 


21% 


18% 


19% 


22% 


54 


No 


9% 


5% 


13% 


33% 


7% 


16% 


16% 


228 


No / strongly 


9% 


9% 


12% 


28% 


10% 


14% 


17% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


6% 


20% 


4% 


13% 


16% 


15% 


26% 


43 


High school graduate 


4% 


6% 


12% 


27% 


12% 


17% 


22% 


207 


Some college 


8% 


7% 


17% 


18% 


11% 


19% 


21% 


250 


College graduate 


8% 


7% 


18% 


34% 


6% 


13% 


15% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


6% 


7% 


20% 


31% 


7% 


14% 


15% 


367 


Non-college men 


3% 


7% 


14% 


27% 


7% 


17% 


25% 


114 


College women 


9% 


7% 


15% 


27% 


8% 


15% 


18% 


385 


l\UII UUIIcUc WUIIIcll 


5% 


9% 


7% 


24% 


17% 


17% 


21% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


4% 


5% 


16% 


23% 


11% 


18% 


23% 


367 


Minority non-college 
graduate 


10% 


15% 


8% 


17% 


15% 


17% 


18% 


133 


Others 


8% 


7% 


18% 


34% 


6% 


13% 


15% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


4% 


3% 


17% 


23% 


8% 


20% 


23% 


169 


White female non-college 
graduates 


5% 


7% 


14% 


23% 


13% 


16% 


23% 


198 


Minority male non-college 
graduates 


7% 


11% 


10% 


22% 


13% 


19% 


18% 


63 


Minority female 
non-college graduates 


13% 


19% 


6% 


12% 


17% 


15% 


18% 


70 


Other 


8% 


7% 


18% 


34% 


6% 


13% 


15% 


503 



(cont.) 



Page 38 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



RMII1 


RMII1 MOST IMPORTANT ISSUE/C 


TOTAL 


Education 


Health care 
costs 


Gov't 
spending & 
budget deficit 


Economy 


Medicare & 
SS 


Jobs 


Other 


WILLWIN WHO WILL 
WIN 


Romney 


3% 


3% 


22% 


34% 


4% 


15% 


18% 


368 


Obama 


10% 


9% 


10% 


25% 


11% 


15% 


19% 


535 


Other 














100% 


1 


Unsure / refused 


4% 


12% 


23% 


22% 


10% 


16% 


14% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


7% 


4% 


19% 


28% 


5% 


19% 


18% 


133 


Non-union household 


7% 


8% 


15% 


28% 


9% 


14% 


18% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


10% 


10% 


8% 


23% 


7% 


19% 


22% 


215 


Married 


7% 


6% 


18% 


33% 


6% 


13% 


17% 


576 


No longer married 


4% 


8% 


17% 


19% 


17% 


17% 


19% 


212 


MOMDAD PARENTS 


Dad 


6% 


8% 


20% 


38% 


6% 


8% 


14% 


160 


Mom 


12% 


8% 


14% 


36% 


2% 


12% 


17% 


170 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


8% 


8% 


19% 


38% 


2% 


9% 


14% 


245 


Married / no children 


6% 


5% 


18% 


29% 


9% 


16% 


18% 


331 


Divorced / children 


8% 


6% 


26% 


30% 


10% 


5% 


15% 


23 


Divorced / no children 


3% 


5% 


22% 


15% 


16% 


18% 


21% 


88 


Single/ children 


14% 


11% 


4% 


31% 


6% 


13% 


21% 


45 


Single / no children 


9% 


10% 


9% 


21% 


8% 


21% 


22% 


169 


Other / mixed 


4% 


11% 


10% 


20% 


20% 


18% 


18% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


13% 


11% 


2% 


26% 


7% 


20% 


20% 


109 


Married women 


8% 


8% 


15% 


31% 


7% 


12% 


18% 


276 


No longer married 
women 


4% 


6% 


18% 


17% 


19% 


17% 


19% 


136 


Single men 


6% 


9% 


15% 


20% 


7% 


19% 


24% 


106 


Married men 


5% 


5% 


21% 


35% 


6% 


13% 


15% 


300 


No longer married men 


4% 


11% 


14% 


24% 


14% 


15% 


18% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


5% 


11% 


20% 


17% 


3% 


20% 


23% 


72 


White single women 


12% 


6% 


2% 


36% 


6% 


23% 


14% 


61 


White married men 


3% 


5% 


20% 


34% 


6% 


14% 


17% 


236 


White married women 

VVIMLK7 1 1 IQI 1 ICU VVUIIICI 


8% 


6% 


17% 


34% 


6% 


11% 


18% 


230 


White no longer married 
men 


4% 


4% 


18% 


21% 


17% 


12% 


24% 


54 


White no longer married 
women 


0% 


6% 


19% 


19% 


17% 


18% 


21% 


100 


Other 


11% 


11% 


10% 


23% 


12% 


16% 


17% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


14% 


11% 




37% 


5% 


15% 


17% 


28 


Married mothers 


11% 


9% 


14% 


37% 


1% 


10% 


18% 


117 


No longer married 
mothers 


10% 




27% 


31% 


6% 


16% 


11% 


25 


Non-mothers 


6% 


7% 


16% 


26% 


10% 


16% 


19% 


833 
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RMII1 


RMII1 MOST IMPORTANT ISSUE/C 


TOTAL 


Education 


Health care 
costs 


Gov't 
spending & 
budget deficit 


Economy 


Medicare & 
SS 


Jobs 


Other 


MOMRACE MOTHERS 
BY RACE 


White mothers 


10% 


5% 


14% 


43% 


1% 


9% 


16% 


116 


Non-white mothers 


14% 


15% 


12% 


19% 


5% 


18% 


18% 


53 


Non-mothers 


6% 


7% 


16% 


26% 


10% 


16% 


19% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


7% 


18% 


20% 


28% 


4% 


9% 


13% 


54 


Middle class 


7% 


6% 


17% 


30% 


7% 


15% 


18% 


749 


Low income 


6% 


9% 


9% 


18% 


19% 


19% 


21% 


192 


Working class 


2% 




10% 


43% 




17% 


29% 


6 


Unemployed 


8% 












92% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


7% 


18% 


20% 


28% 


4% 


9% 


13% 


54 


Middle class family 


7% 


7% 


18% 


35% 


5% 


12% 


16% 


525 


Middle class / not married 
or parent 


6% 


6% 


15% 


19% 


11% 


20% 


22% 


224 


Lower class 


6% 


8% 


8% 


19% 


18% 


19% 


22% 


200 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


5% 


12% 


17% 


28% 


8% 


11% 


20% 


195 


Protestant 


4% 


6% 


18% 


36% 


10% 


13% 


13% 


154 


Baptist 


4% 


7% 


15% 


24% 


13% 


19% 


19% 


173 


Fundamentalist/ 
Pentecostal 


8% 


6% 


18% 


26% 


7% 


21% 


14% 


167 


Other 


5% 


5% 


18% 


30% 


8% 


11% 


22% 


81 


No affiliation 


13% 


7% 


11% 


27% 


7% 


14% 


21% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


6% 


8% 


16% 


28% 


9% 


16% 


16% 


362 


At least once a month 


6% 


7% 


18% 


30% 


6% 


17% 


16% 


203 


Infrequently 


4% 


6% 


16% 


31% 


13% 


14% 


16% 


158 


Never 




10% 


18% 


15% 


9% 


11% 


36% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


4% 


15% 


15% 


24% 


10% 


12% 


20% 


92 


Active Protestant 


6% 


5% 


14% 


41% 


10% 


9% 


15% 


64 


Active Baptist 


3% 


6% 


19% 


22% 


12% 


18% 


20% 


96 


Active Fundamentalist / 
Pentecostal 


11% 


6% 


18% 


24% 


6% 


23% 


11% 


87 


Active Other 




10% 


14% 


47% 


9% 


12% 


9% 


22 


Non-active 


8% 


7% 


15% 


28% 


8% 


15% 


19% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


5% 


6% 


21% 


24% 


10% 


14% 


20% 


154 


Male not evangelical 


6% 


7% 


17% 


32% 


6% 


15% 


17% 


327 


Female bom again / 
evangelicals 


4% 


7% 


16% 


29% 


9% 


18% 


18% 


205 


Female not evangelical 


11% 


9% 


12% 


25% 


11% 


14% 


19% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


4% 


4% 


21% 


29% 


8% 


16% 


19% 


259 


Non-white Evangelical 


6% 


13% 


11% 


22% 


12% 


17% 


19% 


100 
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RMII1 


RMII1 MOST IMPORTANT ISSUE/C 


TOTAL 


Education 


Health care 
costs 


Gov't 
spending & 
budget deficit 


Economy 


Medicare & 
SS 


Jobs 


Other 


IDE0VAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


3% 


2% 


22% 


34% 


5% 


11% 


22% 


203 


Non-white conservative 
Christians 


6% 


9% 


17% 


24% 


14% 


10% 


21% 


55 


Whitp- nnn-pnnsprvativp- 

Christians 


6% 


12% 


16% 


10% 


17% 


33% 


7% 




Non-white 

non-conservative 

Christians 


7% 


17% 


4% 


20% 


11% 


26% 


16% 


46 


RGUN0WN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


4% 


5% 


19% 


31% 


8% 


15% 


19% 


394 


Non-gun owner HH 


9% 


9% 


14% 


26% 


9% 


15% 


18% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


12% 


12% 


7% 


24% 


12% 


16% 


17% 


399 


Unsure 


13% 


7% 


10% 


20% 


18% 


12% 


20% 


71 


Wrong track 


2% 


4% 


23% 


32% 


5% 


15% 


19% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


3% 


3% 


24% 


32% 


4% 


15% 


19% 


445 


Undecided 


7% 


10% 


14% 


30% 


5% 


12% 


21% 


98 


Democrat 


10% 


11% 


8% 


24% 


14% 


16% 


17% 


459 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 




10% 


22% 


39% 




21% 


7% 


715 


Natl security issues 














100% 


73 


Education 


100% 














69 


Medicare / SS 










100% 






88 


Other 














100% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


11% 


11% 


8% 


24% 


13% 


16% 


17% 


532 


Unfavorable 


2% 


4% 


25% 


33% 


4% 


14% 


19% 


453 


No opinion 


5% 


7% 


16% 


8% 


9% 


11% 


45% 


18 


Never heard of 














100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


2% 


5% 


24% 


33% 


5% 


13% 


18% 


506 


Unfavorable 


12% 


10% 


7% 


23% 


13% 


17% 


18% 


439 


No opinion 


10% 


9% 


10% 


18% 


9% 


18% 


26% 


54 


Never heard of 








13% 


39% 


29% 


19% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


12% 


11% 


8% 


23% 


14% 


15% 


17% 


500 


Unsure 


1% 




21% 


20% 


7% 


25% 


26% 


19 


Disapprove 


2% 


4% 


24% 


33% 


4% 


15% 


19% 


484 


RBOJA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


11% 


11% 


7% 


23% 


13% 


17% 


17% 


477 


Unsure 


21% 


12% 


7% 


18% 


8% 


9% 


25% 


12 


Disapprove 


2% 


4% 


24% 


33% 


4% 


14% 


19% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


12% 


12% 


6% 


24% 


12% 


17% 


17% 


399 


Unsure 


8% 


8% 


6% 


19% 


32% 


9% 


18% 


39 


Disapprove 


3% 


4% 


24% 


31% 


5% 


14% 


19% 


565 
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Education 


Health care 
costs 
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budget deficit 


Economy 


Medicare & 
SS 


Jobs 


Other 


RB0JA5 APPROVE 
OBAMA / MEDICARE/C 


Approve 


11% 


11% 


9% 


23% 


13% 


17% 


16% 


505 


Unsure 


11% 


7% 


7% 


30% 


6% 


15% 


24% 


48 


Disapprove 


2% 


4% 


25% 


33% 


5% 


13% 


20% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


11% 


10% 


8% 


24% 


12% 


16% 


18% 


567 


Unsure 


6% 




18% 


20% 


12% 


25% 


19% 


22 


Disapprove 


1% 


4% 


26% 


34% 


4% 


14% 


18% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


2% 


4% 


24% 


33% 


4% 


15% 


18% 


503 


Obama 


12% 


10% 


7% 


24% 


14% 


15% 


18% 


472 


Both 












100% 




2 


Neither 






52% 


11% 






37% 


9 


Unsure 


7% 


27% 




8% 


13% 


10% 


34% 


17 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


1% 


4% 


26% 


33% 


4% 


14% 


19% 


431 


Obama 


11% 


11% 


8% 


24% 


13% 


16% 


17% 


518 


Both 












39% 


61% 


6 


Neither 






37% 


20% 


5% 


8% 


30% 


13 


Unsure 


12% 


3% 


7% 


35% 


7% 


12% 


24% 


35 


i iAMPir>~7 ni — rTrn 

HANDP7 BETTER 
HANDLE /JOBS 


Romney 


2% 


4% 


24% 


33% 


4% 


15% 


18% 


491 


Obama 


12% 


11% 


7% 


23% 


14% 


15% 


18% 


469 


Both 












100% 




2 


Neither 




7% 


25% 


8% 


18% 


8% 


35% 


13 


Unsure 


5% 


1% 


12% 


30% 


12% 


13% 


27% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


6% 


6% 


16% 


28% 


9% 


16% 


18% 


702 


Yes / watched news 
coverage 


10% 


8% 


17% 


30% 


6% 


13% 


16% 


158 


No 


8% 


12% 


13% 


24% 


10% 


13% 


20% 


142 


Unsure / refused 










100% 









RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


2% 


4% 


24% 


34% 


4% 


15% 


18% 


484 


Undecided 


9% 


1% 


17% 


14% 


5% 


7% 


46% 


30 


Obama 


12% 


12% 


7% 


23% 


14% 


16% 


17% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


7% 


6% 


17% 


30% 


9% 


15% 


17% 


797 


Very likely 


6% 


8% 


13% 


23% 


10% 


13% 


27% 


167 


Somewhat likely 


10% 


32% 


5% 


9% 


3% 


28% 


14% 


29 


Already voted 




18% 


19% 


13% 


26% 


23% 




10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


7% 


8% 


19% 


30% 


8% 


14% 


14% 


405 


Most likely 50% 


7% 


7% 


19% 


30% 


8% 


14% 


15% 


502 


Most likely 60% 


6% 


7% 


18% 


30% 


9% 


15% 


15% 


605 


Most likely 70% 


7% 


7% 


16% 


30% 


8% 


15% 


16% 


702 


100% of sample 


7% 


7% 


16% 


28% 


9% 


15% 


18% 


1003 


TOTAL 


7% 


7% 


16% 


28% 


9% 


15% 


18% 


1003 
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RRMII1 


RRMII1 MOST IMPORTANT ISSUE/C 


TOTAL 


Pocketbook 
issues 


Natl security 
issues 


Education 


Medicare / 
SS 


Other 


TOTAL 


71% 


7% 


7% 


9% 


6% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


72% 


8% 


7% 


8% 


6% 


200 


Midwest 


70% 


6% 


7% 


9% 


9% 


174 


South 


70% 


10% 


4% 


11% 


5% 


245 


South Central 


79% 


9% 


4% 


5% 


4% 


82 


Central Plains 


83% 


4% 


3% 


7% 


3% 


77 


Mountain States 


63% 


6% 


12% 


13% 


6% 


70 


West 


68% 


5% 


12% 


7% 


7% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUI llld 


68% 


4% 


13% 


8% 


8% 


114 


rlUNUd 


75% 


7% 


5% 


8% 


5% 


69 


Texas 


84% 


5% 


4% 


3% 


4% 


62 


Nidi a j VacI/ 


73% 


11% 


5% 


4% 


7% 


54 


Rest of country 


70% 


8% 


7% 


10% 


6% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


74% 


8% 


5% 


8% 


5% 


285 


Toss-up 


71% 


7% 


6% 


11% 


5% 


402 


Safe Democrat 


69% 


7% 


10% 


7% 


8% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


72% 


8% 


5% 


10% 


5% 


278 


Ulllcl bLdlcb 


71% 


7% 


7% 


8% 


6% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 Ul ICIIipiUyillcML 


69% 


5% 


12% 


7% 


8% 


124 


1 Q Q0/s i inofnn Awmont 

/ y.y /o uMciiipiuyiiiciii 


71% 


8% 


6% 


10% 


5% 


716 


1 qcc than 7V» 
Lcbb Ltldll / /o 

unemployment 


74% 


7% 


6% 


6% 


6% 


163 


URBAN URBAN CODE 


Rural 


69% 


10% 


5% 


14% 


3% 


135 


Suburban 


72% 


7% 


7% 


9% 


5% 


411 


Urban 


74% 


4% 


8% 


9% 


5% 


177 


GENDER GENDER 


Male 


76% 


7% 


5% 


7% 


5% 


481 


Female 


67% 


8% 


8% 


10% 


7% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


80% 


7% 


4% 


3% 


5% 


306 


Male / not employed 


68% 


7% 


7% 


14% 


4% 


175 


Female / employed 


76% 


6% 


8% 


6% 


4% 


265 


Female / not employed 


59% 


9% 


8% 


15% 


9% 


256 


RAGEBG AGE/C 


18-29 


69% 


12% 


14% 


4% 


1% 


126 


30-44 


72% 


3% 


10% 


6% 


9% 


291 


45-59 


81% 


5% 


4% 


7% 


3% 


256 


60 and older 


64% 


11% 


4% 


15% 


7% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


70% 


8% 


15% 


2% 


6% 


219 


35-44 


73% 


3% 


7% 


8% 


8% 


199 


45-64 


78% 


6% 


4% 


8% 


3% 


358 


65 or over 


62% 


12% 


3% 


17% 


7% 


218 


Unsure / refused 


54% 


8% 


10% 


9% 


18% 


10 
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RRMII1 


RRMII1 MOST IMPORTANT ISSUE/C 


TOTAL 


Pocketbook 
issues 


Natl security 
issues 


Education 


Medicare / 
SS 


Other 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


71% 


6% 


11% 


5% 


7% 


417 


45-64 


78% 


6% 


4% 


8% 


3% 


358 


65 or over 


61% 


12% 


3% 


16% 


8% 


228 


RR96 AGE / SEX 


Male / under 45 


76% 


7% 


7% 


4% 


5% 


216 


Male / 45+ 


75% 


7% 


4% 


10% 


5% 


266 


Female / under 45 


66% 


4% 


16% 


5% 


9% 


202 


Female / 45+ 


68% 


10% 


4% 


13% 


5% 


320 


RRACE 

RESPONDENTS 
RACE/C 


White 


73% 


8% 


5% 


8% 


6% 


752 


Black / African American 


63% 


4% 


10% 


18% 


4% 


120 


Hispanic /Latino 


72% 


4% 


13% 


6% 


5% 


90 


Other 


59% 


12% 


10% 


6% 


13% 


40 


GENRACE RACE BY 
GENDER 


White men 


76% 


8% 


4% 


7% 


5% 


361 


White women 


71% 


8% 


7% 


9% 


6% 


391 


Black men 


62% 


8% 


11% 


16% 


3% 


51 


Black women 


64% 


2% 


10% 


19% 


5% 


70 


Hispanic men 


90% 




8% 


2% 




47 


Hispanic women 


52% 


8% 


19% 


11% 


10% 


43 


WHITE SENIORS 


White seniors 


65% 


12% 


3% 


13% 


6% 


288 


Other 


74% 


6% 


8% 


7% 


6% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


79% 


9% 


2% 


4% 


6% 


401 


Independent 


72% 


5% 


9% 


6% 


7% 


171 


Democrat 


64% 


7% 


10% 


14% 


5% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


80% 


9% 


3% 


3% 


6% 


440 


Ticket splitter 


59% 


9% 


10% 


17% 


4% 


74 


Democrat 


65% 


6% 


10% 


13% 


6% 


490 


PARTISAN PARTISAN 


Hard GOP 


81% 


9% 


2% 


3% 


5% 


365 


Soft GOP 


73% 


9% 


6% 


5% 


8% 


78 


Ticket splitter 


72% 


6% 


7% 


7% 


8% 


72 


Soft DEM 


60% 


6% 


10% 


18% 


6% 


86 


Hard DEM 


65% 


6% 


11% 


13% 


6% 


402 


RIDEOL 

RESPONDENTS 
IDEOLOGY/C 


Conservative 


75% 


9% 


3% 


7% 


6% 


561 


Moderate 


65% 


3% 


11% 


16% 


5% 


66 


Liberal 


67% 


6% 


12% 


10% 


5% 


376 


RRIDEOL 

RESPONDENTS 

IDEOLOGY/C 


Very conservative 


72% 


10% 


4% 


5% 


8% 


189 


Somewhat conservative 


77% 


8% 


2% 


8% 


5% 


372 


Moderate / liberal 


66% 


5% 


12% 


11% 


5% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


79% 


9% 


2% 


4% 


6% 


401 


Independent 


72% 


5% 


9% 


6% 


7% 


171 


Conservative DEM 


65% 


9% 


3% 


17% 


6% 


121 


Mod / lib DEM 


63% 


6% 


14% 


13% 


5% 


310 
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RRMII1 


RRMII1 MOST IMPORTANT ISSUE/C 


TOTAL 


Pocketbook 
issues 


Natl security 
issues 


Education 


Medicare / 
SS 


Other 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


66% 


5% 


14% 


10% 


6% 


318 


Mod / conservative DEM 


64% 


8% 


3% 


18% 


7% 


171 


Independent 


59% 


9% 


10% 


17% 


4% 


74 


Mod / liberal GOP 


80% 


7% 


4% 


5% 


4% 


56 


Conservative GOP 


80% 


9% 


3% 


3% 


6% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


77% 


10% 


2% 


6% 


5% 


140 


Yes 


74% 


10% 




3% 


13% 


75 


Unsure 


59% 


5% 


1% 


18% 


17% 


54 


No 


74% 


6% 


9% 


7% 


4% 


228 


No / strongly 


69% 


7% 


9% 


10% 


5% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


55% 


18% 


6% 


16% 


5% 


43 


High school graduate 


69% 


9% 


4% 


12% 


7% 


207 


Some college 


66% 


9% 


8% 


11% 


6% 


250 


College graduate 


76% 


5% 


8% 


6% 


5% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


77% 


5% 


6% 


7% 


5% 


367 


Mai"i.aaIIoao cnon 
NUN LUIIcyc lllcll 


73% 


13% 


3% 


7% 


3% 


114 


College women 


70% 


7% 


9% 


8% 


6% 


385 


Non-college women 


61% 


8% 


5% 


17% 


9% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IG iiuii outiuyu 

graduate 


67% 


11% 


4% 


11% 


7% 


367 


Minority nnn-nnllpnp 

i v 1 1 1 1 u 1 1 iy i iu 1 1 ouiiuuu 

graduate 


64% 


5% 


10% 


15% 


6% 


133 


Others 


76% 


5% 


8% 


6% 


5% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


71% 


13% 


4% 


8% 


5% 


169 


\A/hita farvnalii aaa-aaIIoao 
Millie Icfllalc MUM OUIIcyc 

graduates 


64% 


10% 


5% 


13% 


8% 


198 


Minority male non-college 
graduates 


70% 


7% 


7% 


13% 


3% 


63 


Minority female 
non-college graduates 


58% 


4% 


13% 


17% 


8% 


70 


Other 


76% 


5% 


8% 


6% 


5% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


80% 


6% 


3% 


4% 


6% 


368 


Obama 


65% 


8% 


10% 


11% 


5% 


535 


Other 










100% 


1 


Unsure / refused 


73% 


6% 


4% 


10% 


7% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


76% 


7% 


7% 


5% 


5% 


133 


Non-union household 


71% 


7% 


7% 


9% 


6% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


67% 


9% 


10% 


7% 


7% 


215 


Married 


76% 


6% 


7% 


6% 


5% 


576 


No longer married 


64% 


9% 


4% 


17% 


6% 


212 


MOMDAD PARENTS 


Dad 


80% 


6% 


6% 


6% 


3% 


160 


Mom 


73% 


2% 


12% 


2% 


11% 


170 
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RRMII1 


RRMII1 MOST IMPORTANT ISSUE/C 


TOTAL 


Pocketbook 
issues 


Natl security 
issues 


Education 


Medicare / 
SS 


Other 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


79% 


4% 


8% 


2% 


7% 


245 


Married / no children 


73% 


8% 


6% 


9% 


5% 


331 


Divorced / children 


75% 


4% 


8% 


10% 


3% 


23 


Divorced / no children 


65% 


10% 


3% 


16% 


7% 


88 


Single / children 


63% 


5% 


14% 


6% 


13% 


45 


Single / no children 


69% 


10% 


9% 


8% 


5% 


169 


Other / mixed 


60% 


10% 


4% 


20% 


6% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


63% 


8% 


13% 


7% 


8% 


109 


Married women 


72% 


6% 


8% 


7% 


7% 


276 


No longer married 
women 


61 % 


1 1% 


4% 


1 9% 


6% 


136 


Single men 


72% 


10% 


6% 


7% 


5% 


106 


Married men 


79% 


6% 


5% 


6% 


4% 


300 


No longer married men 


69% 


6% 


4% 


14% 


7% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


75% 


10% 


5% 


3% 


6% 


72 


White single women 


69% 


9% 


12% 


6% 


3% 


61 


White married men 


79% 


7% 


3% 


6% 


5% 


236 


Willie IlldlllcU WUINcll 


74% 


6% 


8% 


6% 


7% 


230 


Millie iiu luiiyei iiidiiicu 

men 


63% 


7% 


4% 


17% 


8% 


54 


White no longer married 
women 


64% 


12% 


0% 


17% 


6% 


100 


utner 


66% 


5% 


11% 


12% 


6% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


64% 




14% 


5% 


17% 


28 


Married mothers 


74% 


3% 


11% 


1% 


11% 


117 


No longer married 
mothers 


79% 




10% 


6% 


5% 


25 


Non-mothers 


71% 


8% 


6% 


10% 


5% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


75% 


3% 


10% 


1% 


10% 


116 


Non-white mothers 


69% 




14% 


5% 


13% 


53 


Non-mothers 


71% 


8% 


6% 


10% 


5% 


833 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


78% 


7% 


7% 


4% 


4% 


54 


Middlp class 


74% 


8% 


7% 


7% 


5% 


749 


Low income 


61% 


5% 


6% 


19% 


9% 


192 


Working class 


69% 




2% 




29% 


6 


Unemployed 




37% 


8% 




55% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


78% 


7% 


7% 


4% 


4% 


54 


Middle class family 


77% 


6% 


7% 


5% 


4% 


525 


Middle class / not married 
or parent 


66% 


12% 


6% 


11% 


6% 


224 


Lower class 


60% 


6% 


6% 


18% 


10% 


200 
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RRMII1 


RRMII1 MOST IMPORTANT ISSUE/C 


TOTAL 


Pocketbook 
issues 


Natl security 
issues 


Education 


Medicare / 
SS 


Other 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


73% 


9% 


5% 


8% 


5% 


195 


Protestant 


77% 


7% 


4% 


10% 


2% 


154 


baptist 


69% 


9% 


4% 


13% 


6% 


173 


Fundamentalist / 
Pentecostal 


75% 


3% 


8% 


7% 


7% 


167 


Other 


69% 


12% 


5% 


8% 


6% 


81 


No affiliation 


66% 


7% 


13% 


7% 


8% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


72% 


9% 


6% 


9% 


5% 


362 


At least once a month 


78% 


4% 


6% 


6% 


6% 


203 


Infrequently 


74% 


6% 


4% 


13% 


3% 


158 


Never 


58% 


25% 




9% 


8% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


72% 


10% 


4% 


10% 


4% 


92 


Active Protestant 


71% 


9% 


6% 


10% 


3% 


64 


Motive DdpilM 


69% 


11% 


3% 


12% 


5% 


96 


Motive rUI lUcllllcMldllol / 

Pentecostal 


72% 


4% 


11% 


6% 


7% 


87 


Active Other 


82% 


5% 




9% 


4% 


22 


Non-active 


71% 


7% 


8% 


8% 


6% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ 1 
IVIdle UUII1 dydlll / 

evangelicals 


70% 


9% 


5% 


10% 


6% 


154 


IVIdle IIUl cvdMycllLdl 


78% 


6% 


6% 


6% 


4% 


327 


Female born again / 
evangelicals 


73% 


8% 


4% 


9% 


5% 


205 


Female not evangelical 


63% 


7% 


11% 


11% 


8% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


74% 


9% 


4% 


8% 


6% 


259 


Non-white Evangelical 


68% 


9% 


6% 


12% 


4% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


74% 


11% 


3% 


5% 


7% 


203 


Non-white conservative 

\j] ll lolldl lb 


66% 


10% 


6% 


14% 


5% 


55 


White non-conservative 
Christians 


72% 


1% 


6% 


17% 


4% 


JO 


Non-white 

non-conservative 

Christians 


71% 


8% 


7% 


11% 


3% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


75% 


7% 


4% 


8% 


5% 


394 


Non-gun owner HH 


69% 


7% 


9% 


9% 


6% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


63% 


8% 


12% 


12% 


5% 


399 


Unsure 


52% 


7% 


13% 


18% 


9% 


71 


Wrong track 


80% 


7% 


2% 


5% 


6% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


78% 


8% 


3% 


4% 


7% 


445 


Undecided 


76% 


5% 


7% 


5% 


7% 


98 


Democrat 


64% 


7% 


10% 


14% 


5% 


459 
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RRMII1 


RRMII1 MOST IMPORTANT ISSUE/C 


TOTAL 


Pocketbook 
issues 


Natl security 
issues 


Education 


Medicare / 
SS 


Other 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 






100% 






69 


Health care costs 


100% 










74 


Gov't spending & budget 
deficit 


1 00% 










158 


Economy 


100% 










280 


Medicare & SS 








100% 




88 


Jobs 


100% 










151 


Other 


28% 


40% 






32% 


183 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


64% 


7% 


11% 


13% 


5% 


532 


Unfavorable 


80% 


7% 


2% 


4% 


6% 


453 


No opinion 


46% 


14% 


5% 


9% 


27% 


18 


Never heard of 










100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


81% 


7% 


2% 


5% 


5% 


506 


Unfavorable 


62% 


7% 


12% 


13% 


6% 


439 


No opinion 


59% 


11% 


10% 


9% 


11% 


54 


Never heard of 


42% 






39% 


19% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


63% 


7% 


12% 


14% 


5% 


500 


Unsure 


66% 


6% 


1% 


7% 


20% 


19 


Disapprove 


81% 


7% 


2% 


4% 


7% 


484 


RB0JA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


63% 


7% 


11% 


13% 


4% 


477 


Unsure 


51% 


10% 


21% 


8% 


10% 


12 


Disapprove 


79% 


7% 


2% 


4% 


7% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


64% 


7% 


12% 


12% 


5% 


399 


Unsure 


42% 


11% 


8% 


32% 


7% 


39 


Disapprove 


79% 


7% 


3% 


5% 


6% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


65% 


7% 


11% 


13% 


5% 


505 


Unsure 


62% 


12% 


11% 


6% 


8% 


48 


Disapprove 


80% 


7% 


2% 


5% 


7% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


64% 


8% 


11% 


12% 


5% 


567 


Unsure 


68% 




6% 


12% 


14% 


22 


Disapprove 


81% 


7% 


1% 


4% 


7% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


81% 


7% 


2% 


4% 


6% 


503 


Obama 


62% 


7% 


12% 


14% 


5% 


472 


Both 


100% 










2 


Neither 


70% 








30% 


9 


Unsure 


45% 


6% 


7% 


13% 


28% 


17 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


81% 


8% 


1% 


4% 


5% 


431 


Obama 


64% 


7% 


11% 


13% 


5% 


518 


Both 


39% 








61% 


6 


Neither 


74% 






5% 


21% 


13 


Unsure 


59% 


10% 


12% 


7% 


13% 


35 
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RRMII1 


RRMII1 MOST IMPORTANT ISSUE/C 


TOTAL 


Pocketbook 
issues 


Natl security 
issues 


Education 


Medicare / 
SS 


Other 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


82% 


7% 


2% 


4% 


6% 


491 


Obama 


61% 


8% 


12% 


14% 


5% 


469 


□ nth 

botn 


100% 










2 


Neither 


56% 






18% 


26% 


13 


Unsure 


62% 


8% 


5% 


12% 


13% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


72% 


8% 


6% 


9% 


5% 


702 


Yes / watched news 
coverage 


72% 


6% 


10% 


6% 


6% 


158 


No 


66% 


6% 


8% 


10% 


11% 


142 


Unsure / refused 








100% 







RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


81% 


7% 


2% 


4% 


6% 


484 


Undecided 


50% 


8% 


9% 


5% 


27% 


30 


Obama 


63% 


7% 


12% 


14% 


5% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


72% 


7% 


7% 


9% 


5% 


797 


Very likely 


67% 


10% 


6% 


10% 


8% 


167 


Somewhat likely 


74% 


7% 


10% 


3% 


7% 


29 


Already voted 


74% 






26% 




10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


75% 


5% 


7% 


8% 


5% 


405 


Most likely 50% 


74% 


6% 


7% 


8% 


5% 


502 


Most likely 60% 


74% 


6% 


6% 


9% 


5% 


605 


Most likely 70% 


73% 


6% 


7% 


8% 


5% 


702 


100% of sample 


71% 


7% 


7% 


9% 


6% 


1003 


TOTAL 


71% 


7% 


7% 


9% 


6% 


1003 
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RMII2 


RMII2 NEXT MOST IMPORTANT ISSUE/C 


Wars in Iraq 
& 

Afghanistan 


Education 


Health care 
costs 


Gov't 
spending & 
budget deficit 


Economy 


Gas& 
energy prices 


Medicare & 
SS 


Jobs 


TOTAL 


6% 


9% 


11% 


11% 


18% 


5% 


6% 


19% 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


5% 


8% 


10% 


11% 


18% 


4% 


8% 


19% 


Midwest 


7% 


8% 


14% 


12% 


16% 


2% 


8% 


22% 


South 


4% 


11% 


13% 


10% 


17% 


5% 


6% 


19% 


South Central 


5% 


11% 


8% 


11% 


25% 


10% 


6% 


11% 


Central Plains 


10% 


5% 


12% 


16% 


14% 


15% 


4% 


20% 


Mountain States 


9% 


5% 


12% 


10% 


16% 


0% 


3% 


20% 


West 


7% 


11% 


5% 


13% 


20% 


5% 


6% 


17% 


oho rcnrDADUir 
AREAS TWO 


California 


6% 


11% 


5% 


13% 


19% 


6% 


3% 


20% 


Florida 


6% 


15% 


10% 


3% 


20% 


2% 


5% 


27% 


Texas 


3% 


9% 


9% 


10% 


26% 


13% 


6% 


10% 


New York 


5% 


19% 


13% 


7% 


15% 




10% 


11% 


Rest of country 


7% 


8% 


12% 


13% 


17% 


5% 


7% 


19% 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


6% 


8% 


11% 


12% 


18% 


10% 


6% 


17% 


Toss-up 


7% 


10% 


12% 


11% 


18% 


4% 


6% 


19% 


Safe Democrat 


6% 


10% 


9% 


11% 


17% 


3% 


7% 


20% 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


7% 


12% 


14% 


8% 


19% 


3% 


6% 


18% 


Other states 


6% 


8% 


10% 


13% 


17% 


6% 


6% 


19% 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


6% 


12% 


6% 


12% 


22% 


5% 


3% 


20% 


7-9.9% unemployment 


6% 


9% 


11% 


11% 


18% 


5% 


7% 


19% 


Less than 7% 
unemployment 


7% 


8% 


1 3% 


14% 


14% 


7% 


4% 


1 7% 


URBAN URBAN CODE 


Rural 


7% 


3% 


13% 


9% 


16% 


6% 


8% 


21% 


Suburban 


6% 


8% 


9% 


12% 


21% 


5% 


6% 


18% 


Urban 


10% 


8% 


12% 


10% 


18% 


4% 


7% 


18% 


GENDER GENDER 


Male 


8% 


8% 


8% 


12% 


18% 


5% 


6% 


21% 


Female 


5% 


10% 


13% 


11% 


18% 


6% 


7% 


17% 


RSEXEMP 

RESPONDENTS SEX/ 
EMPLOYMENT/C 


Male / employed 


7% 


10% 


10% 


12% 


21% 


4% 


3% 


22% 


Male / not employed 


9% 


5% 


7% 


13% 


12% 


6% 


10% 


19% 


Female / employed 


3% 


12% 


13% 


12% 


16% 


8% 


7% 


16% 


Female / not employed 


7% 


9% 


13% 


10% 


20% 


4% 


7% 


18% 


RAGEBG AGE/C 


18-29 


6% 


15% 


11% 


14% 


16% 


8% 


7% 


14% 


30-44 


5% 


12% 


11% 


12% 


17% 


4% 


3% 


23% 


45-59 


6% 


8% 


11% 


9% 


20% 


6% 


7% 


18% 


60 and older 


8% 


6% 


10% 


12% 


18% 


5% 


9% 


18% 
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RMII2 


RMII2 NEXT MOST IMPORTANT ISSUE/C 


Wars in Iraq 
& 

Afghanistan 


Education 


Health care 
costs 


Gov't 
spending & 
budget deficit 


Economy 


Gas& 
energy prices 


Medicare & 
SS 


Jobs 


RAGE RESPONDENT'S 
AGE/C 


18-34 


8% 


16% 


11% 


14% 


14% 


6% 


5% 


15% 


35-44 


2% 


9% 


10% 


11% 


20% 


4% 


3% 


25% 


45-64 


6% 


7% 


12% 


10% 


20% 


6% 


7% 


18% 


65 or over 


8% 


6% 


9% 


12% 


17% 


4% 


10% 


17% 


Unsure / refused 


11% 


10% 


5% 


11% 


19% 




7% 


10% 


RAGEFL 

RESPONDENTS 

AGE/C 


18-44 


5% 


13% 


11% 


12% 


17% 


5% 


4% 


20% 


45-64 


6% 


7% 


12% 


10% 


20% 


6% 


7% 


18% 


65 or over 


8% 


6% 


9% 


12% 


17% 


4% 


10% 


17% 


RR96 AGE /SEX 


Male / under 45 


9% 


11% 


10% 


12% 


15% 


3% 


4% 


24% 


Male / 45+ 


7% 


6% 


7% 


12% 


20% 


6% 


7% 


18% 


Female/ under 45 


2% 


15% 


12% 


13% 


18% 


8% 


5% 


15% 


Female / 45+ 


7% 


8% 


13% 


9% 


18% 


5% 


9% 


17% 


RRACE 

RESPONDENTS 
RACE/C 


White 


7% 


8% 


10% 


12% 


18% 


5% 


6% 


20% 


Black / African American 


5% 


12% 


15% 


6% 


17% 


10% 


13% 


13% 


Hispanic /Latino 


4% 


18% 


8% 


13% 


18% 


7% 


1% 


18% 


Other 


3% 


5% 


15% 


9% 


21% 


3% 


3% 


18% 


GENRACE RACE BY 
GENDER 


White men 


8% 


7% 


8% 


13% 


18% 


4% 


5% 


21% 


White women 


6% 


8% 


12% 


12% 


18% 


5% 


7% 


18% 


Black men 


10% 


6% 


10% 


7% 


20% 


8% 


14% 


14% 


Black women 


1% 


17% 


19% 


4% 


14% 


12% 


12% 


13% 


Hispanic men 


3% 


17% 


6% 


12% 


17% 


7% 




31% 


Hispanic women 


4% 


18% 


11% 


15% 


20% 


6% 


2% 


4% 


WHITE SENIORS 


White seniors 


8% 


5% 


9% 


12% 


19% 


5% 


9% 


18% 


Other 


6% 


11% 


11% 


11% 


17% 


6% 


5% 


19% 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


6% 


4% 


7% 


16% 


20% 


6% 


3% 


19% 


Independent 


7% 


13% 


12% 


10% 


18% 


5% 


3% 


15% 


Democrat 


6% 


13% 


14% 


7% 


16% 


5% 


10% 


19% 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


6% 


5% 


8% 


15% 


20% 


6% 


3% 


18% 


Ticket splitter 


9% 


13% 


14% 


13% 


19% 


6% 


4% 


8% 


Democrat 


6% 


12% 


13% 


8% 


16% 


5% 


9% 


21% 


PARTISAN PARTISAN 


Hard GOP 


6% 


4% 


7% 


15% 


20% 


7% 


3% 


19% 


Soft GOP 


5% 


12% 


9% 


16% 


27% 


3% 


1% 


10% 


Ticket splitter 


3% 


10% 


11% 


14% 


16% 


3% 


7% 


19% 


Soft DEM 


15% 


13% 


16% 


10% 


9% 


6% 


3% 


17% 


Hard DEM 


6% 


13% 


13% 


7% 


17% 


5% 


11% 


20% 


RIDEOL 

RESPONDENTS 
IDEOLOGY/C 


Conservative 


6% 


7% 


8% 


13% 


19% 


7% 


5% 


18% 


Moderate 


2% 


6% 


10% 


13% 


14% 


4% 


10% 


12% 


Liberal 


8% 


14% 


15% 


8% 


18% 


3% 


7% 


20% 
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RMII2 


RMII2 NEXT MOST IMPORTANT ISSUE/C 


Wars in Iraq 
& 

Afghanistan 


Education 


Health care 
costs 


Gov't 
spending & 
budget deficit 


Economy 


Gas& 
energy prices 


Medicare & 
SS 


Jobs 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


6% 


4% 


8% 


13% 


22% 


6% 


5% 


18% 


Somewhat conservative 


6% 


8% 


8% 


13% 


17% 


7% 


5% 


18% 


Moderate / liberal 


7% 


13% 


14% 


9% 


17% 


3% 


8% 


19% 


RPTYID98 TARGET 
GROUPS 


Republican 


6% 


4% 


7% 


16% 


20% 


6% 


3% 


19% 


Independent 


7% 


13% 


12% 


10% 


18% 


5% 


3% 


15% 


Conservative DEM 


7% 


14% 


11% 


8% 


8% 


8% 


13% 


20% 


Mod / lib DEM 


6% 


12% 


15% 


7% 


19% 


4% 


9% 


19% 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


7% 


12% 


14% 


8% 


18% 


3% 


8% 


21% 


Mod / conservative DEM 


6% 


13% 


10% 


8% 


11% 


7% 


12% 


19% 


Independent 


9% 


13% 


14% 


13% 


19% 


6% 


4% 


8% 


Mod / liberal GOP 


8% 


20% 


8% 


10% 


7% 


2% 


5% 


20% 


Conservative GOP 


6% 


3% 


8% 


16% 


22% 


7% 


3% 


18% 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


5% 


4% 


7% 


13% 


25% 


5% 


5% 


18% 


Yes 


6% 


8% 


5% 


18% 


17% 


10% 


3% 


11% 


Unsure 


9% 


13% 


13% 


14% 


7% 


14% 


10% 


8% 


No 


4% 


7% 


10% 


15% 


14% 


7% 


6% 


22% 


No / strongly 


7% 


12% 


13% 


8% 


19% 


3% 


7% 


20% 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


4% 


15% 


16% 


3% 


13% 


2% 


13% 


24% 


High school graduate 


8% 


10% 


7% 


10% 


18% 


10% 


7% 


19% 


Some college 


5% 


10% 


12% 


12% 


17% 


5% 


7% 


14% 


College graduate 


6% 


8% 


11% 


13% 


19% 


4% 


5% 


20% 


SEXEDUC SEX/ 
EDUCATION 


College men 


7% 


8% 


9% 


12% 


18% 


4% 


5% 


20% 


Non-college men 


11% 


8% 


6% 


13% 


16% 


6% 


6% 


23% 


College women 


5% 


10% 


13% 


13% 


18% 


5% 


6% 


17% 


l\UII UUIIcUc WUIIIcll 


5% 


12% 


11% 


5% 


18% 


10% 


10% 


16% 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


7% 


9% 


9% 


11% 


18% 


5% 


8% 


17% 


Minnritu nnn-pnllAriA 

IVIIIlUMly IIUil UUIIcLjC 

graduate 


5% 


13% 


13% 


9% 


16% 


10% 


8% 


18% 


Others 


6% 


8% 


11% 


13% 


19% 


4% 


5% 


20% 


SEXEDWG 

MDM CCt\ I Pf^P 
NUIN-OULLtu t 

GRADUATES BY 
GENDER 


White male non-college 
graduates 


9% 


9% 


7% 


14% 


18% 


3% 


6% 


18% 


White female non-college 
graduates 


5% 


9% 


11% 


8% 


17% 


7% 


9% 


16% 


Minority male non-college 
graduates 


9% 


6% 


9% 


10% 


14% 


11% 


10% 


21% 


Minority female 
non-college graduates 


1% 


19% 


16% 


9% 


18% 


8% 


6% 


15% 


Other 


6% 


8% 


11% 


13% 


19% 


4% 


5% 


20% 


WILLWIN WHO WILL 
WIN 


Romney 


5% 


6% 


7% 


17% 


19% 


6% 


3% 


19% 


Obama 


7% 


12% 


13% 


9% 


16% 


6% 


8% 


18% 


Unsure / refused 


4% 


5% 


9% 


5% 


21% 


4% 


10% 


23% 
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RMII2 


RMII2 NEXT MOST IMPORTANT ISSUE/C | 


Wars in Iraq 
& 

Afghanistan 


Education 


Health care 
costs 


Gov't 
spending & 
budget deficit 


Economy 


Gas& 
energy prices 


Medicare & 
SS 


Jobs 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


8% 


9% 


10% 


7% 


19% 


7% 


7% 


19% 


Non-union household 


6% 


9% 


11% 


12% 


18% 


5% 


6% 


19% 


RMARITAL MARITAL 
STATUS/C 


Single 


5% 


14% 


12% 


13% 


17% 


6% 


8% 


17% 


Married 


6% 


7% 


11% 


12% 


18% 


5% 


6% 


20% 


No longer married 


9% 


10% 


9% 


8% 


20% 


6% 


6% 


16% 


MOMDAD PARENTS 


Dad 


8% 


9% 


11% 


11% 


14% 


7% 


2% 


26% 


Mom 


4% 


11% 


10% 


15% 


17% 


8% 


3% 


17% 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


7% 


10% 


11% 


12% 


14% 


6% 


2% 


23% 


Married / no children 


6% 


5% 


11% 


12% 


20% 


4% 


8% 


19% 


Divorced / children 


5% 


5% 




28% 


14% 


13% 


4% 


7% 


Divorced / no children 


10% 


12% 


12% 


4% 


25% 


5% 


6% 


10% 


Single/ children 


5% 


14% 


6% 


13% 


22% 


10% 


6% 


17% 


Single / no children 


4% 


14% 


14% 


13% 


15% 


5% 


9% 


17% 


Other / mixed 


9% 


9% 


8% 


8% 


18% 


5% 


7% 


24% 


GENMAR1 GENDER 
AND MARITAL 


Single women 


3% 


17% 


13% 


14% 


12% 


7% 


8% 


21% 


Married women 


4% 


8% 


13% 


10% 


19% 


5% 


7% 


17% 


No longer married 
women 


9% 


10% 


12% 


9% 


21% 


7% 


7% 


12% 


Single men 


6% 


11% 


11% 


12% 


21% 


4% 


8% 


12% 


Married men 


8% 


7% 


9% 


14% 


16% 


5% 


5% 


23% 


No longer married men 


9% 


10% 


3% 


8% 


19% 


4% 


6% 


23% 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


8% 


12% 


8% 


13% 


23% 


2% 


7% 


11% 


White single women 


1% 


10% 


8% 


19% 


14% 


10% 


6% 


29% 


White married men 


8% 


6% 


9% 


14% 


16% 


5% 


4% 


25% 


White married women 


5% 


8% 


13% 


10% 


17% 


4% 


6% 


17% 


White no longer married 
men 


11% 


8% 


4% 


8% 


19% 


6% 


6% 


16% 


White no longer married 
women 


12% 


9% 


12% 


10% 


22% 


3% 


8% 


14% 


Other 


4% 


13% 


13% 


9% 


18% 


8% 


7% 


16% 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 




19% 


6% 


21% 


10% 


6% 


6% 


25% 


Married mothers 


4% 


10% 


10% 


14% 


18% 


6% 


3% 


16% 


No longer married 
mothers 


9% 


5% 


13% 


16% 


18% 


20% 




11% 


Non-mothers 


7% 


9% 


11% 


11% 


18% 


5% 


7% 


19% 


MOMRACE MOTHERS 
BY RACE 


White mothers 


6% 


9% 


11% 


19% 


13% 


4% 


1% 


19% 


Non-white mothers 




14% 


7% 


7% 


27% 


18% 


7% 


11% 


Non-mothers 


7% 


9% 


11% 


11% 


18% 


5% 


7% 


19% 
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RMII2 NEXT MOST IMPORTANT ISSUE/C 


Wars in Iraq 
& 

Afghanistan 


Education 


Health care 
costs 


Gov't 
spending & 
budget deficit 


Economy 


Gas& 
energy prices 


Medicare & 
SS 


Jobs 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


8% 


4% 


10% 


14% 


10% 




3% 


33% 


m:jji. .1... 

Middle class 


6% 


9% 


12% 


12% 


18% 


5% 


6% 


18% 


Low income 


7% 


10% 


8% 


9% 


19% 


7% 


9% 


16% 


Working class 


2% 






40% 




47% 




10% 


Unemployed 


18% 


82% 














FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


8% 


4% 


10% 


14% 


10% 




3% 


33% 


Middle class family 


6% 


8% 


11% 


13% 


18% 


6% 


5% 


20% 


Middle class / not married 
or parent 


6% 


13% 


12% 


9% 


20% 


4% 


8% 


15% 


Lower class 


7% 


10% 


8% 


10% 


18% 


8% 


9% 


16% 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


7% 


8% 


10% 


7% 


17% 


8% 


7% 


25% 


Protestant 


8% 


10% 


10% 


16% 


15% 


7% 


5% 


17% 


Baptist 


3% 


9% 


12% 


10% 


22% 


3% 


11% 


15% 


Fundamentalist / 
Pentecostal 


8% 


9% 


1 0% 


12% 


20% 


8% 


2% 


1 5% 


Other 


4% 


12% 


7% 


17% 


16% 


6% 


7% 


17% 


No affiliation 


7% 


9% 


13% 


11% 


16% 


3% 


6% 


20% 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


6% 


7% 


9% 


13% 


18% 


8% 


6% 


19% 


At least once a month 


7% 


14% 


14% 


11% 


17% 


4% 


6% 


15% 


Infrequently 


6% 


8% 


10% 


10% 


22% 


4% 


7% 


20% 


Never 


3% 


6% 


13% 


21% 


14% 


5% 


9% 


8% 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


8% 


6% 


7% 


10% 


17% 


8% 


8% 


23% 


Active Protestant 


8% 


8% 


11% 


19% 


12% 


7% 


2% 


20% 


Active Baptist 


3% 


5% 


9% 


12% 


26% 


4% 


8% 


16% 


Active Fundamentalist / 
Pentecostal 


6% 


7% 


8% 


12% 


16% 


11% 


2% 


16% 


Active Other 




16% 


6% 


5% 


10% 


18% 


18% 


13% 


Non-active 


7% 


10% 


12% 


11% 


18% 


4% 


6% 


19% 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


5% 


9% 


8% 


10% 


20% 


9% 


6% 


17% 


Male not evangelical 


9% 


7% 


9% 


13% 


17% 


3% 


5% 


22% 


Female bom again / 
evangelicals 


4% 


11% 


10% 


14% 


16% 


6% 


8% 


18% 


Female not evangelical 


6% 


10% 


15% 


8% 


19% 


6% 


7% 


16% 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


5% 


7% 


9% 


15% 


18% 


5% 


6% 


19% 


Non-white Evangelical 


3% 


19% 


8% 


7% 


15% 


13% 


9% 


15% 
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RMII2 NEXT MOST IMPORTANT ISSUE/C 


Wars in Iraq 
& 

Afghanistan 


Education 


Health care 
costs 


Gov't 
spending & 
budget deficit 


Economy 


Gas& 
energy prices 


Medicare & 
SS 


Jobs 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


4% 


4% 


9% 


16% 


20% 


6% 


5% 


19% 


Non-white conservative 
Christians 


5% 


15% 


8% 


9% 


11% 


17% 


5% 


16% 


Whitp- nnn-pnnsprvativp- 

Christians 


9% 


19% 


11% 


11% 


13% 


2% 


7% 


16% 


Non-white 

non-conservative 

Christians 


0% 


24% 


9% 


5% 


20% 


9% 


14% 


14% 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


7% 


5% 


10% 


15% 


17% 


6% 


5% 


17% 


Non-gun owner HH 


6% 


12% 


11% 


9% 


18% 


5% 


7% 


19% 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


7% 


14% 


15% 


7% 


16% 


4% 


9% 


20% 


Unsure 


7% 


12% 


5% 


10% 


13% 


9% 


4% 


11% 


Wrong track 


6% 


6% 


9% 


15% 


20% 


6% 


5% 


19% 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


6% 


5% 


7% 


17% 


21% 


6% 


3% 


16% 


Undecided 


4% 


8% 


13% 


6% 


16% 


3% 


8% 


26% 


Democrat 


7% 


13% 


14% 


7% 


16% 


5% 


9% 


19% 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


8% 




16% 


10% 


31% 


1% 


8% 


13% 


Health care costs 


5% 


17% 




8% 


20% 


6% 


16% 


21% 


Gov't spending & budget 
deficit 


5% 


8% 


11% 




30% 


4% 


4% 


18% 


Economy 


6% 


9% 


10% 


18% 




5% 


5% 


32% 


Medicare & SS 


7% 


12% 


10% 


9% 


18% 


10% 




18% 


Jobs 


9% 


9% 


14% 


14% 


27% 


7% 


9% 




Other 


5% 


8% 


12% 


12% 


22% 


4% 


6% 


15% 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


6% 


9% 


10% 


12% 


16% 


5% 


7% 


20% 


Natl security issues 


5% 


10% 


11% 


5% 


25% 


5% 


9% 


17% 


Education 


8% 




16% 


10% 


31% 


1% 


8% 


13% 


Medicare / SS 


7% 


12% 


10% 


9% 


18% 


10% 




18% 


Other 




25% 




60% 


15% 








RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


6% 


13% 


13% 


7% 


17% 


5% 


8% 


20% 


Unfavorable 


6% 


5% 


7% 


17% 


19% 


6% 


4% 


17% 


No opinion 


8% 


5% 


30% 


5% 


4% 


11% 


3% 


12% 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


6% 


7% 


7% 


15% 


21% 


5% 


4% 


18% 


Unfavorable 


6% 


12% 


14% 


7% 


16% 


5% 


9% 


20% 


No opinion 


13% 


6% 


19% 


10% 


3% 


12% 


3% 


16% 


Never heard of 


16% 


30% 












17% 


RBHOJA BARACK 

OBAMAJOB 

APPROVAL/C 


Approve 


7% 


14% 


13% 


7% 


16% 


5% 


8% 


19% 


Unsure 


4% 


3% 


26% 


13% 




9% 




22% 


Disapprove 


6% 


5% 


8% 


16% 


20% 


6% 


4% 


18% 
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RMII2 NEXT MOST IMPORTANT ISSUE/C 


Wars in Iraq 
& 

Afghanistan 


Education 


Health care 
costs 


Gov't 
spending & 
budget deficit 


Economy 


Gas& 
energy prices 


Medicare & 
SS 


Jobs 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


7% 


13% 


14% 


7% 


16% 


5% 


9% 


19% 


Unsure 


11% 


7% 


12% 


6% 


18% 


4% 


13% 


15% 


Disapprove 


6% 


5% 


8% 


16% 


20% 


6% 


4% 


18% 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


6% 


14% 


12% 


6% 


17% 


5% 


10% 


21% 


Unsure 


12% 


14% 


10% 


9% 


11% 


6% 


6% 


14% 


Disapprove 


6% 


6% 


10% 


16% 


19% 


5% 


4% 


17% 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


8% 


12% 


13% 


7% 


17% 


5% 


8% 


20% 


Unsure 


0% 


13% 


15% 


13% 


16% 


9% 


7% 


16% 


Disapprove 


6% 


5% 


7% 


17% 


19% 


6% 


4% 


18% 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


7% 


12% 


14% 


7% 


17% 


5% 


8% 


19% 


Unsure 


5% 


12% 


5% 


9% 


24% 


13% 


7% 


17% 


Disapprove 


6% 


5% 


7% 


18% 


19% 


5% 


3% 


18% 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


6% 


6% 


8% 


16% 


20% 


6% 


4% 


17% 


Obama 


6% 


12% 


13% 


6% 


16% 


5% 


9% 


21% 


Both 






34% 




36% 








Neither 


8% 




28% 


25% 


7% 




11% 


9% 


Unsure 


6% 


24% 


29% 




27% 






7% 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


6% 


7% 


6% 


17% 


20% 


5% 


4% 


18% 


Obama 


7% 


12% 


13% 


7% 


17% 


6% 


8% 


20% 


Both 










100% 








Neither 


9% 




21% 


25% 




5% 


8% 


11% 


Unsure 


2% 


8% 


23% 


11% 


8% 


5% 


10% 


13% 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


6% 


6% 


8% 


17% 


19% 


6% 


4% 


18% 


Obama 


6% 


13% 


12% 


6% 


17% 


6% 


9% 


20% 


Both 






64% 




36% 








Neither 


26% 


7% 


12% 


27% 






8% 


11% 


Unsure 


14% 


12% 


23% 


4% 


16% 


3% 


3% 


8% 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


5% 


9% 


10% 


11% 


19% 


5% 


7% 


19% 


Yes / watched news 
coverage 


1 1% 


9% 


9% 


1 5% 


17% 


7% 


4% 


1 6% 


No 


8% 


10% 


14% 


11% 


14% 


6% 


8% 


20% 


Unsure / refused 












100% 






RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


7% 


6% 


8% 


16% 


20% 


6% 


4% 


17% 


Undecided 


4% 


8% 


22% 


21% 


2% 


8% 


4% 


7% 


Obama 


6% 


13% 


13% 


7% 


16% 


5% 


9% 


21% 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


6% 


9% 


10% 


12% 


19% 


5% 


5% 


19% 


Very likely 


8% 


8% 


11% 


11% 


15% 


7% 


10% 


15% 


Somewhat likely 




18% 


19% 


10% 


11% 


6% 


11% 


21% 


Already voted 


12% 




7% 


26% 


23% 


18% 




8% 
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RMII2 NEXT MOST IMPORTANT ISSUE/C 


Wars in Iraq 
& 

Afghanistan 


Education 


Health care 
costs 


Gov't 
spending & 
budget deficit 


Economy 


Gas& 
energy prices 


Medicare & 
SS 


Jobs 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


5% 


7% 


11% 


13% 


19% 


4% 


5% 


20% 


Most likely 50% 


5% 


8% 


11% 


12% 


19% 


5% 


5% 


20% 


Most likely 60% 


5% 


7% 


11% 


11% 


20% 


5% 


5% 


20% 


Most likely 70% 


6% 


8% 


10% 


12% 


20% 


5% 


5% 


20% 


100% of sample 


6% 


9% 


11% 


11% 


18% 


5% 


6% 


19% 


TOTAL 


6% 


9% 


11% 


11% 


18% 


5% 


6% 


19% 
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RMII2 NEXT 


TOTAL 


Other 


TOTAL 


14% 


950 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


17% 


190 


Midwest 


10% 


159 


South 


13% 


234 


South Central 


14% 


81 


Central Plains 


4% 


75 


Mountain States 


25% 


66 


West 


17% 


146 


dho rcnroADUir 
nbi btUbnArlilL' 

AREAS TWO 


California 


16% 


107 


Florida 


11% 


65 


Texas 


13% 


61 


New York 


20% 


51 


Rest of country 


14% 


666 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


13% 


274 


Toss-up 


13% 


382 


Safe Democrat 


17% 


294 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


13% 


265 


Other states 


15% 


685 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


15% 


117 


7-9.9% unemployment 


13% 


680 


Less than 7% 
unemployment 


17% 


153 


URBAN URBAN CODE 


Rural 


18% 


130 


Suburban 


15% 


391 


Urban 


13% 


170 


GENDER GENDER 


Male 


15% 


463 


Female 


13% 


487 


RSEXEMP 

RESPONDENTS SEX/ 
EMPLOYMENT/C 


Male / employed 


12% 


294 


Male / not employed 


20% 


170 


Female / employed 


14% 


254 


Female / not employed 


13% 


233 


RAGEBG AGE/C 


18-29 


9% 


124 


30-44 


14% 


268 


45-59 


15% 


250 


60 and older 


15% 


308 
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Other 


RAGE RESPONDENT'S 
AGE/C 


18-34 


10% 


209 


35-44 


15% 


183 


45-64 


14% 


347 


65 or over 


16% 


202 


Unsure / refused 


27% 


8 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


13% 


392 


45-64 


14% 


347 


65 or over 


17% 


211 


RR96 AGE /SEX 


Male / under 45 


12% 


209 


Male / 45+ 


17% 


254 


Female/ under 45 


13% 


183 


Female / 45+ 


14% 


304 


RRACE 

RESPONDENT'S 
RACE/C 


White 


14% 


714 


Black / African American 


10% 


115 


Hispanic /Latino 


13% 


86 


Other 


22% 


35 


GENRACE RACE BY 
GENDER 


White men 


15% 


346 


White women 


14% 


368 


Black men 


11% 


49 


Black women 


9% 


66 


Hispanic men 


8% 


47 


Hispanic women 


19% 


39 


WHITE SENIORS 


White seniors 


14% 


271 


Other 


14% 


679 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


18% 


382 


Independent 


18% 


159 


Democrat 


9% 


409 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


19% 


417 


Ticket splitter 


14% 


71 


Democrat 


10% 


462 


PARTISAN PARTISAN 


Hard GOP 


19% 


349 


Soft GOP 


16% 


72 


Ticket splitter 


18% 


68 


Soft DEM 


13% 


82 


Hard DEM 


9% 


379 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


17% 


528 


Moderate 


28% 


65 


Liberal 


7% 


357 
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RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


17% 


176 


Somewhat conservative 


17% 


352 


Moderate / liberal 


10% 


422 


RPTYID98 TARGET 
GROUPS 


Republican 


18% 


382 


Independent 


18% 


159 


Conservative DEM 


9% 


113 


Mod / lib DEM 


9% 


296 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


7% 


301 


Mod / conservative DEM 


15% 


161 


Independent 


14% 


71 


Mod / liberal GOP 


19% 


54 


Conservative GOP 


18% 


363 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


17% 


132 


Yes 


22% 


68 


Unsure 


12% 


45 


No 


16% 


220 


No / strongly 


11% 


485 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


9% 


41 


High school graduate 


12% 


195 


Some college 


18% 


234 


College graduate 


13% 


481 


SEXEDUC SEX/ 
EDUCATION 


College men 


16% 


352 


Non-college men 


10% 


111 


College women 


14% 


363 


Nlnn-pnllono \/i/nmAn 
iNUii UUiioyc wuiiicii 


12% 


124 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


17% 


344 


iviiiiuniy nun uuiicyc 

graduate 


9% 


126 


Others 


13% 


481 


SEXEDWG 

MDM CC\\ I Pf^P 
IMUIN-OULLtu t 

GRADUATES BY 
GENDER 


White male non-college 
graduates 


16% 


163 


White female non-college 
graduates 


1 8% 


181 


Minority male non-college 
graduates 


10% 


61 


Minority female 
non-college graduates 


8% 


65 


Other 


13% 


481 


WILLWIN WHO WILL 
WIN 


Romney 


18% 


347 


Obama 


11% 


511 


Unsure / refused 


19% 


92 
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Other 




RUNION MEMBER OF 
LABOR UNION/C 


Union household 


13% 


126 


Non-union household 


14% 


824 


RMARITAL MARITAL 
STATU S/C 


Single 


9% 


202 


Married 


15% 


548 




No longer married 


16% 


200 


MOMDAD PARENTS 


Dad 


13% 


155 




Mom 


15% 


151 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


15% 


229 


Married / no children 


15% 


320 




Divorced / children 


25% 


22 




Divorced / no children 


16% 


83 




Single /children 


8% 


40 




Single /no children 


9% 


162 




Other / mixed 


13% 


94 


GENMAR1 GENDER 
AND MARITAL 


Single women 


5% 


100 


Married women 


16% 


258 




No longer married 
women 


14% 


129 




Single men 


13% 


102 




Married men 


14% 


291 




No longer married men 


19% 


71 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


16% 


69 


White single women 


2% 


58 




White married men 


14% 


228 




White married women 


19% 


214 




White no longer married 
men 


21% 


49 




White no longer married 
women 


9% 


95 




Other 


13% 


236 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


7% 


23 


Married mothers 


18% 


104 




No longer married 
mothers 


8% 


24 




Non-mothers 


14% 


799 


MOMRACE MOTHERS 
BY RACE 


White mothers 


18% 


105 


Non-white mothers 


8% 


47 




Non-mothers 


14% 


799 
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EC0NCLA2 
ECONOMIC CLASS 


Upper class 


18% 


52 


u:jji. .1... 

Middle class 


14% 


718 


Low income 


14% 


174 


Working class 




5 


Unemployed 




1 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


18% 


52 


Middle class family 


14% 


504 


Middle class / not married 
or parent 


13% 


214 


Lower class 


14% 


180 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


12% 


185 


Protestant 


12% 


152 


Baptist 


14% 


164 


Fundamentalist / 
Pentecostal 


16% 


156 


Other 


14% 


76 


No affiliation 


15% 


217 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


15% 


346 


At least once a month 


11% 


191 


Infrequently 


12% 


153 


Never 


21% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


14% 


89 


Active Protestant 


12% 


63 


Active Baptist 


15% 


91 


Active Fundamentalist / 
Pentecostal 


20% 


81 


Active Other 


15% 


21 


Non-active 


13% 


604 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


14% 


146 


Male not evangelical 


15% 


317 


Female bom again / 
evangelicals 


14% 


195 


Female not evangelical 


13% 


292 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


16% 


245 


Non-white Evangelical 


10% 


96 



(cont.) 
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RMII2 


nMII^ NLA 1 


TrtTAI I 
I U I AL 


Other 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


17% 


190 


Non-white conservative 
Christians 


13% 


52 


Whitp nnn-pnnspi'vativp 

Christians 


11% 




Non-white 

non-conservative 

Christians 


5% 


44 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


18% 


374 


Non-gun owner HH 


11% 


576 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


9% 


382 


Unsure 


31% 


65 


Wrong track 


16% 


503 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


18% 


419 


Undecided 


15% 


92 


Democrat 


9% 


439 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


14% 


69 


Health care costs 


8% 


74 


Gov't spending & budget 
deficit 


20% 


158 


Economy 


13% 


280 


Medicare & SS 


15% 


88 


Jobs 


11% 


151 


Other 


14% 


130 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


14% 


715 


Natl security issues 


12% 


73 


Education 


14% 


69 


Medicare / SS 


15% 


88 


Other 




5 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


11% 


509 


Unfavorable 


18% 


428 


No opinion 


21% 


13 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


17% 


482 


Unfavorable 


10% 


417 


No opinion 


18% 


48 


Never heard of 


36% 


3 


RBHOJA BARACK 

OBAMAJOB 

APPROVAL/C 


Approve 


11% 


479 


Unsure 


22% 


15 


Disapprove 


17% 


457 



(cont.) 
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RMII2 


RMII2 NEXT 


TOTAL 


Other 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


10% 


458 


Unsure 


14% 


10 


Disapprove 


18% 


482 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


10% 


380 


Unsure 


16% 


37 


Disapprove 


17% 


533 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


10% 


482 


Unsure 


11% 


44 


Disapprove 


18% 


424 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


11% 


542 


Unsure 


7% 


19 


Disapprove 


19% 


389 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


17% 


477 


Obama 


11% 


451 


Both 


29% 


2 


Neither 


12% 


8 


Unsure 


8% 


12 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


17% 


409 


Obama 


11% 


496 


Both 




2 


Neither 


22% 


12 


Unsure 


20% 


31 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


17% 


465 


Obama 


11% 


446 


Both 




2 


Neither 


9% 


11 


Unsure 


18% 


25 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


15% 


670 


Yes / watched news 
coverage 


13% 


152 


No 


11% 


127 


Unsure / refused 







RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


17% 


456 


Undecided 


24% 


25 


Obama 


10% 


469 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


14% 


756 


Very likely 


15% 


154 


Somewhat likely 


3% 


29 


Already voted 


6% 


10 



(cont.) 
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RMII2 


RMII2 NEXT 


TOTAL 


Other 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


16% 


386 


Most likely 50% 


16% 


477 


Most likely 60% 


15% 


578 


Most likely 70% 


15% 


667 


100% of sample 


14% 


950 


TOTAL 


14% 


950 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



RBOID 


RBOID BARACK OBAMA NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


TOTAL 


53% 


45% 


2% 


0% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


61% 


37% 


1% 


0% 


200 


Midwest 


59% 


39% 


2% 




174 


South 


46% 


51% 


3% 




245 


South Central 


54% 


46% 






82 


Central Plains 


45% 


55% 






77 


Mountain States 


46% 


53% 


1% 




70 


West 


54% 


44% 


2% 




155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dMIUl llld 


51% 


47% 


2% 




114 


nuiiud 


40% 


59% 


1% 




69 


Texas 


50% 


50% 






62 


INcW TUll\ 


68% 


29% 


3% 




54 


Rest of country 


54% 


44% 


2% 


0% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


47% 


51% 


2% 




285 


Toss-up 


54% 


45% 


1% 


0% 


402 


Safe Democrat 


57% 


40% 


3% 




316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


52% 


47% 


1% 




278 


Ulllcl bldlcb 


53% 


45% 


2% 


0% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcllipiUylllclll 


50% 


48% 


2% 




124 


/ y.y /o unemployment 


54% 


44% 


2% 


0% 


716 


1 qcc than T0/„ 
Lcbb Llldll / /o 

unemployment 


52% 


48% 


0% 




163 


URBAN URBAN CODE 


Rural 


43% 


56% 


1% 




135 


Suburban 


49% 


49% 


2% 


0% 


411 


Urban 


66% 


32% 


2% 




177 


GENDER GENDER 


Male 


47% 


52% 


1% 




481 


Female 


58% 


39% 


3% 


0% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


45% 


54% 


1% 




306 


Male / not employed 


51% 


48% 


1% 




175 


Female / employed 


64% 


33% 


3% 




265 


Female / not employed 


52% 


45% 


2% 


0% 


256 


RAGEBG AGE/C 


18-29 


67% 


32% 


1% 




126 


30-44 


61% 


37% 


2% 




291 


45-59 


49% 


50% 


1% 




256 


60 and older 


44% 


54% 


2% 


0% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


64% 


35% 


1% 




219 


35-44 


63% 


35% 


2% 




199 


45-64 


49% 


50% 


2% 




358 


65 or over 


41% 


57% 


2% 


0% 


218 


Unsure / refused 


37% 


50% 


13% 




10 
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RBOID 


RBOID BARACK OBAMA NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


63% 


35% 


2% 




417 


45-64 


49% 


50% 


2% 




358 


65 or over 


41% 


56% 


2% 


0% 


228 


RR96 AGE /SEX 


Male / under 45 


54% 


46% 






216 


Male / 45+ 


42% 


56% 


1% 




266 


Female / under 45 


73% 


23% 


3% 




202 


Female / 45+ 


49% 


49% 


2% 


0% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


45% 


53% 


1% 


0% 


752 


Black / African American 


96% 


4% 


1% 




120 


Hispanic /Latino 


63% 


34% 


2% 




90 


Other 


46% 


45% 


9% 




40 


GENRACE RACE BY 
GENDER 


White men 


40% 


59% 


1% 




361 


White women 


50% 


48% 


2% 


0% 


391 


Black men 


95% 


5% 






51 


Black women 


97% 


2% 


1% 




70 


Hispanic men 


55% 


45% 






47 


Hispanic women 


73% 


23% 


5% 




43 


WHITE SENIORS 


White seniors 


40% 


58% 


2% 


0% 


288 


Other 


58% 


40% 


2% 




715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


10% 


89% 


1% 




401 


Independent 


48% 


49% 


3% 




171 


Democrat 


95% 


3% 


2% 


0% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


13% 


87% 


1% 




440 


Ticket splitter 


45% 


49% 


6% 




74 


Democrat 


90% 


7% 


2% 


0% 


490 


PARTISAN PARTISAN 


Hard GOP 


9% 


91% 


1% 




365 


Soft GOP 


24% 


76% 






78 


Ticket splitter 


39% 


53% 


8% 




72 


Soft DEM 


79% 


17% 


4% 




86 


Hard DEM 


96% 


2% 


1% 


0% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


29% 


70% 


2% 




561 


Moderate 


51% 


47% 


2% 




66 


Liberal 


90% 


8% 


2% 


0% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


16% 


82% 


2% 




189 


Somewhat conservative 


35% 


63% 


2% 




372 


Moderate / liberal 


84% 


14% 


2% 


0% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


10% 


89% 


1% 




401 


Independent 


48% 


49% 


3% 




171 


Conservative DEM 


91% 


8% 


2% 




121 


Mod / lib DEM 


97% 


1% 


1% 


0% 


310 
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RBOID 


RBOID BARACK OBAMA NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


96% 


2% 


2% 


0% 


318 


Mod / conservative DEM 


80% 


17% 


3% 




171 


Independent 


45% 


49% 


6% 




74 


Mod / liberal GOP 


37% 


63% 






56 


Conservative GOP 


9% 


90% 


1% 




384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


15% 


85% 


0% 




140 


Yes 


13% 


87% 


0% 




75 


Unsure 


57% 


39% 


3% 


1% 


54 


No 


38% 


59% 


2% 




228 


No / strongly 


76% 


22% 


2% 




506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


73% 


26% 


1% 




43 


High school graduate 


52% 


47% 


1% 




207 


Some college 


55% 


43% 


2% 


0% 


250 


College graduate 


51% 


47% 


2% 




503 


SEXEDUC SEX/ 
EDUCATION 


College men 


46% 


53% 


1% 




367 


MAn.AAlloAO rYiori 
INUM OUIIcyc lllcM 


50% 


48% 


1% 




114 


College women 


58% 


39% 


3% 


0% 


385 


Non-college women 


60% 


39% 


1% 




137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

VVillLC 1 \\J\ 1 UUIIGVJG 

graduate 


44% 


54% 


2% 


0% 


367 


Minority non-nnllpfip 

1 v 1 1 1 1 U 1 1 1 y IIUII UUI 1 Cy C 

graduate 


85% 


14% 


2% 




133 


Others 


51% 


47% 


2% 




503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


41% 


58% 


1% 




169 


VA/hifo fomalo aaa-aaIIoao 
Millie lollldlc HUM OUIIcyc 

graduates 


47% 


51% 


3% 


0% 


198 


Minority male non-college 
graduates 


80% 


20% 






63 


Minority female 
non-college graduates 


89% 


8% 


3% 




70 


Other 


51% 


47% 


2% 




503 


WILLWIN WHO WILL 
WIN 


Romney 


10% 


89% 


1% 




368 


Obama 


84% 


14% 


2% 




535 


Other 




100% 






1 


Unsure / refused 


44% 


49% 


6% 


1% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


71% 


28% 


2% 




133 


Non-union household 


50% 


48% 


2% 


0% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


67% 


32% 


0% 




215 


Married 


47% 


51% 


2% 


0% 


576 


No longer married 


54% 


44% 


3% 




212 


MOMDAD PARENTS 


Dad 


47% 


52% 


1% 




160 


Mom 


62% 


35% 


3% 




170 



(cont.) 
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RBOID 


RBOID BARACK OBAMA NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


53% 


45% 


2% 




245 


Married / no children 


43% 


55% 


2% 


0% 


331 


Divorced / children 


41% 


58% 


1% 




23 


Divorced / no children 


56% 


41% 


3% 




88 


Single / children 


77% 


23% 






45 


Single / no children 


65% 


35% 


1% 




169 


Other / mixed 


55% 


42% 


3% 




100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


77% 


22% 


1% 




109 


Married women 


51% 


45% 


3% 


0% 


276 


No longer married 
women 


57% 


40% 


3% 




136 


Single men 


57% 


43% 






106 


Married men 


44% 


56% 


1% 




300 


No longer married men 


48% 


50% 


2% 




76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


40% 


60% 






72 


White single women 


68% 


32% 






61 


White married men 


40% 


60% 


1% 




236 


Willie IlldlllcU WUIIIcll 


45% 


51% 


3% 


0% 


230 


VviiiLc iiu luiiyei Midiiicu 

men 


42% 


54% 


3% 




54 


White no longer married 
women 


50% 


49% 


1% 




100 


utner 


76% 


21% 


3% 




251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


88% 


12% 






28 


Married mothers 


59% 


38% 


4% 




117 


No longer married 
mothers 


48% 


49% 


3% 




25 


Non-mothers 


51% 


47% 


2% 


0% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


49% 


47% 


4% 




116 


Non-white mothers 


89% 


9% 


1% 




53 


Non-mothers 


51% 


47% 


2% 


0% 


833 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


58% 


42% 






54 


Middlp class 


50% 


48% 


2% 


0% 


749 


Low income 


63% 


34% 


3% 




192 


Working class 


19% 


81% 






6 


Unemployed 


45% 


55% 






3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


58% 


42% 






54 


Middle class family 


47% 


51% 


2% 


0% 


525 


Middle class / not married 
or parent 


59% 


40% 


1% 




224 


Lower class 


62% 


36% 


3% 




200 
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THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



RBOID 


RBOID BARACK OBAMA NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


54% 


43% 


3% 


0% 


195 


Protestant 


40% 


58% 


1% 




154 


baptist 


52% 


46% 


2% 




173 


Fundamentalist / 
Pentecostal 


44% 


55% 


1 % 




167 


Other 


44% 


53% 


3% 




81 


No affiliation 


72% 


27% 


1% 




233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


42% 


55% 


3% 


0% 


362 


At least once a month 


49% 


49% 


2% 




203 


Infrequently 


57% 


42% 


1% 




158 


Never 


55% 


41% 


4% 




23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


46% 


51% 


2% 


1% 


92 


Active Protestant 


39% 


61% 






64 


Motive DdpilbL 


47% 


50% 


3% 




96 


Motive rUI lUdlllellldllbt / 

Pentecostal 


35% 


62% 


2% 




87 


Active Other 


43% 


47% 


9% 




22 


Non-active 


59% 


40% 


1% 




642 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti orto\r\ 1 
Ivldle UUIN dydlil / 

evangelicals 


37% 


63% 


0% 




154 


Ivldle I1UL cVdMycllOdl 


52% 


47% 


1% 




327 


Female born again / 
evangelicals 


42% 


55% 


3% 




205 


Female not evangelical 


69% 


29% 


3% 


0% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


26% 


72% 


2% 




259 


Non-white Evangelical 


77% 


22% 


2% 




100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


15% 


83% 


1% 




203 


Non-white conservative 

1 Mblldl lb 


60% 


36% 


3% 




55 


White non-conservative 
Christians 


64% 


34% 


2% 




JO 


Non-white 

non-conservative 

Christians 


96% 


4% 






46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


35% 


63% 


2% 




394 


Non-gun owner HH 


65% 


34% 


1% 


0% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


98% 


2% 


0% 


0% 


399 


Unsure 


72% 


21% 


7% 




71 


Wrong track 


17% 


81% 


2% 




532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


12% 


88% 


1% 




445 


Undecided 


49% 


40% 


11% 




98 


Democrat 


94% 


5% 


1% 


0% 


459 
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RBOID 


RBOID BARACK OBAMA NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


87% 


12% 


1% 




69 


Health care costs 


76% 


23% 


2% 




74 


Gov't spending & budget 
deficit 


28% 


71% 


2% 




158 


Economy 


46% 


53% 


1% 




280 


Medicare & SS 


78% 


20% 


2% 




88 


Jobs 


56% 


43% 


1% 




151 


Other 


49% 


46% 


4% 


0% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


48% 


51% 


1% 




715 


Natl security issues 


50% 


46% 


3% 




73 


Education 


87% 


12% 


1% 




69 


Medicare / SS 


78% 


20% 


2% 




88 


Other 


42% 


49% 


8% 


1% 


58 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


15% 


84% 


0% 




506 


Unfavorable 


97% 


3% 


0% 




439 


No opinion 


52% 


21% 


26% 




54 


Never heard of 


68% 




13% 


19% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


97% 


1% 


1% 


0% 


500 


Unsure 


59% 


15% 


26% 




19 


Disapprove 


7% 


92% 


1% 




484 


RB0JA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


96% 


3% 


1% 


0% 


477 


Unsure 


56% 


28% 


15% 




12 


Disapprove 


13% 


85% 


2% 




514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


98% 


1% 


1% 


0% 


399 


Unsure 


73% 


24% 


3% 




39 


Disapprove 


20% 


78% 


2% 




565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


93% 


6% 


1% 




505 


Unsure 


53% 


36% 


9% 


1% 


48 


Disapprove 


9% 


90% 


1% 




450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


87% 


11% 


1% 


0% 


567 


Unsure 


31% 


63% 


5% 




22 


Disapprove 


7% 


91% 


2% 




414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


11% 


88% 


2% 




503 


Obama 


98% 


1% 


1% 




472 


Both 


100% 








2 


Neither 


20% 


67% 


14% 




9 


Unsure 


64% 


13% 


19% 


4% 


17 
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THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



RBOID 


RBOID BARACK OBAMA NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


7% 


92% 


1% 




431 


Obama 


94% 


5% 


1% 




518 


Both 




100% 






6 


Neither 


13% 


76% 


10% 




13 


Unsure 


42% 


42% 


14% 


2% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


12% 


87% 


1% 




491 


Obama 


96% 


2% 


2% 




469 


□ nth 

tsotn 


100% 








2 


Ne ther 


44% 


51% 


5% 




13 


Unsure 


50% 


41% 


7% 


2% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


51% 


48% 


2% 




702 


Yes / watched news 
coverage 


56% 


43% 


1 % 




158 


No 


60% 


36% 


3% 


0% 


142 


Unsure / refused 




100% 









RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


9% 


90% 


1% 




484 


Undecided 


29% 


44% 


26% 




30 


Obama 


98% 


1% 


1% 


0% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


52% 


47% 


2% 


0% 


797 


Very likely 


56% 


41% 


3% 




167 


Somewhat likely 


73% 


27% 






29 


Already voted 


61% 


39% 






10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


51% 


49% 


1% 




405 


Most likely 50% 


49% 


50% 


1% 




502 


Most likely 60% 


49% 


50% 


1% 




605 


Most likely 70% 


50% 


49% 


1% 




702 


100% of sample 


53% 


45% 


2% 


0% 


1003 


TOTAL 


53% 


45% 


2% 


0% 


1003 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



BOID 


BOID BARACK OBAMA NAME ID 


TOTAL 


Favorable / 
strongly 


Favorable / 
somewhat 


Unfavorable / 
somewhat 


Unfavorable / 
strongly 


No opinion 


Never heard 
of 


TOTAL 


39% 


14% 


7% 


39% 


2% 


0% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


41% 


20% 


11% 


26% 


1% 


0% 


200 


Midwest 


46% 


13% 


4% 


34% 


2% 




174 


South 


37% 


9% 


6% 


45% 


3% 




245 


South Central 


35% 


19% 


6% 


40% 






82 


Central Plains 


32% 


12% 


9% 


46% 






77 


Mountain States 


34% 


12% 


3% 


50% 


1% 




70 


West 


41% 


13% 


5% 


39% 


2% 




155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dNIUl llld 


40% 


11% 


4% 


43% 


2% 




114 


rlUNUd 


25% 


14% 


9% 


50% 


1% 




69 


Texas 


32% 


18% 


8% 


42% 






62 


I\cW TUll\ 


53% 


15% 


16% 


13% 


3% 




54 


Rest of country 


40% 


14% 


6% 


38% 


2% 


0% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


35% 


13% 


6% 


45% 


2% 




285 


Toss-up 


40% 


14% 


5% 


40% 


1% 


0% 


402 


Safe Democrat 


42% 


15% 


9% 


31% 


3% 




316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


40% 


13% 


5% 


42% 


1% 




278 


Ulllcl bLdlcb 


39% 


14% 


7% 


37% 


2% 


0% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcllipiUyMlclll 


38% 


12% 


5% 


43% 


2% 




124 


/ y.y /o unemployment 


40% 


14% 


7% 


37% 


2% 


0% 


716 


1 qcc than 

unemployment 


37% 


14% 


6% 


42% 


0% 




163 


URBAN URBAN CODE 


Rural 


31% 


12% 


8% 


47% 


1% 




135 


Suburban 


37% 


12% 


6% 


42% 


2% 


0% 


411 


Urban 


51% 


15% 


4% 


28% 


2% 




177 


GENDER GENDER 


Male 


34% 


13% 


8% 


43% 


1% 




481 


Female 


44% 


14% 


5% 


34% 


3% 


0% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


31% 


14% 


10% 


44% 


1% 




306 


Male / not employed 


38% 


13% 


6% 


42% 


1% 




175 


Female / employed 


48% 


17% 


4% 


28% 


3% 




265 


Female / not employed 


41% 


11% 


5% 


40% 


2% 


0% 


256 


RAGEBG AGE/C 


18-29 


45% 


23% 


10% 


22% 


1% 




126 


30-44 


44% 


17% 


4% 


32% 


2% 




291 


45-59 


36% 


12% 


8% 


42% 


1% 




256 


60 and older 


35% 


9% 


6% 


48% 


2% 


0% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


43% 


20% 


8% 


28% 


1% 




219 


35-44 


46% 


17% 


4% 


31% 


2% 




199 


45-64 


37% 


11% 


8% 


42% 


2% 




358 


65 or over 


33% 


8% 


6% 


51% 


2% 


0% 


218 


Unsure / refused 


23% 


14% 


4% 


46% 


13% 




10 
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BOID 


BOID BARACK OBAMA NAME ID 


TOTAL 


Favorable / 
strongly 


Favorable / 
somewhat 


Unfavorable / 
somewhat 


Unfavorable / 
strongly 


No opinion 


Never heard 
of 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


45% 


19% 


6% 


29% 


2% 




417 


45-64 


37% 


11% 


8% 


42% 


2% 




358 


65 or over 


33% 


9% 


6% 


50% 


2% 


0% 


228 


RR96 AGE /SEX 


Male / under 45 


38% 


15% 


8% 


39% 






216 


Male / 45+ 


30% 


12% 


9% 


47% 


1% 




266 


Female / under 45 


51% 


22% 


4% 


19% 


3% 




202 


Female / 45+ 


40% 


9% 


6% 


43% 


2% 


0% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


29% 


16% 


7% 


46% 


1% 


0% 


752 


Black / African American 


90% 


6% 


1% 


2% 


1% 




120 


Hispanic /Latino 


57% 


6% 


11% 


24% 


2% 




90 


Other 


32% 


13% 


6% 


39% 


9% 




40 


GENRACE RACE BY 
GENDER 


White men 


25% 


16% 


8% 


50% 


1% 




361 


White women 


34% 


16% 


6% 


42% 


2% 


0% 


391 


Black men 


88% 


6% 


2% 


4% 






51 


Black women 


91% 


6% 


1% 


2% 


1% 




70 


Hispanic men 


49% 


6% 


17% 


28% 






47 


Hispanic women 


67% 


6% 


4% 


19% 


5% 




43 


WHITE SENIORS 


White seniors 


30% 


10% 


7% 


51% 


2% 


0% 


288 


Other 


43% 


15% 


6% 


34% 


2% 




715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


4% 


6% 


10% 


79% 


1% 




401 


Independent 


27% 


21% 


13% 


35% 


3% 




171 


Democrat 


77% 


18% 


1% 


2% 


2% 


0% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


5% 


8% 


11% 


76% 


1% 




440 


Ticket splitter 


32% 


13% 


10% 


39% 


6% 




74 


Democrat 


71% 


19% 


2% 


5% 


2% 


0% 


490 


PARTISAN PARTISAN 


Hard GOP 


3% 


6% 


11% 


80% 


1% 




365 


Soft GOP 


6% 


18% 


12% 


64% 






78 


Ticket splitter 


29% 


10% 


9% 


44% 


8% 




72 


Soft DEM 


53% 


26% 


9% 


8% 


4% 




86 


Hard DEM 


78% 


18% 


1% 


1% 


1% 


0% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


21% 


8% 


9% 


61% 


2% 




561 


Moderate 


33% 


18% 


15% 


32% 


2% 




66 


Liberal 


68% 


22% 


2% 


6% 


2% 


0% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


14% 


2% 


2% 


80% 


2% 




189 


Somewhat conservative 


24% 


11% 


12% 


51% 


2% 




372 


Moderate / liberal 


63% 


21% 


4% 


10% 


2% 


0% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


4% 


6% 


10% 


79% 


1% 




401 


Independent 


27% 


21% 


13% 


35% 


3% 




171 


Conservative DEM 


77% 


14% 


3% 


5% 


2% 




121 


Mod / lib DEM 


77% 


20% 


0% 


1% 


1% 


0% 


310 
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BOID 


BOID BARACK OBAMA NAME ID 


TOTAL 


Favorable / 
strongly 


Favorable / 
somewhat 


Unfavorable / 
somewhat 


Unfavorable / 
strongly 


No opinion 


Never heard 
of 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


75% 


21% 


1% 


1% 


2% 


0% 


318 


Mod / conservative DEM 


65% 


15% 


5% 


12% 


3% 




171 


Independent 


32% 


13% 


10% 


39% 


6% 




74 


Mod / liberal GOP 


18% 


19% 


18% 


45% 






56 


Conservative GOP 


3% 


6% 


10% 


80% 


1% 




384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


13% 


2% 


5% 


80% 


0% 




140 


Yes 


6% 


7% 


13% 


73% 


0% 




75 


Unsure 


43% 


14% 


5% 


34% 


3% 


1% 


54 


No 


27% 


12% 


14% 


46% 


2% 




228 


No / strongly 


57% 


19% 


3% 


19% 


2% 




506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


66% 


7% 


2% 


24% 


1% 




43 


High school graduate 


40% 


12% 


7% 


40% 


1% 




207 


Some college 


39% 


15% 


7% 


36% 


2% 


0% 


250 


College graduate 


37% 


14% 


7% 


40% 


2% 




503 


SEXEDUC SEX/ 
EDUCATION 


College men 


31% 


15% 


8% 


45% 


1% 




367 


Mai"i.aaIIoao mfln 
INIUM OUIIcyc illcll 


43% 


7% 


10% 


38% 


1% 




114 


College women 


44% 


14% 


6% 


33% 


3% 


0% 


385 


Non-college women 


45% 


14% 


3% 


36% 


1% 




137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

VVIIILC 1 \\J\ 1 UUMGVJG 

graduate 


30% 


14% 


8% 


46% 


2% 


0% 


367 


Minority non-nollpfip 

1 V 1 1 1 1 U 1 1 Ly MUM OUIIUUw 

graduate 


75% 


10% 


3% 


11% 


2% 




133 


Others 


37% 


14% 


7% 


40% 


2% 




503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


28% 


13% 


10% 


48% 


1% 




169 


WW h if a fomalo aaa-aaIIoao 
Millie leilldlc HUM OUIIcyc 

graduates 


31% 


15% 


6% 


44% 


3% 


0% 


198 


Minority male non-college 
graduates 


69% 


11% 


5% 


15% 






63 


Minority female 
non-college graduates 


80% 


9% 


1% 


7% 


3% 




70 


Other 


37% 


14% 


7% 


40% 


2% 




503 


WILLWIN WHO WILL 
WIN 


Romney 


3% 


7% 


11% 


79% 


1% 




368 


Obama 


67% 


17% 


4% 


10% 


2% 




535 


Other 






100% 








1 


Unsure / refused 


22% 


23% 


7% 


42% 


6% 


1% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


54% 


17% 


6% 


22% 


2% 




133 


Non-union household 


37% 


13% 


7% 


41% 


2% 


0% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


51% 


17% 


7% 


25% 


0% 




215 


Married 


34% 


14% 


6% 


44% 


2% 


0% 


576 


No longer married 


43% 


10% 


7% 


37% 


3% 




212 


MOMDAD PARENTS 


Dad 


35% 


13% 


8% 


44% 


1% 




160 


Mom 


42% 


20% 


5% 


30% 


3% 




170 
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BOID 


BOID BARACK OBAMA NAME ID 


TOTAL 


Favorable / 
strongly 


Favorable / 
somewhat 


Unfavorable / 
somewhat 


Unfavorable / 
strongly 


No opinion 


Never heard 
of 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


35% 


18% 


7% 


38% 


2% 




245 


Married / no children 


33% 


11% 


6% 


49% 


2% 


0% 


331 


Divorced / children 


28% 


12% 


2% 


56% 


1% 




23 


Divorced / no children 


42% 


14% 


8% 


33% 


3% 




88 


Single / children 


64% 


13% 


2% 


21% 






45 


Single / no children 


47% 


18% 


8% 


26% 


1% 




169 


Other / mixed 


48% 


6% 


7% 


35% 


3% 




100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


60% 


17% 


6% 


16% 


1% 




109 


Married women 


36% 


15% 


5% 


40% 


3% 


0% 


276 


No longer married 
women 


48% 


1 0% 


5% 


35% 


3% 




136 


Single men 


41% 


16% 


9% 


34% 






106 


Married men 


31% 


13% 


8% 


48% 


1% 




300 


No longer married men 


36% 


12% 


10% 


40% 


2% 




76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


21% 


19% 


13% 


47% 






72 


White single women 


43% 


25% 


7% 


25% 






61 


White married men 


25% 


14% 


8% 


52% 


1% 




236 


Willie MldlMcU WUIIIcll 


29% 


16% 


6% 


46% 


3% 


0% 


230 


\A/hita ha lAnAdf rnQirioH 
Millie I1U lUliycl MldlllcU 

men 


26% 


16% 


4% 


50% 


3% 




54 


White no longer married 
women 


40% 


10% 


6% 


43% 


1% 




100 


utner 


69% 


7% 


5% 


16% 


3% 




251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


76% 


12% 




12% 






28 


Married mothers 


35% 


24% 


6% 


32% 


4% 




117 


No longer married 
mothers 


36% 


12% 


6% 


44% 


3% 




25 


Non-mothers 


39% 


13% 


7% 


40% 


2% 


0% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


24% 


26% 


7% 


40% 


4% 




116 


Non-white mothers 


82% 


7% 


1% 


8% 


1% 




53 


Non-mothers 


39% 


13% 


7% 


40% 


2% 


0% 


833 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


45% 


13% 


4% 


38% 






54 


Middlp rlass 


36% 


14% 


7% 


41% 


2% 


0% 


749 


Low income 


50% 


13% 


6% 


28% 


3% 




192 


Working class 




19% 




81% 






6 


Unemployed 


37% 


8% 




55% 






3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


45% 


13% 


4% 


38% 






54 


Middle class family 


33% 


13% 


7% 


45% 


2% 


0% 


525 


Middle class / not married 
or parent 


43% 


15% 


8% 


32% 


1% 




224 


Lower class 


49% 


13% 


6% 


30% 


3% 




200 
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BOID 


BOID BARACK OBAMA NAME ID 


TOTAL 


Favorable / 
strongly 


Favorable / 
somewhat 


Unfavorable / 
somewhat 


Unfavorable / 
strongly 


No opinion 


Never heard 
of 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


40% 


13% 


6% 


37% 


3% 


0% 


195 


Protestant 


29% 


11% 


12% 


46% 


1% 




154 


baptist 


40% 


12% 


7% 


39% 


2% 




173 


Fundamentalist / 
Pentecostal 


35% 


9% 


7% 


49% 


1 % 




167 


Other 


32% 


12% 


7% 


46% 


3% 




81 


No affiliation 


51% 


21% 


3% 


24% 


1% 




233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


32% 


10% 


8% 


47% 


3% 


0% 


362 


At least once a month 


38% 


11% 


10% 


38% 


2% 




203 


Infrequently 


41% 


17% 


5% 


37% 


1% 




158 


Never 


45% 


10% 


3% 


38% 


4% 




23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


32% 


14% 


8% 


43% 


2% 


1% 


92 


Active Protestant 


24% 


14% 


7% 


55% 






64 


Motive DdpiloL 


36% 


11% 


8% 


42% 


3% 




96 


rtOllvc rUI lUdlllcllldllbL / 

Pentecostal 


33% 


2% 


9% 


54% 


2% 




87 


Active Other 


37% 


6% 


8% 


40% 


9% 




22 


Non-active 


43% 


16% 


6% 


34% 


1% 




642 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti ana in / 
Male UUlll dLJdlll / 

evangelicals 


27% 


10% 


10% 


54% 


0% 




154 


Ivldlc MUL cVdMycllLdl 


37% 


15% 


8% 


39% 


1% 




327 


Female born again / 
evangelicals 


33% 


10% 


6% 


49% 


3% 




205 


Female not evangelical 


52% 


17% 


4% 


25% 


3% 


0% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


14% 


12% 


9% 


63% 


2% 




259 


Non-white Evangelical 


72% 


4% 


4% 


18% 


2% 




100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


7% 


8% 


8% 


76% 


1% 




203 


Non-white conservative 

v_*l ll lolldl lb 


55% 


5% 


8% 


29% 


3% 




55 


White non-conservative 
Christians 


39% 


25% 


14% 


20% 


2% 






Non-white 

non-conservative 

Christians 


93% 


3% 




4% 






46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


24% 


11% 


8% 


55% 


2% 




394 


Non-gun owner HH 


49% 


16% 


6% 


28% 


1% 


0% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


82% 


15% 


1% 


1% 


0% 


0% 


399 


Unsure 


41% 


31% 


4% 


17% 


7% 




71 


Wrong track 


7% 


10% 


11% 


69% 


2% 




532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


4% 


7% 


10% 


78% 


1% 




445 


Undecided 


26% 


22% 


10% 


30% 


11% 




98 


Democrat 


76% 


18% 


3% 


2% 


1% 


0% 


459 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
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BOID 


BOID BARACK OBAMA NAME ID 


TOTAL 


Favorable / 
strongly 


Favorable / 
somewhat 


Unfavorable / 
somewhat 


Unfavorable / 
strongly 


No opinion 


Never heard 
of 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


69% 


18% 


4% 


8% 


1% 




69 


Health care costs 


66% 


10% 


4% 


19% 


2% 




74 


Gov't spending & budget 
deficit 


14% 


14% 


8% 


63% 


2% 




158 


Economy 


28% 


19% 


7% 


46% 


1% 




280 


Medicare & SS 


71% 


6% 


3% 


18% 


2% 




88 


Jobs 


43% 


12% 


12% 


31% 


1% 




151 


Other 


38% 


11% 


4% 


42% 


4% 


0% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


33% 


15% 


8% 


43% 


1% 




715 


Natl security issues 


39% 


11% 


3% 


43% 


3% 




73 


Education 


69% 


18% 


4% 


8% 


1% 




69 


Medicare / SS 


71% 


6% 


3% 


18% 


2% 




88 


Other 


37% 


5% 


2% 


47% 


8% 


1% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


74% 


26% 










532 


Unfavorable 






15% 


85% 






453 


No opinion 










100% 




18 


Never heard of 












100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


6% 


9% 


12% 


73% 


0% 




506 


Unfavorable 


79% 


18% 


0% 


3% 


0% 




439 


No opinion 


27% 


25% 


9% 


12% 


26% 




54 


Never heard of 


68% 








13% 


19% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


77% 


20% 


1% 


1% 


1% 


0% 


500 


Unsure 


8% 


51% 


6% 


9% 


26% 




19 


Disapprove 


2% 


6% 


13% 


79% 


1% 




484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


77% 


19% 


1% 


2% 


1% 


0% 


477 


Unsure 


25% 


31% 


6% 


23% 


15% 




12 


Disapprove 


5% 


9% 


12% 


73% 


2% 




514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


81% 


17% 


1% 


0% 


1% 


0% 


399 


Unsure 


47% 


26% 




24% 


3% 




39 


Disapprove 


9% 


10% 


11% 


67% 


2% 




565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


73% 


19% 


3% 


3% 


1% 




505 


Unsure 


24% 


29% 


13% 


23% 


9% 


1% 


48 


Disapprove 


3% 


6% 


11% 


80% 


1% 




450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


68% 


20% 


4% 


7% 


1% 


0% 


567 


Unsure 


8% 


23% 


8% 


55% 


5% 




22 


Disapprove 


2% 


5% 


10% 


81% 


2% 




414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


3% 


8% 


12% 


75% 


2% 




503 


Obama 


79% 


19% 


1% 


0% 


1% 




472 


Both 




100% 










2 


Neither 




20% 




67% 


14% 




9 


Unsure 


44% 


20% 


10% 


3% 


19% 


4% 


17 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



BOID 


BOID BARACK OBAMA NAME ID 


TOTAL 


Favorable / 
strongly 


Favorable / 
somewhat 


Unfavorable / 
somewhat 


Unfavorable / 
strongly 


No opinion 


Never heard 
of 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


1% 


6% 


11% 


81% 


1% 




431 


Obama 


74% 


20% 


2% 


3% 


1% 




518 


Both 






50% 


50% 






6 


Neither 




13% 


9% 


67% 


10% 




13 


Unsure 


18% 


24% 


14% 


28% 


14% 


2% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


4% 


8% 


12% 


74% 


1% 




491 


Obama 


78% 


18% 


1% 


1% 


2% 




469 


□ nth 

tsotn 


64% 


36% 










2 


Nether 


25% 


19% 




51% 


5% 




13 


Unsure 


15% 


35% 


2% 


39% 


7% 


2% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


40% 


11% 


5% 


42% 


2% 




702 


Yes / watched news 
coverage 


39% 


1 7% 


5% 


38% 


1 % 




158 


No 


35% 


25% 


15% 


21% 


3% 


0% 


142 


Unsure / refused 








100% 









RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


2% 


7% 


13% 


78% 


1% 




484 


Undecided 


13% 


17% 


8% 


36% 


26% 




30 


Obama 


78% 


20% 


1% 


0% 


1% 


0% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


39% 


13% 


6% 


41% 


2% 


0% 


797 


Very likely 


39% 


17% 


7% 


34% 


3% 




167 


Somewhat likely 


55% 


18% 


15% 


12% 






29 


Already voted 


61% 






39% 






10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


41% 


10% 


4% 


44% 


1% 




405 


Most likely 50% 


39% 


9% 


6% 


45% 


1% 




502 


Most likely 60% 


40% 


10% 


6% 


43% 


1% 




605 


Most likely 70% 


40% 


11% 


6% 


42% 


1% 




702 


100% of sample 


39% 


14% 


7% 


39% 


2% 


0% 


1003 


TOTAL 


39% 


14% 


7% 


39% 


2% 


0% 


1003 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



RMRID 


RMRID MITT ROMNEY NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


TOTAL 


50% 


44% 


5% 


0% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


43% 


50% 


6% 


0% 


200 


Midwest 


47% 


47% 


6% 




174 


South 


54% 


40% 


5% 


1% 


245 


South Central 


59% 


40% 


1% 




82 


Central Plains 


62% 


33% 


4% 


1% 


77 


Mountain States 


57% 


41% 


3% 




70 


West 


45% 


46% 


9% 




155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dMIUl llld 


47% 


43% 


10% 




114 


nuiiud 


60% 


34% 


6% 




69 


Texas 


60% 


39% 


1% 




62 


INcW TUll\ 


31% 


63% 


6% 




54 


Rest of country 


51% 


44% 


5% 


0% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


58% 


39% 


3% 


0% 


285 


Toss-up 


51% 


43% 


5% 


0% 


402 


Safe Democrat 


43% 


49% 


8% 




316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


51% 


44% 


5% 


0% 


278 


Ulllcl bldlcb 


50% 


44% 


6% 


0% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcllipiUylllclll 


48% 


43% 


10% 




124 


/ y.y /o unemployment 


50% 


44% 


5% 


0% 


716 


1 qcc than T0/„ 
Lcbb Llldll / /o 

unemployment 


53% 


42% 


4% 




163 


URBAN URBAN CODE 


Rural 


58% 


35% 


6% 




135 


Suburban 


53% 


39% 


7% 


0% 


411 


Urban 


39% 


57% 


4% 


1% 


177 


GENDER GENDER 


Male 


55% 


39% 


6% 


0% 


481 


Female 


46% 


48% 


5% 


0% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


60% 


36% 


4% 




306 


Male / not employed 


47% 


45% 


8% 


1% 


175 


Female / employed 


41% 


55% 


3% 




265 


Female / not employed 


51% 


40% 


7% 


1% 


256 


RAGEBG AGE/C 


18-29 


42% 


48% 


10% 


1% 


126 


30-44 


42% 


52% 


6% 




291 


45-59 


55% 


42% 


3% 


0% 


256 


60 and older 


58% 


37% 


5% 


0% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


43% 


48% 


9% 


0% 


219 


35-44 


41% 


54% 


5% 




199 


45-64 


54% 


42% 


3% 


0% 


358 


65 or over 


60% 


34% 


5% 


1% 


218 


Unsure / refused 


59% 


29% 


13% 




10 
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RMRID 


RMRID MITT ROMNEY NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


42% 


51% 


7% 


0% 


417 


45-64 


54% 


42% 


3% 


0% 


358 


65 or over 


60% 


33% 


6% 


1% 


228 


RR96 AGE /SEX 


Male / under 45 


50% 


43% 


7% 




216 


Male / 45+ 


59% 


37% 


4% 


0% 


266 


Female / under 45 


33% 


59% 


7% 


0% 


202 


Female / 45+ 


54% 


41% 


4% 


0% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


59% 


36% 


5% 


0% 


752 


Black / African American 


6% 


86% 


7% 


2% 


120 


Hispanic /Latino 


39% 


52% 


10% 




90 


Other 


49% 


44% 


8% 




40 


GENRACE RACE BY 
GENDER 


White men 


61% 


35% 


4% 


0% 


361 


White women 


57% 


37% 


5% 


0% 


391 


Black men 


10% 


79% 


11% 


1% 


51 


Black women 


3% 


91% 


4% 


3% 


70 


Hispanic men 


51% 


34% 


14% 




47 


Hispanic women 


25% 


71% 


5% 




43 


WHITE SENIORS 


White seniors 


62% 


33% 


4% 


0% 


288 


Other 


46% 


48% 


6% 


0% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


91% 


4% 


5% 




401 


Independent 


56% 


38% 


5% 


1% 


171 


Democrat 


10% 


83% 


6% 


0% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


91% 


6% 


3% 




440 


Ticket splitter 


47% 


41% 


11% 


1% 


74 


Democrat 


15% 


78% 


7% 


0% 


490 


PARTISAN PARTISAN 


Hard GOP 


94% 


3% 


3% 




365 


Soft GOP 


82% 


14% 


4% 




78 


Ticket splitter 


54% 


32% 


13% 


1% 


72 


Soft DEM 


22% 


67% 


10% 


0% 


86 


Hard DEM 


10% 


84% 


5% 


0% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


75% 


21% 


4% 


0% 


561 


Moderate 


37% 


51% 


12% 




66 


Liberal 


17% 


77% 


6% 


0% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


83% 


13% 


4% 


0% 


189 


Somewhat conservative 


70% 


25% 


4% 


1% 


372 


Moderate / liberal 


20% 


73% 


7% 


0% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


91% 


4% 


5% 




401 


Independent 


56% 


38% 


5% 


1% 


171 


Conservative DEM 


15% 


76% 


8% 


1% 


121 


Mod / lib DEM 


9% 


86% 


5% 


0% 


310 
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RMRID 


RMRID MITT ROMNEY NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


11% 


84% 


6% 


0% 


318 


Mod / conservative DEM 


22% 


68% 


9% 


1% 


171 


Independent 


47% 


41% 


11% 


1% 


74 


Mod / liberal GOP 


67% 


23% 


10% 




56 


Conservative GOP 


95% 


3% 


2% 




384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


89% 


11% 


1% 




140 


Yes 


88% 


8% 


3% 


1% 


75 


Unsure 


34% 


58% 


7% 


2% 


54 


No 


60% 


30% 


10% 


0% 


228 


No / strongly 


32% 


63% 


5% 


0% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


30% 


55% 


13% 


2% 


43 


High school graduate 


49% 


43% 


6% 


1% 


207 


Some college 


51% 


43% 


6% 


0% 


250 


College graduate 


53% 


43% 


4% 




503 


SEXEDUC SEX/ 
EDUCATION 


College men 


58% 


38% 


4% 


0% 


367 


MAn.AAlloAO rYiori 
INUM OUIIcyc lllcM 


46% 


43% 


10% 


0% 


114 


College women 


47% 


48% 


5% 


0% 


385 


Non-college women 


46% 


47% 


5% 


1% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

VVillLC 1 \\J\ 1 UUIIGVJG 

graduate 


59% 


35% 


5% 


0% 


367 


Minority non-nnllpfip 

1 v 1 1 1 1 U 1 1 1 y IIUII UUI 1 Cy C 

graduate 


18% 


70% 


10% 


2% 


133 


Others 


53% 


43% 


4% 




503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


59% 


35% 


5% 


0% 


169 


VA/hifo fomalo aaa-aaIIoao 
Millie lollldlc HUM OUIIcyc 

graduates 


59% 


35% 


5% 


0% 


198 


Minority male non-college 
graduates 


26% 


58% 


15% 


1% 


63 


Minority female 
non-college graduates 


11% 


81% 


5% 


3% 


70 


Other 


53% 


43% 


4% 




503 


WILLWIN WHO WILL 
WIN 


Romney 


93% 


5% 


2% 




368 


Obama 


21% 


72% 


7% 


1% 


535 


Other 


100% 








1 


Unsure / refused 


53% 


37% 


10% 


1% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


30% 


68% 


2% 




133 


Non-union household 


54% 


40% 


6% 


0% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


38% 


55% 


7% 


0% 


215 


Married 


57% 


39% 


4% 


0% 


576 


No longer married 


46% 


46% 


7% 


1% 


212 


MOMDAD PARENTS 


Dad 


57% 


39% 


4% 




160 


Mom 


47% 


47% 


6% 




170 



(cont.) 
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RMRID 


RMRID MITT ROMNEY NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


56% 


39% 


5% 




245 


Married / no children 


58% 


39% 


3% 


0% 


331 


Divorced / children 


52% 


47% 


1% 




23 


Divorced / no children 


45% 


51% 


4% 




88 


Single / children 


30% 


66% 


4% 




45 


Single / no children 


40% 


52% 


8% 


1% 


169 


Other / mixed 


45% 


42% 


12% 


1% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


31% 


62% 


6% 


1% 


109 


Married women 


55% 


41% 


4% 


0% 


276 


No longer married 
women 


41 % 


51 % 


8% 


1 % 


136 


Single men 


44% 


47% 


9% 




106 


Married men 


59% 


37% 


4% 


0% 


300 


No longer married men 


54% 


38% 


7% 


1% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


59% 


31% 


10% 




72 


White single women 


47% 


45% 


8% 




61 


White married men 


62% 


36% 


2% 


0% 


236 


Willie IlldlllcU WUIIIcll 


63% 


33% 


4% 


0% 


230 


VviiiLc iiu luiiyei Midiiicu 

men 


60% 


38% 


3% 




54 


White no longer married 
women 


51% 


42% 


6% 




100 


utner 


25% 


67% 


8% 


1% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


23% 


71% 


6% 




28 


Married mothers 


53% 


41% 


7% 




117 


No longer married 
mothers 


47% 


50% 


3% 




25 


Non-mothers 


51% 


43% 


5% 


0% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


64% 


28% 


8% 




116 


Non-white mothers 


10% 


87% 


3% 




53 


Non-mothers 


51% 


43% 


5% 


0% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


50% 


43% 


7% 




54 


Middlp class 


54% 


42% 


4% 


0% 


749 


Low income 


38% 


53% 


9% 


0% 


192 


Working class 


81% 


19% 






6 


Unemployed 


55% 


45% 






3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


50% 


43% 


7% 




54 


Middle class family 


57% 


39% 


4% 


0% 


525 


Middle class / not married 
or parent 


46% 


48% 


6% 


1% 


224 


Lower class 


39% 


51% 


9% 


0% 


200 
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RMRID 


RMRID MITT ROMNEY NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


54% 


41% 


5% 


0% 


195 


Protestant 


66% 


30% 


4% 


0% 


154 


baptist 


51% 


43% 


5% 


1% 


173 


Fundamentalist / 
Pentecostal 


55% 


38% 


8% 




167 


Other 


59% 


36% 


5% 




81 


No affiliation 


31% 


63% 


6% 




233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


61% 


34% 


5% 


1% 


362 


At least once a month 


53% 


38% 


8% 


1% 


203 


Infrequently 


49% 


47% 


4% 




158 


Never 


41% 


53% 


6% 




23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


60% 


33% 


7% 


1% 


92 


Active Protestant 


69% 


30% 


2% 




64 


Motive DdpilbL 


57% 


37% 


4% 


2% 


96 


Motive rUI lUdlllellldllbt / 

Pentecostal 


61% 


32% 


7% 




87 


Active Other 


63% 


35% 


1% 




22 


Non-active 


44% 


50% 


6% 


0% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti orto\r\ 1 
Ivldle UUIN dydlil / 

evangelicals 


63% 


29% 


8% 




154 


Ivldle I1UL cVdMycllOdl 


51% 


44% 


4% 


0% 


327 


Female born again / 
evangelicals 


63% 


34% 


3% 


0% 


205 


Female not evangelical 


36% 


57% 


7% 


0% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


78% 


18% 


4% 




259 


Non-white Evangelical 


23% 


67% 


9% 


1% 


100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


90% 


8% 


2% 




203 


Non-white conservative 

1 Mblldl lb 


37% 


54% 


8% 


2% 


55 


White non-conservative 
Christians 


36% 


54% 


10% 




JO 


Non-white 

non-conservative 

Christians 


6% 


84% 


10% 




46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


66% 


29% 


5% 


0% 


394 


Non-gun owner HH 


41% 


54% 


5% 


0% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


10% 


85% 


5% 


0% 


399 


Unsure 


33% 


56% 


11% 




71 


Wrong track 


83% 


11% 


5% 


0% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


91% 


5% 


3% 


0% 


445 


Undecided 


52% 


34% 


14% 


0% 


98 


Democrat 


10% 


84% 


6% 


0% 


459 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
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RMRID 


RMRID MITT ROMNEY NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


18% 


74% 


8% 




69 


Health care costs 


32% 


61% 


7% 




74 


Gov't spending & budget 
deficit 


76% 


20% 


3% 




158 


Economy 


60% 


37% 


4% 


0% 


280 


Medicare & SS 


28% 


65% 


6% 


1% 


88 


Jobs 


45% 


48% 


6% 


1% 


151 


Other 


49% 


43% 


8% 


0% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


57% 


38% 


4% 


0% 


715 


Natl security issues 


47% 


45% 


8% 




73 


Education 


18% 


74% 


8% 




69 


Medicare / SS 


28% 


65% 


6% 


1% 


88 


Other 


45% 


44% 


10% 


1% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


14% 


80% 


5% 


0% 


532 


Unfavorable 


94% 


3% 


3% 




453 


No opinion 


13% 


4% 


81% 


2% 


18 


Never heard of 








100% 


1 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


12% 


81% 


6% 


1% 


500 


Unsure 


35% 


33% 


32% 




19 


Disapprove 


91% 


6% 


4% 


0% 


484 


RB0JA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


12% 


81% 


6% 


1% 


477 


Unsure 


36% 


20% 


44% 




12 


Disapprove 


86% 


10% 


4% 


0% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


9% 


85% 


6% 


1% 


399 


Unsure 


28% 


55% 


17% 




39 


Disapprove 


82% 


14% 


4% 


0% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


15% 


78% 


6% 


1% 


505 


Unsure 


42% 


41% 


15% 


1% 


48 


Disapprove 


91% 


6% 


3% 




450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


21% 


73% 


6% 


1% 


567 


Unsure 


70% 


13% 


17% 




22 


Disapprove 


90% 


6% 


4% 


0% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


92% 


4% 


4% 




503 


Obama 


7% 


86% 


6% 


0% 


472 


Both 




100% 






2 


Neither 


37% 


63% 






9 


Unsure 


25% 


40% 


29% 


6% 


17 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
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RMRID 


RMRID MITT ROMNEY NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


94% 


3% 


3% 




431 


Obama 


14% 


79% 


7% 


1% 


518 


Both 


100% 








6 


Neither 


40% 


55% 


5% 




13 


Unsure 


47% 


34% 


17% 


2% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


92% 


5% 


3% 




491 


Obama 


9% 


84% 


7% 


1% 


469 


□ nth 

tsotn 




100% 






2 


Ne ther 


18% 


82% 






13 


Unsure 


40% 


23% 


34% 


2% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


53% 


44% 


3% 


0% 


702 


Yes / watched news 
coverage 


48% 


48% 


5% 




158 


No 


42% 


40% 


17% 


1% 


142 


Unsure / refused 


100% 











RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


95% 


3% 


3% 


0% 


484 


Undecided 


27% 


33% 


40% 




30 


Obama 


8% 


85% 


6% 


1% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


53% 


43% 


4% 


0% 


797 


Very likely 


44% 


46% 


10% 


1% 


167 


Somewhat likely 


20% 


56% 


21% 


3% 


29 


Already voted 


39% 


61% 






10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


53% 


45% 


2% 




405 


Most likely 50% 


55% 


43% 


2% 


0% 


502 


Most likely 60% 


55% 


43% 


2% 


0% 


605 


Most likely 70% 


54% 


43% 


3% 


0% 


702 


100% of sample 


50% 


44% 


5% 


0% 


1003 


TOTAL 


50% 


44% 


5% 


0% 


1003 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



MRID 


MRID MITT ROMNEY NAME ID 


TOTAL 


Favorable / 
strongly 


Favorable / 
somewhat 


Unfavorable / 
somewhat 


Unfavorable / 
strongly 


No opinion 


Never heard 
of 


TOTAL 


35% 


15% 


8% 


36% 


5% 


0% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


27% 


15% 


10% 


41% 


6% 


0% 


200 


Midwest 


30% 


17% 


7% 


41% 


6% 




174 


South 


41% 


13% 


7% 


33% 


5% 


1% 


245 


South Central 


38% 


21% 


7% 


33% 


1% 




82 


Central Plains 


42% 


21% 


8% 


25% 


4% 


1% 


77 


Mountain States 


41% 


15% 


15% 


26% 


3% 




70 


West 


34% 


11% 


8% 


38% 


9% 




155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dNIUl llld 


39% 


8% 


7% 


36% 


10% 




114 


rlUNUd 


41% 


19% 


3% 


31% 


6% 




69 


Texas 


37% 


23% 


7% 


32% 


1% 




62 


I\cW TUll\ 


17% 


14% 


12% 


51% 


6% 




54 


Rest of country 


35% 


16% 


9% 


35% 


5% 


0% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


42% 


17% 


7% 


32% 


3% 


0% 


285 


Toss-up 


35% 


16% 


8% 


35% 


5% 


0% 


402 


Safe Democrat 


30% 


13% 


10% 


40% 


8% 




316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


36% 


15% 


8% 


36% 


5% 


0% 


278 


Ulllcl bLdlcb 


35% 


16% 


8% 


36% 


6% 


0% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcllipiUyMlclll 


40% 


7% 


9% 


34% 


10% 




124 


/ y.y /o unemployment 


33% 


17% 


7% 


38% 


5% 


0% 


716 


1 qcc than 

unemployment 


39% 


14% 


1 5% 


27% 


4% 




163 


URBAN URBAN CODE 


Rural 


42% 


17% 


7% 


28% 


6% 




135 


Suburban 


38% 


15% 


9% 


30% 


7% 


0% 


411 


Urban 


25% 


13% 


9% 


48% 


4% 


1% 


177 


GENDER GENDER 


Male 


38% 


17% 


9% 


31% 


6% 


0% 


481 


Female 


33% 


14% 


8% 


40% 


5% 


0% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


38% 


21% 


10% 


26% 


4% 




306 


Male / not employed 


36% 


11% 


6% 


38% 


8% 


1% 


175 


Female / employed 


27% 


15% 


8% 


47% 


3% 




265 


Female / not employed 


39% 


13% 


7% 


33% 


7% 


1% 


256 


RAGEBG AGE/C 


18-29 


19% 


23% 


6% 


42% 


10% 


1% 


126 


30-44 


25% 


17% 


10% 


42% 


6% 




291 


45-59 


40% 


15% 


9% 


33% 


3% 


0% 


256 


60 and older 


46% 


12% 


7% 


29% 


5% 


0% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


22% 


21% 


8% 


41% 


9% 


0% 


219 


35-44 


25% 


16% 


9% 


44% 


5% 




199 


45-64 


40% 


14% 


8% 


34% 


3% 


0% 


358 


65 or over 


48% 


12% 


8% 


26% 


5% 


1% 


218 


Unsure / refused 


47% 


12% 


12% 


17% 


13% 




10 
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MRID 


MRID MITT ROMNEY NAME ID 


TOTAL 


Favorable / 
strongly 


Favorable / 
somewhat 


Unfavorable / 
somewhat 


Unfavorable / 
strongly 


No opinion 


Never heard 
of 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


23% 


18% 


8% 


42% 


7% 


0% 


417 


45-64 


40% 


14% 


8% 


34% 


3% 


0% 


358 


65 or over 


48% 


12% 


8% 


26% 


6% 


1% 


228 


RR96 AGE /SEX 


Male / under 45 


29% 


20% 


9% 


34% 


7% 




216 


Male / 45+ 


44% 


15% 


9% 


28% 


4% 


0% 


266 


Female / under 45 


17% 


16% 


8% 


51% 


7% 


0% 


202 


Female / 45+ 


43% 


12% 


7% 


33% 


4% 


0% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


42% 


17% 


7% 


29% 


5% 


0% 


752 


Black / African American 


2% 


4% 


13% 


73% 


7% 


2% 


120 


Hispanic /Latino 


20% 


18% 


8% 


44% 


10% 




90 


Other 


36% 


12% 


7% 


36% 


8% 




40 


GENRACE RACE BY 
GENDER 


White men 


44% 


17% 


9% 


26% 


4% 


0% 


361 


White women 


41% 


17% 


6% 


31% 


5% 


0% 


391 


Black men 


3% 


7% 


9% 


70% 


11% 


1% 


51 


Black women 


1% 


2% 


16% 


75% 


4% 


3% 


70 


Hispanic men 


24% 


28% 


7% 


27% 


14% 




47 


Hispanic women 


16% 


8% 


8% 


63% 


5% 




43 


WHITE SENIORS 


White seniors 


49% 


13% 


7% 


26% 


4% 


0% 


288 


Other 


29% 


16% 


8% 


40% 


6% 


0% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


72% 


19% 


1% 


3% 


5% 




401 


Independent 


26% 


30% 


10% 


28% 


5% 


1% 


171 


Democrat 


4% 


6% 


14% 


69% 


6% 


0% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


69% 


22% 


2% 


4% 


3% 




440 


Ticket splitter 


23% 


24% 


6% 


35% 


11% 


1% 


74 


Democrat 


7% 


8% 


14% 


64% 


7% 


0% 


490 


PARTISAN PARTISAN 


Hard GOP 


74% 


20% 


1% 


2% 


3% 




365 


Soft GOP 


46% 


36% 


4% 


10% 


4% 




78 


Ticket splitter 


29% 


25% 


8% 


24% 


13% 


1% 


72 


Soft DEM 


10% 


12% 


14% 


53% 


10% 


0% 


86 


Hard DEM 


4% 


7% 


14% 


70% 


5% 


0% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


57% 


18% 


3% 


18% 


4% 


0% 


561 


Moderate 


14% 


23% 


7% 


44% 


12% 




66 


Liberal 


6% 


11% 


16% 


61% 


6% 


0% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


68% 


15% 


2% 


11% 


4% 


0% 


189 


Somewhat conservative 


51% 


19% 


4% 


21% 


4% 


1% 


372 


Moderate / liberal 


8% 


12% 


15% 


59% 


7% 


0% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


72% 


19% 


1% 


3% 


5% 




401 


Independent 


26% 


30% 


10% 


28% 


5% 


1% 


171 


Conservative DEM 


6% 


10% 


9% 


67% 


8% 


1% 


121 


Mod / lib DEM 


4% 


5% 


16% 


70% 


5% 


0% 


310 
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MRID 


MRID MITT ROMNEY NAME ID 


TOTAL 


Favorable / 
strongly 


Favorable / 
somewhat 


Unfavorable / 
somewhat 


Unfavorable / 
strongly 


No opinion 


Never heard 
of 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


4% 


7% 


17% 


66% 


6% 


0% 


318 


Mod / conservative DEM 


12% 


10% 


8% 


61% 


9% 


1% 


171 


Independent 


23% 


24% 


6% 


35% 


11% 


1% 


74 


Mod / liberal GOP 


28% 


39% 


4% 


19% 


10% 




56 


Conservative GOP 


75% 


20% 


2% 


2% 


2% 




384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


78% 


10% 


2% 


9% 


1% 




140 


Yes 


63% 


25% 




8% 


3% 


1% 


75 


Unsure 


22% 


11% 


12% 


45% 


7% 


2% 


54 


No 


42% 


18% 


6% 


24% 


10% 


0% 


228 


No / strongly 


17% 


15% 


12% 


51% 


5% 


0% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


21% 


9% 


7% 


49% 


13% 


2% 


43 


High school graduate 


33% 


16% 


6% 


37% 


6% 


1% 


207 


Some college 


35% 


16% 


6% 


37% 


6% 


0% 


250 


College graduate 


37% 


15% 


10% 


33% 


4% 




503 


SEXEDUC SEX/ 
EDUCATION 


College men 


40% 


18% 


9% 


29% 


4% 


0% 


367 


Mai"i.aaIIoao mfln 
INIUM OUIIcyc illcll 


30% 


17% 


7% 


36% 


10% 


0% 


114 


College women 


33% 


14% 


8% 


40% 


5% 


0% 


385 


Non-college women 


32% 


14% 


5% 


42% 


5% 


1% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

VVIIILC 1 \\J\ 1 UUMGVJG 

graduate 


42% 


18% 


5% 


30% 


5% 


0% 


367 


Minority non-nollpfip 

1 V 1 1 1 1 U 1 1 Ly MUM OUIIUUw 

graduate 


9% 


9% 


9% 


61% 


10% 


2% 


133 


Others 


37% 


15% 


10% 


33% 


4% 




503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


38% 


21% 


8% 


27% 


5% 


0% 


169 


WW h if a fomalo aaa-aaIIoao 
Millie leilldlc HUM OUIIcyc 

graduates 


45% 


15% 


3% 


32% 


5% 


0% 


198 


Minority male non-college 
graduates 


13% 


13% 


8% 


50% 


15% 


1% 


63 


Minority female 
non-college graduates 


6% 


5% 


9% 


72% 


5% 


3% 


70 


Other 


37% 


15% 


10% 


33% 


4% 




503 


WILLWIN WHO WILL 
WIN 


Romney 


75% 


17% 


1% 


5% 


2% 




368 


Obama 


8% 


13% 


12% 


60% 


7% 


1% 


535 


Other 


100% 












1 


Unsure / refused 


33% 


20% 


16% 


20% 


10% 


1% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


16% 


13% 


9% 


58% 


2% 




133 


Non-union household 


38% 


16% 


8% 


32% 


6% 


0% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


18% 


19% 


7% 


48% 


7% 


0% 


215 


Married 


42% 


15% 


8% 


31% 


4% 


0% 


576 


No longer married 


33% 


13% 


10% 


36% 


7% 


1% 


212 


MOMDAD PARENTS 


Dad 


39% 


19% 


11% 


28% 


4% 




160 


Mom 


30% 


17% 


9% 


38% 


6% 




170 
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MRID 


MRID MITT ROMNEY NAME ID 


TOTAL 


Favorable / 
strongly 


Favorable / 
somewhat 


Unfavorable / 
somewhat 


Unfavorable / 
strongly 


No opinion 


Never heard 
of 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


36% 


19% 


10% 


29% 


5% 




245 


Married / no children 


46% 


11% 


6% 


33% 


3% 


0% 


331 


Divorced / children 


40% 


12% 


20% 


27% 


1% 




23 


Divorced / no children 


31% 


14% 


11% 


40% 


4% 




88 


Single / children 


18% 


12% 


8% 


58% 


4% 




45 


Single / no children 


18% 


22% 


7% 


45% 


8% 


1% 


169 


Other / mixed 


33% 


12% 


7% 


35% 


12% 


1% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


12% 


19% 


6% 


56% 


6% 


1% 


109 


Married women 


40% 


15% 


6% 


35% 


4% 


0% 


276 


No longer married 
women 


34% 


7% 


13% 


38% 


8% 


1 % 


136 


Single men 


24% 


20% 


8% 


39% 


9% 




106 


Married men 


44% 


15% 


10% 


27% 


4% 


0% 


300 


No longer married men 


31% 


23% 


6% 


33% 


7% 


1% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


34% 


25% 


6% 


25% 


10% 




72 


White single women 


21% 


26% 


2% 


43% 


8% 




61 


White married men 


48% 


14% 


11% 


25% 


2% 


0% 


236 


Willie MldlMcU WUIIIcll 


45% 


18% 


5% 


28% 


4% 


0% 


230 


\A/hita ha lAnAdf rnQirioH 
Millie I1U lUliycl MldlllcU 

men 


36% 


24% 


5% 


32% 


3% 




54 


White no longer married 
women 


42% 


9% 


11% 


32% 


6% 




100 


utner 


14% 


11% 


10% 


56% 


8% 


1% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


12% 


11% 


9% 


62% 


6% 




28 


Married mothers 


32% 


21% 


8% 


33% 


7% 




117 


No longer married 
mothers 


43% 


5% 


13% 


36% 


3% 




25 


Non-mothers 


36% 


15% 


8% 


35% 


5% 


0% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


41% 


23% 


7% 


22% 


8% 




116 


Non-white mothers 


7% 


3% 


13% 


74% 


3% 




53 


Non-mothers 


36% 


15% 


8% 


35% 


5% 


0% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


38% 


12% 


5% 


38% 


7% 




54 


Middlp rlass 


37% 


16% 


9% 


33% 


4% 


0% 


749 


Low income 


25% 


12% 


5% 


47% 


9% 


0% 


192 


Working class 


61% 


20% 


2% 


17% 






6 


Unemployed 


55% 






45% 






3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


38% 


12% 


5% 


38% 


7% 




54 


Middle class family 


42% 


15% 


9% 


30% 


4% 


0% 


525 


Middle class / not married 
or parent 


26% 


20% 


10% 


38% 


6% 


1% 


224 


Lower class 


27% 


12% 


5% 


46% 


9% 


0% 


200 
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POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



MRID 


MRID MITT ROMNEY NAME ID 


TOTAL 


Favorable / 
strongly 


Favorable / 
somewhat 


Unfavorable / 
somewhat 


Unfavorable / 
strongly 


No opinion 


Never heard 
of 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


38% 


16% 


7% 


34% 


5% 


0% 


195 


Protestant 


35% 


31% 


9% 


21% 


4% 


0% 


154 


baptist 


38% 


12% 


4% 


39% 


5% 


1% 


173 


Fundamentalist / 
Pentecostal 


41 % 


14% 


8% 


30% 


8% 




167 


Other 


51% 


8% 


10% 


27% 


5% 




81 


No affiliation 


20% 


11% 


11% 


52% 


6% 




233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


44% 


17% 


7% 


26% 


5% 


1% 


362 


At least once a month 


36% 


17% 


7% 


31% 


8% 


1% 


203 


Infrequently 


34% 


16% 


8% 


39% 


4% 




158 


Never 


21% 


20% 


5% 


48% 


6% 




23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


43% 


16% 


7% 


25% 


7% 


1% 


92 


Active Protestant 


45% 


23% 


9% 


21% 


2% 




64 


Motive DdpiloL 


41% 


16% 


3% 


34% 


4% 


2% 


96 


rtOllvc rUI lUdlllcllldllbL / 

Pentecostal 


43% 


18% 


9% 


23% 


7% 




87 


Active Other 


55% 


8% 


13% 


22% 


1% 




22 


Non-active 


30% 


14% 


8% 


41% 


6% 


0% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti ana in / 
Male UUlll dLJdlll / 

evangelicals 


47% 


15% 


5% 


24% 


8% 




154 


Ivldlc MUL cVdMycllLdl 


33% 


18% 


11% 


34% 


4% 


0% 


327 


Female born again / 
evangelicals 


43% 


20% 


5% 


29% 


3% 


0% 


205 


Female not evangelical 


26% 


10% 


9% 


48% 


7% 


0% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


57% 


21% 


3% 


15% 


4% 




259 


Non-white Evangelical 


14% 


9% 


9% 


59% 


9% 


1% 


100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


69% 


21% 


2% 


7% 


2% 




203 


Non-white conservative 

v_*l ll lolldl lb 


24% 


13% 


9% 


45% 


8% 


2% 


55 


White non-conservative 
Christians 


13% 


23% 


10% 


44% 


10% 






Non-white 

non-conservative 

Christians 


2% 


4% 


8% 


75% 


10% 




46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


48% 


18% 


5% 


24% 


5% 


0% 


394 


Non-gun owner HH 


27% 


14% 


10% 


43% 


5% 


0% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


3% 


7% 


15% 


69% 


5% 


0% 


399 


Unsure 


14% 


19% 


10% 


46% 


11% 




71 


Wrong track 


62% 


21% 


2% 


9% 


5% 


0% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


72% 


20% 


1% 


4% 


3% 


0% 


445 


Undecided 


19% 


33% 


15% 


19% 


14% 


0% 


98 


Democrat 


3% 


7% 


13% 


70% 


6% 


0% 


459 
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MRID 


MRID MITT ROMNEY NAME ID 


TOTAL 


Favorable / 
strongly 


Favorable / 
somewhat 


Unfavorable / 
somewhat 


Unfavorable / 
strongly 


No opinion 


Never heard 
of 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


6% 


12% 


9% 


65% 


8% 




69 


Health care costs 


19% 


13% 


8% 


53% 


7% 




74 


Gov't spending & budget 
deficit 


56% 


21% 


5% 


16% 


3% 




158 


Economy 


42% 


17% 


12% 


24% 


4% 


0% 


280 


Medicare & SS 


16% 


12% 


9% 


56% 


6% 


1% 


88 


Jobs 


31% 


13% 


6% 


42% 


6% 


1% 


151 


Other 


36% 


13% 


5% 


38% 


8% 


0% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


40% 


17% 


8% 


30% 


4% 


0% 


715 


Natl security issues 


38% 


9% 


8% 


37% 


8% 




73 


Education 


6% 


12% 


9% 


65% 


8% 




69 


Medicare / SS 


16% 


12% 


9% 


56% 


6% 


1% 


88 


Other 


37% 


7% 


4% 


40% 


10% 


1% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


5% 


10% 


14% 


65% 


5% 


0% 


532 


Unfavorable 


72% 


22% 


1% 


2% 


3% 




453 


No opinion 


3% 


10% 




4% 


81% 


2% 


18 


Never heard of 












100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


70% 


30% 










506 


Unfavorable 






19% 


81% 






439 


No opinion 










100% 




54 


Never heard of 












100% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


3% 


9% 


15% 


67% 


6% 


1% 


500 


Unsure 


6% 


29% 


13% 


20% 


32% 




19 


Disapprove 


69% 


22% 


1% 


4% 


4% 


0% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


3% 


9% 


14% 


67% 


6% 


1% 


477 


Unsure 


24% 


12% 


12% 


8% 


44% 




12 


Disapprove 


65% 


21% 


2% 


7% 


4% 


0% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


2% 


7% 


14% 


71% 


6% 


1% 


399 


Unsure 


16% 


12% 


8% 


47% 


17% 




39 


Disapprove 


60% 


21% 


4% 


10% 


4% 


0% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


5% 


10% 


13% 


65% 


6% 


1% 


505 


Unsure 


25% 


17% 


14% 


27% 


15% 


1% 


48 


Disapprove 


70% 


21% 


2% 


4% 


3% 




450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


8% 


13% 


13% 


60% 


6% 


1% 


567 


Unsure 


55% 


15% 


9% 


4% 


17% 




22 


Disapprove 


72% 


18% 


2% 


4% 


4% 


0% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


69% 


23% 


2% 


2% 


4% 




503 


Obama 


1% 


6% 


15% 


71% 


6% 


0% 


472 


Both 






71% 


29% 






2 


Neither 


6% 


31% 


6% 


56% 






9 


Unsure 




25% 


11% 


29% 


29% 


6% 


17 
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MRID 


MRID MITT ROMNEY NAME ID 


TOTAL 


Favorable / 
strongly 


Favorable / 
somewhat 


Unfavorable / 
somewhat 


Unfavorable / 
strongly 


No opinion 


Never heard 
of 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


74% 


20% 


2% 


1% 


3% 




431 


Obama 


4% 


10% 


13% 


65% 


7% 


1% 


518 


Both 


61% 


39% 










6 


Neither 




40% 


8% 


47% 


5% 




13 


Unsure 


20% 


27% 


14% 


20% 


17% 


2% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


69% 


23% 


2% 


4% 


3% 




491 


Obama 


2% 


7% 


15% 


69% 


7% 


1% 


469 


□ nth 

tsotn 






36% 


64% 






2 


Nether 




18% 


9% 


72% 






13 


Unsure 


20% 


20% 


10% 


14% 


34% 


2% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


41% 


11% 


9% 


35% 


3% 


0% 


702 


Yes / watched news 
coverage 


23% 


25% 


8% 


40% 


5% 




158 


No 


17% 


24% 


6% 


34% 


17% 


1% 


142 


Unsure / refused 




100% 













RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


71% 


24% 


1% 


2% 


3% 


0% 


484 


Undecided 


5% 


21% 


9% 


24% 


40% 




30 


Obama 


2% 


7% 


15% 


69% 


6% 


1% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


38% 


15% 


8% 


34% 


4% 


0% 


797 


Very likely 


26% 


18% 


7% 


38% 


10% 


1% 


167 


Somewhat likely 


2% 


18% 


8% 


48% 


21% 


3% 


29 


Already voted 


39% 






61% 






10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


44% 


9% 


8% 


37% 


2% 




405 


Most likely 50% 


44% 


11% 


8% 


35% 


2% 


0% 


502 


Most likely 60% 


43% 


12% 


7% 


36% 


2% 


0% 


605 


Most likely 70% 


41% 


13% 


7% 


36% 


3% 


0% 


702 


100% of sample 


35% 


15% 


8% 


36% 


5% 


0% 


1003 


TOTAL 


35% 


15% 


8% 


36% 


5% 


0% 


1003 
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RPRID 


RPRID PAUL RYAN NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


TOTAL 


44% 


36% 


10% 


11% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


41% 


40% 


8% 


11% 


200 


Midwest 


38% 


40% 


14% 


9% 


174 


South 


50% 


30% 


8% 


12% 


245 


South Central 


51% 


29% 


13% 


8% 


82 


Central Plains 


48% 


29% 


13% 


10% 


77 


Mountain States 


45% 


39% 


4% 


11% 


70 


West 


37% 


40% 


11% 


11% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dMIUl llld 


41% 


37% 


13% 


10% 


114 


nuiiud 


51% 


23% 


14% 


12% 


69 


Texas 


50% 


29% 


16% 


5% 


62 


INcW TUll\ 


35% 


38% 


12% 


15% 


54 


Rest of country 


43% 


37% 


9% 


11% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


51% 


29% 


10% 


11% 


285 


Toss-up 


45% 


36% 


9% 


10% 


402 


Safe Democrat 


35% 


42% 


12% 


11% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


46% 


35% 


9% 


10% 


278 


Ulllcl bldlcb 


43% 


36% 


10% 


11% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcllipiUylllclll 


42% 


35% 


13% 


10% 


124 


/ y.y /o unemployment 


44% 


35% 


11% 


11% 


716 


1 qcc than T0/„ 
Lcbb Llldll / /o 

unemployment 


44% 


39% 


5% 


1 1% 


163 


URBAN URBAN CODE 


Rural 


50% 


28% 


9% 


13% 


135 


Suburban 


49% 


34% 


10% 


7% 


411 


Urban 


32% 


42% 


11% 


15% 


177 


GENDER GENDER 


Male 


47% 


33% 


9% 


10% 


481 


Female 


40% 


38% 


11% 


11% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


50% 


33% 


11% 


7% 


306 


Male / not employed 


43% 


35% 


7% 


15% 


175 


Female / employed 


35% 


43% 


11% 


11% 


265 


Female / not employed 


45% 


32% 


11% 


11% 


256 


RAGEBG AGE/C 


18-29 


26% 


23% 


14% 


36% 


126 


30-44 


36% 


43% 


12% 


9% 


291 


45-59 


49% 


35% 


8% 


7% 


256 


60 and older 


53% 


35% 


8% 


5% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


30% 


30% 


14% 


27% 


219 


35-44 


36% 


45% 


12% 


7% 


199 


45-64 


49% 


37% 


9% 


6% 


358 


65 or over 


56% 


32% 


7% 


5% 


218 


Unsure / refused 


53% 


30% 


13% 


4% 


10 
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RPRID 


RPRID PAUL RYAN NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


33% 


37% 


13% 


17% 


417 


45-64 


49% 


37% 


9% 


6% 


358 


65 or over 


55% 


32% 


7% 


5% 


228 


RR96 AGE /SEX 


Male / under 45 


39% 


35% 


11% 


15% 


216 


Male / 45+ 


54% 


32% 


8% 


6% 


266 


Female / under 45 


27% 


39% 


15% 


20% 


202 


Female / 45+ 


49% 


37% 


9% 


6% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


51% 


33% 


10% 


6% 


752 


Black / African American 


4% 


54% 


12% 


29% 


120 


Hispanic /Latino 


35% 


35% 


10% 


19% 


90 


Other 


46% 


33% 


7% 


14% 


40 


GENRACE RACE BY 
GENDER 


White men 


53% 


30% 


9% 


7% 


361 


White women 


48% 


35% 


11% 


6% 


391 


Black men 


4% 


60% 


11% 


26% 


51 


Black women 


4% 


51% 


13% 


32% 


70 


Hispanic men 


43% 


30% 


11% 


17% 


47 


Hispanic women 


26% 


41% 


10% 


22% 


43 


WHITE SENIORS 


White seniors 


56% 


32% 


8% 


4% 


288 


Other 


38% 


37% 


11% 


13% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


81% 


7% 


7% 


5% 


401 


Independent 


46% 


24% 


15% 


16% 


171 


Democrat 


8% 


67% 


11% 


13% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


80% 


7% 


8% 


6% 


440 


Ticket splitter 


36% 


23% 


18% 


23% 


74 


Democrat 


12% 


64% 


11% 


13% 


490 


PARTISAN PARTISAN 


Hard GOP 


83% 


5% 


7% 


6% 


365 


Soft GOP 


77% 


9% 


11% 


4% 


78 


Ticket splitter 


40% 


29% 


17% 


14% 


72 


Soft DEM 


16% 


46% 


14% 


25% 


86 


Hard DEM 


8% 


68% 


11% 


13% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


66% 


15% 


9% 


10% 


561 


Moderate 


31% 


31% 


12% 


26% 


66 


Liberal 


12% 


67% 


12% 


9% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


76% 


6% 


7% 


11% 


189 


Somewhat conservative 


61% 


20% 


10% 


9% 


372 


Moderate / liberal 


15% 


62% 


12% 


12% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


81% 


7% 


7% 


5% 


401 


Independent 


46% 


24% 


15% 


16% 


171 


Conservative DEM 


14% 


46% 


15% 


24% 


121 


Mod / lib DEM 


5% 


76% 


9% 


9% 


310 
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RPRID PAUL RYAN NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


7% 


75% 


11% 


8% 


318 


Mod / conservative DEM 


21% 


44% 


12% 


23% 


171 


Independent 


36% 


23% 


18% 


23% 


74 


Mod / liberal GOP 


48% 


20% 


13% 


19% 


56 


Conservative GOP 


85% 


5% 


7% 


4% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


83% 


5% 


5% 


7% 


140 


Yes 


83% 


7% 


8% 


2% 


75 


Unsure 


32% 


15% 


24% 


28% 


54 


No 


52% 


25% 


11% 


12% 


228 


No / strongly 


25% 


55% 


10% 


10% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


33% 


32% 


16% 


19% 


43 


High school graduate 


43% 


30% 


12% 


14% 


207 


Some college 


40% 


35% 


13% 


13% 


250 


College graduate 


46% 


39% 


8% 


7% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


49% 


35% 


8% 


8% 


367 


MAn.AAlloAO rYiori 
INUM OUIIcyc lllcM 


43% 


28% 


14% 


15% 


114 


College women 


40% 


39% 


11% 


10% 


385 


Non-college women 


40% 


33% 


11% 


15% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

VVillLC 1 \\J\ 1 UUIIGVJG 

graduate 


49% 


30% 


13% 


9% 


367 


Minority non-nnllpfip 

1 v 1 1 1 1 U 1 1 1 y IIUII UUI 1 Cy C 

graduate 


18% 


41% 


12% 


29% 


133 


Others 


46% 


39% 


8% 


7% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


47% 


29% 


14% 


11% 


169 


VA/hifo fomalo aaa-aaIIoao 
Millie lollldlc HUM OUIIcyc 

graduates 


51% 


30% 


12% 


8% 


198 


Minority male non-college 
graduates 


25% 


41% 


10% 


25% 


63 


Minority female 
non-college graduates 


12% 


42% 


14% 


32% 


70 


Other 


46% 


39% 


8% 


7% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


82% 


6% 


6% 


6% 


368 


Obama 


16% 


57% 


12% 


14% 


535 


Other 


100% 








1 


Unsure / refused 


46% 


30% 


16% 


8% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


23% 


61% 


11% 


5% 


133 


Non-union household 


47% 


32% 


10% 


11% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


24% 


36% 


12% 


29% 


215 


Married 


52% 


34% 


9% 


5% 


576 


No longer married 


41% 


40% 


11% 


9% 


212 


MOMDAD PARENTS 


Dad 


53% 


27% 


12% 


9% 


160 


Mom 


38% 


35% 


14% 


13% 


170 
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RPRID 


RPRID PAUL RYAN NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


47% 


32% 


14% 


6% 


245 


Married / no children 


56% 


35% 


6% 


3% 


331 


Divorced / children 


65% 


15% 


12% 


8% 


23 


Divorced / no children 


38% 


42% 


10% 


11% 


88 


Single / children 


27% 


25% 


10% 


38% 


45 


Single / no children 


23% 


39% 


12% 


26% 


169 


Other / mixed 


38% 


43% 


12% 


7% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


19% 


40% 


13% 


29% 


109 


Married women 


49% 


35% 


10% 


5% 


276 


No longer married 
women 


38% 


42% 


1 0% 


1 0% 


136 


Single men 


29% 


33% 


10% 


29% 


106 


Married men 


55% 


33% 


8% 


4% 


300 


No longer married men 


45% 


36% 


12% 


7% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


40% 


28% 


11% 


21% 


72 


White single women 


28% 


43% 


9% 


20% 


61 


White married men 


58% 


31% 


8% 


3% 


236 


Willie IlldlllcU WUIIIcll 


55% 


32% 


11% 


3% 


230 


VviiiLc iiu luiiyei Midiiicu 

men 


51% 


31% 


13% 


5% 


54 


White no longer married 
women 


46% 


39% 


10% 


5% 


100 


utner 


22% 


44% 


11% 


23% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


18% 


33% 


13% 


36% 


28 


Married mothers 


43% 


35% 


15% 


7% 


117 


No longer married 
mothers 


43% 


36% 


11% 


11% 


25 


Non-mothers 


45% 


36% 


9% 


10% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


48% 


30% 


18% 


4% 


116 


Non-white mothers 


17% 


45% 


7% 


31% 


53 


Non-mothers 


45% 


36% 


9% 


10% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


46% 


39% 


5% 


9% 


54 


Middlp class 


47% 


37% 


9% 


7% 


749 


Low income 


28% 


32% 


16% 


24% 


192 


Working class 


81% 


2% 




17% 


6 


Unemployed 


55% 


37% 


8% 




3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


46% 


39% 


5% 


9% 


54 


Middle class family 


53% 


34% 


9% 


4% 


525 


Middle class / not married 
or parent 


34% 


42% 


9% 


15% 


224 


Lower class 


30% 


31% 


15% 


23% 


200 
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RPRID 


RPRID PAUL RYAN NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


49% 


42% 


6% 


3% 


195 


Protestant 


52% 


33% 


10% 


6% 


154 


baptist 


46% 


32% 


10% 


12% 


173 


Fundamentalist / 
Pentecostal 


48% 


23% 


1 0% 


1 9% 


167 


Other 


53% 


25% 


12% 


10% 


81 


No affiliation 


26% 


48% 


13% 


13% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


53% 


29% 


9% 


10% 


362 


At least once a month 


44% 


38% 


9% 


9% 


203 


Infrequently 


45% 


34% 


10% 


10% 


158 


Never 


44% 


34% 


14% 


8% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


57% 


35% 


7% 


1% 


92 


Active Protestant 


58% 


29% 


8% 


5% 


64 


Motive DdpilbL 


50% 


29% 


11% 


10% 


96 


Motive rUI lUdlllellldllbt / 

Pentecostal 


45% 


22% 


10% 


23% 


87 


Active Other 


59% 


35% 


4% 


3% 


22 


Non-active 


38% 


39% 


11% 


11% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti orto\r\ 1 
Ivldle UUIN dydlil / 

evangelicals 


53% 


26% 


10% 


12% 


154 


Ivldle I1UL cVdMycllOdl 


45% 


37% 


9% 


9% 


327 


Female born again / 
evangelicals 


53% 


27% 


8% 


12% 


205 


Female not evangelical 


32% 


45% 


13% 


10% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


66% 


18% 


10% 


7% 


259 


Non-white Evangelical 


19% 


48% 


7% 


26% 


100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


76% 


10% 


9% 


5% 


203 


Non-white conservative 

1 Mblldl lb 


29% 


29% 


9% 


33% 


55 


White non-conservative 
Christians 


27% 


45% 


13% 


15% 


JO 


Non-white 

non-conservative 

Christians 


8% 


71% 


4% 


17% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


58% 


26% 


10% 


6% 


394 


Non-gun owner HH 


34% 


42% 


10% 


13% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


10% 


70% 


9% 


11% 


399 


Unsure 


19% 


30% 


25% 


25% 


71 


Wrong track 


72% 


10% 


9% 


8% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


81% 


5% 


7% 


7% 


445 


Undecided 


40% 


23% 


21% 


17% 


98 


Democrat 


8% 


68% 


11% 


13% 


459 
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RPRID 


RPRID PAUL RYAN NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


12% 


53% 


5% 


30% 


69 


Health care costs 


24% 


50% 


17% 


9% 


74 


Gov't spending & budget 
deficit 


70% 


17% 


10% 


3% 


158 


Economy 


52% 


36% 


9% 


3% 


280 


Medicare & SS 


20% 


49% 


11% 


20% 


88 


Jobs 


40% 


37% 


7% 


16% 


151 


Other 


41% 


32% 


13% 


14% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


50% 


33% 


9% 


7% 


715 


Natl security issues 


42% 


40% 


8% 


10% 


73 


Education 


12% 


53% 


5% 


30% 


69 


Medicare / SS 


20% 


49% 


11% 


20% 


88 


Other 


36% 


23% 


26% 


16% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


12% 


63% 


10% 


15% 


532 


Unfavorable 


82% 


4% 


8% 


6% 


453 


No opinion 


17% 


10% 


62% 


11% 


18 


Never heard of 






100% 




1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


81% 


6% 


8% 


5% 


506 


Unfavorable 


5% 


72% 


9% 


13% 


439 


No opinion 


11% 


18% 


37% 


34% 


54 


Never heard of 






19% 


81% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


10% 


65% 


10% 


15% 


500 


Unsure 


33% 


21% 


45% 




19 


Disapprove 


79% 


6% 


9% 


7% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


10% 


65% 


10% 


14% 


477 


Unsure 


25% 


11% 


36% 


28% 


12 


Disapprove 


75% 


9% 


10% 


7% 


514 


RBOJA3 APPROVE 
OBAMA / FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


7% 


72% 


8% 


13% 


399 


Unsure 


19% 


30% 


21% 


30% 


39 


Disapprove 


71% 


10% 


11% 


8% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


11% 


64% 


11% 


14% 


505 


Unsure 


39% 


25% 


19% 


17% 


48 


Disapprove 


80% 


5% 


8% 


6% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


14% 


60% 


11% 


15% 


567 


Unsure 


59% 


6% 


21% 


13% 


22 


Disapprove 


83% 


4% 


9% 


4% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


80% 


6% 


8% 


6% 


503 


Obama 


6% 


69% 


10% 


15% 


472 


Both 


36% 


34% 


29% 




2 


Neither 


31% 


23% 


39% 


6% 


9 


Unsure 


17% 


12% 


41% 


31% 


17 
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RPRID 


RPRID PAUL RYAN NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


83% 


5% 


7% 


5% 


431 


Obama 


12% 


63% 


10% 


15% 


518 


Both 


61% 




39% 




6 


Neither 


32% 


37% 


27% 


4% 


13 


Unsure 


24% 


26% 


30% 


20% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


79% 


7% 


8% 


6% 


491 


Obama 


7% 


66% 


12% 


15% 


469 


□ nth 

tsotn 


100% 








2 


Ne ther 


14% 


58% 


23% 


4% 


13 


Unsure 


34% 


24% 


20% 


22% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


49% 


37% 


6% 


8% 


702 


Yes / watched news 
coverage 


35% 


39% 


1 5% 


1 1 % 


158 


No 


24% 


26% 


25% 


25% 


142 


Unsure / refused 


100% 











RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


81% 


4% 


9% 


6% 


484 


Undecided 


28% 


18% 


32% 


22% 


30 


Obama 


7% 


68% 


10% 


15% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


47% 


36% 


9% 


8% 


797 


Very likely 


37% 


34% 


13% 


16% 


167 


Somewhat likely 


5% 


32% 


23% 


41% 


29 


Already voted 


18% 


57% 


18% 


8% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


50% 


41% 


5% 


5% 


405 


Most likely 50% 


50% 


38% 


7% 


5% 


502 


Most likely 60% 


50% 


37% 


8% 


5% 


605 


Most likely 70% 


48% 


38% 


7% 


7% 


702 


100% of sample 


44% 


36% 


10% 


11% 


1003 


TOTAL 


44% 


36% 


10% 


11% 


1003 
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RJBID 


RJBID JOE BIDEN NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


TOTAL 


44% 


46% 


7% 


3% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


52% 


39% 


7% 


2% 


200 


Midwest 


45% 


43% 


8% 


3% 


174 


South 


38% 


51% 


6% 


4% 


245 


South Central 


43% 


38% 


12% 


7% 


82 


Central Plains 


38% 


54% 


3% 


4% 


77 


Mountain States 


49% 


46% 


5% 




70 


West 


44% 


49% 


5% 


3% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dMIUl llld 


39% 


54% 


3% 


4% 


114 


nuiiud 


28% 


60% 


6% 


6% 


69 


Texas 


43% 


40% 


11% 


6% 


62 


INcW TUll\ 


54% 


36% 


8% 


3% 


54 


Rest of country 


46% 


45% 


7% 


3% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


41% 


47% 


7% 


4% 


285 


Toss-up 


42% 


47% 


7% 


4% 


402 


Safe Democrat 


49% 


43% 


5% 


2% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


38% 


50% 


7% 


5% 


278 


Ulllcl bldlcb 


46% 


44% 


7% 


3% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcMipiUyMlcML 


39% 


55% 


3% 


3% 


124 


/ y.y /o unemployment 


45% 


44% 


7% 


3% 


716 


1 qcc than T0/„ 
Lcbb Llldll / /o 

unemployment 


43% 


47% 


6% 


3% 


163 


URBAN URBAN CODE 


Rural 


32% 


50% 


15% 


3% 


135 


Suburban 


43% 


50% 


6% 


2% 


411 


Urban 


56% 


35% 


7% 


3% 


177 


GENDER GENDER 


Male 


41% 


51% 


5% 


2% 


481 


Female 


47% 


41% 


8% 


4% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


40% 


53% 


5% 


2% 


306 


Male / not employed 


43% 


48% 


6% 


3% 


175 


Female / employed 


53% 


36% 


7% 


4% 


265 


Female / not employed 


40% 


46% 


9% 


5% 


256 


RAGEBG AGE/C 


18-29 


44% 


35% 


10% 


11% 


126 


30-44 


50% 


39% 


9% 


2% 


291 


45-59 


43% 


50% 


5% 


1% 


256 


60 and older 


40% 


53% 


5% 


3% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


44% 


38% 


9% 


9% 


219 


35-44 


52% 


38% 


10% 




199 


45-64 


43% 


49% 


6% 


3% 


358 


65 or over 


38% 


56% 


4% 


2% 


218 


Unsure / refused 


34% 


55% 


11% 




10 
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RJBID 


RJBID JOE BIDEN NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


48% 


38% 


9% 


5% 


417 


45-64 


43% 


49% 


6% 


3% 


358 


65 or over 


38% 


56% 


4% 


2% 


228 


RR96 AGE /SEX 


Male / under 45 


44% 


47% 


7% 


2% 


216 


Male / 45+ 


39% 


55% 


4% 


2% 


266 


Female / under 45 


52% 


28% 


11% 


8% 


202 


Female / 45+ 


43% 


49% 


6% 


2% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


39% 


52% 


6% 


2% 


752 


Black / African American 


75% 


10% 


6% 


9% 


120 


Hispanic /Latino 


48% 


37% 


8% 


7% 


90 


Other 


37% 


52% 


12% 




40 


GENRACE RACE BY 
GENDER 


White men 


36% 


57% 


5% 


2% 


361 


White women 


42% 


48% 


8% 


2% 


391 


Black men 


80% 


7% 


8% 


5% 


51 


Black women 


72% 


11% 


5% 


12% 


70 


Hispanic men 


46% 


44% 


7% 


3% 


47 


Hispanic women 


49% 


30% 


9% 


12% 


43 


WHITE SENIORS 


White seniors 


36% 


57% 


4% 


3% 


288 


Other 


47% 


42% 


8% 


3% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


7% 


87% 


5% 


2% 


401 


Independent 


40% 


47% 


11% 


2% 


171 


Democrat 


81% 


8% 


7% 


5% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


9% 


84% 


5% 


2% 


440 


Ticket splitter 


39% 


45% 


16% 


1% 


74 


Democrat 


76% 


12% 


7% 


5% 


490 


PARTISAN PARTISAN 


Hard GOP 


6% 


87% 


4% 


2% 


365 


Soft GOP 


15% 


78% 


7% 




78 


Ticket splitter 


31% 


56% 


12% 


1% 


72 


Soft DEM 


68% 


14% 


14% 


4% 


86 


Hard DEM 


81% 


7% 


6% 


5% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


22% 


69% 


5% 


3% 


561 


Moderate 


37% 


45% 


12% 


7% 


66 


Liberal 


78% 


11% 


8% 


3% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


11% 


79% 


7% 


4% 


189 


Somewhat conservative 


28% 


64% 


5% 


3% 


372 


Moderate / liberal 


72% 


16% 


8% 


3% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


7% 


87% 


5% 


2% 


401 


Independent 


40% 


47% 


11% 


2% 


171 


Conservative DEM 


68% 


15% 


6% 


12% 


121 


Mod / lib DEM 


86% 


5% 


7% 


2% 


310 
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RJBID 


RJBID JOE BIDEN NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


85% 


6% 


7% 


2% 


318 


Mod / conservative DEM 


60% 


22% 


7% 


11% 


171 


Independent 


39% 


45% 


16% 


1% 


74 


Mod / liberal GOP 


27% 


55% 


10% 


8% 


56 


Conservative GOP 


7% 


89% 


4% 


1% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


10% 


80% 


5% 


5% 


140 


Yes 


5% 


89% 


4% 


2% 


75 


Unsure 


36% 


43% 


10% 


10% 


54 


No 


30% 


58% 


8% 


4% 


228 


No / strongly 


66% 


25% 


7% 


2% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


36% 


38% 


15% 


11% 


43 


High school graduate 


40% 


48% 


6% 


6% 


207 


Some college 


48% 


41% 


9% 


3% 


250 


College graduate 


44% 


48% 


5% 


2% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


41% 


52% 


5% 


1% 


367 


MAn.AAlloAO rYiori 
INUM OUIIcyc lllcM 


41% 


49% 


6% 


5% 


114 


College women 


49% 


40% 


8% 


3% 


385 


Non-college women 


39% 


44% 


9% 


8% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

VVillLC 1 \\J\ 1 UUIIGVJG 

graduate 


38% 


51% 


8% 


3% 


367 


Minority non-nnllpfip 

1 v 1 1 1 1 U 1 1 1 y IIUII UUI 1 Cy C 

graduate 


60% 


23% 


9% 


8% 


133 


Others 


44% 


48% 


5% 


2% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


40% 


51% 


7% 


2% 


169 


VA/hifo fomalo aaa-aaIIoao 
Millie lollldlc HUM OUIIcyc 

graduates 


37% 


51% 


8% 


4% 


198 


Minority male non-college 
graduates 


59% 


29% 


8% 


4% 


63 


Minority female 
non-college graduates 


60% 


18% 


10% 


12% 


70 


Other 


44% 


48% 


5% 


2% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


10% 


83% 


4% 


3% 


368 


Obama 


69% 


19% 


8% 


4% 


535 


Other 




100% 






1 


Unsure / refused 


35% 


53% 


11% 


2% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


63% 


27% 


8% 


2% 


133 


Non-union household 


41% 


49% 


6% 


3% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


52% 


31% 


9% 


8% 


215 


Married 


41% 


52% 


6% 


1% 


576 


No longer married 


45% 


45% 


6% 


4% 


212 


MOMDAD PARENTS 


Dad 


38% 


55% 


6% 


1% 


160 


Mom 


43% 


39% 


11% 


7% 


170 



(cont.) 
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RJBID 


RJBID JOE BIDEN NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


42% 


46% 


10% 


2% 


245 


Married / no children 


40% 


56% 


3% 


1% 


331 


Divorced / children 


36% 


55% 


9% 




23 


Divorced / no children 


49% 


39% 


6% 


6% 


88 


Single / children 


36% 


38% 


4% 


22% 


45 


Single / no children 


57% 


29% 


11% 


4% 


169 


Other / mixed 


43% 


48% 


5% 


3% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


53% 


26% 


10% 


12% 


109 


Married women 


44% 


45% 


8% 


2% 


276 


No longer married 
women 


47% 


44% 


6% 


3% 


136 


Single men 


52% 


35% 


9% 


4% 


106 


Married men 


38% 


58% 


4% 


0% 


300 


No longer married men 


41% 


46% 


6% 


6% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


39% 


48% 


10% 


4% 


72 


White single women 


50% 


32% 


8% 


9% 


61 


White married men 


34% 


63% 


3% 




236 


Willie IlldlllcU WUIIIcll 


40% 


51% 


9% 


1% 


230 


VviiiLc iiu luiiyei Midiiicu 

men 


45% 


46% 


3% 


7% 


54 


White no longer married 
women 


41% 


52% 


5% 


2% 


100 


utner 


59% 


26% 


8% 


7% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


34% 


29% 


7% 


30% 


28 


Married mothers 


46% 


38% 


12% 


4% 


117 


No longer married 
mothers 


37% 


55% 


8% 




25 


Non-mothers 


44% 


47% 


6% 


2% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


39% 


46% 


12% 


2% 


116 


Non-white mothers 


51% 


23% 


7% 


19% 


53 


Non-mothers 


44% 


47% 


6% 


2% 


833 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


42% 


56% 


3% 




54 


Middlp class 


44% 


48% 


6% 


2% 


749 


Low income 


48% 


33% 


11% 


9% 


192 


Working class 


2% 


81% 




17% 


6 


Unemployed 


45% 


55% 






3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


42% 


56% 


3% 




54 


Middle class family 


40% 


54% 


6% 


1% 


525 


Middle class / not married 
or parent 


53% 


36% 


7% 


4% 


224 


Lower class 


46% 


34% 


10% 


9% 


200 
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RJBID 


RJBID JOE BIDEN NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


45% 


51% 


2% 


2% 


195 


Protestant 


38% 


54% 


5% 


3% 


154 


baptist 


41% 


47% 


7% 


5% 


173 


Fundamentalist / 
Pentecostal 


34% 


50% 


1 1% 


5% 


167 


Other 


40% 


50% 


9% 


1% 


81 


No affiliation 


59% 


31% 


7% 


3% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


35% 


56% 


6% 


3% 


362 


At least once a month 


45% 


45% 


6% 


4% 


203 


Infrequently 


45% 


46% 


7% 


2% 


158 


Never 


39% 


43% 


14% 


4% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


36% 


58% 


2% 


4% 


92 


Active Protestant 


35% 


63% 


2% 




64 


Motive DdpilbL 


41% 


49% 


8% 


2% 


96 


Motive rUI lUdlllellldllbt / 

Pentecostal 


25% 


55% 


11% 


8% 


87 


Active Other 


43% 


54% 


3% 




22 


Non-active 


49% 


40% 


7% 


3% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti orto\r\ 1 
Ivldle UUIN dydlil / 

evangelicals 


28% 


61% 


7% 


3% 


154 


Ivldle I1UL GVdliycllOdl 


47% 


47% 


4% 


1% 


327 


Female born again / 
evangelicals 


36% 


54% 


6% 


5% 


205 


Female not evangelical 


54% 


33% 


9% 


4% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


21% 


69% 


7% 


3% 


259 


Non-white Evangelical 


61% 


26% 


6% 


7% 


100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


14% 


80% 


5% 


1% 


203 


Non-white conservative 

Kj\ ll lolldl lb 


46% 


34% 


11% 


9% 


55 


White non-conservative 
Christians 


49% 


27% 


15% 


9% 


JO 


Non-white 

non-conservative 

Christians 


79% 


17% 




4% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


32% 


59% 


7% 


2% 


394 


Non-gun owner HH 


52% 


37% 


7% 


4% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


83% 


8% 


4% 


5% 


399 


Unsure 


47% 


25% 


21% 


7% 


71 


Wrong track 


14% 


77% 


7% 


2% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


10% 


84% 


5% 


2% 


445 


Undecided 


38% 


42% 


17% 


3% 


98 


Democrat 


79% 


10% 


7% 


5% 


459 
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RJBID 


RJBID JOE BIDEN NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


71% 


17% 


8% 


4% 


69 


Health care costs 


60% 


33% 


6% 


1% 


74 


Gov't spending & budget 
deficit 


24% 


69% 


5% 


2% 


158 


Economy 


38% 


56% 


5% 


1% 


280 


Medicare & SS 


70% 


17% 


7% 


6% 


88 


Jobs 


44% 


39% 


8% 


9% 


151 


Other 


42% 


46% 


9% 


3% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


40% 


52% 


6% 


3% 


715 


Natl security issues 


42% 


53% 


4% 


1% 


73 


Education 


71% 


17% 


8% 


4% 


69 


Medicare / SS 


70% 


17% 


7% 


6% 


88 


Other 


30% 


43% 


20% 


7% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


79% 


10% 


7% 


5% 


532 


Unfavorable 


4% 


89% 


5% 


2% 


453 


No opinion 


7% 


24% 


65% 


4% 


18 


Never heard of 








100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


14% 


80% 


5% 


1% 


506 


Unfavorable 


82% 


9% 


5% 


4% 


439 


No opinion 


18% 


30% 


41% 


11% 


54 


Never heard of 


44% 




13% 


44% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


80% 


8% 


7% 


5% 


500 


Unsure 


26% 


48% 


26% 




19 


Disapprove 


8% 


85% 


5% 


2% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


80% 


9% 


6% 


4% 


477 


Unsure 


15% 


49% 


37% 




12 


Disapprove 


11% 


80% 


6% 


3% 


514 


RBOJA3 APPROVE 
OBAMA / FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


83% 


6% 


7% 


4% 


399 


Unsure 


40% 


28% 


21% 


11% 


39 


Disapprove 


17% 


75% 


6% 


2% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


76% 


11% 


9% 


4% 


505 


Unsure 


37% 


41% 


17% 


6% 


48 


Disapprove 


9% 


86% 


4% 


2% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


73% 


15% 


8% 


5% 


567 


Unsure 


9% 


71% 


11% 


10% 


22 


Disapprove 


7% 


88% 


4% 


1% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


10% 


82% 


6% 


2% 


503 


Obama 


81% 


7% 


6% 


5% 


472 


Both 


29% 


71% 






2 


Neither 


11% 


72% 


17% 




9 


Unsure 


26% 


38% 


32% 


4% 


17 
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RJBID 


RJBID JOE BIDEN NAME ID/C 


TOTAL 


Favorable 


Unfavorable 


No opinion 


Never heard 
of 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


10% 


85% 


4% 


1% 


431 


Obama 


75% 


13% 


8% 


5% 


518 


Both 




61% 


39% 




6 


Neither 


12% 


71% 


17% 




13 


Unsure 


35% 


39% 


18% 


8% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


12% 


82% 


5% 


1% 


491 


Obama 


79% 


9% 


7% 


5% 


469 


□ nth 

tsotn 




36% 


64% 




2 


Ne ther 


37% 


50% 


13% 




13 


Unsure 


38% 


41% 


15% 


6% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


46% 


49% 


4% 


2% 


702 


Yes / watched news 
coverage 


47% 


43% 


7% 


4% 


158 


No 


33% 


37% 


21% 


9% 


142 


Unsure / refused 




100% 









RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


8% 


84% 


6% 


2% 


484 


Undecided 


17% 


49% 


31% 


3% 


30 


Obama 


81% 


8% 


6% 


5% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


45% 


47% 


6% 


3% 


797 


Very likely 


45% 


41% 


11% 


3% 


167 


Somewhat likely 


17% 


54% 


5% 


24% 


29 


Already voted 


61% 


39% 






10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


46% 


50% 


2% 


2% 


405 


Most likely 50% 


44% 


51% 


3% 


2% 


502 


Most likely 60% 


44% 


50% 


4% 


2% 


605 


Most likely 70% 


45% 


48% 


5% 


2% 


702 


100% of sample 


44% 


46% 


7% 


3% 


1003 


TOTAL 


44% 


46% 


7% 


3% 


1003 
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October 7-11,2012 



RBHOJA 


RBHOJA BARACK OBAMA JOB 
APPROVAL/C 


TOTAL 


Approve 


Unsure 


Disapprove 


TOTAL 


50% 


2% 


48% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


55% 


3% 


42% 


200 


Midwest 


58% 


1% 


41% 


174 


South 


46% 


1% 


53% 


245 


South Central 


48% 




52% 


82 


Central Plains 


39% 




61% 


77 


Mountain States 


44% 


1% 


55% 


70 


West 


49% 


4% 


47% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUl Mid 


46% 


4% 


50% 


114 


rlUllUd 


38% 


4% 


58% 


69 


Texas 


45% 




55% 


62 


INcW TUlK 


66% 


3% 


31% 


54 


Rest of country 


51% 


1% 


48% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


45% 


0% 


55% 


285 


Toss-up 


51% 


2% 


48% 


402 


Safe Democrat 


53% 


3% 


43% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


51% 


2% 


47% 


278 


Ulllcl bLdlcb 


49% 


2% 


49% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ IcMipiUylllclll 


45% 


4% 


51% 


124 


/ y.y /o uiiciiipiuyiiicMi 


51% 


2% 


47% 


716 


1 floo than "70/ 
Lcbb Lllall / /o 

unemployment 


47% 


1% 


52% 


163 


URBAN URBAN CODE 


Rural 


40% 


1% 


59% 


135 


Suburban 


46% 


3% 


51% 


411 


Urban 


61% 


2% 


37% 


177 


GENDER GENDER 


Male 


44% 


2% 


55% 


481 


Female 


55% 


2% 


42% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


42% 


2% 


56% 


306 


Male / not employed 


47% 


1% 


52% 


175 


Female / employed 


63% 


1% 


36% 


265 


Female / not employed 


48% 


3% 


49% 


256 


RAGEBG AGE/C 


18-29 


63% 


3% 


34% 


126 


30-44 


60% 


2% 


38% 


291 


45-59 


44% 


1% 


55% 


256 


60 and older 


41% 


2% 


57% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


60% 


3% 


37% 


219 


35-44 


61% 


1% 


37% 


199 


45-64 


44% 


2% 


55% 


358 


65 or over 


40% 


2% 


59% 


218 


Unsure / refused 


36% 


2% 


62% 


10 
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RBHOJA 


RBHOJA BARACK OBAMA JOB 
APPROVAL/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


61% 


2% 


37% 


417 


45-64 


44% 


2% 


55% 


358 


65 or over 


39% 


2% 


59% 


228 


RR96 AGE /SEX 


Male / under 45 


49% 


2% 


49% 


216 


Male / 45+ 


40% 


1% 


59% 


266 


Female/ under 45 


73% 


2% 


24% 


202 


Female / 45+ 


44% 


2% 


54% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


41% 


2% 


58% 


752 


Black / African American 


95% 


0% 


4% 


120 


Hispanic /Latino 


66% 


3% 


30% 


90 


Other 


50% 


7% 


44% 


40 


GENRACE RACE BY 
GENDER 


White men 


36% 


1% 


63% 


361 


White women 


45% 


2% 


53% 


391 


Black men 


95% 




5% 


51 


Black women 


95% 


1% 


4% 


70 


Hispanic men 


55% 


3% 


42% 


47 


Hispanic women 


79% 


3% 


18% 


43 


WHITE SENIORS 


White seniors 


37% 


2% 


61% 


288 


Other 


55% 


2% 


43% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


7% 


1% 


92% 


401 


Independent 


45% 


4% 


51% 


171 


Democrat 


91% 


2% 


6% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


9% 


1% 


89% 


440 


Ticket splitter 


44% 


2% 


54% 


74 


Democrat 


87% 


2% 


11% 


490 


PARTISAN PARTISAN 


Hard GOP 


6% 


1% 


94% 


365 


Soft GOP 


18% 


5% 


76% 


78 


Ticket splitter 


40% 


3% 


56% 


72 


Soft DEM 


76% 


2% 


22% 


86 


Hard DEM 


92% 


2% 


6% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


26% 


1% 


73% 


561 


Moderate 


45% 


7% 


48% 


66 


Liberal 


87% 


2% 


11% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


15% 


1% 


84% 


189 


Somewhat conservative 


31% 


1% 


68% 


372 


Moderate / liberal 


80% 


3% 


17% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


7% 


1% 


92% 


401 


Independent 


45% 


4% 


51% 


171 


Conservative DEM 


87% 


1% 


12% 


121 


Mod / lib DEM 


93% 


2% 


4% 


310 
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RBHOJA 


RBHOJA BARACK OBAMA JOB 
APPROVAL/C 


TOTAL 


Approve 


Unsure 


Disapprove 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


92% 


3% 


5% 


318 


Mod / conservative DEM 


77% 


1% 


22% 


171 


Independent 


44% 


2% 


54% 


74 


Mod / liberal GOP 


37% 


6% 


57% 


56 


Conservative GOP 


5% 


1% 


94% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


13% 




87% 


140 


Yes 


10% 


1% 


89% 


75 


Unsure 


55% 


4% 


41% 


54 


No 


36% 


3% 


62% 


228 


No / strongly 


72% 


2% 


26% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


79% 


1% 


20% 


43 


High school graduate 


49% 


1% 


50% 


207 


Some college 


49% 


2% 


49% 


250 


College graduate 


48% 


2% 


50% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


42% 


2% 


56% 


367 


Mai"i.aaIIoao coon 
!NUM UUIIcyc illcll 


50% 


1% 


49% 


114 


College women 


55% 


3% 


43% 


385 


Non-college women 


57% 


1% 


42% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IC IIUII OUIICUU 

graduate 


39% 


1% 


60% 


367 


Minority nnn-nnllpfip 

i v 1 1 1 1 u ii iy iiuii uui i cy c 

graduate 


86% 


2% 


12% 


133 


Others 


48% 


2% 


50% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


36% 


2% 


63% 


169 


\A/hi+o famala aaa-aaIIoao 
Millie Icflldlc MUM UUMcyc 

graduates 


42% 


1% 


57% 


198 


Minority male non-college 
graduates 


80% 




20% 


63 


Minority female 
non-college graduates 


91% 


4% 


5% 


70 


Other 


48% 


2% 


50% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


7% 


1% 


92% 


368 


Obama 


81% 


2% 


17% 


535 


Other 






100% 


1 


Unsure / refused 


38% 


8% 


54% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


67% 


4% 


29% 


133 


Non-union household 


47% 


2% 


51% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


63% 


3% 


34% 


215 


Married 


44% 


1% 


55% 


576 


No longer married 


53% 


2% 


45% 


212 


MOMDAD PARENTS 


Dad 


44% 


2% 


54% 


160 


Mom 


60% 


1% 


39% 


170 
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RBHOJA 


RBHOJA BARACK OBAMA JOB 
APPROVAL/C 


TOTAL 


Approve 


Unsure 


Disapprove 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


49% 


1% 


50% 


245 


Married / no children 


40% 


1% 


59% 


331 


Divorced / children 


41% 




59% 


23 


Divorced / no children 


55% 


2% 


43% 


88 


Single / children 


73% 


4% 


23% 


45 


Single / no children 


60% 


3% 


37% 


169 


Other / mixed 


55% 


2% 


43% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


73% 


5% 


22% 


109 


Married women 


48% 


1% 


51% 


276 


No longer married 
women 


57% 


2% 


41% 


136 


Single men 


52% 


2% 


46% 


106 


Married men 


40% 


1% 


58% 


300 


No longer married men 


46% 


2% 


52% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


32% 


3% 


65% 


72 


White single women 


57% 


5% 


38% 


61 


White married men 


35% 


1% 


64% 


236 


Willie IlldlllcU WUIIIcll 


41% 


1% 


58% 


230 


Millie lIU lUliycl IlldlllcU 

men 


41% 


3% 


56% 


54 


White no longer married 
women 


47% 


2% 


50% 


100 


Other 


78% 


2% 


20% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


82% 


6% 


12% 


28 


Married mothers 


56% 




44% 


117 


No longer married 
mothers 


51% 




49% 


25 


Non-mothers 


48% 


2% 


50% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


45% 


1% 


53% 


116 


Non-white mothers 


91% 




9% 


53 


Non-mothers 


48% 


2% 


50% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


55% 


1% 


44% 


54 


Midrilp Hass 


47% 


2% 


51% 


749 


Low income 


60% 


3% 


37% 


192 


Working class 


19% 




81% 


6 


Unemployed 


45% 




55% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


55% 


1% 


44% 


54 


Middle class family 


43% 


1% 


55% 


525 


Middle class / not married 
or parent 


56% 


2% 


41% 


224 


Lower class 


59% 


3% 


38% 


200 
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RBHOJA 


RBHOJA BARACK OBAMA JOB 
APPROVAL/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


49% 


3% 


48% 


195 


Protestant 


39% 


1% 


60% 


154 


baptist 


50% 


0% 


50% 


173 


Fundamentalist / 
Pentecostal 


40% 


1% 


59% 


167 


Other 


45% 


1% 


54% 


81 


No affiliation 


67% 


3% 


30% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


40% 


1% 


59% 


362 


At least once a month 


46% 


3% 


51% 


203 


Infrequently 


54% 


1% 


44% 


158 


Never 


53% 


4% 


43% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


43% 




57% 


92 


Active Protestant 


36% 


1% 


63% 


64 


Motive DdpilbL 


45% 


1% 


54% 


96 


Motive rUI lUdlllcMldllbt / 

Pentecostal 


34% 


2% 


65% 


87 


Active Other 


43% 




57% 


22 


Non-active 


55% 


3% 


42% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ I 
Ivldlc UUIII dydlll / 

evangelicals 


32% 




68% 


154 


Ivldlc IIUl cvdliycllOdl 


49% 


2% 


48% 


327 


Female bom again / 
evangelicals 


42% 


1% 


57% 


205 


Female not evangelical 


64% 


3% 


33% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


22% 




78% 


259 


Non-white Evangelical 


78% 


2% 


20% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


12% 




88% 


203 


Non-white conservative 

\j] ll lolldl lb 


61% 


3% 


36% 


55 


White non-conservative 
Christians 


57% 




43% 


JD 


Non-white 

non-conservative 

Christians 


99% 




1% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


32% 


2% 


66% 


394 


Non-gun owner HH 


61% 


2% 


37% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


98% 


0% 


2% 


399 


Unsure 


66% 


12% 


22% 


71 


Wrong track 


12% 


2% 


87% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


8% 


1% 


91% 


445 


Undecided 


47% 


7% 


46% 


98 


Democrat 


91% 


2% 


8% 


459 
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RBHOJA 


RBHOJA BARACK OBAMA JOB 
APPROVAL/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


88% 


0% 


12% 


69 


Health care costs 


74% 




26% 


74 


Gov't spending & budget 
deficit 


25% 


2% 


72% 


158 


Economy 


42% 


1% 


57% 


280 


Medicare & SS 


77% 


1% 


22% 


88 


Jobs 


49% 


3% 


48% 


151 


Other 


48% 


3% 


50% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


44% 


2% 


55% 


715 


Natl security issues 


51% 


1% 


48% 


73 


Education 


88% 


0% 


12% 


69 


Medicare / SS 


77% 


1% 


22% 


88 


Other 


39% 


7% 


54% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


91% 


2% 


6% 


532 


Unfavorable 


1% 


1% 


98% 


453 


No opinion 


38% 


27% 


35% 


18 


Never heard of 


100% 






1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


12% 


1% 


87% 


506 


Unfavorable 


92% 


1% 


6% 


439 


No opinion 


57% 


11% 


32% 


54 


Never heard of 


87% 




13% 


3 


RB0JA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


94% 


2% 


5% 


477 


Unsure 


39% 


27% 


34% 


12 


Disapprove 


9% 


2% 


89% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


96% 


1% 


3% 


399 


Unsure 


68% 


7% 


25% 


39 


Disapprove 


16% 


2% 


82% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


90% 


2% 


8% 


505 


Unsure 


47% 


6% 


46% 


48 


Disapprove 


5% 


1% 


94% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


85% 


2% 


13% 


567 


Unsure 


11% 


13% 


76% 


22 


Disapprove 


4% 


1% 


95% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


7% 


1% 


91% 


503 


Obama 


96% 


2% 


3% 


472 


Both 


71% 


29% 




2 


Neither 


6% 


8% 


85% 


9 


Unsure 


60% 


12% 


27% 


17 
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RBHOJA 


RBHOJA BARACK OBAMA JOB 
APPROVAL/C 


TOTAL 


Approve 


Unsure 


Disapprove 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


5% 




95% 


431 


Obama 


89% 


2% 


9% 


518 


Both 






100% 


6 


Neither 


12% 


24% 


64% 


13 


Unsure 


41% 


13% 


45% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


8% 


2% 


91% 


491 


Obama 


94% 


2% 


4% 


469 


□ nth 

botn 


100% 






2 


Ne ther 


37% 


11% 


52% 


13 


Unsure 


46% 


3% 


51% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


47% 


1% 


52% 


702 


Yes / watched news 
coverage 


53% 


3% 


43% 


158 


No 


59% 


4% 


36% 


142 


Unsure / refused 






100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


6% 


1% 


94% 


484 


Undecided 


43% 


16% 


41% 


30 


Obama 


94% 


2% 


4% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


48% 


2% 


50% 


797 


Very likely 


53% 


4% 


43% 


167 


Somewhat likely 


72% 




28% 


29 


Already voted 


61% 




39% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


48% 


0% 


52% 


405 


Most likely 50% 


46% 


0% 


54% 


502 


Most likely 60% 


46% 


1% 


53% 


605 


Most likely 70% 


47% 


1% 


52% 


702 


100% of sample 


50% 


2% 


48% 


1003 


TOTAL 


50% 


2% 


48% 


1003 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
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BHOJA 


BHOJA BARACK OBAMA JOB APPROVAL 


TOTAL 


Approve / 
strongly 


Approve / 
somewhat 


Unsure 


Disapprove / 
somewhat 


Disapprove / 
strongly 


TOTAL 


37% 


13% 


2% 


5% 


43% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


39% 


16% 


3% 


5% 


37% 


200 


Midwest 


43% 


15% 


1% 


1% 


39% 


174 


South 


35% 


11% 


1% 


4% 


48% 


245 


South Central 


41% 


8% 




15% 


37% 


82 


Central Plains 


25% 


14% 




13% 


48% 


77 


Mountain States 


26% 


19% 


1% 


5% 


49% 


70 


West 


40% 


9% 


4% 


3% 


44% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUI llld 


37% 


9% 


4% 


2% 


48% 


114 


rlUNUd 


29% 


9% 


4% 


5% 


54% 


69 


Texas 


39% 


6% 




16% 


39% 


62 


Nidi a j VacI/ 


50% 


17% 


3% 


7% 


24% 


54 


Rest of country 


36% 


14% 


1% 


5% 


43% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


34% 


11% 


0% 


8% 


47% 


285 


Toss-up 


36% 


14% 


2% 


5% 


43% 


402 


Safe Democrat 


40% 


13% 


3% 


4% 


39% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


36% 


15% 


2% 


3% 


44% 


278 


Ulllcl bLdlcb 


37% 


12% 


2% 


6% 


43% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ Icllipiuyillclll 


35% 


11% 


4% 


3% 


48% 


124 


1 Q QO/. i inofnn Awmont 

/ y.y /o uiiciiipiuyiiicMi 


39% 


13% 


2% 


5% 


42% 


716 


1 qcc than "70/ 
Lcbb Ltldll / /o 

unemployment 


30% 


1 6% 


1 % 


7% 


45% 


163 


URBAN URBAN CODE 


Rural 


25% 


15% 


1% 


4% 


56% 


135 


Suburban 


37% 


9% 


3% 


4% 


48% 


411 


Urban 


49% 


12% 


2% 


4% 


33% 


177 


GENDER GENDER 


Male 


33% 


11% 


2% 


7% 


48% 


481 


Female 


40% 


15% 


2% 


4% 


38% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


30% 


12% 


2% 


8% 


48% 


306 


Male / not employed 


38% 


9% 


1% 


4% 


48% 


175 


Female / employed 


44% 


19% 


1% 


5% 


31% 


265 


Female / not employed 


37% 


11% 


3% 


4% 


45% 


256 


RAGEBG AGE/C 


18-29 


42% 


21% 


3% 


9% 


26% 


126 


30-44 


42% 


17% 


2% 


5% 


33% 


291 


45-59 


33% 


11% 


1% 


5% 


50% 


256 


60 and older 


33% 


8% 


2% 


4% 


53% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


41% 


19% 


3% 


7% 


29% 


219 


35-44 


44% 


17% 


1% 


5% 


33% 


199 


45-64 


34% 


10% 


2% 


6% 


49% 


358 


65 or over 


31% 


9% 


2% 


3% 


56% 


218 


Unsure / refused 


29% 


7% 


2% 




62% 


10 



(cont.) 
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BHOJA 


BHOJA BARACK OBAMA JOB APPROVAL 


TOTAL 


Approve / 
strongly 


Approve / 
somewhat 


Unsure 


Disapprove / 
somewhat 


Disapprove / 
strongly 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


42% 


18% 


2% 


6% 


31% 


417 


45-64 


34% 


10% 


2% 


6% 


49% 


358 


65 or over 


31% 


9% 


2% 


3% 


56% 


228 


RR96 AGE / SEX 


Male / under 45 


37% 


12% 


2% 


9% 


40% 


216 


Male / 45+ 


30% 


10% 


1% 


5% 


54% 


266 


Female / under 45 


48% 


25% 


2% 


3% 


21% 


202 


Female / 45+ 


36% 


8% 


2% 


5% 


49% 


320 


RRACE 

RESPONDENTS 
RACE/C 


White 


28% 


13% 


2% 


6% 


52% 


752 


Black / African American 


84% 


11% 


0% 


2% 


3% 


120 


Hispanic /Latino 


50% 


16% 


3% 


7% 


24% 


90 


Other 


35% 


15% 


7% 




44% 


40 


GENRACE RACE BY 
GENDER 


White men 


24% 


12% 


1% 


7% 


56% 


361 


White women 


32% 


14% 


2% 


5% 


48% 


391 


Black men 


84% 


12% 






5% 


51 


Black women 


84% 


11% 


1% 


3% 


2% 


70 


Hispanic men 


49% 


6% 


3% 


13% 


29% 


47 


Hispanic women 


53% 


26% 


3% 




18% 


43 


WHITE SENIORS 


White seniors 


28% 


8% 


2% 


5% 


56% 


288 


Other 


40% 


15% 


2% 


5% 


38% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


3% 


4% 


1% 


5% 


87% 


401 


Independent 


29% 


16% 


4% 


14% 


37% 


171 


Democrat 


71% 


20% 


2% 


2% 


4% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


4% 


5% 


1% 


6% 


83% 


440 


Ticket splitter 


30% 


14% 


2% 


15% 


38% 


74 


Democrat 


67% 


20% 


2% 


3% 


8% 


490 


PARTISAN PARTISAN 


Hard GOP 


2% 


4% 


1% 


4% 


89% 


365 


Soft GOP 


8% 


10% 


5% 


17% 


60% 


78 


Ticket splitter 


28% 


12% 


3% 


12% 


44% 


72 


Soft DEM 


53% 


23% 


2% 


8% 


14% 


86 


Hard DEM 


72% 


20% 


2% 


2% 


4% 


402 


RIDEOL 

RESPONDENTS 
IDEOLOGY/C 


Conservative 


19% 


7% 


1% 


6% 


67% 


561 


Moderate 


29% 


16% 


7% 


10% 


38% 


66 


Liberal 


65% 


21% 


2% 


3% 


8% 


376 


RRIDEOL 

RESPONDENTS 

IDEOLOGY/C 


Very conservative 


15% 


1% 


1% 


3% 


81% 


189 


Somewhat conservative 


21% 


10% 


1% 


8% 


60% 


372 


Moderate / liberal 


60% 


20% 


3% 


4% 


12% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


3% 


4% 


1% 


5% 


87% 


401 


Independent 


29% 


16% 


4% 


14% 


37% 


171 


Conservative DEM 


69% 


18% 


1% 


3% 


9% 


121 


Mod / lib DEM 


72% 


21% 


2% 


2% 


2% 


310 
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BHOJA 


BHOJA BARACK OBAMA JOB APPROVAL 


TOTAL 


Approve / 
strongly 


Approve / 
somewhat 


Unsure 


Disapprove / 
somewhat 


Disapprove / 
strongly 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


72% 


20% 


3% 


2% 


3% 


318 


Mod / conservative DEM 


58% 


19% 


1% 


5% 


16% 


171 


Independent 


30% 


14% 


2% 


15% 


38% 


74 


Mod / liberal GOP 


17% 


20% 


6% 


8% 


48% 


56 


Conservative GOP 


2% 


3% 


1% 


6% 


88% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


12% 


2% 




1% 


85% 


140 


Yes 


5% 


5% 


1% 


12% 


77% 


75 


Unsure 


41% 


14% 


4% 


7% 


34% 


54 


No 


24% 


11% 


3% 


8% 


53% 


228 


No / strongly 


54% 


18% 


2% 


4% 


22% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


60% 


19% 


1% 




20% 


43 


High school graduate 


37% 


12% 


1% 


4% 


47% 


207 


Some college 


37% 


11% 


2% 


7% 


42% 


250 


College graduate 


35% 


14% 


2% 


6% 


44% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


31% 


11% 


2% 


8% 


49% 


367 


Mai"i.aaIIoao cnon 
NUN LUIIcyc lllcll 


40% 


10% 


1% 


3% 


46% 


114 


College women 


40% 


15% 


3% 


5% 


38% 


385 


Non-college women 


41% 


16% 


1% 


4% 


38% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IG iiuii outiuyu 

graduate 


27% 


12% 


1% 


6% 


54% 


367 


Minority nnn-nnllpnp 

i v 1 1 1 1 u 1 1 iy i iu 1 1 ouiiuuu 

graduate 


72% 


14% 


2% 


3% 


9% 


133 


Others 


35% 


14% 


2% 


6% 


44% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


25% 


11% 


2% 


7% 


56% 


169 


\A/hita farvnalii aaa-aaIIoao 
Millie Icfllalc MUM OUIIcyc 

graduates 


29% 


13% 


1% 


5% 


52% 


198 


Minority male non-college 
graduates 


68% 


12% 




4% 


16% 


63 


Minority female 
non-college graduates 


75% 


15% 


4% 


2% 


3% 


70 


Other 


35% 


14% 


2% 


6% 


44% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


3% 


4% 


1% 


7% 


85% 


368 


Obama 


64% 


17% 


2% 


4% 


13% 


535 


Other 








100% 




1 


Unsure / refused 


16% 


21% 


8% 


6% 


49% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


48% 


19% 


4% 


6% 


24% 


133 


Non-union household 


35% 


12% 


2% 


5% 


46% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


46% 


16% 


3% 


8% 


26% 


215 


Married 


32% 


11% 


1% 


4% 


51% 


576 


No longer married 


39% 


14% 


2% 


5% 


40% 


212 


MOMDAD PARENTS 


Dad 


31% 


13% 


2% 


5% 


49% 


160 


Mom 


39% 


20% 


1% 


4% 


35% 


170 
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BHOJA 


BHOJA BARACK OBAMA JOB APPROVAL 


TOTAL 


Approve / 
strongly 


Approve / 
somewhat 


Unsure 


Disapprove / 
somewhat 


Disapprove / 
strongly 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


33% 


16% 


1% 


5% 


45% 


245 


Married / no children 


32% 


8% 


1% 


4% 


55% 


331 


Divorced / children 


24% 


17% 




2% 


57% 


23 


Divorced / no children 


37% 


19% 


2% 


8% 


35% 


88 


Single / children 


53% 


20% 


4% 


4% 


19% 


45 


Single / no children 


45% 


15% 


3% 


9% 


28% 


169 


Other / mixed 


46% 


9% 


2% 


3% 


40% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


56% 


17% 


5% 


6% 


17% 


109 


Married women 


34% 


14% 


1% 


5% 


46% 


276 


No longer married 
women 


42% 


1 5% 


2% 


2% 


39% 


136 


Single men 


37% 


15% 


2% 


11% 


35% 


106 


Married men 


31% 


9% 


1% 


4% 


55% 


300 


No longer married men 


35% 


11% 


2% 


11% 


40% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


15% 


18% 


3% 


16% 


49% 


72 


White single women 


47% 


11% 


5% 


10% 


27% 


61 


White married men 


26% 


9% 


1% 


4% 


60% 


236 


Willie IlldlllcU WUINcIt 


26% 


15% 


1% 


5% 


53% 


230 


Millie iiu luiiyei iiidiiicu 

men 


26% 


15% 


3% 


9% 


47% 


54 


White no longer married 
women 


35% 


12% 


2% 


2% 


49% 


100 


utner 


64% 


14% 


2% 


3% 


17% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


62% 


20% 


6% 




12% 


28 


Married mothers 


35% 


20% 




6% 


38% 


117 


No longer married 
mothers 


32% 


19% 




2% 


47% 


25 


Non-mothers 


36% 


12% 


2% 


6% 


45% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


25% 


21% 


1% 


5% 


48% 


116 


Non-white mothers 


72% 


19% 




2% 


7% 


53 


Non-mothers 


36% 


12% 


2% 


6% 


45% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


46% 


9% 


1% 


2% 


42% 


54 


Middlp class 


34% 


13% 


2% 


6% 


45% 


749 


Low income 


46% 


14% 


3% 


4% 


33% 


192 


Working class 


2% 


17% 






81% 


6 


Unemployed 


45% 








55% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


46% 


9% 


1% 


2% 


42% 


54 


Middle class family 


31% 


12% 


1% 


5% 


50% 


525 


Middle class / not married 
or parent 


40% 


16% 


2% 


8% 


33% 


224 


Lower class 


45% 


14% 


3% 


4% 


34% 


200 
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BHOJA 


BHOJA BARACK OBAMA JOB APPROVAL 


TOTAL 


Approve / 
strongly 


Approve / 
somewhat 


Unsure 


Disapprove / 
somewhat 


Disapprove / 
strongly 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


36% 


14% 


3% 


6% 


41% 


195 


Protestant 


28% 


11% 


1% 


5% 


54% 


154 


baptist 


40% 


10% 


0% 


6% 


44% 


173 


Fundamentalist / 
Pentecostal 


32% 


8% 


1 % 


5% 


54% 


167 


Other 


29% 


16% 


1% 


4% 


50% 


81 


No affiliation 


48% 


19% 


3% 


5% 


26% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


30% 


10% 


1% 


6% 


53% 


362 


At least once a month 


37% 


9% 


3% 


8% 


43% 


203 


Infrequently 


35% 


20% 


1% 


2% 


42% 


158 


Never 


48% 


5% 


4% 


5% 


38% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


28% 


15% 




7% 


50% 


92 


Active Protestant 


24% 


12% 


1% 


3% 


60% 


64 


Motive DdpilM 


36% 


9% 


1% 


9% 


46% 


96 


Motive rUI lUcllllcMldllol / 

Pentecostal 


28% 


5% 


2% 


3% 


61% 


87 


Active Other 


38% 


4% 




12% 


45% 


22 


Non-active 


41% 


15% 


3% 


5% 


37% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ 1 
IVIdle UUII1 dydlll / 

evangelicals 


26% 


7% 




8% 


60% 


154 


IVIdle IIUl cvdMycllLdl 


36% 


13% 


2% 


6% 


43% 


327 


Female born again / 
evangelicals 


31% 


11% 


1% 


6% 


51% 


205 


Female not evangelical 


47% 


18% 


3% 


3% 


30% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


13% 


9% 




8% 


70% 


259 


Non-white Evangelical 


68% 


11% 


2% 


3% 


17% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


6% 


6% 




6% 


81% 


203 


Non-white conservative 

\j] ll lolldl lb 


50% 


11% 


3% 


5% 


31% 


55 


White non-conservative 
Christians 


39% 


18% 




16% 


27% 


JO 


Non-white 

non-conservative 

Christians 


88% 


10% 






1% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


22% 


10% 


2% 


7% 


60% 


394 


Non-gun owner HH 


47% 


15% 


2% 


4% 


32% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


80% 


18% 


0% 


1% 


1% 


399 


Unsure 


36% 


30% 


12% 


8% 


14% 


71 


Wrong track 


5% 


7% 


2% 


9% 


78% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


3% 


5% 


1% 


6% 


85% 


445 


Undecided 


28% 


19% 


7% 


13% 


33% 


98 


Democrat 


71% 


19% 


2% 


3% 


4% 


459 
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BHOJA 


BHOJA BARACK OBAMA JOB APPROVAL 


TOTAL 


Approve / 
strongly 


Approve / 
somewhat 


Unsure 


Disapprove / 
somewhat 


Disapprove / 
strongly 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


73% 


15% 


0% 


2% 


10% 


69 


Health care costs 


62% 


12% 




6% 


20% 


74 


Gov't spending & budget 
deficit 


13% 


12% 


2% 


5% 


67% 


158 


Economy 


27% 


15% 


1% 


5% 


52% 


280 


Medicare & SS 


61% 


15% 


1% 


3% 


19% 


88 


Jobs 


41% 


8% 


3% 


8% 


40% 


151 


Other 


33% 


14% 


3% 


6% 


44% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


31% 


12% 


2% 


6% 


48% 


715 


Natl security issues 


34% 


17% 


1% 


4% 


44% 


73 


Education 


73% 


15% 


0% 


2% 


10% 


69 


Medicare / SS 


61% 


15% 


1% 


3% 


19% 


88 


Other 


31% 


8% 


7% 


5% 


50% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


69% 


22% 


2% 


3% 


3% 


532 


Unfavorable 


0% 


1% 


1% 


8% 


90% 


453 


No opinion 


9% 


29% 


27% 


4% 


30% 


18 


Never heard of 




100% 








1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


5% 


7% 


1% 


9% 


78% 


506 


Unfavorable 


73% 


19% 


1% 


2% 


5% 


439 


No opinion 


36% 


21% 


11% 


6% 


27% 


54 


Never heard of 


68% 


19% 






13% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


74% 


26% 








500 


Unsure 






100% 






19 


Disapprove 








11% 


89% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


74% 


20% 


2% 


2% 


3% 


477 


Unsure 


14% 


25% 


27% 




34% 


12 


Disapprove 


3% 


7% 


2% 


9% 


80% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


79% 


18% 


1% 


2% 


1% 


399 


Unsure 


45% 


23% 


7% 


9% 


17% 


39 


Disapprove 


7% 


9% 


2% 


8% 


74% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


70% 


20% 


2% 


3% 


5% 


505 


Unsure 


23% 


25% 


6% 


15% 


31% 


48 


Disapprove 


2% 


4% 


1% 


7% 


87% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


65% 


20% 


2% 


5% 


8% 


567 


Unsure 


9% 


3% 


13% 


10% 


66% 


22 


Disapprove 


0% 


4% 


1% 


5% 


89% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


2% 


6% 


1% 


9% 


82% 


503 


Obama 


75% 


21% 


2% 


1% 


1% 


472 


Both 




71% 


29% 






2 


Neither 




6% 


8% 


17% 


68% 


9 


Unsure 


44% 


16% 


12% 


10% 


17% 


17 
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BHOJA 


BHOJA BARACK OBAMA JOB APPROVAL 


TOTAL 


Approve / 
strongly 


Approve / 
somewhat 


Unsure 


Disapprove / 
somewhat 


Disapprove / 
strongly 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


1% 


4% 




7% 


89% 


431 


Obama 


69% 


20% 


2% 


4% 


5% 


518 


Both 








50% 


50% 


6 


Neither 


8% 


4% 


24% 


4% 


60% 


13 


Unsure 


15% 


26% 


13% 


11% 


35% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


3% 


5% 


2% 


8% 


83% 


491 


Obama 


74% 


20% 


2% 


2% 


2% 


469 


□ nth 

tsotn 


64% 


36% 








2 


Nether 


14% 


23% 


11% 


4% 


48% 


13 


Unsure 


17% 


29% 


3% 


18% 


33% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


38% 


10% 


1% 


5% 


46% 


702 


Yes / watched news 
coverage 


37% 


1 6% 


3% 


3% 


40% 


158 


No 


33% 


26% 


4% 


8% 


28% 


142 


Unsure / refused 










100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


2% 


4% 


1% 


9% 


85% 


484 


Undecided 


15% 


28% 


16% 


2% 


39% 


30 


Obama 


73% 


21% 


2% 


2% 


2% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


36% 


12% 


2% 


5% 


46% 


797 


Very likely 


37% 


16% 


4% 


8% 


35% 


167 


Somewhat likely 


55% 


18% 




13% 


15% 


29 


Already voted 


61% 








39% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


38% 


10% 


0% 


3% 


49% 


405 


Most likely 50% 


37% 


9% 


0% 


3% 


50% 


502 


Most likely 60% 


37% 


9% 


1% 


4% 


49% 


605 


Most likely 70% 


38% 


9% 


1% 


4% 


47% 


702 


100% of sample 


37% 


13% 


2% 


5% 


43% 


1003 


TOTAL 


37% 


13% 


2% 


5% 


43% 


1003 
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LRPSOFT 


LRPSOFT OBAMA SOFT RE-ELECT 


TOTAL 


Will vote to 
re-elect 
Obama 


Will consider 
someone 
else 


Will vote to 
replace 
Obama 


Unsure/ 
refused 


TOTAL 


45% 


9% 


43% 


3% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


50% 


8% 


38% 


4% 


200 


Midwest 


50% 


8% 


39% 


2% 


174 


South 


41% 


9% 


46% 


4% 


245 


ooutn central 


41% 


9% 


46% 


4% 


82 


Central Plains 


38% 


12% 


50% 




77 


Mountain States 


42% 


6% 


49% 


4% 


70 


West 


47% 


10% 


41% 


3% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


44% 


9% 


44% 


3% 


114 


Florida 


36% 


12% 


47% 


5% 


69 


Texas 


40% 


9% 


49% 


2% 


62 


New York 


62% 


7% 


25% 


7% 


54 


ncbl Ul OUUNlry 


45% 


9% 


43% 


3% 


705 


RG201 2 STATES BY 
2012 STATUS 


Odlc ncpUUIILdll 


39% 


8% 


49% 


3% 


285 


Taoo.i in 
1 Ubo-Up 


46% 


9% 


43% 


2% 


402 


Odlc UclllULIdl 


50% 


10% 


37% 


4% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


r\JL.\ 1 IvU DdUICLjlUUIlU 

States 


46% 


8% 


43% 


2% 


278 


Other states 


45% 


9% 


43% 


3% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


42% 


8% 


45% 


5% 


124 


7-9.9% unemployment 


46% 


8% 


42% 


3% 


716 


Less than 7% 
unemployment 


42% 


12% 


44% 


2% 


163 


URBAN URBAN CODE 


Rural 


37% 


6% 


53% 


3% 


135 


Suburban 


43% 


9% 


45% 


3% 


411 


Urban 


56% 


7% 


31% 


5% 


177 


utl\Utn utl\Utn 


Male 


40% 


10% 


47% 


3% 


481 


Female 


50% 


8% 


39% 


3% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


36% 


11% 


50% 


4% 


306 


Male / not employed 


47% 


7% 


43% 


2% 


175 


Female / employed 


56% 


10% 


31% 


3% 


265 


Female / not emnloved 


44% 


6% 


47% 


3% 


256 


RAGEBG AGE/C 


18-29 


52% 


12% 


30% 


5% 


126 


30-44 


53% 


12% 


33% 


2% 


291 


45-59 


40% 


8% 


49% 


3% 


256 


60 and older 


40% 


5% 


51% 


4% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


48% 


16% 


32% 


4% 


219 


35-44 


57% 


8% 


34% 


1% 


199 


45-64 


41% 


7% 


49% 


2% 


358 


65 or over 


38% 


5% 


52% 


4% 


218 


Unsure / refused 


28% 


8% 


55% 


9% 


10 
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LRPSOFT 


LRPSOFT OBAMA SOFT RE-ELECT 


TOTAL 


Will vote to 
re-elect 
Obama 


Will consider 
someone 
else 


Will vote to 
replace 
Obama 


Unsure/ 
refused 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


52% 


12% 


33% 


3% 


417 


45-64 


41% 


7% 


49% 


2% 


358 


65 or over 


38% 


5% 


53% 


4% 


228 


RR96 AGE /SEX 


Male / under 45 


43% 


15% 


40% 


3% 


216 


Male / 45+ 


37% 


6% 


54% 


3% 


266 


Female / under 45 


63% 


10% 


25% 


3% 


202 


Female / 45+ 


42% 


7% 


48% 


3% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


36% 


10% 


51% 


3% 


752 


Black / African American 


90% 


1% 


3% 


6% 


120 


Hispanic / Latino 


59% 


12% 


28% 


1% 


90 


Other 


44% 


8% 


40% 


8% 


40 


GENRACE RACE BY 
GENDER 


White men 


33% 


10% 


54% 


3% 


361 


White women 


40% 


9% 


49% 


2% 


391 


Black men 


85% 




6% 


9% 


51 


Black women 


93% 


2% 


1% 


3% 


70 


Hispanic men 


47% 


14% 


39% 




47 


Hispanic women 


73% 


9% 


17% 


1% 


43 


WHITE SENIORS 


White seniors 


36% 


5% 


55% 


4% 


288 


Other 


49% 


10% 


38% 


3% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


4% 


9% 


85% 


2% 


401 


Independent 


36% 


17% 


42% 


6% 


171 


Democrat 


87% 


5% 


4% 


3% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


5% 


10% 


83% 


1% 


440 


Ticket splitter 


39% 


18% 


35% 


8% 


74 


Democrat 


82% 


6% 


8% 


4% 


490 


PARTISAN PARTISAN 


Hard GOP 


2% 


9% 


88% 


1% 


365 


aott GOP 


11% 


21% 


67% 


1% 


78 


Ticket splitter 


35% 


17% 


38% 


9% 


72 


Soft DEM 


68% 


10% 


16% 


6% 


86 


Hard UbM 


88% 


5% 


4% 


3% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


21% 


9% 


67% 


3% 


561 


IVIUUcldlc 


46% 


18% 


34% 


1% 


66 


Liberal 


81% 


7% 


9% 


3% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


13% 


7% 


78% 


2% 


189 


Somewhat conservative 


25% 


10% 


61% 


3% 


372 


Moderate / liberal 


76% 


9% 


12% 


3% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


4% 


9% 


85% 


2% 


401 


Independent 


36% 


17% 


42% 


6% 


171 


Conservative DEM 


77% 


9% 


8% 


5% 


121 


Mod / lib DEM 


91% 


4% 


3% 


3% 


310 
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LRPSOFT 


LRPSOFT OBAMA SOFT RE-ELECT 


TOTAL 


Will vote to 
re-elect 
Obama 


Will consider 
someone 
else 


Will vote to 
replace 
Obama 


Unsure/ 
refused 


PARIDE0L PARTY/ 
IDEOLOGY 


Liberal DEM 


89% 


5% 


3% 


3% 


318 


Mod / conservative DEM 


70% 


9% 


17% 


5% 


171 


Independent 


39% 


18% 


35% 


8% 


74 


Mod / liberal GOP 


22% 


23% 


55% 


1% 


56 


Conservative GOP 


3% 


8% 


87% 


1% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


12% 


5% 


83% 




140 


Yes 


6% 


10% 


81% 


3% 


75 


Unsure 


57% 


10% 


28% 


6% 


54 


No 


31% 


12% 


54% 


3% 


228 


No / strongly 


65% 


8% 


23% 


4% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


68% 


4% 


26% 


1% 


43 


High school graduate 


46% 


9% 


43% 


2% 


207 


Some college 


45% 


8% 


43% 


4% 


250 


College graduate 


43% 


9% 


44% 


3% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


38% 


10% 


48% 


3% 


367 


Non-college men 


45% 


9% 


44% 


2% 


114 


OUIIcyc WUIIlGll 


49% 


8% 


39% 


4% 


385 


Non-college women 


54% 


8% 


37% 


1% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


36% 


9% 


53% 


2% 


367 


Minority non-college 
graduate 


77% 


7% 


12% 


4% 


133 


nthorc 


43% 


9% 


44% 


3% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


VVIIILc llldlc HUM L-UllcLJC 

graduates 


35% 


10% 


53% 


3% 


169 


White female non-college 
graduates 


38% 


8% 


52% 


2% 


198 


Minority male non-college 
graduates 


69% 


7% 


21% 


4% 


63 


Minority female 
non-college graduates 


85% 


7% 


4% 


4% 


70 


Other 


43% 


9% 


44% 


3% 


503 


Wll 1 WIN WHO Wll 1 
VvlLLVvIlN VVnL' WILL 

WIN 


nuiiiiicy 


4% 


10% 


86% 


1% 


368 


Obama 


77% 


8% 


13% 


2% 


535 


Other 






100% 




1 


Unsure / refused 


28% 


9% 


47% 


15% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


61% 


14% 


22% 


3% 


133 


Non-union household 


43% 


8% 


46% 


3% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


55% 


10% 


31% 


3% 


215 


Married 


39% 


9% 


49% 


3% 


576 


No longer married 


52% 


6% 


39% 


3% 


212 
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LRPSOFT 


LRPSOFT OBAMA SOFT RE-ELECT 


TOTAL 


Will vote to 
re-elect 
Obama 


Will consider 
someone 
else 


Will vote to 
replace 
Obama 


Unsure/ 
refused 


MOMDAD PARENTS 


Dad 


37% 


12% 


47% 


4% 


160 


Mom 


48% 


12% 


38% 


1% 


170 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


39% 


14% 


45% 


2% 


245 


Married / no children 


39% 


6% 


51% 


4% 


331 


Divorced / children 


41% 


10% 


48% 


1% 


23 


Divorced / no children 


54% 


3% 


40% 


3% 


88 


Single /children 


64% 


8% 


27% 


2% 


45 


Single /no children 


53% 


11% 


32% 


3% 


169 


Other / mixed 


54% 


6% 


37% 


3% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


65% 


9% 


22% 


4% 


109 


Married women 


42% 


9% 


47% 


2% 


276 


No longer married 
women 


55% 


5% 


36% 


4% 


136 


Single men 


45% 


12% 


41% 


2% 


106 


Married men 


36% 


10% 


50% 


4% 


300 


No longer married men 


47% 


7% 


46% 


1% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


29% 


15% 


56% 




72 


White single women 


49% 


11% 


36% 


4% 


61 


White married men 


32% 


9% 


55% 


4% 


236 


White married women 


34% 


10% 


54% 


2% 


230 


White no longer married 
men 


42% 


10% 


47% 


1% 


54 


White no longer married 
women 


46% 


6% 


45% 


3% 


100 


Other 


72% 


6% 


18% 


4% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


74% 


9% 


18% 




28 


Married mothers 


42% 


15% 


42% 


1% 


117 


No longer married 
mothers 


48% 


2% 


47% 


3% 


25 


I MUI I I 1 lUu Iclo 


45% 


8% 


44% 


3% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


31% 


16% 


53% 




116 


Non-white mothers 


86% 


3% 


7% 


3% 


53 


Non-mothers 


45% 


8% 


44% 


3% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


50% 


8% 


42% 




54 


Middle class 


43% 


9% 


45% 


3% 


749 


Low income 


55% 


7% 


34% 


4% 


192 


Working class 


2% 




61% 


37% 


6 


Unemployed 


37% 




55% 


8% 


3 
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LRPSOFT 


LRPSOFT OBAMA SOFT RE-ELECT 


TOTAL 


Will vote to 
re-elect 
Obama 


Will consider 
someone 
else 


Will vote to 
replace 
Obama 


Unsure/ 
refused 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


50% 


8% 


42% 




54 


Middle class family 


39% 


10% 


49% 


3% 


525 


Middle class / not married 
or parent 


53% 


9% 


36% 


3% 


224 


Lower class 


53% 


7% 


35% 


5% 


200 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


43% 


9% 


44% 


4% 


195 


Protestant 


35% 


11% 


52% 


3% 


154 


Baptist 


44% 


9% 


43% 


3% 


173 


Fundamentalist / 
Pentecostal 


37% 


11% 


51% 


1% 


167 


Other 


38% 


3% 


55% 


3% 


81 


No affiliation 


63% 


8% 


25% 


4% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


35% 


9% 


54% 


2% 


362 


At least once a month 


43% 


11% 


44% 


2% 


203 


Infrequently 


48% 


7% 


43% 


3% 


158 


Never 


51% 


5% 


30% 


14% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


37% 


7% 


53% 


4% 


92 


Active Protestant 


29% 


15% 


56% 




64 


Active Baptist 


41% 


6% 


51% 


2% 


96 


Active Fundamentalist / 
Pentecostal 


29% 


13% 


57% 


1% 


87 


Active Other 


37% 


4% 


57% 


1% 


22 


Non-active 


51% 


9% 


37% 


4% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


30% 


10% 


59% 


1% 


154 


Male not evangelical 


44% 


10% 


42% 


4% 


327 


Pomelo hArn QAoin / 
rcllldlc UUIII dydlll / 

evangelicals 


34% 


12% 


52% 


3% 


205 


Female not evangelical 


61% 


6% 


31% 


3% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


17% 


13% 


69% 


1% 


259 


Non-white Evangelical 


73% 


5% 


18% 


4% 


100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


7% 


11% 


81% 


1% 


203 


Non-white conservative 
Christians 


57% 


5% 


34% 


4% 


55 


White non-conservative 
Christians 


51% 


20% 


26% 


3% 


56 


Non-white 

non-conservative 

Christians 


92% 


6% 




3% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


27% 


10% 


59% 


3% 


394 


Non-gun owner HH 


57% 


8% 


32% 


3% 


609 
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LRPSOFT 


LRPSOFT OBAMA SOFT RE-ELECT 


TOTAL 


Will vote to 
re-elect 
Obama 


Will consider 
someone 
else 


Will vote to 
replace 
Obama 


Unsure/ 
refused 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


90% 


4% 


2% 


4% 


399 


Unsure 


57% 


9% 


29% 


5% 


71 


Wrong track 


10% 


12% 


76% 


2% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


4% 


10% 


84% 


1% 


445 


Undecided 


28% 


22% 


32% 


17% 


98 


Democrat 


89% 


5% 


5% 


2% 


459 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


80% 


7% 


8% 


4% 


69 


Health care costs 


71% 


7% 


20% 


2% 


74 


Gov't spending & budget 
deficit 


19% 


10% 


68% 


2% 


158 


Economy 


37% 


9% 


53% 


2% 


280 


Medicare & SS 


75% 


2% 


21% 


3% 


88 


Jobs 


47% 


9% 


42% 


2% 


151 


Other 


42% 


13% 


39% 


7% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


39% 


10% 


50% 


2% 


715 


Natl security issues 


47% 


10% 


39% 


4% 


73 


Education 


80% 


7% 


8% 


4% 


69 


Medicare / SS 


75% 


2% 


21% 


3% 


88 


Other 


39% 


12% 


40% 


9% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


85% 


6% 


6% 


4% 


532 


Unfavorable 




12% 


87% 


1% 


453 


No opinion 


15% 


14% 


35% 


37% 


18 


Never heard of 








100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


5% 


12% 


81% 


2% 


506 


Unfavorable 


92% 


4% 


2% 


2% 


439 


No opinion 


43% 


17% 


19% 


21% 


54 


Never heard of 


68% 






32% 


3 


HbHOJA BAKAOK 
OBAMA JOB 
APPROVAL/C 


Approve 


87% 


6% 


3% 


4% 


500 


Unsure 


29% 


30% 


16% 


24% 


19 


Disapprove 


2% 


11% 


85% 


1% 


484 


RRfl IA1 APPRfWF 

nDUJn 1 nrrnuvc 

OBAMA /ECONOMY/C 


Ann cava 


87% 


6% 


4% 


4% 


477 


Unsure 


44% 


16% 


24% 


15% 


12 


Disapprove 


7% 


12% 


80% 


2% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGET & 
SPENDING/C 


Approve 


90% 


5% 


2% 


3% 


399 


Unsure 


61% 


9% 


21% 


10% 


39 


Disapprove 


12% 


12% 


73% 


3% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


83% 


6% 


7% 


4% 


505 


Unsure 


46% 


5% 


38% 


12% 


48 


Disapprove 


3% 


12% 


83% 


1% 


450 
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LRPSOFT 


LRPSOFT OBAMA SOFT RE-ELECT 


TOTAL 


Will vote to 
re-elect 
Obama 


Will consider 
someone 
else 


Will vote to 
replace 
Obama 


Unsure/ 
refused 


RB0JA6 APPROVE 
OBAMA/ STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


78% 


7% 


12% 


3% 


567 


Unsure 


18% 


6% 


66% 


9% 


22 


Disapprove 


2% 


12% 


84% 


3% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


3% 


13% 


82% 


2% 


503 


Obama 


92% 


3% 


2% 


3% 


472 


Both 


66% 






34% 


2 


Neither 




57% 


43% 




9 


Unsure 


27% 


10% 


19% 


44% 


17 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


1% 


10% 


88% 


1% 


431 


Obama 


85% 


6% 


6% 


3% 


518 


Both 




50% 


50% 




6 


Neither 


8% 


45% 


43% 


5% 


13 


Unsure 


28% 


24% 


28% 


20% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


3% 


12% 


82% 


2% 


491 


Obama 


91% 


3% 


3% 


3% 


469 


Both 


100% 








2 


Neither 


32% 


32% 


31% 


5% 


13 


Unsure 


19% 


29% 


28% 


25% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


44% 


8% 


45% 


3% 


702 


Yes / watched news 
coverage 


46% 


13% 


38% 


3% 


158 


No 


49% 


10% 


36% 


5% 


142 


Unsure / refused 






100% 







RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


1% 


12% 


87% 


1% 


484 


Undecided 


2% 


32% 


18% 


48% 


30 


Obama 


91% 


5% 


1% 


3% 


490 


UrbLbCI LIKbLIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


44% 


8% 


46% 


2% 


797 


Very likely 


48% 


11% 


35% 


7% 


167 


Somewhat likely 


65% 


14% 


18% 


3% 


29 


Already voted 


61% 




39% 




10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


47% 


3% 


49% 


0% 


405 


Most likely 50% 


45% 


4% 


50% 


0% 


502 


Most likely 60% 


46% 


5% 


49% 


0% 


605 


Most likely 70% 


47% 


5% 


48% 


0% 


702 


100% of sample 


45% 


9% 


43% 


3% 


1003 


TOTAL 


45% 


9% 


43% 


3% 


1003 
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RROBAL 


RROBAL PRESIDENTIAL BALLOT/C 


TOTAL 


Romney 


Undecided 


Obama 


TOTAL 


48% 


3% 


49% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI II IcdbL 


41% 


2% 


57% 


200 


IVIIUWcbL 


45% 


3% 


52% 


174 


cini ith 
OUULl 1 


53% 


4% 


43% 


245 


Qni ith Pnntral 
OUULl 1 llldl 


54% 


2% 


43% 


82 


1""* antral Plaino 
Oel llldl r Idll lb 


58% 


1% 


40% 


77 


Mai mta in Qtatao 
IVIUUIIldlll OldLcb 


53% 


3% 


44% 


70 


Woct 


44% 


3% 


53% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


47% 


3% 


50% 


114 


Florida 


57% 


4% 


40% 


69 


Texas 


55% 


2% 


42% 


62 


New York 


29% 


6% 


66% 


54 


Rest of country 


48% 


3% 


49% 


705 


RG2012 STATES BY 
2012 STATUS 


Cafp Rpnnhlipan 


56% 


3% 


41% 


285 


Tn^-un 

1 UOa U[J 


49% 


2% 


49% 


402 




40% 


4% 


56% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 vLv V 1 ULI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 
States 


50% 


2% 


48% 


278 


Other states 


48% 


3% 


49% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


48% 


3% 


49% 


124 


7-9.9% unemployment 


47% 


3% 


50% 


716 


Less than 7% 
unemployment 


52% 


2% 


46% 


163 


I IRRAM I IRRAM mr>F 
UnDm UnDttlM ouuc 


Rural 
nUldl 


57% 


5% 


38% 


135 


Qi ihi irhan 
OUUUiUdll 


51% 


2% 


47% 


411 


Urban 


35% 


5% 


60% 


177 


GENDER GENDER 


Male 


54% 


3% 


43% 


481 


ParYiala 
rellldlc 


43% 


3% 


54% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Mala / amnlnuorl 
IVIdle / GlllUIUycU 


55% 


4% 


40% 


306 


Mala / nnt omnln\/oH 
IVIdle / 1 IUL ell IjJIUycU 


50% 


1% 


48% 


175 


rcllldlc / cllipiUycU 


37% 


2% 


61% 


265 


Famala / nnt omnlrtwoH 
rci i idle / 1 iul en luiuyeu 


49% 


3% 


47% 


256 


RAGEBG AGE/C 


18-29 


39% 


4% 


57% 


126 


30-44 


38% 


3% 


59% 


291 


45-59 


55% 


2% 


43% 


256 


60 and older 


56% 


3% 


42% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


39% 


6% 


55% 


219 


35-44 


38% 


1% 


61% 


199 


45-64 


54% 


2% 


44% 


358 


65 or over 


57% 


3% 


40% 


218 


Unsure / refused 


59% 


11% 


30% 


10 
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RROBAL 


RROBAL PRESIDENTIAL BALLOT/C 


TOTAL 


Romney 


Undecided 


Obama 


RAGEFL 

RESPONDENT'S 

AGE/C 


iQAA 

10-44 


38% 


3% 


58% 


417 


AC GA 


54% 


2% 


44% 


358 


65 or over 


57% 


3% 


40% 


228 


□ Df)C APC / CCV 

nriyo Abt / otA 


Male / under 45 


46% 


4% 


49% 


216 


Male / 4o+ 


59% 


3% 


38% 


266 


Female / under 45 


30% 


3% 


68% 


202 


Female / 45+ 


52% 


3% 


46% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


57% 


3% 


40% 


752 


Black/ African American 


4% 


5% 


92% 


120 


Hispanic / Latino 


36% 


2% 


62% 


90 


umer 


44% 


4% 


52% 


40 


rCMDAPC DATE DV 

GENDER 


White men 


61% 


3% 


36% 


361 


White women 


54% 


2% 


44% 


391 


Black men 


4% 


6% 


91% 


51 


Black women 


4% 


4% 


92% 


70 


Hispanic men 


48% 


3% 


49% 


47 


Hispanic women 


23% 


1% 


76% 


43 


Vvhl 1 1 otNIUno 


White seniors 


60% 


3% 


37% 


288 


utner 


43% 


3% 


54% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


94% 


2% 


4% 


401 


Independent 


49% 


10% 


41% 


171 


Democrat 


5% 


1% 


93% 


431 


DDADTV I ICI IAI \/OTC 

nrAH I Y UoUAL VU 1 1 

BEHAVIOR/C 


Republican 


92% 


3% 


6% 


440 


Ticket splitter 


47% 


8% 


45% 


74 


Democrat 


9% 


3% 


88% 


490 


DADTICAM DADTICAM 

rAn I loAN rAn I loAN 


LJ^rfJ PHD 

riara bUr 


96% 


1% 


2% 


365 


oOTT our 


78% 


8% 


14% 


78 


Ticket splitter 


50% 


11% 


39% 


72 


oOTT UtM 


19% 


8% 


73% 


86 


nara utivi 


5% 


1% 


94% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


74% 


3% 


23% 


561 


Moderate 


40% 


12% 


48% 


66 


1 ihpr?il 


11% 


2% 


87% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


83% 


3% 


14% 


189 


Somewhat conservative 


69% 


3% 


28% 


372 


Moderate / liberal 


16% 


3% 


81% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


94% 


2% 


4% 


401 


Independent 


49% 


10% 


41% 


171 


Conservative DEM 


11% 


3% 


86% 


121 


Mod / lib DEM 


3% 


1% 


96% 


310 
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RROBAL 


RROBAL PRESIDENTIAL BALLOT/C 


TOTAL 


Romney 


Undecided 


Obama 


PARIDEOL PARTY/ 
IDEOLOGY 


LlDeral Utlvl 


4% 


1% 


94% 


318 


Mod / conservative DEM 


19% 


5% 


76% 


171 


Independent 


47% 


8% 


45% 


74 


MOu / IIDeral bUr 


67% 


9% 


24% 


56 


Conservative GOP 


95% 


2% 


3% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


86% 


1% 


13% 


140 


Yes 


92% 


3% 


5% 


75 


Unsure 


36% 


6% 


58% 


54 


Ma 
NO 


61% 


5% 


34% 


228 


No / strongly 


27% 


2% 


71% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


33% 




67% 


43 


High school graduate 


48% 


1% 


50% 


207 


Some college 


46% 


3% 


51% 


250 


I""*aIIaaa rir^HiiatA 
OUIIcyc yidUUdLc 


51% 


4% 


46% 


503 


OCAEUUv OCA / 

EDUCATION 


uuiicyc IIICll 


55% 


4% 


41% 


367 


Non-college men 


49% 


2% 


49% 


114 


College women 


44% 


3% 


53% 


385 


Nnn-pnllpnp wnmpn 


43% 


0% 


57% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


56% 


2% 


41% 


367 


Minority non-college 
graduate 


17% 


1% 


82% 


133 


Othpr^ 


51% 


4% 


46% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pnllpnp 

V v I II LC I I IQIC MUM OUIIUUU 

graduates 


58% 


3% 


39% 


169 


White female non-college 
graduates 


55% 


2% 


43% 


198 


Minnritv malts r\r\n-nrt\\pno 

IVIIIlUMly IlldlC MUM UUMcyc 

graduates 


24% 


1% 


75% 


63 


Minority female 
non-college graduates 


10% 


1% 


89% 


70 


umer 


51% 


4% 


46% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


93% 


1% 


6% 


368 


Obama 


18% 


3% 


80% 


535 


umer 


100% 






1 


I IrKi icp / rpfi i^pH 


47% 


13% 


41% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


27% 


2% 


71% 


133 


Non-union household 


51% 


3% 


46% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


37% 


3% 


61% 


215 


Married 


54% 


3% 


42% 


576 


No longer married 


43% 


2% 


55% 


212 


MOMDAD PARENTS 


Dad 


53% 


4% 


42% 


160 


Mom 


43% 


2% 


55% 


170 
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RROBAL 


RROBAL PRESIDENTIAL BALLOT/C 


TOTAL 


Romney 


Undecided 


Obama 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


51% 


3% 


46% 


245 


Married / no children 


57% 


3% 


40% 


331 


Divorced / children 


56% 


1% 


43% 


23 


Divorced / no children 


40% 


3% 


56% 


88 


Single /children 


27% 


4% 


69% 


45 


Single / no children 


39% 


3% 


58% 


169 


Other / mixed 


43% 


2% 


56% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


27% 


3% 


70% 


109 


Married women 


52% 


3% 


46% 


276 


No longer married 
women 


39% 


2% 


59% 


136 


Single men 


47% 


3% 


51% 


106 


Married men 


57% 


4% 


39% 


300 


INU IUiILJcI IlldlllcU lllcll 


50% 


2% 


47% 


76 


fSFMMAR9 flFMriFR 
uciMivirtn^ vjdiNucn, 

MARITAL, AND RACE 


Millie blliyic lllcll 


64% 


3% 


34% 


72 


VVIIILc blliyic WUillcll 


38% 


3% 


59% 


61 


Willie IlldlllcU lllcll 


61% 


3% 


35% 


236 


White married women 


60% 


2% 


38% 


230 


White no longer married 
men 


54% 


3% 


42% 


54 


VVIMlG IIU lUligcl IlldlllcU 

women 


49% 


2% 


49% 


100 


Other 


22% 


4% 


74% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


19% 




81% 


28 


Married mothers 


48% 


2% 


50% 


117 


No longer married 
mothers 


47% 




53% 


25 


Non-mothers 


49% 


3% 


48% 


833 


IVIUIvlnAL't IVIU I ntno 

BY RACE 


White mothers 


58% 


1% 


41% 


116 


Non-white mothers 


11% 


3% 


86% 


53 


Non-mothers 


49% 


3% 


48% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


51% 




49% 


54 


Middle class 


51% 


3% 


46% 


749 


Low income 


36% 


3% 


61% 


192 


Working class 


61% 


37% 


2% 


6 


Unemployed 


55% 




45% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


51% 




49% 


54 


Middle class family 


55% 


3% 


42% 


525 


Middle class / not married 
or parent 


43% 


3% 


55% 


224 


Lower class 


37% 


4% 


59% 


200 
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RROBAL 


RROBAL PRESIDENTIAL BALLOT/C 


TOTAL 


Romney 


Undecided 


Obama 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


49% 


3% 


48% 


195 


Protestant 


59% 


3% 


38% 


154 


Baptist 


49% 


4% 


46% 


173 


Fundamentalist / 
Pentecostal 


60% 


1% 


38% 


167 


utner 


56% 


3% 


40% 


81 


No affiliation 


28% 


3% 


69% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


60% 


3% 


38% 


362 


At least once a month 


50% 


3% 


47% 


203 


Infrequently 


49% 


2% 


50% 


158 


Never 


39% 


14% 


47% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll IUIIU 


59% 


3% 


38% 


92 


Motive rlUtcbtallL 


63% 


4% 


33% 


64 


Active Baptist 


53% 


3% 


44% 


96 


Active Fundamentalist / 
Pentecostal 


66% 


1% 


33% 


87 


Aftiwo Other 
Motive yju Icl 


57% 


5% 


37% 


22 


l\UN dLUVe 


42% 


3% 


55% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


65% 


1% 


34% 


154 


Male not evangelical 


48% 


5% 


47% 


327 


Female born again / 
evangelicals 


59% 


4% 


37% 


205 


Female not evangelical 


33% 


1% 


65% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


77% 


2% 


20% 


259 


Non-white Evangelical 


21% 


4% 


75% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


88% 


2% 


10% 


203 


Non-white conservative 
Christians 


35% 


5% 


59% 


55 


White non-conservative 

Oi lllbtlcu lb 


38% 


3% 


58% 


3D 


Non-white 

non-conservative 

Christians 


4% 


2% 


94% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in nwnpr HH 

\-A U 1 1 U VV 1 1 C ! 1 1 1 1 


66% 


4% 


30% 


394 


Non-gun owner HH 


37% 


2% 


61% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


5% 


1% 


94% 


399 


Unsure 


31% 


11% 


58% 


71 


Wrong track 


83% 


3% 


14% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


93% 


2% 


5% 


445 


Undecided 


40% 


20% 


40% 


98 


Democrat 


7% 


1% 


93% 


459 
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RROBAL 


RROBAL PRESIDENTIAL BALLOT/C 


TOTAL 


Romney 


Undecided 


Obama 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


12% 


4% 


83% 


69 


Health care costs 


23% 


1% 


76% 


74 


Gov't spending & budget 
deficit 


75% 


3% 


22% 


158 


Economy 


58% 


1% 


41% 


280 


Medicare & oo 


22% 


2% 


76% 


88 


Jobs 


47% 


1% 


52% 


151 


Other 


48% 


7% 


45% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


55% 


2% 


43% 


715 


Natl security issues 


47% 


3% 


49% 


73 


Education 


12% 


4% 


83% 


69 


Medicare / SS 


22% 


2% 


76% 


88 


Other 


48% 


14% 


38% 


58 


nbUlU BAnAOK. 

OBAMA NAME ID/C 


Favorable 


8% 


2% 


90% 


532 


Unfavorable 


96% 


3% 


1% 


453 


No opinion 


29% 


44% 


27% 


18 


Never heard of 






100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


90% 


2% 


8% 


506 


Unfavorable 


3% 


2% 


95% 


439 


No opinion 


22% 


22% 


56% 


54 


Never heard of 


13% 




87% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


6% 


3% 


92% 


500 


Unsure 


13% 


25% 


61% 


19 


Disapprove 


94% 


2% 


4% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


6% 


2% 


92% 


477 


Unsure 


34% 


15% 


50% 


12 


Disapprove 


88% 


3% 


9% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


4% 


2% 


95% 


399 


Unsure 


28% 


9% 


63% 


39 


Disapprove 


81% 


3% 


16% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


10% 


2% 


88% 


505 


Unsure 


38% 


12% 


50% 


48 


Disapprove 


92% 


3% 


5% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


15% 


2% 


83% 


567 


Unsure 


69% 


6% 


24% 


22 


Disapprove 


93% 


4% 


3% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


93% 


2% 


4% 


503 


Obama 


2% 


2% 


96% 


472 


Both 






100% 


2 


Neither 


28% 


63% 


8% 


9 


Unsure 


18% 


26% 


57% 


17 
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RROBAL 


RROBAL PRESIDENTIAL BALLOT/C 


TOTAL 


Romney 


Undecided 


Obama 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


96% 


2% 


3% 


431 


Obama 


9% 


2% 


89% 


518 


□ nth 

botn 


100% 






6 


Ne ther 


21% 


62% 


17% 


13 


Unsure 


45% 


20% 


36% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


92% 


2% 


7% 


491 


Obama 


4% 


2% 


94% 


469 


Both 


64% 




36% 


2 


Neither 


12% 


45% 


44% 


13 


Unsure 


45% 


24% 


31% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


51% 


2% 


47% 


702 


Yes / watched news 
coverage 


43% 


4% 


53% 


158 


NO 


41% 


7% 


51% 


142 


Unsure / refused 


100% 









UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


51% 


2% 


47% 


797 


Very likely 


41% 


5% 


54% 


167 


Somewhat likely 


19% 


17% 


64% 


29 


Already voted 


39% 




61% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


52% 




48% 


405 


Most likely 50% 


55% 




45% 


502 


Most likely 60% 


54% 




46% 


605 


Most likely 70% 


53% 




47% 


702 


100% of sample 


48% 


3% 


49% 


1003 


TOTAL 


48% 


3% 


49% 


1003 
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ROBAL 


ROBAL PRESIDENTIAL BALLOT 


TOTAL 


Romney / 
definitely 


Romney / 
probably 


Romney / 
lean 


Undecided 


Obama / lean 


Obama / 
probably 


Obama / 
definitely 


TOTAL 


44% 


4% 


1% 


3% 


1% 


5% 


43% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


36% 


4% 


0% 


2% 


4% 


6% 


48% 


200 


Midwest 


42% 


2% 


1% 


3% 




1% 


51% 


174 


South 


49% 


3% 


1% 


4% 


1% 


3% 


39% 


245 


South Central 


48% 


6% 




2% 




3% 


40% 


82 


Central Plains 


50% 


6% 


2% 


1% 




9% 


32% 


77 


Mountain States 


52% 


1% 




3% 




3% 


41% 


70 


West 


39% 


4% 


0% 


3% 


0% 


9% 


43% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUl Mid 


43% 


3% 


1% 


3% 


0% 


10% 


40% 


114 


rlUllUd 


50% 


5% 


1% 


4% 


2% 


3% 


34% 


69 


Texas 


50% 


5% 




2% 




3% 


39% 


62 


Maim VacI/ 
l\cW TUlK 


26% 


3% 




6% 


2% 


1% 


63% 


54 


Rest of country 


44% 


3% 


1% 


3% 


1% 


4% 


43% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


52% 


3% 


0% 


3% 


0% 


3% 


38% 


285 


Toss-up 


44% 


4% 


1% 


2% 


1% 


5% 


43% 


402 


Safe Democrat 


37% 


4% 


0% 


4% 


1% 


7% 


48% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


46% 


3% 


1% 


2% 


1% 


3% 


44% 


278 


Ulllcl bldlcb 


43% 


4% 


1% 


3% 


1% 


5% 


43% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ ICIIipiUyillcf ll 


44% 


4% 


1% 


3% 


2% 


9% 


38% 


124 


"7 QO/ n i inamn Awmont 

/ y.y /o unemployment 


43% 


3% 


1% 


3% 


1% 


3% 


45% 


716 


Lcbb LIldM / 

unemployment 


47% 


5% 




2% 


1 % 


7% 


37% 


163 


URBAN URBAN CODE 


Rural 


53% 


3% 


1% 


5% 


1% 


0% 


37% 


135 


Suburban 


47% 


3% 


1% 


2% 


2% 


6% 


39% 


411 


Urban 


32% 


3% 




5% 




2% 


58% 


177 


GENDER GENDER 


Male 


49% 


3% 


1% 


3% 


2% 


3% 


38% 


481 


Female 


39% 


4% 


0% 


3% 


0% 


6% 


48% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


51% 


4% 


1% 


4% 


2% 


2% 


35% 


306 


Male / not employed 


47% 


3% 


1% 


1% 


1% 


5% 


43% 


175 


Female / employed 


33% 


4% 




2% 


0% 


9% 


52% 


265 


Female / not employed 


45% 


3% 


1% 


3% 


0% 


3% 


44% 


256 


RAGEBG AGE/C 


18-29 


32% 


7% 




4% 


1% 


5% 


50% 


126 


30-44 


35% 


2% 


1% 


3% 


2% 


7% 


50% 


291 


45-59 


49% 


5% 


1% 


2% 


1% 


4% 


38% 


256 


60 and older 


52% 


3% 


1% 


3% 


0% 


3% 


38% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


33% 


6% 




6% 


2% 


5% 


49% 


219 


35-44 


35% 


2% 


1% 


1% 


1% 


8% 


51% 


199 


45-64 


49% 


4% 


1% 


2% 


1% 


4% 


39% 


358 


65 or over 


54% 


3% 


1% 


3% 


1% 


3% 


37% 


218 


Unsure / refused 


52% 


2% 


4% 


11% 




2% 


28% 


10 
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ROBAL 


ROBAL PRESIDENTIAL BALLOT 


TOTAL 


Romney / 
definitely 


Romney / 
probably 


Romney / 
lean 


Undecided 


Obama / lean 


Obama / 
probably 


Obama / 
definitely 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


34% 


4% 


0% 


3% 


2% 


7% 


50% 


417 


45-64 


49% 


4% 


1% 


2% 


1% 


4% 


39% 


358 


65 or over 


54% 


3% 


1% 


3% 


1% 


3% 


36% 


228 


RR96 AGE / SEX 


Male / under 45 


42% 


4% 


1% 


4% 


3% 


3% 


43% 


216 


Male / 45+ 


55% 


3% 


1% 


3% 


1% 


3% 


34% 


266 


Female/ under 45 


26% 


4% 




3% 


0% 


10% 


57% 


202 


Female / 45+ 


47% 


4% 


1% 


3% 


0% 


3% 


42% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


52% 


4% 


1% 


3% 


1% 


5% 


35% 


752 


Black / African American 


4% 






5% 


1% 


1% 


89% 


120 


Hispanic /Latino 


31% 


5% 




2% 




7% 


54% 


90 


Other 


44% 






4% 


5% 


9% 


38% 


40 


GENRACE RACE BY 
GENDER 


White men 


56% 


3% 


1% 


3% 


2% 


2% 


32% 


361 


White women 


48% 


5% 


1% 


2% 


0% 


7% 


37% 


391 


Black men 


4% 






6% 


2% 


2% 


87% 


51 


Black women 


4% 






4% 


1% 




92% 


70 


Hispanic men 


38% 


10% 




3% 




11% 


37% 


47 


Hispanic women 


23% 






1% 




3% 


73% 


43 


WHITE SENIORS 


White seniors 


56% 


3% 


1% 


3% 


0% 


3% 


34% 


288 


Other 


39% 


4% 


0% 


3% 


1% 


6% 


47% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


90% 


4% 


1% 


2% 


0% 


1% 


3% 


401 


Independent 


36% 


12% 


1% 


10% 


3% 


6% 


32% 


171 


Democrat 


4% 


1% 


0% 


1% 


1% 


8% 


85% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


86% 


5% 


1% 


3% 


0% 


1% 


5% 


440 


Ticket splitter 


35% 


9% 


3% 


8% 


5% 


6% 


34% 


74 


Democrat 


7% 


2% 


0% 


3% 


1% 


8% 


79% 


490 


PARTISAN PARTISAN 


Hard GOP 


92% 


4% 


1% 


1% 






2% 


365 


Soft GOP 


68% 


9% 




8% 


2% 


2% 


11% 


78 


Ticket splitter 


35% 


12% 


3% 


11% 


3% 


12% 


24% 


72 


Soft DEM 


12% 


7% 




8% 


5% 


7% 


62% 


86 


Hard DEM 


4% 


0% 


0% 


1% 


1% 


8% 


86% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


70% 


4% 


1% 


3% 


0% 


2% 


21% 


561 


Moderate 


29% 


10% 


1% 


12% 


5% 


4% 


39% 


66 


Liberal 


8% 


3% 


1% 


2% 


1% 


9% 


77% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


80% 


2% 


1% 


3% 




0% 


14% 


189 


Somewhat conservative 


65% 


4% 


0% 


3% 


1% 


3% 


24% 


372 


Moderate / liberal 


11% 


4% 


1% 


3% 


2% 


8% 


71% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


90% 


4% 


1% 


2% 


0% 


1% 


3% 


401 


Independent 


36% 


12% 


1% 


10% 


3% 


6% 


32% 


171 


Conservative DEM 


8% 


2% 


1% 


3% 


1% 


8% 


77% 


121 


Mod / lib DEM 


3% 






1% 


1% 


8% 


88% 


310 
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ROBAL 


ROBAL PRESIDENTIAL BALLOT 


TOTAL 


Romney / 
definitely 


Romney / 
probably 


Romney / 
lean 


Undecided 


Obama / lean 


Obama / 
probably 


Obama / 
definitely 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


3% 


1% 




1% 


1% 


9% 


84% 


318 


Mod / conservative DEM 


15% 


3% 


1% 


5% 


2% 


7% 


68% 


171 


Independent 


35% 


9% 


3% 


8% 


5% 


6% 


34% 


74 


Mod / liberal GOP 


52% 


14% 


2% 


9% 


1% 


2% 


20% 


56 


Conservative GOP 


91% 


4% 


0% 


2% 


0% 


0% 


3% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


85% 


2% 




1% 




1% 


12% 


140 


Yes 


90% 


2% 




3% 


2% 




3% 


75 


Unsure 


33% 


3% 




6% 




7% 


51% 


54 


No 


55% 


5% 


0% 


5% 


1% 


7% 


26% 


228 


No / strongly 


22% 


4% 


1% 


2% 


1% 


5% 


64% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


28% 


3% 


2% 




1% 


15% 


51% 


43 


High school graduate 


46% 


2% 


0% 


1% 




5% 


45% 


207 


Some college 


42% 


4% 


0% 


3% 


2% 


5% 


44% 


250 


College graduate 


46% 


4% 


1% 


4% 


1% 


3% 


41% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


50% 


4% 


1% 


4% 


2% 


2% 


37% 


367 


Mai"i.aaIIoao rYiori 
I^UN LUIIcyc lllcll 


47% 


2% 


1% 


2% 


0% 


7% 


42% 


114 


College women 


39% 


4% 


0% 


3% 


0% 


6% 


47% 


385 


Non-college women 


40% 


3% 


0% 


0% 




8% 


49% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pollprip 

v v 1 1 1 LC IIUII OUIICUU 

graduate 


52% 


4% 


1% 


2% 


1% 


6% 


35% 


367 


Minority nnn-nnllpfip 

i v 1 1 1 1 u ii iy i iu 1 1 oui i cy c 

graduate 


15% 


1% 




1% 


2% 


7% 


74% 


133 


Others 


46% 


4% 


1% 


4% 


1% 


3% 


41% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


55% 


2% 


1% 


3% 


1% 


3% 


35% 


169 


\A/hi+o forrnalo aaa-aaIIoao 
Millie Icllldlc MUM LUIIcyc 

graduates 


50% 


5% 


0% 


2% 




8% 


35% 


198 


Minority male non-college 
graduates 


21% 


3% 




1% 


2% 


11% 


62% 


63 


Minority female 
non-college graduates 


10% 






1% 


2% 


3% 


84% 


70 


Other 


46% 


4% 


1% 


4% 


1% 


3% 


41% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


90% 


3% 


1% 


1% 


0% 


2% 


4% 


368 


Obama 


13% 


4% 


1% 


3% 


0% 


6% 


73% 


535 


Other 


100% 














1 


Unsure / refused 


40% 


6% 


1% 


13% 


6% 


8% 


27% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


22% 


3% 


2% 


2% 


2% 


8% 


60% 


133 


Non-union household 


47% 


4% 


0% 


3% 


1% 


4% 


40% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


32% 


5% 


0% 


3% 


1% 


3% 


57% 


215 


Married 


51% 


3% 


0% 


3% 


1% 


5% 


36% 


576 


No longer married 


38% 


3% 


2% 


2% 


1% 


6% 


48% 


212 


MOMDAD PARENTS 


Dad 


50% 


2% 


1% 


4% 


2% 


3% 


37% 


160 


Mom 


39% 


3% 


1% 


2% 


1% 


8% 


47% 


170 
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ROBAL 


ROBAL PRESIDENTIAL BALLOT 


TOTAL 


Romney / 
definitely 


Romney / 
probably 


Romney / 
lean 


Undecided 


Obama / lean 


Obama / 
probably 


Obama / 
definitely 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


47% 


3% 


0% 


3% 


1% 


7% 


38% 


245 


Married / no children 


54% 


3% 


0% 


3% 


1% 


4% 


35% 


331 


Divorced / children 


48% 


4% 


4% 


1% 


2% 




41% 


23 


Divorced / no children 


35% 


4% 


2% 


3% 


0% 


4% 


52% 


88 


Single / children 


27% 






4% 






69% 


45 


Single / no children 


33% 


6% 


0% 


3% 


1% 


4% 


53% 


169 


Other / mixed 


38% 


3% 


1% 


2% 


1% 


9% 


46% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


21% 


6% 




3% 




6% 


64% 


109 


Married women 


48% 


3% 


1% 


3% 




8% 


38% 


276 


No longer married 
women 


36% 


3% 


0% 


2% 


1 % 


4% 


54% 


136 


Single men 


43% 


3% 


1% 


3% 


2% 




49% 


106 


Married men 


54% 


3% 




4% 


2% 


3% 


34% 


300 


No longer married men 


41% 


5% 


4% 


2% 




9% 


38% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


61% 


1% 


1% 


3% 


2% 




31% 


72 


White single women 


27% 


11% 




3% 




9% 


50% 


61 


White married men 


57% 


4% 




3% 


2% 


3% 


31% 


236 


Willie MldlllcU WUIIIeM 


55% 


4% 


1% 


2% 




8% 


31% 


230 


wiiiic iiu luiiyei iiidiiicu 

men 


45% 


3% 


6% 


3% 




4% 


38% 


54 


White no longer married 
women 


45% 


3% 


1% 


2% 


0% 


5% 


44% 


100 


Other 


20% 


2% 




4% 


1% 


5% 


69% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


19% 












81% 


28 


Married mothers 


42% 


5% 


1% 


2% 




11% 


39% 


117 


No longer married 
mothers 


47% 








5% 




48% 


25 


Non-mothers 


45% 


4% 


1% 


3% 


1% 


4% 


42% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


52% 


5% 


1% 


1% 




11% 


30% 


116 


Non-white mothers 


11% 






3% 


2% 




84% 


53 


Non-mothers 


45% 


4% 


1% 


3% 


1% 


4% 


42% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


45% 


6% 








12% 


37% 


54 


Middlp Hass 


47% 


4% 


1% 


3% 


1% 


4% 


41% 


749 


Low income 


32% 


3% 


0% 


3% 


2% 


5% 


54% 


192 


Working class 


61% 






37% 






2% 


6 


Unemployed 


55% 










8% 


37% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


45% 


6% 








12% 


37% 


54 


Middle class family 


52% 


3% 


0% 


3% 


1% 


4% 


37% 


525 


Middle class / not married 
or parent 


35% 


6% 


2% 


3% 


0% 


3% 


51% 


224 


Lower class 


33% 


3% 


0% 


4% 


2% 


5% 


52% 


200 
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ROBAL 


ROBAL PRESIDENTIAL BALLOT 


TOTAL 


Romney / 
definitely 


Romney / 
probably 


Romney / 
lean 


Undecided 


Obama / lean 


Obama / 
probably 


Obama / 
definitely 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


44% 


4% 


0% 


3% 


1% 


7% 


40% 


195 


Protestant 


52% 


6% 


1% 


3% 


0% 


6% 


32% 


154 


baptist 


45% 


3% 


1% 


4% 


1% 


3% 


42% 


173 


Fundamentalist / 
Pentecostal 


57% 


3% 




1 % 


1 % 


3% 


34% 


167 


Other 


55% 


1% 




3% 


1% 


1% 


38% 


81 


No affiliation 


24% 


3% 


1% 


3% 


2% 


5% 


62% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


56% 


3% 


1% 


3% 


0% 


5% 


32% 


362 


At least once a month 


44% 


6% 


1% 


3% 


2% 


1% 


44% 


203 


Infrequently 


44% 


4% 


1% 


2% 


0% 


8% 


42% 


158 


Never 


37% 


2% 




14% 




4% 


43% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


55% 


4% 


1% 


3% 


0% 


8% 


30% 


92 


Active Protestant 


60% 


2% 


1% 


4% 




7% 


26% 


64 


Motive DdpilM 


48% 


4% 


0% 


3% 


1% 


3% 


39% 


96 


Motive rUI lUdlllcMldllbt / 

Pentecostal 


64% 


2% 




1% 




3% 


30% 


87 


Active Other 


57% 






5% 






37% 


22 


Non-active 


37% 


4% 


1% 


3% 


1% 


5% 


49% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Krti*n ono\r\ 1 
Ivldlc UUII1 dydlll / 

evangelicals 


63% 


1% 


1% 


1% 


2% 


5% 


27% 


154 


Ivldlc IIUl cvdliycllOdl 


43% 


4% 


1% 


5% 


2% 


3% 


43% 


327 


Female born again / 
evangelicals 


53% 


5% 


1% 


4% 




4% 


33% 


205 


Female not evangelical 


30% 


3% 


0% 


1% 


1% 


8% 


57% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


71% 


5% 


1% 


2% 


1% 


4% 


16% 


259 


Non-white Evangelical 


21% 






4% 


1% 


5% 


70% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


83% 


4% 


1% 


2% 


0% 


3% 


7% 


203 


Non-white conservative 

v_*l ll lolldl lo 


35% 






5% 


1% 


1% 


57% 


55 


White non-conservative 
Christians 


28% 


8% 


2% 


3% 


3% 


8% 


47% 


3D 


Non-white 

non-conservative 

Christians 


4% 






2% 




9% 


85% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


62% 


3% 


2% 


4% 


0% 


3% 


27% 


394 


Non-gun owner HH 


33% 


4% 




2% 


1% 


6% 


53% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


3% 


2% 




1% 


2% 


7% 


86% 


399 


Unsure 


27% 


4% 




11% 




1% 


57% 


71 


Wrong track 


77% 


5% 


1% 


3% 


1% 


4% 


9% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


88% 


5% 


0% 


2% 




2% 


4% 


445 


Undecided 


28% 


10% 


2% 


20% 


6% 


12% 


23% 


98 


Democrat 


5% 


1% 


1% 


1% 


1% 


6% 


85% 


459 
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ROBAL 


ROBAL PRESIDENTIAL BALLOT 


TOTAL 


Romney / 
definitely 


Romney / 
probably 


Romney / 
lean 


Undecided 


Obama / lean 


Obama / 
probably 


Obama / 
definitely 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


8% 


4% 




4% 




3% 


80% 


69 


Health care costs 


22% 


1% 




1% 




10% 


67% 


74 


Gov't spending & budget 
deficit 


70% 


3% 


1% 


3% 


1% 


3% 


18% 


158 


Economy 


52% 


4% 


1% 


1% 


1% 


6% 


34% 


280 


Medicare & SS 


18% 


4% 




2% 


2% 


5% 


70% 


88 


Jobs 


42% 


5% 




1% 


1% 


5% 


45% 


151 


Other 


45% 


2% 


1% 


7% 


1% 


3% 


41% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


50% 


4% 


1% 


2% 


1% 


5% 


37% 


715 


Natl security issues 


44% 


4% 




3% 




3% 


47% 


73 


Education 


8% 


4% 




4% 




3% 


80% 


69 


Medicare / SS 


18% 


4% 




2% 


2% 


5% 


70% 


88 


Other 


48% 


0% 




14% 


1% 


1% 


35% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


5% 


3% 




2% 


2% 


8% 


81% 


532 


Unfavorable 


91% 


4% 


1% 


3% 


0% 


1% 




453 


No opinion 


24% 


2% 


2% 


44% 


4% 


11% 


11% 


18 


Never heard of 














100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


83% 


6% 


1% 


2% 


0% 


3% 


5% 


506 


Unfavorable 


2% 


0% 


1% 


2% 


1% 


5% 


89% 


439 


No opinion 


18% 


3% 


1% 


22% 


5% 


19% 


31% 


54 


Never heard of 




13% 










87% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


4% 


2% 




3% 


1% 


8% 


83% 


500 


Unsure 




13% 




25% 


7% 


19% 


35% 


19 


Disapprove 


87% 


5% 


1% 


2% 


1% 


1% 


2% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


4% 


2% 


0% 


2% 


2% 


7% 


83% 


477 


Unsure 


13% 


22% 




15% 


7% 


5% 


38% 


12 


Disapprove 


82% 


5% 


1% 


3% 


0% 


2% 


6% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


3% 


1% 




2% 


1% 


6% 


87% 


399 


Unsure 


20% 


8% 




9% 


2% 


2% 


59% 


39 


Disapprove 


75% 


5% 


1% 


3% 


1% 


4% 


11% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


7% 


3% 




2% 


1% 


7% 


79% 


505 


Unsure 


22% 


13% 


3% 


12% 


2% 


13% 


36% 


48 


Disapprove 


88% 


4% 


1% 


3% 


0% 


1% 


3% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


11% 


3% 


0% 


2% 


1% 


7% 


75% 


567 


Unsure 


60% 


9% 




6% 


6% 


9% 


9% 


22 


Disapprove 


88% 


4% 


1% 


4% 


1% 


2% 


1% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


85% 


7% 


1% 


2% 




3% 


2% 


503 


Obama 


2% 


0% 




2% 


1% 


7% 


88% 


472 


Both 












34% 


66% 


2 


Neither 


18% 




11% 


63% 


8% 






9 


Unsure 


6% 


12% 




26% 


16% 


9% 


31% 


17 
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ROBAL 


ROBAL PRESIDENTIAL BALLOT 


TOTAL 


Romney / 
definitely 


Romney / 
probably 


Romney / 
lean 


Undecided 


Obama / lean 


Obama / 
probably 


Obama / 
definitely 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


92% 


3% 


1% 


2% 


0% 


1% 


1% 


431 


Obama 


6% 


2% 


0% 


2% 


1% 


7% 


81% 


518 


Both 


61% 


39% 












6 


Neither 




14% 


8% 


62% 


9% 




8% 


13 


Unsure 


20% 


23% 


2% 


20% 




12% 


24% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


85% 


5% 


1% 


2% 


0% 


3% 


3% 


491 


Obama 


3% 


1% 




2% 


1% 


6% 


87% 


469 


□ nth 

botn 


64% 












36% 


2 


Nether 




4% 


8% 


45% 


11% 




32% 


13 


Unsure 


28% 


11% 


5% 


24% 


8% 


10% 


14% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


48% 


2% 


0% 


2% 


1% 


3% 


44% 


702 


Yes / watched news 
coverage 


36% 


5% 


1 % 


4% 


1 % 


6% 


46% 


158 


No 


30% 


10% 


1% 


7% 


1% 


13% 


38% 


142 


Unsure / refused 


100% 

















RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


91% 


8% 


1% 










484 


Undecided 








100% 








30 


Obama 










2% 


10% 


88% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


47% 


3% 


0% 


2% 


1% 


4% 


42% 


797 


Very likely 


36% 


4% 


1% 


5% 


1% 


7% 


46% 


167 


Somewhat likely 


5% 


15% 




17% 


3% 


21% 


40% 


29 


Already voted 


39% 












61% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


52% 












48% 


405 


Most likely 50% 


54% 


0% 








0% 


45% 


502 


Most likely 60% 


53% 


1% 








0% 


46% 


605 


Most likely 70% 


51% 


2% 








1% 


46% 


702 


100% of sample 


44% 


4% 


1% 


3% 


1% 


5% 


43% 


1003 


TOTAL 


44% 


4% 


1% 


3% 


1% 


5% 


43% 


1003 
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ROMVT 


ROMVT VOTE FOR ROMNEY OR AGAINST OBAMA 


TOTAL 


For Romney 


Against 
Obama 


Both 


Neither 


Unsure/ 
refused 


TOTAL 


59% 


31% 


9% 


1% 


1% 


484 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


56% 


35% 


7% 




1% 


82 


Midwest 


67% 


22% 


6% 


4% 




79 


South 


64% 


27% 


8% 




1% 


129 


South Central 


58% 


27% 


10% 


3% 


1% 


45 


Central Plains 


53% 


38% 


8% 






45 


Mountain States 


46% 


36% 


18% 






37 


West 


51% 


39% 


9% 




1% 


67 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUI llld 


54% 


35% 


10% 




1% 


53 


rlUNUd 


66% 


31% 


2% 




1% 


39 


Texas 


48% 


36% 


12% 


4% 




34 


Nidi a j VacI/ 


51% 


42% 






8% 


15 


Rest of country 


60% 


30% 


9% 


1% 


0% 


342 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


53% 


32% 


14% 


1% 


0% 


159 


Toss-up 


65% 


29% 


5% 


1% 


0% 


198 


Safe Democrat 


56% 


34% 


8% 


1% 


2% 


127 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


67% 


26% 


5% 


1% 


1% 


139 


Ulllcl bLdlcb 


55% 


33% 


10% 


1% 


1% 


344 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ Icllipiuyillclll 


57% 


31% 


10% 




1% 


60 


1 Q QO/. i inofnn Awmont 

/ y.y /o uiiciiipiuyiiicMi 


59% 


31% 


8% 


1% 


1% 


339 


1 qcc than "70/ 
Lcbb Ltldll / /o 

unemployment 


58% 


31 % 


1 1% 






85 


URBAN URBAN CODE 


Rural 


54% 


27% 


18% 




1% 


77 


Suburban 


58% 


33% 


8% 




1% 


211 


Urban 


57% 


34% 


4% 


5% 


1% 


62 


GENDER GENDER 


Male 


56% 


35% 


8% 


1% 


1% 


258 


Female 


62% 


27% 


9% 


1% 


1% 


226 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


57% 


34% 


8% 




1% 


169 


Male / not employed 


54% 


36% 


7% 


2% 


0% 


88 


Female / employed 


65% 


27% 


8% 




1% 


99 


Female / not employed 


59% 


27% 


11% 


2% 


1% 


127 


RAGEBG AGE/C 


18-29 


59% 


35% 


7% 






50 


30-44 


62% 


28% 


8% 


2% 




111 


45-59 


60% 


33% 


6% 


1% 


1% 


140 


60 and older 


56% 


30% 


12% 


1% 


1% 


183 


RAGE RESPONDENT'S 
AGE/C 


18-34 


61% 


25% 


14% 






85 


35-44 


61% 


36% 


1% 


3% 




76 


45-64 


56% 


35% 


8% 


1% 


1% 


193 


65 or over 


60% 


27% 


10% 


1% 


2% 


125 


Unsure / refused 


41% 


28% 


31% 






6 
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ROMVT 


ROMVT VOTE FOR ROMNEY OR AGAINST OBAMA 


TOTAL 


For Romney 


Against 
Obama 


Both 


Neither 


Unsure/ 
refused 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


61% 


30% 


8% 


1% 




160 


45-64 


56% 


35% 


8% 


1% 


1% 


193 


65 or over 


59% 


27% 


11% 


1% 


2% 


131 


RR96 AGE / SEX 


Male / under 45 


59% 


33% 


8% 






100 


Male / 45+ 


54% 


35% 


8% 


1% 


1% 


158 


Female / under 45 


64% 


25% 


8% 


3% 




60 


Female / 45+ 


61% 


28% 


10% 


0% 


1% 


166 


RRACE 

RESPONDENTS 
RACE/C 


White 


59% 


32% 


9% 


0% 


1% 


429 


Black / African American 


44% 


11% 




46% 




4 


Hispanic /Latino 


60% 


31% 


5% 


4% 




32 


Other 


63% 


19% 


18% 






18 


GENRACE RACE BY 
GENDER 


White men 


55% 


36% 


8% 


0% 


1% 


220 


White women 


62% 


27% 


10% 


0% 


1% 


210 


Black men 


74% 


26% 








2 


Black women 


22% 






78% 




3 


Hispanic men 


55% 


32% 


7% 


6% 




23 


Hispanic women 


71% 


29% 








10 


WHITE SENIORS 


White seniors 


54% 


32% 


12% 


1% 


1% 


173 


Other 


61% 


31% 


7% 


1% 


0% 


311 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


62% 


27% 


10% 


0% 


1% 


377 


Independent 


50% 


44% 


5% 




1% 


84 


Democrat 


32% 


50% 


3% 


15% 




23 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


61% 


29% 


9% 


0% 


0% 


403 


Ticket splitter 


38% 


54% 


6% 




1% 


34 


Democrat 


54% 


30% 


7% 


7% 


2% 


46 


PARTISAN PARTISAN 


Hard GOP 


62% 


27% 


10% 


0% 


1% 


352 


Soft GOP 


56% 


39% 


4% 






61 


Ticket splitter 


47% 


43% 


9% 




1% 


36 


Soft DEM 


61% 


26% 


9% 




5% 


16 


Hard DEM 


30% 


52% 




18% 




19 


RIDEOL 

RESPONDENTS 
IDEOLOGY/C 


Conservative 


61% 


28% 


10% 


1% 


1% 


415 


Moderate 


39% 


51% 


6% 


3% 


2% 


26 


Liberal 


52% 


44% 




5% 




43 


RRIDEOL 

RESPONDENTS 

IDEOLOGY/C 


Very conservative 


55% 


31% 


13% 


1% 




156 


Somewhat conservative 


64% 


27% 


8% 


0% 


1% 


258 


Moderate / liberal 


47% 


46% 


2% 


4% 


1% 


69 


RPTYID98 TARGET 
GROUPS 


Republican 


62% 


27% 


10% 


0% 


1% 


377 


Independent 


50% 


44% 


5% 




1% 


84 


Conservative DEM 


41% 


44% 


5% 


10% 




13 


Mod / lib DEM 


20% 


59% 




21% 




10 



(cont.) 
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ROMVT 


ROMVT VOTE FOR ROMNEY OR AGAINST OBAMA 


TOTAL 


For Romney 


Against 
Obama 


Both 


Neither 


Unsure/ 
refused 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


47% 


38% 




15% 




13 


Mod / conservative DEM 


57% 


27% 


9% 


4% 


2% 


33 


Independent 


38% 


54% 


6% 




1% 


34 


Mod / liberal GOP 


54% 


42% 


2% 


2% 




38 


Conservative GOP 


62% 


28% 


10% 


0% 


1% 


365 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


58% 


28% 


12% 




1% 


121 


Yes 


60% 


25% 


12% 


3% 




68 


Unsure 


70% 


14% 


16% 






19 


No 


60% 


30% 


8% 


2% 


1% 


139 


No / strongly 


55% 


40% 


4% 




1% 


136 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


46% 


38% 


6% 


10% 




14 


High school graduate 


59% 


29% 


9% 


2% 


2% 


100 


Some college 


60% 


32% 


7% 


1% 


1% 


115 


College graduate 


59% 


31% 


10% 


0% 


0% 


254 


SEXEDUC SEX/ 
EDUCATION 


College men 


57% 


34% 


9% 


0% 




201 


Mai"i.aaIIoao cnon 
NUN LUIIcyc lllcll 


53% 


37% 


5% 


2% 


3% 


56 


College women 


62% 


28% 


9% 


0% 


1% 


168 


Non-college women 


61% 


23% 


12% 


3% 




58 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IG iiuii outiuyu 

graduate 


59% 


33% 


7% 


0% 


1% 


207 


Minority nnn-nnllpnp 

i v 1 1 1 1 u 1 1 iy i iu 1 1 ouiiuuu 

graduate 


58% 


16% 


11% 


15% 




22 


Others 


59% 


31% 


10% 


0% 


0% 


254 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


52% 


42% 


5% 




2% 


98 


\A/hita farvnalii aaa-aaIIoao 
Millie Icfllalc MUM OUIIcyc 

graduates 


64% 


24% 


10% 


1% 


1% 


109 


Minority male non-college 
graduates 


73% 


5% 


13% 


9% 




15 


Minority female 
non-college graduates 


27% 


39% 


5% 


28% 




7 


Other 


59% 


31% 


10% 


0% 


0% 


254 


WILLWIN WHO WILL 
WIN 


Romney 


65% 


27% 


8% 




0% 


342 


Obama 


40% 


46% 


8% 


4% 


2% 


94 


Other 


100% 










1 


Unsure / refused 


52% 


31% 


11% 


3% 


3% 


46 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


42% 


44% 


10% 




4% 


36 


Non-union household 


60% 


30% 


9% 


1% 


0% 


448 


RMARITAL MARITAL 
STATUS/C 


Single 


52% 


40% 


6% 


3% 




79 


Married 


61% 


29% 


8% 


1% 


1% 


313 


No longer married 


55% 


32% 


12% 


1% 


0% 


92 


MOMDAD PARENTS 


Dad 


61% 


27% 


11% 


2% 




85 


Mom 


76% 


19% 


3% 


3% 




73 



(cont.) 
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ROMVT 


ROMVT VOTE FOR ROMNEY OR AGAINST OBAMA 


TOTAL 


For Romney 


Against 
Obama 


Both 


Neither 


Unsure/ 
refused 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


68% 


25% 


6% 


1% 




124 


Married / no children 


57% 


31% 


10% 


0% 


1% 


189 


Divorced / children 


71% 


15% 


14% 






13 


Divorced / no children 


36% 


53% 


11% 




1% 


36 


Single / children 


59% 


17% 


8% 


16% 




12 


Single / no children 


51% 


44% 


5% 






66 


Other / mixed 


66% 


20% 


12% 


2% 




43 


GENMAR1 GENDER 
AND MARITAL 


Single women 


43% 


41% 


10% 


7% 




29 


Married women 


63% 


27% 


10% 




1% 


143 


No longer married 
women 


69% 


21 % 


8% 


1 % 


1 % 


54 


Single men 


58% 


39% 


3% 






49 


Married men 


60% 


30% 


7% 


1% 


1% 


170 


No longer married men 


35% 


48% 


17% 






38 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


56% 


41% 


3% 






46 


White single women 


44% 


43% 


13% 






23 


White married men 


59% 


32% 


7% 


1% 


1% 


145 


Willie IlldlllcU WUINcIt 


63% 


27% 


10% 




1% 


137 


Millie iiu luiiyei iiidiiicu 

men 


35% 


50% 


16% 






29 


White no longer married 
women 


68% 


22% 


8% 


2% 


1% 


49 


utner 


60% 


25% 


9% 


6% 




54 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


62% 






38% 




5 


Married mothers 


72% 


25% 


4% 






56 


No longer married 
mothers 


1 00% 










12 


Non-mothers 


56% 


33% 


10% 


1% 


1% 


411 


MOMRACE MOTHERS 
BY RACE 


White mothers 


76% 


20% 


3% 






67 


Non-white mothers 


66% 






34% 




6 


Non-mothers 


56% 


33% 


10% 


1% 


1% 


411 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


66% 


24% 


5% 


5% 




27 


Middlp class 


59% 


31% 


8% 


0% 


1% 


382 


Low income 


50% 


35% 


11% 


3% 


1% 


69 


Working class 


86% 




14% 






4 


Unemployed 


70% 




30% 






1 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


66% 


24% 


5% 


5% 




27 


Middle class family 


63% 


28% 


9% 


0% 


1% 


286 


Middle class / not married 
or parent 


50% 


42% 


7% 


1% 




96 


Lower class 


52% 


32% 


12% 


3% 


1% 


74 



(cont.) 
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ROMVT 


ROMVT VOTE FOR ROMNEY OR AGAINST OBAMA 


TOTAL 


For Romney 


Against 
Obama 


Both 


Neither 


Unsure/ 
refused 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


70% 


25% 


5% 




0% 


96 


Protestant 


55% 


35% 


7% 


1% 


1% 


91 


baptist 


64% 


25% 


10% 




1% 


85 


Fundamentalist / 
Pentecostal 


51 % 


33% 


12% 


3% 




101 


Other 


62% 


20% 


14% 


2% 


2% 


46 


No affiliation 


49% 


45% 


6% 






65 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


61% 


30% 


9% 




1% 


215 


At least once a month 


63% 


27% 


11% 






102 


Infrequently 


61% 


29% 


3% 


4% 


2% 


77 


Never 


53% 


27% 




15% 


5% 


9 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


61% 


35% 


4% 






54 


Active Protestant 


57% 


35% 


9% 






41 


Motive DdpilM 


68% 


21% 


10% 




1% 


50 


Motive rUI lUcllllcMldllol / 

Pentecostal 


58% 


30% 


12% 






57 


Active Other 


57% 


31% 


5% 




6% 


12 


Non-active 


57% 


32% 


9% 


2% 


1% 


268 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ 1 
IVIdle UUII1 dydlll / 

evangelicals 


55% 


34% 


11% 




0% 


101 


Mala nAt AMaArialiAal 
IVIdle IIUl cvdMycllLdl 


57% 


35% 


6% 


1% 


1% 


157 


Female bom again / 
evangelicals 


67% 


24% 


8% 




1% 


120 


Female not evangelical 


55% 


30% 


12% 


3% 


0% 


105 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


60% 


29% 


10% 




1% 


200 


Non-white Evangelical 


76% 


24% 








21 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


60% 


29% 


11% 




1% 


179 


Non-white conservative 

\j] ll lolldl lb 


84% 


16% 








19 


White non-conservative 
Christians 


63% 


34% 


4% 






21 


Non-white 

non-conservative 

Christians 




100% 








2 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


58% 


32% 


9% 




1% 


260 


Non-gun owner HH 


59% 


29% 


9% 


2% 


1% 


224 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


47% 


41% 




12% 




18 


Unsure 


43% 


27% 


15% 


9% 


6% 


22 


Wrong track 


60% 


31% 


9% 


0% 


0% 


444 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


61% 


29% 


9% 




0% 


414 


Undecided 


42% 


45% 


6% 


4% 


3% 


39 


Democrat 


43% 


42% 


3% 


11% 


1% 


30 
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ROMVT 


ROMVT VOTE FOR ROMNEY OR AGAINST OBAMA 


TOTAL 


For Romney 


Against 
Obama 


Both 


Neither 


Unsure/ 
refused 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


82% 


18% 








9 


Health care costs 


54% 


36% 


6% 




5% 


17 


Gov't spending & budget 
deficit 


55% 


37% 


8% 


1% 


0% 


118 


Economy 


60% 


31% 


9% 




1% 


162 


Medicare & SS 


32% 


48% 


16% 


4% 




19 


Jobs 


72% 


20% 


6% 


2% 




71 


Other 


56% 


30% 


12% 


2% 


1% 


88 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


60% 


31% 


8% 


1% 


1% 


393 


Natl security issues 


62% 


32% 


5% 




1% 


34 


Education 


82% 


18% 








9 


Medicare / SS 


32% 


48% 


16% 


4% 




19 


Other 


50% 


19% 


23% 


7% 


1% 


28 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


58% 


29% 


3% 


10% 


1% 


42 


Unfavorable 


59% 


31% 


9% 


0% 


0% 


436 


No opinion 


32% 


53% 






15% 


5 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


61% 


30% 


9% 


0% 


1% 


457 


Unfavorable 


24% 


51% 




24% 




14 


No opinion 


25% 


58% 


17% 






12 


Never heard of 




100% 











RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


47% 


38% 




15% 




28 


Unsure 


100% 










3 


Disapprove 


59% 


31% 


9% 


0% 


1% 


453 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


37% 


40% 


9% 


15% 




29 


Unsure 


71% 


29% 








4 


Disapprove 


60% 


30% 


9% 


0% 


1% 


451 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


18% 


60% 




22% 




15 


Unsure 


73% 


20% 




7% 




11 


Disapprove 


60% 


30% 


9% 


0% 


1% 


458 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


56% 


35% 




8% 




50 


Unsure 


32% 


53% 


16% 






18 


Disapprove 


60% 


30% 


9% 


0% 


1% 


416 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


45% 


47% 


3% 


5% 




84 


Unsure 


70% 


22% 




5% 


2% 


15 


Disapprove 


61% 


28% 


10% 




1% 


384 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


60% 


30% 


9% 


0% 


1% 


468 


Obama 


12% 


54% 




34% 




10 


Neither 


22% 


78% 








3 


Unsure 


27% 


47% 




27% 




3 
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ROMVT 


ROMVT VOTE FOR ROMNEY OR AGAINST OBAMA 


TOTAL 


For Romney 


Against 
Obama 


Both 


Neither 


Unsure/ 
refused 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


61% 


30% 


9% 


0% 


1% 


413 


Obama 


49% 


37% 


5% 


9% 




47 


Both 


61% 


39% 








6 


Neither 




100% 








3 


Unsure 


45% 


39% 


12% 




3% 


16 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


61% 


30% 


8% 


0% 


1% 


450 


Obama 


34% 


56% 




11% 




18 


□ nth 

both 








100% 




1 


Nether 




100% 








2 


Unsure 


41% 


21% 


32% 


6% 




13 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


63% 


27% 


9% 


1% 


1% 


357 


Yes / watched news 
coverage 


38% 


51 % 


1 0% 




1 % 


67 


No 


55% 


33% 


7% 


5% 




59 


Unsure / refused 




100% 











RROBAL 


Romney 


59% 


31% 


9% 


1% 


1% 


484 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


59% 


31% 


9% 


1% 


1% 


406 


Very likely 


54% 


38% 


9% 






68 


Somewhat likely 


76% 






24% 




6 


Already voted 


80% 




20% 






4 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


62% 


27% 


9% 


0% 


1% 


212 


Most likely 50% 


61% 


30% 


8% 


0% 


0% 


274 


Most likely 60% 


62% 


29% 


8% 


0% 


0% 


326 


Most likely 70% 


60% 


31% 


8% 


1% 


0% 


371 


100% of sample 


59% 


31% 


9% 


1% 


1% 


484 


TOTAL 


59% 


31% 


9% 


1% 


1% 


484 
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BOMVT 


BOMVT VOTE FOR OBAMA OR AGAINST ROMNEY 


TOTAL 


For Obama 


Against 
Romney 


Both 


Unsure/ 
refused 


TOTAL 


73% 


23% 


4% 


1% 


490 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


72% 


25% 


2% 


1% 


114 


Midwest 


75% 


23% 


2% 


0% 


90 


South 


70% 


27% 


4% 




105 


South Central 


67% 


27% 


5% 




36 


Central Plains 


78% 


15% 


5% 


3% 


31 


Mountain States 


73% 


21% 


6% 




31 


West 


74% 


17% 


8% 




82 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dMIUl llld 


82% 


14% 


5% 




57 


nuiiud 


56% 


40% 


4% 




27 


Texas 


72% 


25% 


3% 




26 


INcW TUll\ 


76% 


22% 


2% 




36 


Rest of country 


72% 


23% 


4% 


1% 


344 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


72% 


24% 


3% 


1% 


117 


Toss-up 


71% 


24% 


4% 


1% 


197 


Safe Democrat 


75% 


21% 


4% 


0% 


176 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


71% 


24% 


5% 




133 


Ulllcl bldlcb 


73% 


22% 


4% 


1% 


357 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcllipiUylllclll 


83% 


13% 


4% 




60 


/ y.y /o unemployment 


71% 


25% 


4% 


1% 


355 


1 qcc than T0/„ 
Lcbb Llldll / /o 

unemployment 


74% 


22% 


3% 


1 % 


75 


URBAN URBAN CODE 


Rural 


70% 


24% 


5% 


2% 


51 


Suburban 


75% 


21% 


3% 


1% 


193 


Urban 


78% 


21% 


1% 


0% 


107 


GENDER GENDER 


Male 


74% 


21% 


4% 


1% 


207 


Female 


71% 


24% 


4% 


0% 


282 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


78% 


18% 


2% 


1% 


123 


Male / not employed 


68% 


26% 


6% 




85 


Female / employed 


70% 


25% 


4% 




161 


Female / not employed 


73% 


22% 


4% 


1% 


122 


RAGEBG AGE/C 


18-29 


75% 


21% 


4% 




71 


30-44 


69% 


28% 


2% 


1% 


171 


45-59 


75% 


18% 


6% 




110 


60 and older 


73% 


21% 


5% 


1% 


137 


RAGE RESPONDENT'S 
AGE/C 


18-34 


72% 


24% 


4% 




121 


35-44 


70% 


28% 


1% 


1% 


122 


45-64 


73% 


21% 


6% 




157 


65 or over 


77% 


18% 


4% 


1% 


87 


Unsure / refused 


54% 


39% 


7% 




3 
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BOMVT 


BOMVT VOTE FOR OBAMA OR AGAINST ROMNEY 


TOTAL 


For Obama 


Against 
Romney 


Both 


Unsure/ 
refused 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


71% 


26% 


2% 


1% 


243 


45-64 


73% 


21% 


6% 




157 


65 or over 


76% 


19% 


4% 


1% 


90 


RR96 AGE /SEX 


Male / under 45 


74% 


23% 


1% 


2% 


106 


Male / 45+ 


75% 


19% 


6% 




101 


Female / under 45 


69% 


28% 


3% 




136 


Female / 45+ 


74% 


21% 


5% 


1% 


146 


RRACE 

RESPONDENT'S 
RACE/C 


White 


66% 


29% 


5% 


0% 


303 


Black / African American 


88% 


10% 


1% 


2% 


110 


Hispanic /Latino 


81% 


19% 






56 


Other 


67% 


18% 


16% 




21 


GENRACE RACE BY 
GENDER 


White men 


66% 


29% 


6% 




130 


White women 


66% 


28% 


5% 


1% 


173 


Black men 


89% 


6% 


1% 


4% 


46 


Black women 


87% 


12% 


1% 




64 


Hispanic men 


94% 


6% 






23 


Hispanic women 


71% 


29% 






33 


WHITE SENIORS 


White seniors 


73% 


20% 


6% 


1% 


107 


Other 


72% 


24% 


3% 


0% 


382 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


63% 


32% 




5% 


16 


Independent 


65% 


29% 


5% 


1% 


70 


Democrat 


74% 


21% 


4% 


0% 


403 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


49% 


44% 


3% 


3% 


26 


Ticket splitter 


78% 


14% 


6% 


1% 


33 


Democrat 


74% 


22% 


4% 


0% 


431 


PARTISAN PARTISAN 


Hard GOP 


31% 


60% 




9% 


9 


Soft GOP 


59% 


41% 






11 


Ticket splitter 


75% 


19% 


5% 


2% 


28 


Soft DEM 


72% 


21% 


7% 




63 


Hard DEM 


74% 


22% 


4% 


0% 


379 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


70% 


26% 


3% 


2% 


131 


Moderate 


66% 


27% 


7% 




32 


Liberal 


74% 


21% 


4% 


0% 


327 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


77% 


21% 


2% 




27 


Somewhat conservative 


68% 


27% 


3% 


2% 


103 


Moderate / liberal 


74% 


22% 


5% 


0% 


359 


RPTYID98 TARGET 
GROUPS 


Republican 


63% 


32% 




5% 


16 


Independent 


65% 


29% 


5% 


1% 


70 


Conservative DEM 


76% 


21% 


2% 


2% 


104 


Mod / lib DEM 


74% 


22% 


5% 




299 



(cont.) 
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BOMVT 


BOMVT VOTE FOR OBAMA OR AGAINST ROMNEY 


TOTAL 


For Obama 


Against 
Romney 


Both 


Unsure/ 
refused 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


74% 


22% 


5% 




301 


Mod / conservative DEM 


73% 


23% 


2% 


1% 


130 


Independent 


78% 


14% 


6% 


1% 


33 


Mod / liberal GOP 


70% 


24% 


6% 




14 


Conservative GOP 


26% 


67% 




6% 


12 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


68% 


26% 


6% 




18 


Yes 


48% 


52% 






4 


Unsure 


78% 


20% 




1% 


31 


No 


59% 


35% 


5% 




79 


No / strongly 


75% 


20% 


4% 


1% 


358 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


86% 


12% 


2% 




29 


High school graduate 


68% 


29% 


2% 


1% 


105 


Some college 


72% 


23% 


5% 




127 


College graduate 


73% 


21% 


5% 


1% 


229 


SEXEDUC SEX/ 
EDUCATION 


College men 


73% 


22% 


5% 


1% 


152 


MAn.AAlloAO rYiori 
INUM OUIIcyc illcll 


78% 


20% 


2% 




56 


College women 


73% 


22% 


5% 




205 


Non-college women 


68% 


29% 


2% 


2% 


78 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

VVillLC 1 \\J\ 1 vy^MGVJG 

graduate 


63% 


32% 


4% 


1% 


151 


Minority non-nnllpfip 

1 v 1 1 1 1 U 1 1 Ly 1 11/11 OUIICUC 

graduate 


85% 


14% 


2% 




109 


Others 


73% 


21% 


5% 


1% 


229 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


62% 


32% 


6% 




67 


VA/hifo fomalo aaa-aaIIoao 
Millie lollldlc HUM OUIIcyc 

graduates 


65% 


31% 


3% 


1% 


85 


Minority male non-college 
graduates 


95% 


5% 






47 


Minority female 
non-college graduates 


77% 


20% 


3% 




62 


Other 


73% 


21% 


5% 


1% 


229 


WILLWIN WHO WILL 
WIN 


Romney 


31% 


69% 






23 


Obama 


76% 


19% 


4% 


1% 


427 


Unsure / refused 


61% 


35% 


2% 


2% 


40 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


69% 


23% 


6% 


2% 


94 


Non-union household 


73% 


23% 


3% 


0% 


396 


RMARITAL MARITAL 
STATUS/C 


Single 


66% 


30% 


4% 




130 


Married 


75% 


20% 


4% 


1% 


244 


No longer married 


75% 


20% 


4% 


1% 


116 


MOMDAD PARENTS 


Dad 


76% 


19% 


2% 


3% 


68 


Mom 


77% 


21% 


2% 




94 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
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BOMVT 


BOMVT VOTE FOR OBAMA OR AGAINST ROMNEY 


TOTAL 


For Obama 


Against 
Romney 


Both 


Unsure/ 
refused 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


79% 


17% 


3% 


2% 


112 


Married / no children 


72% 


23% 


5% 




132 


Divorced / children 


73% 


27% 






10 


Divorced / no children 


66% 


26% 


8% 




50 


Single / children 


66% 


34% 






31 


Single / no children 


66% 


28% 


6% 




99 


Other / mixed 


84% 


14% 




2% 


56 


GENMAR1 GENDER 
AND MARITAL 


Single women 


62% 


36% 


2% 




77 


Married women 


73% 


22% 


5% 




126 


No longer married 
women 


79% 


1 5% 


4% 


2% 


80 


Single men 


71% 


21% 


7% 




54 


Married men 


77% 


18% 


3% 


1% 


118 


No longer married men 


67% 


31% 


2% 




36 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


47% 


38% 


15% 




24 


White single women 


52% 


48% 






36 


White married men 


74% 


23% 


3% 




83 


Willie IlldlllcU WUIIIcll 


67% 


26% 


6% 




88 


VviiiLc iiu luiiyei Midiiicu 

men 


55% 


41% 


4% 




23 


White no longer married 
women 


75% 


18% 


5% 


2% 


49 


utner 


83% 


13% 


2% 


1% 


187 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


65% 


35% 






23 


Married mothers 


79% 


18% 


3% 




58 


No longer married 
mothers 


88% 


12% 






13 


Non-mothers 


72% 


23% 


5% 


1% 


396 


MOMRACE MOTHERS 
BY RACE 


White mothers 


63% 


33% 


4% 




48 


Non-white mothers 


91% 


9% 






46 


Non-mothers 


72% 


23% 


5% 


1% 


396 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


84% 


5% 


11% 




27 


Middlp class 


71% 


24% 


3% 


1% 


345 


Low income 


73% 


23% 


4% 




117 


Working class 


100% 











Unemployed 


82% 




18% 




1 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


84% 


5% 


11% 




27 


Middle class family 


74% 


23% 


3% 


1% 


222 


Middle class / not married 
or parent 


67% 


27% 


5% 


1% 


123 


Lower class 


73% 


23% 


4% 




118 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
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BOMVT 


BOMVT VOTE FOR OBAMA OR AGAINST ROMNEY 


TOTAL 


For Obama 


Against 
Romney 


Both 


Unsure/ 
refused 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


71% 


22% 


6% 


2% 


93 


Protestant 


68% 


28% 


3% 


1% 


58 


baptist 


79% 


20% 


2% 




80 


Fundamentalist / 
Pentecostal 


70% 


23% 


7% 




64 


Other 


77% 


19% 


2% 


1% 


33 


No affiliation 


72% 


24% 


4% 




161 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


77% 


20% 


2% 


1% 


136 


At least once a month 


79% 


16% 


3% 


2% 


96 


Infrequently 


57% 


34% 


8% 




78 


Never 


79% 


21% 






11 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


74% 


20% 


6% 




35 


Active Protestant 


77% 


19% 




4% 


21 


Motive DdpilbL 


78% 


20% 


2% 




42 


Motive rUI lUdlllellldllbt / 

Pentecostal 


72% 


28% 






29 


Active Other 


100% 








8 


Non-active 


71% 


24% 


5% 


1% 


354 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti orto\r\ 1 
Ivldle UUIN dydlil / 

evangelicals 


75% 


22% 


3% 




52 


Ivldle I1UL cVdMycllOdl 


74% 


21% 


4% 


1% 


155 


Female bom again / 
evangelicals 


79% 


19% 


1% 




76 


Female not evangelical 


69% 


26% 


5% 


1% 


206 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


63% 


34% 


3% 




53 


Non-white Evangelical 


88% 


11% 


1% 




75 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


37% 


56% 


7% 




20 


Non-white conservative 

1 Mblldl lb 


88% 


10% 


1% 




32 


White non-conservative 
Christians 


79% 


21% 






oo 


Non-white 

non-conservative 

Christians 


88% 


11% 


1% 




43 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


71% 


23% 


5% 


1% 


118 


Non-gun owner HH 


73% 


23% 


4% 


1% 


372 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


80% 


16% 


3% 


1% 


375 


Unsure 


60% 


36% 


4% 




41 


Wrong track 


42% 


50% 


7% 


1% 


73 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


42% 


55% 




3% 


24 


Undecided 


58% 


34% 


7% 


1% 


40 


Democrat 


76% 


20% 


4% 


0% 


426 



(cont.) 
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BOMVT 


BOMVT VOTE FOR OBAMA OR AGAINST ROMNEY 


TOTAL 


For Obama 


Against 
Romney 


Both 


Unsure/ 
refused 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


71% 


23% 


6% 




57 


Health care costs 


89% 


11% 






57 


Gov't spending & budget 
deficit 


60% 


28% 


11% 




35 


Economy 


67% 


26% 


5% 


2% 


114 


Medicare & SS 


73% 


23% 


4% 




67 


Jobs 


77% 


20% 


1% 


1% 


78 


Other 


70% 


26% 


3% 




82 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


73% 


23% 


3% 


1% 


308 


Natl security issues 


79% 


19% 


3% 




36 


Education 


71% 


23% 


6% 




57 


Medicare / SS 


73% 


23% 


4% 




67 


Other 


59% 


33% 


8% 




22 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


73% 


23% 


4% 


1% 


481 


Unfavorable 


74% 


26% 






4 


No opinion 


59% 


41% 






5 


Never heard of 


100% 








1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


63% 


37% 






41 


Unfavorable 


73% 


22% 


4% 


1% 


416 


No opinion 


77% 


18% 


5% 




30 


Never heard of 


100% 








3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


74% 


21% 


4% 


1% 


459 


Unsure 


36% 


57% 


7% 




12 


Disapprove 


53% 


43% 


4% 




19 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


77% 


19% 


4% 


1% 


438 


Unsure 


61% 


13% 


26% 




6 


Disapprove 


35% 


62% 


3% 




46 


RBOJA3 APPROVE 
OBAMA / FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


78% 


18% 


4% 


1% 


378 


Unsure 


81% 


13% 


6% 




25 


Disapprove 


48% 


48% 


3% 


1% 


88 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


74% 


21% 


4% 


0% 


445 


Unsure 


59% 


32% 


6% 


3% 


24 


Disapprove 


55% 


45% 






21 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


74% 


22% 


4% 


1% 


471 


Unsure 


75% 


25% 






5 


Disapprove 


37% 


58% 


5% 




14 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


45% 


52% 


3% 




23 


Obama 


74% 


22% 


4% 


0% 


455 


Both 


29% 


34% 




36% 


2 


Neither 




100% 






1 


Unsure 


97% 


3% 






9 
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BOMVT 


BOMVT VOTE FOR OBAMA OR AGAINST ROMNEY 


TOTAL 


For Obama 


Against 
Romney 


Both 


Unsure/ 
refused 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


47% 


53% 






11 


Obama 


74% 


21% 


4% 


1% 


464 


Neither 


20% 


80% 






2 


Unsure 


53% 


47% 






13 


UAMnD7 DCTTCD 

HANUr/ Dt I I tn 

HANDLE /JOBS 


Romney 


45% 


53% 


2% 




32 


Obama 


75% 


20% 


4% 


0% 


442 


□ nth 

botn 








100% 


1 


Nether 


54% 


46% 






5 


Unsure 


55% 


45% 






9 


UtDVVv VVAIOntU 

DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


76% 


19% 


4% 


1% 


333 


Yes / watched news 
coverage 


66% 


26% 


7% 


1% 


84 


No 


62% 


35% 


2% 


1% 


73 


RROBAL 


Obama 


73% 


23% 


4% 


1% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


74% 


21% 


4% 


1% 


375 


Very likely 


67% 


30% 


4% 




90 


Somewhat likely 


82% 


18% 






19 


Already voted 


36% 


57% 


7% 




6 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


75% 


17% 


6% 


1% 


193 


Most likely 50% 


76% 


18% 


6% 


1% 


228 


Most likely 60% 


75% 


19% 


5% 


1% 


279 


Most likely 70% 


73% 


21% 


5% 


1% 


331 


100% of sample 


73% 


23% 


4% 


1% 


490 


TOTAL 


73% 


23% 


4% 


1% 


490 
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OTHCAN 


OTHCAN WOULD YOU CONSIDER 
VOTING FOR THE OTHER CANDIDATE 


TOTAL 


Yes 


No 


Unsure 


TOTAL 


14% 


81% 


5% 


973 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


21% 


76% 


3% 


196 


Midwest 


10% 


84% 


6% 


169 


South 


8% 


88% 


4% 


234 


South Central 


19% 


74% 


7% 


81 


Central Plains 


23% 


74% 


3% 


76 


Mountain States 


4% 


83% 


13% 


68 


West 


16% 


80% 


4% 


149 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUl Mid 


20% 


76% 


4% 


110 


rlUllUd 


8% 


86% 


6% 


66 


Texas 


21% 


70% 


9% 


61 


INcW TUlK 


23% 


77% 




51 


Rest of country 


13% 


83% 


5% 


686 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


14% 


78% 


8% 


276 


Toss-up 


12% 


84% 


4% 


394 


Safe Democrat 


17% 


80% 


3% 


303 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


8% 


87% 


5% 


272 


Ulllcl bLdlcb 


16% 


79% 


5% 


701 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ IcMipiUylllclll 


19% 


76% 


4% 


120 


/ y.y /o uiiciiipiuyiiicMi 


13% 


82% 


5% 


693 


1 floo than "70/ 
Lcbb Lllall / /o 

unemployment 


13% 


82% 


4% 


160 


URBAN URBAN CODE 


Rural 


11% 


83% 


6% 


128 


Suburban 


14% 


81% 


4% 


404 


Urban 


10% 


82% 


8% 


169 


GENDER GENDER 


Male 


16% 


78% 


6% 


465 


Female 


12% 


84% 


3% 


508 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


19% 


75% 


6% 


292 


Male / not employed 


11% 


82% 


7% 


173 


Female / employed 


13% 


85% 


2% 


260 


Female / not employed 


12% 


84% 


4% 


248 


RAGEBG AGE/C 


18-29 


20% 


73% 


7% 


121 


30-44 


16% 


79% 


5% 


282 


45-59 


15% 


82% 


3% 


250 


60 and older 


10% 


85% 


5% 


321 


RAGE RESPONDENT'S 
AGE/C 


18-34 


20% 


72% 


8% 


206 


35-44 


14% 


83% 


3% 


197 


45-64 


14% 


83% 


3% 


349 


65 or over 


9% 


85% 


6% 


212 


Unsure / refused 


9% 


91% 




9 
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OTHCAN 


OTHCAN WOULD YOU CONSIDER 
VOTING FOR THE OTHER CANDIDATE 


TOTAL 


Yes 


No 


Unsure 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


17% 


77% 


6% 


403 


45-64 


14% 


83% 


3% 


349 


65 or over 


9% 


85% 


6% 


221 


RR96 AGE /SEX 


Male / under 45 


22% 


71% 


7% 


207 


Male / 45+ 


11% 


83% 


6% 


259 


Female/ under 45 


12% 


84% 


4% 


196 


Female / 45+ 


12% 


85% 


3% 


312 


RRACE 

RESPONDENT'S 
RACE/C 


White 


16% 


79% 


5% 


732 


Black / African American 


6% 


92% 


2% 


115 


Hispanic /Latino 


10% 


84% 


5% 


88 


Other 


9% 


83% 


7% 


39 


GENRACE RACE BY 
GENDER 


White men 


18% 


75% 


7% 


349 


White women 


15% 


82% 


3% 


383 


Black men 


5% 


91% 


4% 


48 


Black women 


7% 


92% 


1% 


67 


Hispanic men 


15% 


80% 


5% 


46 


Hispanic women 


5% 


89% 


6% 


42 


WHITE SENIORS 


White seniors 


10% 


84% 


6% 


280 


Other 


16% 


80% 


4% 


693 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


14% 


80% 


6% 


393 


Independent 


26% 


68% 


6% 


154 


Democrat 


10% 


87% 


3% 


426 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


17% 


77% 


6% 


429 


Ticket splitter 


20% 


71% 


9% 


68 


Democrat 


11% 


86% 


3% 


477 


PARTISAN PARTISAN 


Hard GOP 


15% 


79% 


6% 


361 


Soft GOP 


24% 


71% 


5% 


72 


Ticket splitter 


22% 


70% 


8% 


64 


Soft DEM 


20% 


74% 


6% 


79 


Hard DEM 


10% 


88% 


3% 


397 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


14% 


81% 


5% 


545 


Moderate 


31% 


56% 


13% 


58 


Liberal 


12% 


86% 


3% 


370 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


9% 


83% 


7% 


183 


Somewhat conservative 


17% 


79% 


4% 


362 


Moderate / liberal 


14% 


82% 


4% 


428 


RPTYID98 TARGET 
GROUPS 


Republican 


14% 


80% 


6% 


393 


Independent 


26% 


68% 


6% 


154 


Conservative DEM 


12% 


86% 


2% 


117 


Mod / lib DEM 


9% 


87% 


4% 


309 



(cont.) 
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OTHCAN 


OTHCAN WOULD YOU CONSIDER 
VOTING FOR THE OTHER CANDIDATE 


TOTAL 


Yes 


No 


Unsure 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


9% 


88% 


3% 


314 


Mod / conservative DEM 


15% 


83% 


3% 


163 


Independent 


20% 


71% 


9% 


68 


Mod / liberal GOP 


32% 


64% 


4% 


51 


Conservative GOP 


15% 


79% 


6% 


377 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


12% 


85% 


3% 


139 


Yes 


18% 


77% 


5% 


72 


Unsure 


10% 


73% 


17% 


51 


No 


14% 


77% 


9% 


217 


No / strongly 


14% 


83% 


2% 


495 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


12% 


84% 


4% 


43 


High school graduate 


13% 


82% 


5% 


205 


Some college 


15% 


78% 


8% 


242 


College graduate 


15% 


82% 


3% 


484 


SEXEDUC SEX/ 
EDUCATION 


College men 


16% 


78% 


6% 


353 


Mai"i.aaIIoao coon 
!NUM UUIIcyc illcll 


17% 


77% 


7% 


112 


College women 


13% 


83% 


4% 


372 


Non-college women 


10% 


87% 


3% 


136 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IC IIUII OUIICUU 

graduate 


15% 


79% 


6% 


358 


Minority nnn-nnllpfip 

i v 1 1 1 1 u ii iy iiuii uui i cy c 

graduate 


11% 


84% 


6% 


131 


Others 


15% 


82% 


3% 


484 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


17% 


74% 


9% 


165 


\A/hi+o famala aaa-aaIIoao 
Millie Icflldlc MUM UUMcyc 

graduates 


13% 


83% 


4% 


193 


Minority male non-college 
graduates 


11% 


84% 


5% 


62 


Minority female 
non-college graduates 


10% 


84% 


7% 


69 


Other 


15% 


82% 


3% 


484 


WILLWIN WHO WILL 
WIN 


Romney 


14% 


80% 


6% 


365 


Obama 


13% 


84% 


3% 


522 


Other 




100% 




1 


Unsure / refused 


21% 


66% 


13% 


86 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


15% 


83% 


2% 


130 


Non-union household 


14% 


81% 


5% 


843 


RMARITAL MARITAL 
STATUS/C 


Single 


18% 


78% 


4% 


209 


Married 


14% 


80% 


6% 


558 


No longer married 


10% 


87% 


3% 


207 


MOMDAD PARENTS 


Dad 


18% 


73% 


10% 


153 


Mom 


16% 


83% 


2% 


167 



(cont.) 
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OTHCAN 


OTHCAN WOULD YOU CONSIDER 
VOTING FOR THE OTHER CANDIDATE 


TOTAL 


Yes 


No 


Unsure 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


18% 


76% 


6% 


237 


Married / no children 


11% 


83% 


6% 


321 


Divorced / children 


9% 


91% 




23 


Divorced / no children 


13% 


84% 


3% 


85 


Single / children 


18% 


75% 


8% 


44 


Single / no children 


18% 


79% 


2% 


165 


Other / mixed 


7% 


89% 


4% 


99 


GENMAR1 GENDER 
AND MARITAL 


Single women 


12% 


84% 


4% 


106 


Married women 


14% 


83% 


3% 


269 


No longer married 
women 


9% 


88% 


3% 


133 


Single men 


24% 


73% 


3% 


103 


Married men 


14% 


78% 


8% 


288 


No longer married men 


12% 


84% 


4% 


74 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


29% 


68% 


3% 


70 


White single women 


17% 


82% 


1% 


59 


White married men 


15% 


76% 


9% 


228 


Willie IlldlllcU WUIIIcll 


16% 


81% 


3% 


226 


Millie lIU lUliycl IlldlllcU 

men 


17% 


82% 


1% 


52 


White no longer married 
women 


11% 


85% 


4% 


99 


Other 


8% 


88% 


4% 


241 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


15% 


85% 




28 


Married mothers 


19% 


79% 


2% 


114 


No longer married 
mothers 


2% 


98% 




25 


Non-mothers 


14% 


81% 


5% 


807 


MOMRACE MOTHERS 
BY RACE 


White mothers 


20% 


78% 


2% 


115 


Non-white mothers 


6% 


93% 


1% 


52 


Non-mothers 


14% 


81% 


5% 


807 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


9% 


89% 


1% 


54 


Midrilp Hass 


14% 


81% 


5% 


727 


Low income 


15% 


80% 


5% 


186 


Working class 




100% 




4 


Unemployed 




61% 


39% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


9% 


89% 


1% 


54 


Middle class family 


14% 


80% 


6% 


509 


Middle class / not married 
or parent 


14% 


83% 


3% 


218 


Lower class 


14% 


80% 


6% 


193 



(cont.) 
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OTHCAN 


OTHCAN WOULD YOU CONSIDER 
VOTING FOR THE OTHER CANDIDATE 


TOTAL 


Yes 


No 


Unsure 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


16% 


83% 


1% 


189 


Protestant 


17% 


77% 


6% 


149 


baptist 


14% 


82% 


4% 


166 


Fundamentalist / 
Pentecostal 


14% 


77% 


9% 


165 


Other 


4% 


85% 


11% 


78 


No affiliation 


15% 


83% 


3% 


226 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


14% 


81% 


5% 


352 


At least once a month 


17% 


78% 


5% 


198 


Infrequently 


12% 


81% 


7% 


155 


Never 


11% 


86% 


3% 


20 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


18% 


80% 


1% 


90 


Active Protestant 


12% 


84% 


5% 


62 


Motive DdpilbL 


13% 


83% 


5% 


93 


Motive rUI lUdlllcMldllbt / 

Pentecostal 


13% 


78% 


9% 


86 


Active Other 


14% 


82% 


4% 


20 


Non-active 


14% 


81% 


5% 


623 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ I 
Ivldlc UUIII dydlll / 

evangelicals 


18% 


74% 


8% 


153 


Mala nAt AMaArialiAal 
Ivldlc IIUl cvdliycllOdl 


15% 


79% 


5% 


312 


Female bom again / 
evangelicals 


12% 


85% 


3% 


197 


Female not evangelical 


12% 


84% 


4% 


312 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


19% 


75% 


6% 


253 


Non-white Evangelical 


4% 


92% 


4% 


96 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


17% 


76% 


7% 


199 


Non-white conservative 

\j] ll lolldl lb 


3% 


94% 


3% 


52 


White non-conservative 
Christians 


25% 


75% 




54 


Non-white 

non-conservative 

Christians 


5% 


90% 


4% 


45 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


16% 


80% 


4% 


378 


Non-gun owner HH 


13% 


82% 


5% 


596 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


10% 


87% 


3% 


394 


Unsure 


14% 


77% 


9% 


63 


Wrong track 


17% 


77% 


6% 


517 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


16% 


78% 


6% 


438 


Undecided 


32% 


56% 


12% 


79 


Democrat 


9% 


88% 


3% 


456 



(cont.) 
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OTHCAN 


OTHCAN WOULD YOU CONSIDER 
VOTING FOR THE OTHER CANDIDATE 


TOTAL 


Yes 


No 


Unsure 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


10% 


81% 


10% 


66 


Health care costs 


18% 


82% 




74 


Gov't spending & budget 
deficit 


15% 


81% 


5% 


153 


Economy 


15% 


81% 


4% 


276 


Medicare & SS 


10% 


81% 


9% 


86 


Jobs 


15% 


82% 


4% 


149 


Other 


14% 


82% 


4% 


169 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


16% 


80% 


4% 


701 


Natl security issues 


13% 


83% 


4% 


70 


Education 


10% 


81% 


10% 


66 


Medicare / SS 


10% 


81% 


9% 


86 


Other 


1% 


90% 


9% 


50 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


14% 


83% 


3% 


523 


Unfavorable 


14% 


79% 


7% 


440 


No opinion 


22% 


74% 


4% 


10 


Never heard of 


100% 






1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


20% 


75% 


5% 


498 


Unfavorable 


7% 


90% 


3% 


430 


No opinion 


20% 


70% 


9% 


42 


Never heard of 


19% 


68% 


13% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


12% 


85% 


3% 


487 


Unsure 


38% 


56% 


6% 


14 


Disapprove 


16% 


78% 


7% 


472 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


12% 


85% 


3% 


467 


Unsure 


31% 


57% 


12% 


10 


Disapprove 


16% 


78% 


6% 


497 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


9% 


89% 


3% 


393 


Unsure 


20% 


71% 


9% 


36 


Disapprove 


18% 


76% 


6% 


545 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


12% 


86% 


2% 


495 


Unsure 


28% 


53% 


19% 


42 


Disapprove 


15% 


78% 


6% 


437 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


15% 


81% 


4% 


555 


Unsure 


27% 


58% 


15% 


20 


Disapprove 


12% 


82% 


6% 


398 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


19% 


75% 


6% 


491 


Obama 


8% 


89% 


3% 


465 


Both 


34% 


66% 




2 


Neither 


23% 


77% 




3 


Unsure 


48% 


43% 


10% 


12 
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OTHCAN 


OTHCAN WOULD YOU CONSIDER 
VOTING FOR THE OTHER CANDIDATE 


TOTAL 


Yes 


No 


Unsure 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


15% 


78% 


7% 


424 


Obama 


12% 


86% 


2% 


510 


Both 




61% 


39% 


6 


Neither 


69% 


31% 




5 


Unsure 


34% 


49% 


17% 


28 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


19% 


75% 


6% 


482 


Obama 


8% 


90% 


2% 


461 


□ nth 

botn 




100% 




2 


Ne ther 


24% 


76% 




7 


Unsure 


34% 


38% 


28% 


22 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


12% 


84% 


4% 


690 


Yes / watched news 
coverage 


18% 


76% 


6% 


151 


No 


20% 


74% 


7% 


132 


Unsure / refused 




100% 







RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


17% 


76% 


7% 


484 


Obama 


11% 


86% 


3% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


14% 


81% 


4% 


780 


Very likely 


13% 


80% 


7% 


159 


Somewhat likely 


16% 


81% 


3% 


25 


Already voted 




100% 




10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


8% 


90% 


2% 


405 


Most likely 50% 


8% 


90% 


2% 


502 


Most likely 60% 


9% 


89% 


2% 


605 


Most likely 70% 


10% 


87% 


3% 


702 


100% of sample 


14% 


81% 


5% 


973 


TOTAL 


14% 


81% 


5% 


973 
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RBOJA1 


RBOJA1 APPROVE OBAMA / 
ECONOMY/C 


TOTAL 


Approve 


Unsure 


Disapprove 


TOTAL 


48% 


1% 


51% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


56% 


2% 


43% 


200 


Midwest 


50% 


1% 


49% 


174 


South 


43% 


1% 


57% 


245 


South Central 


45% 


1% 


54% 


82 


Central Plains 


41% 


2% 


57% 


77 


Mountain States 


45% 




55% 


70 


West 


48% 


2% 


50% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUl Mid 


45% 


1% 


54% 


114 


rlUllUd 


32% 


3% 


65% 


69 


Texas 


42% 


1% 


57% 


62 


INcW TUlK 


65% 


1% 


34% 


54 


Rest of country 


49% 


1% 


50% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


45% 


0% 


55% 


285 


Toss-up 


46% 


1% 


53% 


402 


Safe Democrat 


52% 


2% 


46% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


44% 


1% 


55% 


278 


Ulllcl bLdlcb 


49% 


1% 


50% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ IcMipiUylllclll 


44% 


1% 


55% 


124 


/ y.y /o uiiciiipiuyiiicMi 


49% 


1% 


50% 


716 


1 floo than "70/ 
Lcbb Lllall / /o 

unemployment 


46% 


0% 


54% 


163 


URBAN URBAN CODE 


Rural 


40% 


0% 


59% 


135 


Suburban 


45% 


1% 


53% 


411 


Urban 


59% 


0% 


41% 


177 


GENDER GENDER 


Male 


43% 


1% 


56% 


481 


Female 


52% 


1% 


47% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


43% 


1% 


56% 


306 


Male / not employed 


43% 


2% 


55% 


175 


Female / employed 


59% 


1% 


40% 


265 


Female / not employed 


45% 


2% 


54% 


256 


RAGEBG AGE/C 


18-29 


60% 


2% 


38% 


126 


30-44 


56% 


0% 


43% 


291 


45-59 


43% 


1% 


56% 


256 


60 and older 


39% 


1% 


60% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


55% 


1% 


44% 


219 


35-44 


60% 


0% 


39% 


199 


45-64 


43% 


1% 


56% 


358 


65 or over 


37% 


2% 


61% 


218 


Unsure / refused 


31% 


2% 


66% 


10 
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RBOJA1 


RBOJA1 APPROVE OBAMA / 
ECONOMY/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


58% 


1% 


42% 


417 


45-64 


43% 


1% 


56% 


358 


65 or over 


37% 


2% 


61% 


228 


RR96 AGE /SEX 


Male / under 45 


51% 


1% 


48% 


216 


Male / 45+ 


36% 


1% 


62% 


266 


Female/ under 45 


65% 


0% 


35% 


202 


Female / 45+ 


44% 


2% 


55% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


40% 


1% 


59% 


752 


Black / African American 


90% 


1% 


9% 


120 


Hispanic /Latino 


58% 


1% 


41% 


90 


Other 


47% 


3% 


51% 


40 


GENRACE RACE BY 
GENDER 


White men 


35% 


1% 


63% 


361 


White women 


44% 


1% 


55% 


391 


Black men 


92% 




8% 


51 


Black women 


88% 


1% 


10% 


70 


Hispanic men 


53% 




47% 


47 


Hispanic women 


63% 


2% 


35% 


43 


WHITE SENIORS 


White seniors 


35% 


1% 


64% 


288 


Other 


53% 


1% 


46% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


8% 


1% 


91% 


401 


Independent 


42% 


2% 


56% 


171 


Democrat 


86% 


1% 


13% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


10% 


1% 


89% 


440 


Ticket splitter 


42% 


6% 


52% 


74 


Democrat 


82% 


1% 


17% 


490 


PARTISAN PARTISAN 


Hard GOP 


7% 


1% 


92% 


365 


Soft GOP 


17% 


1% 


83% 


78 


Ticket splitter 


37% 


6% 


57% 


72 


Soft DEM 


73% 


2% 


25% 


86 


Hard DEM 


87% 


0% 


12% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


24% 


1% 


75% 


561 


Moderate 


44% 


6% 


50% 


66 


Liberal 


83% 


1% 


16% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


16% 


1% 


83% 


189 


Somewhat conservative 


28% 


1% 


71% 


372 


Moderate / liberal 


77% 


1% 


21% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


8% 


1% 


91% 


401 


Independent 


42% 


2% 


56% 


171 


Conservative DEM 


80% 


1% 


20% 


121 


Mod / lib DEM 


89% 


1% 


10% 


310 
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RBOJA1 


RBOJA1 APPROVE OBAMA / 
ECONOMY/C 


TOTAL 


Approve 


Unsure 


Disapprove 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


89% 


0% 


11% 


318 


Mod / conservative DEM 


71% 


1% 


29% 


171 


Independent 


42% 


6% 


52% 


74 


Mod / liberal GOP 


37% 


1% 


62% 


56 


Conservative GOP 


6% 


1% 


93% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


12% 


1% 


87% 


140 


Yes 


12% 


1% 


87% 


75 


Unsure 


44% 


3% 


53% 


54 


No 


33% 


1% 


66% 


228 


No / strongly 


70% 


1% 


29% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


65% 


3% 


32% 


43 


High school graduate 


49% 


1% 


51% 


207 


Some college 


48% 


2% 


50% 


250 


College graduate 


46% 


1% 


54% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


42% 


1% 


57% 


367 


Mai"i.aaIIoao coon 
!NUM UUIIcyc illcll 


47% 


1% 


52% 


114 


College women 


51% 


1% 


48% 


385 


Non-college women 


56% 


1% 


43% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IC IIUII OUIICUU 

graduate 


40% 


2% 


59% 


367 


Minority nnn-nnllpfip 

i v 1 1 1 1 u ii iy iiuii uui i cy c 

graduate 


76% 


2% 


22% 


133 


Others 


46% 


1% 


54% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


36% 


1% 


63% 


169 


\A/hi+o famala aaa-aaIIoao 
Millie Icflldlc MUM UUMcyc 

graduates 


43% 


2% 


55% 


198 


Minority male non-college 
graduates 


75% 


1% 


25% 


63 


Minority female 
non-college graduates 


78% 


2% 


20% 


70 


Other 


46% 


1% 


54% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


8% 


0% 


92% 


368 


Obama 


77% 


2% 


22% 


535 


Other 






100% 


1 


Unsure / refused 


38% 


3% 


60% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


64% 


1% 


35% 


133 


Non-union household 


45% 


1% 


54% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


59% 


2% 


39% 


215 


Married 


41% 


1% 


58% 


576 


No longer married 


54% 


1% 


45% 


212 


MOMDAD PARENTS 


Dad 


42% 


1% 


58% 


160 


Mom 


50% 


1% 


49% 


170 



(cont.) 
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RBOJA1 


RBOJA1 APPROVE OBAMA / 
ECONOMY/C 


TOTAL 


Approve 


Unsure 


Disapprove 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


45% 


1% 


54% 


245 


Married / no children 


37% 


1% 


61% 


331 


Divorced / children 


36% 




64% 


23 


Divorced / no children 


58% 




42% 


88 


Single / children 


55% 


1% 


44% 


45 


Single / no children 


60% 


2% 


38% 


169 


Other / mixed 


56% 


2% 


42% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


65% 


2% 


34% 


109 


Married women 


43% 


1% 


55% 


276 


No longer married 
women 


59% 


1% 


40% 


136 


Single men 


54% 


2% 


45% 


106 


Married men 


38% 


1% 


61% 


300 


No longer married men 


47% 


1% 


52% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


39% 


2% 


59% 


72 


White single women 


57% 




43% 


61 


White married men 


33% 


1% 


66% 


236 


Willie IlldlllcU WUIIIcll 


37% 


1% 


62% 


230 


Millie lIU lUliycl IlldlllcU 

men 


42% 


1% 


57% 


54 


White no longer married 
women 


50% 


1% 


48% 


100 


Other 


71% 


1% 


27% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


61% 




39% 


28 


Married mothers 


49% 


1% 


50% 


117 


No longer married 
mothers 


46% 




54% 


25 


Non-mothers 


47% 


1% 


52% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


38% 


1% 


61% 


116 


Non-white mothers 


77% 




23% 


53 


Non-mothers 


47% 


1% 


52% 


833 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


53% 


1% 


46% 


54 


Midrilp Hass 


45% 


1% 


54% 


749 


Low income 


57% 


2% 


41% 


192 


Working class 


19% 




81% 


6 


Unemployed 


45% 




55% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


53% 


1% 


46% 


54 


Middle class family 


40% 


1% 


59% 


525 


Middle class / not married 
or parent 


57% 


1% 


42% 


224 


Lower class 


55% 


2% 


43% 


200 



(cont.) 
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RBOJA1 


RBOJA1 APPROVE OBAMA / 
ECONOMY/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


50% 


1% 


49% 


195 


Protestant 


37% 


1% 


63% 


154 


baptist 


47% 


1% 


52% 


173 


Fundamentalist / 
Pentecostal 


37% 


1% 


62% 


167 


Other 


42% 


1% 


57% 


81 


No affiliation 


63% 


2% 


36% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


39% 


1% 


61% 


362 


At least once a month 


45% 


2% 


53% 


203 


Infrequently 


52% 


1% 


47% 


158 


Never 


42% 


3% 


55% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


42% 




58% 


92 


Active Protestant 


36% 




64% 


64 


Motive DdpilbL 


43% 


1% 


55% 


96 


Motive rUI lUdlllcMldllbt / 

Pentecostal 


30% 


1% 


69% 


87 


Active Other 


39% 




61% 


22 


Non-active 


53% 


1% 


46% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ I 
Ivldlc UUIII dydlll / 

evangelicals 


32% 




68% 


154 


Ivldlc IIUl cvdliycllOdl 


48% 


2% 


50% 


327 


Female bom again / 
evangelicals 


39% 


1% 


60% 


205 


Female not evangelical 


60% 


1% 


39% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


23% 


1% 


77% 


259 


Non-white Evangelical 


72% 


1 % 


28% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


12% 


1% 


87% 


203 


Non-white conservative 

\j] ll lolldl lb 


56% 


1% 


42% 


55 


White non-conservative 
Christians 


59% 




41% 


JD 


Non-white 

non-conservative 

Christians 


90% 




10% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


30% 


1% 


69% 


394 


Non-gun owner HH 


59% 


1% 


40% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


93% 


1% 


6% 


399 


Unsure 


58% 


6% 


36% 


71 


Wrong track 


12% 


1% 


87% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


9% 


1% 


90% 


445 


Undecided 


43% 


2% 


55% 


98 


Democrat 


86% 


1% 


13% 


459 
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RBOJA1 


RBOJA1 APPROVE OBAMA / 
ECONOMY/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


79% 


4% 


17% 


69 


Health care costs 


72% 


2% 


26% 


74 


Gov't spending & budget 
deficit 


22% 


0% 


78% 


158 


Economy 


39% 


1% 


60% 


280 


Medicare & SS 


73% 


1% 


26% 


88 


Jobs 


52% 


1% 


47% 


151 


Other 


45% 


2% 


54% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


42% 


1% 


57% 


715 


Natl security issues 


49% 


2% 


49% 


73 


Education 


79% 


4% 


17% 


69 


Medicare / SS 


73% 


1% 


26% 


88 


Other 


36% 


2% 


62% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


86% 


1% 


13% 


532 


Unfavorable 


3% 


1% 


96% 


453 


No opinion 


33% 


10% 


57% 


18 


Never heard of 


100% 






1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


11% 


1% 


88% 


506 


Unfavorable 


88% 


1% 


12% 


439 


No opinion 


57% 


9% 


34% 


54 


Never heard of 


87% 




13% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


89% 


1% 


10% 


500 


Unsure 


40% 


17% 


43% 


19 


Disapprove 


5% 


1% 


94% 


484 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


96% 


0% 


4% 


399 


Unsure 


54% 


23% 


23% 


39 


Disapprove 


13% 


0% 


87% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


85% 


1% 


14% 


505 


Unsure 


52% 


11% 


37% 


48 


Disapprove 


5% 


1% 


95% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


82% 


1% 


17% 


567 


Unsure 


13% 


23% 


63% 


22 


Disapprove 


3% 


0% 


97% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


7% 


1% 


92% 


503 


Obama 


90% 


1% 


9% 


472 


Both 


66% 




34% 


2 


Neither 


11% 


8% 


80% 


9 


Unsure 


64% 


13% 


23% 


17 
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RBOJA1 


RBOJA1 APPROVE OBAMA / 
ECONOMY/C 


TOTAL 


Approve 


Unsure 


Disapprove 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


5% 


1% 


94% 


431 


Obama 


85% 


1% 


14% 


518 


Both 






100% 


6 


Neither 


8% 


6% 


87% 


13 


Unsure 


38% 


5% 


56% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


9% 


1% 


91% 


491 


Obama 


89% 


1% 


10% 


469 


□ nth 

botn 


100% 






2 


Ne ther 


38% 


6% 


56% 


13 


Unsure 


45% 


4% 


51% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


46% 


1% 


53% 


702 


Yes / watched news 
coverage 


53% 


2% 


45% 


158 


No 


47% 


3% 


49% 


142 


Unsure / refused 






100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


6% 


1% 


93% 


484 


Undecided 


36% 


6% 


58% 


30 


Obama 


89% 


1% 


9% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


47% 


1% 


52% 


797 


Very likely 


46% 


2% 


51% 


167 


Somewhat likely 


65% 


3% 


31% 


29 


Already voted 


50% 




50% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


45% 


0% 


55% 


405 


Most likely 50% 


43% 


0% 


56% 


502 


Most likely 60% 


44% 


0% 


56% 


605 


Most likely 70% 


46% 


0% 


54% 


702 


100% of sample 


48% 


1% 


51% 


1003 


TOTAL 


48% 


1% 


51% 


1003 
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RBOJA2 


RBOJA2 APPROVE OBAMA / FOREIGN 
POLICY/C 


TOTAL 


Approve 


Unsure 


Disapprove 


TOTAL 


48% 


6% 


46% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


57% 


4% 


39% 


200 


Midwest 


50% 


10% 


41% 


174 


South 


41% 


6% 


53% 


245 


South Central 


48% 


6% 


46% 


82 


Central Plains 


48% 


10% 


43% 


77 


Mountain States 


45% 


5% 


51% 


70 


West 


47% 


3% 


50% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUl Mid 


42% 


2% 


56% 


114 


rlUllUd 


34% 


10% 


56% 


69 


Texas 


45% 


8% 


47% 


62 


INcW TUlK 


67% 


6% 


27% 


54 


Rest of country 


49% 


6% 


45% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


42% 


6% 


52% 


285 


Toss-up 


48% 


7% 


45% 


402 


Safe Democrat 


52% 


5% 


43% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


46% 


8% 


46% 


278 


Ulllcl bLdlcb 


49% 


5% 


46% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ IcMipiUylllclll 


41% 


2% 


57% 


124 


/ y.y /o uiiciiipiuyiiicMi 


48% 


7% 


46% 


716 


1 floo than "70/ 
Lcbb Lllall / /o 

unemployment 


54% 


5% 


41% 


163 


URBAN URBAN CODE 


Rural 


39% 


8% 


53% 


135 


Suburban 


45% 


5% 


50% 


411 


Urban 


59% 


5% 


36% 


177 


GENDER GENDER 


Male 


43% 


5% 


52% 


481 


Female 


52% 


7% 


41% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


43% 


5% 


52% 


306 


Male / not employed 


44% 


5% 


51% 


175 


Female / employed 


58% 


6% 


36% 


265 


Female / not employed 


46% 


8% 


46% 


256 


RAGEBG AGE/C 


18-29 


60% 


14% 


26% 


126 


30-44 


52% 


6% 


42% 


291 


45-59 


44% 


3% 


52% 


256 


60 and older 


42% 


5% 


53% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


55% 


11% 


34% 


219 


35-44 


55% 


5% 


40% 


199 


45-64 


46% 


4% 


50% 


358 


65 or over 


38% 


5% 


56% 


218 


Unsure / refused 


37% 


4% 


59% 


10 
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RBOJA2 


RBOJA2 APPROVE OBAMA / FOREIGN 
POLICY/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


55% 


8% 


37% 


417 


45-64 


46% 


4% 


50% 


358 


65 or over 


38% 


5% 


57% 


228 


RR96 AGE /SEX 


Male / under 45 


48% 


7% 


45% 


216 


Male / 45+ 


40% 


3% 


57% 


266 


Female/ under 45 


62% 


10% 


28% 


202 


Female / 45+ 


46% 


5% 


49% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


43% 


5% 


52% 


752 


Black / African American 


76% 


12% 


12% 


120 


Hispanic /Latino 


58% 


4% 


38% 


90 


Other 


42% 


6% 


52% 


40 


GENRACE RACE BY 
GENDER 


White men 


38% 


5% 


58% 


361 


White women 


47% 


6% 


47% 


391 


Black men 


85% 


7% 


8% 


51 


Black women 


70% 


16% 


15% 


70 


Hispanic men 


44% 


5% 


52% 


47 


Hispanic women 


74% 


3% 


23% 


43 


WHITE SENIORS 


White seniors 


39% 


5% 


56% 


288 


Other 


51% 


7% 


42% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


10% 


6% 


84% 


401 


Independent 


46% 


8% 


46% 


171 


Democrat 


84% 


5% 


11% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


15% 


5% 


80% 


440 


Ticket splitter 


40% 


14% 


45% 


74 


Democrat 


78% 


6% 


16% 


490 


PARTISAN PARTISAN 


Hard GOP 


11% 


5% 


83% 


365 


Soft GOP 


26% 


3% 


71% 


78 


Ticket splitter 


33% 


11% 


55% 


72 


Soft DEM 


63% 


13% 


24% 


86 


Hard DEM 


85% 


5% 


10% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


26% 


6% 


68% 


561 


Moderate 


37% 


18% 


45% 


66 


Liberal 


83% 


4% 


13% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


18% 


4% 


78% 


189 


Somewhat conservative 


29% 


7% 


64% 


372 


Moderate / liberal 


76% 


6% 


18% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


10% 


6% 


84% 


401 


Independent 


46% 


8% 


46% 


171 


Conservative DEM 


73% 


6% 


21% 


121 


Mod / lib DEM 


88% 


5% 


7% 


310 
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RBOJA2 


RBOJA2 APPROVE OBAMA / FOREIGN 
POLICY/C 


TOTAL 


Approve 


Unsure 


Disapprove 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


87% 


4% 


9% 


318 


Mod / conservative DEM 


63% 


9% 


28% 


171 


Independent 


40% 


14% 


45% 


74 


Mod / liberal GOP 


52% 


2% 


46% 


56 


Conservative GOP 


10% 


5% 


85% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


15% 


3% 


82% 


140 


Yes 


11% 


7% 


83% 


75 


Unsure 


48% 


12% 


39% 


54 


No 


32% 


6% 


62% 


228 


No / strongly 


70% 


6% 


24% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


57% 


12% 


31% 


43 


High school graduate 


49% 


5% 


46% 


207 


Some college 


45% 


6% 


49% 


250 


College graduate 


48% 


6% 


46% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


42% 


5% 


53% 


367 


Mai"i.aaIIoao coon 
!NUM UUIIcyc illcll 


46% 


4% 


49% 


114 


College women 


52% 


7% 


42% 


385 


Non-college women 


53% 


8% 


39% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IC IIUII OUIICUU 

graduate 


40% 


5% 


55% 


367 


Minority nnn-nnllpfip 

i v 1 1 1 1 u ii iy iiuii uui i cy c 

graduate 


67% 


9% 


23% 


133 


Others 


48% 


6% 


46% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


39% 


4% 


56% 


169 


\A/hi+o famala aaa-aaIIoao 
Millie Icflldlc MUM UUMcyc 

graduates 


41% 


6% 


54% 


198 


Minority male non-college 
graduates 


60% 


6% 


33% 


63 


Minority female 
non-college graduates 


74% 


12% 


14% 


70 


Other 


48% 


6% 


46% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


11% 


3% 


86% 


368 


Obama 


75% 


7% 


18% 


535 


Other 






100% 


1 


Unsure / refused 


39% 


11% 


50% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


64% 


5% 


32% 


133 


Non-union household 


46% 


6% 


48% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


60% 


10% 


30% 


215 


Married 


42% 


5% 


53% 


576 


No longer married 


51% 


4% 


44% 


212 


MOMDAD PARENTS 


Dad 


42% 


4% 


55% 


160 


Mom 


52% 


8% 


41% 


170 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



RBOJA2 


RBOJA2 APPROVE OBAMA / FOREIGN 
POLICY/C 


TOTAL 


Approve 


Unsure 


Disapprove 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


45% 


5% 


50% 


245 


Married / no children 


40% 


5% 


55% 


331 


Divorced / children 


50% 




50% 


23 


Divorced / no children 


55% 


6% 


38% 


88 


Single / children 


56% 


15% 


30% 


45 


Single / no children 


62% 


9% 


30% 


169 


Other / mixed 


47% 


4% 


49% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


67% 


12% 


22% 


109 


Married women 


44% 


7% 


49% 


276 


No longer married 
women 


58% 


4% 


39% 


136 


Single men 


54% 


8% 


38% 


106 


Married men 


41% 


3% 


56% 


300 


No longer married men 


39% 


6% 


55% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


41% 


7% 


51% 


72 


White single women 


68% 


11% 


21% 


61 


White married men 


37% 


4% 


59% 


236 


Willie IlldlllcU WUIIIcll 


39% 


6% 


56% 


230 


Millie lIU lUliycl IlldlllcU 

men 


35% 


4% 


61% 


54 


White no longer married 
women 


53% 


4% 


43% 


100 


Other 


64% 


8% 


28% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


63% 


16% 


21% 


28 


Married mothers 


47% 


7% 


46% 


117 


No longer married 
mothers 


63% 




37% 


25 


Non-mothers 


47% 


6% 


47% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


44% 


6% 


50% 


116 


Non-white mothers 


69% 


10% 


21% 


53 


Non-mothers 


47% 


6% 


47% 


833 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


47% 


1% 


52% 


54 


Midrilp Hass 


48% 


5% 


47% 


749 


Low income 


51% 


10% 


39% 


192 


Working class 


2% 


17% 


81% 


6 


Unemployed 


45% 




55% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


47% 


1% 


52% 


54 


Middle class family 


44% 


4% 


52% 


525 


Middle class / not married 
or parent 


56% 


8% 


36% 


224 


Lower class 


50% 


10% 


41% 


200 
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THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



RBOJA2 


RBOJA2 APPROVE OBAMA / FOREIGN 
POLICY/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


48% 


4% 


48% 


195 


Protestant 


48% 


3% 


48% 


154 


baptist 


43% 


5% 


52% 


173 


Fundamentalist / 
Pentecostal 


36% 


10% 


54% 


167 


Other 


39% 


8% 


54% 


81 


No affiliation 


63% 


7% 


30% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


37% 


7% 


56% 


362 


At least once a month 


51% 


3% 


45% 


203 


Infrequently 


50% 


5% 


45% 


158 


Never 


58% 




42% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


38% 


3% 


59% 


92 


Active Protestant 


43% 


3% 


55% 


64 


Motive DdpilbL 


37% 


9% 


54% 


96 


Motive rUI lUdlllcMldllbt / 

Pentecostal 


29% 


12% 


59% 


87 


Active Other 


42% 


15% 


44% 


22 


Non-active 


54% 


5% 


41% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ I 
Ivldlc UUIII dydlll / 

evangelicals 


31% 


5% 


63% 


154 


Mala nAt AMaArialiAal 
Ivldlc IIUl cvdliycllOdl 


49% 


5% 


46% 


327 


Female bom again / 
evangelicals 


38% 


6% 


56% 


205 


Female not evangelical 


61% 


8% 


31% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


26% 


5% 


69% 


259 


Non-white Evangelical 


59% 


9% 


33% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


16% 


5% 


79% 


203 


Non-white conservative 

\j] ll lolldl lb 


48% 


9% 


43% 


55 


White non-conservative 
Christians 


62% 


4% 


33% 


JD 


Non-white 

non-conservative 

Christians 


71% 


9% 


20% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


34% 


4% 


62% 


394 


Non-gun owner HH 


57% 


7% 


36% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


88% 


4% 


8% 


399 


Unsure 


56% 


23% 


21% 


71 


Wrong track 


17% 


6% 


78% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


13% 


5% 


83% 


445 


Undecided 


43% 


13% 


44% 


98 


Democrat 


83% 


6% 


11% 


459 
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RBOJA2 


RBOJA2 APPROVE OBAMA / FOREIGN 
POLICY/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


79% 


12% 


9% 


69 


Health care costs 


71% 


2% 


27% 


74 


Gov't spending & budget 
deficit 


29% 


3% 


68% 


158 


Economy 


43% 


6% 


52% 


280 


Medicare & SS 


62% 


12% 


26% 


88 


Jobs 


50% 


6% 


43% 


151 


Other 


43% 


5% 


52% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


44% 


5% 


51% 


715 


Natl security issues 


49% 


2% 


49% 


73 


Education 


79% 


12% 


9% 


69 


Medicare / SS 


62% 


12% 


26% 


88 


Other 


36% 


9% 


55% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


83% 


7% 


10% 


532 


Unfavorable 


8% 


4% 


87% 


453 


No opinion 


15% 


25% 


60% 


18 


Never heard of 


100% 






1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


16% 


5% 


80% 


506 


Unfavorable 


86% 


5% 


9% 


439 


No opinion 


36% 


25% 


39% 


54 


Never heard of 


87% 




13% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


84% 


7% 


9% 


500 


Unsure 


51% 


23% 


26% 


19 


Disapprove 


10% 


5% 


85% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


86% 


6% 


8% 


477 


Unsure 


11% 


71% 


18% 


12 


Disapprove 


14% 


5% 


82% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


90% 


4% 


6% 


399 


Unsure 


42% 


44% 


14% 


39 


Disapprove 


19% 


5% 


76% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


82% 


6% 


11% 


505 


Unsure 


46% 


24% 


30% 


48 


Disapprove 


10% 


4% 


87% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


78% 


7% 


15% 


567 


Unsure 


6% 


41% 


53% 


22 


Disapprove 


9% 


3% 


88% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


13% 


5% 


82% 


503 


Obama 


86% 


6% 


9% 


472 


Both 


36% 


64% 




2 


Neither 


18% 


8% 


74% 


9 


Unsure 


43% 


41% 


16% 


17 
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RBOJA2 


RBOJA2 APPROVE OBAMA / FOREIGN 
POLICY/C 


TOTAL 


Approve 


Unsure 


Disapprove 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


9% 


3% 


87% 


431 


Obama 


82% 


7% 


11% 


518 


Both 




39% 


61% 


6 


Neither 


11% 


6% 


83% 


13 


Unsure 


45% 


20% 


36% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


15% 


4% 


81% 


491 


Obama 


84% 


7% 


10% 


469 


□ nth 

botn 


36% 




64% 


2 


Ne ther 


38% 


6% 


56% 


13 


Unsure 


32% 


28% 


40% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


46% 


4% 


50% 


702 


Yes / watched news 
coverage 


58% 


5% 


36% 


158 


No 


46% 


16% 


38% 


142 


Unsure / refused 






100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


11% 


5% 


85% 


484 


Undecided 


29% 


25% 


47% 


30 


Obama 


86% 


6% 


8% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


48% 


5% 


47% 


797 


Very likely 


50% 


8% 


41% 


167 


Somewhat likely 


34% 


19% 


47% 


29 


Already voted 


61% 




39% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


48% 


2% 


49% 


405 


Most likely 50% 


46% 


4% 


51% 


502 


Most likely 60% 


46% 


4% 


50% 


605 


Most likely 70% 


48% 


4% 


49% 


702 


100% of sample 


48% 


6% 


46% 


1003 


TOTAL 


48% 


6% 


46% 


1003 
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RBOJA3 


RBOJA3 APPROVE OBAMA / FEDERAL 
BUDGET & SPENDING/C 


TOTAL 


Approve 


Unsure 


Disapprove 


TOTAL 


40% 


4% 


56% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


46% 


3% 


51% 


200 


Midwest 


44% 


5% 


51% 


174 


South 


35% 


4% 


61% 


245 


South Central 


34% 


3% 


64% 


82 


Central Plains 


29% 


5% 


66% 


77 


Mountain States 


39% 


6% 


55% 


70 


West 


44% 


3% 


54% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUl Mid 


37% 


2% 


60% 


114 


rlUllUd 


27% 


7% 


67% 


69 


Texas 


32% 


3% 


65% 


62 


INcW TUlK 


53% 


5% 


42% 


54 


Rest of country 


41% 


4% 


55% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


35% 


3% 


61% 


285 


Toss-up 


39% 


5% 


56% 


402 


Safe Democrat 


45% 


3% 


52% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


38% 


5% 


58% 


278 


Ulllcl bLdlcb 


41% 


4% 


56% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ IcMipiUylllclll 


36% 


2% 


62% 


124 


/ y.y /o uiiciiipiuyiiicMi 


41% 


4% 


54% 


716 


1 floo than "70/ 
Lcbb Lllall / /o 

unemployment 


37% 


3% 


60% 


163 


URBAN URBAN CODE 


Rural 


34% 


3% 


62% 


135 


Suburban 


36% 


2% 


62% 


411 


Urban 


51% 


5% 


44% 


177 


GENDER GENDER 


Male 


36% 


4% 


60% 


481 


Female 


44% 


4% 


53% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


35% 


3% 


62% 


306 


Male / not employed 


37% 


6% 


57% 


175 


Female / employed 


51% 


4% 


45% 


265 


Female / not employed 


36% 


4% 


60% 


256 


RAGEBG AGE/C 


18-29 


46% 


7% 


47% 


126 


30-44 


45% 


4% 


51% 


291 


45-59 


38% 


3% 


59% 


256 


60 and older 


34% 


4% 


62% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


41% 


6% 


54% 


219 


35-44 


50% 


4% 


46% 


199 


45-64 


39% 


3% 


58% 


358 


65 or over 


32% 


4% 


64% 


218 


Unsure / refused 


34% 


2% 


64% 


10 
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RBOJA3 APPROVE OBAMA / FEDERAL 
BUDGET & SPENDING/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


45% 


5% 


50% 


417 


45-64 


39% 


3% 


58% 


358 


65 or over 


32% 


4% 


64% 


228 


RR96 AGE /SEX 


Male / under 45 


38% 


5% 


57% 


216 


Male / 45+ 


34% 


3% 


63% 


266 


Female/ under 45 


52% 


5% 


42% 


202 


Female / 45+ 


38% 


3% 


59% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


32% 


4% 


64% 


752 


Black / African American 


82% 


7% 


11% 


120 


Hispanic /Latino 


50% 


2% 


48% 


90 


Other 


35% 


6% 


59% 


40 


GENRACE RACE BY 
GENDER 


White men 


28% 


4% 


68% 


361 


White women 


36% 


3% 


61% 


391 


Black men 


84% 


6% 


10% 


51 


Black women 


80% 


8% 


12% 


70 


Hispanic men 


50% 


3% 


47% 


47 


Hispanic women 


51% 


2% 


48% 


43 


WHITE SENIORS 


White seniors 


31% 


3% 


66% 


288 


Other 


43% 


4% 


52% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


5% 


2% 


93% 


401 


Independent 


29% 


6% 


65% 


171 


Democrat 


76% 


5% 


19% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


5% 


2% 


92% 


440 


Ticket splitter 


29% 


13% 


58% 


74 


Democrat 


72% 


4% 


24% 


490 


PARTISAN PARTISAN 


Hard GOP 


3% 


2% 


95% 


365 


Soft GOP 


10% 


3% 


87% 


78 


Ticket splitter 


28% 


8% 


63% 


72 


Soft DEM 


53% 


10% 


37% 


86 


Hard DEM 


78% 


4% 


18% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


21% 


3% 


76% 


561 


Moderate 


33% 


8% 


58% 


66 


Liberal 


69% 


4% 


27% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


14% 


3% 


83% 


189 


Somewhat conservative 


25% 


3% 


72% 


372 


Moderate / liberal 


64% 


5% 


31% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


5% 


2% 


93% 


401 


Independent 


29% 


6% 


65% 


171 


Conservative DEM 


74% 


4% 


22% 


121 


Mod / lib DEM 


77% 


5% 


18% 


310 
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Approve 
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PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


76% 


4% 


20% 


318 


Mod / conservative DEM 


65% 


4% 


31% 


171 


Independent 


29% 


13% 


58% 


74 


Mod / liberal GOP 


20% 


3% 


78% 


56 


Conservative GOP 


3% 


2% 


94% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


12% 


3% 


86% 


140 


Yes 


5% 


1% 


94% 


75 


Unsure 


35% 


9% 


55% 


54 


No 


27% 


4% 


69% 


228 


No / strongly 


59% 


4% 


37% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


50% 


7% 


43% 


43 


High school graduate 


39% 


2% 


59% 


207 


Some college 


38% 


6% 


56% 


250 


College graduate 


40% 


4% 


56% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


35% 


5% 


60% 


367 


Mai"i.aaIIoao coon 
!NUM UUIIcyc illcll 


36% 


2% 


61% 


114 


College women 


43% 


4% 


53% 


385 


Non-college women 


45% 


3% 


52% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IC IIUII OUIICUU 

graduate 


30% 


3% 


67% 


367 


Minority nnn-nnllpfip 

i v 1 1 1 1 u ii iy iiuii uui i cy c 

graduate 


66% 


6% 


28% 


133 


Others 


40% 


4% 


56% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


26% 


3% 


71% 


169 


\A/hi+o famala aaa-aaIIoao 
Millie Icflldlc MUM UUMcyc 

graduates 


34% 


4% 


62% 


198 


Minority male non-college 
graduates 


66% 


5% 


29% 


63 


Minority female 
non-college graduates 


66% 


7% 


27% 


70 


Other 


40% 


4% 


56% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


4% 


2% 


94% 


368 


Obama 


66% 


5% 


29% 


535 


Other 






100% 


1 


Unsure / refused 


30% 


7% 


62% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


59% 


4% 


36% 


133 


Non-union household 


37% 


4% 


59% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


48% 


6% 


46% 


215 


Married 


34% 


3% 


63% 


576 


No longer married 


47% 


3% 


50% 


212 


MOMDAD PARENTS 


Dad 


31% 


5% 


65% 


160 


Mom 


40% 


4% 


55% 


170 
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Approve 


Unsure 
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BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


35% 


5% 


60% 


245 


Married / no children 


33% 


2% 


64% 


331 


Divorced / children 


21% 


5% 


74% 


23 


Divorced / no children 


51% 


3% 


46% 


88 


Single / children 


43% 


5% 


53% 


45 


Single / no children 


49% 


6% 


44% 


169 


Other / mixed 


49% 


4% 


47% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


53% 


5% 


42% 


109 


Married women 


37% 


3% 


60% 


276 


No longer married 
women 


50% 


3% 


46% 


136 


Single men 


43% 


6% 


51% 


106 


Married men 


32% 


3% 


65% 


300 


No longer married men 


41% 


4% 


56% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


28% 


5% 


67% 


72 


White single women 


44% 


4% 


52% 


61 


White married men 


26% 


3% 


70% 


236 


Willie IlldlllcU WUIIIcll 


31% 


3% 


66% 


230 


Millie lIU lUliycl IlldlllcU 

men 


33% 


5% 


62% 


54 


White no longer married 
women 


42% 


3% 


55% 


100 


Other 


63% 


5% 


32% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


47% 




53% 


28 


Married mothers 


40% 


5% 


55% 


117 


No longer married 
mothers 


35% 


5% 


60% 


25 


Non-mothers 


40% 


4% 


56% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


30% 


4% 


66% 


116 


Non-white mothers 


64% 


4% 


32% 


53 


Non-mothers 


40% 


4% 


56% 


833 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


40% 


5% 


55% 


54 


Midrilp Hass 


38% 


3% 


59% 


749 


Low income 


48% 


6% 


46% 


192 


Working class 


2% 


17% 


81% 


6 


Unemployed 


45% 




55% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


40% 


5% 


55% 


54 


Middle class family 


34% 


3% 


63% 


525 


Middle class / not married 
or parent 


48% 


4% 


48% 


224 


Lower class 


47% 


6% 


47% 


200 
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RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


39% 


2% 


59% 


195 


Protestant 


31% 


2% 


67% 


154 


baptist 


44% 


2% 


54% 


173 


Fundamentalist / 
Pentecostal 


33% 


5% 


62% 


167 


Other 


36% 


2% 


62% 


81 


No affiliation 


50% 


8% 


42% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


34% 


3% 


63% 


362 


At least once a month 


42% 


3% 


55% 


203 


Infrequently 


38% 


2% 


60% 


158 


Never 


37% 




63% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


34% 


2% 


63% 


92 


Active Protestant 


32% 




68% 


64 


Motive DdpilbL 


40% 


2% 


57% 


96 


Motive rUI lUdlllcMldllbt / 

Pentecostal 


26% 


8% 


67% 


87 


Active Other 


42% 


3% 


55% 


22 


Non-active 


43% 


4% 


53% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ I 
Ivldlc UUIII dydlll / 

evangelicals 


30% 


3% 


67% 


154 


Mala nAt AMaArialiAal 
Ivldlc IIUl cvdliycllOdl 


39% 


4% 


57% 


327 


Female bom again / 
evangelicals 


36% 


3% 


61% 


205 


Female not evangelical 


49% 


4% 


47% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


20% 


2% 


78% 


259 


Non-white Evangelical 


66% 


6% 


27% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


11% 


2% 


88% 


203 


Non-white conservative 

\j] ll lolldl lb 


54% 


7% 


39% 


55 


White non-conservative 
Christians 


54% 


3% 


43% 


JD 


Non-white 

non-conservative 

Christians 


81% 


5% 


14% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


26% 


4% 


70% 


394 


Non-gun owner HH 


49% 


4% 


47% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


81% 


4% 


15% 


399 


Unsure 


41% 


15% 


44% 


71 


Wrong track 


9% 


2% 


89% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


4% 


2% 


94% 


445 


Undecided 


34% 


10% 


57% 


98 


Democrat 


76% 


5% 


19% 


459 
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RBOJA3 


RBOJA3 APPROVE OBAMA / FEDERAL 
BUDGET & SPENDING/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


71% 


5% 


24% 


69 


Health care costs 


63% 


4% 


33% 


74 


Gov't spending & budget 
deficit 


14% 


1% 


84% 


158 


Economy 


35% 


3% 


63% 


280 


Medicare & SS 


54% 


14% 


32% 


88 


Jobs 


46% 


2% 


52% 


151 


Other 


38% 


4% 


59% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


36% 


2% 


62% 


715 


Natl security issues 


39% 


6% 


55% 


73 


Education 


71% 


5% 


24% 


69 


Medicare / SS 


54% 


14% 


32% 


88 


Other 


35% 


5% 


60% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


73% 


5% 


21% 


532 


Unfavorable 


1% 


2% 


97% 


453 


No opinion 


26% 


7% 


68% 


18 


Never heard of 


100% 






1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


7% 


2% 


91% 


506 


Unfavorable 


77% 


5% 


18% 


439 


No opinion 


43% 


13% 


45% 


54 


Never heard of 


87% 




13% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


77% 


5% 


18% 


500 


Unsure 


19% 


15% 


66% 


19 


Disapprove 


3% 


2% 


95% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


80% 


4% 


15% 


477 


Unsure 


6% 


78% 


17% 


12 


Disapprove 


3% 


2% 


95% 


514 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


74% 


5% 


22% 


505 


Unsure 


27% 


21% 


52% 


48 


Disapprove 


3% 


1% 


96% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


69% 


5% 


26% 


567 


Unsure 


12% 


33% 


55% 


22 


Disapprove 


1% 


1% 


98% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


3% 


2% 


94% 


503 


Obama 


79% 


5% 


17% 


472 


Both 




29% 


71% 


2 


Neither 




8% 


92% 


9 


Unsure 


59% 


24% 


17% 


17 
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RBOJA3 


RBOJA3 APPROVE OBAMA / FEDERAL 
BUDGET & SPENDING/C 


TOTAL 


Approve 


Unsure 


Disapprove 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


2% 


2% 


96% 


431 


Obama 


73% 


5% 


22% 


518 


Both 






100% 


6 


Neither 


8% 


6% 


87% 


13 


Unsure 


24% 


20% 


56% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


5% 


2% 


93% 


491 


Obama 


77% 


5% 


18% 


469 


□ nth 

botn 


64% 




36% 


2 


Ne ther 


19% 


24% 


56% 


13 


Unsure 


24% 


19% 


57% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


41% 


3% 


57% 


702 


Yes / watched news 
coverage 


40% 


5% 


55% 


158 


No 


35% 


9% 


56% 


142 


Unsure / refused 






100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


3% 


2% 


95% 


484 


Undecided 


22% 


12% 


65% 


30 


Obama 


77% 


5% 


18% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


40% 


3% 


57% 


797 


Very likely 


36% 


5% 


59% 


167 


Somewhat likely 


55% 


7% 


38% 


29 


Already voted 


53% 


8% 


39% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


42% 


3% 


55% 


405 


Most likely 50% 


40% 


4% 


56% 


502 


Most likely 60% 


40% 


3% 


57% 


605 


Most likely 70% 


40% 


3% 


56% 


702 


100% of sample 


40% 


4% 


56% 


1003 


TOTAL 


40% 


4% 


56% 


1003 
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RBOJA4 


RB0JA4 APPROVE OBAMA / TAXES/C 


TOTAL 


Approve 


Unsure 


Disapprove 


TOTAL 


49% 


5% 


46% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI II IcdbL 


57% 


3% 


41% 


200 


IVIIUWcbL 


54% 


5% 


41% 


174 


cini ith 
OUULl 1 


45% 


6% 


49% 


245 


Qni ith Pnntral 
OUULl 1 llldl 


42% 


9% 


49% 


82 


1""* antral Plaino 
Oel llldl r Idll lb 


40% 


9% 


51% 


77 


Mai mta in Qtatao 
IVIUUIIldlll OldLcb 


47% 


7% 


46% 


70 


Woct 


47% 


4% 


49% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


43% 


2% 


55% 


114 


Florida 


36% 


10% 


54% 


69 


Texas 


43% 


10% 


47% 


62 


New York 


61% 


7% 


32% 


54 


Rest of country 


51% 


5% 


45% 


705 


RG2012 STATES BY 
2012 STATUS 


Cafp Rpnnhlipan 


43% 


7% 


49% 


285 


Tn^-un 

1 UOa U[J 


50% 


5% 


45% 


402 




52% 


4% 


45% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 vLv V 1 ULI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 
States 


48% 


6% 


46% 


278 


Other states 


49% 


5% 


46% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


41% 


3% 


56% 


124 


7-9.9% unemployment 


51% 


6% 


44% 


716 


Less than 7% 
unemployment 


46% 


5% 


48% 


163 


I IRRAM I IRRAM mr>F 
UnDm UnDttlM ouuc 


Rural 
nUldl 


43% 


5% 


53% 


135 


Qi ihi irhan 
OUUUiUdll 


46% 


4% 


50% 


411 


Urban 


58% 


6% 


37% 


177 


GENDER GENDER 


Male 


45% 


3% 


52% 


481 


ParYiala 
rellldlc 


53% 


7% 


40% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Mala / amnlnuorl 
IVIdle / GlllUIUycU 


42% 


3% 


55% 


306 


Mala / nnt omnln\/oH 
IVIdle / 1 IUL ell IjJIUycU 


49% 


4% 


47% 


175 


rcllldlc / cllipiUycU 


62% 


6% 


32% 


265 


Famala / nnt omnlrtwoH 
rci i idle / 1 iul en luiuyeu 


43% 


8% 


49% 


256 


RAGEBG AGE/C 


18-29 


54% 


9% 


37% 


126 


30-44 


58% 


6% 


36% 


291 


45-59 


44% 


4% 


52% 


256 


60 and older 


42% 


5% 


54% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


53% 


6% 


40% 


219 


35-44 


61% 


7% 


32% 


199 


45-64 


45% 


3% 


52% 


358 


65 or over 


40% 


6% 


54% 


218 


Unsure / refused 


27% 


7% 


66% 


10 
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RBOJA4 


RB0JA4 APPROVE OBAMA / TAXES/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RAGEFL 

RESPONDENT'S 

AGE/C 


iQAA 

10-44 


57% 


7% 


36% 


417 


AC GA 


45% 


3% 


52% 


358 


65 or over 


39% 


6% 


55% 


228 


□ Df)C APC / CCV 

nriyo Abt / otA 


Male / under 45 


49% 


4% 


47% 


216 


Male / 4o+ 


41% 


3% 


56% 


266 


Female / under 45 


66% 


10% 


25% 


202 


Female / 45+ 


44% 


5% 


50% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


41% 


5% 


54% 


752 


Black/ African American 


92% 


2% 


6% 


120 


Hispanic / Latino 


53% 


8% 


39% 


90 


umer 


53% 


8% 


39% 


40 


rCMDAPC DATE DV 

GENDER 


White men 


38% 


4% 


58% 


361 


White women 


44% 


6% 


49% 


391 


Black men 


91% 


3% 


7% 


51 


Black women 


93% 


2% 


5% 


70 


Hispanic men 


48% 




52% 


47 


Hispanic women 


59% 


17% 


23% 


43 


Vvhl 1 1 otNIUno 


White seniors 


38% 


4% 


57% 


288 


utner 


53% 


6% 


41% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


11% 


5% 


84% 


401 


Independent 


45% 


6% 


49% 


171 


Democrat 


85% 


5% 


9% 


431 


DDADTV I ICI IAI \/OTC 

nrAH I Y UoUAL VU 1 1 

BEHAVIOR/C 


Republican 


13% 


5% 


82% 


440 


Ticket splitter 


46% 


11% 


43% 


74 


Democrat 


81% 


5% 


14% 


490 


DADTICAM DADTICAM 

rAn I loAN rAn I loAN 


LJ^rfJ PHD 

riara bUr 


10% 


4% 


86% 


365 


oOTT our 


22% 


8% 


69% 


78 


Ticket splitter 


40% 


10% 


50% 


72 


oOTT UtM 


71% 


8% 


21% 


86 


nara utivi 


86% 


4% 


9% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


28% 


4% 


68% 


561 


Moderate 


39% 


12% 


49% 


66 


1 ihpr?il 


82% 


6% 


12% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


17% 


3% 


81% 


189 


Somewhat conservative 


34% 


5% 


62% 


372 


Moderate / liberal 


75% 


7% 


18% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


11% 


5% 


84% 


401 


Independent 


45% 


6% 


49% 


171 


Conservative DEM 


83% 


2% 


15% 


121 


Mod / lib DEM 


86% 


6% 


7% 


310 
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RBOJA4 


RB0JA4 APPROVE OBAMA / TAXES/C 


TOTAL 


Approve 


Unsure 


Disapprove 


PARIDEOL PARTY/ 
IDEOLOGY 


LlDeral Utlvl 


86% 


6% 


8% 


318 


Mod / conservative DEM 


72% 


3% 


25% 


171 


Independent 


46% 


11% 


43% 


74 


MOu / IIDeral bUr 


32% 


12% 


56% 


56 


Conservative GOP 


10% 


3% 


86% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


11% 


3% 


86% 


140 


Yes 


9% 


3% 


87% 


75 


Unsure 


56% 


11% 


33% 


54 


Ma 
NO 


36% 


8% 


56% 


228 


No / strongly 


70% 


4% 


26% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


64% 


2% 


34% 


43 


High school graduate 


48% 


3% 


49% 


207 


Some college 


47% 


8% 


44% 


250 


I""*aIIaaa rir^HiiatA 
OUIIcyc yidUUdLc 


49% 


5% 


47% 


503 


OCAEUUv OCA / 

EDUCATION 


uuiicyc IIICll 


44% 


4% 


52% 


367 


Non-college men 


48% 


1% 


51% 


114 


College women 


52% 


8% 


40% 


385 


Nnn-pnllpnp wnmpn 


54% 


4% 


42% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


40% 


5% 


55% 


367 


Minority non-college 
graduate 


74% 


8% 


18% 


133 


Othpr^ 


49% 


5% 


47% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pnllpnp 

V v I II LC I I IQIC MUM OUIIUUU 

graduates 


37% 


5% 


58% 


169 


White female non-college 
graduates 


42% 


5% 


53% 


198 


Minnritv malts r\r\n-nrt\\pno 

IVIIIlUMly IlldlC MUM UUMcyc 

graduates 


73% 


2% 


25% 


63 


Minority female 
non-college graduates 


76% 


13% 


11% 


70 


umer 


49% 


5% 


47% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


12% 


4% 


85% 


368 


Obama 


76% 


5% 


18% 


535 


umer 






100% 


1 


I IrKi icp / rpfi i^pH 


38% 


10% 


53% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


69% 


1% 


29% 


133 


Non-union household 


46% 


6% 


49% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


59% 


7% 


35% 


215 


Married 


44% 


4% 


52% 


576 


No longer married 


51% 


7% 


42% 


212 


MOMDAD PARENTS 


Dad 


46% 


3% 


51% 


160 


Mom 


55% 


6% 


39% 


170 
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RBOJA4 


RBOJA4 APPROVE OBAMA / TAXES/C 


TOTAL 


Approve 


Unsure 


Disapprove 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


49% 


5% 


45% 


245 


Married / no children 


41% 


3% 


57% 


331 


Divorced / children 


43% 




57% 


23 


Divorced / no children 


52% 


8% 


40% 


88 


Single /children 


64% 


3% 


33% 


45 


Single / no children 


57% 


8% 


35% 


169 


Other / mixed 


53% 


8% 


39% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


71% 


7% 


21% 


109 


Married women 


45% 


5% 


49% 


276 


No longer married 
women 


53% 


9% 


38% 


136 


Single men 


46% 


6% 


48% 


106 


Married men 


43% 


3% 


54% 


300 


INU IUiILJcI IlldlllcU lllcll 


49% 


2% 


49% 


76 


fSFMMAR9 flFMriFR 
uciMivirtn^ vjdiNucn, 

MARITAL, AND RACE 


Millie blliyic lllcll 


28% 


7% 


65% 


72 


VVIIILc blliyic WUillcll 


62% 


6% 


32% 


61 


Willie IlldlllcU lllcll 


39% 


3% 


58% 


236 


White married women 


40% 


5% 


55% 


230 


White no longer married 
men 


46% 


3% 


51% 


54 


VVIMlG IIU lUligcl IlldlllcU 

women 


43% 


10% 


47% 


100 


Other 


72% 


5% 


23% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


72% 




28% 


28 


Married mothers 


51% 


9% 


40% 


117 


No longer married 
mothers 


53% 




47% 


25 


Non-mothers 


48% 


5% 


47% 


833 


IVIUIvlnAL't IVIU I ntno 

BY RACE 


White mothers 


42% 


6% 


52% 


116 


Non-white mothers 


83% 


6% 


11% 


53 


Non-mothers 


48% 


5% 


47% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


56% 




44% 


54 


Middle class 


47% 


4% 


49% 


749 


Low income 


55% 


10% 


35% 


192 


Working class 


17% 


2% 


81% 


6 


Unemployed 


45% 




55% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


56% 




44% 


54 


Middle class family 


44% 


3% 


53% 


525 


Middle class / not married 
or parent 


54% 


7% 


39% 


224 


Lower class 


54% 


10% 


36% 


200 
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RBOJA4 


RBOJA4 APPROVE OBAMA / TAXES/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


47% 


4% 


49% 


195 


Protestant 


42% 


8% 


50% 


154 


Baptist 


48% 


3% 


49% 


173 


Fundamentalist / 
Pentecostal 


40% 


3% 


57% 


167 


utner 


34% 


15% 


51% 


81 


No affiliation 


66% 


5% 


29% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


40% 


5% 


56% 


362 


At least once a month 


47% 


4% 


49% 


203 


Infrequently 


48% 


7% 


45% 


158 


Never 


54% 


10% 


37% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll IUIIU 


43% 


1% 


57% 


92 


Motive rlUtcbtallL 


34% 


9% 


57% 


64 


Active Baptist 


45% 


4% 


52% 


96 


Active Fundamentalist / 
Pentecostal 


36% 


5% 


59% 


87 


Aftiwo Other 
Motive yju Icl 


39% 


10% 


52% 


22 


l\UN dLUVe 


54% 


6% 


41% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


33% 


2% 


65% 


154 


Male not evangelical 


50% 


4% 


46% 


327 


Female born again / 
evangelicals 


41% 


6% 


53% 


205 


Female not evangelical 


60% 


8% 


32% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


23% 


4% 


73% 


259 


Non-white Evangelical 


76% 


4% 


20% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


14% 


5% 


82% 


203 


Non-white conservative 
Christians 


63% 


4% 


33% 


55 


White non-conservative 

Oi lllbtlcu lb 


54% 


2% 


43% 


3D 


Non-white 

non-conservative 

Christians 


91% 


5% 


4% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in nwnpr HH 

\-A U 1 1 U VV 1 1 C ! 1 1 1 1 


33% 


4% 


63% 


394 


Non-gun owner HH 


59% 


6% 


35% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


89% 


4% 


8% 


399 


Unsure 


61% 


18% 


21% 


71 


Wrong track 


17% 


5% 


78% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


12% 


4% 


84% 


445 


Undecided 


46% 


10% 


44% 


98 


Democrat 


85% 


6% 


10% 


459 
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RBOJA4 APPROVE OBAMA / TAXES/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


77% 


9% 


14% 


69 


Health care costs 


70% 


7% 


24% 


74 


Gov't spending & budget 
deficit 


25% 


5% 


71% 


158 


Economy 


45% 


4% 


52% 


280 


Medicare & oo 


74% 


4% 


22% 


88 


Jobs 


50% 


4% 


47% 


151 


Other 


44% 


8% 


48% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


44% 


4% 


52% 


715 


Natl security issues 


41% 


15% 


44% 


73 


Education 


77% 


9% 


14% 


69 


Medicare / SS 


74% 


4% 


22% 


88 


Other 


44% 


5% 


52% 


58 


nbUlU BAnAOK. 

OBAMA NAME ID/C 


Favorable 


85% 


5% 


10% 


532 


Unfavorable 


7% 


4% 


89% 


453 


No opinion 


35% 


33% 


32% 


18 


Never heard of 


100% 






1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


14% 


4% 


81% 


506 


Unfavorable 


88% 


4% 


8% 


439 


No opinion 


49% 


23% 


28% 


54 


Never heard of 


100% 






3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


87% 


6% 


8% 


500 


Unsure 


51% 


12% 


38% 


19 


Disapprove 


10% 


4% 


86% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


87% 


6% 


8% 


477 


Unsure 


17% 


53% 


30% 


12 


Disapprove 


14% 


4% 


82% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


92% 


4% 


4% 


399 


Unsure 


50% 


31% 


19% 


39 


Disapprove 


18% 


4% 


78% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


86% 


5% 


10% 


505 


Unsure 


43% 


21% 


35% 


48 


Disapprove 


8% 


4% 


88% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


82% 


5% 


13% 


567 


Unsure 


7% 


34% 


59% 


22 


Disapprove 


6% 


4% 


91% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


11% 


5% 


84% 


503 


Obama 


89% 


5% 


6% 


472 


Both 


66% 




34% 


2 


Neither 


6% 




94% 


9 


Unsure 


56% 


26% 


18% 


17 
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RBOJA4 


RBOJA4 APPROVE OBAMA / TAXES/C 


TOTAL 


Approve 


Unsure 


Disapprove 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


7% 


4% 


88% 


431 


Obama 


86% 


5% 


10% 


518 


□ nth 

botn 






100% 


6 


Ne ther 


9% 




91% 


13 


Unsure 


37% 


24% 


39% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


13% 


4% 


83% 


491 


Obama 


87% 


6% 


8% 


469 


Both 


100% 






2 


Neither 


34% 




66% 


13 


Unsure 


48% 


18% 


33% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


48% 


4% 


48% 


702 


Yes / watched news 
coverage 


50% 


6% 


44% 


158 


NO 


52% 


12% 


37% 


142 


Unsure / refused 






100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


10% 


4% 


85% 


484 


Undecided 


28% 


19% 


53% 


30 


Obama 


88% 


5% 


7% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


48% 


4% 


48% 


797 


Very likely 


51% 


9% 


40% 


167 


Somewhat likely 


63% 


3% 


34% 


29 


Already voted 


61% 




39% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


47% 


4% 


49% 


405 


Most likely 50% 


47% 


3% 


50% 


502 


Most likely 60% 


47% 


4% 


49% 


605 


Most likely 70% 


48% 


4% 


49% 


702 


100% of sample 


49% 


5% 


46% 


1003 


TOTAL 


49% 


5% 


46% 


1003 
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RBOJA5 


RBOJA5 APPROVE OBAMA / 
MEDICARE/C 


TOTAL 


Approve 


Unsure 


Disapprove 


TOTAL 


50% 


5% 


45% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


58% 


4% 


38% 


200 


Midwest 


58% 


5% 


38% 


174 


South 


46% 


3% 


51% 


245 


South Central 


50% 


6% 


44% 


82 


Central Plains 


36% 


12% 


52% 


77 


Mountain States 


40% 


9% 


52% 


70 


West 


52% 


3% 


45% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUl Mid 


47% 


4% 


49% 


114 


rlUllUd 


35% 


6% 


59% 


69 


Texas 


48% 


5% 


47% 


62 


INcW TUlK 


66% 


9% 


25% 


54 


Rest of country 


51% 


4% 


44% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


45% 


5% 


50% 


285 


Toss-up 


50% 


5% 


45% 


402 


Safe Democrat 


56% 


4% 


40% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


49% 


5% 


46% 


278 


Ulllcl bLdlcb 


51% 


5% 


45% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ IcMipiUylllclll 


46% 


4% 


50% 


124 


/ y.y /o uiiciiipiuyiiicMi 


52% 


4% 


43% 


716 


1 floo than "70/ 
Lcbb Lllall / /o 

unemployment 


45% 


7% 


48% 


163 


URBAN URBAN CODE 


Rural 


42% 


3% 


55% 


135 


Suburban 


48% 


4% 


48% 


411 


Urban 


65% 


5% 


30% 


177 


GENDER GENDER 


Male 


45% 


4% 


52% 


481 


Female 


55% 


6% 


39% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


41% 


5% 


53% 


306 


Male / not employed 


51% 


0% 


48% 


175 


Female / employed 


62% 


5% 


32% 


265 


Female / not employed 


48% 


7% 


45% 


256 


RAGEBG AGE/C 


18-29 


55% 


13% 


32% 


126 


30-44 


59% 


4% 


37% 


291 


45-59 


46% 


3% 


50% 


256 


60 and older 


44% 


4% 


52% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


55% 


8% 


37% 


219 


35-44 


60% 


5% 


35% 


199 


45-64 


48% 


3% 


49% 


358 


65 or over 


42% 


5% 


54% 


218 


Unsure / refused 


27% 


5% 


68% 


10 
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RBOJA5 


RBOJA5 APPROVE OBAMA / 
MEDICARE/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


58% 


7% 


36% 


417 


45-64 


48% 


3% 


49% 


358 


65 or over 


41% 


5% 


55% 


228 


RR96 AGE /SEX 


Male / under 45 


48% 


6% 


47% 


216 


Male / 45+ 


43% 


2% 


55% 


266 


Female/ under 45 


68% 


7% 


24% 


202 


Female / 45+ 


47% 


5% 


48% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


43% 


4% 


53% 


752 


Black / African American 


92% 


2% 


7% 


120 


Hispanic /Latino 


59% 


10% 


31% 


90 


Other 


51% 


10% 


39% 


40 


GENRACE RACE BY 
GENDER 


White men 


39% 


3% 


58% 


361 


White women 


46% 


6% 


48% 


391 


Black men 


92% 


2% 


6% 


51 


Black women 


91% 


1% 


7% 


70 


Hispanic men 


43% 


11% 


46% 


47 


Hispanic women 


76% 


9% 


14% 


43 


WHITE SENIORS 


White seniors 


41% 


4% 


56% 


288 


Other 


54% 


5% 


41% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


11% 


4% 


85% 


401 


Independent 


46% 


9% 


44% 


171 


Democrat 


88% 


4% 


8% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


13% 


3% 


83% 


440 


Ticket splitter 


47% 


12% 


41% 


74 


Democrat 


84% 


5% 


11% 


490 


PARTISAN PARTISAN 


Hard GOP 


10% 


3% 


86% 


365 


Soft GOP 


20% 


2% 


78% 


78 


Ticket splitter 


42% 


16% 


42% 


72 


Soft DEM 


77% 


6% 


16% 


86 


Hard DEM 


89% 


4% 


7% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


28% 


4% 


68% 


561 


Moderate 


43% 


11% 


46% 


66 


Liberal 


85% 


5% 


10% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


17% 


2% 


81% 


189 


Somewhat conservative 


34% 


4% 


62% 


372 


Moderate / liberal 


79% 


6% 


15% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


11% 


4% 


85% 


401 


Independent 


46% 


9% 


44% 


171 


Conservative DEM 


81% 


1% 


18% 


121 


Mod / lib DEM 


91% 


5% 


4% 


310 
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RBOJA5 


RBOJA5 APPROVE OBAMA / 
MEDICARE/C 


TOTAL 


Approve 


Unsure 


Disapprove 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


90% 


6% 


4% 


318 


Mod / conservative DEM 


74% 


3% 


23% 


171 


Independent 


47% 


12% 


41% 


74 


Mod / liberal GOP 


39% 




61% 


56 


Conservative GOP 


10% 


4% 


87% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


14% 


3% 


83% 


140 


Yes 


12% 


6% 


82% 


75 


Unsure 


57% 


6% 


37% 


54 


No 


35% 


7% 


57% 


228 


No / strongly 


72% 


4% 


24% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


68% 


1% 


31% 


43 


High school graduate 


49% 


4% 


47% 


207 


Some college 


49% 


6% 


45% 


250 


College graduate 


50% 


4% 


45% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


43% 


5% 


52% 


367 


Mai"i.aaIIoao coon 
!NUM UUIIcyc illcll 


49% 




51% 


114 


College women 


56% 


5% 


39% 


385 


Non-college women 


54% 


7% 


39% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IC IIUII OUIICUU 

graduate 


41% 


5% 


54% 


367 


Minority nnn-nnllpfip 

i v 1 1 1 1 u ii iy iiuii uui i cy c 

graduate 


77% 


6% 


17% 


133 


Others 


50% 


4% 


45% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


41% 


3% 


57% 


169 


\A/hi+o famala aaa-aaIIoao 
Millie Icflldlc MUM UUMcyc 

graduates 


41% 


7% 


52% 


198 


Minority male non-college 
graduates 


70% 


4% 


27% 


63 


Minority female 
non-college graduates 


84% 


7% 


9% 


70 


Other 


50% 


4% 


45% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


11% 


2% 


87% 


368 


Obama 


79% 


5% 


16% 


535 


Other 






100% 


1 


Unsure / refused 


42% 


14% 


44% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


71% 


3% 


25% 


133 


Non-union household 


47% 


5% 


48% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


60% 


8% 


32% 


215 


Married 


45% 


3% 


52% 


576 


No longer married 


56% 


5% 


38% 


212 


MOMDAD PARENTS 


Dad 


45% 


3% 


53% 


160 


Mom 


57% 


4% 


39% 


170 
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RBOJA5 


RBOJA5 APPROVE OBAMA / 
MEDICARE/C 


TOTAL 


Approve 


Unsure 


Disapprove 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


48% 


4% 


48% 


245 


Married / no children 


42% 


3% 


55% 


331 


Divorced / children 


48% 




52% 


23 


Divorced / no children 


57% 


9% 


34% 


88 


Single / children 


69% 


2% 


29% 


45 


Single / no children 


58% 


9% 


33% 


169 


Other / mixed 


58% 


3% 


39% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


68% 


10% 


22% 


109 


Married women 


48% 


5% 


47% 


276 


No longer married 
women 


60% 


4% 


35% 


136 


Single men 


52% 


5% 


43% 


106 


Married men 


41% 


2% 


56% 


300 


No longer married men 


49% 


7% 


44% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


33% 


7% 


60% 


72 


White single women 


56% 


11% 


33% 


61 


White married men 


39% 


2% 


60% 


236 


Willie IlldlllcU WUIIIcll 


41% 


5% 


54% 


230 


Millie lIU lUliycl IlldlllcU 

men 


47% 


3% 


50% 


54 


White no longer married 
women 


52% 


4% 


43% 


100 


Other 


73% 


6% 


21% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


79% 




21% 


28 


Married mothers 


52% 


6% 


42% 


117 


No longer married 
mothers 


57% 




43% 


25 


Non-mothers 


49% 


5% 


46% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


43% 


6% 


51% 


116 


Non-white mothers 


87% 




13% 


53 


Non-mothers 


49% 


5% 


46% 


833 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


55% 


2% 


43% 


54 


Midrilp Hass 


49% 


5% 


47% 


749 


Low income 


57% 


6% 


37% 


192 


Working class 


17% 


2% 


81% 


6 


Unemployed 


45% 




55% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


55% 


2% 


43% 


54 


Middle class family 


45% 


3% 


52% 


525 


Middle class / not married 
or parent 


57% 


8% 


34% 


224 


Lower class 


56% 


6% 


39% 


200 
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RBOJA5 


RBOJA5 APPROVE OBAMA / 
MEDICARE/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


53% 


3% 


45% 


195 


Protestant 


41% 


3% 


56% 


154 


baptist 


48% 


5% 


47% 


173 


Fundamentalist / 
Pentecostal 


44% 


4% 


52% 


167 


Other 


41% 


6% 


53% 


81 


No affiliation 


64% 


8% 


29% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


43% 


4% 


53% 


362 


At least once a month 


49% 


4% 


47% 


203 


Infrequently 


51% 


5% 


44% 


158 


Never 


53% 


4% 


43% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


46% 


2% 


51% 


92 


Active Protestant 


37% 


2% 


60% 


64 


Motive DdpilbL 


46% 


4% 


50% 


96 


Motive rUI lUdlllcMldllbt / 

Pentecostal 


42% 


4% 


54% 


87 


Active Other 


36% 


12% 


53% 


22 


Non-active 


54% 


5% 


40% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ I 
Ivldlc UUIII dydlll / 

evangelicals 


36% 




64% 


154 


Mala nAt AMaArialiAal 
Ivldlc IIUl cvdliycllOdl 


49% 


5% 


46% 


327 


Female bom again / 
evangelicals 


43% 


4% 


53% 


205 


Female not evangelical 


63% 


7% 


30% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


26% 


2% 


71% 


259 


Non-white Evangelical 


76% 


3% 


21 % 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


15% 


3% 


82% 


203 


Non-white conservative 

\j] ll lolldl lb 


59% 


3% 


37% 


55 


White non-conservative 
Christians 


67% 


1% 


32% 


JD 


Non-white 

non-conservative 

Christians 


96% 


2% 


2% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


33% 


4% 


63% 


394 


Non-gun owner HH 


61% 


5% 


33% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


93% 


4% 


3% 


399 


Unsure 


61% 


14% 


26% 


71 


Wrong track 


17% 


4% 


79% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


12% 


3% 


85% 


445 


Undecided 


44% 


14% 


42% 


98 


Democrat 


89% 


4% 


7% 


459 
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RBOJA5 


RBOJA5 APPROVE OBAMA / 
MEDICARE/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


81% 


7% 


12% 


69 


Health care costs 


74% 


5% 


22% 


74 


Gov't spending & budget 
deficit 


28% 


2% 


70% 


158 


Economy 


42% 


5% 


53% 


280 


Medicare & SS 


73% 


3% 


23% 


88 


Jobs 


56% 


5% 


39% 


151 


Other 


45% 


6% 


48% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


46% 


4% 


50% 


715 


Natl security issues 


46% 


8% 


46% 


73 


Education 


81% 


7% 


12% 


69 


Medicare / SS 


73% 


3% 


23% 


88 


Other 


43% 


7% 


51% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


88% 


5% 


7% 


532 


Unfavorable 


7% 


4% 


90% 


453 


No opinion 


40% 


24% 


36% 


18 


Never heard of 




100% 




1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


15% 


4% 


81% 


506 


Unfavorable 


90% 


5% 


6% 


439 


No opinion 


58% 


13% 


29% 


54 


Never heard of 


81% 


19% 




3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


91% 


5% 


5% 


500 


Unsure 


65% 


16% 


19% 


19 


Disapprove 


8% 


5% 


87% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


90% 


5% 


5% 


477 


Unsure 


35% 


43% 


22% 


12 


Disapprove 


14% 


3% 


83% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


93% 


3% 


3% 


399 


Unsure 


58% 


26% 


16% 


39 


Disapprove 


19% 


4% 


76% 


565 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


83% 


5% 


12% 


567 


Unsure 


18% 


30% 


52% 


22 


Disapprove 


7% 


4% 


90% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


12% 


5% 


83% 


503 


Obama 


92% 


4% 


5% 


472 


Both 


29% 


36% 


34% 


2 


Neither 


6% 


24% 


70% 


9 


Unsure 


66% 


22% 


12% 


17 
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RBOJA5 


RBOJA5 APPROVE OBAMA / 
MEDICARE/C 


TOTAL 


Approve 


Unsure 


Disapprove 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


6% 


2% 


92% 


431 


Obama 


90% 


4% 


6% 


518 


Both 




39% 


61% 


6 


Neither 


12% 


26% 


62% 


13 


Unsure 


30% 


39% 


31% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


12% 


4% 


84% 


491 


Obama 


91% 


4% 


5% 


469 


□ nth 

botn 


64% 


36% 




2 


Ne ther 


42% 


17% 


41% 


13 


Unsure 


42% 


19% 


39% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


48% 


3% 


49% 


702 


Yes / watched news 
coverage 


54% 


6% 


40% 


158 


No 


57% 


12% 


31% 


142 


Unsure / refused 






100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


10% 


4% 


86% 


484 


Undecided 


35% 


19% 


46% 


30 


Obama 


91% 


5% 


4% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


49% 


4% 


47% 


797 


Very likely 


54% 


7% 


38% 


167 


Somewhat likely 


53% 


12% 


34% 


29 


Already voted 


61% 




39% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


50% 


1% 


49% 


405 


Most likely 50% 


48% 


2% 


50% 


502 


Most likely 60% 


49% 


3% 


48% 


605 


Most likely 70% 


50% 


4% 


47% 


702 


100% of sample 


50% 


5% 


45% 


1003 


TOTAL 


50% 


5% 


45% 


1003 
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RBOJA6 


RBOJA6 APPROVE OBAMA / STANDING 
UP FOR THE MIDDLE CLASS/C 


TOTAL 


Approve 


Unsure 


Disapprove 


TOTAL 


57% 


2% 


41% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


60% 


1% 


39% 


200 


Midwest 


62% 


4% 


35% 


174 


South 


55% 


1% 


44% 


245 


South Central 


56% 


2% 


42% 


82 


Central Plains 


49% 


5% 


46% 


77 


Mountain States 


55% 




45% 


70 


West 


54% 


3% 


43% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUl Mid 


49% 


4% 


47% 


114 


rlUllUd 


50% 


2% 


48% 


69 


Texas 


59% 


2% 


39% 


62 


INcW TUlK 


71% 


0% 


28% 


54 


Rest of country 


57% 


2% 


41% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


54% 


2% 


44% 


285 


Toss-up 


58% 


2% 


40% 


402 


Safe Democrat 


57% 


2% 


41% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


58% 


3% 


40% 


278 


Ulllcl bLdlcb 


56% 


2% 


42% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ IcMipiUylllclll 


47% 


3% 


50% 


124 


/ y.y /o uiiciiipiuyiiicMi 


59% 


2% 


39% 


716 


1 floo than "70/ 
Lcbb Lllall / /o 

unemployment 


54% 


3% 


43% 


163 


URBAN URBAN CODE 


Rural 


49% 


3% 


49% 


135 


Suburban 


52% 


2% 


46% 


411 


Urban 


66% 


1% 


32% 


177 


GENDER GENDER 


Male 


52% 


2% 


45% 


481 


Female 


61% 


2% 


37% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


52% 


2% 


47% 


306 


Male / not employed 


54% 


3% 


44% 


175 


Female / employed 


68% 


1% 


32% 


265 


Female / not employed 


53% 


4% 


43% 


256 


RAGEBG AGE/C 


18-29 


71% 


2% 


27% 


126 


30-44 


68% 


0% 


32% 


291 


45-59 


50% 


2% 


49% 


256 


60 and older 


46% 


4% 


49% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


67% 


1% 


32% 


219 


35-44 


71% 


0% 


29% 


199 


45-64 


50% 


2% 


48% 


358 


65 or over 


45% 


5% 


50% 


218 


Unsure / refused 


37% 


8% 


55% 


10 
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RBOJA6 


RBOJA6 APPROVE OBAMA / STANDING 
UP FOR THE MIDDLE CLASS/C 


TOTAL 


Approve 


Unsure 


Disapprove 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


69% 


1% 


30% 


417 


45-64 


50% 


2% 


48% 


358 


65 or over 


44% 


5% 


50% 


228 


RR96 AGE /SEX 


Male / under 45 


63% 


0% 


37% 


216 


Male / 45+ 


44% 


4% 


52% 


266 


Female/ under 45 


76% 


1% 


23% 


202 


Female / 45+ 


51% 


3% 


46% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


49% 


3% 


49% 


752 


Black / African American 


93% 


1% 


6% 


120 


Hispanic /Latino 


69% 




31% 


90 


Other 


62% 


3% 


35% 


40 


GENRACE RACE BY 
GENDER 


White men 


46% 


3% 


52% 


361 


White women 


52% 


2% 


46% 


391 


Black men 


92% 




8% 


51 


Black women 


93% 


2% 


4% 


70 


Hispanic men 


61% 




39% 


47 


Hispanic women 


78% 




22% 


43 


WHITE SENIORS 


White seniors 


43% 


5% 


52% 


288 


Other 


62% 


1% 


37% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


18% 


4% 


79% 


401 


Independent 


55% 


3% 


42% 


171 


Democrat 


93% 


1% 


6% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


21% 


3% 


76% 


440 


Ticket splitter 


55% 


4% 


41% 


74 


Democrat 


89% 


1% 


10% 


490 


PARTISAN PARTISAN 


Hard GOP 


17% 


3% 


80% 


365 


Soft GOP 


30% 


0% 


70% 


78 


Ticket splitter 


50% 


6% 


44% 


72 


Soft DEM 


80% 


5% 


16% 


86 


Hard DEM 


94% 


0% 


6% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


35% 


2% 


63% 


561 


Moderate 


53% 


8% 


39% 


66 


Liberal 


90% 


1% 


10% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


24% 


2% 


75% 


189 


Somewhat conservative 


41% 


3% 


57% 


372 


Moderate / liberal 


84% 


2% 


14% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


18% 


4% 


79% 


401 


Independent 


55% 


3% 


42% 


171 


Conservative DEM 


88% 


1% 


11% 


121 


Mod / lib DEM 


95% 


0% 


4% 


310 
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RBOJA6 APPROVE OBAMA / STANDING 
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TOTAL 


Approve 


Unsure 


Disapprove 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


95% 


1% 


5% 


318 


Mod / conservative DEM 


78% 


2% 


20% 


171 


Independent 


55% 


4% 


41% 


74 


Mod / liberal GOP 


44% 


4% 


51% 


56 


Conservative GOP 


17% 


3% 


80% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


16% 


2% 


82% 


140 


Yes 


17% 


4% 


79% 


75 


Unsure 


64% 


2% 


35% 


54 


No 


44% 


3% 


53% 


228 


No / strongly 


79% 


1% 


20% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


80% 


2% 


18% 


43 


High school graduate 


54% 


3% 


43% 


207 


Some college 


57% 


2% 


40% 


250 


College graduate 


55% 


2% 


43% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


51% 


2% 


47% 


367 


Mai"i.aaIIoao coon 
!NUM UUIIcyc illcll 


57% 


4% 


40% 


114 


College women 


61% 


2% 


37% 


385 


Non-college women 


60% 


3% 


37% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IC IIUII OUIICUU 

graduate 


48% 


3% 


48% 


367 


Minority nnn-nnllpfip 

i v 1 1 1 1 u ii iy iiuii uui i cy c 

graduate 


84% 


1% 


15% 


133 


Others 


55% 


2% 


43% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


49% 


4% 


48% 


169 


\A/hi+o famala aaa-aaIIoao 
Millie Icflldlc MUM UUMcyc 

graduates 


48% 


3% 


49% 


198 


Minority male non-college 
graduates 


80% 




20% 


63 


Minority female 
non-college graduates 


87% 


2% 


10% 


70 


Other 


55% 


2% 


43% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


17% 


3% 


81% 


368 


Obama 


86% 


1% 


13% 


535 


Other 


100% 






1 


Unsure / refused 


45% 


6% 


49% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


71% 


1% 


28% 


133 


Non-union household 


54% 


2% 


43% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


72% 


1% 


27% 


215 


Married 


49% 


2% 


49% 


576 


No longer married 


63% 


2% 


35% 


212 


MOMDAD PARENTS 


Dad 


52% 


2% 


46% 


160 


Mom 


63% 


2% 


35% 


170 
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RBOJA6 


RBOJA6 APPROVE OBAMA / STANDING 
UP FOR THE MIDDLE CLASS/C 


TOTAL 


Approve 


Unsure 


Disapprove 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


55% 


2% 


44% 


245 


Married / no children 


44% 


3% 


53% 


331 


Divorced / children 


62% 




38% 


23 


Divorced / no children 


66% 


1% 


33% 


88 


Single / children 


76% 




24% 


45 


Single / no children 


71% 


1% 


28% 


169 


Other / mixed 


60% 


4% 


36% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


80% 


2% 


18% 


109 


Married women 


50% 


2% 


48% 


276 


No longer married 
women 


66% 


3% 


32% 


136 


Single men 


64% 




36% 


106 


Married men 


47% 


3% 


50% 


300 


No longer married men 


57% 


2% 


41% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


50% 




50% 


72 


White single women 


71% 


2% 


27% 


61 


White married men 


43% 


4% 


53% 


236 


Willie IlldlllcU WUIIIcll 


44% 


2% 


54% 


230 


Millie lIU lUliycl IlldlllcU 

men 


51% 


3% 


46% 


54 


White no longer married 
women 


58% 


3% 


39% 


100 


Other 


80% 


1% 


19% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


83% 




17% 


28 


Married mothers 


56% 


1% 


42% 


117 


No longer married 
mothers 


71% 


7% 


23% 


25 


Non-mothers 


55% 


2% 


43% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


51% 


3% 


46% 


116 


Non-white mothers 


89% 




11% 


53 


Non-mothers 


55% 


2% 


43% 


833 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


59% 




41% 


54 


Midrilp Hass 


54% 


2% 


44% 


749 


Low income 


69% 


2% 


29% 


192 


Working class 


17% 


2% 


81% 


6 


Unemployed 


45% 




55% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


59% 




41% 


54 


Middle class family 


49% 


2% 


49% 


525 


Middle class / not married 
or parent 


64% 


2% 


34% 


224 


Lower class 


67% 


2% 


31% 


200 
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RBOJA6 APPROVE OBAMA / STANDING 
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TOTAL 


Approve 


Unsure 


Disapprove 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


55% 


1% 


44% 


195 


Protestant 


54% 


1% 


46% 


154 


baptist 


55% 


3% 


41% 


173 


Fundamentalist / 
Pentecostal 


47% 


3% 


50% 


167 


Other 


44% 


3% 


53% 


81 


No affiliation 


72% 


2% 


26% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


48% 


2% 


50% 


362 


At least once a month 


55% 


2% 


43% 


203 


Infrequently 


57% 


1% 


41% 


158 


Never 


58% 


8% 


34% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


49% 




51% 


92 


Active Protestant 


51% 


1% 


48% 


64 


Motive DdpilbL 


52% 


4% 


44% 


96 


Motive rUI lUdlllcMldllbt / 

Pentecostal 


42% 


2% 


57% 


87 


Active Other 


47% 


4% 


49% 


22 


Non-active 


61% 


2% 


36% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ I 
Ivldlc UUIII dydlll / 

evangelicals 


43% 


3% 


54% 


154 


Mala nAt AMaArialiAal 
Ivldlc IIUl cvdliycllOdl 


56% 


2% 


42% 


327 


Female bom again / 
evangelicals 


50% 


2% 


47% 


205 


Female not evangelical 


67% 


2% 


31% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


34% 


3% 


62% 


259 


Non-white Evangelical 


82% 




1 8% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


24% 


4% 


72% 


203 


Non-white conservative 

\j] ll lolldl lb 


69% 




31% 


55 


White non-conservative 
Christians 


70% 


1% 


29% 


JD 


Non-white 

non-conservative 

Christians 


96% 




4% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


40% 


2% 


58% 


394 


Non-gun owner HH 


67% 


2% 


31% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


97% 


1% 


3% 


399 


Unsure 


73% 


5% 


23% 


71 


Wrong track 


24% 


3% 


73% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


19% 


3% 


78% 


445 


Undecided 


55% 


5% 


40% 


98 


Democrat 


93% 


1% 


6% 


459 
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RBOJA6 APPROVE OBAMA / STANDING 
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TOTAL 


Approve 


Unsure 


Disapprove 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


90% 


2% 


8% 


69 


Health care costs 


79% 




21% 


74 


Gov't spending & budget 
deficit 


30% 


2% 


68% 


158 


Economy 


49% 


2% 


50% 


280 


Medicare & SS 


78% 


3% 


19% 


88 


Jobs 


59% 


4% 


37% 


151 


Other 


57% 


2% 


40% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


51% 


2% 


47% 


715 


Natl security issues 


60% 




40% 


73 


Education 


90% 


2% 


8% 


69 


Medicare / SS 


78% 


3% 


19% 


88 


Other 


47% 


5% 


48% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


93% 


1% 


5% 


532 


Unfavorable 


14% 


3% 


83% 


453 


No opinion 


46% 


7% 


47% 


18 


Never heard of 


100% 






1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


24% 


3% 


73% 


506 


Unfavorable 


94% 


1% 


5% 


439 


No opinion 


60% 


7% 


34% 


54 


Never heard of 


87% 




13% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


96% 


0% 


3% 


500 


Unsure 


58% 


15% 


27% 


19 


Disapprove 


16% 


3% 


81% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


97% 


1% 


2% 


477 


Unsure 


47% 


43% 


10% 


12 


Disapprove 


19% 


3% 


78% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


99% 


1% 


1% 


399 


Unsure 


72% 


18% 


10% 


39 


Disapprove 


26% 


2% 


72% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


94% 


1% 


6% 


505 


Unsure 


56% 


14% 


31% 


48 


Disapprove 


15% 


3% 


82% 


450 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


18% 


3% 


78% 


503 


Obama 


98% 


0% 


2% 


472 


Both 


100% 






2 


Neither 


6% 


8% 


85% 


9 


Unsure 


62% 


18% 


19% 


17 
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TOTAL 


Approve 


Unsure 


Disapprove 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


14% 


3% 


83% 


431 


Obama 


93% 


1% 


6% 


518 


Both 


50% 




50% 


6 


Neither 


12% 


6% 


82% 


13 


Unsure 


60% 


5% 


35% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


19% 


3% 


77% 


491 


Obama 


96% 


1% 


3% 


469 


□ nth 

botn 


100% 






2 


Ne ther 


37% 


11% 


52% 


13 


Unsure 


56% 


1% 


43% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


54% 


2% 


45% 


702 


Yes / watched news 
coverage 


62% 


2% 


37% 


158 


No 


65% 


6% 


29% 


142 


Unsure / refused 






100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


17% 


3% 


79% 


484 


Undecided 


40% 


5% 


55% 


30 


Obama 


96% 


1% 


3% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


55% 


2% 


43% 


797 


Very likely 


60% 


4% 


36% 


167 


Somewhat likely 


75% 


8% 


17% 


29 


Already voted 


61% 




39% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


53% 


1% 


46% 


405 


Most likely 50% 


52% 


1% 


46% 


502 


Most likely 60% 


53% 


1% 


46% 


605 


Most likely 70% 


55% 


1% 


44% 


702 


100% of sample 


57% 


2% 


41% 


1003 


TOTAL 


57% 


2% 


41% 


1003 
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HANDP1 


HANDP1 BETTER HANDLE / ECONOMY 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


TOTAL 


50% 


47% 


0% 


1% 


2% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI Lllcdbl 


44% 


53% 




0% 


2% 


200 


IVIIUWebL 


45% 


53% 


0% 


1% 


1% 


174 


Clni ith 


52% 


43% 


0% 


1% 


3% 


245 


Qm ith Pnntral 
OUULI 1 llldl 


53% 


46% 




1% 




82 


Ocl Uldl r Idll lb 


62% 


35% 


1% 


1% 


1% 


77 


IVIUUIUdlll OLdLcb 


58% 


42% 






1% 


70 


Woct 

VVcbL 


49% 


47% 




2% 


1% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


53% 


44% 




2% 


1% 


114 


Florida 


58% 


31% 


1% 


1% 


9% 


69 


Texas 


53% 


46% 




1% 




62 


New York 


32% 


66% 






2% 


54 


Rest of country 


50% 


48% 


0% 


1% 


1% 


705 


RG2012 STATES BY 
2012 STATUS 


Cflfp Rpnifhliran 

OQIC 1 lC|JUUIIOCll 1 


56% 


43% 


0% 


0% 


1% 


285 


"TVwQ-un 


50% 


47% 


0% 


0% 


3% 


402 


UulC Lri'CI 1 ul 


46% 


51% 




2% 


1% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 ULWU F uLI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 

i wli i i v> w uiaiucy i uui iu 

States 


50% 


47% 


0% 


0% 


2% 


278 


Other states 


50% 


47% 


0% 


1% 


1% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


53% 


44% 




2% 


1% 


124 


7-9.9% unemployment 


48% 


49% 


0% 


1% 


2% 


716 


Less than 7% 
unemployment 


56% 


42% 


0% 


1% 


1% 


163 


I IRRAM I IRRAM mr>F 
UnDfMM UnDm OUUC 


Rural 
nUldl 


56% 


40% 


1% 


1% 


2% 


135 


OUUUI Udi I 


54% 


44% 


0% 


0% 


2% 


411 


Urban 


38% 


60% 




1% 


1% 


177 


GENDER GENDER 


Male 


55% 


42% 


0% 


2% 


1% 


481 


rcllldlc 


46% 


52% 


0% 


0% 


2% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


ivldlc / cllipiuycU 


57% 


39% 




2% 


2% 


306 


IVIdlc / I IUL ell IjJIUycU 


50% 


48% 


0% 


1% 


1% 


175 


rcllldlc / cllipiUycU 


40% 


57% 




0% 


2% 


265 


rcl I Idle / 1 IUL ell lUIUycU 


52% 


46% 


1% 




2% 


256 


RAGEBG AGE/C 


18-29 


43% 


52% 






5% 


126 


30-44 


39% 


57% 




2% 


1% 


291 


45-59 


57% 


42% 




1% 


1% 


256 


60 and older 


57% 


40% 


1% 


0% 


2% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


44% 


51% 




2% 


4% 


219 


35-44 


37% 


61% 




1% 


1% 


199 


45-64 


56% 


43% 




1% 


1% 


358 


65 or over 


59% 


38% 


1% 




2% 


218 


Unsure / refused 


62% 


34% 






5% 


10 
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HANDP1 


HANDP1 BETTER HANDLE / ECONOMY 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


RAGEFL 

RESPONDENT'S 

AGE/C 


1 Q A A 

10-44 


40% 


56% 




1% 


2% 


417 


40-D4 


56% 


43% 




1% 


1% 


358 


65 or over 


59% 


38% 


1% 




2% 


228 


□ DOC APC / CCV 

nriyb Abt / otA 


Male / under 45 


49% 


47% 




3% 


1% 


216 


Molr\ / AC i 

Male / 4o+ 


60% 


38% 


0% 


1% 


2% 


266 


Female / under 45 


31% 


65% 






3% 


202 


Female / 45+ 


55% 


43% 


0% 


0% 


1% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


59% 


38% 


0% 


1% 


2% 


752 


Black/ African American 


4% 


94% 




0% 


2% 


120 


Hispanic / Latino 


38% 


58% 






3% 


90 


umer 


49% 


48% 




3% 




40 


rCMDAPC DATE DV 

GENDER 


White men 


62% 


35% 


0% 


2% 


2% 


361 


White women 


56% 


42% 


0% 


0% 


1% 


391 


Black men 


6% 


91% 






2% 


51 


Black women 


2% 


96% 




1% 


1% 


70 


Hispanic men 


48% 


52% 








47 


Hispanic women 


27% 


66% 






7% 


43 


Vvhl 1 1 otNIUno 


White seniors 


61% 


36% 


1% 


0% 


2% 


288 


Other 


46% 


51% 




1% 


2% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


94% 


5% 


0% 


1% 


1% 


401 


Independent 


56% 


37% 




3% 


4% 


171 


Democrat 


7% 


90% 


0% 


0% 


2% 


431 


DDADTV I ICI IAI \/OTC 

nrAH I Y UoUAL VU 1 1 

BEHAVIOR/C 


Republican 


93% 


6% 


0% 


1% 


0% 


440 


Ticket splitter 


49% 


40% 




4% 


7% 


74 


Democrat 


12% 


85% 


0% 


1% 


2% 


490 


DADTICAM DADTICAM 

rAn I loAlN rAn I loAN 


U^rA PHD 


96% 


3% 


0% 




0% 


365 


oOTT our 


83% 


13% 




3% 




78 


Ticket splitter 


53% 


34% 




7% 


6% 


72 


oOTT UtM 


24% 


69% 






6% 


86 


nara utivi 


7% 


91% 


0% 


0% 


1% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


75% 


23% 


0% 


0% 


1% 


561 


Moderate 


47% 


43% 




8% 


1% 


66 


1 ihpral 


14% 


83% 


0% 


0% 


2% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


84% 


15% 




1% 


0% 


189 


Somewhat conservative 


70% 


28% 


0% 


0% 


2% 


372 


Moderate / liberal 


19% 


77% 


0% 


1% 


2% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


94% 


5% 


0% 


1% 


1% 


401 


Independent 


56% 


37% 




3% 


4% 


171 


Conservative DEM 


11% 


85% 




1% 


3% 


121 


Mod / lib DEM 


6% 


93% 


0% 




1% 


310 
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Romney 


Obama 


Both 


Neither 


Unsure 


PARIDEOL PARTY/ 
IDEOLOGY 


LlDeral UtM 


7% 


91% 


0% 


0% 


1% 


318 


Mod / conservative DEM 


21% 


74% 




2% 


4% 


171 


Independent 


49% 


40% 




4% 


7% 


74 


MOQ / IIDeral bUr 


73% 


23% 




2% 


1% 


56 


Conservative GOP 


96% 


4% 


0% 


0% 


0% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


87% 


13% 








140 


Yes 


88% 


7% 




4% 


1% 


75 


Unsure 


40% 


56% 


1% 




3% 


54 


Ma 
NO 


64% 


33% 




1% 


2% 


228 


No / strongly 


29% 


68% 


0% 


1% 


2% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


26% 


63% 




2% 


9% 


43 


High school graduate 


49% 


49% 


1% 




1% 


207 


Some college 


51% 


47% 




1% 


2% 


250 


I""*aIIaaa ncQHiiotA 
UUIIcyc yidUUdLc 


52% 


45% 


0% 


1% 


1% 


503 


OCAEUUv OCA / 

EDUCATION 


UUIIcyc 11 loll 


57% 


40% 


0% 


2% 


1% 


367 


Non-college men 


48% 


50% 




1% 


1% 


114 


College women 


47% 


51% 




0% 


2% 


385 


Nnn-pnllprip wnmpn 


43% 


53% 


1% 




3% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


59% 


38% 


0% 


1% 


1% 


367 


Minority non-college 
graduate 


16% 


80% 






4% 


133 


Othpr^ 


52% 


45% 


0% 


1% 


1% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pnllprip 

V v 1 1 1 LU 1 1 IQIO IIUII OUItUUU 

graduates 


61% 


36% 




1% 


2% 


169 


White female non-college 
graduates 


58% 


40% 


1% 


0% 


1% 


198 


IVIIIIUIILy IlldlC 1 IUM UUMcyc 

graduates 


24% 


74% 






2% 


63 


Minority female 
non-college graduates 


9% 


85% 






5% 


70 


umer 


52% 


45% 


0% 


1% 


1% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


94% 


5% 




0% 


1% 


368 


Obama 


19% 


79% 


0% 


1% 


1% 


535 


umer 


100% 










1 


1 ln<5i icp / rpfi ic;pd 


56% 


34% 


1% 


3% 


6% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


31% 


66% 




2% 


0% 


133 


Non-union household 


53% 


44% 


0% 


1% 


2% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


39% 


57% 




0% 


4% 


215 


Married 


57% 


41% 


0% 


1% 


1% 


576 


No longer married 


43% 


54% 


1% 


1% 


1% 


212 


MOMDAD PARENTS 


Dad 


53% 


43% 




2% 


2% 


160 


Mom 


43% 


56% 




0% 


1% 


170 
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Romney 


Obama 


Both 


Neither 


Unsure 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


52% 


46% 




1% 


1% 


245 


Married / no children 


60% 


38% 


0% 


1% 


1% 


331 


Divorced / children 


52% 


43% 




4% 


1% 


23 


Divorced / no children 


43% 


55% 


1% 


1% 




88 


Single /children 


23% 


75% 






2% 


45 


Single / no children 


43% 


52% 




1% 


4% 


169 


Other / mixed 


42% 


55% 


1% 




3% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


30% 


65% 






5% 


109 


Married women 


55% 


43% 


0% 


0% 


1% 


276 


No longer married 
women 


40% 


58% 


1% 




1% 


136 


Single men 


49% 


48% 




1% 


3% 


106 


Married men 


58% 


39% 




2% 


1% 


300 


INU lUIILjcl IlldlllcU llleil 


49% 


45% 


1% 


3% 


2% 


76 


MARITAL, AND RACE 


Millie blliyic lllcll 


66% 


30% 




1% 


2% 


72 


Millie blliyic WUillcll 


44% 


54% 






3% 


61 


Millie IlldlllcU lllcll 


63% 


34% 




1% 


1% 


236 


White married women 


63% 


36% 


0% 


0% 


1% 


230 


White no longer married 
men 


52% 


41% 


1% 


4% 


3% 


54 


VvMllc IIU lUligcl INdlMcU 

women 


50% 


48% 


1% 




2% 


100 


Other 


23% 


74% 




1% 


2% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


12% 


88% 








28 


Married mothers 


49% 


49% 




0% 


1% 


117 


No longer married 
mothers 


47% 


53% 








25 


Non-mothers 


52% 


45% 


0% 


1% 


2% 


833 


IVIUIvlnAL't IVIU I litno 

BY RACE 


White mothers 


59% 


40% 






1% 


116 


Non-white mothers 


7% 


92% 




1% 




53 


Non-mothers 


52% 


45% 


0% 


1% 


2% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


50% 


49% 


1% 






54 


Middle class 


53% 


44% 


0% 


1% 


1% 


749 


Low income 


36% 


59% 




0% 


5% 


192 


Working class 


81% 


19% 








6 


Unemployed 


55% 


45% 








3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


50% 


49% 


1% 






54 


Middle class family 


57% 


41% 


0% 


1% 


1% 


525 


Middle class / not married 
or parent 


45% 


52% 


0% 


1% 


2% 


224 


Lower class 


38% 


57% 




0% 


5% 


200 
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Romney 
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RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


51% 


47% 




0% 


2% 


195 


Protestant 


63% 


36% 


1% 




1% 


154 


Baptist 


49% 


48% 




1% 


2% 


173 


Fundamentalist / 
Pentecostal 


61% 


38% 




1% 


1% 


167 


utner 


57% 


40% 




1% 


1% 


81 


No affiliation 


31% 


64% 


1% 


2% 


3% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


62% 


37% 


0% 


0% 


1% 


362 


At least once a month 


51% 


45% 




1% 


3% 


203 


Infrequently 


48% 


49% 




1% 


2% 


158 


Never 


45% 


53% 






2% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll lUllo 


61% 


38% 




1% 


1% 


92 


Motive riUtcbtdlll 


68% 


31% 


1% 






64 


Active Baptist 


54% 


44% 






1% 


96 


Active Fundamentalist / 
Pentecostal 


69% 


31% 








87 


Af»tiuo Other 
Motive yju Icl 


56% 


39% 




5% 




22 


INUN dollVc 


43% 


53% 


0% 


1% 


2% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


66% 


32% 




1% 


2% 


154 


Male not evangelical 


49% 


47% 


0% 


2% 


1% 


327 


Female born again / 
evangelicals 


59% 


39% 




1% 


1% 


205 


Female not evangelical 


37% 


60% 


0% 




2% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


77% 


20% 




1% 


2% 


259 


Non-white Evangelical 


23% 


76% 




1% 




100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


88% 


10% 




0% 


1% 


203 


Non-white conservative 
Christians 


39% 


60% 




1% 




55 


White non-conservative 

\-/\ ll lotldl lo 


37% 


58% 




1% 


4% 




Non-white 

non-conservative 

Christians 


4% 


96% 








46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in nwnpr HH 

\-A U 1 1 U Vv 1 1 C 1 1 1 1 1 


68% 


29% 


0% 


1% 


1% 


394 


Non-gun owner HH 


39% 


59% 


0% 


1% 


2% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


6% 


91% 


0% 




2% 


399 


Unsure 


30% 


65% 


1% 


1% 


3% 


71 


Wrong track 


86% 


11% 


0% 


2% 


1% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


94% 


5% 


0% 


1% 


0% 


445 


Undecided 


47% 


38% 




4% 


11% 


98 


Democrat 


8% 


90% 


0% 


0% 


1% 


459 
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TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


18% 


80% 






2% 


69 


Health care costs 


27% 


67% 






6% 


74 


Gov't spending & budget 
deficit 


76% 


21% 




3% 




158 


Economy 


59% 


41% 




0% 


0% 


280 


Medicare & oo 


23% 


75% 






2% 


88 


Jobs 


49% 


48% 


1% 




1% 


151 


Other 


50% 


45% 




2% 


3% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


57% 


41% 


0% 


1% 


1% 


715 


Natl security issues 


50% 


48% 






1% 


73 


Education 


18% 


80% 






2% 


69 


Medicare / SS 


23% 


75% 






2% 


88 


Other 


48% 


39% 




5% 


8% 


58 


nbUlU DHnAL'K. 

OBAMA NAME ID/C 


Favorable 


10% 


87% 


0% 


0% 


2% 


532 


Unfavorable 


97% 


1% 




1% 


0% 


453 


No opinion 


45% 


30% 




7% 


18% 


18 


Never heard of 










100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


92% 


7% 




1% 


1% 


506 


Unfavorable 


4% 


92% 


0% 


1% 


2% 


439 


No opinion 


36% 


55% 






9% 


54 


Never heard of 




68% 






32% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


7% 


90% 


0% 


0% 


2% 


500 


Unsure 


38% 


43% 


3% 


4% 


11% 


19 


Disapprove 


95% 


3% 




2% 


1% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


8% 


89% 


0% 


0% 


2% 


477 


Unsure 


40% 


35% 




7% 


18% 


12 


Disapprove 


90% 


8% 


0% 


1% 


1% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGET & 
SPENDING/C 


Approve 


4% 


93% 






2% 


399 


Unsure 


30% 


56% 


2% 


2% 


10% 


39 


Disapprove 


84% 


14% 


0% 


1% 


1% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


12% 


86% 


0% 


0% 


2% 


505 


Unsure 


49% 


38% 


2% 


4% 


8% 


48 


Disapprove 


93% 


5% 


0% 


1% 


0% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


16% 


82% 


0% 


0% 


2% 


567 


Unsure 


76% 


7% 




3% 


14% 


22 


Disapprove 


95% 


2% 




2% 


1% 


414 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


98% 


2% 




0% 


0% 


431 


Obama 


10% 


87% 


0% 


0% 


2% 


518 


Both 


100% 










6 


Neither 


22% 


20% 




58% 




13 


Unsure 


53% 


33% 






14% 


35 
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HANDP1 


HANDP1 BETTER HANDLE / ECONOMY 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


96% 


4% 


0% 


0% 


0% 


491 


Obama 


4% 


94% 


0% 


0% 


2% 


469 


Both 




64% 


36% 






2 


Neither 




37% 




58% 


5% 


13 


Unsure 


46% 


33% 






21% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


53% 


46% 


0% 


0% 


1% 


702 


Yes / watched news 
coverage 


47% 


48% 


0% 


2% 


2% 


158 


NO 


41% 


51% 


0% 


3% 


5% 


142 


Unsure / refused 


100% 













RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


97% 


2% 




1% 


1% 


484 


Undecided 


41% 


25% 




19% 


14% 


30 


Obama 


5% 


93% 


0% 


0% 


2% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


53% 


46% 


0% 


0% 


1% 


797 


Very likely 


44% 


52% 


0% 


1% 


2% 


167 


Somewhat likely 


21% 


54% 




12% 


13% 


29 


Already voted 


39% 


61% 








10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


53% 


47% 


0% 




0% 


405 


Most likely 50% 


55% 


45% 


0% 




0% 


502 


Most likely 60% 


54% 


45% 


0% 




0% 


605 


Most likely 70% 


53% 


46% 


0% 




0% 


702 


100% of sample 


50% 


47% 


0% 


1% 


2% 


1003 


TOTAL 


50% 


47% 


0% 


1% 


2% 


1003 
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HANDP2 


HANDP2 BETTER HANDLE / FOREIGN POLICY 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


TOTAL 


45% 


49% 


1% 


1% 


4% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI Lllcdbl 


36% 


55% 


2% 


1% 


6% 


200 


IVIIUWebL 


40% 


54% 


1% 


2% 


3% 


174 


Clni ith 


51% 


43% 




1% 


6% 


245 


Qm ith Pnntral 
OUULI 1 llldl 


47% 


46% 


3% 


1% 


2% 


82 


Ocl Uldl r Idll lb 


51% 


43% 


1% 




5% 


77 


IVIUUIUdlll OLdLcb 


54% 


43% 






3% 


70 


Woct 

VVcbL 


44% 


50% 




2% 


4% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


48% 


47% 




2% 


3% 


114 


Florida 


53% 


39% 






8% 


69 


Texas 


48% 


45% 


4% 


1% 


3% 


62 


New York 


25% 


65% 


3% 




7% 


54 


Rest of country 


45% 


49% 


1% 


1% 


4% 


705 


RG2012 STATES BY 
2012 STATUS 


Cflfp Rpnifhliran 

OQIC 1 lC|JUUIIOCll 1 


51% 


43% 


1% 


1% 


3% 


285 


"TVwQ-un 


46% 


48% 


1% 


0% 


6% 


402 


UulC Lri'CI 1 ul 


38% 


55% 


1% 


2% 


4% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 ULWU F uLI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 

i wli i i v> w uiaiucy i uui iu 

States 


46% 


48% 


0% 




6% 


278 


Other states 


44% 


49% 


1% 


2% 


4% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


49% 


46% 




2% 


3% 


124 


7-9.9% unemployment 


43% 


49% 


1% 


1% 


5% 


716 


Less than 7% 
unemployment 


48% 


50% 


0% 




2% 


163 


I IRRAM I IRRAM mr>F 
UnDfMM UnDm OUUC 


Rural 
nUldl 


51% 


38% 


1% 


1% 


10% 


135 


OUUUI Udi I 


49% 


46% 


1% 


1% 


3% 


411 


Urban 


32% 


61% 


1% 


1% 


5% 


177 


GENDER GENDER 


Male 


49% 


45% 


2% 


2% 


3% 


481 


rcllldlc 


41% 


52% 


0% 


0% 


6% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


ivldlc / cllipiuycU 


50% 


43% 


2% 


3% 


2% 


306 


IVIdlc / I IUL ell IjJIUycU 


46% 


48% 


1% 


1% 


3% 


175 


rcllldlc / cllipiUycU 


35% 


58% 




1% 


6% 


265 


rcl I Idle / 1 IUL ell lUIUycU 


47% 


46% 


0% 




6% 


256 


RAGEBG AGE/C 


18-29 


30% 


57% 


1% 


2% 


9% 


126 


30-44 


37% 


56% 


1% 


2% 


4% 


291 


45-59 


52% 


44% 


1% 


1% 


3% 


256 


60 and older 


52% 


42% 


1% 


1% 


4% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


34% 


56% 


1% 


2% 


7% 


219 


35-44 


37% 


57% 


1% 


1% 


5% 


199 


45-64 


50% 


46% 


1% 


1% 


3% 


358 


65 or over 


55% 


39% 


1% 


1% 


4% 


218 


Unsure / refused 


57% 


32% 






11% 


10 
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Romney 


Obama 


Both 


Neither 


Unsure 




RAGEFL 

RESPONDENT'S 

AGE/C 


1 Q A A 

10-44 


35% 


57% 


1% 


2% 


6% 


417 


40-D4 


50% 


46% 


1% 


1% 


3% 


358 


65 or over 


55% 


39% 


1% 


1% 


4% 


2.2.0 


□ DOC APC / CCV 

nriyb Abt / otA 


Male / under 45 


41% 


51% 


2% 


3% 


2% 




Molr\ / AC i 

Male / 4o+ 


55% 


40% 


1% 


1% 


3% 


occ 


Female / under 45 


29% 


62% 






9% 




Female / 45+ 


49% 


46% 


0% 


1% 


4% 




RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


53% 


41% 


0% 


1% 


4% 




Black/ African American 


4% 


88% 




1% 


7% 


A OA 


Hispanic / Latino 


27% 


66% 


6% 




1% 


yu 


umer 


46% 


45% 






8% 


40 


rCMDAPC DATE DV 

GENDER 


White men 


57% 


38% 


1% 


2% 


2% 


obi 


White women 


50% 


43% 


0% 


0% 


6% 


OA 4 

oyi 


Black men 


5% 


85% 




2% 


7% 


51 


Black women 


3% 


89% 




1% 


7% 


70 


Hispanic men 


32% 


57% 


12% 






47 


Hispanic women 


22% 


76% 






2% 


yio 
4o 


Vvhl 1 1 otNIUno 


White seniors 


55% 


39% 


1% 


1% 


4% 


ooo 

ZOO 


Other 


41% 


53% 


1% 


1% 


5% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


86% 


8% 


1% 


1% 


4% 


401 


Independent 


43% 


44% 


2% 


3% 


7% 


171 


Democrat 


7% 


89% 


0% 


0% 


4% 


4ol 


DDADTV I ICI IAI \/OTC 

nrAH I Y UoUAL VU 1 1 

BEHAVIOR/C 


Republican 


84% 


10% 


1% 


1% 


4% 


440 


Ticket splitter 


41% 


41% 


5% 


3% 


10% 


74 


Democrat 


10% 


85% 


0% 


1% 


4% 


A A A 

4yo 


DADTICAM DADTICAM 

rAn I loAlN rAn I loAN 


U^rA PHD 


89% 


6% 


1% 


0% 


4% 


OCC 
OOO 


oOTT our 


71% 


22% 




4% 


3% 


78 


Ticket splitter 


40% 


34% 


5% 


8% 


13% 


12. 


oOTT ULIVI 


20% 


71% 






9% 


oc 
ob 


nara utivi 


6% 


90% 


0% 


0% 


3% 


A AO 
40Z 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


69% 


26% 


1% 


1% 


4% 


obi 


Moderate 


41% 


38% 


3% 


8% 


10% 


cc 
bb 


1 ihpral 


10% 


85% 


0% 


0% 


4% 


o7b 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


OU /o 


I O Jo 




I Jo 


I Jo 


189 


Somewhat conservative 


63% 


30% 


1% 


1% 


5% 


372 


Moderate / liberal 


15% 


78% 


1% 


2% 


5% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


86% 


8% 


1% 


1% 


4% 


401 


Independent 


43% 


44% 


2% 


3% 


7% 


171 


Conservative DEM 


14% 


84% 






2% 


121 


Mod / lib DEM 


4% 


91% 


1% 


0% 


4% 


310 
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HANDP2 


HANDP2 BETTER HANDLE / FOREIGN POLICY 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


PARIDEOL PARTY/ 
IDEOLOGY 


LlDeral UtM 


4% 


91% 


1% 


0% 


4% 


318 


Mod / conservative DEM 


20% 


72% 




2% 


5% 


171 


Independent 


41% 


41% 


5% 


3% 


10% 


74 


MOQ / IIDeral bUr 


59% 


32% 




2% 


6% 


56 


Conservative GOP 


88% 


7% 


1% 


1% 


3% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


84% 


13% 




0% 


2% 


140 


Yes 


82% 


8% 


2% 


3% 


5% 


75 


Unsure 


36% 


51% 


2% 




10% 


54 


Ma 
NO 


55% 


36% 


2% 


2% 


6% 


228 


No / strongly 


25% 


70% 


0% 


1% 


4% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


26% 


67% 






7% 


43 


High school graduate 


45% 


51% 


0% 


0% 


3% 


207 


Some college 


46% 


47% 


1% 


2% 


5% 


250 


I""*aIIaaa ncQHiiotA 
UUIIcyc yidUUdLc 


46% 


47% 


1% 


1% 


4% 


503 


OCAEUUv OCA / 

EDUCATION 


UUIIcyc 11 loll 


50% 


43% 


2% 


2% 


3% 


367 


Non-college men 


45% 


51% 




1% 


3% 


114 


College women 


42% 


51% 




0% 


7% 


385 


Nnn-pnllprip wnmpn 


39% 


56% 


1% 




5% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


55% 


40% 


0% 


1% 


4% 


367 


Minority non-college 
graduate 


13% 


79% 


1% 


1% 


7% 


133 


Othpr^ 


46% 


47% 


1% 


1% 


4% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pnllprip 

V v 1 1 1 LU 1 1 IQIO IIUII OUItUUU 

graduates 


55% 


40% 




2% 


3% 


169 


White female non-college 
graduates 


55% 


40% 


0% 


0% 


4% 


198 


IVIIIIUIILy IlldlC 1 IUM UUMcyc 

graduates 


16% 


74% 


3% 


2% 


6% 


63 


Minority female 
non-college graduates 


10% 


83% 






8% 


70 


umer 


46% 


47% 


1% 


1% 


4% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


88% 


8% 


0% 


0% 


4% 


368 


Obama 


15% 


79% 


1% 


1% 


3% 


535 


umer 






100% 






1 


1 ln<5i icp / rpfi ic;pd 


45% 


35% 


3% 


4% 


13% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


24% 


68% 




2% 


6% 


133 


Non-union household 


48% 


46% 


1% 


1% 


4% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


30% 


64% 




0% 


6% 


215 


Married 


52% 


42% 


0% 


2% 


4% 


576 


No longer married 


39% 


51% 


4% 


0% 


6% 


212 


MOMDAD PARENTS 


Dad 


52% 


42% 


2% 


1% 


3% 


160 


Mom 


41% 


51% 




0% 


7% 


170 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



HANDP2 


HANDP2 BETTER HANDLE / FOREIGN POLICY 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


49% 


45% 


0% 


1% 


5% 


245 


Married / no children 


55% 


40% 




2% 


3% 


331 


Divorced / children 


58% 


39% 






3% 


23 


Divorced / no children 


36% 


52% 


6% 


1% 


4% 


88 


Single /children 


27% 


65% 






8% 


45 


Single / no children 


31% 


63% 




1% 


5% 


169 


Other / mixed 


38% 


53% 


2% 




7% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


24% 


69% 






7% 


109 


Married women 


50% 


44% 




1% 


5% 


276 


No longer married 
women 


38% 


55% 


1% 




7% 


136 


Single men 


37% 


58% 




1% 


4% 


106 


Married men 


55% 


41% 


0% 


3% 


2% 


300 


INU lUIILjcl IlldlllcU llleil 


41% 


45% 


9% 


1% 


3% 


76 


MARITAL, AND RACE 


Millie blliyic lllcll 


53% 


44% 




1% 


2% 


72 


Millie blliyic WUillcll 


33% 


56% 






11% 


61 


Millie IlldlllcU lllcll 


59% 


36% 


0% 


3% 


2% 


236 


White married women 


57% 


38% 




1% 


5% 


230 


White no longer married 
men 


52% 


39% 


2% 


2% 


5% 


54 


VvMllc IIU lUligcl INdlMcU 

women 


46% 


47% 


1% 




7% 


100 


Other 


19% 


73% 


2% 


1% 


5% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


16% 


78% 






6% 


28 


Married mothers 


46% 


45% 




0% 


9% 


117 


No longer married 
mothers 


46% 


52% 






2% 


25 


Non-mothers 


46% 


48% 


1% 


1% 


4% 


833 


IVIUIvlnAL't IVIU I litno 

BY RACE 


White mothers 


55% 


37% 






8% 


116 


Non-white mothers 


11% 


82% 




1% 


6% 


53 


Non-mothers 


46% 


48% 


1% 


1% 


4% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


44% 


55% 


1% 






54 


Middle class 


47% 


47% 


1% 


1% 


4% 


749 


Low income 


35% 


57% 




0% 


8% 


192 


Working class 


81% 


2% 






17% 


6 


Unemployed 


55% 


45% 








3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


44% 


55% 


1% 






54 


Middle class family 


52% 


43% 


0% 


2% 


3% 


525 


Middle class / not married 
or parent 


36% 


55% 


2% 


1% 


6% 


224 


Lower class 


37% 


55% 




0% 


8% 


200 
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Romney 


Obama 


Both 


Neither 


Unsure 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


47% 


48% 


2% 


1% 


2% 


195 


Protestant 


53% 


42% 


1% 


1% 


4% 


154 


Baptist 


47% 


44% 


1% 


1% 


7% 


173 


Fundamentalist / 
Pentecostal 


53% 


39% 




1% 


6% 


167 


utner 


56% 


37% 


2% 


1% 


5% 


81 


No affiliation 


27% 


68% 


0% 


2% 


3% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


55% 


37% 


2% 


1% 


6% 


362 


At least once a month 


45% 


49% 


0% 


1% 


4% 


203 


Infrequently 


47% 


48% 




1% 


4% 


158 


Never 


31% 


66% 






3% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll lUllo 


57% 


38% 


3% 


1% 




92 


Motive riUtcbtdlll 


60% 


34% 


1% 




5% 


64 


Active Baptist 


48% 


42% 


2% 




8% 


96 


Active Fundamentalist / 
Pentecostal 


59% 


32% 




1% 


7% 


87 


Af»tiuo Other 
Motive yju Icl 


45% 


32% 


8% 


3% 


13% 


22 


INUN dollVc 


39% 


55% 


0% 


1% 


4% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


62% 


33% 




1% 


5% 


154 


Male not evangelical 


43% 


51% 


2% 


3% 


1% 


327 


Female born again / 
evangelicals 


54% 


37% 




1% 


8% 


205 


Female not evangelical 


33% 


62% 


0% 


0% 


5% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


71% 


22% 




1% 


6% 


259 


Non-white Evangelical 


22% 


70% 




1% 


7% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


81% 


12% 




0% 


6% 


203 


Non-white conservative 
Christians 


38% 


56% 




1% 


5% 


55 


White non-conservative 

\-/\ ll lotldl lo 


34% 


58% 




1% 


7% 




Non-white 

non-conservative 

Christians 


4% 


87% 






9% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in nwnpr HH 

\-A U 1 1 U Vv 1 1 C 1 1 1 1 1 


63% 


32% 


0% 


1% 


3% 


394 


Non-gun owner HH 


33% 


59% 


1% 


1% 


5% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


5% 


92% 


0% 


0% 


3% 


399 


Unsure 


30% 


61% 


1% 


2% 


6% 


71 


Wrong track 


77% 


15% 


1% 


2% 


5% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


86% 


10% 


1% 


1% 


2% 


445 


Undecided 


33% 


38% 


2% 


5% 


21% 


98 


Democrat 


7% 


89% 


1% 


0% 


3% 


459 
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TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


9% 


83% 






8% 


69 


Health care costs 


23% 


75% 




1% 


1% 


74 


Gov't spending & budget 
deficit 


67% 


29% 




2% 


1% 


158 


Economy 


52% 


41% 


2% 


0% 


6% 


280 


Medicare & oo 


23% 


70% 






7% 


88 


Jobs 


42% 


52% 


2% 




4% 


151 


Other 


50% 


42% 


0% 


4% 


4% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


50% 


44% 


1% 


1% 


4% 


715 


Natl security issues 


51% 


42% 




2% 


6% 


73 


Education 


9% 


83% 






8% 


69 


Medicare / SS 


23% 


70% 






7% 


88 


Other 


45% 


40% 


1% 


9% 


4% 


58 


nbUlU DHnAL'K. 

OBAMA NAME ID/C 


Favorable 


8% 


87% 


0% 


0% 


4% 


532 


Unfavorable 


89% 


4% 


1% 


2% 


4% 


453 


No opinion 


39% 


30% 




10% 


21% 


18 


Never heard of 


100% 










1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


82% 


12% 


1% 


1% 


4% 


506 


Unfavorable 


4% 


91% 


1% 


1% 


4% 


439 


No opinion 


27% 


55% 




3% 


16% 


54 


Never heard of 


32% 


68% 








3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


6% 


89% 


0% 


0% 


5% 


500 


Unsure 


25% 


55% 


3% 


6% 


10% 


19 


Disapprove 


86% 


7% 


1% 


2% 


4% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


6% 


89% 


0% 


0% 


4% 


477 


Unsure 


34% 


35% 




10% 


21% 


12 


Disapprove 


81% 


12% 


1% 


2% 


4% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGET & 
SPENDING/C 


Approve 


3% 


93% 


0% 


0% 


3% 


399 


Unsure 


23% 


51% 


2% 


3% 


21% 


39 


Disapprove 


76% 


17% 


1% 


2% 


4% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


8% 


87% 


0% 


0% 


4% 


505 


Unsure 


33% 


34% 


10% 


5% 


18% 


48 


Disapprove 


87% 


7% 


1% 


2% 


4% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


13% 


81% 


1% 


0% 


5% 


567 


Unsure 


61% 


14% 




5% 


19% 


22 


Disapprove 


87% 


6% 


1% 


2% 


3% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


85% 


9% 


1% 


1% 


4% 


503 


Obama 


4% 


92% 


0% 


0% 


4% 


472 


Both 




34% 


66% 






2 


Neither 


11% 


18% 




63% 


8% 


9 


Unsure 


6% 


40% 




7% 


46% 


17 
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HANDP2 


HANDP2 BETTER HANDLE / FOREIGN POLICY 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


91% 


5% 


1% 


1% 


2% 


431 


Obama 


7% 


88% 


0% 


0% 


4% 


518 


□ nth 

botn 


50% 




50% 






6 


Nether 


45% 


5% 




44% 


6% 


13 


Unsure 


32% 


27% 




4% 


37% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


84% 


11% 


1% 


1% 


3% 


491 


Obama 


5% 


91% 


0% 


0% 


4% 


469 


Both 




64% 


36% 






2 


Neither 


20% 


30% 




45% 


6% 


13 


Unsure 


37% 


20% 




4% 


40% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


48% 


47% 


0% 


1% 


4% 


702 


Yes / watched news 
coverage 


41% 


55% 


0% 


2% 


1% 


158 


NO 


36% 


48% 


3% 


3% 


10% 


142 


Unsure / refused 


100% 













RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


87% 


7% 


1% 


1% 


4% 


484 


Undecided 


25% 


26% 




24% 


24% 


30 


Obama 


4% 


91% 


0% 


0% 


4% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


47% 


47% 


1% 


1% 


4% 


797 


Very likely 


39% 


52% 


1% 


2% 


6% 


167 


Somewhat likely 


18% 


61% 




12% 


9% 


29 


Already voted 


39% 


61% 








10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


49% 


48% 


1% 


0% 


2% 


405 


Most likely 50% 


51% 


46% 


0% 


0% 


2% 


502 


Most likely 60% 


50% 


46% 


1% 


0% 


3% 


605 


Most likely 70% 


48% 


47% 


1% 


0% 


3% 


702 


100% of sample 


45% 


49% 


1% 


1% 


4% 


1003 


TOTAL 


45% 


49% 


1% 


1% 


4% 


1003 
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HANDP3 


HANDP3 BETTER HANDLE / FEDERAL BUDGET & 
SPENDING 


TOTAL 


Romney 


Obama 


Neither 


Unsure 


TOTAL 


54% 


42% 


2% 


3% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


45% 


52% 


1% 


3% 


200 


Midwest 


52% 


44% 


1% 


2% 


174 


South 


59% 


36% 


1% 


3% 


245 


South Central 


59% 


40% 


1% 




82 


Central Plains 


67% 


30% 




3% 


77 


Mountain States 


59% 


28% 


5% 


7% 


70 


West 


48% 


46% 


3% 


2% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dMIUl llld 


54% 


41% 


3% 


2% 


114 


nuiiud 


67% 


28% 


0% 


5% 


69 


Texas 


60% 


38% 


2% 




62 


INcW TUll\ 


38% 


58% 




4% 


54 


Rest of country 


53% 


42% 


2% 


3% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


60% 


37% 


2% 


1% 


285 


Toss-up 


55% 


40% 


1% 


4% 


402 


Safe Democrat 


48% 


48% 


2% 


2% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


59% 


38% 


1% 


3% 


278 


Ulllcl bldlcb 


52% 


43% 


2% 


3% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcllipiUylllclll 


56% 


40% 


2% 


2% 


124 


/ y.y /o unemployment 


52% 


44% 


2% 


3% 


716 


1 qcc than T0/„ 
Lcbb Llldll / /o 

unemployment 


60% 


34% 


2% 


4% 


163 


URBAN URBAN CODE 


Rural 


61% 


29% 


3% 


7% 


135 


Suburban 


57% 


41% 


1% 


2% 


411 


Urban 


43% 


53% 


3% 


1% 


177 


GENDER GENDER 


Male 


60% 


36% 


3% 


2% 


481 


Female 


48% 


47% 


1% 


4% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


63% 


32% 


3% 


2% 


306 


Male / not employed 


55% 


42% 


2% 


2% 


175 


Female / employed 


43% 


52% 


0% 


5% 


265 


Female / not employed 


54% 


41% 


2% 


3% 


256 


RAGEBG AGE/C 


18-29 


54% 


41% 


2% 


4% 


126 


30-44 


43% 


51% 


3% 


3% 


291 


45-59 


59% 


37% 


2% 


3% 


256 


60 and older 


59% 


37% 


1% 


3% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


51% 


43% 


3% 


3% 


219 


35-44 


42% 


52% 


2% 


3% 


199 


45-64 


58% 


38% 


2% 


3% 


358 


65 or over 


61% 


36% 


0% 


2% 


218 


Unsure / refused 


64% 


32% 




4% 


10 
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HANDP3 BETTER HANDLE / FEDERAL BUDGET & 
SPENDING 


TOTAL 


Romney 


Obama 


Neither 


Unsure 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


46% 


48% 


3% 


3% 


417 


45-64 


58% 


38% 


2% 


3% 


358 


65 or over 


61% 


36% 


0% 


2% 


228 


RR96 AGE /SEX 


Male / under 45 


57% 


38% 


4% 


1% 


216 


Male / 45+ 


62% 


33% 


2% 


2% 


266 


Female / under 45 


35% 


58% 


1% 


6% 


202 


Female / 45+ 


57% 


40% 


1% 


3% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


62% 


34% 


2% 


3% 


752 


Black / African American 


9% 


87% 


0% 


3% 


120 


Hispanic /Latino 


45% 


45% 


4% 


5% 


90 


Other 


50% 


46% 


3% 




40 


GENRACE RACE BY 
GENDER 


White men 


66% 


29% 


3% 


2% 


361 


White women 


59% 


38% 


0% 


4% 


391 


Black men 


16% 


82% 




2% 


51 


Black women 


4% 


91% 


1% 


4% 


70 


Hispanic men 


56% 


38% 


3% 


3% 


47 


Hispanic women 


34% 


53% 


6% 


8% 


43 


WHITE SENIORS 


White seniors 


63% 


33% 


0% 


3% 


288 


Other 


50% 


45% 


2% 


3% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


94% 


3% 


1% 


2% 


401 


Independent 


61% 


30% 


3% 


5% 


171 


Democrat 


14% 


82% 


1% 


3% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


93% 


4% 


1% 


2% 


440 


Ticket splitter 


53% 


38% 


4% 


6% 


74 


Democrat 


19% 


76% 


2% 


3% 


490 


PARTISAN PARTISAN 


Hard GOP 


96% 


1% 


1% 


2% 


365 


Soft GOP 


84% 


11% 


2% 


2% 


78 


Ticket splitter 


55% 


31% 


6% 


7% 


72 


Soft DEM 


34% 


59% 


2% 


5% 


86 


Hard DEM 


13% 


82% 


1% 


3% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


77% 


20% 


1% 


3% 


561 


Moderate 


51% 


37% 


8% 


3% 


66 


Liberal 


20% 


75% 


1% 


3% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


87% 


12% 


1% 


1% 


189 


Somewhat conservative 


71% 


24% 


2% 


4% 


372 


Moderate / liberal 


25% 


69% 


2% 


3% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


94% 


3% 


1% 


2% 


401 


Independent 


61% 


30% 


3% 


5% 


171 


Conservative DEM 


20% 


75% 


1% 


4% 


121 


Mod / lib DEM 


12% 


84% 


2% 


3% 


310 
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Romney 


Obama 


Neither 


Unsure 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


14% 


81% 


2% 


3% 


318 


Mod / conservative DEM 


29% 


65% 


2% 


4% 


171 


Independent 


53% 


38% 


4% 


6% 


74 


Mod / liberal GOP 


73% 


23% 


2% 


2% 


56 


Conservative GOP 


96% 


1% 


1% 


2% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


86% 


13% 


0% 




140 


Yes 


87% 


6% 


4% 


3% 


75 


Unsure 


47% 


47% 




6% 


54 


No 


63% 


30% 


4% 


4% 


228 


No / strongly 


37% 


59% 


1% 


3% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


43% 


57% 






43 


High school graduate 


55% 


43% 


0% 


2% 


207 


Some college 


54% 


41% 


2% 


3% 


250 


College graduate 


54% 


40% 


2% 


3% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


61% 


34% 


3% 


2% 


367 


MAn.AAlloAO rYiori 
INUM OUIIcyc lllcM 


57% 


41% 


0% 


1% 


114 


College women 


48% 


46% 


1% 


4% 


385 


Non-college women 


49% 


49% 




2% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

VVillLC 1 \\J\ 1 UUIIGVJG 

graduate 


63% 


34% 


1% 


2% 


367 


Minority non-nnllpfip 

1 v 1 1 1 1 U 1 1 1 y IIUII UUI 1 Cy C 

graduate 


27% 


69% 


2% 


2% 


133 


Others 


54% 


40% 


2% 


3% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


66% 


32% 


1% 


1% 


169 


VA/hifo fomalo aaa-aaIIoao 
Millie lollldlc HUM OUIIcyc 

graduates 


61% 


36% 


0% 


3% 


198 


Minority male non-college 
graduates 


38% 


61% 




1% 


63 


Minority female 
non-college graduates 


16% 


77% 


4% 


3% 


70 


Other 


54% 


40% 


2% 


3% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


93% 


4% 


2% 


1% 


368 


Obama 


25% 


71% 


1% 


3% 


535 


Other 


100% 








1 


Unsure / refused 


61% 


23% 


5% 


11% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


29% 


66% 


2% 


2% 


133 


Non-union household 


58% 


38% 


2% 


3% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


44% 


52% 


2% 


2% 


215 


Married 


60% 


36% 


2% 


3% 


576 


No longer married 


47% 


47% 


2% 


4% 


212 


MOMDAD PARENTS 


Dad 


61% 


32% 


5% 


2% 


160 


Mom 


48% 


48% 


0% 


4% 


170 
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Romney 


Obama 


Neither 


Unsure 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


59% 


35% 


3% 


3% 


245 


Married / no children 


61% 


36% 


1% 


2% 


331 


Divorced / children 


64% 


28% 


6% 


2% 


23 


Divorced / no children 


48% 


45% 


1% 


6% 


88 


Single / children 


27% 


71% 




2% 


45 


Single / no children 


48% 


47% 


2% 


2% 


169 


Other / mixed 


43% 


53% 


2% 


3% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


33% 


61% 


2% 


3% 


109 


Married women 


57% 


39% 


0% 


4% 


276 


No longer married 
women 


42% 


52% 


1% 


5% 


136 


Single men 


54% 


43% 


1% 


2% 


106 


Married men 


63% 


33% 


3% 


2% 


300 


No longer married men 


57% 


37% 


4% 


3% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


70% 


28% 


1% 


1% 


72 


White single women 


44% 


53% 




3% 


61 


White married men 


66% 


29% 


4% 


1% 


236 


Willie IlldlllcU WUIIIcll 


65% 


31% 




4% 


230 


VviiiLc iiu luiiyei Midiiicu 

men 


64% 


30% 


3% 


4% 


54 


White no longer married 
women 


52% 


44% 


1% 


3% 


100 


utner 


29% 


66% 


2% 


3% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


19% 


81% 






28 


Married mothers 


55% 


39% 


0% 


5% 


117 


No longer married 
mothers 


47% 


51% 




2% 


25 


Non-mothers 


55% 


40% 


2% 


3% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


65% 


31% 




4% 


116 


Non-white mothers 


11% 


85% 


1% 


3% 


53 


Non-mothers 


55% 


40% 


2% 


3% 


833 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


52% 


44% 


3% 


1% 


54 


Middlp class 


57% 


38% 


2% 


3% 


749 


Low income 


40% 


55% 


2% 


3% 


192 


Working class 


81% 


2% 




17% 


6 


Unemployed 


55% 


45% 






3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


52% 


44% 


3% 


1% 


54 


Middle class family 


60% 


35% 


2% 


2% 


525 


Middle class / not married 
or parent 


50% 


45% 


1% 


4% 


224 


Lower class 


42% 


54% 


2% 


3% 


200 
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Romney 


Obama 


Neither 


Unsure 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


56% 


39% 


0% 


4% 


195 


Protestant 


63% 


35% 


1% 


1% 


154 


baptist 


52% 


44% 


1% 


3% 


173 


Fundamentalist / 
Pentecostal 


63% 


35% 




2% 


167 


Other 


62% 


31% 


4% 


2% 


81 


No affiliation 


39% 


54% 


4% 


3% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


62% 


35% 


0% 


3% 


362 


At least once a month 


54% 


43% 


2% 


2% 


203 


Infrequently 


57% 


38% 


2% 


2% 


158 


Never 


50% 


47% 




3% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


62% 


33% 


0% 


5% 


92 


Active Protestant 


69% 


31% 






64 


Motive DdpilbL 


51% 


44% 




4% 


96 


Motive rUI lUdlllellldllbt / 

Pentecostal 


68% 


28% 




4% 


87 


Active Other 


59% 


37% 


3% 


2% 


22 


Non-active 


49% 


45% 


3% 


3% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti orto\r\ 1 
Ivldle UUIN dydlil / 

evangelicals 


66% 


32% 


0% 


2% 


154 


Ivldle I1UL cVdMycllOdl 


57% 


37% 


4% 


2% 


327 


Female born again / 
evangelicals 


59% 


37% 


0% 


4% 


205 


Female not evangelical 


41% 


53% 


1% 


4% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


76% 


20% 


0% 


3% 


259 


Non-white Evangelical 


25% 


72% 


1 % 


2% 


100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


87% 


9% 


0% 


4% 


203 


Non-white conservative 

1 Mblldl lb 


40% 


56% 


1% 


3% 


55 


White non-conservative 
Christians 


37% 


61% 




2% 


JO 


Non-white 

non-conservative 

Christians 


6% 


92% 




2% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


68% 


26% 


2% 


3% 


394 


Non-gun owner HH 


45% 


52% 


1% 


3% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


15% 


82% 


1% 


2% 


399 


Unsure 


37% 


46% 


9% 


9% 


71 


Wrong track 


86% 


10% 


1% 


3% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


95% 


3% 


1% 


1% 


445 


Undecided 


51% 


31% 


4% 


15% 


98 


Democrat 


15% 


81% 


2% 


2% 


459 
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Romney 


Obama 
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RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


17% 


77% 


4% 


2% 


69 


Health care costs 


34% 


60% 


4% 


2% 


74 


Gov't spending & budget 
deficit 


78% 


19% 


2% 


1% 


158 


Economy 


63% 


33% 


1% 


3% 


280 


Medicare & SS 


28% 


66% 




7% 


88 


Jobs 


55% 


43% 


1% 


1% 


151 


Other 


52% 


41% 


2% 


6% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


61% 


36% 


2% 


2% 


715 


Natl security issues 


55% 


40% 


0% 


4% 


73 


Education 


17% 


77% 


4% 


2% 


69 


Medicare / SS 


28% 


66% 




7% 


88 


Other 


48% 


38% 


6% 


8% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


19% 


77% 


1% 


3% 


532 


Unfavorable 


95% 


1% 


2% 


2% 


453 


No opinion 


49% 


24% 


3% 


24% 


18 


Never heard of 








100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


92% 


5% 


1% 


2% 


506 


Unfavorable 


12% 


83% 


2% 


3% 


439 


No opinion 


43% 


46% 


1% 


10% 


54 


Never heard of 


13% 


68% 




19% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


16% 


80% 


1% 


3% 


500 


Unsure 


38% 


38% 


7% 


16% 


19 


Disapprove 


93% 


2% 


2% 


2% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


16% 


80% 


2% 


3% 


477 


Unsure 


37% 


17% 


7% 


39% 


12 


Disapprove 


89% 


7% 


2% 


2% 


514 


RBOJA3 APPROVE 
OBAMA / FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


11% 


86% 


1% 


2% 


399 


Unsure 


31% 


38% 


8% 


23% 


39 


Disapprove 


86% 


10% 


2% 


2% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


19% 


78% 


1% 


2% 


505 


Unsure 


57% 


18% 


12% 


13% 


48 


Disapprove 


93% 


4% 


2% 


2% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


24% 


72% 


1% 


3% 


567 


Unsure 


68% 


6% 


13% 


13% 


22 


Disapprove 


94% 


2% 


2% 


3% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


96% 


2% 


1% 


2% 


503 


Obama 


10% 


86% 


1% 


3% 


472 


Both 


71% 






29% 


2 


Neither 


28% 




64% 


7% 


9 


Unsure 


43% 


18% 


4% 


36% 


17 
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HANDP3 


HANDP3 BETTER HANDLE / FEDERAL BUDGET & 
SPENDING 


TOTAL 


Romney 


Obama 


Neither 


Unsure 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


97% 


2% 


0% 


1% 


431 


Obama 


19% 


78% 


1% 


3% 


518 


Both 


100% 








6 


Neither 


37% 


8% 


45% 


10% 


13 


Unsure 


42% 


11% 


18% 


29% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


95% 


3% 


0% 


1% 


491 


Obama 


12% 


84% 


1% 


3% 


469 


□ nth 

tsotn 


100% 








2 


Ne ther 


12% 


26% 


57% 


5% 


13 


Unsure 


40% 


15% 


10% 


35% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


55% 


41% 


2% 


2% 


702 


Yes / watched news 
coverage 


53% 


42% 


2% 


2% 


158 


No 


50% 


42% 


2% 


6% 


142 


Unsure / refused 


100% 











RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


96% 


1% 


1% 


2% 


484 


Undecided 


38% 


21% 


18% 


22% 


30 


Obama 


13% 


82% 


2% 


3% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


56% 


40% 


2% 


3% 


797 


Very likely 


48% 


49% 


0% 


3% 


167 


Somewhat likely 


38% 


44% 


12% 


7% 


29 


Already voted 


50% 


50% 






10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


54% 


42% 


2% 


2% 


405 


Most likely 50% 


56% 


41% 


1% 


2% 


502 


Most likely 60% 


56% 


41% 


1% 


2% 


605 


Most likely 70% 


54% 


42% 


1% 


2% 


702 


100% of sample 


54% 


42% 


2% 


3% 


1003 


TOTAL 


54% 


42% 


2% 


3% 


1003 
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HANDP4 


HANDP4 BETTER HANDLE /TAXES 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


TOTAL 


47% 


49% 


0% 


1% 


3% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI Lllcdbl 


41% 


56% 




1% 


2% 


200 


IVIIUWebL 


46% 


50% 




1% 


2% 


174 


Clni ith 


49% 


47% 






3% 


245 


Qm ith Pnntral 
OUULI 1 llldl 


55% 


41% 


3% 


1% 




82 


Ocl Uldl r Idll lb 


55% 


39% 




1% 


5% 


77 


IVIUUIUdlll OLdLcb 


50% 


44% 




4% 


2% 


70 


Woct 

VVcbL 


45% 


50% 




2% 


3% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


49% 


45% 




2% 


5% 


114 


Florida 


56% 


40% 






3% 


69 


Texas 


54% 


41% 


4% 


2% 




62 


New York 


30% 


68% 






2% 


54 


Rest of country 


47% 


49% 




1% 


3% 


705 


RG2012 STATES BY 
2012 STATUS 


Cflfp Rpnifhliran 

OQIC 1 lC|JUUIIOCll 1 


53% 


43% 


1% 


1% 


2% 


285 


"TVwQ-un 


48% 


48% 




1% 


3% 


402 


UulC Lri'CI 1 ul 


42% 


54% 




2% 


2% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 ULWU F uLI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 

i wli i i v> w uiaiucy i uui iu 

States 


50% 


47% 




0% 


3% 


278 


Other states 


47% 


49% 


0% 


1% 


3% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


50% 


44% 




2% 


4% 


124 


7-9.9% unemployment 


46% 


50% 


0% 


1% 


3% 


716 


Less than 7% 
unemployment 


51% 


45% 




1% 


2% 


163 


I IRRAM I IRRAM mr>F 
UnDfMM UnDm OUUC 


Rural 
nUldl 


57% 


39% 






4% 


135 


OUUUI Udi I 


52% 


45% 


1% 


0% 


2% 


411 


Urban 


36% 


60% 




3% 


1% 


177 


GENDER GENDER 


Male 


52% 


44% 


0% 


2% 


2% 


481 


rcllldlc 


44% 


52% 




1% 


3% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


ivldlc / cllipiuycU 


53% 


42% 


1% 


2% 


2% 


306 


IVIdlc / I IUL ell IjJIUycU 


48% 


49% 




1% 


1% 


175 


rcllldlc / cllipiUycU 


39% 


57% 




0% 


4% 


265 


rcl I Idle / 1 IUL ell lUIUycU 


48% 


47% 




1% 


3% 


256 


RAGEBG AGE/C 


18-29 


36% 


55% 




2% 


7% 


126 


30-44 


38% 


57% 


1% 


2% 


2% 


291 


45-59 


54% 


43% 




1% 


2% 


256 


60 and older 


55% 


43% 




1% 


2% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


38% 


54% 




3% 


5% 


219 


35-44 


38% 


59% 


1% 


1% 


1% 


199 


45-64 


53% 


44% 




1% 


2% 


358 


65 or over 


55% 


41% 




1% 


3% 


218 


Unsure / refused 


66% 


34% 








10 
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Romney 


Obama 


Both 


Neither 


Unsure 


RAGEFL 

RESPONDENT'S 

AGE/C 


1 Q A A 

10-44 


38% 


57% 


1% 


2% 


3% 


417 


40-D4 


53% 


44% 




1% 


2% 


358 


65 or over 


56% 


41% 




0% 


3% 


228 


□ DOC APC / CCV 

nriyb Abt / otA 


Male / under 45 


44% 


51% 


1% 


2% 


2% 


216 


Molr\ / AC i 

Male / 4o+ 


58% 


39% 




1% 


2% 


266 


Female / under 45 


31% 


63% 




1% 


5% 


202 


Female / 45+ 


52% 


46% 




0% 


2% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


56% 


40% 




1% 


3% 


752 


Black/ African American 


4% 


94% 




0% 


2% 


120 


Hispanic / Latino 


33% 


60% 


2% 


3% 


2% 


90 


umer 


45% 


49% 




2% 


3% 


40 


rCMDAPC DATE DV 

GENDER 


White men 


60% 


37% 




2% 


2% 


361 


White women 


53% 


43% 




0% 


4% 


391 


Black men 


4% 


95% 






2% 


51 


Black women 


4% 


93% 




1% 


3% 


70 


Hispanic men 


37% 


55% 


5% 




3% 


47 


Hispanic women 


28% 


66% 




6% 




43 


Vvhl 1 1 otNIUno 


White seniors 


59% 


38% 




1% 


2% 


288 


Other 


43% 


53% 


0% 


1% 


3% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


91% 


6% 




1% 


2% 


401 


Independent 


45% 


46% 


1% 


3% 


5% 


171 


Democrat 


7% 


89% 




1% 


3% 


431 


DDADTV I ICI IAI \/OTC 

nrAH I Y UoUAL VU 1 1 

BEHAVIOR/C 


Republican 


89% 


8% 




1% 


3% 


440 


Ticket splitter 


43% 


46% 


3% 


4% 


4% 


74 


Democrat 


11% 


85% 




1% 


2% 


490 


DADTICAM DADTICAM 

rAn I loAlN rAn I loAN 


U^rA PHD 


94% 


4% 




0% 


2% 


365 


oOTT our 


75% 


16% 




3% 


6% 


78 


Ticket splitter 


44% 


42% 


3% 


7% 


4% 


72 


oOTT UtM 


17% 


79% 






5% 


86 


nara utivi 


7% 


90% 




1% 


2% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


73% 


24% 




1% 


2% 


561 


Moderate 


37% 


47% 


3% 


8% 


4% 


66 


1 ihpral 


11% 


85% 




1% 


3% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


83% 


15% 




1% 


1% 


189 


Somewhat conservative 


68% 


29% 




1% 


3% 


372 


Moderate / liberal 


15% 


79% 


0% 


2% 


3% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


91% 


6% 




1% 


2% 


401 


Independent 


45% 


46% 


1% 


3% 


5% 


171 


Conservative DEM 


11% 


85% 




1% 


3% 


121 


Mod / lib DEM 


6% 


91% 




1% 


2% 


310 
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Obama 
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PARIDEOL PARTY/ 
IDEOLOGY 


LlDeral UtM 


6% 


91% 




1% 


2% 


318 


Mod / conservative DEM 


20% 


76% 




2% 


3% 


171 


Independent 


43% 


46% 


3% 


4% 


4% 


74 


MOQ / IIDeral bUr 


58% 


33% 




2% 


8% 


56 


Conservative GOP 


93% 


4% 




0% 


2% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


88% 


12% 








140 


Yes 


83% 


11% 




4% 


2% 


75 


Unsure 


38% 


56% 




1% 


5% 


54 


Ma 
NO 


60% 


32% 


1% 


2% 


5% 


228 


No / strongly 


26% 


71% 




1% 


2% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


30% 


67% 






4% 


43 


High school graduate 


46% 


50% 




1% 


3% 


207 


Some college 


46% 


48% 




2% 


3% 


250 


I""*aIIaaa ncQHiiotA 
UUIIcyc yidUUdLc 


50% 


46% 


0% 


1% 


2% 


503 


OCAEUUv OCA / 

EDUCATION 


UUIIcyc 11 loll 


54% 


42% 


1% 


2% 


1% 


367 


Non-college men 


45% 


51% 




0% 


4% 


114 


College women 


44% 


51% 




1% 


4% 


385 


Nnn-pnllprip wnmpn 


42% 


55% 




0% 


2% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


56% 


40% 




1% 


3% 


367 


Minority non-college 
graduate 


14% 


81% 




2% 


2% 


133 


Othpr^ 


50% 


46% 


0% 


1% 


2% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pnllprip 

V v 1 1 1 LU 1 1 IQIO IIUII OUItUUU 

graduates 


56% 


38% 




2% 


3% 


169 


White female non-college 
graduates 


56% 


41% 




0% 


3% 


198 


IVIIIIUIILy IlldlC 1 IUM UUMcyc 

graduates 


17% 


80% 






4% 


63 


Minority female 
non-college graduates 


12% 


83% 




4% 


1% 


70 


umer 


50% 


46% 


0% 


1% 


2% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


90% 


8% 




1% 


1% 


368 


Obama 


18% 


78% 




1% 


3% 


535 


umer 








100% 




1 


1 ln<5i icp / rpfi ic;pd 


48% 


38% 


2% 


4% 


7% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


27% 


72% 




2% 




133 


Non-union household 


51% 


45% 


0% 


1% 


3% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


34% 


61% 




2% 


3% 


215 


Married 


55% 


42% 




1% 


3% 


576 


No longer married 


41% 


54% 


1% 


1% 


2% 


212 


MOMDAD PARENTS 


Dad 


50% 


47% 




1% 


1% 


160 


Mom 


44% 


50% 




0% 


5% 


170 
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BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


50% 


45% 




1% 


4% 


245 


Married / no children 


58% 


39% 




1% 


2% 


331 


Divorced / children 


57% 


43% 








23 


Divorced / no children 


39% 


55% 


2% 


3% 


1% 


88 


Single /children 


26% 


72% 






2% 


45 


Single / no children 


36% 


58% 




2% 


3% 


169 


Other / mixed 


40% 


56% 






4% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


23% 


71% 




2% 


3% 


109 


Married women 


54% 


42% 




0% 


4% 


276 


No longer married 
women 


39% 


57% 




0% 


3% 


136 


Single men 


45% 


51% 




1% 


3% 


106 


Married men 


56% 


41% 




2% 


2% 


300 


INU lUIILjcl IlldlllcU llleil 


45% 


49% 


3% 


2% 


1% 


76 


MARITAL, AND RACE 


Millie blliyic lllcll 


63% 


32% 




1% 


4% 


72 


Millie blliyic WUillcll 


34% 


64% 






2% 


61 


Millie IlldlllcU lllcll 


60% 


36% 




2% 


1% 


236 


White married women 


60% 


35% 






5% 


230 


White no longer married 
men 


51% 


44% 




3% 


2% 


54 


VvMllc IIU lUligcl INdlMcU 

women 


49% 


47% 




1% 


3% 


100 


Other 


21% 


75% 


1% 


2% 


2% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


16% 


84% 








28 


Married mothers 


50% 


42% 




0% 


8% 


117 


No longer married 
mothers 


47% 


53% 








25 


Non-mothers 


48% 


48% 


0% 


1% 


2% 


833 


IVIUIvlnAL't IVIU I litno 

BY RACE 


White mothers 


58% 


34% 






8% 


116 


Non-white mothers 


14% 


85% 




1% 




53 


Non-mothers 


48% 


48% 


0% 


1% 


2% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


48% 


52% 








54 


Middle class 


50% 


46% 


0% 


1% 


2% 


749 


Low income 


35% 


58% 




3% 


4% 


192 


Working class 


81% 


19% 








6 


Unemployed 


55% 


45% 








3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


48% 


52% 








54 


Middle class family 


55% 


41% 




1% 


3% 


525 


Middle class / not married 
or parent 


38% 


58% 


1% 


1% 


2% 


224 


Lower class 


37% 


56% 




3% 


4% 


200 
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RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


49% 


49% 




1% 


1% 


195 


Protestant 


56% 


40% 






3% 


154 


Baptist 


47% 


47% 


1% 


1% 


5% 


173 


Fundamentalist / 
Pentecostal 


59% 


37% 




1% 


4% 


167 


utner 


55% 


39% 




4% 


2% 


81 


No affiliation 


30% 


66% 




2% 


2% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


57% 


39% 


1% 


0% 


3% 


362 


At least once a month 


50% 


45% 




1% 


4% 


203 


Infrequently 


46% 


50% 




2% 


2% 


158 


Never 


41% 


55% 






4% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll lUllo 


58% 


41% 






1% 


92 


Motive riUtcbtdlll 


62% 


34% 






4% 


64 


Active Baptist 


50% 


44% 


2% 




4% 


96 


Active Fundamentalist / 
Pentecostal 


64% 


32% 




1% 


3% 


87 


Af»tiuo Other 
Motive yju Icl 


52% 


42% 




3% 


4% 


22 


INUN dollVc 


42% 


54% 




2% 


3% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


62% 


33% 




1% 


4% 


154 


Male not evangelical 


47% 


49% 


1% 


2% 


1% 


327 


Female born again / 
evangelicals 


56% 


39% 




0% 


5% 


205 


Female not evangelical 


36% 


61% 




1% 


3% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


74% 


20% 




0% 


5% 


259 


Non-white Evangelical 


17% 


79% 




1% 


3% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


86% 


11% 




0% 


3% 


203 


Non-white conservative 
Christians 


31% 


62% 




1% 


6% 


55 


White non-conservative 

\-/\ ll lotldl lo 


34% 


55% 






11% 




Non-white 

non-conservative 

Christians 




100% 








46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in nwnpr HH 

\-A U 1 1 U Vv 1 1 C 1 1 1 1 1 


65% 


31% 




1% 


3% 


394 


Non-gun owner HH 


36% 


60% 


0% 


1% 


3% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


7% 


91% 






2% 


399 


Unsure 


27% 


61% 




3% 


8% 


71 


Wrong track 


81% 


15% 


0% 


2% 


2% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


90% 


7% 




1% 


2% 


445 


Undecided 


41% 


43% 


2% 


3% 


11% 


98 


Democrat 


8% 


90% 




1% 


2% 


459 
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TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


14% 


78% 




4% 


4% 


69 


Health care costs 


31% 


64% 




1% 


4% 


74 


Gov't spending & budget 
deficit 


71% 


25% 




2% 


1% 


158 


Economy 


56% 


42% 






2% 


280 


Medicare & oo 


24% 


74% 






3% 


88 


Jobs 


45% 


50% 


1% 




4% 


151 


Other 


45% 


48% 




2% 


4% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


54% 


43% 


0% 


1% 


2% 


715 


Natl security issues 


44% 


53% 






3% 


73 


Education 


14% 


78% 




4% 


4% 


69 


Medicare / SS 


24% 


74% 






3% 


88 


Other 


45% 


40% 




6% 


9% 


58 


nbUlU DHnAL'K. 

OBAMA NAME ID/C 


Favorable 


10% 


87% 




1% 


3% 


532 


Unfavorable 


92% 


4% 


0% 


1% 


2% 


453 


No opinion 


37% 


39% 






25% 


18 


Never heard of 










100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


86% 


12% 


0% 


1% 


2% 


506 


Unfavorable 


6% 


90% 




2% 


2% 


439 


No opinion 


28% 


53% 




1% 


18% 


54 


Never heard of 


13% 


68% 






19% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


7% 


90% 




1% 


3% 


500 


Unsure 


24% 


54% 




7% 


15% 


19 


Disapprove 


90% 


6% 


0% 


1% 


2% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


8% 


89% 




1% 


3% 


477 


Unsure 


34% 


36% 




7% 


24% 


12 


Disapprove 


85% 


11% 


0% 


1% 


2% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGET & 
SPENDING/C 


Approve 


5% 


91% 




1% 


2% 


399 


Unsure 


34% 


54% 




2% 


10% 


39 


Disapprove 


78% 


18% 


0% 


1% 


2% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


11% 


87% 




0% 


2% 


505 


Unsure 


33% 


35% 


5% 


10% 


18% 


48 


Disapprove 


90% 


7% 




1% 


2% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


14% 


82% 


0% 


1% 


3% 


567 


Unsure 


60% 


14% 




3% 


22% 


22 


Disapprove 


93% 


5% 




2% 


1% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


89% 


8% 


0% 


0% 


2% 


503 


Obama 


4% 


93% 




1% 


2% 


472 


Both 




100% 








2 


Neither 


22% 


14% 




64% 




9 


Unsure 


23% 


26% 






51% 


17 
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HANDP4 


HANDP4 BETTER HANDLE /TAXES 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


94% 


5% 






1% 


431 


Obama 


9% 


88% 




0% 


2% 


518 


□ nth 

botn 


50% 




39% 


12% 




6 


Nether 


30% 


21% 




49% 




13 


Unsure 


42% 


19% 




8% 


31% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


89% 


8% 


0% 


1% 


2% 


491 


Obama 


6% 


92% 




1% 


2% 


469 


Both 




100% 








2 


Neither 


8% 


43% 




50% 




13 


Unsure 


31% 


36% 






33% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


50% 


48% 




1% 


1% 


702 


Yes / watched news 
coverage 


46% 


51% 




2% 


1% 


158 


NO 


36% 


48% 


2% 


2% 


11% 


142 


Unsure / refused 


100% 













RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


92% 


5% 


0% 


0% 


2% 


484 


Undecided 


24% 


36% 




18% 


22% 


30 


Obama 


5% 


92% 




1% 


2% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


50% 


47% 


0% 


1% 


1% 


797 


Very likely 


36% 


53% 




1% 


9% 


167 


Somewhat likely 


32% 


53% 




12% 


3% 


29 


Already voted 


39% 


61% 








10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


53% 


46% 




0% 


1% 


405 


Most likely 50% 


55% 


44% 




0% 


1% 


502 


Most likely 60% 


54% 


45% 


0% 


0% 


1% 


605 


Most likely 70% 


52% 


46% 


0% 


1% 


1% 


702 


100% of sample 


47% 


49% 


0% 


1% 


3% 


1003 


TOTAL 


47% 


49% 


0% 


1% 


3% 


1003 
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HANDP5 


HANDP5 BETTER HANDLE / MEDICARE 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


TOTAL 


43% 


52% 


1% 


1% 


4% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI Lllcdbl 


38% 


58% 




1% 


3% 


200 


IVIIUWebL 


37% 


59% 


2% 


1% 


2% 


174 


Clni ith 


48% 


47% 




1% 


4% 


245 


Qm ith Pnntral 
OUULI 1 llldl 


46% 


48% 


3% 


1% 


2% 


82 


Ocl Uldl r Idll lb 


50% 


46% 






5% 


77 


IVIUUIUdlll OLdLcb 


54% 


41% 






5% 


70 


Woct 

VVcbL 


39% 


52% 




3% 


6% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


41% 


51% 




2% 


6% 


114 


Florida 


50% 


45% 




4% 


1% 


69 


Texas 


46% 


47% 


4% 


2% 


2% 


62 


New York 


28% 


66% 




1% 


6% 


54 


Rest of country 


44% 


52% 


0% 


1% 


3% 


705 


RG2012 STATES BY 
2012 STATUS 


Cflfp Rpnifhliran 

OQIC 1 lC|JUUIIOCll 1 


50% 


45% 


1% 


1% 


4% 


285 


"TVwQ-un 


42% 


54% 


0% 


1% 


3% 


402 


UulC Lri'CI 1 ul 


38% 


55% 


1% 


2% 


4% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 ULWU F uLI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 

i wli i i v> w uiaiucy i uui iu 

States 


43% 


53% 


0% 


1% 


3% 


278 


Other states 


43% 


51% 


1% 


1% 


4% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


44% 


49% 




2% 


6% 


124 


7-9.9% unemployment 


41% 


53% 


1% 


1% 


3% 


716 


Less than 7% 
unemployment 


49% 


49% 




0% 


2% 


163 


I IRRAM I IRRAM mr>F 
UnDfMM UnDm OUUC 


Rural 
nUldl 


49% 


45% 




1% 


4% 


135 


OUUUI Udi I 


46% 


48% 


1% 


1% 


3% 


411 


Urban 


32% 


64% 




1% 


3% 


177 


GENDER GENDER 


Male 


48% 


47% 


1% 


2% 


3% 


481 


rcllldlc 


38% 


56% 


1% 


1% 


4% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


ivldlc / cllipiuycU 


51% 


43% 


1% 


3% 


2% 


306 


IVIdlc / I IUL ell IjJIUycU 


44% 


53% 


0% 


1% 


3% 


175 


rcllldlc / cllipiUycU 


31% 


63% 




0% 


5% 


265 


rcl I Idle / 1 IUL ell lUIUycU 


45% 


49% 


1% 


1% 


4% 


256 


RAGEBG AGE/C 


18-29 


29% 


63% 






9% 


126 


30-44 


34% 


60% 


2% 


2% 


2% 


291 


45-59 


48% 


46% 




2% 


4% 


256 


60 and older 


52% 


44% 


0% 


1% 


3% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


34% 


58% 




2% 


6% 


219 


35-44 


31% 


63% 


3% 


1% 


2% 


199 


45-64 


47% 


48% 




1% 


4% 


358 


65 or over 


55% 


42% 


0% 


0% 


2% 


218 


Unsure / refused 


71% 


29% 








10 
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Romney 


Obama 
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Neither 


Unsure 


RAGEFL 

RESPONDENT'S 

AGE/C 


1 Q A A 

10-44 


32% 


61% 


1% 


2% 


4% 


417 


40-D4 


47% 


48% 




1% 


4% 


358 


65 or over 


56% 


41% 


0% 


0% 


2% 


228 


□ DOC APC / CCV 

nriyb Abt / otA 


Male / under 45 


43% 


50% 


1% 


3% 


2% 


216 


Molr\ / AC i 

Male / 4o+ 


52% 


44% 


0% 


1% 


3% 


266 


Female / under 45 


21% 


72% 


1% 




6% 


202 


Female / 45+ 


49% 


46% 




1% 


4% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


51% 


43% 


0% 


1% 


4% 


752 


Black/ African American 


2% 


96% 




0% 


2% 


120 


Hispanic / Latino 


27% 


63% 


2% 


2% 


6% 


90 


umer 


42% 


53% 




2% 


3% 


40 


rCMDAPC DATE DV 

GENDER 


White men 


56% 


40% 


0% 


2% 


3% 


361 


White women 


48% 


47% 


1% 


1% 


4% 


391 


Black men 


4% 


95% 






2% 


51 


Black women 


2% 


96% 




1% 


1% 


70 


Hispanic men 


37% 


52% 


5% 


3% 


3% 


47 


Hispanic women 


16% 


75% 






9% 


43 


Vvhl 1 1 otNIUno 


White seniors 


56% 


41% 


0% 


1% 


3% 


288 


Other 


38% 


56% 


1% 


1% 


4% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


85% 


10% 


1% 


1% 


3% 


401 


Independent 


39% 


48% 


1% 


4% 


8% 


171 


Democrat 


6% 


91% 




1% 


2% 


431 


DDADTV I ICI IAI \/OTC 

nrAH I Y UoUAL VU 1 1 

BEHAVIOR/C 


Republican 


82% 


13% 


1% 


1% 


4% 


440 


Ticket splitter 


39% 


48% 


3% 


5% 


5% 


74 


Democrat 


9% 


87% 




1% 


3% 


490 


DADTICAM DADTICAM 

rAn I loAlN rAn I loAN 


U^rA PHD 


87% 


9% 


1% 


0% 


3% 


365 


oOTT our 


68% 


22% 




5% 


5% 


78 


Ticket splitter 


38% 


43% 


3% 


7% 


8% 


72 


oOTT UtM 


14% 


79% 




1% 


6% 


86 


nara utivi 


5% 


92% 




0% 


2% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


67% 


29% 


1% 


1% 


3% 


561 


Moderate 


31% 


51% 


3% 


10% 


5% 


66 


1 ihpral 


10% 


86% 




0% 


4% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


81% 


16% 




1% 


2% 


189 


Somewhat conservative 


59% 


36% 


1% 


1% 


4% 


372 


Moderate / liberal 


13% 


80% 


0% 


2% 


4% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


85% 


10% 


1% 


1% 


3% 


401 


Independent 


39% 


48% 


1% 


4% 


8% 


171 


Conservative DEM 


10% 


88% 




1% 


1% 


121 


Mod / lib DEM 


4% 


93% 




0% 


3% 


310 
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HANDP5 BETTER HANDLE / MEDICARE 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


PARIDEOL PARTY/ 
IDEOLOGY 


LlDeral UtM 


4% 


91% 




0% 


4% 


318 


Mod / conservative DEM 


17% 


80% 




2% 


1% 


171 


Independent 


39% 


48% 


3% 


5% 


5% 


74 


MOQ / IIDeral bUr 


55% 


37% 




5% 


3% 


56 


Conservative GOP 


86% 


9% 


1% 


1% 


4% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


85% 


14% 






1% 


140 


Yes 


73% 


18% 


4% 


4% 


2% 


75 


Unsure 


37% 


55% 


1% 


1% 


6% 


54 


Ma 
NO 


54% 


37% 


1% 


2% 


6% 


228 


No / strongly 


23% 


73% 




1% 


3% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


21% 


75% 




2% 


2% 


43 


High school graduate 


45% 


53% 




1% 


1% 


207 


Some college 


46% 


49% 




1% 


5% 


250 


I""*aIIaaa ncQHiiotA 
UUIIcyc yidUUdLc 


42% 


51% 


1% 


2% 


4% 


503 


OCAEUUv OCA / 

EDUCATION 


UUIIcyc 11 loll 


49% 


45% 


1% 


2% 


3% 


367 


Non-college men 


45% 


51% 




2% 


1% 


114 


College women 


38% 


55% 


1% 


1% 


6% 


385 


Nnn-pnllprip wnmpn 


38% 


61% 




0% 


1% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


55% 


41% 




1% 


2% 


367 


Minority non-college 
graduate 


12% 


84% 






4% 


133 


Othpr^ 


42% 


51% 


1% 


2% 


4% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pnllprip 

V v 1 1 1 LU 1 1 IQIO IIUII OUItUUU 

graduates 


56% 


41% 




2% 


1% 


169 


White female non-college 
graduates 


54% 


42% 




1% 


3% 


198 


IVIIIIUIILy IlldlC 1 IUM UUMcyc 

graduates 


20% 


79% 






1% 


63 


Minority female 
non-college graduates 


4% 


89% 






7% 


70 


umer 


42% 


51% 


1% 


2% 


4% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


86% 


10% 


1% 


0% 


2% 


368 


Obama 


13% 


83% 




1% 


3% 


535 


umer 






100% 






1 


1 ln<5i icp / rpfi ic;pd 


44% 


36% 


2% 


5% 


13% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


26% 


68% 




3% 


4% 


133 


Non-union household 


46% 


49% 


1% 


1% 


3% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


29% 


65% 






6% 


215 


Married 


50% 


45% 


0% 


2% 


3% 


576 


No longer married 


38% 


57% 


1% 


1% 


2% 


212 


MOMDAD PARENTS 


Dad 


47% 


48% 




3% 


2% 


160 


Mom 


35% 


58% 


2% 


1% 


4% 


170 
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TOTAL 


Romney 
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BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


44% 


49% 


1% 


2% 


4% 


245 


Married / no children 


54% 


42% 




1% 


3% 


331 


Divorced / children 


48% 


48% 




4% 




23 


Divorced / no children 


34% 


60% 


3% 


2% 


2% 


88 


Single /children 


21% 


77% 






2% 


45 


Single / no children 


32% 


62% 






7% 


169 


Other / mixed 


40% 


57% 






3% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


16% 


77% 






6% 


109 


Married women 


47% 


46% 


1% 


1% 


4% 


276 


No longer married 
women 


37% 


60% 




0% 


3% 


136 


Single men 


43% 


52% 






5% 


106 


Married men 


52% 


43% 




2% 


2% 


300 


INU lUIILjcl IlldlllcU llleil 


41% 


52% 


4% 


3% 


1% 


76 


MARITAL, AND RACE 


Millie blliyic lllcll 


61% 


36% 






3% 


72 


Millie blliyic WUillcll 


27% 


67% 






6% 


61 


Millie IlldlllcU lllcll 


56% 


39% 




2% 


3% 


236 


White married women 


54% 


40% 


1% 


1% 


4% 


230 


White no longer married 
men 


45% 


48% 


1% 


4% 


2% 


54 


VvMllc IIU lUligcl INdlMcU 

women 


46% 


50% 




0% 


4% 


100 


Other 


18% 


77% 


1% 


1% 


3% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


12% 


88% 








28 


Married mothers 


39% 


51% 


2% 


1% 


6% 


117 


No longer married 
mothers 


43% 


57% 








25 


Non-mothers 


45% 


50% 


0% 


1% 


3% 


833 


IVIUIvlnAL't IVIU I litno 

BY RACE 


White mothers 


48% 


43% 


2% 


1% 


5% 


116 


Non-white mothers 


7% 


90% 




1% 


2% 


53 


Non-mothers 


45% 


50% 


0% 


1% 


3% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


38% 


59% 






3% 


54 


Middle class 


45% 


49% 


1% 


1% 


3% 


749 


Low income 


34% 


60% 




1% 


5% 


192 


Working class 


81% 


2% 






17% 


6 


Unemployed 


55% 


45% 








3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


38% 


59% 






3% 


54 


Middle class family 


50% 


45% 


1% 


2% 


3% 


525 


Middle class / not married 
or parent 


35% 


60% 


1% 


1% 


4% 


224 


Lower class 


35% 


58% 




1% 


6% 


200 
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RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


43% 


53% 


0% 


1% 


3% 


195 


Protestant 


54% 


44% 




1% 


2% 


154 


Baptist 


44% 


49% 


3% 


2% 


2% 


173 


Fundamentalist / 
Pentecostal 


53% 


43% 






3% 


167 


utner 


56% 


39% 




1% 


4% 


81 


No affiliation 


23% 


69% 




3% 


6% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


55% 


41% 


1% 


0% 


3% 


362 


At least once a month 


44% 


51% 


2% 


2% 


2% 


203 


Infrequently 


42% 


53% 




1% 


4% 


158 


Never 


32% 


59% 






9% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll lUllo 


54% 


43% 




1% 


1% 


92 


Motive riUtcbtdlll 


61% 


39% 








64 


Active Baptist 


50% 


45% 


2% 




2% 


96 


Active Fundamentalist / 
Pentecostal 


57% 


37% 






7% 


87 


Af»tiuo Other 
Motive yju Icl 


58% 


40% 




3% 




22 


INUN dollVc 


36% 


58% 


1% 


2% 


4% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


64% 


34% 




1% 


1% 


154 


Male not evangelical 


41% 


52% 


1% 


3% 


3% 


327 


Female born again / 
evangelicals 


52% 


43% 


1% 


1% 


3% 


205 


Female not evangelical 


29% 


65% 




1% 


5% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


73% 


23% 


1% 


1% 


2% 


259 


Non-white Evangelical 


18% 


79% 




1% 


2% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


84% 


12% 


1% 


0% 


2% 


203 


Non-white conservative 
Christians 


33% 


64% 




1% 


2% 


55 


White non-conservative 

\-/\ ll lotldl lo 


32% 


64% 




1% 


3% 


3D 


Non-white 

non-conservative 

Christians 




98% 






2% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in nwnpr HH 

\-A U 1 1 U Vv 1 1 C 1 1 1 1 1 


58% 


35% 


1% 


2% 


4% 


394 


Non-gun owner HH 


33% 


62% 


0% 


1% 


3% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


2% 


95% 




0% 


2% 


399 


Unsure 


14% 


70% 




2% 


14% 


71 


Wrong track 


78% 


16% 


1% 


2% 


3% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


84% 


12% 


1% 


1% 


2% 


445 


Undecided 


34% 


40% 


2% 


6% 


19% 


98 


Democrat 


5% 


93% 




1% 


1% 


459 
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Romney 


Obama 


Both 


Neither 


Unsure 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


9% 


85% 






6% 


69 


Health care costs 


23% 


76% 






1% 


74 


Gov't spending & budget 
deficit 


70% 


26% 




3% 


2% 


158 


Economy 


51% 


44% 




1% 


4% 


280 


Medicare & oo 


19% 


77% 




1% 


3% 


88 


Jobs 


39% 


56% 


1% 


1% 


3% 


151 


Other 


44% 


48% 


2% 


2% 


5% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


49% 


46% 


0% 


1% 


3% 


715 


Natl security issues 


46% 


49% 






5% 


73 


Education 


9% 


85% 






6% 


69 


Medicare / SS 


19% 


77% 




1% 


3% 


88 


Other 


40% 


42% 


6% 


5% 


8% 


58 


nbUlU DHnAL'K. 

OBAMA NAME ID/C 


Favorable 


6% 


91% 




0% 


3% 


532 


Unfavorable 


87% 


6% 


1% 


2% 


3% 


453 


No opinion 


32% 


33% 




7% 


28% 


18 


Never heard of 










100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


80% 


15% 


1% 


1% 


3% 


506 


Unfavorable 


3% 


93% 




2% 


3% 


439 


No opinion 


25% 


62% 




1% 


11% 


54 


Never heard of 




81% 






19% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


4% 


93% 




0% 


3% 


500 


Unsure 




58% 




16% 


25% 


19 


Disapprove 


85% 


9% 


1% 


2% 


3% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


4% 


93% 




0% 


3% 


477 


Unsure 


34% 


44% 




7% 


15% 


12 


Disapprove 


79% 


14% 


1% 


2% 


4% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGET & 
SPENDING/C 


Approve 


2% 


95% 




0% 


2% 


399 


Unsure 


21% 


60% 




2% 


18% 


39 


Disapprove 


73% 


20% 


1% 


2% 


3% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


5% 


93% 




0% 


2% 


505 


Unsure 


20% 


41% 


5% 


7% 


28% 


48 


Disapprove 


88% 


7% 


1% 


2% 


2% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


10% 


85% 


1% 


0% 


4% 


567 


Unsure 


62% 


26% 




3% 


8% 


22 


Disapprove 


87% 


7% 


1% 


3% 


3% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


84% 


11% 


1% 


1% 


4% 


503 


Obama 


2% 


95% 




1% 


2% 


472 


Both 




100% 








2 


Neither 


11% 


6% 




82% 




9 


Unsure 


1% 


70% 






29% 


17 
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HANDP5 


HANDP5 BETTER HANDLE / MEDICARE 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


84% 


12% 


1% 


1% 


3% 


491 


Obama 


3% 


95% 




0% 


2% 


469 


Both 




100% 








2 


Neither 




30% 




70% 




13 


Unsure 


21% 


37% 




2% 


40% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


48% 


49% 


0% 


0% 


2% 


702 


Yes / watched news 
coverage 


35% 


58% 




3% 


4% 


158 


NO 


29% 


57% 


2% 


4% 


9% 


142 


Unsure / refused 


100% 













RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


85% 


10% 


1% 


1% 


3% 


484 


Undecided 


23% 


27% 




27% 


23% 


30 


Obama 


2% 


95% 




0% 


3% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


45% 


50% 


1% 


1% 


3% 


797 


Very likely 


37% 


56% 




1% 


6% 


167 


Somewhat likely 


15% 


70% 




12% 


3% 


29 


Already voted 


39% 


61% 








10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


47% 


50% 


1% 




2% 


405 


Most likely 50% 


48% 


49% 


1% 




2% 


502 


Most likely 60% 


47% 


50% 


1% 


0% 


2% 


605 


Most likely 70% 


46% 


50% 


1% 


0% 


3% 


702 


100% of sample 


43% 


52% 


1% 


1% 


4% 


1003 


TOTAL 


43% 


52% 


1% 


1% 


4% 


1003 
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HANDP6 


HANDP6 BETTER HANDLE / STANDING UP FOR THE MIDDLE 
CLASS 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


TOTAL 


42% 


54% 


1% 


2% 


2% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


33% 


59% 


1% 


4% 


3% 


200 


Midwest 


37% 


59% 




1% 


3% 


174 


South 


47% 


50% 




1% 


1% 


245 


South Central 


46% 


47% 


3% 


3% 


1% 


82 


Central Plains 


53% 


41% 


2% 


1% 


3% 


77 


Mountain States 


48% 


50% 






2% 


70 


West 


38% 


56% 




3% 


2% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUI llld 


42% 


51% 




4% 


3% 


114 


rlUNUd 


50% 


44% 




2% 


3% 


69 


Texas 


44% 


48% 


4% 


3% 


2% 


62 


Nidi a j VacI/ 


25% 


68% 




3% 


4% 


54 


Rest of country 


42% 


54% 


0% 


1% 


2% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


48% 


48% 


1% 


1% 


1% 


285 


Toss-up 


42% 


54% 


0% 


1% 


2% 


402 


Safe Democrat 


35% 


58% 


1% 


4% 


3% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


44% 


54% 




1% 


2% 


278 


Ulllcl bLdlcb 


41% 


53% 


1% 


2% 


2% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ Icllipiuyillclll 


43% 


50% 




4% 


3% 


124 


1 Q QO/. i inofnn Awmont 

/ y.y /o uiiciiipiuyiiicMi 


40% 


55% 


1% 


2% 


2% 


716 


1 qcc than "70/ 
Lcbb Ltldll / /o 

unemployment 


48% 


50% 


1% 


0% 


1% 


163 


URBAN URBAN CODE 


Rural 


48% 


47% 




2% 


3% 


135 


Suburban 


45% 


50% 


1% 


2% 


2% 


411 


Urban 


30% 


66% 




1% 


2% 


177 


GENDER GENDER 


Male 


45% 


49% 


1% 


3% 


2% 


481 


Female 


39% 


57% 




1% 


3% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


45% 


48% 


2% 


4% 


2% 


306 


Male / not employed 


45% 


52% 


0% 


1% 


2% 


175 


Female / employed 


32% 


65% 




1% 


1% 


265 


Female / not employed 


46% 


49% 




1% 


4% 


256 


RAGEBG AGE/C 


18-29 


34% 


64% 






2% 


126 


30-44 


30% 


65% 


1% 


4% 


0% 


291 


45-59 


47% 


48% 


1% 


2% 


3% 


256 


60 and older 


51% 


44% 


0% 


1% 


4% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


33% 


62% 


0% 


3% 


2% 


219 


35-44 


29% 


68% 


1% 


2% 




199 


45-64 


47% 


48% 


1% 


1% 


3% 


358 


65 or over 


53% 


42% 




2% 


3% 


218 


Unsure / refused 


60% 


39% 






1% 


10 
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HANDP6 



HANDP6 BETTER HANDLE / STANDING UP FOR THE MIDDLE 
CLASS 





Romney 


Obama 


Both 


Neither 


Unsure 




RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


31% 


65% 


1% 


2% 


1% 


417 


45-64 


47% 


48% 


1% 


1% 


3% 


358 


65 or over 


54% 


42% 




2% 


3% 


228 


RR96 AGE / SEX 


Male / under 45 


36% 


58% 


1% 


4% 


0% 


216 


Male / 45+ 


52% 


42% 


1% 


2% 


3% 


266 


Female / under 45 


26% 


72% 




1% 


2% 


202 


Female / 45+ 


47% 


48% 




1% 


3% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


50% 


45% 


0% 


2% 


2% 


752 


Black / African American 


2% 


95% 




0% 


3% 


120 


Hispanic /Latino 


26% 


67% 


4% 


2% 


2% 


90 


Other 


38% 


57% 




2% 


4% 


40 


GENRACE RACE BY 
GENDER 


White men 


52% 


42% 


0% 


3% 


2% 


361 


White women 


48% 


48% 




1% 


2% 


391 


Black men 


3% 


94% 






3% 


51 


Black women 


1% 


96% 




1% 


2% 


70 


Hispanic men 


30% 


59% 


8% 


3% 




47 


Hispanic women 


21% 


76% 






3% 


43 


WHITE SENIORS 


White seniors 


55% 


40% 


0% 


2% 


3% 


288 


Other 


36% 


59% 


1% 


2% 


2% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


85% 


10% 


0% 


2% 


3% 


401 


Independent 


37% 


50% 


2% 


6% 


5% 


171 


Democrat 


3% 


95% 




1% 


1% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


81% 


13% 


1% 


3% 


3% 


440 


Ticket splitter 


35% 


54% 


4% 


5% 


1% 


74 


Democrat 


8% 


90% 




1% 


1% 


490 


PARTISAN PARTISAN 


Hard GOP 


86% 


9% 


0% 


1% 


3% 


365 


Soft GOP 


63% 


22% 


1% 


8% 


5% 


78 


Ticket splitter 


37% 


48% 


4% 


7% 


4% 


72 


Soft DEM 


18% 


78% 




1% 


3% 


86 


Hard DEM 


3% 


96% 




1% 


1% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


66% 


29% 


1% 


2% 


2% 


561 


Moderate 


31% 


52% 


3% 


10% 


3% 


66 


Liberal 


8% 


90% 




1% 


2% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


81% 


17% 




1% 


1% 


189 


Somewhat conservative 


58% 


35% 


1% 


2% 


3% 


372 


Moderate / liberal 


11% 


84% 


0% 


2% 


2% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


85% 


10% 


0% 


2% 


3% 


401 


Independent 


37% 


50% 


2% 


6% 


5% 


171 


Conservative DEM 


7% 


92% 




1% 


1% 


121 


Mod / lib DEM 


2% 


97% 




1% 


1% 


310 
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Romney 


Obama 
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PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


3% 


95% 




1% 


1% 


318 


Mod / conservative DEM 


17% 


79% 




1% 


2% 


171 


Independent 


35% 


54% 


4% 


5% 


1% 


74 


Mod / liberal GOP 


48% 


40% 




5% 


7% 


56 


Conservative GOP 


85% 


9% 


1% 


2% 


3% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


84% 


14% 




1% 


1% 


140 


Yes 


78% 


11% 


2% 


6% 


3% 


75 


Unsure 


35% 


61% 




2% 


2% 


54 


No 


54% 


36% 


1% 


4% 


5% 


228 


No / strongly 


20% 


78% 


0% 


1% 


1% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


26% 


71% 






3% 


43 


High school graduate 


44% 


53% 




1% 


2% 


207 


Some college 


41% 


54% 


1% 


2% 


3% 


250 


College graduate 


42% 


52% 


1% 


3% 


2% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


45% 


49% 


1% 


3% 


2% 


367 


Mai"i.aaIIoao cnon 
NUN LUIIcyc lllcll 


44% 


52% 




1% 


2% 


114 


College women 


39% 


57% 




1% 


3% 


385 


Non-college women 


39% 


60% 




0% 


1% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IG iiuii outiuyu 

graduate 


52% 


44% 




2% 


2% 


367 


Minority nnn-nnllpnp 

i v 1 1 1 1 u 1 1 iy i iu 1 1 ouiiuuu 

graduate 


10% 


85% 


1% 




3% 


133 


Others 


42% 


52% 


1% 


3% 


2% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


50% 


45% 




3% 


3% 


169 


\A/hita farvnalii aaa-aaIIoao 
Millie Icfllalc MUM OUIIcyc 

graduates 


54% 


43% 




1% 


2% 


198 


Minority male non-college 
graduates 


15% 


80% 


3% 




2% 


63 


Minority female 
non-college graduates 


6% 


90% 






4% 


70 


Other 


42% 


52% 


1% 


3% 


2% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


86% 


11% 


0% 


1% 


1% 


368 


Obama 


11% 


85% 


0% 


1% 


2% 


535 


Other 


100% 










1 


Unsure / refused 


42% 


40% 


2% 


7% 


9% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


21% 


73% 




5% 


2% 


133 


Non-union household 


45% 


51% 


1% 


1% 


2% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


28% 


68% 


0% 


1% 


2% 


215 


Married 


49% 


47% 




2% 


2% 


576 


No longer married 


37% 


57% 


2% 


1% 


3% 


212 


MOMDAD PARENTS 


Dad 


42% 


52% 


1% 


2% 


2% 


160 


Mom 


35% 


61% 




1% 


3% 


170 
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Romney 


Obama 


Both 


Neither 


Unsure 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


41% 


54% 




2% 


2% 


245 


Married / no children 


54% 


41% 




3% 


2% 


331 


Divorced / children 


51% 


47% 






2% 


23 


Divorced / no children 


34% 


60% 


3% 


2% 


1% 


88 


Single / children 


19% 


80% 






2% 


45 


Single / no children 


31% 


65% 


1% 


2% 


2% 


169 


Other / mixed 


36% 


58% 


2% 


1% 


4% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


22% 


76% 






2% 


109 


Married women 


47% 


48% 




2% 


3% 


276 


No longer married 
women 


36% 


61% 






3% 


136 


Single men 


34% 


60% 


1% 


3% 


2% 


106 


Married men 


50% 


45% 




3% 


2% 


300 


No longer married men 


38% 


50% 


6% 


3% 


3% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


50% 


44% 


1% 


4% 


1% 


72 


White single women 


34% 


66% 








61 


White married men 


55% 


41% 




3% 


2% 


236 


Willie IlldlllcU WUINcll 


54% 


41% 




2% 


3% 


230 


Millie iiu luiiyei iiidiiicu 

men 


45% 


46% 


1% 


4% 


4% 


54 


White no longer married 
women 


45% 


52% 






3% 


100 


utner 


16% 


79% 


2% 


1% 


2% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


12% 


88% 








28 


Married mothers 


40% 


56% 




1% 


3% 


117 


No longer married 
mothers 


43% 


56% 






2% 


25 


Non-mothers 


43% 


52% 


1% 


2% 


2% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


48% 


47% 




1% 


3% 


116 


Non-white mothers 


7% 


91% 




1% 


1% 


53 


Non-mothers 


43% 


52% 


1% 


2% 


2% 


833 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


41% 


58% 






1% 


54 


Middlp class 


44% 


51% 


1% 


2% 


2% 


749 


Low income 


30% 


65% 




1% 


4% 


192 


Working class 


71% 


17% 




10% 


2% 


6 


Unemployed 


55% 


45% 








3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


41% 


58% 






1% 


54 


Middle class family 


49% 


47% 


0% 


2% 


2% 


525 


Middle class / not married 
or parent 


35% 


60% 


2% 


2% 


1% 


224 


Lower class 


32% 


63% 




1% 


4% 


200 
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RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


43% 


53% 


1% 


1% 


2% 


195 


Protestant 


46% 


47% 




3% 


5% 


154 


baptist 


44% 


52% 


1% 


1% 


2% 


173 


Fundamentalist / 
Pentecostal 


56% 


41% 


1% 




2% 


167 


Other 


57% 


41% 




1% 


1% 


81 


No affiliation 


22% 


72% 




5% 


2% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


54% 


42% 


1% 


1% 


2% 


362 


At least once a month 


42% 


53% 


0% 


1% 


3% 


203 


Infrequently 


40% 


57% 


1% 


1% 


1% 


158 


Never 


30% 


59% 






10% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


51% 


45% 


2% 


1% 


1% 


92 


Active Protestant 


55% 


39% 




3% 


3% 


64 


Motive DdpilM 


48% 


48% 


2% 




1% 


96 


Motive rUI lUcllllcMldllol / 

Pentecostal 


63% 


34% 






3% 


87 


Active Other 


59% 


39% 




3% 




22 


Non-active 


35% 


60% 


0% 


2% 


2% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ 1 
IVIdle UUII1 dydlll / 

evangelicals 


60% 


38% 




1% 


2% 


154 


IVIdle IIUl cvdMycllLdl 


38% 


55% 


2% 


4% 


2% 


327 


Female born again / 
evangelicals 


54% 


43% 




0% 


3% 


205 


Female not evangelical 


29% 


67% 




2% 


3% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


71% 


26% 




1% 


3% 


259 


Non-white Evangelical 


20% 


79% 




1 % 


1 % 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


82% 


15% 




1% 


3% 


203 


Non-white conservative 

\j] ll lolldl lb 


33% 


65% 




1% 


2% 


55 


White non-conservative 
Christians 


29% 


67% 






3% 


JO 


Non-white 

non-conservative 

Christians 


4% 


96% 








46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


56% 


37% 


0% 


3% 


3% 


394 


Non-gun owner HH 


32% 


64% 


1% 


1% 


2% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


2% 


97% 






1% 


399 


Unsure 


20% 


71% 




2% 


7% 


71 


Wrong track 


75% 


19% 


1% 


3% 


2% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


82% 


13% 


1% 


2% 


2% 


445 


Undecided 


32% 


49% 


2% 


7% 


10% 


98 


Democrat 


5% 


94% 


0% 


1% 


0% 


459 
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HANDP6 


HANDP6 BETTER HANDLE / STANDING UP FOR THE MIDDLE 
CLASS 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


9% 


90% 






2% 


69 


Health care costs 


22% 


76% 




2% 




74 


Gov't spending & budget 
deficit 


63% 


28% 


1% 


7% 


2% 


158 


Economy 


51% 


47% 


1% 


1% 


1% 


280 


Medicare & SS 


18% 


77% 




1% 


4% 


88 


Jobs 


40% 


55% 


1% 




4% 


151 


Other 


43% 


51% 




2% 


4% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


47% 


48% 


1% 


2% 


2% 


715 


Natl security issues 


45% 


51% 






4% 


73 


Education 


9% 


90% 






2% 


69 


Medicare / SS 


18% 


77% 




1% 


4% 


88 


Other 


46% 


42% 




5% 


7% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


5% 


94% 


0% 


1% 


1% 


532 


Unfavorable 


86% 


7% 


1% 


3% 


3% 


453 


No opinion 


28% 


38% 




6% 


28% 


18 


Never heard of 










100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


79% 


16% 


1% 


2% 


3% 


506 


Unfavorable 


1% 


96% 




2% 


1% 


439 


No opinion 


26% 


62% 




2% 


11% 


54 


Never heard of 




68% 




13% 


19% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


2% 


96% 




1% 


1% 


500 


Unsure 


15% 


50% 




16% 


19% 


19 


Disapprove 


84% 


9% 


1% 


3% 


3% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


3% 


96% 


0% 




1% 


477 


Unsure 


28% 


41% 




7% 


24% 


12 


Disapprove 


78% 


14% 


1% 


4% 


3% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


1% 


98% 






1% 


399 


Unsure 


21% 


63% 




2% 


15% 


39 


Disapprove 


72% 


22% 


1% 


3% 


2% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


5% 


93% 




1% 


1% 


505 


Unsure 


26% 


50% 


5% 


9% 


11% 


48 


Disapprove 


84% 


10% 


1% 


3% 


2% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


6% 


92% 


0% 


0% 


1% 


567 


Unsure 


66% 


8% 




3% 


23% 


22 


Disapprove 


89% 


4% 


1% 


4% 


2% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


83% 


11% 


1% 


2% 


3% 


503 


Obama 


0% 


99% 




0% 


0% 


472 


Both 




100% 








2 


Neither 


17% 


7% 


11% 


64% 




9 


Unsure 


1% 


49% 




3% 


47% 


17 
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HANDP6 


HANDP6 BETTER HANDLE / STANDING UP FOR THE MIDDLE 
CLASS 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


89% 


8% 


1% 


2% 


1% 


431 


Obama 


4% 


94% 


0% 


0% 


1% 


518 


Both 


61% 




39% 






6 


Neither 


11% 


13% 




77% 




13 


Unsure 


26% 


40% 




4% 


30% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


81% 


12% 


1% 


2% 


3% 


491 


Obama 


2% 


97% 




0% 


1% 


469 


□ nth 

tsotn 




100% 








2 


Nether 


8% 


43% 




50% 




13 


Unsure 


37% 


46% 




2% 


14% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


47% 


51% 




1% 


1% 


702 


Yes / watched news 
coverage 


31% 


60% 


1% 


4% 


4% 


158 


No 


30% 


57% 


3% 


4% 


6% 


142 


Unsure / refused 


100% 













RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


85% 


10% 


1% 


2% 


3% 


484 


Undecided 


16% 


40% 




26% 


18% 


30 


Obama 


1% 


98% 




1% 


1% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


44% 


52% 


0% 


1% 


2% 


797 


Very likely 


34% 


57% 


2% 


3% 


4% 


167 


Somewhat likely 


18% 


67% 




12% 


3% 


29 


Already voted 


39% 


61% 








10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


48% 


50% 




1% 


1% 


405 


Most likely 50% 


49% 


49% 




1% 


1% 


502 


Most likely 60% 


48% 


49% 


0% 


1% 


2% 


605 


Most likely 70% 


46% 


52% 


0% 


1% 


2% 


702 


100% of sample 


42% 


54% 


1% 


2% 


2% 


1003 


TOTAL 


42% 


54% 


1% 


2% 


2% 


1003 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



HANDP7 


HANDP7 BETTER HANDLE/ JOBS 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


TOTAL 


49% 


47% 


0% 


1% 


3% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI Lllcdbl 


46% 


51% 




1% 


3% 


200 


IVIIUWebL 


46% 


52% 




1% 


1% 


174 


Clni ith 


50% 


46% 




0% 


4% 


245 


Qm ith Pnntral 
OUULI 1 llldl 


57% 


40% 


2% 


1% 




82 


Ocl Uldl r Idll lb 


58% 


35% 


1% 




6% 


77 


IVIUUIUdlll OLdLcb 


55% 


37% 




3% 


5% 


70 


Woct 

VVcbL 


44% 


50% 




4% 


3% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


48% 


48% 




2% 


3% 


114 


Florida 


58% 


38% 




1% 


2% 


69 


Texas 


58% 


38% 


2% 


2% 




62 


New York 


37% 


58% 






5% 


54 


Rest of country 


48% 


47% 


0% 


1% 


3% 


705 


RG2012 STATES BY 
2012 STATUS 


Cflfp Rpnifhliran 

OQIC 1 lC|JUUIIOCll 1 


56% 


38% 


1% 


1% 


4% 


285 


"TVwQ-un 


48% 


49% 




0% 


2% 


402 


UulC Lri'CI 1 ul 


44% 


51% 




2% 


3% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 ULWU F uLI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 

i wli i i v> w uiaiucy i uui iu 

States 


48% 


50% 




1% 


1% 


278 


Other states 


49% 


46% 


0% 


2% 


3% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


47% 


48% 




2% 


3% 


124 


7-9.9% unemployment 


48% 


48% 


0% 


1% 


3% 


716 


Less than 7% 
unemployment 


54% 


42% 


0% 


1% 


3% 


163 


I IRRAM I IRRAM mr>F 
UnDfMM UnDm OUUC 


Rural 
nUldl 


53% 


42% 


1% 


2% 


3% 


135 


OUUUI Udi I 


52% 


44% 




0% 


3% 


411 


Urban 


37% 


57% 


1% 


2% 


3% 


177 


GENDER GENDER 


Male 


53% 


41% 


0% 


2% 


3% 


481 


rcllldlc 


45% 


52% 


0% 


0% 


2% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


ivldlc / cllipiuycU 


55% 


38% 




3% 


4% 


306 


IVIdlc / I IUL ell IjJIUycU 


49% 


46% 


1% 


1% 


3% 


175 


rcllldlc / cllipiUycU 


40% 


58% 




0% 


1% 


265 


rcl I Idle / 1 IUL ell lUIUycU 


50% 


46% 


0% 




3% 


256 


RAGEBG AGE/C 


18-29 


38% 


56% 






6% 


126 


30-44 


38% 


56% 




3% 


4% 


291 


45-59 


57% 


39% 


1% 


2% 


1% 


256 


60 and older 


56% 


41% 


0% 


0% 


2% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


39% 


53% 




1% 


6% 


219 


35-44 


36% 


59% 




2% 


2% 


199 


45-64 


56% 


41% 


0% 


1% 


1% 


358 


65 or over 


58% 


39% 


0% 




2% 


218 


Unsure / refused 


64% 


30% 






6% 


10 
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HANDP7 


HANDP7 BETTER HANDLE/ JOBS 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


RAGEFL 

RESPONDENT'S 

AGE/C 


1 Q A A 

10-44 


38% 


56% 




2% 


4% 


417 


40-D4 


56% 


41% 


0% 


1% 


1% 


358 


65 or over 


58% 


39% 


0% 




3% 


228 


□ DOC APC / CCV 

nriyb Abt / otA 


Male / under 45 


45% 


45% 




3% 


6% 


216 


Molr\ / AC i 

Male / 4o+ 


59% 


37% 


1% 


1% 


1% 


266 


Female / under 45 


30% 


67% 






3% 


202 


Female / 45+ 


55% 


43% 


0% 


0% 


2% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


57% 


38% 


0% 


2% 


3% 


752 


Black/ African American 


4% 


93% 




0% 


3% 


120 


Hispanic / Latino 


39% 


58% 


2% 




2% 


90 


umer 


48% 


50% 




2% 




40 


rCMDAPC DATE DV 

GENDER 


White men 


59% 


35% 




3% 


4% 


361 


White women 


56% 


41% 


0% 


0% 


3% 


391 


Black men 


7% 


89% 






4% 


51 


Black women 


2% 


96% 




1% 


2% 


70 


Hispanic men 


55% 


40% 


3% 




3% 


47 


Hispanic women 


21% 


79% 








43 


Vvhl 1 1 otNIUno 


White seniors 


60% 


37% 


0% 


0% 


2% 


288 


Other 


44% 


51% 


0% 


2% 


3% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


91% 


6% 


0% 


1% 


2% 


401 


Independent 


49% 


42% 




3% 


6% 


171 


Democrat 


10% 


86% 


0% 


1% 


2% 


431 


DDADTV I ICI IAI \/OTC 

nrAH I Y UoUAL VU 1 1 

BEHAVIOR/C 


Republican 


89% 


7% 


0% 


0% 


3% 


440 


Ticket splitter 


46% 


38% 




8% 


8% 


74 


Democrat 


13% 


83% 


0% 


1% 


2% 


490 


DADTICAM DADTICAM 

rAn I loAlN rAn I loAN 


U^rA PHD 


93% 


4% 


0% 




2% 


365 


oOTT our 


78% 


15% 




2% 


4% 


78 


Ticket splitter 


46% 


41% 




7% 


6% 


72 


oOTT UtM 


23% 


67% 




3% 


7% 


86 


nara utivi 


9% 


88% 


0% 


1% 


2% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


73% 


23% 


0% 


0% 


3% 


561 


Moderate 


40% 


50% 




8% 


2% 


66 


1 ihpral 


14% 


82% 




1% 


3% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


85% 


13% 


1% 


1% 


1% 


189 


Somewhat conservative 


68% 


28% 


0% 


0% 


4% 


372 


Moderate / liberal 


18% 


77% 




2% 


3% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


91% 


6% 


0% 


1% 


2% 


401 


Independent 


49% 


42% 




3% 


6% 


171 


Conservative DEM 


17% 


79% 


1% 


1% 


2% 


121 


Mod / lib DEM 


8% 


89% 




1% 


2% 


310 
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HANDP7 


HANDP7 BETTER HANDLE/ JOBS 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


PARIDEOL PARTY/ 
IDEOLOGY 


LlDeral UtM 


8% 


89% 




1% 


2% 


318 


Mod / conservative DEM 


22% 


73% 


1% 


2% 


2% 


171 


Independent 


46% 


38% 




8% 


8% 


74 


MOQ / IIDeral bUr 


66% 


28% 




2% 


4% 


56 


Conservative GOP 


93% 


4% 


0% 


0% 


3% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


85% 


14% 






0% 


140 


Yes 


83% 


9% 




4% 


4% 


75 


Unsure 


38% 


53% 






9% 


54 


Ma 
NO 


61% 


32% 


1% 


1% 


5% 


228 


No / strongly 


29% 


67% 


0% 


2% 


2% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


21% 


73% 


3% 


2% 




43 


High school graduate 


52% 


45% 


0% 


1% 


2% 


207 


Some college 


50% 


47% 




1% 


2% 


250 


I""*aIIaaa ncQHiiotA 
UUIIcyc yidUUdLc 


50% 


45% 




2% 


4% 


503 


OCAEUUv OCA / 

EDUCATION 


UUIIcyc 11 loll 


54% 


39% 




2% 


4% 


367 


Non-college men 


49% 


46% 


1% 


2% 


1% 


114 


College women 


46% 


52% 




0% 


2% 


385 


Nnn-pnllprip wnmpn 


44% 


53% 


1% 




2% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


59% 


38% 


0% 


1% 


2% 


367 


Minority non-college 
graduate 


19% 


79% 


1% 




2% 


133 


Othpr^ 


50% 


45% 




2% 


4% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pnllprip 

V v 1 1 1 LU 1 1 IQIO IIUII OUItUUU 

graduates 


59% 


38% 




2% 


2% 


169 


White female non-college 
graduates 


59% 


37% 


0% 


0% 


3% 


198 


IVIIIIUIILy IlldlC 1 IUM UUMcyc 

graduates 


32% 


64% 


2% 




1% 


63 


Minority female 
non-college graduates 


6% 


91% 






2% 


70 


umer 


50% 


45% 




2% 


4% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


93% 


5% 




0% 


2% 


368 


Obama 


18% 


78% 


0% 


2% 


2% 


535 


umer 


100% 










1 


1 ln<5i icp / rpfi ic;pd 


51% 


32% 


1% 


3% 


12% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


29% 


65% 




3% 


3% 


133 


Non-union household 


52% 


44% 


0% 


1% 


3% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


34% 


63% 




0% 


2% 


215 


Married 


56% 


39% 


0% 


2% 


3% 


576 


No longer married 


44% 


52% 


0% 


1% 


2% 


212 


MOMDAD PARENTS 


Dad 


51% 


39% 


1% 


4% 


5% 


160 


Mom 


43% 


53% 




0% 


3% 


170 
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Romney 


Obama 


Both 


Neither 


Unsure 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


51% 


41% 


1% 


2% 


5% 


245 


Married / no children 


60% 


37% 




1% 


2% 


331 


Divorced / children 


53% 


41% 




4% 


2% 


23 


Divorced / no children 


45% 


51% 




1% 


3% 


88 


Single /children 


18% 


80% 






2% 


45 


Single / no children 


38% 


59% 




0% 


2% 


169 


Other / mixed 


42% 


56% 


1% 




2% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


24% 


75% 






1% 


109 


Married women 


55% 


41% 




0% 


3% 


276 


No longer married 
women 


42% 


56% 


1% 




1% 


136 


Single men 


44% 


51% 




1% 


3% 


106 


Married men 


57% 


36% 


0% 


3% 


3% 


300 


INU lUIILjcl IlldlllcU llleil 


49% 


45% 




3% 


4% 


76 


MARITAL, AND RACE 


Millie blliyic lllcll 


59% 


36% 




1% 


4% 


72 


Millie blliyic WUillcll 


37% 


61% 






2% 


61 


Millie IlldlllcU lllcll 


60% 


33% 




3% 


3% 


236 


White married women 


63% 


33% 




0% 


3% 


230 


White no longer married 
men 


52% 


39% 




4% 


5% 


54 


VvMllc IIU lUligcl INdlMcU 

women 


52% 


46% 


1% 




1% 


100 


Other 


23% 


74% 


1% 


1% 


2% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


12% 


88% 








28 


Married mothers 


50% 


45% 




0% 


5% 


117 


No longer married 
mothers 


47% 


51% 






2% 


25 


Non-mothers 


50% 


45% 


0% 


1% 


3% 


833 


IVIUIvlnAL't IVIU I litno 

BY RACE 


White mothers 


59% 


37% 






4% 


116 


Non-white mothers 


7% 


89% 




1% 


3% 


53 


Non-mothers 


50% 


45% 


0% 


1% 


3% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


46% 


51% 


3% 






54 


Middle class 


52% 


44% 


0% 


1% 


3% 


749 


Low income 


37% 


59% 




1% 


3% 


192 


Working class 


81% 


2% 






17% 


6 


Unemployed 


55% 


45% 








3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


46% 


51% 


3% 






54 


Middle class family 


57% 


39% 




2% 


3% 


525 


Middle class / not married 
or parent 


41% 


56% 


0% 


1% 


2% 


224 


Lower class 


38% 


57% 




1% 


4% 


200 
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RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


51% 


47% 




1% 


1% 


195 


Protestant 


64% 


33% 


1% 




3% 


154 


Baptist 


49% 


46% 




2% 


3% 


173 


Fundamentalist / 
Pentecostal 


58% 


36% 


1% 




5% 


167 


utner 


56% 


43% 




1% 


0% 


81 


No affiliation 


29% 


65% 




3% 


3% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


60% 


37% 


0% 


0% 


2% 


362 


At least once a month 


51% 


45% 




1% 


3% 


203 


Infrequently 


48% 


47% 




1% 


5% 


158 


Never 


45% 


47% 


6% 




2% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll lUllo 


57% 


41% 




1% 


1% 


92 


Motive riUtcbtdlll 


69% 


27% 


1% 




2% 


64 


Active Baptist 


54% 


44% 






1% 


96 


Active Fundamentalist / 
Pentecostal 


66% 


30% 






4% 


87 


Af»tiuo Other 
Motive yju Icl 


56% 


42% 




3% 




22 


INUN dollVc 


42% 


52% 


0% 


2% 


3% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


63% 


32% 




1% 


5% 


154 


Male not evangelical 


48% 


45% 


0% 


3% 


3% 


327 


Female born again / 
evangelicals 


60% 


38% 




1% 


1% 


205 


Female not evangelical 


36% 


61% 


0% 




3% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


78% 


19% 




1% 


3% 


259 


Non-white Evangelical 


19% 


78% 




1% 


2% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


89% 


8% 




0% 


2% 


203 


Non-white conservative 
Christians 


35% 


61% 




1% 


3% 


55 


White non-conservative 

\-/\ ll lotldl lo 


35% 


58% 




1% 


6% 




Non-white 

non-conservative 

Christians 




98% 






2% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in nwnpr HH 

\-A U 1 1 U Vv 1 1 C 1 1 1 1 1 


66% 


29% 


0% 


2% 


3% 


394 


Non-gun owner HH 


38% 


59% 


0% 


1% 


3% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


7% 


89% 


0% 


1% 


2% 


399 


Unsure 


22% 


72% 






6% 


71 


Wrong track 


84% 


11% 


0% 


1% 


3% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


91% 


6% 


0% 


1% 


2% 


445 


Undecided 


44% 


39% 




4% 


13% 


98 


Democrat 


9% 


88% 


0% 


1% 


1% 


459 
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HANDP7 


HANDP7 BETTER HANDLE/ JOBS 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


18% 


80% 






2% 


69 


Health care costs 


27% 


71% 




1% 


0% 


74 


Gov't spending & budget 
deficit 


76% 


20% 




2% 


2% 


158 


Economy 


58% 


39% 




0% 


3% 


280 


Medicare & oo 


20% 


74% 




3% 


4% 


88 


Jobs 


48% 


47% 


1% 


1% 


2% 


151 


Other 


47% 


46% 




2% 


4% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


56% 


40% 


0% 


1% 


2% 


715 


Natl security issues 


45% 


52% 






3% 


73 


Education 


18% 


80% 






2% 


69 


Medicare / SS 


20% 


74% 




3% 


4% 


88 


Other 


47% 


41% 




6% 


7% 


58 


nbUlU DHnAL'K. 

OBAMA NAME ID/C 


Favorable 


11% 


85% 


0% 


1% 


3% 


532 


Unfavorable 


94% 


2% 




1% 


3% 


453 


No opinion 


40% 


45% 




4% 


11% 


18 


Never heard of 










100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


89% 


8% 




0% 


2% 


506 


Unfavorable 


6% 


90% 


0% 


2% 


1% 


439 


No opinion 


25% 


57% 






18% 


54 


Never heard of 




81% 






19% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


8% 


88% 


0% 


1% 


3% 


500 


Unsure 


42% 


46% 




7% 


5% 


19 


Disapprove 


92% 


4% 




1% 


3% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


9% 


87% 


0% 


1% 


3% 


477 


Unsure 


30% 


54% 




7% 


10% 


12 


Disapprove 


87% 


9% 




1% 


3% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGET & 
SPENDING/C 


Approve 


7% 


91% 


0% 


1% 


2% 


399 


Unsure 


21% 


58% 




8% 


14% 


39 


Disapprove 


81% 


15% 


0% 


1% 


3% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


12% 


85% 


0% 


1% 


2% 


505 


Unsure 


44% 


38% 


2% 


4% 


11% 


48 


Disapprove 


91% 


5% 




1% 


2% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


17% 


79% 


0% 


1% 


3% 


567 


Unsure 


69% 


23% 




6% 


1% 


22 


Disapprove 


92% 


4% 




2% 


3% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


93% 


4% 






3% 


503 


Obama 


4% 


93% 


0% 


1% 


2% 


472 


Both 


34% 


29% 


36% 






2 


Neither 


11% 


6% 




82% 




9 


Unsure 


7% 


53% 




4% 


36% 


17 
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HANDP7 


HANDP7 BETTER HANDLE/ JOBS 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


96% 


3% 






1% 


431 


Obama 


11% 


86% 


0% 


1% 


2% 


518 


Both 


100% 










6 


Neither 


22% 


3% 




69% 


5% 


13 


Unsure 


36% 


32% 






32% 


35 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


51% 


46% 


0% 


1% 


2% 


702 


Yes / watched news 
coverage 


48% 


47% 


0% 


2% 


2% 


158 


NO 


40% 


51% 




3% 


6% 


142 


Unsure / refused 


100% 













RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


93% 


4% 


0% 


0% 


3% 


484 


Undecided 


30% 


28% 




19% 


23% 


30 


Obama 


7% 


90% 


0% 


1% 


2% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


51% 


45% 


0% 


1% 


3% 


797 


Very likely 


42% 


53% 




1% 


4% 


167 


Somewhat likely 


20% 


61% 


5% 


12% 


3% 


29 


Already voted 


39% 


61% 








10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


52% 


46% 




1% 


1% 


405 


Most likely 50% 


54% 


44% 




1% 


1% 


502 


Most likely 60% 


54% 


44% 




1% 


1% 


605 


Most likely 70% 


52% 


46% 


0% 


1% 


1% 


702 


100% of sample 


49% 


47% 


0% 


1% 


3% 


1003 


TOTAL 


49% 


47% 


0% 


1% 


3% 


1003 
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HANDP9 


HANDP9 BETTER HANDLE / SHARING YOUR VALUES 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


TOTAL 


46% 


50% 


1% 


2% 


2% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI Lllcdbl 


38% 


58% 




2% 


2% 


200 


IVIIUWebL 


43% 


54% 


1% 


1% 


1% 


174 


Clni ith 


51% 


44% 




2% 


2% 


245 


Qm ith Pnntral 
OUULI 1 llldl 


48% 


45% 


3% 


3% 


2% 


82 


Ocl Uldl r Idll lb 


53% 


40% 


2% 


3% 


2% 


77 


IVIUUIUdlll OLdLcb 


52% 


45% 


1% 


1% 


1% 


70 


Woct 

VVcbL 


43% 


53% 




3% 


1% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


46% 


51% 




2% 


1% 


114 


Florida 


55% 


41% 




4% 


0% 


69 


Texas 


47% 


44% 


4% 


3% 


2% 


62 


New York 


24% 


73% 




2% 


0% 


54 


Rest of country 


46% 


49% 


1% 


2% 


2% 


705 


RG2012 STATES BY 
2012 STATUS 


Cflfp Rpnifhliran 

OQIC 1 lC|JUUIIOCll 1 


52% 


42% 


1% 


2% 


2% 


285 


"TVwQ-un 


47% 


49% 


0% 


2% 


1% 


402 


UulC Lri'CI 1 ul 


39% 


57% 


0% 


2% 


1% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 ULWU F uLI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 

i wli i i v> w uiaiucy i uui iu 

States 


49% 


49% 




2% 


1% 


278 


Other states 


45% 


50% 


1% 


2% 


2% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


47% 


50% 




2% 


1% 


124 


7-9.9% unemployment 


45% 


51% 


1% 


2% 


2% 


716 


Less than 7% 
unemployment 


50% 


47% 


1% 


2% 


0% 


163 


I IRRAM I IRRAM mr>F 
UnDfMM UnDm OUUC 


Rural 
nUldl 


55% 


42% 


1% 


2% 


1% 


135 


OUUUI Udi I 


49% 


46% 


1% 


2% 


3% 


411 


Urban 


34% 


64% 


1% 


1% 


1% 


177 


GENDER GENDER 


Male 


49% 


45% 


1% 


3% 


2% 


481 


Pamela 
rcllldlc 


43% 


54% 


0% 


1% 


1% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


ivldlc / cllipiuycU 


51% 


43% 


1% 


3% 


2% 


306 


IVIdlc / I IUL ell IjJIUycU 


46% 


49% 




3% 


3% 


175 


rcllldlc / cllipiUycU 


38% 


61% 




1% 




265 


rcl I Idle / 1 IUL ell lUIUycU 


48% 


48% 


1% 


1% 


2% 


256 


RAGEBG AGE/C 


18-29 


36% 


59% 




3% 


1% 


126 


30-44 


36% 


59% 


1% 


3% 


1% 


291 


45-59 


52% 


45% 


0% 


2% 


1% 


256 


60 and older 


54% 


42% 


1% 


1% 


3% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


38% 


57% 


0% 


4% 


1% 


219 


35-44 


34% 


62% 


1% 


1% 


1% 


199 


45-64 


51% 


46% 


0% 


2% 


1% 


358 


65 or over 


56% 


39% 


1% 


1% 


3% 


218 


Unsure / refused 


68% 


25% 




4% 


2% 


10 
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Romney 


Obama 


Both 


Neither 


Unsure 




RAGEFL 

RESPONDENT'S 

AGE/C 


1 Q A A 

10-44 


36% 


59% 


1% 


3% 


1% 


417 


40-D4 


51% 


46% 


0% 


2% 


1% 


358 


65 or over 


56% 


38% 


1% 


1% 


3% 


2.2.0 


□ DOC APC / CCV 

nriyb Abt / otA 


Male / under 45 


41% 


52% 


1% 


4% 


2% 




Molr\ / AC i 

Male / 4o+ 


56% 


40% 


0% 


2% 


2% 


occ 


Female / under 45 


31% 


67% 




2% 






Female / 45+ 


50% 


46% 


1% 


1% 


2% 




RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


55% 


41% 


0% 


2% 


2% 




Black/ African American 


3% 


95% 




0% 


1% 


4 OA 

lzU 


Hispanic / Latino 


29% 


65% 


3% 


2% 


1% 


yu 


umer 


46% 


51% 




2% 


2% 


40 


rCMDAPC DATE DV 

GENDER 


White men 


56% 


37% 


0% 


3% 


3% 


obi 


White women 


53% 


44% 


0% 


2% 


1% 


OA 4 

oyi 


Black men 


6% 


93% 






1% 


51 


Black women 


2% 


97% 




1% 


1% 


70 


Hispanic men 


37% 


55% 


5% 


3% 




47 


Hispanic women 


21% 


76% 


1% 




2% 


yio 
4o 


Vvhl 1 1 otNIUno 


White seniors 


58% 


38% 


1% 


2% 


2% 


ooo 

ZOO 


Other 


41% 


55% 


1% 


2% 


1% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


91% 


5% 


0% 


1% 


2% 


401 


Independent 


43% 


46% 


3% 


5% 


2% 


171 


Democrat 


5% 


93% 




1% 


1% 


4ol 


DDADTV I ICI IAI \/OTC 

nrAH I Y UoUAL VU 1 1 

BEHAVIOR/C 


Republican 


89% 


7% 


1% 


2% 


2% 


440 


Ticket splitter 


39% 


42% 


5% 


7% 


8% 


74 


Democrat 


8% 


90% 




2% 


1% 


A A A 

4yo 


DADTICAM DADTICAM 

rAn I loAlN rAn I loAN 


U^rA PHD 


94% 


3% 


0% 


1% 


2% 


OCC 
OOO 


oOTT our 


74% 


18% 


1% 


6% 


1% 


78 


Ticket splitter 


43% 


39% 


5% 


8% 


5% 


12. 


oOTT ULIVI 


17% 


75% 




5% 


4% 


OC 

ob 


nara utivi 


4% 


95% 




1% 


0% 


A AO 
40Z 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


71% 


25% 


0% 


2% 


2% 


obi 


Moderate 


37% 


43% 


5% 


15% 


1% 


cc 
bb 


1 ihpral 


10% 


88% 




1% 


1% 


o7b 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


OO /o 


I D Jo 




I Jo 


I Jo 


189 


Somewhat conservative 


65% 


30% 


1% 


2% 


3% 


372 


Moderate / liberal 


14% 


82% 


1% 


3% 


1% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


91% 


5% 


0% 


1% 


2% 


401 


Independent 


43% 


46% 


3% 


5% 


2% 


171 


Conservative DEM 


10% 


87% 




1% 


1% 


121 


Mod / lib DEM 


3% 


95% 




1% 


1% 


310 
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HANDP9 


HANDP9 BETTER HANDLE / SHARING YOUR VALUES 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


PARIDEOL PARTY/ 
IDEOLOGY 


LlDeral UtM 


3% 


95% 




1% 


1% 


318 


Mod / conservative DEM 


17% 


79% 




4% 


0% 


171 


Independent 


39% 


42% 


5% 


7% 


8% 


74 


MOQ / IIDeral bUr 


66% 


28% 




5% 


1% 


56 


Conservative GOP 


93% 


4% 


1% 


1% 


2% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


85% 


13% 


0% 


1% 


1% 


140 


Yes 


83% 


9% 




7% 


1% 


75 


Unsure 


36% 


54% 




5% 


6% 


54 


Ma 
NO 


58% 


36% 


1% 


3% 


3% 


228 


No / strongly 


25% 


72% 


0% 


1% 


1% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


24% 


70% 




2% 


3% 


43 


High school graduate 


46% 


52% 


0% 


1% 


1% 


207 


Some college 


46% 


51% 


0% 


2% 


2% 


250 


I""*aIIaaa ncQHiiotA 
UUIIcyc yidUUdLc 


48% 


47% 


1% 


3% 


2% 


503 


OCAEUUv OCA / 

EDUCATION 


UUIIcyc 11 loll 


51% 


42% 


1% 


3% 


3% 


367 


Non-college men 


44% 


53% 




2% 


0% 


114 


College women 


44% 


54% 


0% 


2% 


1% 


385 


Nnn-pnllprip wnmpn 


41% 


57% 


1% 


1% 


2% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


55% 


41% 


0% 


2% 


2% 


367 


Minority non-college 
graduate 


12% 


87% 






1% 


133 


Othpr^ 


48% 


47% 


1% 


3% 


2% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pnllprip 

V v 1 1 1 LU 1 1 IQIO IIUII OUItUUU 

graduates 


54% 


41% 




4% 


2% 


169 


White female non-college 
graduates 


57% 


40% 


1% 


0% 


2% 


198 


IVIIIIUIILy IlldlC 1 IUM UUMcyc 

graduates 


19% 


81% 








63 


Minority female 
non-college graduates 


6% 


92% 






2% 


70 


umer 


48% 


47% 


1% 


3% 


2% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


90% 


7% 




1% 


2% 


368 


Obama 


16% 


81% 


0% 


2% 


1% 


535 


umer 


100% 










1 


1 ln<5i icp / rpfi ic;pd 


44% 


39% 


4% 


9% 


3% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


26% 


72% 


0% 


2% 




133 


Non-union household 


49% 


47% 


1% 


2% 


2% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


33% 


64% 


0% 


1% 


2% 


215 


Married 


53% 


43% 


0% 


3% 


1% 


576 


No longer married 


40% 


54% 


2% 


2% 


2% 


212 


MOMDAD PARENTS 


Dad 


51% 


44% 


0% 


3% 


2% 


160 


Mom 


42% 


54% 




3% 


0% 


170 
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HANDP9 


HANDP9 BETTER HANDLE / SHARING YOUR VALUES 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


51% 


44% 


0% 


4% 


1% 


245 


Married / no children 


55% 


42% 


0% 


2% 


1% 


331 


Divorced / children 


53% 


43% 




4% 




23 


Divorced / no children 


36% 


57% 


2% 


2% 


2% 


88 


Single /children 


23% 


77% 








45 


Single / no children 


35% 


61% 


1% 


1% 


2% 


169 


Other / mixed 


40% 


54% 


2% 


1% 


3% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


26% 


73% 






1% 


109 


Married women 


51% 


45% 


0% 


2% 


1% 


276 


No longer married 
women 


38% 


58% 


1% 


0% 


2% 


136 


Single men 


39% 


55% 


1% 


2% 


3% 


106 


Married men 


55% 


40% 


0% 


3% 


2% 


300 


INU lUIILjcl IlldlllcU llleil 


42% 


48% 


3% 


5% 


2% 


76 


MARITAL, AND RACE 


Millie blliyic lllcll 


55% 


37% 


1% 


3% 


4% 


72 


Millie blliyic WUillcll 


40% 


60% 








61 


Millie IlldlllcU lllcll 


59% 


36% 


0% 


2% 


2% 


236 


White married women 


59% 


38% 




3% 


1% 


230 


White no longer married 
men 


47% 


43% 




7% 


3% 


54 


VvMllc IIU lUligcl IllalllcU 

women 


47% 


48% 


2% 


0% 


3% 


100 


Other 


19% 


77% 


1% 


1% 


1% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


12% 


88% 








28 


Married mothers 


49% 


46% 




4% 




117 


No longer married 
mothers 


44% 


53% 






3% 


25 


Non-mothers 


47% 


49% 


1% 


2% 


2% 


833 


IVIUIvlnAL't IVIU I litno 

BY RACE 


White mothers 


58% 


37% 




4% 


1% 


116 


Non-white mothers 


7% 


92% 




1% 




53 


Non-mothers 


47% 


49% 


1% 


2% 


2% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


48% 


51% 






1% 


54 


Middle class 


48% 


47% 


1% 


2% 


1% 


749 


Low income 


35% 


60% 




2% 


3% 


192 


Working class 


81% 


19% 








6 


Unemployed 


55% 


45% 








3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


48% 


51% 






1% 


54 


Middle class family 


53% 


43% 


0% 


2% 


1% 


525 


Middle class / not married 
or parent 


38% 


58% 


2% 


2% 


1% 


224 


Lower class 


37% 


59% 




2% 


3% 


200 



(cont.) 
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HANDP9 


HANDP9 BETTER HANDLE / SHARING YOUR VALUES 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


47% 


50% 


0% 


1% 


1% 


195 


Protestant 


58% 


38% 


1% 


1% 


1% 


154 


Baptist 


47% 


47% 


1% 


4% 


0% 


173 


Fundamentalist / 
Pentecostal 


57% 


40% 


1% 


0% 


2% 


167 


utner 


56% 


42% 




1% 


1% 


81 


No affiliation 


24% 


70% 




3% 


2% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


59% 


37% 


1% 


2% 


1% 


362 


At least once a month 


48% 


48% 


0% 


1% 


2% 


203 


Infrequently 


43% 


53% 


1% 


2% 


1% 


158 


Never 


39% 


56% 






5% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll lUllo 


57% 


39% 


1% 


3% 


1% 


92 


Motive riUtcbtdlll 


64% 


34% 


1% 




1% 


64 


Active Baptist 


52% 


41% 


2% 


3% 


0% 


96 


Active Fundamentalist / 
Pentecostal 


66% 


33% 




1% 


1% 


87 


Af»tiuo Other 
Motive yju Icl 


59% 


37% 




4% 




22 


INUN dollVc 


38% 


57% 


0% 


2% 


2% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


64% 


33% 


0% 


2% 


1% 


154 


Male not evangelical 


43% 


51% 


1% 


3% 


3% 


327 


Female born again / 
evangelicals 


59% 


38% 




2% 


1% 


205 


Female not evangelical 


32% 


65% 


1% 


1% 


1% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


76% 


21% 


0% 


2% 


1% 


259 


Non-white Evangelical 


23% 


76% 




1% 


1% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


88% 


9% 




3% 




203 


Non-white conservative 
Christians 


38% 


59% 




1% 


2% 


55 


White non-conservative 

\-/\ ll lotldl lo 


31% 


62% 


1% 


1% 


4% 




Non-white 

non-conservative 

Christians 


4% 


96% 








46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in nwnpr HH 

\-A U 1 1 U Vv 1 1 C 1 1 1 1 1 


63% 


32% 


1% 


2% 


2% 


394 


Non-gun owner HH 


35% 


61% 


0% 


2% 


1% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


3% 


96% 


0% 


1% 


0% 


399 


Unsure 


24% 


61% 




5% 


10% 


71 


Wrong track 


81% 


14% 


1% 


3% 


1% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


89% 


7% 


1% 


1% 


2% 


445 


Undecided 


38% 


44% 


3% 


11% 


4% 


98 


Democrat 


6% 


93% 


0% 


1% 


1% 


459 



(cont.) 
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HANDP9 


HANDP9 BETTER HANDLE / SHARING YOUR VALUES 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


14% 


83% 




2% 


0% 


69 


Health care costs 


22% 


74% 


1% 


1% 


2% 


74 


Gov't spending & budget 
deficit 


69% 


25% 


1% 


4% 


1% 


158 


Economy 


55% 


41% 


0% 


2% 


1% 


280 


Medicare & oo 


21% 


74% 


1% 


1% 


3% 


88 


Jobs 


43% 


53% 


2% 


1% 


2% 


151 


Other 


48% 


48% 




3% 


2% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


51% 


44% 


1% 


2% 


1% 


715 


Natl security issues 


50% 


49% 






1% 


73 


Education 


14% 


83% 




2% 


0% 


69 


Medicare / SS 


21% 


74% 


1% 


1% 


3% 


88 


Other 


47% 


42% 




7% 


5% 


58 


nbUlU DHnAL'K. 

OBAMA NAME ID/C 


Favorable 


7% 


91% 


1% 


1% 


1% 


532 


Unfavorable 


92% 


3% 


0% 


2% 


2% 


453 


No opinion 


39% 


32% 


3% 


12% 


14% 


18 


Never heard of 


100% 










1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


86% 


10% 


1% 


2% 


2% 


506 


Unfavorable 


2% 


95% 


0% 


2% 


1% 


439 


No opinion 


30% 


56% 


1% 


5% 


8% 


54 


Never heard of 


19% 


68% 




13% 




3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


5% 


93% 


0% 


1% 


1% 


500 


Unsure 


19% 


54% 




13% 


14% 


19 


Disapprove 


89% 


5% 


1% 


2% 


2% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


5% 


92% 


1% 


0% 


1% 


477 


Unsure 


28% 


36% 




19% 


16% 


12 


Disapprove 


84% 


11% 


1% 


3% 


2% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGET & 
SPENDING/C 


Approve 


4% 


95% 


0% 


1% 


1% 


399 


Unsure 


25% 


59% 


2% 


6% 


8% 


39 


Disapprove 


77% 


17% 


1% 


3% 


2% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


8% 


90% 


0% 


1% 


1% 


505 


Unsure 


29% 


48% 


7% 


11% 


5% 


48 


Disapprove 


90% 


5% 


0% 


2% 


2% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


14% 


83% 


1% 


1% 


1% 


567 


Unsure 


62% 


19% 




8% 


12% 


22 


Disapprove 


89% 


6% 


0% 


3% 


2% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


89% 


7% 


1% 


1% 


2% 


503 


Obama 


2% 


96% 


0% 


1% 


1% 


472 


Both 




34% 


36% 




29% 


2 


Neither 


6% 


7% 


11% 


75% 




9 


Unsure 


5% 


56% 


5% 


11% 


24% 


17 
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HANDP9 


HANDP9 BETTER HANDLE / SHARING YOUR VALUES 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


95% 


3% 


0% 


1% 


1% 


431 


Obama 


7% 


91% 


0% 


1% 


1% 


518 


□ nth 

botn 


61% 




39% 






6 


Nether 


3% 


13% 




75% 


9% 


13 


Unsure 


34% 


35% 




11% 


19% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


88% 


8% 


1% 


2% 


1% 


491 


Obama 


4% 


94% 


0% 


1% 


1% 


469 


Both 




64% 


36% 






2 


Neither 




43% 




53% 


4% 


13 


Unsure 


33% 


34% 


3% 


12% 


19% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


49% 


49% 


0% 


1% 


1% 


702 


Yes / watched news 
coverage 


39% 


54% 


1% 


4% 


2% 


158 


NO 


37% 


52% 


3% 


6% 


3% 


142 


Unsure / refused 


100% 













RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


91% 


4% 


1% 


1% 


2% 


484 


Undecided 


26% 


33% 


2% 


28% 


11% 


30 


Obama 


2% 


96% 


0% 


1% 


1% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


49% 


48% 


1% 


1% 


1% 


797 


Very likely 


38% 


55% 


1% 


4% 


3% 


167 


Somewhat likely 


18% 


70% 




12% 




29 


Already voted 


39% 


61% 








10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


50% 


48% 




0% 


2% 


405 


Most likely 50% 


52% 


46% 




1% 


1% 


502 


Most likely 60% 


51% 


47% 


0% 


1% 


1% 


605 


Most likely 70% 


50% 


48% 


1% 


1% 


1% 


702 


100% of sample 


46% 


50% 


1% 


2% 


2% 


1003 


TOTAL 


46% 


50% 


1% 


2% 


2% 


1003 
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HANDP10 


HANDP10 BETTER HANDLE / BEING A STRONG LEADER 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


TOTAL 


47% 


49% 


1% 


1% 


2% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI Lllcdbl 


42% 


56% 




0% 


2% 


200 


IVIIUWebL 


44% 


54% 


1% 




2% 


174 


Clni ith 


50% 


46% 


0% 


1% 


4% 


245 


Qm ith Pnntral 
OUULI 1 llldl 


57% 


40% 




4% 




82 


Ocl Uldl r Idll lb 


55% 


39% 


1% 


1% 


4% 


77 


IVIUUIUdlll OLdLcb 


50% 


47% 






3% 


70 


Woct 

VVcbL 


43% 


52% 


3% 


2% 


0% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


48% 


50% 


2% 


0% 


0% 


114 


Florida 


54% 


37% 




1% 


8% 


69 


Texas 


61% 


38% 




2% 




62 


New York 


28% 


70% 






2% 


54 


Rest of country 


46% 


50% 


1% 


1% 


2% 


705 


RG2012 STATES BY 
2012 STATUS 


Cflfp Rpnifhliran 

OQIC 1 lC|JUUIIOCll 1 


54% 


43% 


0% 


1% 


2% 


285 


"TVwQ-un 


46% 


50% 


0% 


1% 


3% 


402 


UulC Lri'CI 1 ul 


41% 


54% 


2% 


1% 


1% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 ULWU F uLI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 

i wli i i v> w uiaiucy i uui iu 

States 


47% 


50% 




1% 


3% 


278 


Other states 


47% 


49% 


1% 


1% 


2% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


49% 


49% 


2% 


0% 


0% 


124 


7-9.9% unemployment 


46% 


50% 


1% 


1% 


2% 


716 


Less than 7% 
unemployment 


51% 


44% 


1% 


1% 


3% 


163 


I IRRAM I IRRAM mr>F 
UnDfMM UnDm OUUC 


Rural 
nUldl 


53% 


41% 


1% 


2% 


2% 


135 


OUUUI Udi I 


51% 


46% 


1% 


1% 


2% 


411 


Urban 


38% 


60% 


0% 




2% 


177 


GENDER GENDER 


Male 


53% 


43% 


1% 


1% 


2% 


481 


rcllldlc 


41% 


55% 


1% 


1% 


2% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


ivldlc / cllipiuycU 


54% 


41% 


1% 


1% 


3% 


306 


IVIdlc / I IUL ell IjJIUycU 


51% 


46% 




2% 


1% 


175 


rcllldlc / cllipiUycU 


34% 


61% 


1% 


1% 


2% 


265 


rcl I Idle / 1 IUL ell lUIUycU 


49% 


49% 


0% 




2% 


256 


RAGEBG AGE/C 


18-29 


34% 


58% 




1% 


6% 


126 


30-44 


36% 


60% 


2% 


1% 


2% 


291 


45-59 


55% 


43% 




1% 


1% 


256 


60 and older 


56% 


42% 


0% 


1% 


1% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


35% 


58% 


0% 


1% 


6% 


219 


35-44 


36% 


61% 


3% 


0% 


1% 


199 


45-64 


53% 


44% 




2% 


1% 


358 


65 or over 


58% 


39% 


1% 




2% 


218 


Unsure / refused 


65% 


30% 




2% 


2% 


10 
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Romney 


Obama 


Both 


Neither 


Unsure 




RAGEFL 

RESPONDENT'S 

AGE/C 


1 Q A A 

10-44 


35% 


59% 


1% 


1% 


3% 


417 


40-D4 


53% 


44% 




2% 


1% 


358 


65 or over 


59% 


39% 


1% 


0% 


2% 


2.2.0 


□ DOC APC / CCV 

nriyb Abt / otA 


Male / under 45 


46% 


48% 


1% 


2% 


3% 




Molr\ / AC i 

Male / 4o+ 


59% 


38% 


0% 


1% 


2% 


occ 


Female / under 45 


24% 


71% 


2% 




4% 




Female / 45+ 


53% 


45% 


0% 


1% 


1% 




RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


56% 


40% 


1% 


1% 


2% 




Black/ African American 


4% 


94% 




0% 


2% 


A OA 


Hispanic / Latino 


33% 


64% 






3% 


yu 


umer 


47% 


49% 




2% 


3% 


40 


rCMDAPC DATE DV 

GENDER 


White men 


60% 


36% 


1% 


2% 


2% 


obi 


White women 


52% 


44% 


1% 


1% 


2% 


on 4 

oyi 


Black men 


9% 


90% 






1% 


51 


Black women 


1% 


96% 




1% 


2% 


70 


Hispanic men 


45% 


49% 






6% 


47 


Hispanic women 


20% 


80% 








AO 

4o 


Vvhl 1 1 otNIUno 


White seniors 


60% 


38% 


0% 


1% 


1% 


ODO 
ZOO 


Other 


42% 


54% 


1% 


1% 


3% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


91% 


8% 


0% 


0% 


1% 


401 


Independent 


47% 


41% 


3% 


3% 


6% 


171 


Democrat 


6% 


91% 


1% 


1% 


2% 


AOi 

4ol 


DDADTV I ICI IAI \/OTC 

nrAH I Y UoUAL VU 1 1 

BEHAVIOR/C 


Republican 


89% 


9% 


0% 


0% 


2% 


440 


Ticket splitter 


46% 


34% 


4% 


6% 


10% 


74 


Democrat 


10% 


88% 


1% 


1% 


2% 


4yo 


DADTICAM DADTICAM 

rAn I loAlN rAn I loAN 


U^rA PHD 


93% 


6% 


0% 




1% 


obo 


oOTT our 


76% 


17% 


1% 


3% 


3% 


78 


Ticket splitter 


47% 


36% 


4% 


6% 


7% 


12. 


oOTT ULIVI 


20% 


71% 


0% 


2% 


6% 


oc 
ob 


nara utivi 


5% 


93% 


1% 


0% 


1% 


A AO 
40Z 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


72% 


25% 


0% 


1% 


2% 


obi 


Moderate 


38% 


49% 


4% 


6% 


2% 


cc 
bb 


1 ihpral 


11% 


86% 


1% 


0% 


2% 


o7b 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 




I D Jo 




I Jo 


I Jo 


189 


Somewhat conservative 


67% 


29% 


1% 


1% 


3% 


372 


Moderate / liberal 


15% 


80% 


1% 


1% 


2% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


91% 


8% 


0% 


0% 


1% 


401 


Independent 


47% 


41% 


3% 


3% 


6% 


171 


Conservative DEM 


13% 


84% 




1% 


2% 


121 


Mod / lib DEM 


3% 


94% 


1% 


1% 


1% 


310 
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HANDP10 


HANDP10 BETTER HANDLE / BEING A STRONG LEADER 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


PARIDEOL PARTY/ 
IDEOLOGY 


LlDeral UtM 


5% 


93% 


1% 




1% 


318 


Mod / conservative DEM 


19% 


77% 


0% 


2% 


2% 


171 


Independent 


46% 


34% 


4% 


6% 


10% 


74 


MOQ / IIDeral bUr 


62% 


32% 




2% 


4% 


56 


Conservative GOP 


93% 


5% 


0% 


0% 


1% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


85% 


14% 




0% 




140 


Yes 


82% 


12% 




1% 


5% 


75 


Unsure 


40% 


56% 






4% 


54 


Ma 
NO 


59% 


35% 


1% 


1% 


4% 


228 


No / strongly 


27% 


70% 


1% 


1% 


1% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


22% 


74% 




2% 


2% 


43 


High school graduate 


49% 


49% 




0% 


3% 


207 


Some college 


47% 


50% 


0% 


1% 


1% 


250 


I""*aIIaaa ncQHiiotA 
UUIIcyc yidUUdLc 


49% 


47% 


1% 


1% 


2% 


503 


OCAEUUv OCA / 

EDUCATION 


UUIIcyc 11 loll 


55% 


41% 


1% 


1% 


2% 


367 


Non-college men 


46% 


49% 




1% 


4% 


114 


College women 


41% 


54% 


1% 


1% 


2% 


385 


Nnn-pnllprip wnmpn 


42% 


57% 






1% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


56% 


40% 


0% 


1% 


2% 


367 


Minority non-college 
graduate 


16% 


83% 






1% 


133 


Othpr^ 


49% 


47% 


1% 


1% 


2% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pnllprip 

V v 1 1 1 LU 1 1 IQIO IIUII OUItUUU 

graduates 


55% 


39% 


0% 


2% 


3% 


169 


White female non-college 
graduates 


57% 


41% 


0% 


0% 


1% 


198 


IVIIIIUIILy IlldlC 1 IUM UUMcyc 

graduates 


27% 


72% 






1% 


63 


Minority female 
non-college graduates 


6% 


93% 






1% 


70 


umer 


49% 


47% 


1% 


1% 


2% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


92% 


7% 


0% 


1% 


1% 


368 


Obama 


15% 


81% 


1% 


1% 


2% 


535 


umer 


100% 










1 


1 ln<5i icp / rpfi ic;pd 


53% 


34% 


2% 


1% 


9% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


26% 


69% 


2% 


1% 


2% 


133 


Non-union household 


50% 


46% 


1% 


1% 


2% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


32% 


62% 


1% 


1% 


4% 


215 


Married 


54% 


43% 


1% 


1% 


1% 


576 


No longer married 


42% 


54% 


0% 


1% 


2% 


212 


MOMDAD PARENTS 


Dad 


53% 


41% 


1% 


1% 


4% 


160 


Mom 


40% 


57% 


1% 


0% 


1% 


170 
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HANDP10 


HANDP10 BETTER HANDLE / BEING A STRONG LEADER 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


50% 


46% 


2% 


1% 


2% 


245 


Married / no children 


58% 


40% 


0% 


1% 


1% 


331 


Divorced / children 


52% 


43% 




5% 




23 


Divorced / no children 


39% 


57% 




2% 


2% 


88 


Single /children 


23% 


75% 






2% 


45 


Single / no children 


35% 


58% 


2% 


1% 


5% 


169 


Other / mixed 


42% 


54% 


1% 




4% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


20% 


74% 


1% 




5% 


109 


Married women 


51% 


46% 


1% 


1% 


1% 


276 


No longer married 
women 


40% 


58% 


1% 




2% 


136 


Single men 


46% 


49% 


1% 


1% 


4% 


106 


Married men 


57% 


40% 


1% 


1% 


1% 


300 


INU lUIILjcl IlldlllcU llleil 


46% 


47% 




4% 


4% 


76 


MARITAL, AND RACE 


Millie blliyic lllcll 


62% 


29% 


1% 


2% 


5% 


72 


Millie blliyic WUillcll 


31% 


60% 


3% 




7% 


61 


Millie IlldlllcU lllcll 


61% 


37% 


1% 


1% 


1% 


236 


White married women 


58% 


38% 


1% 


1% 


1% 


230 


White no longer married 
men 


48% 


43% 




5% 


4% 


54 


VvMllc IIU lUligcl INdlMcU 

women 


49% 


48% 


1% 




2% 


100 


Other 


21% 


76% 




1% 


2% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


12% 


88% 








28 


Married mothers 


44% 


51% 


2% 


0% 


2% 


117 


No longer married 
mothers 


50% 


50% 








25 


Non-mothers 


48% 


48% 


1% 


1% 


2% 


833 


IVIUIvlnAL't IVIU I litno 

BY RACE 


White mothers 


54% 


43% 


2% 




1% 


116 


Non-white mothers 


9% 


88% 




1% 


2% 


53 


Non-mothers 


48% 


48% 


1% 


1% 


2% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


51% 


49% 








54 


Middle class 


50% 


47% 


1% 


1% 


2% 


749 


Low income 


34% 


60% 




2% 


4% 


192 


Working class 


81% 


2% 






17% 


6 


Unemployed 


55% 


45% 








3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


51% 


49% 








54 


Middle class family 


54% 


43% 


1% 


1% 


1% 


525 


Middle class / not married 
or parent 


39% 


56% 


1% 


1% 


3% 


224 


Lower class 


36% 


58% 




2% 


5% 


200 



(cont.) 
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HANDP10 


HANDP10 BETTER HANDLE / BEING A STRONG LEADER 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


49% 


48% 




1% 


1% 


195 


Protestant 


58% 


39% 


1% 


1% 


2% 


154 


Baptist 


47% 


49% 


1% 


1% 


2% 


173 


Fundamentalist / 
Pentecostal 


56% 


38% 


1% 


0% 


5% 


167 


utner 


60% 


37% 




1% 


2% 


81 


No affiliation 


27% 


69% 


2% 


2% 


1% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


58% 


39% 


0% 


1% 


3% 


362 


At least once a month 


49% 


48% 


1% 


0% 


2% 


203 


Infrequently 


46% 


50% 


1% 


1% 


2% 


158 


Never 


49% 


46% 






4% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll lUllo 


56% 


40% 




3% 


1% 


92 


Motive riUtcbtdlll 


65% 


35% 








64 


Active Baptist 


52% 


45% 


0% 




3% 


96 


Active Fundamentalist / 
Pentecostal 


60% 


33% 






7% 


87 


Af»tiuo Other 
Motive yju Icl 


60% 


37% 




3% 




22 


INUN dollVc 


41% 


55% 


1% 


1% 


2% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


62% 


33% 


0% 


1% 


5% 


154 


Male not evangelical 


49% 


48% 


1% 


2% 


1% 


327 


Female born again / 
evangelicals 


57% 


40% 




1% 


3% 


205 


Female not evangelical 


31% 


65% 


1% 


1% 


2% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


75% 


21% 


0% 


1% 


3% 


259 


Non-white Evangelical 


18% 


77% 




1% 


5% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


87% 


11% 


0% 


0% 


2% 


203 


Non-white conservative 
Christians 


33% 


60% 




1% 


7% 


55 


White non-conservative 

\-/\ ll lotldl lo 


33% 


59% 




1% 


7% 




Non-white 

non-conservative 

Christians 




98% 






2% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in nwnpr HH 

\-A U 1 1 U Vv 1 1 C 1 1 1 1 1 


64% 


32% 


1% 


2% 


1% 


394 


Non-gun owner HH 


36% 


60% 


1% 


1% 


3% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


5% 


92% 


1% 


0% 


1% 


399 


Unsure 


22% 


67% 




2% 


9% 


71 


Wrong track 


82% 


14% 


1% 


1% 


2% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


90% 


8% 


1% 


1% 


1% 


445 


Undecided 


41% 


40% 


4% 


2% 


13% 


98 


Democrat 


6% 


92% 




1% 


1% 


459 
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HANDP10 


HANDP10 BETTER HANDLE / BEING A STRONG LEADER 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


13% 


82% 


2% 


2% 


0% 


69 


Health care costs 


24% 


72% 




1% 


3% 


74 


Gov't spending & budget 
deficit 


74% 


23% 


1% 


1% 


1% 


158 


Economy 


54% 


42% 


1% 


1% 


2% 


280 


Medicare & oo 


20% 


76% 


1% 


0% 


3% 


88 


Jobs 


48% 


49% 






3% 


151 


Other 


46% 


49% 




2% 


3% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


54% 


43% 


1% 


1% 


2% 


715 


Natl security issues 


47% 


51% 






2% 


73 


Education 


13% 


82% 


2% 


2% 


0% 


69 


Medicare / SS 


20% 


76% 


1% 


0% 


3% 


88 


Other 


45% 


47% 




1% 


6% 


58 


nbUlU DHnAL'K. 

OBAMA NAME ID/C 


Favorable 


8% 


89% 


1% 


1% 


2% 


532 


Unfavorable 


93% 


4% 


1% 


1% 


2% 


453 


No opinion 


44% 


34% 




5% 


17% 


18 


Never heard of 










100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


87% 


9% 


1% 


1% 


2% 


506 


Unfavorable 


3% 


95% 


0% 


1% 


1% 


439 


No opinion 


30% 


58% 




3% 


9% 


54 


Never heard of 


13% 


68% 






19% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


6% 


91% 


1% 


1% 


2% 


500 


Unsure 


17% 


60% 




4% 


19% 


19 


Disapprove 


91% 


5% 


1% 


1% 


2% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


6% 


90% 


1% 




3% 


477 


Unsure 


40% 


41% 




19% 




12 


Disapprove 


85% 


11% 


1% 


1% 


1% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGET & 
SPENDING/C 


Approve 


3% 


95% 


0% 




2% 


399 


Unsure 


23% 


62% 


2% 


6% 


7% 


39 


Disapprove 


80% 


16% 


1% 


1% 


2% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


9% 


87% 


1% 


1% 


2% 


505 


Unsure 


33% 


54% 


3% 


2% 


9% 


48 


Disapprove 


91% 


6% 


0% 


1% 


1% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


14% 


82% 


1% 


1% 


2% 


567 


Unsure 


72% 


20% 




3% 


4% 


22 


Disapprove 


91% 


5% 


1% 


1% 


2% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


91% 


6% 


1% 


0% 


2% 


503 


Obama 


2% 


96% 




1% 


1% 


472 


Both 


71% 


29% 








2 


Neither 


6% 


23% 


26% 


44% 




9 


Unsure 


9% 


37% 


5% 


1% 


48% 


17 
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HANDP10 


HANDP10 BETTER HANDLE / BEING A STRONG LEADER 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


95% 


4% 


0% 


0% 


1% 


431 


Obama 


8% 


88% 


1% 


1% 


2% 


518 


□ nth 

botn 


100% 










6 


Nether 


5% 


36% 


11% 


35% 


13% 


13 


Unsure 


41% 


41% 


4% 




14% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


91% 


7% 


0% 


1% 


1% 


491 


Obama 


3% 


95% 


1% 


1% 


1% 


469 


Both 


100% 










2 


Neither 




49% 


11% 


35% 


5% 


13 


Unsure 


37% 


29% 


3% 




31% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


51% 


47% 


0% 


0% 


1% 


702 


Yes / watched news 
coverage 


39% 


54% 


2% 


2% 


4% 


158 


NO 


36% 


55% 


2% 


2% 


5% 


142 


Unsure / refused 


100% 













RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


93% 


4% 


1% 


1% 


1% 


484 


Undecided 


30% 


36% 


5% 


8% 


22% 


30 


Obama 


3% 


94% 


0% 


1% 


2% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


49% 


47% 


1% 


1% 


2% 


797 


Very likely 


40% 


55% 


1% 


2% 


2% 


167 


Somewhat likely 


23% 


66% 


5% 




7% 


29 


Already voted 


39% 


61% 








10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


51% 


49% 




0% 


0% 


405 


Most likely 50% 


53% 


46% 


0% 


0% 


1% 


502 


Most likely 60% 


52% 


47% 


0% 


0% 


1% 


605 


Most likely 70% 


50% 


48% 


1% 


0% 


1% 


702 


100% of sample 


47% 


49% 


1% 


1% 


2% 


1003 


TOTAL 


47% 


49% 


1% 


1% 


2% 


1003 
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HANDP1 1 


HANDP1 1 BETTER HANDLE / CAN GET THINGS DONE 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


TOTAL 


48% 


45% 


0% 


3% 


4% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI Llledbl 


41% 


52% 




4% 


3% 


200 


IVIIUWcbL 


46% 


49% 


1% 


3% 


2% 


174 


Clni ith 


51% 


44% 




1% 


3% 


245 


Qm ith Pnntral 
OUULI 1 llldl 


53% 


44% 




1% 


2% 


82 


1""* antral Plaino 
Oei llldl r Idll lb 


60% 


32% 


3% 


1% 


5% 


77 


IVIUUIUdlll OldLcb 


53% 


31% 




8% 


7% 


70 


Woct 

VVcbL 


41% 


47% 




5% 


6% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


45% 


45% 




3% 


7% 


114 


Florida 


61% 


33% 




2% 


4% 


69 


Texas 


54% 


44% 




1% 


2% 


62 


New York 


27% 


67% 




1% 


5% 


54 


Rest of country 


48% 


45% 


0% 


3% 


3% 


705 


RG2012 STATES BY 
2012 STATUS 


Cafp Rpmihlipan 


54% 


41% 




1% 


4% 


285 


"TVwQ-un 


49% 


44% 


1% 


4% 


3% 


402 


UulC L>C 1 1 1 \J\j 1 Q L 


41% 


51% 




4% 


4% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 ULWU F uLI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 

i wli i ivjvy ucuucy iuui iu 

States 


50% 


44% 


0% 


3% 


2% 


278 


Other states 


47% 


46% 


0% 


3% 


4% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


46% 


44% 




3% 


6% 


124 


7-9.9% unemployment 


46% 


47% 


0% 


3% 


3% 


716 


Less than 7% 
unemployment 


54% 


37% 


1% 


4% 


3% 


163 


I IRRAM I IRRAM mr>F 
UriDMIM unDm OUUC 


Rural 
nUldl 


52% 


37% 


0% 


5% 


5% 


135 


Qnkii ii*Kan 
OUUUI Udi I 


52% 


41% 


0% 


3% 


4% 


411 


Urban 


38% 


57% 




3% 


2% 


177 


GENDER GENDER 


Male 


53% 


39% 


0% 


4% 


4% 


481 


rcllldlc 


43% 


51% 


1% 


2% 


3% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


IVIdlc / cllipiUycU 


54% 


37% 




5% 


4% 


306 


IVIdlc / I IUL ell IjJIUycU 


51% 


43% 


0% 


2% 


4% 


175 


rcllldlc / cllipiUycU 


37% 


56% 


1% 


3% 


4% 


265 


rcl Mdlc / 1 IUL ell lUIUycU 


49% 


46% 


0% 


2% 


3% 


256 


RAGEBG AGE/C 


18-29 


36% 


58% 




3% 


3% 


126 


30-44 


37% 


54% 


1% 


5% 


4% 


291 


45-59 


55% 


38% 




3% 


4% 


256 


60 and older 


56% 


38% 


0% 


2% 


4% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


36% 


56% 


1% 


3% 


4% 


219 


35-44 


37% 


55% 




6% 


3% 


199 


45-64 


54% 


39% 


0% 


3% 


4% 


358 


65 or over 


57% 


37% 


0% 


2% 


4% 


218 


Unsure / refused 


68% 


30% 






2% 


10 



(cont.) 
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Romney 


Obama 


Both 


Neither 


Unsure 




RAGEFL 

RESPONDENT'S 

AGE/C 


1 Q A A 

10-44 


36% 


55% 


0% 


4% 


4% 


417 


40-D4 


54% 


39% 


0% 


3% 


4% 


358 


65 or over 


58% 


37% 


0% 


1% 


4% 


2.2.0 


□ DOC APC / CCV 

nriyb Abt / otA 


Male / under 45 


45% 


46% 




6% 


3% 




Molr\ / AC i 

Male / 4o+ 


59% 


33% 


0% 


3% 


5% 


occ 


Female / under 45 


27% 


65% 


1% 


3% 


4% 




Female / 45+ 


53% 


42% 


0% 


2% 


3% 




RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


56% 


36% 


0% 


3% 


4% 




Black/ African American 


5% 


92% 




1% 


2% 


A OA 


Hispanic / Latino 


34% 


58% 




5% 


3% 


yu 


umer 


49% 


48% 




3% 


1% 


40 


rCMDAPC DATE DV 

GENDER 


White men 


59% 


32% 


0% 


5% 


5% 


obi 


White women 


53% 


40% 


1% 


2% 


4% 


OA 4 

oyi 


Black men 


10% 


88% 






2% 


51 


Black women 


2% 


94% 




1% 


3% 


70 


Hispanic men 


48% 


46% 




3% 


3% 


47 


Hispanic women 


18% 


71% 




8% 


3% 


yio 
4o 


Vvhl 1 1 otNIUno 


White seniors 


60% 


34% 


0% 


1% 


4% 


ooo 

ZOO 


Other 


43% 


50% 


0% 


4% 


4% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


92% 


5% 




1% 


2% 


401 


Independent 


46% 


40% 


0% 


5% 


8% 


171 


Democrat 


7% 


85% 


1% 


4% 


3% 


4ol 


DDADTV I ICI IAI \/OTC 

nrAH I Y UoUAL VU 1 1 

BEHAVIOR/C 


Republican 


90% 


7% 




1% 


2% 


440 


Ticket splitter 


43% 


35% 




12% 


11% 


74 


Democrat 


11% 


81% 


1% 


3% 


4% 


A A A 

4yo 


DADTICAM DADTICAM 

rAn I loAlN rAn I loAN 


U^rA PHD 


94% 


3% 




1% 


2% 


OCC 
OOO 


oOTT our 


75% 


17% 




4% 


4% 


78 


Ticket splitter 


46% 


34% 




7% 


13% 


12. 


oOTT ULIVI 


19% 


65% 


1% 


9% 


5% 


OC 

ob 


nara utivi 


6% 


87% 


1% 


3% 


3% 


A AO 
40Z 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


73% 


24% 




1% 


3% 


obi 


Moderate 


39% 


41% 




14% 


6% 


cc 
bb 


1 ihpral 


12% 


78% 


1% 


4% 


5% 


o7b 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


O^t /o 


I D Jo 






I /o 


189 


Somewhat conservative 


67% 


28% 




1% 


4% 


372 


Moderate / liberal 


16% 


73% 


1% 


6% 


5% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


92% 


5% 




1% 


2% 


401 


Independent 


46% 


40% 


0% 


5% 


8% 


171 


Conservative DEM 


14% 


83% 




0% 


2% 


121 


Mod / lib DEM 


4% 


85% 


1% 


5% 


4% 


310 
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HANDP1 1 


HANDP1 1 BETTER HANDLE / CAN GET THINGS DONE 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


PARIDEOL PARTY/ 
IDEOLOGY 


LlDeral UtM 


6% 


85% 


1% 


4% 


4% 


318 


Mod / conservative DEM 


20% 


74% 




3% 


3% 


171 


Independent 


43% 


35% 




12% 


11% 


74 


MOQ / IIDeral bUr 


66% 


27% 




2% 


5% 


56 


Conservative GOP 


93% 


4% 




1% 


2% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


85% 


13% 




0% 


1% 


140 


Yes 


81% 


11% 




4% 


4% 


75 


Unsure 


41% 


56% 


1% 




3% 


54 


Ma 
NO 


58% 


35% 




2% 


5% 


228 


No / strongly 


28% 


63% 


1% 


4% 


4% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


25% 


73% 






2% 


43 


High school graduate 


48% 


48% 


0% 


1% 


3% 


207 


Some college 


48% 


45% 




4% 


4% 


250 


I""*aIIaaa ncQHiiotA 
UUIIcyc yidUUdLc 


50% 


42% 


1% 


4% 


4% 


503 


OCAEUUv OCA / 

EDUCATION 


UUIIcyc 11 loll 


54% 


36% 


0% 


5% 


4% 


367 


Non-college men 


49% 


47% 




1% 


3% 


114 


College women 


44% 


49% 


1% 


3% 


4% 


385 


Nnn-pnllprip wnmpn 

MUI 1 OUIIUMU vvuiiicii 


40% 


57% 


0% 


0% 


2% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


57% 


37% 


0% 


2% 


3% 


367 


Minority non-college 
graduate 


16% 


80% 




1% 


3% 


133 


Othpr^ 


50% 


42% 


1% 


4% 


4% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pnllprip 

V v 1 1 1 LU 1 1 IQIO IIUII OUItUUU 

graduates 


58% 


34% 




4% 


5% 


169 


White female non-college 
graduates 


56% 


41% 


0% 


1% 


2% 


198 


IVMIIUIILy IlldlC 1 IUM UUIIcyc 

graduates 


29% 


68% 




2% 


1% 


63 


Minority female 
non-college graduates 


5% 


91% 




1% 


4% 


70 


umer 


50% 


42% 


1% 


4% 


4% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


91% 


6% 




1% 


1% 


368 


Obama 


17% 


76% 


1% 


4% 


3% 


535 


umer 


100% 










1 


1 ln<5i icp / rpfi ic;pd 


50% 


26% 




9% 


15% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


26% 


65% 




3% 


5% 


133 


Non-union household 


51% 


42% 


0% 


3% 


3% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


33% 


62% 




2% 


4% 


215 


Married 


55% 


37% 


0% 


3% 


4% 


576 


No longer married 


43% 


50% 


0% 


3% 


4% 


212 


MOMDAD PARENTS 


Dad 


54% 


38% 




4% 


4% 


160 


Mom 


42% 


50% 


1% 


2% 


4% 


170 
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HANDP1 1 


HANDP1 1 BETTER HANDLE / CAN GET THINGS DONE 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


51% 


39% 


1% 


5% 


5% 


245 


Married / no children 


58% 


36% 


0% 


3% 


3% 


331 


Divorced / children 


57% 


41% 






2% 


23 


Divorced / no children 


41% 


47% 


1% 


6% 


5% 


88 


Single /children 


23% 


75% 






2% 


45 


Single / no children 


35% 


58% 




2% 


4% 


169 


Other / mixed 


41% 


55% 




1% 


3% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


22% 


74% 






4% 


109 


Married women 


52% 


41% 


1% 


2% 


4% 


276 


No longer married 
women 


41% 


53% 




4% 


2% 


136 


Single men 


43% 


49% 




4% 


3% 


106 


Married men 


58% 


34% 




5% 


3% 


300 


INU lUIILjcl IlldlllcU llleil 


47% 


44% 


1% 


1% 


7% 


76 


MARITAL, AND RACE 


Millie bliiyic lllcll 


59% 


32% 




6% 


4% 


72 


Millie bliiyic WUillcll 


35% 


57% 






7% 


61 


Millie IlldlllcU lllcll 


62% 


30% 




5% 


4% 


236 


White married women 


59% 


33% 


1% 


2% 


4% 


230 


White no longer married 
men 


49% 


38% 


1% 


2% 


10% 


54 


VvMllc IIU lUMycI IIIdlMcU 

women 


50% 


46% 




2% 


2% 


100 


Other 


23% 


72% 




3% 


2% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


12% 


88% 








28 


Married mothers 


47% 


42% 


2% 


3% 


6% 


117 


No longer married 
mothers 


50% 


48% 






2% 


25 


Non-mothers 


49% 


44% 


0% 


3% 


4% 


833 


IVIUIvlnAL't IVIU I litno 

BY RACE 


White mothers 


57% 


33% 


2% 


3% 


5% 


116 


Non-white mothers 


9% 


88% 




1% 


3% 


53 


Non-mothers 


49% 


44% 


0% 


3% 


4% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


52% 


46% 


1% 






54 


Middle class 


51% 


42% 


0% 


4% 


4% 


749 


Low income 


34% 


59% 




2% 


5% 


192 


Working class 


81% 


2% 






17% 


6 


Unemployed 


55% 


45% 








3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


52% 


46% 


1% 






54 


Middle class family 


55% 


37% 


1% 


4% 


4% 


525 


Middle class / not married 
or parent 


40% 


53% 




3% 


4% 


224 


Lower class 


36% 


57% 




2% 


5% 


200 
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HANDP1 1 BETTER HANDLE / CAN GET THINGS DONE 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


52% 


42% 




4% 


3% 


195 


Protestant 


58% 


36% 


2% 


3% 


2% 


154 


Baptist 


49% 


48% 




2% 


2% 


173 


Fundamentalist / 
Pentecostal 


56% 


36% 




2% 


7% 


167 


utner 


60% 


38% 




1% 


1% 


81 


No affiliation 


27% 


61% 


0% 


5% 


6% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


59% 


36% 




2% 


4% 


362 


At least once a month 


49% 


44% 


1% 


3% 


3% 


203 


Infrequently 


49% 


48% 




3% 


1% 


158 


Never 


47% 


44% 




5% 


4% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll lUllo 


60% 


32% 




5% 


4% 


92 


Motive riUtcbtdlll 


63% 


35% 




1% 


2% 


64 


Active Baptist 


53% 


45% 






3% 


96 


Active Fundamentalist / 
Pentecostal 


62% 


31% 






8% 


87 


Af»tiuo Other 
Motive yju Icl 


60% 


37% 




3% 




22 


INUN dollVc 


41% 


51% 


1% 


4% 


4% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


61% 


33% 




1% 


5% 


154 


Male not evangelical 


49% 


42% 


0% 


5% 


4% 


327 


Female born again / 
evangelicals 


56% 


40% 




1% 


3% 


205 


Female not evangelical 


34% 


58% 


1% 


3% 


4% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


73% 


21% 




1% 


4% 


259 


Non-white Evangelical 


20% 


77% 




1% 


3% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


85% 


11% 






4% 


203 


Non-white conservative 
Christians 


35% 


60% 




2% 


3% 


55 


White non-conservative 

\-/\ ll lotldl lo 


31% 


59% 




5% 


4% 




Non-white 

non-conservative 

Christians 


2% 


96% 






2% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in nwnpr HH 

\-A U 1 1 U Vv 1 1 C 1 1 1 1 1 


66% 


27% 


0% 


4% 


3% 


394 


Non-gun owner HH 


36% 


57% 


0% 


3% 


4% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


6% 


88% 


1% 


3% 


2% 


399 


Unsure 


31% 


53% 


1% 


7% 


8% 


71 


Wrong track 


81% 


12% 




2% 


4% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


91% 


5% 




1% 


3% 


445 


Undecided 


41% 


38% 


1% 


7% 


14% 


98 


Democrat 


7% 


85% 


1% 


4% 


2% 


459 
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HANDP1 1 


HANDP1 1 BETTER HANDLE / CAN GET THINGS DONE 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


11% 


81% 




3% 


5% 


69 


Health care costs 


24% 


71% 




2% 


3% 


74 


Gov't spending & budget 
deficit 


72% 


20% 


1% 


3% 


4% 


158 


Economy 


57% 


36% 


0% 


3% 


3% 


280 


Medicare & oo 


19% 


70% 




6% 


5% 


88 


Jobs 


48% 


45% 


0% 


2% 


4% 


151 


Other 


49% 


46% 




2% 


3% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


55% 


39% 


0% 


3% 


3% 


715 


Natl security issues 


48% 


50% 






2% 


73 


Education 


11% 


81% 




3% 


5% 


69 


Medicare / SS 


19% 


70% 




6% 


5% 


88 


Other 


47% 


39% 




6% 


8% 


58 


nbUlU DHnAL'K. 

OBAMA NAME ID/C 


Favorable 


10% 


82% 


1% 


4% 


3% 


532 


Unfavorable 


92% 


3% 




2% 


3% 


453 


No opinion 


52% 


16% 




4% 


29% 


18 


Never heard of 


100% 










1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


88% 


8% 




1% 


4% 


506 


Unfavorable 


4% 


88% 


1% 


4% 


3% 


439 


No opinion 


29% 


45% 




13% 


13% 


54 


Never heard of 


32% 


68% 








3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


7% 


85% 


1% 


4% 


4% 


500 


Unsure 


35% 


34% 


3% 


13% 


15% 


19 


Disapprove 


90% 


4% 




2% 


3% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


7% 


85% 


1% 


4% 


4% 


477 


Unsure 


28% 


37% 




25% 


10% 


12 


Disapprove 


86% 


9% 




2% 


4% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGET & 
SPENDING/C 


Approve 


4% 


89% 


1% 


3% 


3% 


399 


Unsure 


19% 


46% 


2% 


18% 


16% 


39 


Disapprove 


80% 


15% 




2% 


3% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


11% 


81% 


1% 


4% 


4% 


505 


Unsure 


38% 


37% 


1% 


11% 


13% 


48 


Disapprove 


90% 


6% 




2% 


2% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


15% 


76% 


1% 


4% 


4% 


567 


Unsure 


69% 


16% 




8% 


6% 


22 


Disapprove 


91% 


4% 




2% 


3% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


91% 


4% 


0% 


1% 


4% 


503 


Obama 


3% 


90% 


0% 


4% 


2% 


472 


Both 


71% 




29% 






2 


Neither 


28% 






72% 




9 


Unsure 


12% 


30% 




14% 


44% 


17 
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HANDP1 1 


HANDP1 1 BETTER HANDLE / CAN GET THINGS DONE 


TOTAL 


Romney 


Obama 


Both 


Neither 


Unsure 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


94% 


4% 




0% 


2% 


431 


Obama 


10% 


82% 


1% 


4% 


3% 


518 


□ nth 

botn 


100% 










6 


Nether 


25% 


8% 




67% 




13 


Unsure 


32% 


30% 




2% 


36% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


92% 


5% 


0% 


1% 


2% 


491 


Obama 


4% 


90% 


1% 


3% 


3% 


469 


Both 


100% 










2 


Neither 


8% 


4% 




88% 




13 


Unsure 


28% 


27% 




6% 


39% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


51% 


43% 


0% 


2% 


3% 


702 


Yes / watched news 
coverage 


42% 


47% 


0% 


5% 


5% 


158 


NO 


37% 


52% 


0% 


5% 


5% 


142 


Unsure / refused 


100% 













RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


93% 


3% 




1% 


3% 


484 


Undecided 


36% 


18% 




23% 


23% 


30 


Obama 


4% 


88% 


1% 


4% 


3% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


50% 


43% 


0% 


3% 


4% 


797 


Very likely 


41% 


52% 




3% 


5% 


167 


Somewhat likely 


23% 


62% 




12% 


3% 


29 


Already voted 


50% 


50% 








10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


51% 


43% 


1% 


3% 


2% 


405 


Most likely 50% 


53% 


42% 


1% 


2% 


2% 


502 


Most likely 60% 


52% 


43% 


1% 


2% 


2% 


605 


Most likely 70% 


51% 


43% 


0% 


2% 


3% 


702 


100% of sample 


48% 


45% 


0% 


3% 


4% 


1003 


TOTAL 


48% 


45% 


0% 


3% 


4% 


1003 
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DEBVW 


DEBVW WATCHED DEBATE OR COVERAGE ABOUT 
DEBATE 


TOTAL 


Yes/ 
watched 
debate 


Yes/ 
watched 

news 
coverage 


No 


Unsure/ 
refused 


TOTAL 


70% 


16% 


14% 


0% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


72% 


12% 


15% 




200 


Midwest 


64% 


16% 


19% 


0% 


174 


South 


72% 


14% 


14% 




245 


South Central 


74% 


13% 


13% 




82 


Central Plains 


62% 


25% 


13% 




77 


Mountain States 


83% 


10% 


6% 




70 


West 


66% 


21% 


13% 




155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


68% 


20% 


13% 




114 


Florida 


66% 


14% 


20% 




69 


Texas 


74% 


15% 


11% 




62 


New York 


78% 


9% 


13% 




54 


Rest of country 


70% 


16% 


14% 


0% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


72% 


17% 


11% 




285 


Toss-up 


67% 


15% 


17% 


0% 


402 


Safe Democrat 


71% 


16% 


13% 




316 


nbrULL/U rULI I ll/U 

BATTLEGROUND 
STATES 


rui_i i lou battleground 
States 


65% 


17% 


19% 


0% 


278 


Other states 


72% 


15% 


12% 




725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


70% 


18% 


12% 




124 


7-9.9% unemployment 


72% 


13% 


14% 


0% 


716 


Less than 7% 
unemployment 


60% 


26% 


14% 




163 


URBAN URBAN CODE 


Rural 


69% 


17% 


14% 




135 


Suburban 


76% 


12% 


12% 


0% 


411 


Urban 


72% 


17% 


11% 




177 


GENDER GENDER 


Male 


74% 


16% 


9% 


0% 


481 


Female 


66% 


15% 


19% 




522 


RSEXEMP 

RESPONDENTS SEX/ 
EMPLOYMENT/C 


Male / employed 


72% 


20% 


9% 




306 


Male / not employed 


79% 


10% 


11% 


0% 


175 


Female / employed 


60% 


20% 


21% 




265 


Female / not employed 


73% 


11% 


16% 




256 


RAGEBG AGE/C 


18-29 


61% 


20% 


19% 




126 


30-44 


57% 


23% 


20% 




291 


45-59 


77% 


12% 


10% 




256 


60 and older 


79% 


11% 


10% 


0% 


330 
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DEBVW 


DEBVW WATCHED DEBATE OR COVERAGE ABOUT 
DEBATE 


TOTAL 


Yes/ 
watched 
debate 


Yes/ 
watched 

news 
coverage 


No 


Unsure/ 
refused 


RAGE RESPONDENT'S 
AGE/C 


18-34 


60% 


20% 


20% 




219 


35-44 


56% 


24% 


19% 




199 


45-64 


77% 


13% 


10% 




358 


65 or over 


79% 


9% 


11% 


0% 


218 


Unsure / refused 


90% 


4% 


6% 




10 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


59% 


22% 


20% 




417 


45-64 


77% 


13% 


10% 




358 


65 or over 


80% 


9% 


11% 


0% 


228 


RR96 AGE /SEX 


Male / under 45 


68% 


21% 


10% 




216 


Male / 45+ 


79% 


12% 


9% 


0% 


266 


Female /under 45 


48% 


22% 


29% 




202 


Female / 45+ 


77% 


11% 


12% 




320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


69% 


17% 


14% 




752 


Black / African American 


77% 


9% 


14% 




120 


Hispanic /Latino 


66% 


16% 


18% 




90 


Other 


70% 


15% 


14% 


1% 


40 


GENRACE RACE BY 
GENDER 


White men 


74% 


18% 


8% 




361 


White women 


65% 


16% 


19% 




391 


Black men 


82% 


13% 


5% 




51 


Black women 


74% 


6% 


21% 




70 


Hispanic men 


67% 


11% 


21% 




47 


Hispanic women 


65% 


20% 


14% 




43 


WHITE SENIORS 


White seniors 


78% 


11% 


11% 




288 


Other 


67% 


18% 


16% 


0% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


73% 


15% 


12% 




401 


Independent 


61% 


15% 


24% 


0% 


171 


Democrat 


71% 


17% 


13% 




431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


72% 


16% 


12% 


0% 


440 


Ticket splitter 


66% 


9% 


25% 




74 


Democrat 


69% 


16% 


15% 




490 


PARTISAN PARTISAN 


Hard GOP 


73% 


16% 


11% 




365 


Soft GOP 


70% 


15% 


15% 


0% 


78 


Ticket splitter 


62% 


9% 


29% 




72 


Soft DEM 


67% 


13% 


20% 




86 


Hard DEM 


70% 


17% 


13% 




402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


74% 


15% 


11% 


0% 


561 


Moderate 


61% 


16% 


23% 




66 


Liberal 


66% 


17% 


17% 




376 
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DEBVW 


DEBVW WATCHED DEBATE OR COVERAGE ABOUT 
DEBATE 


TOTAL 


Yes/ 
watched 
debate 


Yes/ 
watched 

news 
coverage 


No 


Unsure/ 
refused 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


79% 


12% 


9% 




189 


Somewhat conservative 


71% 


16% 


13% 


0% 


372 


Moderate / liberal 


65% 


17% 


18% 




442 


RPTYID98 TARGET 
GROUPS 


Republican 


73% 


15% 


12% 




401 


Independent 


61% 


15% 


24% 


0% 


171 


Conservative DEM 


70% 


16% 


14% 




121 


Mod / lib DEM 


71% 


17% 


12% 




310 


PARIDEOL PARTY / 
IDEOLOGY 


Liberal DEM 


67% 


18% 


15% 




318 


Mod / conservative DEM 


71% 


14% 


15% 




171 


Independent 


66% 


9% 


25% 




74 


Mod / liberal GOP 


51% 


21% 


28% 




56 


Conservative GOP 


75% 


15% 


9% 


0% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


80% 


13% 


7% 




140 


Yes 


72% 


15% 


13% 




75 


Unsure 


63% 


12% 


25% 


0% 


54 


No 


63% 


15% 


22% 




228 


No / strongly 


71% 


18% 


12% 




506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


47% 


22% 


31% 




43 


High school graduate 


73% 


11% 


17% 




207 


Some college 


67% 


19% 


14% 




250 


College graduate 


72% 


16% 


12% 


0% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


75% 


18% 


7% 


0% 


367 


Non-college men 


71% 


11% 


17% 




114 


College women 


66% 


16% 


18% 




385 


Non-college women 


66% 


13% 


21% 




137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


WhitA nnn-pnllAriA 

VVIIILc IIUIrUUMcyc 

graduate 


67% 


16% 


17% 




367 


Minority non-college 
graduate 


69% 


14% 


17% 




133 


Others 


72% 


16% 


12% 


0% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


68% 


20% 


12% 




169 


White female non-college 
graduates 


67% 


13% 


20% 




198 


Minority male non-college 
graduates 


71% 


12% 


18% 




63 


Minority female 
non-college graduates 


67% 


17% 


16% 




70 


Other 


72% 


16% 


12% 


0% 


503 
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DEBVW 


DEBVW WATCHED DEBATE OR COVERAGE ABOUT 
DEBATE 


TOTAL 


Yes/ 
watched 
debate 


Yes/ 
watched 

news 
coverage 


No 


Unsure/ 
refused 


WILLWIN WHO WILL 
WIN 


Romney 


79% 


13% 


8% 




368 


Obama 


65% 


18% 


17% 




535 


Other 


100% 








1 


Unsure / refused 


66% 


12% 


21% 


0% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


73% 


15% 


12% 




133 


Non-union household 


70% 


16% 


15% 


0% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


59% 


20% 


21% 




215 


Married 


74% 


16% 


11% 


0% 


576 


No longer married 


71% 


12% 


17% 




212 


MOMDAD PARENTS 


Dad 


72% 


19% 


9% 




160 


Mom 


56% 


20% 


24% 




170 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


65% 


20% 


14% 




245 


Married / no children 


80% 


12% 


8% 


0% 


331 


Divorced / children 


62% 


19% 


18% 




23 


Divorced / no children 


73% 


14% 


14% 




88 


Single /children 


60% 


18% 


22% 




45 


Single /no children 


59% 


21% 


20% 




169 


Other / mixed 


72% 


8% 


20% 




100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


47% 


23% 


31% 




109 


Married women 


71% 


14% 


15% 




276 


No longer married 
women 


72% 


12% 


16% 




136 


Single men 


72% 


18% 


10% 




106 


Married men 


76% 


17% 


7% 


0% 


300 


No longer married men 


70% 


10% 


19% 




76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


69% 


20% 


10% 




72 


White single women 


47% 


25% 


28% 




61 


White married men 


74% 


18% 


7% 




236 


White married women 


69% 


15% 


15% 




230 


White no longer married 
men 


76% 


13% 


11% 




54 


White no longer married 
women 


67% 


12% 


21% 




100 


Other 


72% 


12% 


15% 


0% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


47% 


21% 


32% 




28 


Married mothers 


58% 


20% 


22% 




117 


No longer married 
mothers 


55% 


20% 


25% 




25 


Non-mothers 


73% 


15% 


12% 


0% 


833 



(cont.) 
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DEBVW 


DEBVW WATCHED DEBATE OR COVERAGE ABOUT 
DEBATE 


TOTAL 


Yes/ 
watched 
debate 


Yes/ 
watched 

news 
coverage 


No 


Unsure/ 
refused 


MOMRACE MOTHERS 
BY RACE 


White mothers 


50% 


24% 


27% 




116 


Non-white mothers 


69% 


11% 


20% 




53 


Non-mothers 


73% 


15% 


12% 


0% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


82% 


4% 


14% 




54 


Middle class 


69% 


18% 


13% 


0% 


749 


Low income 


70% 


11% 


19% 




192 


Working class 


63% 


20% 


17% 




6 


Unemployed 


53% 




47% 




3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


82% 


4% 


14% 




54 


Middle class family 


71% 


18% 


11% 


0% 


525 


Middle class / not married 
or parent 


66% 


17% 


18% 




224 


Lower class 


69% 


11% 


19% 




200 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


78% 


11% 


11% 


0% 


195 


Protestant 


62% 


23% 


14% 




154 


Baptist 


77% 


8% 


15% 




173 


Fundamentalist / 
Pentecostal 


66% 


18% 


16% 




167 


Other 


74% 


15% 


12% 




81 


No affiliation 


65% 


19% 


16% 




233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


71% 


14% 


15% 


0% 


362 


At least once a month 


72% 


16% 


13% 




203 


Infrequently 


71% 


16% 


13% 




158 


Never 


68% 


18% 


14% 




23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


79% 


11% 


9% 


0% 


92 


Active Protestant 


55% 


28% 


17% 




64 


Active Baptist 


80% 


8% 


13% 




96 


Active Fundamentalist / 
Pentecostal 


65% 


15% 


20% 




87 


Active Other 


71% 


7% 


22% 




22 


Non-active 


69% 


17% 


14% 




642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


76% 


15% 


9% 




154 


Male not evangelical 


74% 


17% 


10% 


0% 


327 


Female bom again / 
evangelicals 


65% 


14% 


21% 




205 


Female not evangelical 


66% 


17% 


17% 




316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


69% 


17% 


14% 




259 


Non-white Evangelical 


72% 


8% 


20% 




100 
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DEBVW 


DEBVW WATCHED DEBATE OR COVERAGE ABOUT 
DEBATE 


TOTAL 


Yes/ 
watched 
debate 


Yes/ 
watched 

news 
coverage 


No 


Unsure/ 
refused 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


71% 


17% 


12% 




203 


Nnn-whitp rnnsprvativp 

MUM VVlllltj \j\Jl IOCI Vull VC 

Christians 


74% 


5% 


21% 




55 


White non-conservative 
Christians 


63% 


14% 


23% 




JO 


INUI1 "Willie 

non-conservative 
Christians 


70% 


11% 


18% 




46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


70% 


18% 


12% 




394 


Non-gun owner HH 


70% 


14% 


16% 


0% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


72% 


16% 


12% 




399 


Unsure 


52% 


20% 


27% 




71 


Wrong track 


71% 


15% 


14% 


0% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


74% 


15% 


11% 


0% 


445 


Undecided 


61% 


17% 


22% 




98 


Democrat 


68% 


17% 


15% 




459 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


60% 


24% 


16% 




69 


Health care costs 


60% 


16% 


24% 




74 


Gov't spending & budget 
deficit 


71% 


17% 


12% 




158 


Economy 


71% 


17% 


12% 




280 


Medicare & SS 


74% 


11% 


16% 


0% 


88 


Jobs 


74% 


13% 


13% 




151 


Other 


70% 


14% 


16% 




183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


71% 


16% 


13% 




715 


Natl security issues 


75% 


14% 


11% 




73 


Education 


60% 


24% 


16% 




69 


Medicare / SS 


74% 


11% 


16% 


0% 


88 


Other 


57% 


15% 


27% 




58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


67% 


17% 


16% 




532 


Unfavorable 


74% 


15% 


11% 


0% 


453 


No opinion 


60% 


12% 


27% 




18 


Never heard of 






100% 




1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


73% 


15% 


12% 


0% 


506 


Unfavorable 


70% 


17% 


13% 




439 


No opinion 


43% 


13% 


44% 




54 


Never heard of 


37% 




63% 




3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


66% 


17% 


17% 




500 


Unsure 


40% 


27% 


33% 




19 


Disapprove 


75% 


14% 


11% 


0% 


484 
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DEBVW 


DEBVW WATCHED DEBATE OR COVERAGE ABOUT 
DEBATE 


TOTAL 


Yes/ 
watched 
debate 


Yes/ 
watched 

news 
coverage 


No 


Unsure/ 
refused 


RB0JA1 APPROVE 
OBAMA /EC0N0MY/C 


Approve 


68% 


18% 


14% 




477 


Unsure 


35% 


23% 


42% 




12 


Disapprove 


72% 


14% 


14% 


0% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGET & 
SPENDING/C 


Approve 


72% 


16% 


13% 




399 


Unsure 


49% 


19% 


32% 




39 


Disapprove 


70% 


16% 


14% 


0% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


67% 


17% 


16% 




505 


Unsure 


44% 


20% 


36% 




48 


Disapprove 


76% 


14% 


10% 


0% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


66% 


17% 


16% 




567 


Unsure 


49% 


11% 


40% 




22 


Disapprove 


76% 


14% 


10% 


0% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


73% 


15% 


12% 


0% 


503 


Obama 


69% 


16% 


15% 




472 


Both 


34% 


36% 


29% 




2 


Neither 


18% 


35% 


48% 




9 


Unsure 


39% 


21% 


40% 




17 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


77% 


13% 


9% 


0% 


431 


Obama 


67% 


18% 


16% 




518 


Both 


61% 




39% 




6 


Neither 


13% 


40% 


47% 




13 


Unsure 


48% 


16% 


36% 




35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


73% 


15% 


12% 


0% 


491 


Obama 


69% 


16% 


16% 




469 


Both 


64% 


36% 






2 


Neither 


33% 


29% 


38% 




13 


Unsure 


61% 


11% 


28% 




28 


RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


74% 


14% 


12% 


0% 


484 


Undecided 


41% 


24% 


35% 




30 


Obama 


68% 


17% 


15% 




490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


73% 


15% 


11% 




797 


Very likely 


64% 


16% 


20% 


0% 


167 


Somewhat likely 


16% 


20% 


64% 




29 


Already voted 


61% 


31% 


7% 




10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


76% 


14% 


10% 




405 


Most likely 50% 


76% 


15% 


9% 


0% 


502 


Most likely 60% 


76% 


13% 


10% 


0% 


605 


Most likely 70% 


76% 


14% 


10% 


0% 


702 


100% of sample 


70% 


16% 


14% 


0% 


1003 


TOTAL 


70% 


16% 


14% 


0% 


1003 



Page 282 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



DEBWIN 


DEBWIN WHO WON THE DEBATE 


TOTAL 


Romney 


Obama 


Unsure/ 
refused 


TOTAL 


77% 


16% 


7% 


861 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


76% 


17% 


7% 


170 


Midwest 


81% 


11% 


8% 


140 


South 


74% 


19% 


7% 


211 


South Central 


84% 


15% 


1% 


72 


Central Plains 


84% 


10% 


6% 


67 


Mountain States 


75% 


11% 


13% 


66 


West 


75% 


18% 


7% 


135 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUl Mid 


76% 


17% 


7% 


99 


rlUllUd 


82% 


9% 


9% 


55 


Texas 


89% 


11% 




55 


INcW TUlK 


71% 


25% 


4% 


47 


Rest of country 


77% 


16% 


8% 


604 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


81% 


14% 


4% 


253 


Toss-up 


73% 


16% 


10% 


332 


Safe Democrat 


78% 


16% 


6% 


276 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


74% 


16% 


10% 


226 


Ulllcl bLdlcb 


78% 


15% 


6% 


634 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ IcMipiUylllclll 


78% 


16% 


6% 


109 


/ y.y /o uiiciiipiuyiiicMi 


77% 


16% 


7% 


612 


1 floo than "70/ 
Lcbb Lllall / /o 

unemployment 


79% 


1 1% 


1 0% 


140 


URBAN URBAN CODE 


Rural 


74% 


11% 


15% 


117 


Suburban 


81% 


13% 


6% 


360 


Urban 


73% 


20% 


7% 


158 


GENDER GENDER 


Male 


81% 


12% 


7% 


436 


Female 


73% 


19% 


8% 


425 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


83% 


10% 


6% 


280 


Male / not employed 


78% 


15% 


7% 


156 


Female / employed 


71% 


21% 


8% 


210 


Female / not employed 


75% 


17% 


7% 


214 


RAGEBG AGE/C 


18-29 


71% 


25% 


4% 


102 


30-44 


75% 


19% 


6% 


234 


45-59 


80% 


15% 


6% 


230 


60 and older 


79% 


10% 


10% 


295 


RAGE RESPONDENT'S 
AGE/C 


18-34 


72% 


22% 


6% 


175 


35-44 


76% 


19% 


5% 


161 


45-64 


80% 


13% 


7% 


323 


65 or over 


79% 


10% 


10% 


193 


Unsure / refused 


78% 


16% 


6% 


9 
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DEBWIN 


DEBWIN WHO WON THE DEBATE 


TOTAL 


Romney 


Obama 


Unsure/ 
refused 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


74% 


21% 


5% 


336 


45-64 


80% 


13% 


7% 


323 


65 or over 


79% 


11% 


10% 


202 


RR96 AGE /SEX 


Male / under 45 


80% 


14% 


6% 


193 


Male / 45+ 


82% 


10% 


7% 


243 


Female/ under 45 


65% 


29% 


5% 


143 


Female / 45+ 


77% 


14% 


9% 


282 


RRACE 

RESPONDENT'S 
RACE/C 


White 


84% 


10% 


6% 


649 


Black / African American 


40% 


51% 


10% 


103 


Hispanic /Latino 


74% 


14% 


11% 


74 


Other 


71% 


22% 


7% 


34 


GENRACE RACE BY 
GENDER 


White men 


86% 


8% 


6% 


331 


White women 


82% 


11% 


7% 


318 


Black men 


53% 


34% 


13% 


48 


Black women 


28% 


65% 


7% 


55 


Hispanic men 


80% 


15% 


4% 


37 


Hispanic women 


69% 


13% 


18% 


37 


WHITE SENIORS 


White seniors 


83% 


8% 


9% 


257 


Other 


75% 


19% 


6% 


603 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


97% 


2% 


1% 


354 


Independent 


77% 


13% 


10% 


129 


Democrat 


59% 


29% 


12% 


377 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


95% 


3% 


2% 


388 


Ticket splitter 


74% 


15% 


12% 


55 


Democrat 


62% 


27% 


11% 


418 


PARTISAN PARTISAN 


Hard GOP 


97% 


2% 


1% 


325 


Soft GOP 


86% 


7% 


7% 


66 


Ticket splitter 


86% 


5% 


9% 


51 


Soft DEM 


62% 


27% 


11% 


68 


Hard DEM 


59% 


29% 


12% 


350 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


86% 


10% 


3% 


498 


Moderate 


65% 


21% 


13% 


51 


Liberal 


65% 


23% 


12% 


312 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


88% 


9% 


2% 


172 


Somewhat conservative 


85% 


11% 


4% 


325 


Moderate / liberal 


65% 


23% 


12% 


363 


RPTYID98 TARGET 
GROUPS 


Republican 


97% 


2% 


1% 


354 


Independent 


77% 


13% 


10% 


129 


Conservative DEM 


54% 


38% 


8% 


104 


Mod / lib DEM 


61% 


26% 


13% 


273 
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DEBWIN 


DEBWIN WHO WON THE DEBATE 


TOTAL 


Romney 


Obama 


Unsure/ 
refused 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


64% 


23% 


13% 


272 


Mod / conservative DEM 


57% 


34% 


8% 


146 


Independent 


74% 


15% 


12% 


55 


Mod / liberal GOP 


75% 


17% 


8% 


40 


Conservative GOP 


97% 


2% 


1% 


348 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


94% 


5% 


1% 


130 


Yes 


93% 


6% 


2% 


65 


Unsure 


60% 


31% 


9% 


40 


No 


87% 


7% 


6% 


178 


No / strongly 


68% 


22% 


10% 


447 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


59% 


34% 


7% 


30 


High school graduate 


74% 


19% 


7% 


173 


Some college 


78% 


15% 


7% 


214 


College graduate 


79% 


13% 


7% 


444 


SEXEDUC SEX/ 
EDUCATION 


College men 


82% 


11% 


7% 


341 


Mai"i.aaIIoao coon 
!NUM UUIIcyc illcll 


77% 


16% 


7% 


94 


College women 


75% 


17% 


8% 


316 


Non-college women 


67% 


26% 


7% 


109 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IC IIUII OUIICUU 

graduate 


83% 


11% 


6% 


306 


Minority nnn-nnllpfip 

i v 1 1 1 1 u ii iy iiuii uui i cy c 

graduate 


54% 


36% 


10% 


111 


Others 


79% 


13% 


7% 


444 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


86% 


9% 


5% 


149 


\A/hi+o famala aaa-aaIIoao 
Millie Icflldlc MUM UUMcyc 

graduates 


80% 


14% 


7% 


157 


Minority male non-college 
graduates 


65% 


23% 


12% 


52 


Minority female 
non-college graduates 


43% 


48% 


8% 


59 


Other 


79% 


13% 


7% 


444 


WILLWIN WHO WILL 
WIN 


Romney 


97% 


3% 


0% 


338 


Obama 


62% 


28% 


10% 


444 


Other 


100% 






1 


Unsure / refused 


76% 


4% 


20% 


78 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


67% 


23% 


11% 


117 


Non-union household 


79% 


14% 


7% 


743 


RMARITAL MARITAL 
STATUS/C 


Single 


70% 


24% 


6% 


171 


Married 


82% 


12% 


6% 


514 


No longer married 


69% 


19% 


12% 


176 


MOMDAD PARENTS 


Dad 


82% 


11% 


7% 


146 


Mom 


71% 


25% 


4% 


128 
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DEBWIN 


DEBWIN WHO WON THE DEBATE 


TOTAL 


Romney 


Obama 


Unsure/ 
refused 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


80% 


15% 


5% 


210 


Married / no children 


84% 


10% 


6% 


304 


Divorced / children 


87% 


3% 


10% 


19 


Divorced / no children 


68% 


18% 


14% 


76 


Single / children 


62% 


31% 


7% 


35 


Single / no children 


72% 


22% 


6% 


135 


Other / mixed 


66% 


23% 


11% 


80 


GENMAR1 GENDER 
AND MARITAL 


Single women 


66% 


27% 


7% 


75 


Married women 


80% 


16% 


4% 


235 


No longer married 
women 


64% 


21 % 


1 6% 


114 


Single men 


74% 


21% 


5% 


95 


Married men 


84% 


9% 


7% 


279 


No longer married men 


80% 


15% 


6% 


61 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


87% 


11% 


2% 


64 


White single women 


82% 


9% 


9% 


44 


White married men 


86% 


7% 


7% 


219 


Willie IlldlllcU WUIIIcll 


85% 


12% 


4% 


195 


Millie lIU lUliycl IlldlllcU 

men 


83% 


11% 


5% 


47 


White no longer married 
women 


77% 


11% 


12% 


79 


Other 


57% 


33% 


10% 


212 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


63% 


37% 




19 


Married mothers 


75% 


22% 


3% 


90 


No longer married 
mothers 


59% 


27% 


14% 


19 


Non-mothers 


78% 


14% 


8% 


732 


MOMRACE MOTHERS 
BY RACE 


White mothers 


83% 


14% 


3% 


85 


Non-white mothers 


46% 


48% 


6% 


43 


Non-mothers 


78% 


14% 


8% 


732 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


84% 


12% 


4% 


47 


Midrilp Hass 


79% 


13% 


7% 


652 


Low income 


66% 


27% 


7% 


156 


Working class 


98% 


2% 




5 


Unemployed 


100% 






1 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


84% 


12% 


4% 


47 


Middle class family 


83% 


11% 


6% 


467 


Middle class / not married 
or parent 


71% 


18% 


11% 


185 


Lower class 


67% 


26% 


7% 


162 
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DEBWIN 


DEBWIN WHO WON THE DEBATE 


TOTAL 


Romney 


Obama 


Unsure/ 
refused 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


83% 


9% 


8% 


174 


Protestant 


83% 


11% 


6% 


132 


baptist 


72% 


23% 


5% 


148 


Fundamentalist / 
Pentecostal 


79% 


1 6% 


5% 


140 


Other 


73% 


20% 


7% 


71 


No affiliation 


73% 


17% 


10% 


196 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


77% 


17% 


7% 


308 


At least once a month 


77% 


16% 


6% 


177 


Infrequently 


85% 


9% 


6% 


137 


Never 


74% 


23% 


3% 


20 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


81% 


10% 


9% 


83 


Active Protestant 


83% 


12% 


6% 


53 


Motive DdpilbL 


72% 


23% 


5% 


84 


Motive rUI lUdlllcMldllbt / 

Pentecostal 


79% 


15% 


7% 


70 


Active Other 


57% 


38% 


5% 


17 


Non-active 


77% 


15% 


7% 


554 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ I 
Ivldlc UUIII dydlll / 

evangelicals 


83% 


15% 


3% 


140 


Mala nAt AMaArialiAal 
Ivldlc IIUl cvdliycllOdl 


81% 


11% 


9% 


296 


Female bom again / 
evangelicals 


71% 


24% 


5% 


162 


Female not evangelical 


74% 


16% 


9% 


262 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


89% 


8% 


3% 


222 


Non-white Evangelical 


44% 


50% 


6% 


80 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


94% 


5% 


1% 


179 


Non-white conservative 

\j] ll lolldl lb 


54% 


40% 


7% 


43 


White non-conservative 
Christians 


65% 


23% 


11% 


4"? 


Non-white 

non-conservative 

Christians 


33% 


62% 


5% 


38 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


86% 


7% 


6% 


346 


Non-gun owner HH 


71% 


21% 


8% 


515 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


58% 


32% 


11% 


352 


Unsure 


61% 


12% 


27% 


52 


Wrong track 


94% 


3% 


2% 


457 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


96% 


2% 


2% 


395 


Undecided 


74% 


15% 


11% 


76 


Democrat 


59% 


29% 


12% 


389 
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DEBWIN 


DEBWIN WHO WON THE DEBATE 


TOTAL 


Romney 


Obama 


Unsure/ 
refused 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


58% 


27% 


15% 


58 


Health care costs 


78% 


13% 


9% 


57 


Gov't spending & budget 
deficit 


91 % 


5% 


4% 


139 


Economy 


82% 


12% 


6% 


246 


Medicare & SS 


56% 


26% 


18% 


74 


Jobs 


75% 


22% 


3% 


132 


Other 


76% 


17% 


7% 


154 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


82% 


13% 


5% 


622 


Natl security issues 


69% 


24% 


6% 


65 


Education 


58% 


27% 


15% 


58 


Medicare / SS 


56% 


26% 


18% 


74 


Other 


76% 


13% 


11% 


43 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


59% 


29% 


12% 


446 


Unfavorable 


98% 


1% 


1% 


402 


No opinion 


68% 


11% 


20% 


13 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


96% 


1% 


2% 


446 


Unfavorable 


56% 


31% 


12% 


383 


No opinion 


61% 


26% 


13% 


30 


Never heard of 




66% 


34% 


1 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


57% 


30% 


13% 


416 


Unsure 


68% 


5% 


27% 


12 


Disapprove 


97% 


2% 


1% 


432 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


57% 


30% 


12% 


410 


Unsure 


64% 


26% 


10% 


7 


Disapprove 


96% 


2% 


2% 


444 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGET & 
SPENDING/C 


Approve 


54% 


33% 


13% 


349 


Unsure 


72% 


11% 


18% 


27 


Disapprove 


94% 


4% 


2% 


485 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


58% 


30% 


12% 


424 


Unsure 


85% 


5% 


10% 


30 


Disapprove 


97% 


2% 


2% 


406 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


62% 


26% 


11% 


474 


Unsure 


91% 


5% 


5% 


13 


Disapprove 


96% 


2% 


2% 


373 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


97% 


1% 


2% 


444 


Obama 


55% 


32% 


13% 


401 


Both 


100% 






2 


Neither 


100% 






5 


Unsure 


60% 


17% 


22% 


10 
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DEBWIN 


DEBWIN WHO WON THE DEBATE 


TOTAL 


Romney 


Obama 


Unsure/ 
refused 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


99% 


0% 


1% 


390 


Obama 


58% 


30% 


12% 


438 


Both 


100% 






3 


Neither 


60% 


16% 


24% 


7 


Unsure 


83% 




17% 


22 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


98% 


1% 


1% 


434 


Obama 


55% 


32% 


13% 


396 


□ nth 

botn 


100% 






2 


Ne ther 


92% 




8% 


8 


Unsure 


75% 


12% 


13% 


20 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


79% 


16% 


5% 


702 


Yes / watched news 
coverage 


70% 


1 5% 


1 5% 


158 


RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


98% 


1% 


1% 


425 


Undecided 


66% 


13% 


21% 


19 


Obama 


57% 


30% 


13% 


417 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


78% 


15% 


7% 


708 


Very likely 


71% 


20% 


8% 


133 


Somewhat likely 


76% 


24% 




11 


Already voted 


100% 






9 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


80% 


12% 


8% 


364 


Most likely 50% 


80% 


13% 


7% 


456 


Most likely 60% 


80% 


14% 


7% 


542 


Most likely 70% 


80% 


13% 


7% 


632 


100% of sample 


77% 


16% 


7% 


861 


TOTAL 


77% 


16% 


7% 


861 
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RMRDEB 


RMRDEB DEBATE IMPACT ON VOTE FOR ROMNEY/C 


TOTAL 


More likely 


Unsure 


No difference 


Less likely 


TOTAL 


34% 


1% 


52% 


13% 


861 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


33% 


2% 


48% 


17% 


170 


Midwest 


32% 


1% 


59% 


8% 


140 


South 


33% 


1% 


52% 


15% 


211 


South Central 


35% 




54% 


11% 


72 


Central Plains 


38% 




50% 


12% 


67 


Mountain States 


41% 


1% 


49% 


9% 


66 


West 


34% 


1% 


49% 


16% 


135 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dMIUl llld 


36% 


1% 


44% 


18% 


99 


nuiiud 


40% 


1% 


49% 


9% 


55 


Texas 


36% 




56% 


8% 


55 


INcW TUll\ 


26% 


0% 


63% 


11% 


47 


Rest of country 


34% 


1% 


52% 


14% 


604 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


38% 


0% 


50% 


12% 


253 


Toss-up 


33% 


1% 


52% 


14% 


332 


Safe Democrat 


32% 


1% 


53% 


14% 


276 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


31% 


0% 


57% 


11% 


226 


Ulllcl bldlcb 


35% 


1% 


50% 


14% 


634 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcllipiUylllclll 


39% 


1% 


43% 


17% 


109 


/ y.y /o unemployment 


33% 


1% 


52% 


14% 


612 


1 qcc than T0/„ 
Lcbb Llldll / /o 

unemployment 


33% 




57% 


1 0% 


140 


URBAN URBAN CODE 


Rural 


45% 


1% 


46% 


8% 


117 


Suburban 


36% 


1% 


51% 


12% 


360 


Urban 


22% 


1% 


63% 


14% 


158 


GENDER GENDER 


Male 


37% 


1% 


50% 


12% 


436 


Female 


31% 


1% 


54% 


15% 


425 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


40% 


1% 


47% 


12% 


280 


Male / not employed 


32% 


1% 


54% 


12% 


156 


Female / employed 


29% 


0% 


57% 


14% 


210 


Female / not employed 


33% 


1% 


51% 


15% 


214 


RAGEBG AGE/C 


18-29 


30% 




46% 


23% 


102 


30-44 


28% 


1% 


58% 


14% 


234 


45-59 


38% 


1% 


47% 


14% 


230 


60 and older 


37% 


1% 


52% 


10% 


295 


RAGE RESPONDENT'S 
AGE/C 


18-34 


31% 




52% 


18% 


175 


35-44 


26% 


1% 


58% 


15% 


161 


45-64 


38% 


1% 


48% 


13% 


323 


65 or over 


36% 


1% 


54% 


8% 


193 


Unsure / refused 


60% 




23% 


16% 


9 
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RMRDEB 


RMRDEB DEBATE IMPACT ON VOTE FOR ROMNEY/C 


TOTAL 


More likely 


Unsure 


No difference 


Less likely 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


29% 


1% 


54% 


16% 


336 


45-64 


38% 


1% 


48% 


13% 


323 


65 or over 


38% 


1% 


53% 


9% 


202 


RR96 AGE /SEX 


Male / under 45 


35% 


1% 


51% 


13% 


193 


Male / 45+ 


39% 


1% 


49% 


11% 


243 


Female / under 45 


20% 




60% 


21% 


143 


Female / 45+ 


36% 


1% 


51% 


12% 


282 


RRACE 

RESPONDENT'S 
RACE/C 


White 


40% 


0% 


50% 


9% 


649 


Black / African American 


3% 


2% 


62% 


33% 


103 


Hispanic /Latino 


30% 


1% 


50% 


19% 


74 


Other 


33% 


2% 


48% 


17% 


34 


GENRACE RACE BY 
GENDER 


White men 


40% 


0% 


51% 


8% 


331 


White women 


39% 


1% 


50% 


10% 


318 


Black men 


6% 


5% 


62% 


28% 


48 


Black women 






62% 


38% 


55 


Hispanic men 


49% 


2% 


29% 


19% 


37 


Hispanic women 


10% 




70% 


20% 


37 


WHITE SENIORS 


White seniors 


41% 


1% 


51% 


8% 


257 


Other 


31% 


1% 


52% 


16% 


603 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


59% 


0% 


39% 


1% 


354 


Independent 


40% 


1% 


44% 


15% 


129 


Democrat 


8% 


1% 


66% 


24% 


377 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


59% 


1% 


38% 


2% 


388 


Ticket splitter 


35% 




57% 


8% 


55 


Democrat 


11% 


1% 


64% 


24% 


418 


PARTISAN PARTISAN 


Hard GOP 


60% 


0% 


39% 


1% 


325 


Soft GOP 


60% 


1% 


33% 


6% 


66 


Ticket splitter 


44% 




51% 


5% 


51 


Soft DEM 


13% 


1% 


58% 


28% 


68 


Hard DEM 


8% 


1% 


66% 


25% 


350 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


50% 


1% 


42% 


7% 


498 


Moderate 


28% 




60% 


12% 


51 


Liberal 


10% 


1% 


66% 


24% 


312 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


50% 


1% 


40% 


8% 


172 


Somewhat conservative 


50% 


1% 


43% 


7% 


325 


Moderate / liberal 


12% 


1% 


65% 


22% 


363 


RPTYID98 TARGET 
GROUPS 


Republican 


59% 


0% 


39% 


1% 


354 


Independent 


40% 


1% 


44% 


15% 


129 


Conservative DEM 


14% 


2% 


58% 


26% 


104 


Mod / lib DEM 


6% 


1% 


69% 


24% 


273 
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RMRDEB 


RMRDEB DEBATE IMPACT ON VOTE FOR ROMNEY/C 


TOTAL 


More likely 


Unsure 


No difference 


Less likely 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


7% 


1% 


68% 


24% 


272 


Mod / conservative DEM 


19% 


2% 


55% 


24% 


146 


Independent 


35% 




57% 


8% 


55 


Mod / liberal GOP 


43% 




46% 


11% 


40 


Conservative GOP 


61% 


1% 


37% 


1% 


348 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


61% 


1% 


35% 


3% 


130 


Yes 


61% 


1% 


34% 


5% 


65 


Unsure 


25% 


3% 


58% 


14% 


40 


No 


42% 


1% 


49% 


8% 


178 


No / strongly 


20% 


1% 


59% 


20% 


447 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


15% 




68% 


17% 


30 


High school graduate 


36% 


1% 


50% 


13% 


173 


Some college 


33% 


1% 


52% 


14% 


214 


College graduate 


35% 


1% 


51% 


13% 


444 


SEXEDUC SEX/ 
EDUCATION 


College men 


38% 


1% 


48% 


12% 


341 


MAn.AAlloAO rYiori 
INUM OUIIcyc lllcM 


34% 


1% 


54% 


11% 


94 


College women 


30% 


1% 


55% 


15% 


316 


Non-college women 


32% 


1% 


51% 


15% 


109 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

VVillLC 1 \\J\ 1 UUIIGVJG 

graduate 


40% 


1% 


50% 


9% 


306 


Minority non-nnllpfip 

1 v 1 1 1 1 U 1 1 1 y IIUII UUI 1 Cy C 

graduate 


12% 


1% 


60% 


26% 


111 


Others 


35% 


1% 


51% 


13% 


444 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


37% 




55% 


8% 


149 


VA/hifo fomalo aaa-aaIIoao 
Millie lollldlc HUM OUIIcyc 

graduates 


43% 


2% 


45% 


11% 


157 


Minority male non-college 
graduates 


23% 


2% 


57% 


18% 


52 


Minority female 
non-college graduates 


1% 


1% 


64% 


34% 


59 


Other 


35% 


1% 


51% 


13% 


444 


WILLWIN WHO WILL 
WIN 


Romney 


62% 


1% 


35% 


3% 


338 


Obama 


12% 


1% 


64% 


22% 


444 


Other 






100% 




1 


Unsure / refused 


38% 


1% 


54% 


7% 


78 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


22% 


2% 


54% 


22% 


117 


Non-union household 


36% 


1% 


51% 


12% 


743 


RMARITAL MARITAL 
STATUS/C 


Single 


26% 


1% 


51% 


21% 


171 


Married 


39% 


1% 


51% 


10% 


514 


No longer married 


29% 


1% 


54% 


16% 


176 


MOMDAD PARENTS 


Dad 


38% 


2% 


54% 


6% 


146 


Mom 


29% 


0% 


55% 


15% 


128 
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RMRDEB 


RMRDEB DEBATE IMPACT ON VOTE FOR ROMNEY/C 


TOTAL 


More likely 


Unsure 


No difference 


Less likely 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


37% 


1% 


53% 


9% 


210 


Married / no children 


40% 


0% 


49% 


10% 


304 


Divorced / children 


27% 




63% 


9% 


19 


Divorced / no children 


28% 




57% 


15% 


76 


Single / children 


19% 


3% 


66% 


13% 


35 


Single / no children 


28% 


1% 


48% 


24% 


135 


Other / mixed 


30% 


3% 


48% 


19% 


80 


GENMAR1 GENDER 
AND MARITAL 


Single women 


15% 


1% 


58% 


26% 


75 


Married women 


38% 




52% 


10% 


235 


No longer married 
women 


26% 


2% 


55% 


1 7% 


114 


Single men 


35% 


1% 


46% 


18% 


95 


Married men 


39% 


1% 


50% 


10% 


279 


No longer married men 


34% 




51% 


15% 


61 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


45% 




46% 


9% 


64 


White single women 


23% 


2% 


61% 


14% 


44 


White married men 


41% 


0% 


51% 


7% 


219 


Willie IlldlllcU WUIIIcll 


44% 




47% 


9% 


195 


VviiiLc iiu luiiyei Midiiicu 

men 


31% 




57% 


13% 


47 


White no longer married 
women 


35% 


2% 


50% 


13% 


79 


utner 


17% 


2% 


55% 


26% 


212 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 






76% 


24% 


19 


Married mothers 


37% 




51% 


12% 


90 


No longer married 
mothers 


21% 


3% 


55% 


22% 


19 


Non-mothers 


35% 


1% 


51% 


13% 


732 


MOMRACE MOTHERS 
BY RACE 


White mothers 


39% 




49% 


11% 


85 


Non-white mothers 


9% 


1% 


68% 


22% 


43 


Non-mothers 


35% 


1% 


51% 


13% 


732 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


33% 




49% 


18% 


47 


Middlp class 


36% 


1% 


52% 


11% 


652 


Low income 


27% 


2% 


50% 


21% 


156 


Working class 


50% 




48% 


2% 


5 


Unemployed 


31% 




69% 




1 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


33% 




49% 


18% 


47 


Middle class family 


39% 


0% 


52% 


9% 


467 


Middle class / not married 
or parent 


28% 


1% 


53% 


17% 


185 


Lower class 


28% 


2% 


50% 


20% 


162 
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RMRDEB 


RMRDEB DEBATE IMPACT ON VOTE FOR ROMNEY/C 


TOTAL 


More likely 


Unsure 


No difference 


Less likely 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


38% 


2% 


50% 


10% 


174 


Protestant 


40% 


1% 


50% 


9% 


132 


baptist 


33% 


0% 


50% 


16% 


148 


Fundamentalist / 
Pentecostal 


40% 


1 % 


47% 


12% 


140 


Other 


40% 


1% 


46% 


14% 


71 


No affiliation 


21% 




61% 


18% 


196 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


40% 


1% 


48% 


12% 


308 


At least once a month 


36% 


2% 


50% 


13% 


177 


Infrequently 


34% 


1% 


53% 


12% 


137 


Never 


32% 


4% 


52% 


12% 


20 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


43% 


1% 


48% 


8% 


83 


Active Protestant 


37% 


1% 


47% 


15% 


53 


Motive DdpilbL 


39% 




44% 


17% 


84 


Motive rUI lUdlllellldllbt / 

Pentecostal 


41% 


0% 


49% 


9% 


70 


Active Other 


30% 




56% 


14% 


17 


Non-active 


31% 


1% 


54% 


14% 


554 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti orto\r\ 1 
Ivldle UUIN dydlil / 

evangelicals 


47% 


1% 


43% 


9% 


140 


Ivldle I1UL cVdMycllOdl 


33% 


1% 


53% 


13% 


296 


Female born again / 
evangelicals 


38% 




47% 


15% 


162 


Female not evangelical 


26% 


1% 


58% 


15% 


262 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


52% 




42% 


5% 


222 


Non-white Evangelical 


14% 


1% 


53% 


32% 


80 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


58% 




38% 


3% 


179 


Non-white conservative 

1 Mblldl lb 


27% 




50% 


23% 


43 


White non-conservative 
Christians 


28% 




60% 


12% 


4"? 


Non-white 

non-conservative 

Christians 




2% 


56% 


42% 


38 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


46% 


0% 


46% 


8% 


346 


Non-gun owner HH 


26% 


1% 


55% 


17% 


515 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


6% 


1% 


67% 


26% 


352 


Unsure 


11% 


3% 


70% 


17% 


52 


Wrong track 


59% 


0% 


38% 


3% 


457 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


60% 


1% 


38% 


2% 


395 


Undecided 


40% 




46% 


14% 


76 


Democrat 


7% 


1% 


67% 


25% 


389 
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RMRDEB 


RMRDEB DEBATE IMPACT ON VOTE FOR ROMNEY/C 


TOTAL 


More likely 


Unsure 


No difference 


Less likely 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


9% 




76% 


15% 


58 


Health care costs 


29% 


3% 


55% 


13% 


57 


Gov't spending & budget 
deficit 


51% 


2% 


45% 


2% 


139 


Economy 


34% 


1% 


50% 


15% 


246 


Medicare & SS 


17% 




65% 


18% 


74 


Jobs 


33% 


1% 


47% 


20% 


132 


Other 


39% 


0% 


47% 


14% 


154 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


37% 


1% 


49% 


12% 


622 


Natl security issues 


36% 




49% 


15% 


65 


Education 


9% 




76% 


15% 


58 


Medicare / SS 


17% 




65% 


18% 


74 


Other 


46% 


1% 


32% 


21% 


43 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


9% 


1% 


65% 


25% 


446 


Unfavorable 


62% 


1% 


37% 


1% 


402 


No opinion 


34% 




55% 


11% 


13 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


59% 


1% 


39% 


1% 


446 


Unfavorable 


5% 


1% 


66% 


27% 


383 


No opinion 


31% 


2% 


51% 


16% 


30 


Never heard of 






34% 


66% 


1 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


7% 


1% 


66% 


25% 


416 


Unsure 


29% 




56% 


15% 


12 


Disapprove 


60% 


1% 


37% 


2% 


432 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


7% 


1% 


66% 


26% 


410 


Unsure 


49% 




42% 


10% 


7 


Disapprove 


59% 


1% 


39% 


2% 


444 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGET & 
SPENDING/C 


Approve 


6% 


1% 


64% 


28% 


349 


Unsure 


34% 




52% 


15% 


27 


Disapprove 


54% 


1% 


43% 


3% 


485 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


8% 


1% 


66% 


25% 


424 


Unsure 


30% 




54% 


15% 


30 


Disapprove 


62% 


1% 


36% 


1% 


406 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


11% 


1% 


66% 


23% 


474 


Unsure 


79% 




20% 


1% 


13 


Disapprove 


62% 


1% 


35% 


2% 


373 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


60% 


1% 


37% 


2% 


444 


Obama 


5% 


1% 


67% 


27% 


401 


Both 






100% 




2 


Neither 


34% 




66% 




5 


Unsure 


21% 




62% 


17% 


10 
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RMRDEB 


RMRDEB DEBATE IMPACT ON VOTE FOR ROMNEY/C 


TOTAL 


More likely 


Unsure 


No difference 


Less likely 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


64% 


1% 


35% 


0% 


390 


Obama 


9% 


1% 


66% 


25% 


438 


Both 


81% 




19% 




3 


Neither 






94% 


6% 


7 


Unsure 


15% 




61% 


25% 


22 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


61% 


1% 


37% 


2% 


434 


Obama 


6% 


1% 


66% 


27% 


396 


□ nth 

tsotn 






100% 




2 


Ne ther 






100% 




8 


Unsure 


29% 




63% 


8% 


20 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


37% 


1% 


48% 


15% 


702 


Yes / watched news 
coverage 


22% 


1 % 


69% 


8% 


158 


RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


62% 


1% 


37% 


1% 


425 


Undecided 


25% 




75% 




19 


Obama 


6% 


1% 


66% 


27% 


417 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


35% 


1% 


50% 


14% 


708 


Very likely 


30% 


1% 


57% 


12% 


133 


Somewhat likely 


5% 




95% 




11 


Already voted 


36% 




64% 




9 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


34% 


1% 


53% 


13% 


364 


Most likely 50% 


35% 


1% 


51% 


13% 


456 


Most likely 60% 


35% 


1% 


50% 


14% 


542 


Most likely 70% 


35% 


1% 


51% 


14% 


632 


100% of sample 


34% 


1% 


52% 


13% 


861 


TOTAL 


34% 


1% 


52% 


13% 


861 
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RBODEB 


RBODEB DEBATE IMPACT ON VOTE FOR OBAMA/C 


TOTAL 


More likely 


Unsure 


No difference 


Less likely 


TOTAL 


11% 


1% 


63% 


25% 


861 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


12% 


2% 


64% 


23% 


170 


Midwest 


16% 


1% 


61% 


22% 


140 


South 


13% 




65% 


22% 


211 


South Central 


7% 


2% 


60% 


31% 


72 


Central Plains 


3% 


1% 


67% 


28% 


67 


Mountain States 


6% 




63% 


30% 


66 


West 


12% 


2% 


60% 


25% 


135 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dMIUl llld 


17% 


2% 


54% 


28% 


99 


nuiiud 


9% 




64% 


27% 


55 


Texas 


2% 


2% 


63% 


34% 


55 


INcW TUll\ 


12% 




71% 


17% 


47 


Rest of country 


11% 


1% 


64% 


24% 


604 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


9% 


0% 


65% 


26% 


253 


Toss-up 


13% 


1% 


61% 


25% 


332 


Safe Democrat 


11% 


2% 


64% 


24% 


276 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


14% 


0% 


62% 


24% 


226 


Ulllcl bldlcb 


10% 


1% 


64% 


25% 


634 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcllipiUylllclll 


15% 


2% 


53% 


30% 


109 


/ y.y /o unemployment 


12% 


1% 


63% 


23% 


612 


1 qcc than T0/„ 
Lcbb Llldll / /o 

unemployment 


3% 


1 % 


70% 


26% 


140 


URBAN URBAN CODE 


Rural 


6% 


1% 


66% 


28% 


117 


Suburban 


13% 


1% 


62% 


23% 


360 


Urban 


12% 


1% 


67% 


20% 


158 


GENDER GENDER 


Male 


10% 


1% 


64% 


26% 


436 


Female 


13% 


1% 


63% 


23% 


425 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


9% 


1% 


63% 


27% 


280 


Male / not employed 


11% 


1% 


65% 


23% 


156 


Female / employed 


13% 




65% 


22% 


210 


Female / not employed 


12% 


2% 


61% 


25% 


214 


RAGEBG AGE/C 


18-29 


13% 




63% 


24% 


102 


30-44 


15% 




68% 


17% 


234 


45-59 


9% 


2% 


60% 


28% 


230 


60 and older 


9% 


1% 


61% 


28% 


295 


RAGE RESPONDENT'S 
AGE/C 


18-34 


14% 




62% 


25% 


175 


35-44 


15% 




72% 


13% 


161 


45-64 


10% 


2% 


62% 


27% 


323 


65 or over 


9% 


2% 


61% 


28% 


193 


Unsure / refused 


5% 




41% 


53% 


9 
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RBODEB 


RBODEB DEBATE IMPACT ON VOTE FOR OBAMA/C 


TOTAL 


More likely 


Unsure 


No difference 


Less likely 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


14% 




66% 


19% 


336 


45-64 


10% 


2% 


62% 


27% 


323 


65 or over 


9% 


2% 


60% 


30% 


202 


RR96 AGE /SEX 


Male / under 45 


11% 




65% 


24% 


193 


Male / 45+ 


9% 


1% 


62% 


28% 


243 


Female / under 45 


18% 




68% 


14% 


143 


Female / 45+ 


10% 


2% 


60% 


28% 


282 


RRACE 

RESPONDENT'S 
RACE/C 


White 


7% 


1% 


64% 


29% 


649 


Black / African American 


34% 


1% 


63% 


2% 


103 


Hispanic /Latino 


16% 




62% 


22% 


74 


Other 


18% 




57% 


25% 


34 


GENRACE RACE BY 
GENDER 


White men 


7% 


1% 


65% 


27% 


331 


White women 


7% 


1% 


62% 


30% 


318 


Black men 


29% 




68% 


3% 


48 


Black women 


39% 


1% 


59% 


1% 


55 


Hispanic men 


11% 




50% 


39% 


37 


Hispanic women 


21% 




74% 


5% 


37 


WHITE SENIORS 


White seniors 


6% 


2% 


62% 


30% 


257 


Other 


13% 


1% 


64% 


22% 


603 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


3% 


2% 


53% 


42% 


354 


Independent 


9% 




60% 


31% 


129 


Democrat 


20% 


0% 


74% 


6% 


377 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


3% 


2% 


54% 


42% 


388 


Ticket splitter 


14% 


2% 


66% 


18% 


55 


Democrat 


19% 


0% 


71% 


9% 


418 


PARTISAN PARTISAN 


Hard GOP 


2% 


2% 


53% 


43% 


325 


Soft GOP 


8% 


2% 


49% 


41% 


66 


Ticket splitter 


3% 


2% 


67% 


29% 


51 


Soft DEM 


18% 




69% 


13% 


68 


Hard DEM 


20% 


0% 


73% 


7% 


350 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


7% 


2% 


56% 


35% 


498 


Moderate 


12% 




67% 


21% 


51 


Liberal 


18% 


0% 


73% 


8% 


312 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


8% 


4% 


57% 


31% 


172 


Somewhat conservative 


6% 


0% 


56% 


38% 


325 


Moderate / liberal 


17% 


0% 


72% 


10% 


363 


RPTYID98 TARGET 
GROUPS 


Republican 


3% 


2% 


53% 


42% 


354 


Independent 


9% 




60% 


31% 


129 


Conservative DEM 


23% 




67% 


10% 


104 


Mod / lib DEM 


19% 


0% 


77% 


5% 


273 
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RBODEB 


RBODEB DEBATE IMPACT ON VOTE FOR OBAMA/C 


TOTAL 


More likely 


Unsure 


No difference 


Less likely 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


19% 


0% 


75% 


6% 


272 


Mod / conservative DEM 


19% 


1% 


64% 


16% 


146 


Independent 


14% 


2% 


66% 


18% 


55 


Mod / liberal GOP 


10% 




55% 


36% 


40 


Conservative GOP 


2% 


2% 


54% 


43% 


348 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


3% 


3% 


54% 


39% 


130 


Yes 


3% 




59% 


38% 


65 


Unsure 


27% 


2% 


58% 


13% 


40 


No 


7% 


2% 


60% 


31% 


178 


No / strongly 


15% 




68% 


17% 


447 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


15% 




73% 


12% 


30 


High school graduate 


14% 


2% 


62% 


22% 


173 


Some college 


14% 


1% 


60% 


24% 


214 


College graduate 


8% 


1% 


64% 


27% 


444 


SEXEDUC SEX/ 
EDUCATION 


College men 


9% 


1% 


62% 


28% 


341 


MAn.AAlloAO rYiori 
INUM OUIIcyc lllcM 


12% 


1% 


69% 


17% 


94 


College women 


12% 


1% 


64% 


23% 


316 


Non-college women 


16% 


2% 


59% 


24% 


109 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

VVillLC 1 \\J\ 1 UUIIGVJG 

graduate 


9% 


2% 


62% 


27% 


306 


Minority non-nnllpfip 

1 v 1 1 1 1 U 1 1 1 y IIUII UUI 1 Cy C 

graduate 


28% 


1% 


62% 


10% 


111 


Others 


8% 


1% 


64% 


27% 


444 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


9% 


1% 


69% 


21% 


149 


VA/hifo fomalo aaa-aaIIoao 
Millie lollldlc HUM OUIIcyc 

graduates 


10% 


3% 


56% 


32% 


157 


Minority male non-college 
graduates 


19% 




62% 


19% 


52 


Minority female 
non-college graduates 


36% 


1% 


62% 


1% 


59 


Other 


8% 


1% 


64% 


27% 


444 


WILLWIN WHO WILL 
WIN 


Romney 


4% 


2% 


52% 


42% 


338 


Obama 


19% 


0% 


72% 


10% 


444 


Other 






100% 




1 


Unsure / refused 


3% 




64% 


34% 


78 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


20% 




65% 


15% 


117 


Non-union household 


10% 


1% 


63% 


26% 


743 


RMARITAL MARITAL 
STATUS/C 


Single 


15% 


0% 


65% 


19% 


171 


Married 


9% 


1% 


62% 


28% 


514 


No longer married 


14% 


2% 


65% 


19% 


176 


MOMDAD PARENTS 


Dad 


8% 




70% 


21% 


146 


Mom 


17% 


1% 


62% 


20% 


128 
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RBODEB 


RBODEB DEBATE IMPACT ON VOTE FOR OBAMA/C 


TOTAL 


More likely 


Unsure 


No difference 


Less likely 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


11% 


0% 


64% 


25% 


210 


Married / no children 


8% 


1% 


60% 


31% 


304 


Divorced / children 


9% 




81% 


10% 


19 


Divorced / no children 


9% 


3% 


73% 


15% 


76 


Single / children 


15% 




80% 


6% 


35 


Single / no children 


15% 


1% 


62% 


23% 


135 


Other / mixed 


20% 


1% 


53% 


26% 


80 


GENMAR1 GENDER 
AND MARITAL 


Single women 


15% 


1% 


71% 


13% 


75 


Married women 


10% 


1% 


59% 


29% 


235 


No longer married 
women 


1 7% 


1 % 


65% 


18% 


114 


Single men 


15% 




61% 


24% 


95 


Married men 


8% 


0% 


64% 


27% 


279 


No longer married men 


10% 


4% 


66% 


21% 


61 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


4% 




63% 


33% 


64 


White single women 


4% 




73% 


22% 


44 


White married men 


7% 


0% 


66% 


26% 


219 


Willie IlldlllcU WUIIIcll 


7% 


2% 


57% 


34% 


195 


VviiiLc iiu luiiyei Midiiicu 

men 


7% 


5% 


66% 


22% 


47 


White no longer married 
women 


8% 


1% 


66% 


26% 


79 


utner 


25% 


0% 


62% 


13% 


212 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


9% 




91% 




19 


Married mothers 


16% 


1% 


55% 


28% 


90 


No longer married 
mothers 


32% 




62% 


6% 


19 


Non-mothers 


10% 


1% 


63% 


25% 


732 


MOMRACE MOTHERS 
BY RACE 


White mothers 


10% 


1% 


60% 


28% 


85 


Non-white mothers 


31% 




64% 


4% 


43 


Non-mothers 


10% 


1% 


63% 


25% 


732 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


10% 




68% 


22% 


47 


Middlp class 


9% 


1% 


63% 


26% 


652 


Low income 


20% 


1% 


60% 


19% 


156 


Working class 


2% 




87% 


10% 


5 


Unemployed 






69% 


31% 


1 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


10% 




68% 


22% 


47 


Middle class family 


8% 


1% 


63% 


28% 


467 


Middle class / not married 
or parent 


13% 


1% 


63% 


23% 


185 


Lower class 


19% 


1% 


61% 


18% 


162 
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RBODEB 


RBODEB DEBATE IMPACT ON VOTE FOR OBAMA/C 


TOTAL 


More likely 


Unsure 


No difference 


Less likely 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


11% 


1% 


61% 


27% 


174 


Protestant 


7% 


3% 


63% 


28% 


132 


baptist 


16% 


1% 


58% 


25% 


148 


Fundamentalist / 
Pentecostal 


15% 


1 % 


58% 


27% 


140 


Other 


15% 




53% 


33% 


71 


No affiliation 


8% 




77% 


16% 


196 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


14% 


2% 


56% 


28% 


308 


At least once a month 


14% 


1% 


58% 


27% 


177 


Infrequently 


8% 


1% 


67% 


24% 


137 


Never 


14% 




80% 


6% 


20 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


7% 


1% 


63% 


29% 


83 


Active Protestant 


6% 


6% 


55% 


32% 


53 


Motive DdpilbL 


19% 


1% 


51% 


29% 


84 


Motive rUI lUdlllellldllbt / 

Pentecostal 


18% 


2% 


59% 


22% 


70 


Active Other 


24% 




43% 


33% 


17 


Non-active 


10% 


0% 


67% 


23% 


554 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti orto\r\ 1 
Ivldle UUIN dydlil / 

evangelicals 


14% 


1% 


56% 


30% 


140 


Ivldle I1UL cVdMycllOdl 


8% 


1% 


67% 


24% 


296 


Female born again / 
evangelicals 


13% 


2% 


59% 


26% 


162 


Female not evangelical 


12% 


1% 


65% 


22% 


262 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


7% 


2% 


57% 


34% 


222 


Non-white Evangelical 


32% 




59% 


9% 


80 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


4% 


2% 


55% 


39% 


179 


Non-white conservative 

1 Mblldl lb 


24% 




59% 


16% 


43 


White non-conservative 
Christians 


21% 




64% 


15% 


4"? 


Non-white 

non-conservative 

Christians 


41% 




59% 




38 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


7% 


1% 


61% 


30% 


346 


Non-gun owner HH 


14% 


1% 


64% 


21% 


515 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


19% 




76% 


5% 


352 


Unsure 


19% 


3% 


66% 


11% 


52 


Wrong track 


5% 


1% 


53% 


41% 


457 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


3% 


1% 


54% 


41% 


395 


Undecided 


8% 


2% 


55% 


35% 


76 


Democrat 


20% 


0% 


74% 


6% 


389 
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RBODEB 


RBODEB DEBATE IMPACT ON VOTE FOR OBAMA/C 


TOTAL 


More likely 


Unsure 


No difference 


Less likely 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


24% 


1% 


66% 


9% 


58 


Health care costs 


8% 


3% 


72% 


17% 


57 


Gov't spending & budget 
deficit 


4% 


1% 


63% 


32% 


139 


Economy 


8% 


1% 


62% 


29% 


246 


Medicare & SS 


20% 


2% 


64% 


15% 


74 


Jobs 


13% 


1% 


60% 


25% 


132 


Other 


13% 




62% 


24% 


154 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


8% 


1% 


63% 


28% 


622 


Natl security issues 


10% 




72% 


18% 


65 


Education 


24% 


1% 


66% 


9% 


58 


Medicare / SS 


20% 


2% 


64% 


15% 


74 


Other 


27% 




51% 


21% 


43 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


19% 


0% 


73% 


8% 


446 


Unfavorable 


2% 


2% 


52% 


44% 


402 


No opinion 


25% 




58% 


17% 


13 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


2% 


2% 


52% 


44% 


446 


Unfavorable 


21% 


0% 


77% 


3% 


383 


No opinion 


23% 




57% 


20% 


30 


Never heard of 


66% 




34% 




1 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


19% 


0% 


75% 


5% 


416 


Unsure 


5% 




82% 


13% 


12 


Disapprove 


4% 


1% 


51% 


44% 


432 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


20% 


0% 


74% 


6% 


410 


Unsure 


10% 




53% 


37% 


7 


Disapprove 


3% 


1% 


53% 


42% 


444 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGET & 
SPENDING/C 


Approve 


22% 


1% 


72% 


5% 


349 


Unsure 


14% 




59% 


27% 


27 


Disapprove 


3% 


1% 


57% 


39% 


485 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


19% 


1% 


75% 


5% 


424 


Unsure 


15% 




54% 


30% 


30 


Disapprove 


3% 


1% 


51% 


45% 


406 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


18% 


1% 


73% 


8% 


474 


Unsure 


7% 




31% 


61% 


13 


Disapprove 


3% 


1% 


52% 


44% 


373 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


3% 


2% 


51% 


44% 


444 


Obama 


20% 


0% 


76% 


3% 


401 


Both 






100% 




2 


Neither 






66% 


34% 


5 


Unsure 


17% 




62% 


21% 


10 
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RBODEB 


RBODEB DEBATE IMPACT ON VOTE FOR OBAMA/C 


TOTAL 


More likely 


Unsure 


No difference 


Less likely 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


3% 


2% 


48% 


47% 


390 


Obama 


19% 


0% 


75% 


7% 


438 


Both 






100% 




3 


Neither 






100% 




7 


Unsure 


18% 




74% 


8% 


22 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


3% 


2% 


51% 


44% 


434 


Obama 


20% 


0% 


75% 


4% 


396 


□ nth 

tsotn 






100% 




2 


Ne ther 






100% 




8 


Unsure 


8% 




63% 


29% 


20 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


12% 


1% 


60% 


27% 


702 


Yes / watched news 
coverage 


6% 


1 % 


79% 


14% 


158 


RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


3% 


2% 


51% 


45% 


425 


Undecided 


4% 




76% 


20% 


19 


Obama 


20% 


0% 


75% 


5% 


417 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


11% 


1% 


63% 


25% 


708 


Very likely 


16% 


1% 


61% 


22% 


133 


Somewhat likely 






100% 




11 


Already voted 


7% 




51% 


42% 


9 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


9% 


1% 


66% 


24% 


364 


Most likely 50% 


10% 


1% 


64% 


24% 


456 


Most likely 60% 


10% 


1% 


63% 


25% 


542 


Most likely 70% 


11% 


1% 


62% 


25% 


632 


100% of sample 


11% 


1% 


63% 


25% 


861 


TOTAL 


11% 


1% 


63% 


25% 


861 
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DEBIMP 


DEBIMP VOTE IMPACT OF THE DEBATE 


TOTAL 


More likely 
both 


More likely 
Romney only 


More likely 
Obama only 


Less likely 
both 


Other impact 


TOTAL 


1% 


28% 


8% 


0% 


62% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


1% 


27% 


9% 


1% 


62% 


200 


Midwest 


4% 


21% 


9% 




66% 


174 


South 


1% 


27% 


10% 




62% 


245 


South Central 




31% 


6% 




63% 


82 


Central Plains 




33% 


3% 




64% 


77 


Mountain States 




39% 


6% 




55% 


70 


West 


2% 


28% 


9% 


0% 


61% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUI llld 


3% 


29% 


12% 


0% 


56% 


114 


rlUNUd 


2% 


31% 


6% 




62% 


69 


Texas 




32% 


1% 




67% 


62 


Nidi a j VacI/ 


3% 


21% 


8% 




69% 


54 


Rest of country 


1% 


28% 


8% 


0% 


63% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


2% 


32% 


7% 




60% 


285 


Toss-up 


1% 


26% 


10% 




63% 


402 


Safe Democrat 


2% 


26% 


7% 


0% 


64% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


1% 


24% 


10% 




65% 


278 


Ulllcl bLdlcb 


2% 


29% 


8% 


0% 


61% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ Icllipiuyillclll 


2% 


32% 


11% 


0% 


55% 


124 


1 Q QO/. i inofnn Awmont 

/ y.y /o uiiciiipiuyiiicMi 


2% 


27% 


9% 




62% 


716 


1 qcc than "70/ 
Lcbb Ltldll / /o 

unemployment 




29% 


3% 


1 % 


68% 


163 


URBAN URBAN CODE 


Rural 


0% 


39% 


4% 




56% 


135 


Suburban 


3% 


28% 


9% 




60% 


411 


Urban 


0% 


19% 


10% 


0% 


70% 


177 


GENDER GENDER 


Male 


2% 


32% 


7% 




59% 


481 


Female 


1% 


24% 


10% 


0% 


65% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


2% 


35% 


7% 




57% 


306 


Male / not employed 


3% 


26% 


7% 




64% 


175 


Female / employed 


1% 


22% 


10% 


0% 


67% 


265 


Female / not employed 


1% 


27% 


9% 


0% 


63% 


256 


RAGEBG AGE/C 


18-29 


2% 


23% 


9% 




67% 


126 


30-44 


2% 


20% 


10% 




68% 


291 


45-59 


1% 


33% 


8% 


0% 


58% 


256 


60 and older 


1% 


32% 


7% 


0% 


59% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


2% 


23% 


9% 




66% 


219 


35-44 


3% 


19% 


10% 




69% 


199 


45-64 


1% 


33% 


8% 


0% 


58% 


358 


65 or over 


1% 


31% 


7% 


0% 


61% 


218 


Unsure / refused 




57% 


5% 




38% 


10 
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DEBIMP 


DEBIMP VOTE IMPACT OF THE DEBATE 


TOTAL 


More likely 
both 


More likely 
Romney only 


More likely 
Obama only 


Less likely 
both 


Other impact 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


2% 


21% 


9% 




68% 


417 


45-64 


1% 


33% 


8% 


0% 


58% 


358 


65 or over 


1% 


32% 


6% 


0% 


60% 


228 


RR96 AGE / SEX 


Male / under 45 


3% 


29% 


7% 




61% 


216 


Male / 45+ 


2% 


34% 


6% 




58% 


266 


Female / under 45 


1% 


13% 


12% 




75% 


202 


Female / 45+ 


1% 


32% 


8% 


0% 


59% 


320 


RRACE 

RESPONDENTS 
RACE/C 


White 


1% 


33% 


4% 


0% 


61% 


752 


Black / African American 


1% 


2% 


29% 




69% 


120 


Hispanic /Latino 


3% 


22% 


10% 




65% 


90 


Other 


4% 


24% 


12% 




60% 


40 


GENRACE RACE BY 
GENDER 


White men 


2% 


35% 


4% 




59% 


361 


White women 


1% 


31% 


5% 


0% 


63% 


391 


Black men 


1% 


4% 


26% 




68% 


51 


Black women 






31% 




69% 


70 


Hispanic men 


5% 


33% 


3% 




58% 


47 


Hispanic women 




9% 


18% 




73% 


43 


WHITE SENIORS 


White seniors 


1% 


35% 


4% 


0% 


59% 


288 


Other 


2% 


25% 


10% 


0% 


64% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


2% 


50% 


1% 




47% 


401 


Independent 


0% 


30% 


6% 


0% 


63% 


171 


Democrat 


1% 


6% 


16% 


0% 


76% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


1% 


51% 


1% 




47% 


440 


Ticket splitter 


5% 


21% 


5% 




69% 


74 


Democrat 


1% 


8% 


15% 


0% 


75% 


490 


PARTISAN PARTISAN 


Hard GOP 


1% 


52% 


1% 




46% 


365 


Soft GOP 


5% 


46% 


2% 




47% 


78 


Ticket splitter 




31% 


2% 




67% 


72 


Soft DEM 


0% 


10% 


14% 


1% 


75% 


86 


Hard DEM 


2% 


6% 


16% 


0% 


76% 


402 


RIDEOL 

RESPONDENTS 
IDEOLOGY/C 


Conservative 


1% 


43% 


5% 


0% 


50% 


561 


Moderate 


5% 


16% 


4% 




75% 


66 


Liberal 


1% 


7% 


14% 




78% 


376 


RRIDEOL 

RESPONDENTS 

IDEOLOGY/C 


Very conservative 


1% 


45% 


6% 




48% 


189 


Somewhat conservative 


1% 


42% 


4% 


0% 


52% 


372 


Moderate / liberal 


2% 


8% 


12% 




77% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


2% 


50% 


1% 




47% 


401 


Independent 


0% 


30% 


6% 


0% 


63% 


171 


Conservative DEM 


1% 


11% 


19% 


1% 


68% 


121 


Mod / lib DEM 


2% 


4% 


15% 




80% 


310 
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DEBIMP 


DEBIMP VOTE IMPACT OF THE DEBATE 


TOTAL 


More likely 
both 


More likely 
Romney only 


More likely 
Obama only 


Less likely 
both 


Other impact 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


2% 


4% 


15% 




79% 


318 


Mod / conservative DEM 


1% 


15% 


15% 


1% 


68% 


171 


Independent 


5% 


21% 


5% 




69% 


74 


Mod / liberal GOP 


1% 


29% 


6% 




64% 


56 


Conservative GOP 


1% 


54% 


1% 




44% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


1% 


56% 


2% 




41% 


140 


Yes 


1% 


52% 


2% 




45% 


75 


Unsure 


5% 


13% 


15% 




66% 


54 


No 


0% 


32% 


5% 


1% 


62% 


228 


No / strongly 


2% 


16% 


11% 




71% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 




10% 


11% 




79% 


43 


High school graduate 


2% 


28% 


9% 


1% 


60% 


207 


Some college 


2% 


26% 


10% 


0% 


61% 


250 


College graduate 


1% 


30% 


6% 




62% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


2% 


34% 


7% 




58% 


367 


Mai"i.aaIIoao cnon 
NUN LUIIcyc lllcll 


3% 


25% 


7% 




65% 


114 


College women 


1% 


24% 


9% 


0% 


66% 


385 


Non-college women 


1% 


25% 


11% 


1% 


62% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IG iiuii outiuyu 

graduate 


3% 


31% 


5% 


0% 


61% 


367 


Minority nnn-nnllpnp 

i v 1 1 1 1 u 1 1 iy i iu 1 1 ouiiuuu 

graduate 


0% 


9% 


23% 




68% 


133 


Others 


1% 


30% 


6% 




62% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


3% 


29% 


5% 




63% 


169 


\A/hita farvnalii aaa-aaIIoao 
Millie Icfllalc MUM OUIIcyc 

graduates 


2% 


33% 


6% 


1% 


59% 


198 


Minority male non-college 
graduates 


1% 


18% 


15% 




66% 


63 


Minority female 
non-college graduates 




1% 


30% 




69% 


70 


Other 


1% 


30% 


6% 




62% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


2% 


55% 


1% 


0% 


41% 


368 


Obama 


1% 


9% 


14% 




76% 


535 


Other 










100% 


1 


Unsure / refused 


1% 


29% 


1% 




69% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


0% 


19% 


18% 


1% 


62% 


133 


Non-union household 


2% 


29% 


7% 


0% 


62% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


2% 


19% 


10% 




69% 


215 


Married 


2% 


33% 


7% 


0% 


59% 


576 


No longer married 


1% 


23% 


11% 


0% 


65% 


212 


MOMDAD PARENTS 


Dad 


3% 


32% 


5% 




61% 


160 


Mom 


1% 


21% 


12% 




66% 


170 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



DEBIMP 


DEBIMP VOTE IMPACT OF THE DEBATE 


TOTAL 


More likely 
both 


More likely 
Romney only 


More likely 
Obama only 


Less likely 
both 


Other impact 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


1% 


30% 


8% 




60% 


245 


Married / no children 


2% 


35% 


5% 


0% 


58% 


331 


Divorced / children 




22% 


7% 




70% 


23 


Divorced / no children 


1% 


23% 


7% 


0% 


69% 


88 


Single / children 


8% 


7% 


4% 




82% 


45 


Single / no children 


0% 


22% 


12% 




66% 


169 


Other / mixed 


1% 


24% 


15% 




60% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 




10% 


10% 




79% 


109 


Married women 


1% 


31% 


7% 


0% 


60% 


276 


No longer married 
women 


1% 


21 % 


13% 


0% 


64% 


136 


Single men 


4% 


27% 


10% 




59% 


106 


Married men 


2% 


34% 


6% 




58% 


300 


No longer married men 


1% 


26% 


7% 




66% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 




40% 


4% 




56% 


72 


White single women 




16% 


3% 




81% 


61 


White married men 


3% 


36% 


4% 




57% 


236 


Willie IlldlllcU WUINcll 


1% 


36% 


5% 


0% 


57% 


230 


Millie iiu luiiyei iiidiiicu 

men 


1% 


26% 


5% 




68% 


54 


White no longer married 
women 


1% 


27% 


5% 


0% 


67% 


100 


utner 


2% 


13% 


19% 




66% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 






6% 




94% 


28 


Married mothers 


2% 


27% 


10% 




61% 


117 


No longer married 
mothers 




16% 


24% 




60% 


25 


Non-mothers 


2% 


29% 


7% 


0% 


62% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


2% 


27% 


6% 




66% 


116 


Non-white mothers 




7% 


25% 




68% 


53 


Non-mothers 


2% 


29% 


7% 


0% 


62% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


2% 


27% 


7% 




65% 


54 


Middlp class 


2% 


30% 


7% 


0% 


62% 


749 


Low income 


1% 


21% 


15% 


0% 


63% 


192 


Working class 




41% 


2% 




57% 


6 


Unemployed 




17% 






83% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


2% 


27% 


7% 




65% 


54 


Middle class family 


2% 


33% 


5% 


0% 


60% 


525 


Middle class / not married 
or parent 


1% 


23% 


10% 




67% 


224 


Lower class 


1% 


21% 


14% 


0% 


63% 


200 



(cont.) 
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DEBIMP 


DEBIMP VOTE IMPACT OF THE DEBATE 


TOTAL 


More likely 
both 


More likely 
Romney only 


More likely 
Obama only 


Less likely 
both 


Other impact 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


1% 


32% 


8% 


1% 


57% 


195 


Protestant 


2% 


32% 


3% 


0% 


62% 


154 


baptist 


0% 


28% 


13% 




58% 


173 


Fundamentalist / 
Pentecostal 


3% 


31 % 


9% 




57% 


167 


Other 


1% 


34% 


12% 




53% 


81 


No affiliation 


1% 


17% 


5% 




77% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


1% 


33% 


11% 




56% 


362 


At least once a month 


2% 


29% 


10% 




59% 


203 


Infrequently 


2% 


27% 


5% 


1% 


65% 


158 


Never 


4% 


23% 


7% 




65% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


0% 


38% 


6% 




55% 


92 


Active Protestant 




30% 


5% 




65% 


64 


Motive DdpilM 




34% 


17% 




48% 


96 


Motive rUI lUcllllcMldllol / 

Pentecostal 


3% 


30% 


11% 




56% 


87 


Active Other 




24% 


19% 




57% 


22 


Non-active 


2% 


25% 


7% 


0% 


66% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ 1 
IVIdle UUII1 dydlll / 

evangelicals 


4% 


39% 


8% 




48% 


154 


IVIdle IIUl cvdMycllLdl 


1% 


28% 


6% 




65% 


327 


Female born again / 
evangelicals 




30% 


10% 




60% 


205 


Female not evangelical 


1% 


21% 


9% 


0% 


69% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


2% 


43% 


4% 




52% 


259 


Non-white Evangelical 


1% 


11% 


25% 




63% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


1% 


50% 


2% 




47% 


203 


Non-white conservative 

\j] ll lolldl lb 


1% 


20% 


18% 




61% 


55 


White non-conservative 
Christians 


6% 


15% 


10% 




69% 




Non-white 

non-conservative 

Christians 






33% 




67% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


2% 


38% 


4% 




55% 


394 


Non-gun owner HH 


1% 


21% 


11% 


0% 


67% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


1% 


4% 


16% 




79% 


399 


Unsure 




8% 


14% 




78% 


71 


Wrong track 


2% 


48% 


2% 


0% 


48% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


3% 


51% 


0% 


0% 


46% 


445 


Undecided 




31% 


6% 


0% 


62% 


98 


Democrat 


1% 


5% 


16% 




78% 


459 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
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DEBIMP 


DEBIMP VOTE IMPACT OF THE DEBATE 


TOTAL 


More likely 
both 


More likely 
Romney only 


More likely 
Obama only 


Less likely 
both 


Other impact 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


4% 


4% 


17% 




75% 


69 


Health care costs 


1% 


21% 


5% 




73% 


74 


Gov't spending & budget 
deficit 


2% 


43% 


2% 




53% 


158 


Economy 


0% 


30% 


7% 




63% 


280 


Medicare & SS 


1% 


14% 


16% 


0% 


69% 


88 


Jobs 


2% 


26% 


9% 


1% 


61% 


151 


Other 


2% 


31% 


9% 




58% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


1% 


31% 


6% 


0% 


61% 


715 


Natl security issues 




32% 


9% 




60% 


73 


Education 


4% 


4% 


17% 




75% 


69 


Medicare / SS 


1% 


14% 


16% 


0% 


69% 


88 


Other 


7% 


26% 


13% 




54% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


1% 


7% 


15% 


0% 


77% 


532 


Unfavorable 


2% 


53% 


0% 


0% 


45% 


453 


No opinion 


13% 


12% 


5% 




70% 


18 


Never heard of 










100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


1% 


51% 


1% 


0% 


47% 


506 


Unfavorable 


1% 


3% 


16% 


0% 


79% 


439 


No opinion 


4% 


13% 


9% 




74% 


54 


Never heard of 






25% 




75% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


1% 


5% 


15% 




79% 


500 


Unsure 




19% 


3% 




77% 


19 


Disapprove 


2% 


51% 


1% 


0% 


45% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


1% 


6% 


16% 


0% 


77% 


477 


Unsure 




28% 


6% 




66% 


12 


Disapprove 


2% 


48% 


1% 


0% 


49% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


1% 


5% 


19% 


0% 


75% 


399 


Unsure 




23% 


10% 




67% 


39 


Disapprove 


2% 


44% 


1% 


0% 


53% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


1% 


5% 


15% 


0% 


78% 


505 


Unsure 




19% 


10% 




71% 


48 


Disapprove 


2% 


54% 


0% 


0% 


44% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


1% 


8% 


14% 


0% 


77% 


567 


Unsure 


2% 


46% 


3% 




49% 


22 


Disapprove 


2% 


54% 


0% 


0% 


43% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


2% 


51% 


0% 


0% 


46% 


503 


Obama 


1% 


4% 


17% 




79% 


472 


Both 










100% 


2 


Neither 




18% 






82% 


9 


Unsure 




12% 


10% 




77% 


17 
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DEBIMP 


DEBIMP VOTE IMPACT OF THE DEBATE 


TOTAL 


More likely 
both 


More likely 
Romney only 


More likely 
Obama only 


Less likely 
both 


Other impact 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


2% 


56% 


0% 


0% 


42% 


431 


Obama 


1% 


6% 


15% 


0% 


78% 


518 


Both 




50% 






50% 


6 


Neither 










100% 


13 


Unsure 




9% 


12% 




79% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


2% 


52% 


1% 


0% 


45% 


491 


Obama 


1% 


4% 


16% 




79% 


469 


□ nth 

tsotn 










100% 


2 


Nether 










100% 


13 


Unsure 




21% 


6% 




73% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


2% 


35% 


11% 


0% 


52% 


702 


Yes / watched news 
coverage 


2% 


20% 


4% 




74% 


158 


No 










100% 


142 


Unsure / refused 










100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


2% 


52% 


0% 


0% 


45% 


484 


Undecided 




16% 


3% 




81% 


30 


Obama 


1% 


4% 


16% 


0% 


78% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


2% 


30% 


8% 


0% 


61% 


797 


Very likely 


1% 


23% 


11% 


0% 


65% 


167 


Somewhat likely 




2% 






98% 


29 


Already voted 




33% 


6% 




60% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


1% 


30% 


7% 




63% 


405 


Most likely 50% 


1% 


31% 


8% 




60% 


502 


Most likely 60% 


1% 


30% 


8% 




60% 


605 


Most likely 70% 


2% 


30% 


9% 


0% 


60% 


702 


100% of sample 


1% 


28% 


8% 


0% 


62% 


1003 


TOTAL 


1% 


28% 


8% 


0% 


62% 


1003 
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ECONCLA2 


ECONCLA2 ECONOMIC CLASS 


TOTAL 


Upper class 


Middle class 


Low income 


Working 
class 


Unemployed 


TOTAL 


5% 


75% 


19% 


1% 


0% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


7% 


73% 


20% 






200 


Midwest 


5% 


82% 


13% 


0% 


0% 


174 


South 


2% 


73% 


23% 


2% 




245 


South Central 


7% 


77% 


15% 






82 


Central Plains 


2% 


71% 


25% 


1% 




77 


Mountain States 


6% 


77% 


15% 




3% 


70 


West 


9% 


71% 


19% 


1% 


0% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUI llld 


11% 


67% 


21% 


1% 


0% 


114 


rlUNUd 


6% 


70% 


24% 






69 


Texas 


8% 


79% 


13% 






62 


Nidi a j VacI/ 


4% 


70% 


26% 






54 


Rest of country 


4% 


76% 


18% 


1% 


0% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


3% 


73% 


22% 


1% 


1% 


285 


Toss-up 


5% 


78% 


17% 


0% 


0% 


402 


Safe Democrat 


9% 


72% 


19% 


0% 


0% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


5% 


79% 


16% 


0% 


0% 


278 


Ulllcl bLdlcb 


6% 


73% 


20% 


1% 


0% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ Icllipiuyillclll 


11% 


68% 


19% 


1% 


0% 


124 


1 Q QO/. i inofnn Awmont 

/ y.y /o uiiciiipiuyiiicMi 


4% 


76% 


19% 


1% 


0% 


716 


1 qcc than "70/ 
Lcbb Ltldll / /o 

unemployment 


6% 


76% 


18% 


0% 


1 % 


163 


URBAN URBAN CODE 


Rural 


2% 


80% 


18% 






135 


Suburban 


7% 


79% 


14% 


0% 


0% 


411 


Urban 


4% 


66% 


29% 


1% 


1% 


177 


GENDER GENDER 


Male 


7% 


76% 


16% 


1% 


0% 


481 


Female 


4% 


73% 


22% 


1% 


0% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


8% 


82% 


10% 


1% 


0% 


306 


Male / not employed 


5% 


68% 


27% 




1% 


175 


Female / employed 


3% 


76% 


20% 


1% 


0% 


265 


Female / not employed 


5% 


70% 


25% 


0% 


0% 


256 


RAGEBG AGE/C 


18-29 


4% 


68% 


27% 


1% 




126 


30-44 


3% 


79% 


17% 


0% 


0% 


291 


45-59 


8% 


77% 


14% 


0% 




256 


60 and older 


5% 


72% 


22% 


1% 


0% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


4% 


70% 


24% 


1% 


0% 


219 


35-44 


3% 


82% 


15% 






199 


45-64 


8% 


74% 


16% 


1% 


0% 


358 


65 or over 


4% 


74% 


22% 






218 


Unsure / refused 


6% 


62% 


19% 


6% 


6% 


10 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



ECONCLA2 


ECONCLA2 ECONOMIC CLASS 


TOTAL 


Upper class 


Middle class 


Low income 


Working 
class 


Unemployed 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


4% 


76% 


20% 


1% 


0% 


417 


45-64 


8% 


74% 


16% 


1% 


0% 


358 


65 or over 


4% 


73% 


22% 


0% 


0% 


228 


RR96 AGE / SEX 


Male / under 45 


5% 


81% 


14% 


1% 


0% 


216 


Male / 45+ 


8% 


73% 


18% 


1% 


0% 


266 


Female / under 45 


2% 


70% 


27% 


0% 




202 


Female / 45+ 


5% 


75% 


19% 


1% 


0% 


320 


RRACE 

RESPONDENTS 
RACE/C 


White 


5% 


78% 


17% 


0% 


0% 


752 


Black / African American 


2% 


62% 


34% 


2% 




120 


Hispanic /Latino 


11% 


68% 


21% 






90 


Other 


5% 


72% 


20% 


0% 


3% 


40 


GENRACE RACE BY 
GENDER 


White men 


6% 


79% 


15% 


0% 


0% 


361 


White women 


4% 


77% 


18% 


0% 


0% 


391 


Black men 


3% 


70% 


24% 


3% 




51 


Black women 


2% 


56% 


41% 


1% 




70 


Hispanic men 


18% 


66% 


16% 






47 


Hispanic women 


4% 


69% 


26% 






43 


WHITE SENIORS 


White seniors 


5% 


72% 


22% 


1% 


0% 


288 


Other 


6% 


76% 


18% 


1% 


0% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


7% 


80% 


12% 


1% 


0% 


401 


Independent 


5% 


76% 


19% 


1% 




171 


Democrat 


4% 


69% 


26% 




0% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


6% 


80% 


12% 


1% 


0% 


440 


Ticket splitter 


3% 


69% 


28% 






74 


Democrat 


5% 


71% 


24% 


0% 


0% 


490 


PARTISAN PARTISAN 


Hard GOP 


6% 


80% 


12% 


1% 


0% 


365 


Soft GOP 


3% 


81% 


15% 


1% 




78 


Ticket splitter 


11% 


76% 


13% 






72 


Soft DEM 


4% 


63% 


31% 


1% 




86 


Hard DEM 


4% 


71% 


25% 




0% 


402 


RIDEOL 

RESPONDENTS 
IDEOLOGY/C 


Conservative 


5% 


74% 


20% 


1% 


0% 


561 


Moderate 




79% 


21% 






66 


Liberal 


7% 


75% 


18% 


0% 


0% 


376 


RRIDEOL 

RESPONDENTS 

IDEOLOGY/C 


Very conservative 


6% 


69% 


22% 


1% 


1% 


189 


Somewhat conservative 


4% 


77% 


18% 


1% 


0% 


372 


Moderate / liberal 


6% 


75% 


18% 


0% 


0% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


7% 


80% 


12% 


1% 


0% 


401 


Independent 


5% 


76% 


19% 


1% 




171 


Conservative DEM 


3% 


58% 


39% 






121 


Mod / lib DEM 


5% 


74% 


21% 




0% 


310 
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ECONCLA2 


ECONCLA2 ECONOMIC CLASS 


TOTAL 


Upper class 


Middle class 


Low income 


Working 
class 


Unemployed 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


6% 


75% 


18% 


0% 


0% 


318 


Mod / conservative DEM 


3% 


63% 


34% 


0% 




171 


Independent 


3% 


69% 


28% 






74 


Mod / liberal GOP 


8% 


78% 


14% 






56 


Conservative GOP 


6% 


80% 


12% 


1% 


0% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


6% 


71% 


22% 


1% 




140 


Yes 


5% 


81% 


14% 






75 


Unsure 


3% 


56% 


41% 






54 


No 


7% 


71% 


21% 


1% 




228 


No / strongly 


5% 


78% 


16% 


0% 


1% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


12% 


40% 


47% 


0% 




43 


High school graduate 


2% 


70% 


27% 


2% 




207 


Some college 


2% 


71% 


26% 


1% 


0% 


250 


College graduate 


8% 


82% 


10% 


0% 


0% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


7% 


80% 


13% 


0% 


0% 


367 


Mai"i.aaIIoao cnon 
NUN LUIIcyc lllcll 


7% 


66% 


24% 


2% 




114 


College women 


5% 


76% 


17% 


0% 


0% 


385 


Non-college women 


1% 


63% 


35% 


1% 




137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IG iiuii outiuyu 

graduate 


3% 


71% 


25% 


1% 




367 


Minority nnn-nnllpnp 

i v 1 1 1 1 u 1 1 iy i iu 1 1 ouiiuuu 

graduate 


4% 


58% 


35% 


2% 


1% 


133 


Others 


8% 


82% 


10% 


0% 


0% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


3% 


72% 


24% 


1% 




169 


\A/hita farvnalii aaa-aaIIoao 
Millie Icfllalc MUM OUIIcyc 

graduates 


2% 


70% 


27% 


1% 




198 


Minority male non-college 
graduates 


8% 


61% 


26% 


2% 


2% 


63 


Minority female 
non-college graduates 




55% 


43% 


2% 




70 


Other 


8% 


82% 


10% 


0% 


0% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


5% 


77% 


16% 


1% 


0% 


368 


Obama 


6% 


73% 


21% 


0% 


0% 


535 


Other 




100% 








1 


Unsure / refused 


4% 


72% 


22% 


2% 




99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


1% 


84% 


14% 




0% 


133 


Non-union household 


6% 


73% 


20% 


1% 


0% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


2% 


64% 


33% 


0% 


0% 


215 


Married 


6% 


83% 


10% 


1% 


0% 


576 


No longer married 


7% 


61% 


31% 


0% 


1% 


212 


MOMDAD PARENTS 


Dad 


9% 


80% 


10% 


1% 


1% 


160 


Mom 


5% 


71% 


24% 


1% 




170 
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ECONCLA2 


ECONCLA2 ECONOMIC CLASS 


TOTAL 


Upper class 


Middle class 


Low income 


Working 
class 


Unemployed 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


7% 


83% 


9% 


1% 


0% 


245 


Married / no children 


5% 


84% 


10% 


1% 




331 


Divorced / children 


14% 


65% 


21% 






23 


Divorced / no children 


3% 


65% 


31% 




0% 


88 


Single / children 


5% 


49% 


47% 






45 


Single / no children 


1% 


69% 


30% 


0% 


0% 


169 


Other / mixed 


9% 


58% 


33% 


0% 


1% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


1% 


58% 


40% 


0% 


0% 


109 


Married women 


5% 


82% 


12% 


1% 




276 


No longer married 
women 


5% 


65% 


28% 


0% 


1 % 


136 


Single men 


3% 


71% 


26% 






106 


Married men 


7% 


84% 


7% 


1% 


0% 


300 


No longer married men 


10% 


54% 


35% 




1% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


4% 


75% 


20% 






72 


White single women 




70% 


29% 


1% 




61 


White married men 


7% 


85% 


7% 


1% 




236 


\A/hitA mairioH (MAmAA 
VVIIILc LlldlllcU WUIMcll 


6% 


83% 


11% 


1% 




230 


\A/aiLa aa Iaaaak a-iqitIaa 1 
VVIIILc LIU LUIiycl IlldlllcU 

men 


4% 


54% 


41% 




1% 


54 


White no longer married 
women 


5% 


66% 


28% 




1% 


100 


utner 


6% 


66% 


27% 


1% 


0% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 




39% 


61% 






28 


Married mothers 


5% 


80% 


15% 


1% 




117 


No longer married 
mothers 


11% 


63% 


26% 






25 


Non-mothers 


5% 


75% 


18% 


1% 


0% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


5% 


78% 


16% 






116 


Non-white mothers 


5% 


54% 


40% 


2% 




53 


Non-mothers 


5% 


75% 


18% 


1% 


0% 


833 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


100% 










54 


Middle class family 




100% 








525 


Middle class / not married 
or parent 




100% 








224 


Lower class 






96% 


3% 


1% 


200 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


11% 


79% 


10% 






195 


Protestant 


1% 


82% 


16% 


0% 




154 


Baptist 


1% 


69% 


28% 


2% 


0% 


173 


Fundamentalist / 
Pentecostal 


8% 


71% 


20% 


1% 


1% 


167 


Other 


4% 


69% 


24% 


2% 


2% 


81 


No affiliation 


6% 


75% 


19% 






233 
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ECONCLA2 


ECONCLA2 ECONOMIC CLASS 


TOTAL 


Upper class 


Middle class 


Low income 


Working 
class 


Unemployed 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


5% 


76% 


18% 


1% 


0% 


362 


At least once a month 


5% 


76% 


19% 






203 


Infrequently 


5% 


75% 


20% 


0% 


0% 


158 


Never 


6% 


60% 


29% 


5% 




23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


10% 


76% 


13% 






92 


Active Protestant 


1% 


83% 


15% 


1% 




64 


rtUllvc DdpiloL 


0% 


77% 


21% 


1% 




96 


Motive rUI lUdlMcllldllol / 

Pentecostal 


9% 


71% 


18% 


1% 


1% 


87 


Active Other 




66% 


29% 


5% 




22 


Non-active 


6% 


74% 


20% 


0% 


0% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Kaiti ono\r\ 1 
Ivldlc UUII1 dydlll / 

evangelicals 


6% 


71% 


21% 


1% 




154 


Ivldlc IIUL cvdliycllCdl 


7% 


79% 


13% 


1% 


0% 


327 


Female born again / 
evangelicals 


3% 


73% 


23% 


1% 


0% 


205 


Female not evangelical 


5% 


73% 


21% 


0% 


0% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


3% 


78% 


19% 


0% 




259 


Non-white Evangelical 


9% 


59% 


30% 


2% 


0% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


3% 


78% 


18% 


0% 




203 


Non-white conservative 

llloLldl lb 


7% 


63% 


28% 


2% 




55 


White non-conservative 
Christians 


2% 


76% 


23% 






3D 


Non-white 

non-conservative 

Christians 


11% 


53% 


33% 


2% 


0% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


6% 


82% 


11% 


1% 




394 


Non-gun owner HH 


5% 


70% 


24% 


0% 


0% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


6% 


73% 


20% 


0% 


0% 


399 


Unsure 


5% 


61% 


33% 




0% 


71 


Wrong track 


5% 


78% 


16% 


1% 


0% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


6% 


80% 


13% 


1% 


0% 


445 


Undecided 


2% 


74% 


23% 


1% 


0% 


98 


Democrat 


5% 


70% 


25% 


0% 


0% 


459 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


5% 


77% 


18% 


0% 


0% 


69 


Health care costs 


13% 


65% 


22% 






74 


Gov't spending & budget 
deficit 


7% 


82% 


10% 


0% 




158 


Economy 


5% 


81% 


13% 


1% 




280 


Medicare & SS 


3% 


57% 


40% 






88 


Jobs 


3% 


72% 


24% 


1% 




151 


Other 


4% 


72% 


22% 


1% 


1% 


183 



(cont.) 
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ECONCLA2 


ECONCLA2 ECONOMIC CLASS 


TOTAL 


Upper class 


Middle class 


Low income 


Working 
class 


Unemployed 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


6% 


77% 


16% 


1% 




715 


Natl security issues 


5% 


80% 


14% 




1% 


73 


Education 


5% 


77% 


18% 


0% 


0% 


69 


Medicare / SS 


3% 


57% 


40% 






88 


Other 


4% 


60% 


31% 


3% 


2% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


6% 


71% 


23% 


0% 


0% 


532 


Unfavorable 


5% 


79% 


14% 


1% 


0% 


453 


No opinion 




71% 


29% 






18 


Never heard of 




100% 








1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


5% 


79% 


14% 


1% 


0% 


506 


Unfavorable 


5% 


71% 


23% 


0% 


0% 


439 


No opinion 


7% 


59% 


33% 






54 


Never heard of 




73% 


27% 






3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


6% 


70% 


23% 


0% 


0% 


500 


Unsure 


3% 


68% 


29% 






19 


Disapprove 


5% 


79% 


15% 


1% 


0% 


484 


RB0JA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


6% 


71% 


23% 


0% 


0% 


477 


Unsure 


6% 


58% 


36% 






12 


Disapprove 


5% 


79% 


15% 


1% 


0% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


6% 


71% 


23% 


0% 


0% 


399 


Unsure 


7% 


63% 


28% 


3% 




39 


Disapprove 


5% 


78% 


16% 


1% 


0% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


6% 


72% 


22% 


0% 


0% 


505 


Unsure 


3% 


73% 


24% 


0% 




48 


Disapprove 


5% 


78% 


16% 


1% 


0% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


6% 


71% 


23% 


0% 


0% 


567 


Unsure 




81% 


19% 


1% 




22 


Disapprove 


5% 


80% 


14% 


1% 


0% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


5% 


80% 


14% 


1% 


0% 


503 


Obama 


6% 


70% 


24% 


0% 


0% 


472 


Both 


29% 


71% 








2 


Neither 




89% 


11% 






9 


Unsure 




44% 


56% 






17 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


5% 


79% 


15% 


1% 


0% 


431 


Obama 


6% 


71% 


22% 


0% 


0% 


518 


Both 




100% 








6 


Neither 




88% 


12% 






13 


Unsure 


5% 


63% 


29% 


3% 




35 
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ECONCLA2 


ECONCLA2 ECONOMIC CLASS 


TOTAL 


Upper class 


Middle class 


Low income 


Working 
class 


Unemployed 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


5% 


79% 


14% 


1% 


0% 


491 


Obama 


6% 


70% 


24% 


0% 


0% 


469 


□ nth 

botn 


64% 


36% 








2 


Neither 




88% 


12% 






13 


Unsure 




74% 


23% 


3% 




28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


6% 


74% 


19% 


1% 


0% 


702 


Yes / watched news 
coverage 


1% 


84% 


14% 


1% 




158 


No 


5% 


68% 


25% 


1% 


1% 


142 


Unsure / refused 




100% 











RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


6% 


79% 


14% 


1% 


0% 


484 


Undecided 




74% 


19% 


7% 




30 


Obama 


5% 


70% 


24% 


0% 


0% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


5% 


77% 


17% 


1% 


0% 


797 


Very likely 


5% 


67% 


28% 




1% 


167 


Somewhat likely 


18% 


52% 


26% 


3% 




29 


Already voted 




59% 


41% 






10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


8% 


80% 


12% 


0% 


0% 


405 


Most likely 50% 


7% 


80% 


13% 


0% 


0% 


502 


Most likely 60% 


6% 


78% 


15% 


0% 


0% 


605 


Most likely 70% 


6% 


78% 


16% 


0% 


0% 


702 


100% of sample 


5% 


75% 


19% 


1% 


0% 


1003 


TOTAL 


5% 


75% 


19% 


1% 


0% 


1003 
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FAMCLASS 


FAMCLASS ECONOMIC CLASS AND FAMILY STATUS 


TOTAL 


Upper class 


Middle class 
family 


Middle class 
/ not married 
or parent 


Lower class 


TOTAL 


5% 


52% 


22% 


20% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


7% 


51% 


23% 


20% 


200 


Midwest 


5% 


60% 


22% 


13% 


174 


South 


2% 


52% 


21% 


25% 


245 


ooutn central 


7% 


54% 


24% 


15% 


82 


Central Plains 


2% 


45% 


26% 


26% 


77 


Mountain States 


6% 


59% 


18% 


17% 


70 


West 


9% 


46% 


25% 


20% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


11% 


48% 


20% 


22% 


114 


Florida 


6% 


52% 


18% 


24% 


69 


Texas 


8% 


55% 


24% 


13% 


62 


New York 


4% 


46% 


24% 


26% 


54 


ricbl Ul OUUNlry 


4% 


53% 


23% 


19% 


705 


RG201 2 STATES BY 
2012 STATUS 


Odlc ncpUUIILdll 


3% 


54% 


19% 


24% 


285 


Taoo.i in 
1 Ubo-Up 


5% 


53% 


25% 


18% 


402 


Odlc UclllULIdl 


9% 


50% 


22% 


19% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


r\JL.\ 1 IvU DdUICLjlUUIlU 

States 


5% 


55% 


24% 


16% 


278 


Other states 


6% 


51% 


22% 


21% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


11% 


49% 


19% 


20% 


124 


7-9.9% unemployment 


4% 


53% 


23% 


20% 


716 


Less than 7% 
unemployment 


6% 


52% 


23% 


19% 


163 


URBAN URBAN CODE 


Rural 


2% 


56% 


24% 


18% 


135 


Suburban 


7% 


58% 


21% 


14% 


411 


Urban 


4% 


43% 


23% 


30% 


177 


utl\Utn utl\Utn 


Male 


7% 


56% 


20% 


17% 


481 


Female 


4% 


49% 


24% 


23% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


8% 


60% 


22% 


11% 


306 


Male / not employed 


5% 


50% 


18% 


27% 


175 


Female / employed 


3% 


51% 


25% 


21% 


265 


Female / not emnloved 


5% 


47% 


23% 


25% 


256 


RAGEBG AGE/C 


18-29 


4% 


24% 


43% 


28% 


126 


30-44 


3% 


63% 


17% 


18% 


291 


45-59 


8% 


60% 


17% 


15% 


256 


60 and older 


5% 


48% 


23% 


23% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


4% 


42% 


28% 


26% 


219 


35-44 


3% 


61% 


20% 


15% 


199 


45-64 


8% 


58% 


16% 


17% 


358 


65 or over 


4% 


45% 


28% 


22% 


218 


Unsure / refused 


6% 


41% 


22% 


32% 


10 
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FAMCLASS 


FAMCLASS ECONOMIC CLASS AND FAMILY STATUS 


TOTAL 


Upper class 


Middle class 
family 


Middle class 
/ not married 
or parent 


Lower class 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


4% 


51% 


25% 


21% 


417 


45-64 


8% 


58% 


16% 


17% 


358 


65 or over 


4% 


45% 


28% 


23% 


228 


RR96 AGE /SEX 


Male / under 45 


5% 


53% 


27% 


15% 


216 


Male / 45+ 


8% 


58% 


15% 


19% 


266 


Female / under 45 


2% 


48% 


22% 


27% 


202 


Female / 45+ 


5% 


49% 


26% 


20% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


5% 


55% 


22% 


17% 


752 


Black / African American 


2% 


34% 


28% 


36% 


120 


Hispanic / Latino 


11% 


49% 


19% 


21% 


90 


Other 


5% 


55% 


17% 


23% 


40 


GENRACE RACE BY 
GENDER 


White men 


6% 


58% 


20% 


15% 


361 


White women 


4% 


53% 


24% 


19% 


391 


Black men 


3% 


46% 


24% 


27% 


51 


Black women 


2% 


26% 


30% 


42% 


70 


Hispanic men 


18% 


47% 


19% 


16% 


47 


Hispanic women 


4% 


51% 


19% 


26% 


43 


WHITE SENIORS 


White seniors 


5% 


49% 


24% 


23% 


288 


Other 


6% 


54% 


22% 


19% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


7% 


62% 


18% 


13% 


401 


Independent 


5% 


45% 


31% 


20% 


171 


Democrat 


4% 


47% 


23% 


26% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


6% 


60% 


20% 


14% 


440 


Ticket splitter 


3% 


45% 


24% 


28% 


74 


Democrat 


5% 


46% 


24% 


24% 


490 


PARTISAN PARTISAN 


Hard GOP 


6% 


62% 


18% 


14% 


365 


aott GOP 


3% 


53% 


28% 


16% 


78 


Ticket splitter 


11% 


48% 


28% 


13% 


72 


Soft DEM 


4% 


39% 


25% 


32% 


86 


Hard UbM 


4% 


47% 


24% 


25% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


5% 


56% 


18% 


21% 


561 


IVIUUcldlc 




45% 


34% 


21% 


66 


Liberal 


7% 


48% 


27% 


18% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


6% 


54% 


15% 


24% 


189 


Somewhat conservative 


4% 


57% 


19% 


19% 


372 


Moderate / liberal 


6% 


47% 


28% 


19% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


7% 


62% 


18% 


13% 


401 


Independent 


5% 


45% 


31% 


20% 


171 


Conservative DEM 


3% 


41% 


17% 


39% 


121 


Mod / lib DEM 


5% 


49% 


25% 


22% 


310 
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FAMCLASS 


FAMCLASS ECONOMIC CLASS AND FAMILY STATUS 


TOTAL 


Upper class 


Middle class 
family 


Middle class 
/ not married 
or parent 


Lower class 


PARIDE0L PARTY/ 
IDEOLOGY 


Liberal DEM 


6% 


48% 


27% 


19% 


318 


Mod / conservative DEM 


3% 


42% 


20% 


34% 


171 


Independent 


3% 


45% 


24% 


28% 


74 


Mod / liberal GOP 


8% 


40% 


38% 


14% 


56 


Conservative GOP 


6% 


63% 


17% 


14% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


6% 


52% 


19% 


23% 


140 


Yes 


5% 


63% 


18% 


14% 


75 


Unsure 


3% 


43% 


13% 


41% 


54 


No 


7% 


50% 


21% 


22% 


228 


No / strongly 


5% 


53% 


25% 


17% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


12% 


23% 


17% 


48% 


43 


High school graduate 


2% 


48% 


22% 


28% 


207 


Some college 


2% 


47% 


24% 


27% 


250 


College graduate 


8% 


59% 


22% 


11% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


7% 


58% 


22% 


14% 


367 


Non-college men 


7% 


50% 


16% 


27% 


114 


OUIIcyc WUIIlGll 


5% 


53% 


24% 


18% 


385 


Non-college women 


1% 


38% 


25% 


36% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


3% 


49% 


23% 


26% 


367 


Minority non-college 
graduate 


4% 


37% 


22% 


38% 


133 


nthorc 


8% 


59% 


22% 


11% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


VVIIILc [[Idle HUM L-Ullcyc 

graduates 


3% 


51% 


21% 


24% 


169 


White female non-college 
graduates 


2% 


46% 


24% 


28% 


198 


Minority male non-college 
graduates 


8% 


38% 


23% 


30% 


63 


Minority female 
non-college graduates 




35% 


20% 


45% 


70 


Other 


8% 


59% 


22% 


11% 


503 


Wll 1 WIN WHO Wll 1 
VvlLLVvIlN VVnL' WILL 

WIN 


nuiiiiicy 


5% 


60% 


17% 


18% 


368 


Obama 


6% 


48% 


25% 


21% 


535 


Other 






100% 




1 


Unsure / refused 


4% 


48% 


25% 


24% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


1% 


59% 


26% 


14% 


133 


Non-union household 


6% 


51% 


22% 


21% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


2% 


10% 


54% 


34% 


215 


Married 


6% 


83% 




11% 


576 


No longer married 


7% 


11% 


51% 


32% 


212 
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FAMCLASS 


FAMCLASS ECONOMIC CLASS AND FAMILY STATUS 


TOTAL 


Upper class 


Middle class 
family 


Middle class 
/ not married 
or parent 


Lower class 


MOMDAD PARENTS 


Dad 


9% 


80% 




11% 


160 


Mom 


5% 


71% 




24% 


170 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


7% 


83% 




10% 


245 


Married / no children 


5% 


84% 




11% 


331 


Divorced / children 


14% 


65% 




21% 


23 


Divorced / no children 


3% 




65% 


32% 


88 


Single /children 


5% 


49% 




47% 


45 


Single /no children 


1% 




69% 


30% 


169 


Other / mixed 


9% 


7% 


50% 


34% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


1% 


10% 


48% 


41% 


109 


Married women 


5% 


82% 




13% 


276 


No longer married 
women 


5% 


12% 


54% 


29% 


136 


Single men 


3% 


11% 


60% 


26% 


106 


Married men 


7% 


84% 




9% 


300 


No longer married men 


10% 


9% 


45% 


36% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


4% 


9% 


66% 


20% 


72 


White single women 




11% 


59% 


30% 


61 


White married men 


7% 


85% 




8% 


236 


White married women 


6% 


83% 




12% 


230 


White no longer married 
men 


4% 


5% 


49% 


42% 


54 


White no longer married 
women 


5% 


9% 


57% 


29% 


100 


Other 


6% 


43% 


23% 


28% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 




39% 




61% 


28 


Married mothers 


5% 


80% 




15% 


117 


No longer married 
mothers 


11% 


63% 




26% 


25 


I MUI I I 1 lUu Iclo 


5% 


49% 


27% 


19% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


5% 


78% 




16% 


116 


Non-white mothers 


5% 


54% 




42% 


53 


Non-mothers 


5% 


49% 


27% 


19% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


100% 








54 


Middle class 




70% 


30% 




749 


Low income 








100% 


192 


Working class 








100% 


6 


Unemployed 








100% 


3 
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FAMCLASS 


FAMCLASS ECONOMIC CLASS AND FAMILY STATUS 


TOTAL 


Upper class 


Middle class 
family 


Middle class 
/ not married 
or parent 


Lower class 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


11% 


57% 


23% 


10% 


195 


Protestant 


1% 


60% 


22% 


17% 


154 


Baptist 


1% 


48% 


21% 


30% 


173 


Fundamentalist / 
Pentecostal 


8% 


50% 


21 % 


21 % 


167 


Other 


4% 


48% 


21% 


27% 


81 


No affiliation 


6% 


50% 


24% 


19% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


5% 


53% 


23% 


19% 


362 


At least once a month 


5% 


58% 


18% 


19% 


203 


Infrequently 


5% 


52% 


23% 


20% 


158 


Never 


6% 


37% 


23% 


34% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


10% 


51% 


25% 


13% 


92 


Active Protestant 


1% 


60% 


23% 


16% 


64 


Active Baptist 


0% 


55% 


22% 


22% 


96 


Active Fundamentalist / 
Pentecostal 


9% 


47% 


23% 


20% 


87 


Active Other 




43% 


23% 


34% 


22 


Non-active 


6% 


52% 


22% 


20% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


6% 


52% 


19% 


22% 


154 


Male not evangelical 


7% 


58% 


21% 


14% 


327 


rcllldlc UUIII dydlll / 

evangelicals 


3% 


53% 


20% 


24% 


205 


Female not evangelical 


5% 


46% 


27% 


22% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


3% 


59% 


19% 


20% 


259 


Non-white Evangelical 


9% 


36% 


22% 


33% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 

II loLld.1 lo 


3% 


63% 


15% 


19% 


203 


Non-white conservative 
Christians 


7% 


48% 


15% 


30% 


55 


White non-conservative 
Christians 


2% 


44% 


31% 


23% 


JO 


Mnn-whitp 

1 \\Jl 1 WIN IC 

non-conservative 
Christians 


11% 


22% 


31% 


36% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


6% 


64% 


18% 


12% 


394 


Non-gun owner HH 


5% 


44% 


25% 


25% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


6% 


48% 


25% 


21% 


399 


Unsure 


5% 


32% 


29% 


34% 


71 


Wrong track 


5% 


58% 


20% 


18% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


6% 


61% 


19% 


14% 


445 


Undecided 


2% 


49% 


25% 


24% 


98 


Democrat 


5% 


45% 


25% 


25% 


459 
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FAMCLASS 


FAMCLASS ECONOMIC CLASS AND FAMILY STATUS 


TOTAL 


Upper class 


Middle class 
family 


Middle class 
/ not married 
or parent 


Lower class 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


5% 


57% 


19% 


18% 


69 


Health care costs 


13% 


46% 


18% 


22% 


74 


Gov't spending & budget 
deficit 


7% 


61% 


22% 


11% 


158 


Economy 


5% 


66% 


16% 


13% 


280 


Medicare & SS 


3% 


28% 


29% 


40% 


88 


Jobs 


3% 


42% 


29% 


25% 


151 


Other 


4% 


45% 


27% 


24% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


6% 


57% 


21% 


17% 


715 


Natl security issues 


5% 


44% 


36% 


15% 


73 


Education 


5% 


57% 


19% 


18% 


69 


■ A i: / o o 

Medicare / SS 


3% 


28% 


29% 


40% 


88 


Other 


4% 


39% 


21% 


36% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


6% 


46% 


25% 


23% 


532 


Unfavorable 


5% 


59% 


20% 


16% 


453 


No opinion 




53% 


18% 


29% 


18 


Never heard of 




100% 






1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


5% 


59% 


20% 


15% 


506 


Unfavorable 


5% 


47% 


24% 


23% 


439 


No opinion 


7% 


36% 


23% 


33% 


54 


Never heard of 




19% 


54% 


27% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


6% 


45% 


25% 


24% 


500 


Unsure 


3% 


39% 


29% 


29% 


19 


Disapprove 


5% 


60% 


19% 


16% 


484 


KbUJAl APPHOVh 
OBAMA /ECONOMY/C 


Approve 


6% 


44% 


27% 


23% 


477 


Unsure 


6% 


44% 


14% 


36% 


12 


Disapprove 


5% 


60% 


18% 


17% 


514 


RRfl lA^ APPROVF 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Ann cava 


6% 


44% 


27% 


23% 


399 


Unsure 


7% 


39% 


24% 


30% 


39 


Disapprove 


5% 


59% 


19% 


17% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


6% 


47% 


25% 


22% 


505 


Unsure 


3% 


34% 


39% 


24% 


48 


Disapprove 


5% 


61% 


17% 


17% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


6% 


45% 


25% 


24% 


567 


Unsure 




59% 


21% 


19% 


22 


Disapprove 


5% 


61% 


18% 


15% 


414 
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FAMCLASS 


FAMCLASS ECONOMIC CLASS AND FAMILY STATUS 


TOTAL 


Upper class 


Middle class 
family 


Middle class 
/ not married 
or parent 


Lower class 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


5% 


60% 


20% 


15% 


503 


Obama 


6% 


45% 


25% 


24% 


472 


Both 


29% 


34% 


36% 




2 


Neither 




67% 


22% 


11% 


9 


Unsure 




23% 


22% 


56% 


17 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


5% 


61% 


18% 


16% 


431 


Obama 


6% 


46% 


26% 


23% 


518 


Both 




50% 


50% 




6 


Neither 




77% 


11% 


12% 


13 


Unsure 


5% 


38% 


25% 


32% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


5% 


61% 


19% 


16% 


491 


Obama 


6% 


43% 


27% 


24% 


469 


Both 


64% 




36% 




2 


Neither 




73% 


15% 


12% 


13 


Unsure 




55% 


19% 


26% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


6% 


53% 


21% 


20% 


702 


Yes / watched news 
coverage 


1% 


61% 


23% 


15% 


158 


No 


5% 


40% 


28% 


27% 


142 


Unsure / refused 




100% 









RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


6% 


59% 


20% 


15% 


484 


i i . i . : i i 

Undecided 




54% 


20% 


26% 


30 


Obama 


5% 


45% 


25% 


24% 


490 


i inn r~ r*~r i \\/v i n i r\r\ r\ 

UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


5% 


56% 


22% 


18% 


797 


Very likely 


5% 


43% 


24% 


28% 


167 


Somewhat likely 


18% 


27% 


25% 


30% 


29 


Already voted 




22% 


37% 


41% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


8% 


60% 


20% 


13% 


405 


Most likely 50% 


7% 


60% 


20% 


13% 


502 


Most likely 60% 


6% 


59% 


20% 


15% 


605 


Most likely 70% 


6% 


57% 


21% 


16% 


702 


100% of sample 


5% 


52% 


22% 


20% 


1003 


TOTAL 


5% 


52% 


22% 


20% 


1003 
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RAGEFL 


RAGEFL RESPONDENT'S AGE/C 


TOTAL 


18-44 


45-64 


65 or over 


TOTAL 


42% 


36% 


23% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI II IcdbL 


39% 


40% 


21% 


200 


IVIIUWcbL 


43% 


35% 


22% 


174 


cini ith 
OUULl 1 


47% 


31% 


22% 


245 


Qni ith Pnntral 
OUULl 1 llldl 


33% 


38% 


29% 


82 


1""* antral Plaino 
Oel llldl r Idll lb 


50% 


31% 


19% 


77 


Mai mta in Qtatao 
IVIUUIIldlll OldLcb 


47% 


26% 


27% 


70 


Woct 


33% 


43% 


24% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


28% 


47% 


24% 


114 


Florida 


48% 


30% 


22% 


69 


Texas 


36% 


41% 


23% 


62 


New York 


37% 


42% 


21% 


54 


Rest of country 


44% 


33% 


23% 


705 


RG2012 STATES BY 
2012 STATUS 


Cafp Rpnnhlipan 


41% 


35% 


24% 


285 


Tn^-un 

1 UOa U[J 


46% 


31% 


22% 


402 




36% 


42% 


22% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 vLv V 1 ULI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 
States 


47% 


32% 


21% 


278 


Other states 


40% 


37% 


23% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


31% 


45% 


25% 


124 


7-9.9% unemployment 


41% 


36% 


24% 


716 


Less than 7% 
unemployment 


54% 


29% 


18% 


163 


I IRRAM I IRRAM mr>F 
UnDm UnDttlM ouuc 


Rural 
nUldl 


30% 


35% 


35% 


135 


Qi ihi irhan 
OUUUiUdll 


35% 


39% 


26% 


411 


Urban 


42% 


34% 


24% 


177 


GENDER GENDER 


Male 


45% 


36% 


19% 


481 


ParYiala 
rellldlc 


39% 


35% 


26% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Mala / amnlnuorl 
IVIdle / GlllUIUycU 


57% 


38% 


4% 


306 


Mala / nnt omnln\/oH 
IVIdle / 1 IUL ell IjJIUycU 


23% 


32% 


45% 


175 


rcllldlc / cllipiUycU 


57% 


38% 


5% 


265 


Famala / nnt omnlrtwoH 
rci i idle / 1 iul en luiuyeu 


19% 


33% 


48% 


256 


RAGEBG AGE/C 


18-29 


100% 






126 


30-44 


100% 






291 


45-59 




100% 




256 


60 and older 




31% 


69% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


100% 






219 


35-44 


100% 






199 


45-64 




100% 




358 


65 or over 






100% 


218 


Unsure / refused 






100% 


10 
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RAGEFL 


RAGEFL RESPONDENT'S AGE/C 


TOTAL 


18-44 


45-64 


65 or over 


□DOC AfC / CCV 

nriyu Abt / otA 


Male / under 45 


100% 






216 


Male / 45+ 




66% 


34% 


266 


Female / under 45 


100% 






202 


Female / 45+ 




57% 


43% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


36% 


37% 


27% 


752 


Black/ African American 


60% 


29% 


10% 


120 


Hispanic / Latino 


60% 


37% 


3% 


90 


utner 


54% 


26% 


19% 


40 


(jtNnMOt nAL't tSY 

GENDER 


White men 


40% 


36% 


23% 


361 


White women 


32% 


38% 


31% 


391 


Black men 


60% 


32% 


8% 


51 


Black women 


61% 


27% 


12% 


70 


Hispanic men 


60% 


40% 




47 


Hispanic women 


59% 


34% 


7% 


43 


Vvhl 1 1 otNIUno 


White seniors 




29% 


71% 


288 


Other 


58% 


38% 


3% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


32% 


41% 


28% 


401 


Independent 


52% 


31% 


17% 


171 


Democrat 


47% 


33% 


20% 


431 


DDADTV I ICI IAI V/HTC 

nrAn I Y UoUAL VU 1 1 

BEHAVIOR/C 


Republican 


33% 


41% 


26% 


440 


Ticket splitter 


47% 


27% 


26% 


74 


Democrat 


49% 


32% 


19% 


490 


DADTICAM DADTICAM 

rAn I IbAN rAn I loAN 


Univl PHD 

nam bUr 


31% 


41% 


28% 


365 


oOTI bur 


42% 


40% 


19% 


78 


Ticket splitter 


40% 


33% 


27% 


72 


oOTI UtM 


60% 


24% 


16% 


86 


nara utivi 


47% 


33% 


19% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


33% 


40% 


27% 


561 


Moderate 


57% 


20% 


22% 


66 


I ihpral 


51% 


32% 


16% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


29% 


40% 


31% 


189 


Somewhat conservative 


35% 


40% 


25% 


372 


Moderate / liberal 


52% 


31% 


17% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


32% 


41% 


28% 


401 


Independent 


52% 


31% 


17% 


171 


Conservative DEM 


45% 


32% 


24% 


121 


Mod / lib DEM 


48% 


33% 


19% 


310 
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RAGEFL 


RAGEFL RESPONDENT'S AGE/C 


TOTAL 


18-44 


45-64 


65 or over 


PARIDEOL PARTY/ 
IDEOLOGY 


LlDeral Utlvl 


50% 


33% 


16% 


318 


Mod / conservative DEM 


46% 


31% 


24% 


171 


Independent 


47% 


27% 


26% 


74 


MOu / IIDeral bUr 


61% 


21% 


18% 


56 


Conservative GOP 


29% 


44% 


28% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


17% 


50% 


33% 


140 


Yes 


39% 


46% 


15% 


75 


Unsure 


52% 


15% 


33% 


54 


Ma 
NO 


42% 


36% 


23% 


228 


No / strongly 


48% 


33% 


20% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


40% 


33% 


27% 


43 


High school graduate 


33% 


37% 


30% 


207 


Some college 


41% 


32% 


27% 


250 


I""*aIIaaa rir^HiiatA 
OUIIcyc yidUUdLc 


45% 


38% 


17% 


503 


OCAEUUv OCA / 

EDUCATION 


uuiicyc IIICll 


45% 


35% 


20% 


367 


Non-college men 


45% 


39% 


17% 


114 


College women 


43% 


36% 


21% 


385 


Nnn-pnllpnp wnmpn 


26% 


34% 


40% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


31% 


35% 


35% 


367 


Minority non-college 
graduate 


58% 


32% 


10% 


133 


Othpr^ 


45% 


38% 


17% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pnllpnp 

V v I II LC I I IQIC MUM OUIIUUU 

graduates 


40% 


32% 


27% 


169 


White female non-college 
graduates 


22% 


36% 


41% 


198 


Minnritv malts r\r\n-nrt\\pno 

IVIIIlUMly IlldlC MUM UUMcyc 

graduates 


59% 


35% 


6% 


63 


Minority female 
non-college graduates 


57% 


30% 


13% 


70 


umer 


45% 


38% 


17% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


34% 


39% 


27% 


368 


Obama 


49% 


34% 


18% 


535 


umer 






100% 


1 


I IrKi icp / rpfi i^pH 


32% 


36% 


32% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


40% 


44% 


15% 


133 


Non-union household 


42% 


34% 


24% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


77% 


17% 


6% 


215 


Married 


37% 


42% 


22% 


576 


No longer married 


20% 


39% 


41% 


212 


MOMDAD PARENTS 


Dad 


68% 


31% 


1% 


160 


Mom 


70% 


27% 


3% 


170 
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RAGEFL 


RAGEFL RESPONDENT'S AGE/C 


TOTAL 


18-44 


45-64 


65 or over 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


68% 


30% 


2% 


245 


Married / no children 


13% 


50% 


37% 


331 


Divorced / children 


54% 


45% 


1% 


23 


Divorced / no children 


19% 


53% 


28% 


88 


Single /children 


92% 


8% 




45 


Single / no children 


73% 


19% 


8% 


169 


Other / mixed 


12% 


26% 


62% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


77% 


15% 


9% 


109 


Married women 


34% 


44% 


22% 


276 


No longer married 
women 


18% 


33% 


48% 


136 


Single men 


77% 


19% 


4% 


106 


Married men 


39% 


39% 


22% 


300 


INU IUiILJcI IlldlllcU lllcll 


22% 


49% 


29% 


76 


fSFMMAR9 flFMriFR 
uciMivirtn^ vjdiNucn, 

MARITAL, AND RACE 


Millie blliyic lllcll 


77% 


18% 


5% 


72 


VVIIILc blliyic WUillcll 


72% 


16% 


12% 


61 


Willie IlldlllcU lllcll 


35% 


38% 


26% 


236 


White married women 


32% 


44% 


24% 


230 


White no longer married 
men 


13% 


51% 


36% 


54 


VVIMlG IIU lUliycl IlldlllcU 

women 


7% 


35% 


58% 


100 


Other 


59% 


32% 


9% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


97% 


3% 




28 


Married mothers 


67% 


31% 


3% 


117 


No longer married 
mothers 


53% 


39% 


8% 


25 


Non-mothers 


36% 


37% 


27% 


833 


IVIUIvlnAL't IVIU I ntno 

BY RACE 


White mothers 


64% 


32% 


4% 


116 


Non-white mothers 


83% 


16% 


1% 


53 


Non-mothers 


36% 


37% 


27% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


28% 


55% 


17% 


54 


Middle class 


42% 


36% 


22% 


749 


Low income 


43% 


30% 


26% 


192 


Working class 


40% 


49% 


11% 


6 


Unemployed 


39% 


37% 


24% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


28% 


55% 


17% 


54 


Middle class family 


41% 


40% 


20% 


525 


Middle class / not married 
or parent 


46% 


26% 


28% 


224 


Lower class 


43% 


31% 


26% 


200 



(cont.) 
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RAGEFL 


RAGEFL RESPONDENT'S AGE/C 


TOTAL 


18-44 


45-64 


65 or over 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


33% 


43% 


23% 


195 


Protestant 


33% 


33% 


34% 


154 


Baptist 


41% 


37% 


22% 


173 


Fundamentalist / 
Pentecostal 


39% 


40% 


21% 


167 


utner 


37% 


33% 


30% 


81 


No affiliation 


58% 


28% 


14% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


33% 


37% 


30% 


362 


At least once a month 


45% 


41% 


15% 


203 


Infrequently 


38% 


38% 


24% 


158 


Never 


25% 


26% 


49% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll IUIIU 


31% 


39% 


30% 


92 


Motive rlUtcbtallL 


27% 


33% 


40% 


64 


Active Baptist 


36% 


34% 


30% 


96 


Active Fundamentalist / 
Pentecostal 


39% 


39% 


22% 


87 


Aftiwo Other 
Motive yju Icl 


32% 


33% 


36% 


22 


l\UN dLUVe 


46% 


35% 


19% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


42% 


39% 


19% 


154 


Male not evangelical 


46% 


35% 


19% 


327 


Female born again / 
evangelicals 


38% 


34% 


27% 


205 


Female not evangelical 


39% 


36% 


25% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


35% 


36% 


29% 


259 


Non-white Evangelical 


52% 


38% 


10% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


32% 


37% 


30% 


203 


Non-white conservative 
Christians 


39% 


49% 


12% 


55 


White non-conservative 

Oi lllbtlcu lb 


46% 


30% 


24% 


3D 


Non-white 

non-conservative 

Christians 


67% 


25% 


7% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in nwnpr HH 

\-A U 1 1 U VV 1 1 C ! 1 1 1 1 


36% 


43% 


22% 


394 


Non-gun owner HH 


45% 


31% 


23% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


46% 


35% 


19% 


399 


Unsure 


59% 


21% 


21% 


71 


Wrong track 


36% 


39% 


26% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


32% 


41% 


27% 


445 


Undecided 


51% 


30% 


19% 


98 


Democrat 


49% 


32% 


19% 


459 



(cont.) 
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RAGEFL 


RAGEFL RESPONDENT'S AGE/C 


TOTAL 


18-44 


45-64 


65 or over 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


69% 


21% 


10% 


69 


Health care costs 


46% 


39% 


15% 


74 


Gov't spending & budget 
deficit 


32% 


47% 


21% 


158 


Economy 


46% 


34% 


20% 


280 


Medicare & oo 


24% 


34% 


42% 


88 


Jobs 


40% 


37% 


22% 


151 


Other 


41% 


32% 


27% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


42% 


39% 


19% 


715 


Natl security issues 


32% 


32% 


36% 


73 


Education 


69% 


21% 


10% 


69 


Medicare / SS 


24% 


34% 


42% 


88 


Other 


49% 


20% 


31% 


58 


nbUlU BAnAOK. 

OBAMA NAME ID/C 


Favorable 


50% 


33% 


18% 


532 


Unfavorable 


32% 


39% 


28% 


453 


No opinion 


39% 


33% 


29% 


18 


Never heard of 






100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


34% 


38% 


27% 


506 


Unfavorable 


48% 


34% 


17% 


439 


No opinion 


55% 


21% 


24% 


54 


Never heard of 


29% 


25% 


46% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


51% 


31% 


18% 


500 


Unsure 


50% 


30% 


20% 


19 


Disapprove 


32% 


40% 


28% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


50% 


32% 


18% 


477 


Unsure 


28% 


41% 


32% 


12 


Disapprove 


34% 


39% 


27% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


47% 


35% 


18% 


399 


Unsure 


53% 


24% 


23% 


39 


Disapprove 


37% 


37% 


26% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


48% 


34% 


18% 


505 


Unsure 


57% 


22% 


22% 


48 


Disapprove 


33% 


39% 


28% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


51% 


32% 


18% 


567 


Unsure 


14% 


29% 


56% 


22 


Disapprove 


31% 


42% 


28% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


34% 


40% 


27% 


503 


Obama 


49% 


32% 


18% 


472 


Both 






100% 


2 


Neither 


69% 


31% 




9 


Unsure 


56% 


17% 


27% 


17 
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RAGEFL 


RAGEFL RESPONDENT'S AGE/C 


TOTAL 


18-44 


45-64 


65 or over 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


31% 


39% 


30% 


431 


Obama 


49% 


33% 


18% 


518 


□ nth 

botn 


88% 




12% 


6 


Ne ther 


54% 


38% 


8% 


13 


Unsure 


48% 


39% 


13% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


32% 


41% 


27% 


491 


Obama 


50% 


31% 


19% 


469 


Both 




64% 


36% 


2 


Neither 


59% 


41% 




13 


Unsure 


64% 


16% 


20% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


35% 


39% 


26% 


702 


Yes / watched news 
coverage 


58% 


30% 


13% 


158 


NO 


57% 


25% 


18% 


142 


Unsure / refused 






100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


33% 


40% 


27% 


484 


Undecided 


48% 


29% 


23% 


30 


Obama 


50% 


32% 


18% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


41% 


37% 


21% 


797 


Very likely 


36% 


31% 


33% 


167 


Somewhat likely 


82% 


18% 




29 


Already voted 


41% 


33% 


26% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


31% 


45% 


24% 


405 


Most likely 50% 


34% 


42% 


24% 


502 


Most likely 60% 


33% 


43% 


24% 


605 


Most likely 70% 


36% 


40% 


24% 


702 


100% of sample 


42% 


36% 


23% 


1003 


TOTAL 


42% 


36% 


23% 


1003 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
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REDUC 


REDUC RESPONDENT'S EDUCATION/C 


TOTAL 


Less than 
high school 


High school 
graduate 


Some 
college 


College 
graduate 


TOTAL 


4% 


21% 


25% 


50% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


3% 


24% 


25% 


47% 


200 


Midwest 


3% 


23% 


26% 


47% 


174 


South 


7% 


23% 


20% 


50% 


245 


South Central 


4% 


21% 


25% 


50% 


82 


Central Plains 


7% 


20% 


21% 


53% 


77 


Mountain States 


1% 


14% 


18% 


67% 


70 


West 


3% 


13% 


35% 


48% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dMIUl llld 


5% 


12% 


36% 


47% 


114 


nuiiud 


11% 


14% 


18% 


57% 


69 


Texas 


5% 


19% 


26% 


50% 


62 


INcW TUll\ 


5% 


25% 


24% 


46% 


54 


Rest of country 


4% 


23% 


24% 


50% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


4% 


24% 


23% 


49% 


285 


Toss-up 


6% 


20% 


21% 


53% 


402 


Safe Democrat 


3% 


18% 


32% 


47% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


6% 


20% 


19% 


55% 


278 


Ulllcl bldlcb 


4% 


21% 


27% 


48% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcllipiUylllclll 


5% 


13% 


35% 


47% 


124 


/ y.y /o unemployment 


5% 


23% 


24% 


49% 


716 


1 qcc than T0/„ 
Lcbb Llldll / /o 

unemployment 


3% 


1 9% 


21 % 


57% 


163 


URBAN URBAN CODE 


Rural 


7% 


27% 


21% 


45% 


135 


Suburban 


3% 


20% 


26% 


51% 


411 


Urban 


5% 


16% 


30% 


49% 


177 


GENDER GENDER 


Male 


5% 


19% 


25% 


52% 


481 


Female 


4% 


22% 


25% 


49% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


3% 


17% 


22% 


58% 


306 


Male / not employed 


8% 


23% 


28% 


42% 


175 


Female / employed 


3% 


14% 


23% 


61% 


265 


Female / not employed 


5% 


31% 


28% 


36% 


256 


RAGEBG AGE/C 


18-29 


6% 


24% 


26% 


44% 


126 


30-44 


3% 


13% 


24% 


59% 


291 


45-59 


3% 


20% 


22% 


55% 


256 


60 and older 


5% 


27% 


28% 


41% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


5% 


18% 


23% 


53% 


219 


35-44 


3% 


15% 


26% 


56% 


199 


45-64 


4% 


21% 


22% 


53% 


358 


65 or over 


5% 


27% 


30% 


37% 


218 


Unsure / refused 


1% 


21% 


20% 


58% 


10 
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REDUC 


REDUC RESPONDENT'S EDUCATION/C 


TOTAL 


Less than 
high school 


High school 
graduate 


Some 
college 


College 
graduate 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


4% 


17% 


25% 


55% 


417 


45-64 


4% 


21% 


22% 


53% 


358 


65 or over 


5% 


27% 


30% 


38% 


228 


RR96 AGE /SEX 


Male / under 45 


4% 


20% 


25% 


51% 


216 


Male / 45+ 


5% 


18% 


24% 


52% 


266 


Female / under 45 


5% 


13% 


24% 


58% 


202 


Female / 45+ 


4% 


28% 


26% 


43% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


3% 


21% 


24% 


51% 


752 


Black / African American 


6% 


27% 


34% 


33% 


120 


Hispanic /Latino 


12% 


12% 


22% 


54% 


90 


Other 


2% 


10% 


17% 


71% 


40 


GENRACE RACE BY 
GENDER 


White men 


4% 


18% 


24% 


53% 


361 


White women 


3% 


24% 


24% 


49% 


391 


Black men 


3% 


29% 


39% 


28% 


51 


Black women 


7% 


25% 


30% 


37% 


70 


Hispanic men 


11% 


18% 


17% 


54% 


47 


Hispanic women 


13% 


5% 


28% 


54% 


43 


WHITE SENIORS 


White seniors 


5% 


27% 


27% 


41% 


288 


Other 


4% 


18% 


24% 


54% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


3% 


22% 


24% 


51% 


401 


Independent 


4% 


19% 


21% 


56% 


171 


Democrat 


6% 


20% 


27% 


47% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


3% 


21% 


24% 


53% 


440 


Ticket splitter 


1% 


28% 


22% 


49% 


74 


Democrat 


6% 


20% 


26% 


48% 


490 


PARTISAN PARTISAN 


Hard GOP 


2% 


21% 


25% 


51% 


365 


Soft GOP 


2% 


28% 


17% 


53% 


78 


Ticket splitter 


7% 


18% 


14% 


62% 


72 


Soft DEM 


4% 


18% 


33% 


44% 


86 


Hard DEM 


6% 


20% 


26% 


48% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


5% 


23% 


24% 


48% 


561 


Moderate 


5% 


19% 


27% 


49% 


66 


Liberal 


3% 


18% 


26% 


53% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


6% 


28% 


22% 


45% 


189 


Somewhat conservative 


4% 


20% 


25% 


50% 


372 


Moderate / liberal 


4% 


18% 


26% 


52% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


3% 


22% 


24% 


51% 


401 


Independent 


4% 


19% 


21% 


56% 


171 


Conservative DEM 


14% 


28% 


29% 


29% 


121 


Mod / lib DEM 


2% 


17% 


26% 


55% 


310 
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THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



REDUC 


REDUC RESPONDENT'S EDUCATION/C 


TOTAL 


Less than 
high school 


High school 
graduate 


Some 
college 


College 
graduate 


PARIDE0L PARTY/ 
IDEOLOGY 


Liberal DEM 


3% 


17% 


27% 


53% 


318 


Mod / conservative DEM 


12% 


25% 


24% 


38% 


171 


Independent 


1% 


28% 


22% 


49% 


74 


Mod / liberal GOP 


7% 


25% 


28% 


40% 


56 


Conservative GOP 


2% 


20% 


24% 


55% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


5% 


26% 


34% 


35% 


140 


Yes 


4% 


21% 


11% 


64% 


75 


Unsure 


8% 


23% 


34% 


35% 


54 


No 


4% 


21% 


23% 


51% 


228 


No / strongly 


4% 


19% 


24% 


53% 


506 


SEXEDUC SEX/ 
EDUCATION 


College men 






32% 


68% 


367 


INUM OUIIcyc lllcll 


19% 


81% 






114 


College women 






34% 


66% 


385 


Non-college women 


15% 


85% 






137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

vviiiLC i i vywiicyc 

graduate 


7% 


44% 


50% 




367 


Minority non-nollpfip 

i v 1 1 1 1 u 1 1 l y mum ouncyc 

graduate 


14% 


36% 


51% 




133 


Others 








100% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


9% 


39% 


52% 




169 


VVIIILc Icilldlc HUM OUMcyc 

graduates 


5% 


47% 


48% 




198 


Minority male non-college 
graduates 


11% 


41% 


48% 




63 


Minority female 
non-college graduates 


16% 


31% 


53% 




70 


Other 








100% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


2% 


21% 


26% 


51% 


368 


Obama 


6% 


22% 


24% 


48% 


535 


Other 








100% 


1 


Unsure / refused 


3% 


12% 


26% 


58% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


1% 


21% 


25% 


54% 


133 


Non-union household 


5% 


21% 


25% 


50% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


6% 


19% 


30% 


45% 


215 


Married 


3% 


20% 


23% 


54% 


576 


No longer married 


7% 


24% 


24% 


45% 


212 


MOMDAD PARENTS 


Dad 


4% 


19% 


17% 


60% 


160 


Mom 


3% 


12% 


29% 


56% 


170 
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REDUC 


REDUC RESPONDENT'S EDUCATION/C 


TOTAL 


Less than 
high school 


High school 
graduate 


Some 
college 


College 
graduate 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


2% 


12% 


24% 


62% 


245 


Married / no children 


3% 


26% 


23% 


48% 


331 


Divorced / children 


4% 


17% 


21% 


58% 


23 


Divorced / no children 


4% 


19% 


20% 


57% 


88 


Single / children 


7% 


26% 


17% 


50% 


45 


Single / no children 


5% 


17% 


34% 


44% 


169 


Other / mixed 


10% 


30% 


30% 


30% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


8% 


16% 


24% 


52% 


109 


Married women 


2% 


22% 


26% 


49% 


276 


No longer married 
women 


4% 


27% 


24% 


45% 


136 


Single men 


3% 


22% 


36% 


39% 


106 


Married men 


3% 


18% 


20% 


59% 


300 


No longer married men 


12% 


19% 


26% 


43% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


3% 


20% 


37% 


40% 


72 


White single women 




18% 


22% 


60% 


61 


White married men 


4% 


18% 


20% 


59% 


236 


Willie IlldlllcU WUIIIcll 


2% 


24% 


25% 


49% 


230 


VviiiLc iiu luiiyei Midiiicu 

men 


9% 


19% 


27% 


45% 


54 


White no longer married 
women 


4% 


28% 


24% 


43% 


100 


utner 


7% 


19% 


27% 


47% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


11% 


16% 


17% 


57% 


28 


Married mothers 


1% 


10% 


33% 


55% 


117 


No longer married 
mothers 




20% 


22% 


59% 


25 


Non-mothers 


5% 


22% 


24% 


49% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


1% 


10% 


27% 


62% 


116 


Non-white mothers 


6% 


18% 


32% 


44% 


53 


Non-mothers 


5% 


22% 


24% 


49% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


10% 


7% 


11% 


72% 


54 


Middlp class 


2% 


19% 


24% 


55% 


749 


Low income 


11% 


29% 


34% 


27% 


192 


Working class 


2% 


63% 


26% 


10% 


6 


Unemployed 






39% 


61% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


10% 


7% 


11% 


72% 


54 


Middle class family 


2% 


19% 


22% 


57% 


525 


Middle class / not married 
or parent 


3% 


20% 


26% 


50% 


224 


Lower class 


10% 


29% 


33% 


27% 


200 
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REDUC 


REDUC RESPONDENT'S EDUCATION/C 


TOTAL 


Less than 
high school 


High school 
graduate 


Some 
college 


College 
graduate 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


4% 


20% 


22% 


54% 


195 


Protestant 


2% 


22% 


21% 


55% 


154 


baptist 


8% 


29% 


21% 


41% 


173 


Fundamentalist / 
Pentecostal 


3% 


21 % 


25% 


50% 


167 


Other 


2% 


15% 


35% 


48% 


81 


No affiliation 


5% 


15% 


28% 


52% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


5% 


22% 


23% 


50% 


362 


At least once a month 


2% 


19% 


20% 


59% 


203 


Infrequently 


4% 


27% 


30% 


39% 


158 


Never 


15% 


24% 


19% 


42% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


7% 


16% 


20% 


57% 


92 


Active Protestant 


1% 


23% 


19% 


56% 


64 


Motive DdpilbL 


8% 


25% 


25% 


42% 


96 


Motive rUI lUdlllellldllbt / 

Pentecostal 


4% 


23% 


29% 


45% 


87 


Active Other 


7% 


22% 


24% 


48% 


22 


Non-active 


4% 


20% 


26% 


51% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti orto\r\ 1 
Ivldle UUIN dydlil / 

evangelicals 


8% 


28% 


24% 


40% 


154 


Ivldle I1UL cVdMycllOdl 


3% 


15% 


25% 


57% 


327 


Female born again / 
evangelicals 


5% 


25% 


25% 


45% 


205 


Female not evangelical 


3% 


20% 


25% 


51% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


5% 


27% 


26% 


42% 


259 


Non-white Evangelical 


10% 


25% 


20% 


45% 


100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


5% 


26% 


24% 


45% 


203 


Non-white conservative 

Kj\ ll lolldl lb 


7% 


29% 


19% 


45% 


55 


White non-conservative 
Christians 


4% 


31% 


33% 


32% 




Non-white 

non-conservative 

Christians 


13% 


21% 


21% 


45% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


4% 


22% 


23% 


50% 


394 


Non-gun owner HH 


5% 


20% 


26% 


50% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


7% 


17% 


24% 


52% 


399 


Unsure 


4% 


27% 


27% 


42% 


71 


Wrong track 


2% 


23% 


25% 


50% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


2% 


21% 


24% 


53% 


445 


Undecided 


3% 


15% 


24% 


58% 


98 


Democrat 


7% 


21% 


26% 


46% 


459 
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REDUC 


REDUC RESPONDENT'S EDUCATION/C 


TOTAL 


Less than 
high school 


High school 
graduate 


Some 
college 


College 
graduate 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


4% 


11% 


28% 


57% 


69 


Health care costs 


11% 


17% 


24% 


47% 


74 


Gov't spending & budget 
deficit 


1% 


15% 


27% 


57% 


158 


Economy 


2% 


20% 


16% 


62% 


280 


Medicare & SS 


8% 


29% 


31% 


33% 


88 


Jobs 


4% 


23% 


31% 


42% 


151 


Other 


6% 


25% 


28% 


41% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


3% 


20% 


23% 


54% 


715 


Natl security issues 


11% 


25% 


31% 


33% 


73 


Education 


4% 


11% 


28% 


57% 


69 


Medicare / SS 


8% 


29% 


31% 


33% 


88 


Other 


4% 


24% 


27% 


45% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


6% 


20% 


26% 


48% 


532 


Unfavorable 


2% 


22% 


24% 


52% 


453 


No opinion 


4% 


15% 


30% 


51% 


18 


Never heard of 






100% 




1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


3% 


20% 


25% 


52% 


506 


Unfavorable 


5% 


21% 


25% 


49% 


439 


No opinion 


10% 


25% 


26% 


39% 


54 


Never heard of 


25% 


42% 


33% 




3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


7% 


20% 


24% 


48% 


500 


Unsure 


3% 


7% 


31% 


59% 


19 


Disapprove 


2% 


22% 


25% 


51% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


6% 


21% 


25% 


48% 


477 


Unsure 


12% 


10% 


44% 


34% 


12 


Disapprove 


3% 


20% 


24% 


52% 


514 


RBOJA3 APPROVE 
OBAMA / FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


5% 


20% 


24% 


50% 


399 


Unsure 


7% 


9% 


35% 


49% 


39 


Disapprove 


3% 


22% 


25% 


50% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


6% 


20% 


24% 


50% 


505 


Unsure 


1% 


19% 


33% 


47% 


48 


Disapprove 


3% 


22% 


25% 


51% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


6% 


20% 


25% 


49% 


567 


Unsure 


4% 


31% 


28% 


36% 


22 


Disapprove 


2% 


21% 


24% 


52% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


2% 


20% 


25% 


52% 


503 


Obama 


6% 


22% 


25% 


48% 


472 


Both 




71% 




29% 


2 


Neither 


11% 




18% 


71% 


9 


Unsure 


24% 


8% 


30% 


38% 


17 
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REDUC 


REDUC RESPONDENT'S EDUCATION/C 


TOTAL 


Less than 
high school 


High school 
graduate 


Some 
college 


College 
graduate 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


2% 


22% 


26% 


50% 


431 


Obama 


6% 


21% 


24% 


49% 


518 


Both 








100% 


6 


Neither 


8% 


17% 


13% 


63% 


13 


Unsure 


2% 


6% 


32% 


59% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


2% 


22% 


25% 


51% 


491 


Obama 


7% 


20% 


25% 


48% 


469 


□ nth 

tsotn 


64% 


36% 






2 


Ne ther 


8% 


12% 


13% 


67% 


13 


Unsure 




14% 


22% 


64% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


3% 


22% 


24% 


52% 


702 


Yes / watched news 
coverage 


6% 


14% 


29% 


51 % 


158 


No 


9% 


24% 


25% 


41% 


142 


Unsure / refused 








100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


3% 


21% 


24% 


53% 


484 


Undecided 




9% 


27% 


64% 


30 


Obama 


6% 


21% 


26% 


47% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


2% 


19% 


25% 


54% 


797 


Very likely 


9% 


29% 


22% 


41% 


167 


Somewhat likely 


41% 


22% 


22% 


15% 


29 


Already voted 




19% 


56% 


25% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 




1% 


19% 


80% 


405 


Most likely 50% 




2% 


24% 


74% 


502 


Most likely 60% 




8% 


24% 


68% 


605 


Most likely 70% 




12% 


25% 


63% 


702 


100% of sample 


4% 


21% 


25% 


50% 


1003 


TOTAL 


4% 


21% 


25% 


50% 


1003 
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RIDEOL 


RIDEOL RESPONDENT'S IDEOLOGY/C 


TOTAL 


Conservative 


Moderate 


Liberal 


TOTAL 


56% 


7% 


37% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI II IcdbL 


55% 


9% 


37% 


200 


IVIIUWcbL 


46% 


6% 


48% 


174 


cini ith 
OUULl 1 


63% 


6% 


31% 


245 


Qni ith Pnntral 
OUULl 1 llldl 


66% 


6% 


27% 


82 


1""* antral Plaino 
Oel llldl r Idll lb 


58% 


7% 


35% 


77 


Mai mta in Qtatao 
IVIUUIIldlll OldLcb 


60% 


2% 


38% 


70 


Woct 


49% 


8% 


43% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


54% 


6% 


40% 


114 


Florida 


60% 


10% 


30% 


69 


Texas 


66% 


7% 


27% 


62 


New York 


56% 


14% 


30% 


54 


Rest of country 


55% 


6% 


39% 


705 


RG2012 STATES BY 
2012 STATUS 


Cafp Rpnnhlipan 


63% 


6% 


31% 


285 


Tn^-un 

1 UOa U[J 


55% 


6% 


39% 


402 




50% 


8% 


42% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 vLv V 1 ULI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 
States 


55% 


6% 


39% 


278 


Other states 


56% 


7% 


37% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


56% 


6% 


38% 


124 


7-9.9% unemployment 


56% 


7% 


37% 


716 


Less than 7% 
unemployment 


54% 


6% 


40% 


163 


I IRRAM I IRRAM mr>F 
UnDm UnDttlM ouuc 


Rural 
nUldl 


71% 


5% 


24% 


135 


Qi ihi irhan 
OUUUiUdll 


51% 


7% 


42% 


411 


Urban 


48% 


7% 


45% 


177 


GENDER GENDER 


Male 


59% 


9% 


32% 


481 


ParYiala 
rellldlc 


53% 


4% 


43% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Mala / amnlnuorl 
IVIdle / GlllUIUycU 


58% 


7% 


34% 


306 


Mala / nnt omnln\/oH 
IVIdle / 1 IUL ell IjJIUycU 


62% 


12% 


27% 


175 


rcllldlc / cllipiUycU 


45% 


2% 


53% 


265 


Famala / nnt omnlrtwoH 
rci i idle / 1 iul en luiuyeu 


60% 


7% 


33% 


256 


RAGEBG AGE/C 


18-29 


51% 


11% 


38% 


126 


30-44 


42% 


8% 


50% 


291 


45-59 


62% 


4% 


34% 


256 


60 and older 


65% 


6% 


29% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


46% 


9% 


44% 


219 


35-44 


43% 


9% 


48% 


199 


45-64 


62% 


4% 


34% 


358 


65 or over 


66% 


7% 


27% 


218 


Unsure / refused 


73% 




27% 


10 
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RIDEOL 


RIDEOL RESPONDENT'S IDEOLOGY/C 


TOTAL 


Conservative 


Moderate 


Liberal 


RAGEFL 

RESPONDENT'S 

AGE/C 


iQAA 

10-44 


45% 


9% 


46% 


417 


AC GA 


62% 


4% 


34% 


358 


65 or over 


67% 


6% 


27% 


228 


□ Df)C APC / CCV 

nriyo Abt / otA 


Male / under 45 


51% 


13% 


36% 


216 


Male / 4o+ 


67% 


6% 


28% 


266 


Female / under 45 


38% 


5% 


57% 


202 


Female / 45+ 


62% 


4% 


34% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


59% 


6% 


35% 


752 


Black/ African American 


47% 


9% 


45% 


120 


Hispanic / Latino 


47% 


6% 


47% 


90 


umer 


52% 


7% 


41% 


40 


rCMDAPC DATE DV 

GENDER 


White men 


61% 


9% 


29% 


361 


White women 


56% 


4% 


40% 


391 


Black men 


55% 


7% 


39% 


51 


Black women 


41% 


10% 


49% 


70 


Hispanic men 


51% 


8% 


41% 


47 


Hispanic women 


42% 


4% 


54% 


43 


Vvhl 1 1 otNIUno 


White seniors 


67% 


5% 


27% 


288 


utner 


51% 


7% 


42% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


88% 


4% 


8% 


401 


Independent 


51% 


17% 


32% 


171 


Democrat 


28% 


5% 


67% 


431 


DDADTV I ICI IAI \/OTC 

nrAH I Y UoUAL VU 1 1 

BEHAVIOR/C 


Republican 


87% 


5% 


8% 


440 


Ticket splitter 


43% 


26% 


30% 


74 


Democrat 


30% 


5% 


65% 


490 


DADTICAM DADTICAM 

rAn I loAN rAn I loAN 


LJ^rfJ PHD 

riara bUr 


90% 


3% 


7% 


365 


oOTT our 


74% 


14% 


12% 


78 


Ticket splitter 


47% 


22% 


31% 


72 


oOTT UtM 


36% 


14% 


50% 


86 


Hard DEM 

1 IQIU LJ 1 1 V 1 


27% 


4% 


69% 


402 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


100% 






189 


Somewhat conservative 


100% 






372 


Moderate / liberal 




15% 


85% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


88% 


4% 


8% 


401 


Independent 


51% 


17% 


32% 


171 


Conservative DEM 


100% 






121 


Mod / lib DEM 




7% 


93% 


310 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



RIDEOL 


RIDEOL RESPONDENT'S IDEOLOGY/C 


TOTAL 


Conservative 


Moderate 


Liberal 


PARIDEOL PARTY/ 
IDEOLOGY 


LlDeral Utlvl 






100% 


318 


Mod / conservative DEM 


85% 


15% 




171 


Independent 


43% 


26% 


30% 


74 


MOu / IIDeral bUr 




37% 


63% 


56 


Conservative GOP 


100% 






384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


90% 


2% 


8% 


140 


Yes 


85% 


9% 


6% 


75 


Unsure 


65% 


8% 


28% 


54 


Ma 
NO 


61% 


8% 


30% 


228 


No / strongly 


39% 


7% 


55% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


62% 


8% 


30% 


43 


High school graduate 


62% 


6% 


32% 


207 


Some college 


54% 


7% 


39% 


250 


I""*aIIaaa rir^HiiatA 
OUIIcyc yidUUdLc 


54% 


6% 


40% 


503 


OCAEUUv OCA / 

EDUCATION 


uuiicyc IIICll 


58% 


9% 


33% 


367 


Non-college men 


65% 


7% 


28% 


114 


College women 


50% 


4% 


46% 


385 


Nnn-pnllpnp wnmpn 


59% 


6% 


35% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


61% 


7% 


31% 


367 


Minority non-college 
graduate 


49% 


5% 


46% 


133 


Othpr^ 


54% 


6% 


40% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pnllpnp 

V v I 1 1 IG I I IQIC MUM OUIIUUU 

graduates 


60% 


11% 


29% 


169 


White female non-college 
graduates 


63% 


5% 


33% 


198 


Minnritv malts r\r\n-nrt\\pno 

IVIIIlUMly IlldlC MUM UUMcyc 

graduates 


58% 


4% 


39% 


63 


Minority female 
non-college graduates 


41% 


6% 


53% 


70 


umer 


54% 


6% 


40% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


85% 


5% 


10% 


368 


Obama 


36% 


7% 


57% 


535 


umer 


100% 






1 


I IrKi icp / rpfi i^pH 


57% 


11% 


33% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


39% 


7% 


54% 


133 


Non-union household 


58% 


7% 


35% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


43% 


10% 


47% 


215 


Married 


61% 


5% 


34% 


576 


No longer married 


56% 


7% 


38% 


212 


MOMDAD PARENTS 


Dad 


60% 


6% 


33% 


160 


Mom 


55% 


3% 


42% 


170 
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RIDEOL 


RIDEOL RESPONDENT'S IDEOLOGY/C 


TOTAL 


Conservative 


Moderate 


Liberal 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


58% 


3% 


39% 


245 


Married / no children 


63% 


7% 


30% 


331 


Divorced / children 


70% 


9% 


21% 


23 


Divorced / no children 


45% 


10% 


45% 


88 


Single /children 


48% 


9% 


43% 


45 


Single / no children 


42% 


10% 


48% 


169 


Other / mixed 


62% 


3% 


35% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


34% 


9% 


57% 


109 


Married women 


58% 


3% 


39% 


276 


No longer married 
women 


57% 


3% 


40% 


136 


Single men 


53% 


10% 


37% 


106 


Married men 


63% 


7% 


29% 


300 


INU IUiILJcI IlldlllcU lllcll 


54% 


13% 


33% 


76 


fSFMMAR9 flFMriFR 
uciMivirtn^ vjdiNucn, 

MARITAL, AND RACE 


Millie blliyic llldil 


53% 


13% 


33% 


72 


VVIIILc blliyic WUillcll 


26% 


11% 


63% 


61 


Willie IlldlllcU lllcll 


66% 


7% 


27% 


236 


White married women 


63% 


2% 


35% 


230 


White no longer married 
men 


54% 


13% 


33% 


54 


VVIMlG IIU lUligcl IlldlllcU 

women 


59% 


3% 


37% 


100 


Other 


48% 


7% 


45% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


46% 


5% 


49% 


28 


Married mothers 


55% 


2% 


42% 


117 


No longer married 
mothers 


65% 


2% 


33% 


25 


Non-mothers 


56% 


7% 


37% 


833 


IVIUIvlnAL't IVIU I ntno 

BY RACE 


White mothers 


60% 




40% 


116 


Non-white mothers 


45% 


8% 


47% 


53 


Non-mothers 


56% 


7% 


37% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


52% 




48% 


54 


Middle class 


56% 


7% 


37% 


749 


Low income 


58% 


7% 


35% 


192 


Working class 


83% 




17% 


6 


Unemployed 


55% 




45% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


52% 




48% 


54 


Middle class family 


60% 


6% 


34% 


525 


Middle class / not married 
or parent 


45% 


10% 


45% 


224 


Lower class 


58% 


7% 


35% 


200 
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RIDEOL 


RIDEOL RESPONDENT'S IDEOLOGY/C 


TOTAL 


Conservative 


Moderate 


Liberal 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


56% 


3% 


42% 


195 


Protestant 


63% 


5% 


32% 


154 


Baptist 


68% 


5% 


26% 


173 


Fundamentalist / 
Pentecostal 


66% 


7% 


27% 


167 


utner 


63% 


4% 


33% 


81 


No affiliation 


33% 


12% 


55% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


68% 


5% 


26% 


362 


At least once a month 


61% 


3% 


35% 


203 


Infrequently 


50% 


5% 


45% 


158 


Never 


68% 


7% 


26% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll IUIIU 


65% 


3% 


32% 


92 


Motive rlUtcbtallL 


70% 


4% 


26% 


64 


Active Baptist 


70% 


6% 


24% 


96 


Active Fundamentalist / 
Pentecostal 


71% 


9% 


20% 


87 


Aftiwo Other 
Motive yju Icl 


63% 


3% 


34% 


22 


l\UN dLUVe 


49% 


7% 


44% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


74% 


6% 


20% 


154 


Male not evangelical 


53% 


10% 


37% 


327 


Female born again / 
evangelicals 


70% 


3% 


27% 


205 


Female not evangelical 


41% 


6% 


53% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


78% 


4% 


18% 


259 


Non-white Evangelical 


54% 


6% 


40% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


100% 






203 


Non-white conservative 
Christians 


100% 






55 


White non-conservative 

Oi lllbtlcu lb 




17% 


83% 


3D 


Non-white 

non-conservative 

Christians 




12% 


88% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in nwnpr HH 

\-A U 1 1 U VV 1 1 C ! 1 1 1 1 


69% 


6% 


25% 


394 


Non-gun owner HH 


47% 


7% 


46% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


28% 


6% 


66% 


399 


Unsure 


33% 


13% 


53% 


71 


Wrong track 


80% 


6% 


14% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


87% 


5% 


8% 


445 


Undecided 


44% 


18% 


38% 


98 


Democrat 


28% 


6% 


66% 


459 
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RIDEOL 


RIDEOL RESPONDENT'S IDEOLOGY/C 


TOTAL 


Conservative 


Moderate 


Liberal 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


21% 


10% 


68% 


69 


Health care costs 


38% 


3% 


58% 


74 


Gov't spending & budget 
deficit 


74% 


6% 


20% 


158 


Economy 


62% 


3% 


34% 


280 


Medicare & oo 


45% 


12% 


42% 


88 


Jobs 


46% 


11% 


42% 


151 


Other 


63% 


6% 


31% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


59% 


6% 


35% 


715 


Natl security issues 


67% 


3% 


30% 


73 


Education 


21% 


10% 


68% 


69 


Medicare / SS 


45% 


12% 


42% 


88 


Other 


60% 


6% 


35% 


58 


nbUlU BAnAOK. 

OBAMA NAME ID/C 


Favorable 


30% 


6% 


64% 


532 


Unfavorable 


86% 


7% 


7% 


453 


No opinion 


55% 


7% 


38% 


18 


Never heard of 






100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


83% 


5% 


13% 


506 


Unfavorable 


26% 


8% 


66% 


439 


No opinion 


45% 


15% 


40% 


54 


Never heard of 


81% 




19% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


29% 


6% 


65% 


500 


Unsure 


28% 


23% 


48% 


19 


Disapprove 


85% 


7% 


9% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


28% 


6% 


66% 


477 


Unsure 


45% 


33% 


21% 


12 


Disapprove 


82% 


6% 


12% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


29% 


6% 


65% 


399 


Unsure 


45% 


14% 


41% 


39 


Disapprove 


75% 


7% 


18% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


31% 


6% 


63% 


505 


Unsure 


42% 


15% 


43% 


48 


Disapprove 


85% 


7% 


8% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


34% 


6% 


59% 


567 


Unsure 


62% 


24% 


13% 


22 


Disapprove 


85% 


6% 


9% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


83% 


6% 


11% 


503 


Obama 


28% 


6% 


66% 


472 


Both 


36% 




64% 


2 


Neither 


28% 


58% 


14% 


9 


Unsure 


49% 


6% 


45% 


17 
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RIDEOL 


RIDEOL RESPONDENT'S IDEOLOGY/C 


TOTAL 


Conservative 


Moderate 


Liberal 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


87% 


5% 


9% 


431 


Obama 


31% 


6% 


62% 


518 


□ nth 

botn 


61% 


39% 




6 


Ne ther 


34% 


54% 


13% 


13 


Unsure 


47% 


9% 


44% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


84% 


5% 


11% 


491 


Obama 


27% 


7% 


66% 


469 


Both 


100% 






2 


Neither 


16% 


41% 


43% 


13 


Unsure 


58% 


6% 


36% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


59% 


6% 


35% 


702 


Yes / watched news 
coverage 


53% 


7% 


41% 


158 


NO 


44% 


11% 


45% 


142 


Unsure / refused 


100% 









RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


86% 


5% 


9% 


484 


Undecided 


53% 


27% 


20% 


30 


Obama 


27% 


6% 


67% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


57% 


6% 


37% 


797 


Very likely 


54% 


7% 


39% 


167 


Somewhat likely 


49% 


20% 


32% 


29 


Already voted 


59% 


7% 


34% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


57% 


3% 


39% 


405 


Most likely 50% 


59% 


3% 


38% 


502 


Most likely 60% 


58% 


4% 


38% 


605 


Most likely 70% 


56% 


4% 


39% 


702 


100% of sample 


56% 


7% 


37% 


1003 


TOTAL 


56% 


7% 


37% 


1003 
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RPARTYID 


RPARTYID PARTY IDENTIFICATION/C 


TOTAL 


Republican 


Independent 


Democrat 


TOTAL 


40% 


17% 


43% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI II IcdbL 


35% 


16% 


49% 


200 


IVIIUWcbL 


39% 


11% 


50% 


174 


cini ith 
OUULl 1 


40% 


21% 


39% 


245 


Qni ith Pnntral 
OUULl 1 llldl 


43% 


18% 


39% 


82 


1""* antral Plaino 
Oel llldl r Idll lb 


43% 


26% 


31% 


77 


Mai mta in Qtatao 
IVIUUIIldlll OldLcb 


44% 


19% 


37% 


70 


Woct 


43% 


13% 


44% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


48% 


12% 


40% 


114 


Florida 


45% 


20% 


35% 


69 


Texas 


40% 


17% 


42% 


62 


New York 


24% 


24% 


52% 


54 


Rest of country 


39% 


17% 


44% 


705 


RG2012 STATES BY 
2012 STATUS 


Cafp Rpnnhlipan 


44% 


18% 


37% 


285 


Tn^-un 

1 UOa U[J 


38% 


19% 


43% 


402 




38% 


14% 


48% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 vLv V 1 ULI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 
States 


41% 


17% 


42% 


278 


Other states 


40% 


17% 


43% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


48% 


13% 


39% 


124 


7-9.9% unemployment 


38% 


17% 


45% 


716 


Less than 7% 
unemployment 


43% 


20% 


37% 


163 


I IRRAM I IRRAM mr>F 
UnDm UnDttlM ouuc 


Rural 
nUldl 


48% 


17% 


35% 


135 


Qi ihi irhan 
OUUUiUdll 


47% 


13% 


40% 


411 


Urban 


30% 


13% 


57% 


177 


GENDER GENDER 


Male 


44% 


19% 


37% 


481 


ParYiala 
rellldlc 


36% 


15% 


49% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Mala / amnlnuorl 
IVIdle / cllipiUycU 


44% 


22% 


34% 


306 


Mala / nnt omnln\/oH 
IVIdle / 1 IUL ell IjJIUycU 


46% 


13% 


41% 


175 


Famala / AmnlnuaH 
rcllldlc / cllipiUycU 


29% 


17% 


54% 


265 


Famala / nnt omnlrtwoH 
rci i idle / 1 iul en luiuyeu 


43% 


14% 


43% 


256 


RAGEBG AGE/C 


18-29 


27% 


28% 


45% 


126 


30-44 


32% 


18% 


50% 


291 


45-59 


46% 


15% 


39% 


256 


60 and older 


48% 


13% 


39% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


29% 


25% 


46% 


219 


35-44 


32% 


17% 


51% 


199 


45-64 


46% 


15% 


40% 


358 


65 or over 


48% 


13% 


39% 


218 


Unsure / refused 


61% 


13% 


26% 


10 
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RPARTYID 


RPARTYID PARTY IDENTIFICATION/C 


TOTAL 


Republican 


Independent 


Democrat 


RAGEFL 

RESPONDENT'S 

AGE/C 


1 Q A A 

10-44 


30% 


21% 


48% 


417 


A C Q.A 


46% 


15% 


40% 


358 


65 or over 


49% 


13% 


38% 


228 


□ Df)C APC / CCV 

nriyo Abt / otA 


Male / under 45 


39% 


24% 


37% 


216 


Male / 4o+ 


49% 


14% 


37% 


266 


Female / under 45 


21% 


18% 


61% 


202 


Female / 45+ 


45% 


14% 


41% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


48% 


17% 


36% 


752 


Black/ African American 


5% 


11% 


84% 


120 


Hispanic / Latino 


21% 


25% 


54% 


90 


umer 


43% 


21% 


36% 


40 


rCMDAPC DATE DV 

GENDER 


White men 


51% 


18% 


31% 


361 


White women 


45% 


16% 


39% 


391 


Black men 


9% 


12% 


79% 


51 


Black women 


2% 


11% 


87% 


70 


Hispanic men 


31% 


31% 


38% 


47 


Hispanic women 


9% 


19% 


72% 


43 


WHITE SENIORS 


White seniors 


53% 


13% 


35% 


288 


utner 


35% 


19% 


46% 


715 


DDADTV I ICI IAI V/HTC 

nrAn I Y UoUAL VU 1 1 

BEHAVIOR/C 


Republican 


83% 


15% 


2% 


440 


Ticket splitter 


17% 


54% 


28% 


74 


Democrat 


5% 


13% 


82% 


490 


DADTICAM DADTICAM 

rAn I loAN rAn I loAN 


UrtJ PHD 

nara bur 


100% 






365 


oOTI bur 


16% 


84% 




78 


Ticket splitter 


32% 


56% 


12% 


72 


oOTt UtM 




76% 


24% 


86 


nara utivi 






100% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


63% 


16% 


22% 


561 


Moderate 


25% 


43% 


32% 


66 


1 ihpral 


9% 


15% 


77% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


78% 


9% 


13% 


189 


Somewhat conservative 


55% 


19% 


26% 


372 


Moderate / liberal 


11% 


19% 


70% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


100% 






401 


Independent 




100% 




171 


Conservative DEM 






100% 


121 


Mod / lib DEM 






100% 


310 
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RPARTYID 


RPARTYID PARTY IDENTIFICATION/C 


TOTAL 


Republican 


Independent 


Democrat 


PARIDEOL PARTY/ 
IDEOLOGY 


LlDeral Utlvl 


2% 


11% 


87% 


318 


Mod / conservative DEM 


10% 


18% 


73% 


171 


Independent 


17% 


54% 


28% 


74 


MOu / IIDeral bUr 


64% 


28% 


8% 


56 


Conservative GOP 


86% 


13% 


1% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


77% 


11% 


11% 


140 


Yes 


71% 


19% 


11% 


75 


Unsure 


28% 


17% 


55% 


54 


Ma 
NO 


49% 


24% 


27% 


228 


No / strongly 


22% 


15% 


63% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


30% 


15% 


55% 


43 


High school graduate 


43% 


16% 


41% 


207 


Some college 


38% 


15% 


47% 


250 


I""*aIIaaa rir^HiiatA 
OUIIcyc yidUUdLc 


40% 


19% 


41% 


503 


OCAEUUv OCA / 

EDUCATION 


uuiicyc IIICll 


44% 


20% 


36% 


367 


Non-college men 


47% 


14% 


39% 


114 


College women 


36% 


15% 


49% 


385 


Nnn-pnllpnp wnmpn 


36% 


17% 


48% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


49% 


15% 


36% 


367 


Minority non-college 
graduate 


14% 


14% 


72% 


133 


Othpr^ 


40% 


19% 


41% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pnllpnp 

V v I 1 1 IG I I IQIC MUM OUIIUUU 

graduates 


48% 


14% 


37% 


169 


White female non-college 
graduates 


49% 


16% 


34% 


198 


Minnritv malts r\r\n-nrt\\pno 

IVIIIlUMly IlldlC MUM UUMcyc 

graduates 


26% 


16% 


59% 


63 


Minority female 
non-college graduates 


4% 


13% 


83% 


70 


umer 


40% 


19% 


41% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


77% 


15% 


8% 


368 


Obama 


14% 


17% 


69% 


535 


umer 


100% 






1 


I IrKi icp / rpfi i^pH 


41% 


25% 


34% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


21% 


15% 


64% 


133 


Non-union household 


43% 


17% 


40% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


24% 


23% 


53% 


215 


Married 


47% 


15% 


38% 


576 


No longer married 


38% 


17% 


45% 


212 


MOMDAD PARENTS 


Dad 


45% 


18% 


37% 


160 


Mom 


36% 


14% 


51% 


170 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



RPARTYID 


RPARTYID PARTY IDENTIFICATION/C 


TOTAL 


Republican 


Independent 


Democrat 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


44% 


16% 


40% 


245 


Married / no children 


49% 


14% 


37% 


331 


Divorced / children 


45% 


25% 


30% 


23 


Divorced / no children 


30% 


20% 


50% 


88 


Single /children 


19% 


13% 


69% 


45 


Single / no children 


25% 


26% 


49% 


169 


Other / mixed 


43% 


12% 


45% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


15% 


23% 


62% 


109 


Married women 


44% 


13% 


42% 


276 


No longer married 
women 


36% 


14% 


50% 


136 


Single men 


32% 


24% 


43% 


106 


Married men 


49% 


16% 


35% 


300 


INU IUiILJcI IlldlllcU lllcll 


42% 


22% 


36% 


76 


fSFMMAR9 flFMriFR 
uciMivirtn^ vjdiNucn, 

MARITAL, AND RACE 


Millie blliyic llldil 


44% 


23% 


33% 


72 


VVIIILc blliyic WUillcll 


26% 


25% 


49% 


61 


Willie IlldlllcU lllcll 


55% 


16% 


30% 


236 


White married women 


51% 


14% 


35% 


230 


White no longer married 
men 


43% 


20% 


37% 


54 


VVIMlG IIU lUliycl IlldlllcU 

women 


43% 


14% 


43% 


100 


Other 


17% 


18% 


65% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


12% 


4% 


85% 


28 


Married mothers 


40% 


14% 


45% 


117 


No longer married 
mothers 


43% 


22% 


35% 


25 


Non-mothers 


41% 


18% 


41% 


833 


IVIUIvlnAL't IVIU I ntno 

BY RACE 


White mothers 


49% 


15% 


37% 


116 


Non-white mothers 


7% 


12% 


81% 


53 


Non-mothers 


41% 


18% 


41% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


52% 


15% 


33% 


54 


Middle class 


43% 


17% 


40% 


749 


Low income 


25% 


17% 


59% 


192 


Working class 


71% 


29% 




6 


Unemployed 


55% 




45% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


52% 


15% 


33% 


54 


Middle class family 


47% 


14% 


38% 


525 


Middle class / not married 
or parent 


32% 


24% 


44% 


224 


Lower class 


26% 


17% 


57% 


200 
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RPARTYID 


RPARTYID PARTY IDENTIFICATION/C 


TOTAL 


Republican 


Independent 


Democrat 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


42% 


15% 


43% 


195 


Protestant 


53% 


16% 


31% 


154 


Baptist 


39% 


16% 


45% 


173 


Fundamentalist / 
Pentecostal 


49% 


18% 


33% 


167 


utner 


48% 


16% 


37% 


81 


No affiliation 


21% 


20% 


59% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


51% 


16% 


33% 


362 


At least once a month 


41% 


19% 


40% 


203 


Infrequently 


39% 


14% 


47% 


158 


Never 


38% 


15% 


47% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll IUIIU 


50% 


13% 


37% 


92 


Motive rlUtcbtallL 


59% 


13% 


28% 


64 


Active Baptist 


44% 


15% 


41% 


96 


Active Fundamentalist / 
Pentecostal 


56% 


20% 


25% 


87 


Aftiwo Other 
Motive yju Icl 


49% 


17% 


34% 


22 


l\UN dLUVe 


34% 


18% 


48% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


56% 


18% 


27% 


154 


Male not evangelical 


39% 


19% 


42% 


327 


Female born again / 
evangelicals 


50% 


16% 


34% 


205 


Female not evangelical 


27% 


15% 


58% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


64% 


17% 


19% 


259 


Non-white Evangelical 


21% 


18% 


61% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


74% 


15% 


11% 


203 


Non-white conservative 
Christians 


29% 


23% 


48% 


55 


White non-conservative 

Oi lllbtlcu lb 


29% 


22% 


49% 


3D 


Non-white 

non-conservative 

Christians 


12% 


11% 


77% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in nwnpr HH 

\-A U 1 1 U VV 1 1 C ! 1 1 1 1 


53% 


18% 


28% 


394 


Non-gun owner HH 


31% 


16% 


52% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


4% 


14% 


81% 


399 


Unsure 


28% 


20% 


52% 


71 


Wrong track 


68% 


19% 


13% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


82% 


14% 


4% 


445 


Undecided 


24% 


51% 


25% 


98 


Democrat 


3% 


12% 


85% 


459 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



RPARTYID 


RPARTYID PARTY IDENTIFICATION/C 


TOTAL 


Republican 


Independent 


Democrat 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


11% 


23% 


66% 


69 


Health care costs 


23% 


18% 


59% 


74 


Gov't spending & budget 
deficit 


61% 


19% 


20% 


158 


Economy 


48% 


15% 


37% 


280 


Medicare & oo 


19% 


12% 


68% 


88 


Jobs 


33% 


19% 


48% 


151 


Other 


43% 


16% 


41% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


44% 


17% 


38% 


715 


Natl security issues 


49% 


11% 


40% 


73 


Education 


11% 


23% 


66% 


69 


Medicare / SS 


19% 


12% 


68% 


88 


Other 


40% 


22% 


39% 


58 


nbUlU BAnAOK. 

OBAMA NAME ID/C 


Favorable 


7% 


15% 


77% 


532 


Unfavorable 


79% 


18% 


3% 


453 


No opinion 


32% 


31% 


37% 


18 


Never heard of 






100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


72% 


19% 


9% 


506 


Unfavorable 


4% 


15% 


81% 


439 


No opinion 


34% 


16% 


50% 


54 


Never heard of 




42% 


58% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


6% 


15% 


79% 


500 


Unsure 


18% 


34% 


48% 


19 


Disapprove 


76% 


18% 


6% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


7% 


15% 


78% 


477 


Unsure 


38% 


29% 


33% 


12 


Disapprove 


71% 


18% 


11% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


5% 


13% 


83% 


399 


Unsure 


22% 


26% 


52% 


39 


Disapprove 


66% 


20% 


14% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


9% 


16% 


75% 


505 


Unsure 


31% 


34% 


35% 


48 


Disapprove 


76% 


17% 


8% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


13% 


16% 


71% 


567 


Unsure 


65% 


22% 


12% 


22 


Disapprove 


76% 


17% 


6% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


75% 


19% 


6% 


503 


Obama 


4% 


13% 


83% 


472 


Both 


36% 




64% 


2 


Neither 


30% 


60% 


11% 


9 


Unsure 


16% 


42% 


41% 


17 
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RPARTYID 


RPARTYID PARTY IDENTIFICATION/C 


TOTAL 


Republican 


Independent 


Democrat 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


79% 


15% 


6% 


431 


Obama 


8% 


16% 


76% 


518 


□ nth 

botn 


61% 


39% 




6 


Ne ther 


26% 


54% 


20% 


13 


Unsure 


35% 


36% 


29% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


74% 


17% 


9% 


491 


Obama 


5% 


15% 


79% 


469 


Both 


36% 




64% 


2 


Neither 


16% 


43% 


40% 


13 


Unsure 


31% 


36% 


34% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


42% 


15% 


43% 


702 


Yes / watched news 
coverage 


38% 


16% 


46% 


158 


NO 


33% 


29% 


38% 


142 


Unsure / refused 




100% 







RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


78% 


17% 


5% 


484 


Undecided 


26% 


55% 


18% 


30 


Obama 


3% 


14% 


82% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


42% 


16% 


42% 


797 


Very likely 


32% 


20% 


48% 


167 


Somewhat likely 


31% 


31% 


38% 


29 


Already voted 


50% 


12% 


38% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


46% 


11% 


43% 


405 


Most likely 50% 


46% 


13% 


41% 


502 


Most likely 60% 


45% 


14% 


41% 


605 


Most likely 70% 


43% 


14% 


42% 


702 


100% of sample 


40% 


17% 


43% 


1003 


TOTAL 


40% 


17% 


43% 


1003 
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TEAMEM 


TEAMEM IDENTIFY WITH TEA PARTY MOVEMENT 


TOTAL 


Yes/ 
strongly 


Yes 


Unsure 


No 


No / strongly 


TOTAL 


14% 


7% 


5% 


23% 


50% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


11% 


7% 


3% 


21% 


58% 


200 


Midwest 


11% 


6% 


10% 


23% 


50% 


174 


South 


14% 


7% 


5% 


28% 


46% 


245 


South Central 


18% 


4% 


7% 


25% 


46% 


82 


Central Plains 


11% 


14% 


3% 


28% 


44% 


77 


Mountain States 


15% 


8% 


4% 


12% 


60% 


70 


West 


19% 


8% 


4% 


18% 


51% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUI llld 


19% 


9% 


6% 


22% 


45% 


114 


rlUNUd 


10% 


5% 


6% 


23% 


56% 


69 


Texas 


16% 


3% 


8% 


21% 


51% 


62 


Nidi a j VacI/ 


4% 


12% 


6% 


13% 


65% 


54 


Rest of country 


14% 


7% 


5% 


24% 


50% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


16% 


7% 


8% 


28% 


41% 


285 


Toss-up 


13% 


6% 


4% 


23% 


55% 


402 


Safe Democrat 


14% 


10% 


4% 


18% 


54% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


12% 


6% 


6% 


23% 


52% 


278 


Ulllcl bLdlcb 


15% 


8% 


5% 


23% 


50% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ Icllipiuyillclll 


21% 


8% 


5% 


21% 


44% 


124 


1 Q QO/. i inofnn Awmont 

/ y.y /o uiiciiipiuyiiicMi 


13% 


7% 


6% 


22% 


52% 


716 


1 qcc than "70/ 
Lcbb Ltldll / /o 

unemployment 


12% 


8% 


2% 


28% 


50% 


163 


URBAN URBAN CODE 


Rural 


22% 


9% 


3% 


21% 


45% 


135 


Suburban 


14% 


7% 


5% 


19% 


55% 


411 


Urban 


13% 


4% 


8% 


20% 


55% 


177 


GENDER GENDER 


Male 


16% 


10% 


4% 


21% 


49% 


481 


Female 


13% 


5% 


6% 


24% 


52% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


16% 


13% 


2% 


19% 


49% 


306 


Male / not employed 


14% 


3% 


8% 


24% 


50% 


175 


Female / employed 


9% 


4% 


6% 


24% 


56% 


265 


Female / not employed 


16% 


6% 


6% 


24% 


47% 


256 


RAGEBG AGE/C 


18-29 


4% 


8% 


8% 


24% 


56% 


126 


30-44 


6% 


7% 


6% 


22% 


59% 


291 


45-59 


19% 


11% 


3% 


22% 


45% 


256 


60 and older 


21% 


5% 


6% 


23% 


45% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


5% 


8% 


8% 


21% 


57% 


219 


35-44 


6% 


5% 


5% 


24% 


59% 


199 


45-64 


19% 


10% 


2% 


23% 


46% 


358 


65 or over 


21% 


5% 


8% 


23% 


43% 


218 


Unsure / refused 


20% 


2% 




23% 


54% 


10 
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TEAMEM 


TEAMEM IDENTIFY WITH TEA PARTY MOVEMENT 


TOTAL 


Yes/ 
strongly 


Yes 


Unsure 


No 


No / strongly 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


6% 


7% 


7% 


23% 


58% 


417 


45-64 


19% 


10% 


2% 


23% 


46% 


358 


65 or over 


21% 


5% 


8% 


23% 


44% 


228 


RR96 AGE / SEX 


Male / under 45 


8% 


9% 


5% 


22% 


57% 


216 


Male / 45+ 


22% 


10% 


4% 


20% 


43% 


266 


Female / under 45 


4% 


5% 


9% 


24% 


59% 


202 


Female / 45+ 


18% 


6% 


5% 


25% 


47% 


320 


RRACE 

RESPONDENTS 
RACE/C 


White 


15% 


8% 


5% 


24% 


48% 


752 


Black / African American 


7% 


3% 


9% 


17% 


65% 


120 


Hispanic /Latino 


12% 


6% 


5% 


26% 


51% 


90 


Other 


20% 


8% 


6% 


12% 


54% 


40 


GENRACE RACE BY 
GENDER 


White men 


16% 


11% 


4% 


22% 


46% 


361 


White women 


14% 


6% 


5% 


26% 


49% 


391 


Black men 


9% 


1% 


6% 


10% 


73% 


51 


Black women 


5% 


4% 


11% 


22% 


58% 


70 


Hispanic men 


16% 


5% 


2% 


32% 


45% 


47 


Hispanic women 


7% 


7% 


8% 


20% 


58% 


43 


WHITE SENIORS 


White seniors 


20% 


6% 


5% 


24% 


45% 


288 


Other 


11% 


8% 


5% 


22% 


53% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


27% 


13% 


4% 


28% 


28% 


401 


Independent 


9% 


8% 


5% 


32% 


46% 


171 


Democrat 


4% 


2% 


7% 


14% 


73% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


27% 


14% 


3% 


28% 


29% 


440 


Ticket splitter 


6% 


4% 


14% 


25% 


51% 


74 


Democrat 


4% 


2% 


6% 


18% 


70% 


490 


PARTISAN PARTISAN 


Hard GOP 


28% 


14% 


3% 


27% 


28% 


365 


Soft GOP 


18% 


14% 


7% 


30% 


30% 


78 


Ticket splitter 


9% 


7% 


6% 


39% 


39% 


72 


Soft DEM 


3% 


1% 


10% 


22% 


64% 


86 


Hard DEM 


3% 


2% 


6% 


15% 


74% 


402 


RIDEOL 

RESPONDENTS 
IDEOLOGY/C 


Conservative 


22% 


11% 


6% 


25% 


35% 


561 


Moderate 


4% 


10% 


6% 


29% 


50% 


66 


Liberal 


3% 


1% 


4% 


18% 


73% 


376 


RRIDEOL 

RESPONDENTS 

IDEOLOGY/C 


Very conservative 


40% 


9% 


8% 


21% 


21% 


189 


Somewhat conservative 


14% 


12% 


5% 


27% 


42% 


372 


Moderate / liberal 


3% 


3% 


4% 


20% 


70% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


27% 


13% 


4% 


28% 


28% 


401 


Independent 


9% 


8% 


5% 


32% 


46% 


171 


Conservative DEM 


6% 


4% 


13% 


11% 


66% 


121 


Mod / lib DEM 


3% 


1% 


4% 


16% 


76% 


310 
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TEAMEM 


TEAMEM IDENTIFY WITH TEA PARTY MOVEMENT 


TOTAL 


Yes/ 
strongly 


Yes 


Unsure 


No 


No / strongly 


PARIDE0L PARTY/ 
IDEOLOGY 


Liberal DEM 


3% 


1% 


4% 


17% 


75% 


318 


Mod / conservative DEM 


5% 


5% 


10% 


20% 


60% 


171 


Independent 


6% 


4% 


14% 


25% 


51% 


74 


Mod / liberal GOP 


6% 


7% 


1% 


33% 


53% 


56 


Conservative GOP 


30% 


15% 


3% 


27% 


26% 


384 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


17% 


6% 


10% 


24% 


43% 


43 


High school graduate 


17% 


7% 


6% 


23% 


46% 


207 


Some college 


19% 


3% 


7% 


21% 


49% 


250 


College graduate 


10% 


10% 


4% 


23% 


54% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


14% 


10% 


4% 


20% 


51% 


367 


IMUII LUIIcyc lllcll 


19% 


7% 


6% 


25% 


43% 


114 


College women 


11% 


5% 


6% 


25% 


53% 


385 


Non-college women 


16% 


8% 


7% 


21% 


48% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v I II IIUII OUIIGUU 

graduate 


20% 


5% 


6% 


22% 


46% 


367 


Minority non-nnllpfip 

i v 1 1 1 1 u 1 1 1 y iiuii LiUiicyc 

graduate 


13% 


5% 


9% 


23% 


50% 


133 


Others 


10% 


10% 


4% 


23% 


54% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


20% 


7% 


7% 


20% 


46% 


169 


VvMllc Icilldlc MUM LUMcyc 

graduates 


20% 


4% 


6% 


23% 


47% 


198 


Minority male non-college 
graduates 


14% 


3% 


8% 


18% 


58% 


63 


Minority female 
non-college graduates 


12% 


8% 


10% 


28% 


42% 


70 


Other 


10% 


10% 


4% 


23% 


54% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


28% 


14% 


4% 


27% 


28% 


368 


Obama 


5% 


3% 


6% 


18% 


68% 


535 


Other 






100% 






1 


Unsure / refused 


9% 


10% 


8% 


34% 


39% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


11% 


6% 


2% 


23% 


58% 


133 


Non-union household 


14% 


8% 


6% 


23% 


49% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


8% 


7% 


8% 


20% 


57% 


215 


Married 


15% 


8% 


5% 


23% 


48% 


576 


No longer married 


17% 


5% 


3% 


25% 


50% 


212 


MOMDAD PARENTS 


Dad 


12% 


12% 


4% 


22% 


51% 


160 


Mom 


5% 


5% 


10% 


22% 


59% 


170 
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TEAMEM 


TEAMEM IDENTIFY WITH TEA PARTY MOVEMENT 


TOTAL 


Yes/ 
strongly 


Yes 


Unsure 


No 


No / strongly 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


9% 


8% 


6% 


22% 


56% 


245 


Married / no children 


20% 


9% 


5% 


24% 


43% 


331 


Divorced / children 


9% 






29% 


62% 


23 


Divorced / no children 


19% 


5% 


2% 


20% 


54% 


88 


Single / children 


5% 


7% 


18% 


15% 


55% 


45 


Single / no children 


9% 


7% 


5% 


22% 


58% 


169 


Other / mixed 


17% 


7% 


5% 


28% 


43% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


8% 


6% 


11% 


21% 


54% 


109 


Married women 


14% 


5% 


6% 


25% 


51% 


276 


No longer married 
women 


13% 


6% 


4% 


25% 


51 % 


136 


Single men 


8% 


8% 


5% 


19% 


60% 


106 


Married men 


16% 


12% 


5% 


21% 


46% 


300 


No longer married men 


24% 


3% 


3% 


24% 


46% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


10% 


12% 




26% 


53% 


72 


White single women 


12% 


4% 


4% 


21% 


58% 


61 


White married men 


16% 


13% 


6% 


22% 


43% 


236 


Willie IlldlllcU WUINcll 


15% 


5% 


6% 


26% 


48% 


230 


Millie iiu luiiyei iiidiiicu 

men 


27% 


2% 


4% 


15% 


53% 


54 


White no longer married 
women 


13% 


8% 


4% 


29% 


47% 


100 


utner 


11% 


5% 


7% 


19% 


58% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 




7% 


22% 


11% 


61% 


28 


Married mothers 


7% 


4% 


8% 


22% 


59% 


117 


No longer married 
mothers 


2% 


5% 


4% 


35% 


55% 


25 


Non-mothers 


16% 


8% 


4% 


23% 


49% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


7% 


5% 


8% 


26% 


54% 


116 


Non-white mothers 


1% 


4% 


14% 


12% 


70% 


53 


Non-mothers 


16% 


8% 


4% 


23% 


49% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


15% 


7% 


3% 


28% 


47% 


54 


Middlp class 


13% 


8% 


4% 


22% 


53% 


749 


Low income 


16% 


6% 


11% 


25% 


42% 


192 


Working class 


32% 






49% 


20% 


6 


Unemployed 










100% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


15% 


7% 


3% 


28% 


47% 


54 


Middle class family 


14% 


9% 


4% 


22% 


51% 


525 


Middle class / not married 
or parent 


12% 


6% 


3% 


21% 


57% 


224 


Lower class 


16% 


5% 


11% 


25% 


43% 


200 
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TEAMEM 


TEAMEM IDENTIFY WITH TEA PARTY MOVEMENT 


TOTAL 


Yes/ 
strongly 


Yes 


Unsure 


No 


No / strongly 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


10% 


11% 


5% 


19% 


55% 


195 


Protestant 


12% 


9% 


1% 


29% 


49% 


154 


baptist 


19% 


7% 


9% 


25% 


41% 


173 


Fundamentalist / 
Pentecostal 


22% 


7% 


7% 


25% 


39% 


167 


Other 


25% 


6% 


5% 


24% 


40% 


81 


No affiliation 


6% 


5% 


4% 


18% 


67% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


16% 


9% 


7% 


27% 


40% 


362 


At least once a month 


16% 


7% 


3% 


24% 


50% 


203 


Infrequently 


16% 


7% 


6% 


19% 


52% 


158 


Never 


13% 


3% 


9% 


18% 


57% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


9% 


18% 


4% 


21% 


48% 


92 


Active Protestant 


20% 


7% 




32% 


41% 


64 


Motive DdpilM 


19% 


6% 


11% 


28% 


36% 


96 


Motive rUI lUcllllcMldllol / 

Pentecostal 


19% 


4% 


12% 


30% 


35% 


87 


Active Other 


16% 


6% 


3% 


27% 


48% 


22 


Non-active 


13% 


7% 


4% 


20% 


56% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ 1 
IVIdle UUII1 dydlll / 

evangelicals 


26% 


11% 


7% 


24% 


32% 


154 


IVIdle IIUl cvdMycllLdl 


10% 


9% 


3% 


20% 


57% 


327 


Female born again / 
evangelicals 


17% 


5% 


7% 


30% 


41% 


205 


Female not evangelical 


10% 


5% 


6% 


20% 


59% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


24% 


10% 


6% 


28% 


32% 


259 


Non-white Evangelical 


14% 


3% 


9% 


25% 


49% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


27% 


12% 


4% 


32% 


24% 


203 


Non-white conservative 

\j] ll lolldl lb 


22% 


1% 


13% 


22% 


42% 


55 


White non-conservative 
Christians 


11% 




13% 


15% 


61% 


JO 


Non-white 

non-conservative 

Christians 


4% 


5% 


5% 


29% 


58% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


19% 


10% 


4% 


23% 


45% 


394 


Non-gun owner HH 


11% 


6% 


6% 


23% 


54% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


4% 


1% 


6% 


14% 


76% 


399 


Unsure 


6% 


8% 


9% 


24% 


53% 


71 


Wrong track 


22% 


12% 


5% 


29% 


31% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


27% 


13% 


4% 


28% 


28% 


445 


Undecided 


3% 


6% 


9% 


35% 


47% 


98 


Democrat 


4% 


2% 


6% 


15% 


73% 


459 
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TEAMEM 


TEAMEM IDENTIFY WITH TEA PARTY MOVEMENT 


TOTAL 


Yes/ 
strongly 


Yes 


Unsure 


No 


No / strongly 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


5% 




1% 


31% 


64% 


69 


Health care costs 


8% 


4% 


9% 


16% 


64% 


74 


Gov't spending & budget 
deficit 


25% 


13% 


3% 


1 9% 


40% 


158 


Economy 


12% 


7% 


4% 


27% 


51% 


280 


Medicare & SS 


10% 


3% 


11% 


18% 


59% 


88 


Jobs 


14% 


7% 


7% 


25% 


48% 


151 


Other 


15% 


11% 


6% 


20% 


47% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


15% 


8% 


4% 


24% 


49% 


715 


Natl security issues 


18% 


10% 


4% 


18% 


50% 


73 


Education 


5% 




1% 


31% 


64% 


69 


Medicare / SS 


10% 


3% 


11% 


18% 


59% 


88 


Other 


13% 


17% 


16% 


15% 


40% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


4% 


2% 


6% 


16% 


72% 


532 


Unfavorable 


26% 


14% 


5% 


30% 


25% 


453 


No opinion 


4% 


1% 


10% 


31% 


54% 


18 


Never heard of 






100% 






1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


25% 


13% 


4% 


27% 


32% 


506 


Unfavorable 


3% 


1% 


7% 


15% 


73% 


439 


No opinion 


2% 


4% 


7% 


42% 


45% 


54 


Never heard of 




25% 


32% 


29% 


14% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


4% 


1% 


6% 


16% 


73% 


500 


Unsure 




4% 


10% 


31% 


54% 


19 


Disapprove 


25% 


14% 


5% 


29% 


28% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


4% 


2% 


5% 


16% 


74% 


477 


Unsure 


12% 


7% 


16% 


19% 


47% 


12 


Disapprove 


24% 


13% 


6% 


29% 


29% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


4% 


1% 


5% 


15% 


75% 


399 


Unsure 


9% 


2% 


13% 


22% 


54% 


39 


Disapprove 


21% 


12% 


5% 


28% 


33% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


4% 


2% 


6% 


16% 


72% 


505 


Unsure 


9% 


10% 


7% 


34% 


40% 


48 


Disapprove 


26% 


14% 


4% 


29% 


27% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


4% 


2% 


6% 


18% 


70% 


567 


Unsure 


14% 


15% 


4% 


35% 


32% 


22 


Disapprove 


28% 


14% 


4% 


29% 


24% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


24% 


13% 


4% 


29% 


29% 


503 


Obama 


4% 


1% 


6% 


16% 


73% 


472 


Both 






29% 




71% 


2 


Neither 




32% 




15% 


53% 


9 


Unsure 




6% 


9% 


27% 


58% 


17 
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TEAMEM 


TEAMEM IDENTIFY WITH TEA PARTY MOVEMENT 


TOTAL 


Yes/ 
strongly 


Yes 


Unsure 


No 


No / strongly 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


28% 


13% 


5% 


29% 


27% 


431 


Obama 


4% 


3% 


6% 


16% 


72% 


518 


Both 




50% 


12% 


39% 




6 


Neither 




22% 


5% 


28% 


45% 


13 


Unsure 


4% 


3% 


9% 


40% 


44% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


24% 


13% 


4% 


29% 


30% 


491 


Obama 


4% 


1% 


6% 


16% 


73% 


469 


□ nth 

tsotn 








64% 


36% 


2 


Nether 




22% 




15% 


62% 


13 


Unsure 


2% 


11% 


17% 


39% 


31% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


16% 


8% 


5% 


21% 


51% 


702 


Yes / watched news 
coverage 


1 1% 


7% 


4% 


21 % 


56% 


158 


No 


7% 


7% 


9% 


35% 


41% 


142 


Unsure / refused 






100% 









RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


25% 


14% 


4% 


29% 


28% 


484 


Undecided 


4% 


8% 


11% 


38% 


40% 


30 


Obama 


4% 


1% 


6% 


16% 


73% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


16% 


7% 


5% 


21% 


51% 


797 


Very likely 


8% 


8% 


7% 


25% 


52% 


167 


Somewhat likely 


3% 


7% 


7% 


55% 


28% 


29 


Already voted 


6% 






15% 


79% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


15% 


9% 


3% 


22% 


50% 


405 


Most likely 50% 


16% 


8% 


4% 


22% 


51% 


502 


Most likely 60% 


16% 


8% 


4% 


22% 


51% 


605 


Most likely 70% 


15% 


8% 


3% 


22% 


52% 


702 


100% of sample 


14% 


7% 


5% 


23% 


50% 


1003 


TOTAL 


14% 


7% 


5% 


23% 


50% 


1003 
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RPARTY 


RPARTY USUAL VOTE BEHAVIOR/C 


TOTAL 


Republican 


Ticket splitter 


Democrat 


TOTAL 


44% 


7% 


49% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI II IcdbL 


39% 


8% 


53% 


200 


IVIIUWcbL 


39% 


6% 


55% 


174 


cini ith 
OUULl 1 


46% 


5% 


49% 


245 


Qni ith Pnntral 
OUULl 1 llldl 


48% 


9% 


42% 


82 


1""* antral Plaino 
Oel llldl r Idll lb 


56% 


5% 


39% 


77 


Mai mta in Qtatao 
IVIUUIIldlll OldLcb 


44% 


15% 


41% 


70 


Woct 


43% 


8% 


49% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


47% 


4% 


50% 


114 


Florida 


51% 


5% 


44% 


69 


Texas 


47% 


9% 


44% 


62 


New York 


28% 


13% 


59% 


54 


Rest of country 


44% 


8% 


49% 


705 


RG2012 STATES BY 
2012 STATUS 


Cafp Rpnnhlipan 


50% 


9% 


41% 


285 


Tn^-un 

1 UOa U[J 


44% 


6% 


50% 


402 




38% 


8% 


53% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 vLv V 1 ULI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 
States 


44% 


4% 


52% 


278 


Other states 


44% 


8% 


48% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


47% 


5% 


49% 


124 


7-9.9% unemployment 


42% 


8% 


50% 


716 


Less than 7% 
unemployment 


50% 


7% 


43% 


163 


I IRRAM I IRRAM mr>F 
UnDm UnDttlM ouuc 


Rural 
nUldl 


51% 


11% 


38% 


135 


Qi ihi irhan 
OUUUiUdll 


48% 


7% 


46% 


411 


Urban 


32% 


8% 


60% 


177 


GENDER GENDER 


Male 


48% 


9% 


43% 


481 


ParYiala 
rellldlc 


40% 


6% 


55% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Mala / amnlnuorl 
IVIdle / GlllUIUycU 


50% 


8% 


42% 


306 


Mala / nnt omnln\/oH 
IVIdle / 1 IUL ell IjJIUycU 


46% 


11% 


44% 


175 


rcllldlc / cllipiUycU 


34% 


5% 


61% 


265 


Famala / nnt omnlrtwoH 
rci i idle / 1 iul en luiuyeu 


45% 


7% 


48% 


256 


RAGEBG AGE/C 


18-29 


33% 


12% 


55% 


126 


30-44 


35% 


7% 


58% 


291 


45-59 


51% 


5% 


44% 


256 


60 and older 


50% 


8% 


42% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


35% 


8% 


57% 


219 


35-44 


34% 


8% 


57% 


199 


45-64 


50% 


6% 


44% 


358 


65 or over 


51% 


8% 


41% 


218 


Unsure / refused 


55% 


13% 


32% 


10 
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RPARTY 


RPARTY USUAL VOTE BEHAVIOR/C 


TOTAL 


Republican 


Ticket splitter 


Democrat 


RAGEFL 

RESPONDENT'S 

AGE/C 


iQAA 

10-44 


35% 


8% 


57% 


417 


AC GA 


50% 


6% 


44% 


358 


65 or over 


51% 


9% 


41% 


228 


□ Df)C APC / CCV 

nriyo Abt / otA 


Male / under 45 


41% 


12% 


46% 


216 


Male / 4o+ 


54% 


6% 


40% 


266 


Female / under 45 


27% 


4% 


69% 


202 


Female / 45+ 


47% 


7% 


45% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


53% 


7% 


40% 


752 


Black/ African American 


7% 


3% 


90% 


120 


Hispanic / Latino 


20% 


14% 


66% 


90 


umer 


42% 


13% 


45% 


40 


rCMDAPC DATE DV 

btNnAL/t nAOt DY 

GENDER 


White men 


56% 


8% 


36% 


361 


White women 


50% 


6% 


44% 


391 


Black men 


11% 


4% 


85% 


51 


Black women 


4% 


3% 


93% 


70 


Hispanic men 


29% 


18% 


53% 


47 


Hispanic women 


10% 


10% 


80% 


43 


WHITE SENIORS 


White seniors 


54% 


8% 


38% 


288 


utner 


40% 


7% 


53% 


715 


DDADTVin DADTV 

nrAn I YIU rAn I Y 

IDENTIFICATION/C 


Republican 


91% 


3% 


6% 


401 


Independent 


38% 


24% 


38% 


171 


Democrat 


2% 


5% 


93% 


431 


DADTICAM DADTICAM 

rAn I loAN rAn I loAN 


nam bUr 


100% 






365 


oOTI bUr 


84% 


16% 




78 


Ticket splitter 


12% 


56% 


32% 


72 


oOTI UtM 




24% 


76% 


86 


naru utivi 






100% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


68% 


6% 


26% 


561 


Moderate 


31% 


29% 


39% 


66 


1 ihpral 


9% 


6% 


85% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


81% 


5% 


14% 


189 


Somewhat conservative 


62% 


6% 


32% 


372 


Moderate / liberal 


13% 


9% 


78% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


91% 


3% 


6% 


401 


Independent 


38% 


24% 


38% 


171 


Conservative DEM 


3% 


7% 


89% 


121 


Mod / lib DEM 


1% 


4% 


95% 


310 
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RPARTY 


RPARTY USUAL VOTE BEHAVIOR/C 


TOTAL 


Republican 


Ticket splitter 


Democrat 


PARIDEOL PARTY/ 
IDEOLOGY 


LlDeral Utlvl 






100% 


318 


Mod / conservative DEM 






100% 


171 


Independent 




100% 




74 


MOu / IIDeral bUr 


100% 






56 


Conservative GOP 


100% 






384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


84% 


3% 


13% 


140 


Yes 


81% 


4% 


15% 


75 


Unsure 


23% 


20% 


57% 


54 


Ma 
NO 


53% 


8% 


39% 


228 


No / strongly 


25% 


7% 


67% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


25% 


2% 


72% 


43 


High school graduate 


44% 


10% 


46% 


207 


Some college 


43% 


6% 


51% 


250 


I""*aIIaaa rir^HiiatA 
OUIIcyc yidUUdLc 


46% 


7% 


47% 


503 


OCAEUUv OCA / 

EDUCATION 


uuiicyc IIICll 


50% 


8% 


41% 


367 


Non-college men 


42% 


11% 


47% 


114 


College women 


40% 


6% 


55% 


385 


Nnn-pnllpnp wnmpn 


39% 


7% 


54% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


52% 


8% 


40% 


367 


Minority non-college 
graduate 


13% 


6% 


81% 


133 


Othpr^ 


46% 


7% 


47% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pnllpnp 

V v I II LC I I IQIC MUM OUIIUUU 

graduates 


53% 


10% 


37% 


169 


White female non-college 
graduates 


51% 


7% 


42% 


198 


Minnritv malts r\r\n-nrt\\pno 

IVIIIlUMly IlldlC MUM UUMcyc 

graduates 


18% 


7% 


75% 


63 


Minority female 
non-college graduates 


8% 


5% 


87% 


70 


umer 


46% 


7% 


47% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


82% 


6% 


12% 


368 


Obama 


16% 


7% 


76% 


535 


umer 


100% 






1 


I IrKi icp / rpfi i^pH 


50% 


11% 


38% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


25% 


9% 


66% 


133 


Non-union household 


47% 


7% 


46% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


32% 


7% 


61% 


215 


Married 


50% 


7% 


43% 


576 


No longer married 


39% 


10% 


52% 


212 


MOMDAD PARENTS 


Dad 


51% 


9% 


40% 


160 


Mom 


40% 


3% 


57% 


170 
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RPARTY 


RPARTY USUAL VOTE BEHAVIOR/C 


TOTAL 


Republican 


Ticket splitter 


Democrat 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


50% 


6% 


44% 


245 


Married / no children 


50% 


7% 


42% 


331 


Divorced / children 


51% 


9% 


39% 


23 


Divorced / no children 


35% 


11% 


54% 


88 


Single /children 


21% 


5% 


74% 


45 


Single / no children 


35% 


8% 


57% 


169 


Other / mixed 


40% 


8% 


52% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


24% 


6% 


70% 


109 


Married women 


46% 


5% 


49% 


276 


No longer married 
women 


39% 


8% 


53% 


136 


Single men 


40% 


9% 


51% 


106 


Married men 


54% 


8% 


38% 


300 


INU IUiILJcI IlldlllcU lllcll 


38% 


13% 


49% 


76 


fSFMMAR9 flFMriFR 
uciMivirtn^ vjdiNucn, 

MARITAL, AND RACE 


Millie blliyic lllcll 


55% 


7% 


38% 


72 


VVIIILc blliyic WUillcll 


38% 


6% 


56% 


61 


Willie IlldlllcU lllcll 


58% 


8% 


34% 


236 


White married women 


54% 


5% 


41% 


230 


White no longer married 
men 


47% 


11% 


42% 


54 


VVIMlG IIU lUliycl IlldlllcU 

women 


47% 


7% 


45% 


100 


Other 


17% 


9% 


74% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


12% 




88% 


28 


Married mothers 


44% 


2% 


53% 


117 


No longer married 
mothers 


51% 


11% 


38% 


25 


Non-mothers 


45% 


8% 


47% 


833 


IVIUIvlnAL't IVIU I ntno 

BY RACE 


White mothers 


55% 


2% 


43% 


116 


Non-white mothers 


7% 


5% 


88% 


53 


Non-mothers 


45% 


8% 


47% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


50% 


4% 


46% 


54 


Middle class 


47% 


7% 


46% 


749 


Low income 


28% 


11% 


61% 


192 


Working class 


81% 




19% 


6 


Unemployed 


55% 




45% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


50% 


4% 


46% 


54 


Middle class family 


51% 


6% 


43% 


525 


Middle class / not married 
or parent 


39% 


8% 


53% 


224 


Lower class 


30% 


10% 


59% 


200 
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RPARTY 


RPARTY USUAL VOTE BEHAVIOR/C 


TOTAL 


Republican 


Ticket splitter 


Democrat 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


42% 


7% 


52% 


195 


Protestant 


58% 


4% 


38% 


154 


Baptist 


45% 


5% 


51% 


173 


Fundamentalist / 
Pentecostal 


54% 


9% 


37% 


167 


utner 


48% 


13% 


39% 


81 


No affiliation 


27% 


9% 


64% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


54% 


7% 


39% 


362 


At least once a month 


46% 


6% 


48% 


203 


Infrequently 


43% 


4% 


54% 


158 


Never 


40% 


14% 


46% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll IUIIU 


51% 


5% 


45% 


92 


Motive rlUtcbtallL 


61% 


6% 


34% 


64 


Active Baptist 


49% 


6% 


45% 


96 


Active Fundamentalist / 
Pentecostal 


59% 


12% 


29% 


87 


Aftiwo Other 
Motive yju Icl 


52% 


8% 


41% 


22 


l\UN dLUVe 


38% 


7% 


54% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


59% 


8% 


33% 


154 


Male not evangelical 


44% 


9% 


47% 


327 


Female born again / 
evangelicals 


54% 


3% 


43% 


205 


Female not evangelical 


30% 


8% 


62% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


69% 


6% 


25% 


259 


Non-white Evangelical 


21% 


4% 


74% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


81% 


3% 


16% 


203 


Non-white conservative 
Christians 


32% 


6% 


63% 


55 


White non-conservative 

Oi lllbtlcu lb 


27% 


14% 


59% 


3D 


Non-white 

non-conservative 

Christians 


9% 


3% 


88% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in nwnpr HH 

\-A U 1 1 U VV 1 1 C ! 1 1 1 1 


59% 


8% 


33% 


394 


Non-gun owner HH 


34% 


7% 


59% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


7% 


6% 


88% 


399 


Unsure 


31% 


15% 


54% 


71 


Wrong track 


73% 


7% 


19% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


87% 


5% 


8% 


445 


Undecided 


30% 


26% 


44% 


98 


Democrat 


5% 


6% 


89% 


459 
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RPARTY 


RPARTY USUAL VOTE BEHAVIOR/C 


TOTAL 


Republican 


Ticket splitter 


Democrat 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


18% 


11% 


71% 


69 


Health care costs 


24% 


9% 


67% 


74 


Gov't spending & budget 
deficit 


69% 


5% 


26% 


158 


Economy 


52% 


4% 


44% 


280 


Medicare & oo 


16% 


14% 


70% 


88 


Jobs 


39% 


8% 


52% 


151 


Other 


45% 


8% 


47% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


49% 


6% 


45% 


715 


Natl security issues 


52% 


9% 


39% 


73 


Education 


18% 


11% 


71% 


69 


Medicare / SS 


16% 


14% 


70% 


88 


Other 


42% 


5% 


53% 


58 


nbUlU BAnAOK. 

OBAMA NAME ID/C 


Favorable 


11% 


6% 


83% 


532 


Unfavorable 


84% 


8% 


8% 


453 


No opinion 


15% 


24% 


61% 


18 


Never heard of 






100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


79% 


7% 


14% 


506 


Unfavorable 


6% 


7% 


87% 


439 


No opinion 


26% 


14% 


60% 


54 


Never heard of 




29% 


71% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


8% 


6% 


85% 


500 


Unsure 


35% 


10% 


56% 


19 


Disapprove 


81% 


8% 


11% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


9% 


7% 


84% 


477 


Unsure 


39% 


36% 


25% 


12 


Disapprove 


76% 


7% 


16% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


6% 


5% 


89% 


399 


Unsure 


26% 


24% 


50% 


39 


Disapprove 


72% 


8% 


21% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


12% 


7% 


82% 


505 


Unsure 


30% 


19% 


51% 


48 


Disapprove 


81% 


7% 


12% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


16% 


7% 


77% 


567 


Unsure 


61% 


14% 


26% 


22 


Disapprove 


81% 


7% 


12% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


81% 


7% 


12% 


503 


Obama 


6% 


6% 


88% 


472 


Both 


36% 




64% 


2 


Neither 


29% 


31% 


40% 


9 


Unsure 


9% 


30% 


61% 


17 
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RPARTY 


RPARTY USUAL VOTE BEHAVIOR/C 


TOTAL 


Republican 


Ticket splitter 


Democrat 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


83% 


7% 


10% 


431 


Obama 


11% 


7% 


82% 


518 


□ nth 

botn 


61% 


39% 




6 


Ne ther 


38% 


31% 


31% 


13 


Unsure 


45% 


11% 


44% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


80% 


7% 


13% 


491 


Obama 


7% 


6% 


87% 


469 


Both 


36% 




64% 


2 


Neither 


12% 


44% 


43% 


13 


Unsure 


45% 


20% 


35% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


45% 


7% 


48% 


702 


Yes / watched news 
coverage 


45% 


4% 


51% 


158 


NO 


36% 


13% 


51% 


142 


Unsure / refused 


100% 









RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


83% 


7% 


10% 


484 


Undecided 


37% 


20% 


43% 


30 


Obama 


5% 


7% 


88% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


46% 


6% 


47% 


797 


Very likely 


38% 


11% 


51% 


167 


Somewhat likely 


13% 


15% 


73% 


29 


Already voted 


50% 




50% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


50% 


4% 


46% 


405 


Most likely 50% 


51% 


4% 


44% 


502 


Most likely 60% 


49% 


5% 


46% 


605 


Most likely 70% 


47% 


6% 


47% 


702 


100% of sample 


44% 


7% 


49% 


1003 


TOTAL 


44% 


7% 


49% 


1003 
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WILLWIN 


WILLWIN WHO WILL WIN 


TOTAL 


Romney 


Obama 


Other 


Unsure/ 
refused 


TOTAL 


37% 


53% 


0% 


10% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


34% 


56% 




10% 


200 


Midwest 


32% 


60% 


0% 


7% 


174 


South 


40% 


53% 




7% 


245 


South Central 


41% 


48% 




10% 


82 


Central Plains 


38% 


47% 




15% 


77 


Mountain States 


48% 


38% 




14% 


70 


West 


32% 


55% 




13% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dMIUl llld 


32% 


55% 




14% 


114 


nuiiud 


45% 


48% 




7% 


69 


Texas 


45% 


43% 




11% 


62 


INcW TUll\ 


27% 


61% 




12% 


54 


Rest of country 


37% 


54% 


0% 


9% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


44% 


46% 




10% 


285 


Toss-up 


37% 


55% 


0% 


8% 


402 


Safe Democrat 


29% 


58% 




12% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


36% 


57% 


0% 


6% 


278 


Ulllcl bldlcb 


37% 


52% 




11% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcMipiUyMlcML 


34% 


52% 




14% 


124 


/ y.y /o unemployment 


37% 


54% 


0% 


9% 


716 


1 qcc than T0/„ 
Lcbb Llldll / /o 

unemployment 


36% 


54% 




1 0% 


163 


URBAN URBAN CODE 


Rural 


44% 


44% 




12% 


135 


Suburban 


39% 


50% 




11% 


411 


Urban 


28% 


62% 




10% 


177 


GENDER GENDER 


Male 


43% 


49% 


0% 


8% 


481 


Female 


31% 


57% 




11% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


42% 


49% 




9% 


306 


Male / not employed 


44% 


49% 


0% 


7% 


175 


Female / employed 


27% 


64% 




8% 


265 


Female / not employed 


35% 


50% 




15% 


256 


RAGEBG AGE/C 


18-29 


28% 


68% 




4% 


126 


30-44 


31% 


60% 




9% 


291 


45-59 


39% 


50% 




10% 


256 


60 and older 


43% 


44% 


0% 


13% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


30% 


65% 




5% 


219 


35-44 


30% 


60% 




10% 


199 


45-64 


40% 


50% 




10% 


358 


65 or over 


43% 


42% 


0% 


14% 


218 


Unsure / refused 


53% 


35% 




12% 


10 
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WILLWIN 


WILLWIN WHO WILL WIN 


TOTAL 


Romney 


Obama 


Other 


Unsure/ 
refused 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


30% 


62% 




8% 


417 


45-64 


40% 


50% 




10% 


358 


65 or over 


44% 


42% 


0% 


14% 


228 


RR96 AGE /SEX 


Male / under 45 


38% 


55% 




7% 


216 


Male / 45+ 


47% 


44% 


0% 


9% 


266 


Female / under 45 


22% 


70% 




8% 


202 


Female / 45+ 


37% 


49% 




14% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


43% 


46% 


0% 


10% 


752 


Black / African American 


2% 


91% 




7% 


120 


Hispanic /Latino 


26% 


63% 




11% 


90 


Other 


38% 


47% 




15% 


40 


GENRACE RACE BY 
GENDER 


White men 


49% 


43% 


0% 


8% 


361 


White women 


38% 


50% 




12% 


391 


Black men 


4% 


90% 




6% 


51 


Black women 


1% 


92% 




7% 


70 


Hispanic men 


33% 


58% 




8% 


47 


Hispanic women 


18% 


68% 




15% 


43 


WHITE SENIORS 


White seniors 


46% 


42% 


0% 


12% 


288 


Other 


33% 


58% 




9% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


71% 


19% 


0% 


10% 


401 


Independent 


33% 


52% 




15% 


171 


Democrat 


7% 


86% 




8% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


69% 


20% 


0% 


11% 


440 


Ticket splitter 


31% 


54% 




15% 


74 


Democrat 


9% 


83% 




8% 


490 


PARTISAN PARTISAN 


Hard GOP 


73% 


16% 


0% 


11% 


365 


Soft GOP 


55% 


33% 




12% 


78 


Ticket splitter 


29% 


56% 




15% 


72 


Soft DEM 


19% 


74% 




7% 


86 


Hard DEM 


6% 


86% 




8% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


56% 


34% 


0% 


10% 


561 


Moderate 


29% 


54% 




16% 


66 


Liberal 


10% 


82% 




9% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


66% 


26% 




9% 


189 


Somewhat conservative 


50% 


39% 


0% 


11% 


372 


Moderate / liberal 


13% 


77% 




10% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


71% 


19% 


0% 


10% 


401 


Independent 


33% 


52% 




15% 


171 


Conservative DEM 


11% 


84% 




5% 


121 


Mod / lib DEM 


5% 


86% 




9% 


310 
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WILLWIN WHO WILL WIN 


TOTAL 


Romney 


Obama 


Other 


Unsure/ 
refused 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


4% 


87% 




9% 


318 


Mod / conservative DEM 


18% 


76% 




6% 


171 


Independent 


31% 


54% 




15% 


74 


Mod / liberal GOP 


52% 


39% 




9% 


56 


Conservative GOP 


71% 


17% 


0% 


12% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


74% 


19% 




7% 


140 


Yes 


67% 


20% 




13% 


75 


Unsure 


25% 


58% 


1% 


15% 


54 


No 


43% 


43% 




15% 


228 


No / strongly 


20% 


72% 




8% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


14% 


78% 




8% 


43 


High school graduate 


38% 


56% 




6% 


207 


Some college 


38% 


51% 




10% 


250 


College graduate 


37% 


51% 


0% 


11% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


44% 


46% 


0% 


10% 


367 


MAn.AAlloAO rYiori 
INUM OUIIcyc lllcM 


40% 


57% 




3% 


114 


College women 


32% 


56% 




12% 


385 


Non-college women 


29% 


63% 




9% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

VVillLC 1 \\J\ 1 UUIIGVJG 

graduate 


45% 


46% 




9% 


367 


Minority non-nnllpfip 

1 v 1 1 1 1 U 1 1 1 y IIUII UUI 1 Cy C 

graduate 


12% 


81% 




7% 


133 


Others 


37% 


51% 


0% 


11% 


503 


SEXEDWG 
NUN-OULLbbb 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


49% 


45% 




6% 


169 


VA/hifo fomalo aaa-aaIIoao 
Millie lollldlc HUM OUIIcyc 

graduates 


41% 


48% 




11% 


198 


Minority male non-college 
graduates 


18% 


79% 




3% 


63 


Minority female 
non-college graduates 


7% 


83% 




10% 


70 


Other 


37% 


51% 


0% 


11% 


503 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


27% 


64% 




9% 


133 


Non-union household 


38% 


52% 


0% 


10% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


27% 


67% 




6% 


215 


Married 


42% 


48% 




11% 


576 


No longer married 


33% 


55% 


0% 


11% 


212 


MOMDAD PARENTS 


Dad 


42% 


50% 




8% 


160 


Mom 


29% 


61% 




10% 


170 
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TOTAL 


Romney 


Obama 


Other 


Unsure/ 
refused 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


38% 


51% 




12% 


245 


Married / no children 


45% 


45% 




10% 


331 


Divorced / children 


33% 


65% 




2% 


23 


Divorced / no children 


33% 


54% 


1% 


13% 


88 


Single / children 


25% 


75% 






45 


Single / no children 


27% 


65% 




8% 


169 


Other / mixed 


34% 


54% 




12% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


19% 


74% 




7% 


109 


Married women 


37% 


51% 




12% 


276 


No longer married 
women 


28% 


58% 




14% 


136 


Single men 


35% 


60% 




5% 


106 


Married men 


46% 


44% 




9% 


300 


No longer married men 


42% 


51% 


1% 


6% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


48% 


45% 




7% 


72 


White single women 


27% 


62% 




11% 


61 


White married men 


50% 


42% 




8% 


236 


Willie IlldlllcU WUIIIcll 


43% 


45% 




12% 


230 


VviiiLc iiu luiiyei Midiiicu 

men 


49% 


45% 


1% 


5% 


54 


White no longer married 
women 


34% 


54% 




12% 


100 


utner 


17% 


74% 




10% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


18% 


82% 






28 


Married mothers 


32% 


54% 




14% 


117 


No longer married 
mothers 


29% 


66% 




5% 


25 


Non-mothers 


38% 


52% 


0% 


10% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


41% 


47% 




12% 


116 


Non-white mothers 


4% 


91% 




5% 


53 


Non-mothers 


38% 


52% 


0% 


10% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


37% 


56% 




7% 


54 


Middlp class 


38% 


52% 


0% 


10% 


749 


Low income 


31% 


58% 




11% 


192 


Working class 


61% 


2% 




37% 


6 


Unemployed 


55% 


45% 






3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


37% 


56% 




7% 


54 


Middle class family 


42% 


49% 




9% 


525 


Middle class / not married 
or parent 


28% 


61% 


0% 


11% 


224 


Lower class 


32% 


56% 




12% 


200 
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Romney 


Obama 


Other 


Unsure/ 
refused 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


36% 


56% 


0% 


8% 


195 


Protestant 


45% 


49% 




6% 


154 


baptist 


39% 


49% 




12% 


173 


Fundamentalist / 
Pentecostal 


44% 


44% 




12% 


167 


Other 


47% 


37% 




16% 


81 


No affiliation 


22% 


70% 




9% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


45% 


43% 




11% 


362 


At least once a month 


38% 


52% 


0% 


9% 


203 


Infrequently 


38% 


55% 




7% 


158 


Never 


24% 


66% 




9% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


42% 


49% 




9% 


92 


Active Protestant 


49% 


43% 




8% 


64 


Motive DdpilbL 


44% 


44% 




12% 


96 


Motive rUI lUdlllellldllbt / 

Pentecostal 


48% 


39% 




14% 


87 


Active Other 


45% 


33% 




22% 


22 


Non-active 


32% 


59% 


0% 


9% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti orto\r\ 1 
Ivldle UUIN dydlil / 

evangelicals 


55% 


39% 




6% 


154 


Ivldle I1UL GVdliycllOdl 


37% 


53% 


0% 


9% 


327 


Female born again / 
evangelicals 


40% 


47% 




13% 


205 


Female not evangelical 


25% 


64% 




11% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


58% 


31% 




11% 


259 


Non-white Evangelical 


17% 


77% 




6% 


100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


67% 


21% 




13% 


203 


Non-white conservative 

Kj\ ll lolldl lb 


32% 


63% 




6% 


55 


White non-conservative 
Christians 


26% 


67% 




7% 


JO 


Non-white 

non-conservative 

Christians 




95% 




5% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


52% 


38% 


0% 


10% 


394 


Non-gun owner HH 


27% 


63% 




10% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


4% 


90% 




6% 


399 


Unsure 


22% 


64% 




14% 


71 


Wrong track 


63% 


25% 


0% 


12% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


70% 


21% 


0% 


9% 


445 


Undecided 


28% 


42% 




29% 


98 


Democrat 


7% 


87% 




7% 


459 
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Romney 


Obama 


Other 


Unsure/ 
refused 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


16% 


78% 




5% 


69 


Health care costs 


16% 


68% 




15% 


74 


Gov't spending & budget 
deficit 


52% 


33% 




14% 


158 


Economy 


45% 


48% 




8% 


280 


Medicare & SS 


19% 


70% 




12% 


88 


Jobs 


37% 


53% 




11% 


151 


Other 


35% 


57% 


0% 


7% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


41% 


49% 




10% 


715 


Natl security issues 


30% 


62% 




8% 


73 


Education 


16% 


78% 




5% 


69 


Medicare / SS 


19% 


70% 




12% 


88 


Other 


40% 


47% 


1% 


12% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


7% 


85% 




8% 


532 


Unfavorable 


73% 


16% 


0% 


11% 


453 


No opinion 


11% 


55% 




35% 


18 


Never heard of 








100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


67% 


22% 


0% 


10% 


506 


Unfavorable 


5% 


87% 




8% 


439 


No opinion 


14% 


68% 




17% 


54 


Never heard of 




81% 




19% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


5% 


87% 




7% 


500 


Unsure 


13% 


44% 




43% 


19 


Disapprove 


70% 


19% 


0% 


11% 


484 


RB0JA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


6% 


86% 




8% 


477 


Unsure 


7% 


70% 




24% 


12 


Disapprove 


66% 


22% 


0% 


11% 


514 


RBOJA3 APPROVE 
OBAMA / FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


4% 


88% 




7% 


399 


Unsure 


15% 


66% 




19% 


39 


Disapprove 


61% 


28% 


0% 


11% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


8% 


84% 




8% 


505 


Unsure 


19% 


52% 




29% 


48 


Disapprove 


71% 


19% 


0% 


10% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


11% 


81% 


0% 


8% 


567 


Unsure 


48% 


24% 




28% 


22 


Disapprove 


72% 


17% 




12% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


69% 


20% 


0% 


11% 


503 


Obama 


4% 


89% 




7% 


472 


Both 




64% 




36% 


2 


Neither 


18% 


53% 




30% 


9 


Unsure 


16% 


48% 




36% 


17 
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WILLWIN 


WILLWIN WHO WILL WIN 


TOTAL 


Romney 


Obama 


Other 


Unsure/ 
refused 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


74% 


16% 




10% 


431 


Obama 


7% 


86% 




7% 


518 


Both 


50% 




12% 


39% 


6 


Neither 


8% 


55% 




37% 


13 


Unsure 


24% 


39% 




37% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


70% 


20% 


0% 


10% 


491 


Obama 


4% 


89% 




7% 


469 


□ nth 

tsotn 




64% 




36% 


2 


Ne ther 


8% 


66% 




26% 


13 


Unsure 


21% 


38% 




42% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


41% 


49% 


0% 


9% 


702 


Yes / watched news 
coverage 


30% 


62% 




8% 


158 


No 


21% 


64% 




15% 


142 


Unsure / refused 








100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


71% 


20% 


0% 


10% 


484 


Undecided 


11% 


46% 




43% 


30 


Obama 


5% 


87% 




8% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


40% 


50% 


0% 


10% 


797 


Very likely 


29% 


61% 




10% 


167 


Somewhat likely 


10% 


79% 




10% 


29 


Already voted 


6% 


79% 




15% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


41% 


50% 


0% 


9% 


405 


Most likely 50% 


43% 


49% 


0% 


8% 


502 


Most likely 60% 


41% 


50% 


0% 


8% 


605 


Most likely 70% 


41% 


51% 


0% 


9% 


702 


100% of sample 


37% 


53% 


0% 


10% 


1003 


TOTAL 


37% 


53% 


0% 


10% 


1003 
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RUNION 


RUNION MEMBER OF 
LABOR UNION/C 


TOTAL 


Union 
household 


Non-union 
household 


TOTAL 


13% 


87% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


20% 


80% 


200 


Midwest 


17% 


83% 


174 


South 


5% 


95% 


245 


ooutn uentrai 


8% 


92% 


82 


Central Plains 


9% 


91% 


77 


Mountain States 


8% 


92% 


70 


West 


21% 


79% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


16% 


84% 


114 


Florida 


4% 


96% 


69 


Texas 


6% 


94% 


62 


New York 


24% 


76% 


54 


ncbl Ul OUUIIUy 


14% 


86% 


705 


RG201 2 STATES BY 
2012 STATUS 


Odlc ncpUUIILdll 


8% 


92% 


285 


Taoo.i in 
1 Ubo-Up 


12% 


88% 


402 


Qofo riom Afr^t 
Odlc UclllULIdl 


20% 


80% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


PHI ITIPO RattlnnrnnnH 
ruLi i ivu Ddiiicyiuui iu 

States 


9% 


91% 


278 


Other states 


15% 


85% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


16% 


84% 


124 


7-9.9% unemployment 


14% 


86% 


716 


Less than 7% 
unemployment 


8% 


92% 


163 


URBAN URBAN CODE 


Rural 


13% 


87% 


135 


Suburban 


16% 


84% 


411 


Urban 


13% 


87% 


177 


rcMnco rcMnco 
utl\Utn utNUtn 


Male 


13% 


87% 


481 


Female 


13% 


87% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


15% 


85% 


306 


Male / not employed 


11% 


89% 


175 


Female / employed 


20% 


80% 


265 


Female / not emnloved 


7% 


93% 


256 


RAGEBG AGE/C 


18-29 


5% 


95% 


126 


30-44 


16% 


84% 


291 


45-59 


16% 


84% 


256 


60 and older 


12% 


88% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


9% 


91% 


219 


35-44 


17% 


83% 


199 


45-64 


17% 


83% 


358 


65 or over 


9% 


91% 


218 


Unsure / refused 


12% 


88% 


10 
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RUNION 


RUNION MEMBER OF 
LABOR UNION/C 


TOTAL 


Union 
household 


Non-union 
household 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


13% 


87% 


417 


45-64 


17% 


83% 


358 


65 or over 


9% 


91% 


228 


RR96 AGE /SEX 


Male / under 45 


12% 


88% 


216 


■l Jl 1 / i r . 

Male / 45+ 


14% 


86% 


266 


Female / under 45 


14% 


86% 


202 


Female / 45+ 


13% 


87% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


12% 


88% 


752 


Black / African American 


25% 


75% 


120 


Hispanic / Latino 


8% 


92% 


90 


Other 


16% 


84% 


40 


GENRACE RACE BY 
GENDER 


White men 


13% 


87% 


361 


White women 


11% 


89% 


391 


Black men 


23% 


77% 


51 


Black women 


26% 


74% 


70 


Hispanic men 


3% 


97% 


47 


Hispanic women 


14% 


86% 


43 


WHITE SENIORS 


White seniors 


11% 


89% 


288 


Other 


14% 


86% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


7% 


93% 


401 


Independent 


11% 


89% 


171 


Democrat 


20% 


80% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


7% 


93% 


440 


Ticket splitter 


16% 


84% 


74 


Democrat 


18% 


82% 


490 


PARTISAN PARTISAN 


Hard GOP 


7% 


93% 


365 


aott GOP 


6% 


94% 


78 


Ticket splitter 


20% 


80% 


72 


O „f.L Pi I - ft Jl 

Soft DEM 


7% 


93% 


86 


Hard UbM 


20% 


80% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


9% 


91% 


561 


IVIUUcldlc 


14% 


86% 


66 


Liberal 


19% 


81% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


5% 


95% 


189 


Somewhat conservative 


11% 


89% 


372 


Moderate / liberal 


18% 


82% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


7% 


93% 


401 


Independent 


11% 


89% 


171 


Conservative DEM 


16% 


84% 


121 


Mod / lib DEM 


21% 


79% 


310 
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RUNION 


RUNION MEMBER OF 
LABOR UNION/C 


TOTAL 


Union 
household 


Non-union 
household 


PARIDE0L PARTY/ 
IDEOLOGY 


Liberal DEM 


20% 


80% 


318 


Mod / conservative DEM 


14% 


86% 


171 


Independent 


16% 


84% 


74 


Mod / liberal GOP 


8% 


92% 


56 


Conservative GOP 


7% 


93% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


11% 


89% 


140 


Yes 


10% 


90% 


75 


Unsure 


5% 


95% 


54 


No 


13% 


87% 


228 


No / strongly 


15% 


85% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


2% 


98% 


43 


High school graduate 


13% 


87% 


207 


Some college 


13% 


87% 


250 


College graduate 


14% 


86% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


13% 


87% 


367 


Non-college men 


15% 


85% 


114 


OUIIcyc WUIIIcM 


15% 


85% 


385 


Non-college women 


8% 


92% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


11% 


89% 


367 


Minority non-college 
graduate 


17% 


83% 


133 


nthorc 


14% 


86% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


VVIIILc [Male HUM L-UllcLJC 

graduates 


14% 


86% 


169 


White female non-college 
graduates 


8% 


92% 


198 


Minority male non-college 
graduates 


13% 


87% 


63 


Minority female 
non-college graduates 


19% 


81% 


70 


Other 


14% 


86% 


503 


Wll 1 WIN WHO Wll 1 
VVILLVVIIN VVnU WILL 

WIN 


nuiiii icy 


10% 


90% 


368 


Obama 


16% 


84% 


535 


Other 




100% 


1 


Unsure / refused 


12% 


88% 


99 


RMARITAL MARITAL 
STATUS/C 


Single 


13% 


87% 


215 


Married 


13% 


87% 


576 


No longer married 


13% 


87% 


212 


MOMDAD PARENTS 


Dad 


12% 


88% 


160 


Mom 


15% 


85% 


170 



(cont.) 
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RUNION 


RUNION MEMBER OF 
LABOR UNION/C 


TOTAL 


Union 
household 


Non-union 
household 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


14% 


86% 


245 


Married / no children 


13% 


87% 


331 


Divorced / children 


18% 


82% 


23 


Divorced / no children 


11% 


89% 


88 


Single /children 


8% 


92% 


45 


Single /no children 


14% 


86% 


169 


Other / mixed 


14% 


86% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


15% 


85% 


109 


Married women 


12% 


88% 


276 


No longer married 
women 


14% 


86% 


136 


Single men 


11% 


89% 


106 


Married men 


15% 


85% 


300 


No longer married men 


12% 


88% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


12% 


88% 


72 


White single women 


15% 


85% 


61 


White married men 


13% 


87% 


236 


White married women 


11% 


89% 


230 


White no longer married 
men 


13% 


87% 


54 


White no longer married 
women 


8% 


92% 


100 


Other 


18% 


82% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


13% 


87% 


28 


Married mothers 


13% 


87% 


117 


No longer married 
mothers 


28% 


72% 


25 


Non-mothers 


13% 


87% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


10% 


90% 


116 


Non-white mothers 


25% 


75% 


53 


Non-mothers 


13% 


87% 


833 


ECONCLA2 
LGUNOMIO CLASS 


Upper class 


3% 


97% 


54 


Middle class 


15% 


85% 


749 


Low income 


10% 


90% 


192 


Working class 




100% 


6 


Unemployed 


8% 


92% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


3% 


97% 


54 


Middle class family 


15% 


85% 


525 


Middle class / not married 
or parent 


15% 


85% 


224 


Lower class 


10% 


90% 


200 
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RUNION 


RUNION MEMBER OF 
LABOR UNION/C 


TOTAL 


Union 
household 


Non-union 
household 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


16% 


84% 


195 


Protestant 


11% 


89% 


154 


Baptist 


10% 


90% 


173 


Fundamentalist/ 
Pentecostal 


14% 


86% 


167 


Other 


10% 


90% 


81 


No affiliation 


16% 


84% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


11% 


89% 


362 


At least once a month 


19% 


81% 


203 


Infrequently 


11% 


89% 


158 


Never 


12% 


88% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


8% 


92% 


92 


Active Protestant 


9% 


91% 


64 


Active Baptist 


10% 


90% 


96 


Active Fundamentalist / 
Pentecostal 


12% 


88% 


87 


Active Other 


20% 


80% 


22 


Non-active 


15% 


85% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


12% 


88% 


154 


Male not evangelical 


14% 


86% 


327 


Pomelo hArn Qnain / 
rcllldlc UUIII dydlll / 

evangelicals 


13% 


87% 


205 


Female not evangelical 


14% 


86% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


8% 


92% 


259 


Non-white Evangelical 


25% 


75% 


100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 

\-/\ II loLld.1 lo 


8% 


92% 


203 


Non-white conservative 
Christians 


16% 


84% 


55 


White non-conservative 
Christians 


6% 


94% 


JO 


Mnn-whitp 

1 \\Jl 1 WIN Lo 

non-conservative 
Christians 


35% 


65% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


13% 


87% 


394 


Non-gun owner HH 


14% 


86% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


18% 


82% 


399 


Unsure 


16% 


84% 


71 


Wrong track 


10% 


90% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


7% 


93% 


445 


Undecided 


11% 


89% 


98 


Democrat 


20% 


80% 


459 
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RUNION 


RUNION MEMBER OF 
LABOR UNION/C 


TOTAL 


Union 
household 


Non-union 
household 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


14% 


86% 


69 


Health care costs 


6% 


94% 


74 


Gov't spending & budget 
deficit 


16% 


84% 


158 


Economy 


13% 


87% 


280 


Medicare & SS 


7% 


93% 


88 


Jobs 


17% 


83% 


151 


Other 


13% 


87% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


14% 


86% 


715 


Natl security issues 


12% 


88% 


73 


Education 


14% 


86% 


69 


Medicare / SS 


7% 


93% 


88 


Other 


12% 


88% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


18% 


82% 


532 


Unfavorable 


8% 


92% 


453 


No opinion 


11% 


89% 


18 


Never heard of 




100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


8% 


92% 


506 


Unfavorable 


21% 


79% 


439 


No opinion 


6% 


94% 


54 


Never heard of 




100% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


18% 


82% 


500 


Unsure 


28% 


72% 


19 


Disapprove 


8% 


92% 


484 


HbUJAl APPHOVh 
OBAMA /ECONOMY/C 


Approve 


18% 


82% 


477 


Unsure 


9% 


91% 


12 


Disapprove 


9% 


91% 


514 


RRfl lA^ APPRfWF 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Ann cava 


20% 


80% 


399 


Unsure 


14% 


86% 


39 


Disapprove 


9% 


91% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


19% 


81% 


505 


Unsure 


9% 


91% 


48 


Disapprove 


8% 


92% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


17% 


83% 


567 


Unsure 


5% 


95% 


22 


Disapprove 


9% 


91% 


414 
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RUNION 


RUNION MEMBER OF 
LABOR UNION/C 


TOTAL 


Union 
household 


Non-union 
household 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


8% 


92% 


503 


Obama 


19% 


81% 


472 


Both 




100% 


2 


Neither 


31% 


69% 


9 


Unsure 


4% 


96% 


17 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


8% 


92% 


431 


Obama 


17% 


83% 


518 


Both 




100% 


6 


Neither 


29% 


71% 


13 


Unsure 


15% 


85% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


8% 


92% 


491 


Obama 


18% 


82% 


469 


Both 




100% 


2 


Neither 


29% 


71% 


13 


Unsure 


14% 


86% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


14% 


86% 


702 


Yes / watched news 
coverage 


13% 


87% 


158 


No 


11% 


89% 


142 


Unsure / refused 




100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


7% 


93% 


484 


i i i : i i 

Undecided 


10% 


90% 


30 


Obama 


19% 


81% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


14% 


86% 


797 


Very likely 


12% 


88% 


167 


Somewhat likely 


5% 


95% 


29 


Already voted 


6% 


94% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


15% 


85% 


405 


Most likely 50% 


14% 


86% 


502 


Most likely 60% 


14% 


86% 


605 


Most likely 70% 


14% 


86% 


702 


100% of sample 


13% 


87% 


1003 


TOTAL 


13% 


87% 


1003 
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RMARITAL 


RMARITAL MARITAL STATUS/C 


TOTAL 


Single 


Married 


No longer 
married 


TOTAL 


21% 


57% 


21% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


20% 


57% 


24% 


200 


Midwest 


24% 


60% 


16% 


174 


South 


22% 


57% 


21% 


245 


South Central 


14% 


63% 


23% 


82 


Central Plains 


33% 


48% 


19% 


77 


Mountain States 


16% 


59% 


25% 


70 


West 


21% 


57% 


22% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUl Mid 


19% 


59% 


22% 


114 


rlUllUd 


23% 


58% 


20% 


69 


Texas 


16% 


66% 


18% 


62 


INcW TUlK 


21% 


47% 


32% 


54 


Rest of country 


22% 


57% 


21% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


16% 


63% 


21% 


285 


Toss-up 


26% 


54% 


20% 


402 


Safe Democrat 


20% 


57% 


23% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


27% 


55% 


18% 


278 


Ulllcl bLdlcb 


19% 


59% 


22% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ IcMipiUylllclll 


20% 


59% 


20% 


124 


/ y.y /o uiiciiipiuyiiicMi 


21% 


58% 


21% 


716 


1 floo than "70/ 
Lcbb Lllall / /o 

unemployment 


24% 


54% 


22% 


163 


URBAN URBAN CODE 


Rural 


11% 


61% 


28% 


135 


Suburban 


14% 


62% 


24% 


411 


Urban 


30% 


52% 


18% 


177 


GENDER GENDER 


Male 


22% 


62% 


16% 


481 


Female 


21% 


53% 


26% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


24% 


65% 


12% 


306 


Male / not employed 


19% 


58% 


23% 


175 


Female / employed 


29% 


51% 


21% 


265 


Female / not employed 


13% 


55% 


32% 


256 


RAGEBG AGE/C 


18-29 


79% 


17% 


4% 


126 


30-44 


23% 


65% 


13% 


291 


45-59 


12% 


67% 


22% 


256 


60 and older 


6% 


59% 


35% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


55% 


39% 


5% 


219 


35-44 


22% 


63% 


15% 


199 


45-64 


10% 


67% 


23% 


358 


65 or over 


6% 


56% 


39% 


218 


Unsure / refused 


10% 


51% 


39% 


10 
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RMARITAL 


RMARITAL MARITAL STATUS/C 


TOTAL 


Single 


Married 


No longer 
married 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


40% 


50% 


10% 


417 


45-64 


10% 


67% 


23% 


358 


65 or over 


6% 


56% 


39% 


228 


RR96 AGE /SEX 


Male / under 45 


38% 


54% 


8% 


216 


Male / 45+ 


9% 


69% 


22% 


266 


Female/ under 45 


42% 


46% 


12% 


202 


Female / 45+ 


8% 


57% 


35% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


18% 


62% 


20% 


752 


Black / African American 


39% 


39% 


23% 


120 


Hispanic /Latino 


33% 


44% 


24% 


90 


Other 


16% 


60% 


24% 


40 


GENRACE RACE BY 
GENDER 


White men 


20% 


65% 


15% 


361 


White women 


15% 


59% 


26% 


391 


Black men 


33% 


55% 


12% 


51 


Black women 


43% 


27% 


30% 


70 


Hispanic men 


30% 


41% 


29% 


47 


Hispanic women 


36% 


46% 


18% 


43 


WHITE SENIORS 


White seniors 


6% 


60% 


34% 


288 


Other 


28% 


56% 


16% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


13% 


67% 


20% 


401 


Independent 


29% 


50% 


21% 


171 


Democrat 


26% 


51% 


22% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


16% 


66% 


19% 


440 


Ticket splitter 


22% 


51% 


27% 


74 


Democrat 


27% 


51% 


22% 


490 


PARTISAN PARTISAN 


Hard GOP 


13% 


68% 


19% 


365 


Soft GOP 


25% 


59% 


16% 


78 


Ticket splitter 


15% 


50% 


35% 


72 


Soft DEM 


34% 


48% 


19% 


86 


Hard DEM 


27% 


51% 


22% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


17% 


62% 


21% 


561 


Moderate 


31% 


48% 


21% 


66 


Liberal 


27% 


52% 


21% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


11% 


65% 


24% 


189 


Somewhat conservative 


19% 


61% 


19% 


372 


Moderate / liberal 


27% 


51% 


21% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


13% 


67% 


20% 


401 


Independent 


29% 


50% 


21% 


171 


Conservative DEM 


25% 


49% 


25% 


121 


Mod / lib DEM 


27% 


52% 


21% 


310 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
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RMARITAL 


RMARITAL MARITAL STATUS/C 


TOTAL 


Single 


Married 


No longer 
married 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


26% 


52% 


22% 


318 


Mod / conservative DEM 


28% 


48% 


23% 


171 


Independent 


22% 


51% 


27% 


74 


Mod / liberal GOP 


38% 


48% 


15% 


56 


Conservative GOP 


12% 


68% 


19% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


12% 


62% 


26% 


140 


Yes 


20% 


65% 


15% 


75 


Unsure 


30% 


56% 


14% 


54 


No 


19% 


58% 


23% 


228 


No / strongly 


24% 


55% 


21% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


28% 


38% 


34% 


43 


High school graduate 


20% 


56% 


24% 


207 


Some college 


26% 


53% 


21% 


250 


College graduate 


19% 


62% 


19% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


22% 


64% 


14% 


367 


Mai"i.aaIIoao coon 
!NUM UUIIcyc illcll 


23% 


56% 


21% 


114 


College women 


22% 


54% 


24% 


385 


Non-college women 


19% 


50% 


31% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IC IIUII OUIICUU 

graduate 


18% 


58% 


23% 


367 


Minority nnn-nnllpfip 

i v 1 1 1 1 u ii iy iiuii uui i cy c 

graduate 


38% 


39% 


24% 


133 


Others 


19% 


62% 


19% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


25% 


57% 


17% 


169 


\A/hi+o famala aaa-aaIIoao 
Millie Icflldlc MUM UUMcyc 

graduates 


12% 


59% 


29% 


198 


Minority male non-college 
graduates 


35% 


44% 


22% 


63 


Minority female 
non-college graduates 


40% 


34% 


25% 


70 


Other 


19% 


62% 


19% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


16% 


65% 


19% 


368 


Obama 


27% 


51% 


22% 


535 


Other 






100% 


1 


Unsure / refused 


13% 


62% 


24% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


21% 


58% 


21% 


133 


Non-union household 


22% 


57% 


21% 


870 


MOMDAD PARENTS 


Dad 


11% 


80% 


9% 


160 


Mom 


17% 


69% 


15% 


170 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
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RMARITAL 


RMARITAL MARITAL STATUS/C 


TOTAL 


Single 


Married 


No longer 
married 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 




100% 




245 


Married / no children 




100% 




331 


Divorced / children 






100% 


23 


Divorced / no children 






100% 


88 


Single / children 


100% 






45 


Single / no children 


100% 






169 


Other / mixed 






100% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


100% 






109 


Married women 




100% 




276 


No longer married 
women 






1 00% 


136 


Single men 


100% 






106 


Married men 




100% 




300 


No longer married men 






100% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


100% 






72 


White single women 


100% 






61 


White married men 




100% 




236 


Willie IlldlllcU WUIIIcll 




100% 




230 


Millie lIU lUliycl IlldlllcU 

men 






1 00% 


54 


White no longer married 
women 






100% 


100 


Other 


33% 


44% 


23% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


100% 






28 


Married mothers 




100% 




117 


No longer married 
mothers 






1 00% 


25 


Non-mothers 


22% 


55% 


22% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


9% 


81% 


10% 


116 


Non-white mothers 


34% 


42% 


24% 


53 


Non-mothers 


22% 


55% 


22% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


8% 


65% 


27% 


54 


Midrilp Hass 


18% 


64% 


17% 


749 


Low income 


37% 


29% 


34% 


192 


Working class 


9% 


89% 


2% 


6 


Unemployed 


8% 


39% 


53% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


8% 


65% 


27% 


54 


Middle class family 


4% 


91% 


4% 


525 


Middle class / not married 
or parent 


52% 




48% 


224 


Lower class 


36% 


31% 


33% 


200 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
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RMARITAL 


RMARITAL MARITAL STATUS/C 


TOTAL 


Single 


Married 


No longer 
married 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


16% 


63% 


21% 


195 


Protestant 


16% 


59% 


25% 


154 


baptist 


20% 


53% 


27% 


173 


Fundamentalist / 
Pentecostal 


22% 


57% 


21 % 


167 


Other 


16% 


58% 


27% 


81 


No affiliation 


32% 


56% 


12% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


15% 


59% 


26% 


362 


At least once a month 


21% 


60% 


19% 


203 


Infrequently 


22% 


56% 


23% 


158 


Never 


31% 


37% 


32% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


16% 


57% 


27% 


92 


Active Protestant 


12% 


60% 


28% 


64 


Motive DdpilbL 


12% 


62% 


25% 


96 


Motive rUI lUdlllcMldllbt / 

Pentecostal 


21% 


57% 


22% 


87 


Active Other 


5% 


63% 


32% 


22 


Non-active 


25% 


56% 


18% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ I 
Ivldlc UUIII dydlll / 

evangelicals 


22% 


57% 


20% 


154 


Mala nAt AMaArialiAal 
Ivldlc IIUl cvdliycllOdl 


22% 


65% 


14% 


327 


Female bom again / 
evangelicals 


17% 


56% 


27% 


205 


Female not evangelical 


24% 


51% 


25% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


15% 


62% 


23% 


259 


Non-white Evangelical 


29% 


42% 


28% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


12% 


65% 


22% 


203 


Non-white conservative 

\j] ll lolldl lb 


25% 


46% 


29% 


55 


White non-conservative 
Christians 


26% 


49% 


25% 


JD 


Non-white 

non-conservative 

Christians 


35% 


37% 


27% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


13% 


69% 


18% 


394 


Non-gun owner HH 


27% 


50% 


23% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


26% 


53% 


21% 


399 


Unsure 


37% 


36% 


27% 


71 


Wrong track 


16% 


64% 


20% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


15% 


66% 


19% 


445 


Undecided 


25% 


60% 


16% 


98 


Democrat 


27% 


49% 


24% 


459 



(cont.) 
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RMARITAL 


RMARITAL MARITAL STATUS/C 


TOTAL 


Single 


Married 


No longer 
married 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


31% 


57% 


12% 


69 


Health care costs 


29% 


49% 


22% 


74 


Gov't spending & budget 
deficit 


11% 


66% 


22% 


158 


Economy 


18% 


68% 


15% 


280 


Medicare & SS 


18% 


41% 


41% 


88 


Jobs 


27% 


49% 


23% 


151 


Other 


26% 


52% 


22% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


20% 


61% 


19% 


715 


Natl security issues 


25% 


48% 


26% 


73 


Education 


31% 


57% 


12% 


69 


Medicare / SS 


18% 


41% 


41% 


88 


Other 


24% 


53% 


22% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


27% 


51% 


21% 


532 


Unfavorable 


15% 


64% 


20% 


453 


No opinion 


6% 


62% 


32% 


18 


Never heard of 




100% 




1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


16% 


65% 


19% 


506 


Unfavorable 


27% 


51% 


22% 


439 


No opinion 


28% 


43% 


29% 


54 


Never heard of 


29% 


32% 


39% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


27% 


50% 


23% 


500 


Unsure 


37% 


39% 


23% 


19 


Disapprove 


15% 


65% 


20% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


27% 


49% 


24% 


477 


Unsure 


31% 


52% 


17% 


12 


Disapprove 


16% 


65% 


18% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


26% 


49% 


25% 


399 


Unsure 


32% 


49% 


19% 


39 


Disapprove 


18% 


64% 


19% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


26% 


51% 


24% 


505 


Unsure 


35% 


42% 


23% 


48 


Disapprove 


15% 


67% 


18% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


27% 


49% 


23% 


567 


Unsure 


11% 


65% 


24% 


22 


Disapprove 


14% 


68% 


18% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


17% 


65% 


18% 


503 


Obama 


26% 


50% 


24% 


472 


Both 




34% 


66% 


2 


Neither 


11% 


67% 


22% 


9 


Unsure 


50% 


32% 


18% 


17 
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RMARITAL 


RMARITAL MARITAL STATUS/C 


TOTAL 


Single 


Married 


No longer 
married 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


15% 


67% 


19% 


431 


Obama 


27% 


50% 


23% 


518 


Both 




50% 


50% 


6 


Neither 




81% 


19% 


13 


Unsure 


34% 


53% 


13% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


15% 


66% 


19% 


491 


Obama 


29% 


47% 


24% 


469 


□ nth 

botn 




64% 


36% 


2 


Ne ther 


7% 


78% 


15% 


13 


Unsure 


17% 


67% 


16% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


18% 


60% 


21% 


702 


Yes / watched news 
coverage 


28% 


57% 


1 6% 


158 


No 


31% 


43% 


26% 


142 


Unsure / refused 




100% 







RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


16% 


65% 


19% 


484 


Undecided 


21% 


63% 


16% 


30 


Obama 


27% 


50% 


24% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


19% 


60% 


20% 


797 


Very likely 


24% 


51% 


25% 


167 


Somewhat likely 


48% 


29% 


22% 


29 


Already voted 


53% 


22% 


26% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


14% 


63% 


22% 


405 


Most likely 50% 


14% 


64% 


21% 


502 


Most likely 60% 


14% 


64% 


22% 


605 


Most likely 70% 


17% 


62% 


21% 


702 


100% of sample 


21% 


57% 


21% 


1003 


TOTAL 


21% 


57% 


21% 


1003 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
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RCHILD 


RCHILD HAVE CHILDREN 
LIVING AT HOME/C 


TOTAL 


Yes 


No 


TOTAL 


33% 


67% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


30% 


70% 


200 


Midwest 


36% 


64% 


174 


South 


33% 


67% 


245 


South Central 


33% 


67% 


82 


Central Plains 


38% 


62% 


77 


Mountain States 


34% 


66% 


70 


West 


29% 


71% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dMIUl llld 


32% 


68% 


114 


nuiiud 


35% 


65% 


69 


Texas 


39% 


61% 


62 


I\cW TUll\ 


27% 


73% 


54 


Rest of country 


33% 


67% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


34% 


66% 


285 


Toss-up 


34% 


66% 


402 


Safe Democrat 


30% 


70% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


35% 


65% 


278 


Ulllcl bLdlcb 


32% 


68% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcMipiUyMlclll 


33% 


67% 


124 


/ y.y /o unemployment 


32% 


68% 


716 


1 qcc than T0/„ 
Lcbb Llldll / /o 

unemployment 


38% 


62% 


163 


URBAN URBAN CODE 


Rural 


27% 


73% 


135 


Suburban 


32% 


68% 


411 


Urban 


28% 


72% 


177 


GENDER GENDER 


Male 


33% 


67% 


481 


Female 


33% 


67% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


43% 


57% 


306 


Male / not employed 


16% 


84% 


175 


Female / employed 


42% 


58% 


265 


Female / not employed 


23% 


77% 


256 


RAGEBG AGE/C 


18-29 


27% 


73% 


126 


30-44 


66% 


34% 


291 


45-59 


34% 


66% 


256 


60 and older 


5% 


95% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


48% 


52% 


219 


35-44 


61% 


39% 


199 


45-64 


27% 


73% 


358 


65 or over 


2% 


98% 


218 


Unsure / refused 


16% 


84% 


10 
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RCHILD 


RCHILD HAVE CHILDREN 
LIVING AT HOME/C 


TOTAL 


Yes 


No 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


54% 


46% 


417 


45-64 


27% 


73% 


358 


65 or over 


3% 


97% 


228 


RR96 AGE /SEX 


Male / under 45 


50% 


50% 


216 


Male / 45+ 


19% 


81% 


266 


Female / under 45 


59% 


41% 


202 


Female / 45+ 


16% 


84% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


30% 


70% 


752 


Black / African American 


42% 


58% 


120 


Hispanic /Latino 


41% 


59% 


90 


Other 


37% 


63% 


40 


GENRACE RACE BY 
GENDER 


White men 


31% 


69% 


361 


White women 


30% 


70% 


391 


Black men 


36% 


64% 


51 


Black women 


46% 


54% 


70 


Hispanic men 


41% 


59% 


47 


Hispanic women 


40% 


60% 


43 


WHITE SENIORS 


White seniors 


4% 


96% 


288 


Other 


45% 


55% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


33% 


67% 


401 


Independent 


31% 


69% 


171 


Democrat 


33% 


67% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


34% 


66% 


440 


Ticket splitter 


26% 


74% 


74 


Democrat 


33% 


67% 


490 


PARTISAN PARTISAN 


Hard GOP 


35% 


65% 


365 


Soft GOP 


25% 


75% 


78 


Ticket splitter 


26% 


74% 


72 


Soft DEM 


35% 


65% 


86 


Hard DEM 


33% 


67% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


34% 


66% 


561 


Moderate 


21% 


79% 


66 


Liberal 


33% 


67% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


31% 


69% 


189 


Somewhat conservative 


36% 


64% 


372 


Moderate / liberal 


31% 


69% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


33% 


67% 


401 


Independent 


31% 


69% 


171 


Conservative DEM 


39% 


61% 


121 


Mod / lib DEM 


31% 


69% 


310 
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RCHILD 


RCHILD HAVE CHILDREN 
LIVING AT HOME/C 


TOTAL 


Yes 


No 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


32% 


68% 


318 


Mod / conservative DEM 


34% 


66% 


171 


Independent 


26% 


74% 


74 


Mod / liberal GOP 


30% 


70% 


56 


Conservative GOP 


35% 


65% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


20% 


80% 


140 


Yes 


35% 


65% 


75 


Unsure 


42% 


58% 


54 


No 


32% 


68% 


228 


No / strongly 


36% 


64% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


24% 


76% 


43 


High school graduate 


25% 


75% 


207 


Some college 


31% 


69% 


250 


College graduate 


38% 


62% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


34% 


66% 


367 


MAn.AAllono mfln 
INIUM OUIIcyc lllcll 


31% 


69% 


114 


College women 


37% 


63% 


385 


Non-college women 


19% 


81% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp non-pnllpnp 

VVMILC I \\J\ I UL/IIGVJG 

graduate 


23% 


77% 


367 


Minority non-nollpfip 

I v 1 1 1 I U I I ly IIUII UUM C 

graduate 


40% 


60% 


133 


Others 


38% 


62% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


24% 


76% 


169 


VA/hifo fomalo aaa-aaIIoao 
Millie Icflldlc MUM OUIIfcfyc 

graduates 


23% 


77% 


198 


Minority male non-college 
graduates 


37% 


63% 


63 


Minority female 
non-college graduates 


42% 


58% 


70 


Other 


38% 


62% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


32% 


68% 


368 


Obama 


34% 


66% 


535 


Other 




100% 


1 


Unsure / refused 


31% 


69% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


33% 


67% 


133 


Non-union household 


33% 


67% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


21% 


79% 


215 


Married 


42% 


58% 


576 


No longer married 


19% 


81% 


212 


MOMDAD PARENTS 


Dad 


100% 




160 


Mom 


100% 




170 



(cont.) 
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RCHILD 


RCHILD HAVE CHILDREN 
LIVING AT HOME/C 


TOTAL 


Yes 


No 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


100% 




245 


Married / no children 




100% 


331 


Divorced / children 


100% 




23 


Divorced / no children 




100% 


88 


Single / children 


100% 




45 


Single / no children 




100% 


169 


Other / mixed 


17% 


83% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


26% 


74% 


109 


Married women 


42% 


58% 


276 


No longer married 
women 


18% 


82% 


136 


Single men 


16% 


84% 


106 


Married men 


43% 


57% 


300 


No longer married men 


20% 


80% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


13% 


87% 


72 


White single women 


17% 


83% 


61 


White married men 


39% 


61% 


236 


Willie IlldlllcU WUIIIeil 


41% 


59% 


230 


Willie MU lUllyel IlldlllcU 

men 


18% 


82% 


54 


White no longer married 
women 


12% 


88% 


100 


utner 


41% 


59% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


100% 




28 


Married mothers 


100% 




117 


No longer married 
mothers 


100% 




25 


Non-mothers 


19% 


81% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


100% 




116 


Non-white mothers 


100% 




53 


Non-mothers 


19% 


81% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


43% 


57% 


54 


Middlp rlass 


33% 


67% 


749 


Low income 


29% 


71% 


192 


Working class 


40% 


60% 


6 


Unemployed 


39% 


61% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


43% 


57% 


54 


Middle class family 


47% 


53% 


525 


Middle class / not married 
or parent 




100% 


224 


Lower class 


30% 


70% 


200 



(cont.) 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



RCHILD 


RCHILD HAVE CHILDREN 
LIVING AT HOME/C 


TOTAL 


Yes 


No 


RDENOM 

RESPONDENT'S 

RELIGION/C 


oatnoiic 


30% 


70% 


195 


Protestant 


29% 


71% 


154 


baptist 


32% 


68% 


173 


Fundamentalist / 
Pentecostal 


38% 


62% 


167 


Other 


33% 


67% 


81 


No affiliation 


35% 


65% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


30% 


70% 


362 


At least once a month 


42% 


58% 


203 


Infrequently 


28% 


72% 


158 


Never 


35% 


65% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


21% 


79% 


92 


Active Protestant 


29% 


71% 


64 


Motive DdpilbL 


30% 


70% 


96 


Motive rUI lUdl llel ILdllM / 

Pentecostal 


38% 


62% 


87 


Active Other 


40% 


60% 


22 


Non-active 


34% 


66% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti orto\r\ 1 
IVIalc UUIII dydlll / 

evangelicals 


28% 


72% 


154 


IVIdlc IIUL cvdMycllOdl 


36% 


64% 


327 


Female born again / 
evangelicals 


40% 


60% 


205 


Female not evangelical 


27% 


73% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


34% 


66% 


259 


Non-white Evangelical 


38% 


62% 


100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


36% 


64% 


203 


Non-white conservative 

1 1 iblldl lb 


41% 


59% 


55 


White non-conservative 
Christians 


26% 


74% 




Non-white 

non-conservative 

Christians 


34% 


66% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


35% 


65% 


394 


Non-gun owner HH 


31% 


69% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


33% 


67% 


399 


Unsure 


37% 


63% 


71 


Wrong track 


32% 


68% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


34% 


66% 


445 


Undecided 


34% 


66% 


98 


Democrat 


32% 


68% 


459 



(cont.) 
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RCHILD 


RCHILD HAVE CHILDREN 
LIVING AT HOME/C 


TOTAL 


Yes 


No 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


42% 


58% 


69 


Health care costs 


37% 


63% 


74 


Gov't spending & budget 
deficit 


35% 


65% 


158 


Economy 


44% 


56% 


280 


Medicare & SS 


15% 


85% 


88 


Jobs 


22% 


78% 


151 


Other 


28% 


72% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


35% 


65% 


715 


Natl security issues 


17% 


83% 


73 


Education 


42% 


58% 


69 


Medicare / SS 


15% 


85% 


88 


Other 


41% 


59% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


34% 


66% 


532 


Unfavorable 


32% 


68% 


453 


No opinion 


33% 


67% 


18 


Never heard of 




100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


34% 


66% 


506 


Unfavorable 


32% 


68% 


439 


No opinion 


30% 


70% 


54 


Never heard of 




100% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


34% 


66% 


500 


Unsure 


25% 


75% 


19 


Disapprove 


32% 


68% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


32% 


68% 


477 


Unsure 


22% 


78% 


12 


Disapprove 


34% 


66% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


29% 


71% 


399 


Unsure 


38% 


62% 


39 


Disapprove 


35% 


65% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


33% 


67% 


505 


Unsure 


24% 


76% 


48 


Disapprove 


33% 


67% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


34% 


66% 


567 


Unsure 


28% 


72% 


22 


Disapprove 


32% 


68% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


31% 


69% 


503 


Obama 


35% 


65% 


472 


Both 




100% 


2 


Neither 


47% 


53% 


9 


Unsure 


24% 


76% 


17 
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RCHILD 


RCHILD HAVE CHILDREN 
LIVING AT HOME/C 


TOTAL 


Yes 


No 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


31% 


69% 


431 


Obama 


34% 


66% 


518 


Both 


50% 


50% 


6 


Neither 


50% 


50% 


13 


Unsure 


30% 


70% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


31% 


69% 


491 


Obama 


33% 


67% 


469 


□ nth 

tsotn 


64% 


36% 


2 


Nether 


52% 


48% 


13 


Unsure 


50% 


50% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


30% 


70% 


702 


Yes / watched news 
coverage 


41% 


59% 


158 


No 


39% 


61% 


142 


Unsure / refused 




100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


33% 


67% 


484 


Undecided 


34% 


66% 


30 


Obama 


33% 


67% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


34% 


66% 


797 


Very likely 


29% 


71% 


167 


Somewhat likely 


25% 


75% 


29 


Already voted 




100% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


32% 


68% 


405 


Most likely 50% 


34% 


66% 


502 


Most likely 60% 


33% 


67% 


605 


Most likely 70% 


32% 


68% 


702 


100% of sample 


33% 


67% 


1003 


TOTAL 


33% 


67% 


1003 
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RGUNOWN 


RGUNOWN GUN OWNER 
IN HOUSEHOLD/C 


TOTAL 


Gun owner 
HH 


Non-gun 
owner HH 


TOTAL 


39% 


61% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


26% 


74% 


200 


Midwest 


41% 


59% 


174 


South 


43% 


57% 


245 


ooutn uentrai 


39% 


61% 


82 


Central Plains 


43% 


57% 


77 


Mountain States 


55% 


45% 


70 


West 


39% 


61% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


39% 


61% 


114 


Florida 


37% 


63% 


69 


Texas 


37% 


63% 


62 


New York 


23% 


77% 


54 


ncbl Ul OUUIIUy 


41% 


59% 


705 


RG201 2 STATES BY 
2012 STATUS 


Odlc ncpUUIILdll 


47% 


53% 


285 


Taoo.i in 
1 Ubo-Up 


40% 


60% 


402 


Qofo riom Afr^t 
Odlc UclllULIdl 


32% 


68% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


PHI ITIPO RattlnnrnnnH 
ruLi i ivu Ddiiicyiuui iu 

States 


41% 


59% 


278 


Other states 


38% 


62% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


39% 


61% 


124 


7-9.9% unemployment 


39% 


61% 


716 


Less than 7% 
unemployment 


40% 


60% 


163 


URBAN URBAN CODE 


Rural 


62% 


38% 


135 


Suburban 


35% 


65% 


411 


Urban 


31% 


69% 


177 


rcMnco rcMnco 
utl\Utn utNUtn 


Male 


45% 


55% 


481 


Female 


34% 


66% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


46% 


54% 


306 


Male / not employed 


44% 


56% 


175 


Female / employed 


35% 


65% 


265 


Female / not emnloved 


33% 


67% 


256 


RAGEBG AGE/C 


18-29 


23% 


77% 


126 


30-44 


38% 


62% 


291 


45-59 


46% 


54% 


256 


60 and older 


41% 


59% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


30% 


70% 


219 


35-44 


38% 


62% 


199 


45-64 


47% 


53% 


358 


65 or over 


37% 


63% 


218 


Unsure / refused 


40% 


60% 


10 
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RGUNOWN 


RGUNOWN GUN OWNER 
IN HOUSEHOLD/C 


TOTAL 


Gun owner 
HH 


Non-gun 
owner HH 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


34% 


66% 


417 


45-64 


47% 


53% 


358 


65 or over 


38% 


62% 


228 


RR96 AGE /SEX 


Male / under 45 


39% 


61% 


216 


■l Jl 1 / i r . 

Male / 45+ 


50% 


50% 


266 


Female / under 45 


28% 


72% 


202 


Female / 45+ 


38% 


62% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


45% 


55% 


752 


Black / African American 


15% 


85% 


120 


Hispanic / Latino 


26% 


74% 


90 


Other 


25% 


75% 


40 


GENRACE RACE BY 
GENDER 


White men 


53% 


47% 


361 


White women 


38% 


62% 


391 


Black men 


26% 


74% 


51 


Black women 


8% 


92% 


70 


Hispanic men 


15% 


85% 


47 


Hispanic women 


38% 


62% 


43 


WHITE SENIORS 


White seniors 


42% 


58% 


288 


Other 


38% 


62% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


52% 


48% 


401 


Independent 


42% 


58% 


171 


Democrat 


26% 


74% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


53% 


47% 


440 


Ticket splitter 


43% 


57% 


74 


Democrat 


27% 


73% 


490 


PARTISAN PARTISAN 


Hard GOP 


54% 


46% 


365 


aott GOP 


51% 


49% 


78 


Ticket splitter 


41% 


59% 


72 


O „f.L Pi I - ft Jl 

Soft DEM 


29% 


71% 


86 


Hard UbM 


26% 


74% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


48% 


52% 


561 


IVIUUcldlc 


36% 


64% 


66 


Liberal 


26% 


74% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


47% 


53% 


189 


Somewhat conservative 


49% 


51% 


372 


Moderate / liberal 


27% 


73% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


52% 


48% 


401 


Independent 


42% 


58% 


171 


Conservative DEM 


32% 


68% 


121 


Mod / lib DEM 


24% 


76% 


310 
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RGUNOWN 


RGUNOWN GUN OWNER 
IN HOUSEHOLD/C 


TOTAL 


Gun owner 
HH 


Non-gun 
owner HH 


PARIDE0L PARTY/ 
IDEOLOGY 


Liberal DEM 


24% 


76% 


318 


Mod / conservative DEM 


31% 


69% 


171 


Independent 


43% 


57% 


74 


Mod / liberal GOP 


41% 


59% 


56 


Conservative GOP 


55% 


45% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


53% 


47% 


140 


Yes 


52% 


48% 


75 


Unsure 


29% 


71% 


54 


No 


39% 


61% 


228 


No / strongly 


35% 


65% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


34% 


66% 


43 


High school graduate 


43% 


57% 


207 


Some college 


37% 


63% 


250 


College graduate 


39% 


61% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


43% 


57% 


367 


Non-college men 


51% 


49% 


114 


OUIIcyc WUIIIcM 


34% 


66% 


385 


Non-college women 


33% 


67% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


48% 


52% 


367 


Minority non-college 
graduate 


16% 


84% 


133 


nthorc 


39% 


61% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


VVIIILc [Male HUM L-UllcLJC 

graduates 


57% 


43% 


169 


White female non-college 
graduates 


40% 


60% 


198 


Minority male non-college 
graduates 


1 7% 


83% 


63 


Minority female 
non-college graduates 


15% 


85% 


70 


Other 


39% 


61% 


503 


Wll 1 WIN WHO Wll 1 
VVILLVVIIN VVnU WILL 

WIN 


nuiiii icy 


55% 


45% 


368 


Obama 


28% 


72% 


535 


Other 


100% 




1 


Unsure / refused 


40% 


60% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


38% 


62% 


133 


Non-union household 


39% 


61% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


23% 


77% 


215 


Married 


47% 


53% 


576 


No longer married 


33% 


67% 


212 
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RGUNOWN 


RGUNOWN GUN OWNER 
IN HOUSEHOLD/C 


TOTAL 


Gun owner 
HH 


Non-gun 
owner HH 


MOMDAD PARENTS 


Dad 


45% 


55% 


160 


Mom 


40% 


60% 


170 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


46% 


54% 


245 


Married / no children 


48% 


52% 


331 


Divorced / children 


66% 


34% 


23 


Divorced / no children 


30% 


70% 


88 


Single /children 


14% 


86% 


45 


Single / no children 


26% 


74% 


169 


Other/ mixed 


29% 


71% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


11% 


89% 


109 


Married women 


46% 


54% 


276 


No longer married 
women 


28% 


72% 


136 


Single men 


36% 


64% 


106 


Married men 


49% 


51% 


300 


No longer married men 


42% 


58% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


47% 


53% 


72 


White single women 


17% 


83% 


61 


White married men 


55% 


45% 


236 


White married women 


48% 


52% 


230 


White no longer married 
men 


52% 


48% 


54 


White no longer married 
women 


28% 


72% 


100 


Other 


21% 


79% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 




100% 


28 


Married mothers 


48% 


52% 


117 


No longer married 
mothers 


44% 


56% 


25 


I MUI I I 1 IU LI lcl b 


39% 


61% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


50% 


50% 


116 


Non-white mothers 


18% 


82% 


53 


Non-mothers 


39% 


61% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


40% 


60% 


54 


Middle class 


43% 


57% 


749 


Low income 


23% 


77% 


192 


Working class 


52% 


48% 


6 


Unemployed 




100% 


3 
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RGUNOWN 


RGUNOWN GUN OWNER 
IN HOUSEHOLD/C 


TOTAL 


Gun owner 
HH 


Non-gun 
owner HH 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


40% 


60% 


54 


Middle class family 


48% 


52% 


525 


Middle class / not married 
or parent 


32% 


68% 


224 


Lower class 


24% 


76% 


200 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


35% 


65% 


195 


Protestant 


47% 


53% 


154 


Baptist 


48% 


52% 


173 


Fundamentalist / 
Pentecostal 


36% 


64% 


167 


Other 


33% 


67% 


81 


No affiliation 


35% 


65% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


41% 


59% 


362 


At least once a month 


41% 


59% 


203 


Infrequently 


40% 


60% 


158 


Never 


36% 


64% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


39% 


61% 


92 


Active Protestant 


48% 


52% 


64 


Active Baptist 


50% 


50% 


96 


Active Fundamentalist / 
Pentecostal 


33% 


67% 


87 


Active Other 


28% 


72% 


22 


Non-active 


38% 


62% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


54% 


46% 


154 


Male not evangelical 


41% 


59% 


327 


Pomelo hArn qaqia / 
rcllldlc UUIII dydlll / 

evangelicals 


39% 


61% 


205 


Female not evangelical 


30% 


70% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


55% 


45% 


259 


Non-white Evangelical 


000/ 


-700/ 

/O7o 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


59% 


41% 


203 


Non-white conservative 
Christians 


34% 


66% 


55 


White non-conservative 
Christians 


38% 


62% 


56 


Non-white 

non-conservative 

Christians 


9% 


91% 


46 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


26% 


74% 


399 


Unsure 


35% 


65% 


71 


Wrong track 


50% 


50% 


532 
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RGUNOWN 


RGUNOWN GUN OWNER 
IN HOUSEHOLD/C 


TOTAL 


Gun owner 
HH 


Non-gun 
owner HH 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


53% 


47% 


445 


Undecided 


37% 


63% 


98 


Democrat 


27% 


73% 


459 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


21% 


79% 


69 


Health care costs 


28% 


72% 


74 


Gov't spending & budget 
deficit 


47% 


53% 


158 


Economy 


43% 


57% 


280 


Medicare & SS 


38% 


62% 


88 


Jobs 


38% 


62% 


151 


Other 


40% 


60% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


41% 


59% 


715 


Natl security issues 


39% 


61% 


73 


Education 


21% 


79% 


69 


Medicare / SS 


38% 


62% 


88 


Other 


36% 


64% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


26% 


74% 


532 


Unfavorable 


55% 


45% 


453 


No opinion 


53% 


47% 


18 


Never heard of 




100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


51% 


49% 


506 


Unfavorable 


26% 


74% 


439 


No opinion 


40% 


60% 


54 


Never heard of 


13% 


87% 


3 


KbHOJA BAKAOK 
OBAMA JOB 
APPROVAL/C 


Approve 


25% 


75% 


500 


Unsure 


34% 


66% 


19 


Disapprove 


54% 


46% 


484 


KbUJAl APPKOVh 
OBAMA /ECONOMY/C 


Approve 


25% 


75% 


477 


Unsure 


35% 


65% 


12 


Disapprove 


52% 


48% 


514 


RRfl lA^ APPRfWF 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Ann cava 


26% 


74% 


399 


Unsure 


37% 


63% 


39 


Disapprove 


49% 


51% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


26% 


74% 


505 


Unsure 


34% 


66% 


48 


Disapprove 


55% 


45% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


28% 


72% 


567 


Unsure 


45% 


55% 


22 


Disapprove 


55% 


45% 


414 
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RGUNOWN 


RGUNOWN GUN OWNER 
IN HOUSEHOLD/C 


TOTAL 


Gun owner 
HH 


Non-gun 
owner HH 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


53% 


47% 


503 


Obama 


25% 


75% 


472 


Both 


71% 


29% 


2 


Neither 


59% 


41% 


9 


Unsure 


19% 


81% 


17 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


53% 


47% 


431 


Obama 


27% 


73% 


518 


Both 


61% 


39% 


6 


Neither 


58% 


42% 


13 


Unsure 


46% 


54% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


53% 


47% 


491 


Obama 


24% 


76% 


469 


Both 


36% 


64% 


2 


Neither 


64% 


36% 


13 


Unsure 


46% 


54% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


39% 


61% 


702 


Yes / watched news 
coverage 


45% 


55% 


158 


No 


33% 


67% 


142 


Unsure / refused 




100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


54% 


46% 


484 


i i i : i i 

Undecided 


53% 


47% 


30 


Obama 


24% 


76% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


41% 


59% 


797 


Very likely 


33% 


67% 


167 


Somewhat likely 


19% 


81% 


29 


Already voted 


51% 


49% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


42% 


58% 


405 


Most likely 50% 


42% 


58% 


502 


Most likely 60% 


41% 


59% 


605 


Most likely 70% 


41% 


59% 


702 


100% of sample 


39% 


61% 


1003 


TOTAL 


39% 


61% 


1003 
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RDENOM 


RDENOM RESPONDENT'S RELIGION/C 


TOTAL 


Catholic 


Protestant 


Baptist 


Fundamental 

ist / 
Pentecostal 


Other 


No affiliation 


TOTAL 


19% 


15% 


17% 


17% 


8% 


23% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


30% 


12% 


11% 


14% 


9% 


24% 


200 


Midwest 


24% 


13% 


15% 


12% 


11% 


26% 


174 


South 


9% 


17% 


35% 


14% 


7% 


19% 


245 


ooutn oentrai 


21% 


20% 


28% 


16% 


9% 


6% 


82 


Central Plains 


15% 


35% 


9% 


16% 


2% 


23% 


77 


Mountain States 


21% 


11% 


2% 


28% 


12% 


25% 


70 


West 


19% 


10% 


6% 


25% 


6% 


34% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


19% 


10% 


4% 


26% 


6% 


34% 


114 


Florida 


15% 


17% 


16% 


15% 


4% 


33% 


69 


Texas 


22% 


23% 


25% 


15% 


7% 


8% 


62 


New York 


28% 


12% 


6% 


18% 


9% 


27% 


54 


ncbl Ul OUUNlry 


19% 


15% 


20% 


15% 


9% 


22% 


705 


RG201 2 STATES BY 
2012 STATUS 


Odlc ncpUUIILall 


13% 


17% 


29% 


16% 


9% 


15% 


285 


Taoo.i in 
1 Ubo-Up 


19% 


19% 


16% 


15% 


8% 


24% 


402 


Odlc UclllULIdl 


25% 


9% 


8% 


19% 


8% 


30% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


ruLi i ivu Ddiiicyiuui iu 

States 


16% 


18% 


17% 


14% 


9% 


26% 


278 


Other states 


21% 


14% 


17% 


18% 


8% 


22% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


19% 


9% 


4% 


25% 


6% 


37% 


124 


7-9.9% unemployment 


20% 


15% 


21% 


14% 


8% 


21% 


716 


Less than 7% 
unemployment 


17% 


21% 


10% 


20% 


10% 


21% 


163 


URBAN URBAN CODE 


Rural 


17% 


23% 


17% 


14% 


10% 


18% 


135 


Suburban 


28% 


13% 


13% 


17% 


7% 


22% 


411 


Urban 


14% 


12% 


13% 


18% 


12% 


30% 


177 


utl\Utn utNUtn 


Male 


20% 


13% 


16% 


17% 


8% 


25% 


481 


Female 


19% 


17% 


18% 


16% 


8% 


21% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


21% 


12% 


16% 


15% 


8% 


28% 


306 


Male / not employed 


19% 


15% 


16% 


20% 


9% 


20% 


175 


Female / employed 


17% 


17% 


19% 


15% 


7% 


25% 


265 


Female / not emnloved 

1 d 1 1 CI Its / MUL UlllUl^yUU 


21% 


17% 


18% 


18% 


9% 


18% 


256 


RAGEBG AGE/C 


18-29 


19% 


10% 


18% 


19% 


7% 


26% 


126 


30-44 


14% 


13% 


16% 


14% 


7% 


35% 


291 


45-59 


23% 


14% 


18% 


20% 


7% 


18% 


256 


60 and older 


21% 


20% 


17% 


15% 


10% 


16% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


16% 


11% 


17% 


19% 


6% 


30% 


219 


35-44 


15% 


14% 


16% 


12% 


8% 


35% 


199 


45-64 


24% 


14% 


18% 


19% 


7% 


18% 


358 


65 or over 


20% 


24% 


17% 


15% 


10% 


14% 


218 


Unsure / refused 


7% 


4% 


20% 


23% 


32% 


14% 


10 
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RDENOM 


RDENOM RESPONDENT'S RELIGION/C 


TOTAL 


Catholic 


Protestant 


Baptist 


Fundamental 

is*/ 
Pentecostal 


Other 


No affiliation 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


16% 


12% 


17% 


15% 


7% 


33% 


417 


45-64 


24% 


14% 


18% 


19% 


7% 


18% 


358 


65 or over 


20% 


23% 


17% 


15% 


11% 


14% 


228 


RR96 AGE /SEX 


Male / under 45 


20% 


10% 


15% 


16% 


7% 


33% 


216 


ft 11— 1- 1 AT . 

Male / 45+ 


21% 


16% 


16% 


18% 


9% 


20% 


266 


Female / under 45 


11% 


15% 


18% 


15% 


8% 


33% 


202 


Female / 45+ 


23% 


18% 


18% 


17% 


8% 


14% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


20% 


19% 


14% 


15% 


7% 


24% 


752 


Black / African American 


3% 


5% 


45% 


21% 


10% 


16% 


120 


Hispanic / Latino 


42% 




9% 


21% 


7% 


22% 


90 


Other 


14% 


13% 


9% 


18% 


18% 


28% 


40 


GENRACE RACE BY 
GENDER 


White men 


20% 


16% 


13% 


17% 


8% 


25% 


361 


White women 


19% 


22% 


15% 


14% 


7% 


23% 


391 


Black men 


6% 


7% 


47% 


10% 


6% 


24% 


51 


Black women 




4% 


44% 


29% 


13% 


10% 


70 


Hispanic men 


38% 




11% 


24% 


3% 


24% 


47 


Hispanic women 


46% 




6% 


18% 


10% 


20% 


43 


WHITE SENIORS 


White seniors 


22% 


22% 


15% 


15% 


10% 


16% 


288 


Other 


18% 


12% 


18% 


17% 


7% 


26% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


20% 


20% 


17% 


20% 


10% 


12% 


401 


Independent 


17% 


14% 


16% 


18% 


7% 


27% 


171 


Democrat 


19% 


11% 


18% 


13% 


7% 


32% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


19% 


20% 


18% 


20% 


9% 


14% 


440 


Ticket splitter 


17% 


9% 


11% 


21% 


14% 


28% 


74 


Democrat 


21% 


12% 


18% 


13% 


6% 


31% 


490 


PARTISAN PARTISAN 


Hard GOP 


18% 


21% 


18% 


21% 


10% 


13% 


365 


aott GOP 


20% 


16% 


13% 


20% 


9% 


22% 


78 


Ticket splitter 


27% 


11% 


14% 


19% 


9% 


20% 


72 


O „f.L pi I - ft A 

Soft DEM 


17% 


14% 


15% 


15% 


6% 


33% 


86 


Hard UbM 


20% 


11% 


19% 


12% 


7% 


32% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


19% 


17% 


21% 


20% 


9% 


14% 


561 


IVIUUcldlc 


8% 


11% 


14% 


18% 


5% 


44% 


66 


Liberal 


22% 


13% 


12% 


12% 


7% 


34% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


15% 


13% 


25% 


25% 


9% 


12% 


189 


Somewhat conservative 


21% 


19% 


19% 


17% 


9% 


15% 


372 


Moderate / liberal 


20% 


13% 


12% 


13% 


7% 


35% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


20% 


20% 


17% 


20% 


10% 


12% 


401 


Independent 


17% 


14% 


16% 


18% 


7% 


27% 


171 


Conservative DEM 


19% 


11% 


31% 


13% 


7% 


20% 


121 


Mod / lib DEM 


20% 


11% 


13% 


13% 


7% 


37% 


310 
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RDENOM 


RDENOM RESPONDENT'S RELIGION/C 


TOTAL 


Catholic 


Protestant 


Baptist 


Fundamental 

is*/ 
Pentecostal 


Other 


No affiliation 


PARIDE0L PARTY/ 
IDEOLOGY 


Liberal DEM 


22% 


12% 


12% 


11% 


7% 


36% 


318 


Mod / conservative DEM 


19% 


12% 


29% 


15% 


5% 


20% 


171 


Independent 


17% 


9% 


11% 


21% 


14% 


28% 


74 


Mod / liberal GOP 


16% 


27% 


9% 


14% 


5% 


29% 


56 


Conservative GOP 


19% 


19% 


19% 


21% 


9% 


12% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


14% 


13% 


23% 


26% 


14% 


10% 


140 


Yes 


30% 


18% 


15% 


16% 


6% 


15% 


75 


Unsure 


19% 


4% 


31% 


22% 


8% 


17% 


54 


No 


16% 


20% 


19% 


18% 


8% 


19% 


228 


No / strongly 


21% 


15% 


14% 


13% 


6% 


31% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


18% 


8% 


32% 


12% 


4% 


25% 


43 


High school graduate 


19% 


16% 


25% 


17% 


6% 


17% 


207 


Some college 


17% 


13% 


15% 


17% 


11% 


27% 


250 


College graduate 


21% 


17% 


14% 


17% 


8% 


24% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


21% 


14% 


11% 


16% 


9% 


28% 


367 


Non-college men 


18% 


10% 


31% 


19% 


4% 


17% 


114 


OUIIcyc WUIIIcM 


19% 


16% 


17% 


17% 


9% 


22% 


385 


Non-college women 


19% 


19% 


22% 


14% 


7% 


20% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


19% 


18% 


18% 


16% 


8% 


22% 


367 


Minority non-college 
graduate 


16% 


3% 


28% 


20% 


9% 


23% 


133 


nthorc 


21% 


17% 


14% 


17% 


8% 


24% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


VVIIILc [Male HUM CUIIcyc 

graduates 


18% 


14% 


20% 


20% 


8% 


21% 


169 


White female non-college 
graduates 


20% 


21% 


16% 


12% 


8% 


24% 


198 


Minority male non-college 
graduates 


21% 


5% 


31% 


12% 


3% 


29% 


63 


Minority female 
non-college graduates 


12% 


2% 


26% 


26% 


15% 


19% 


70 


Other 


21% 


17% 


14% 


17% 


8% 


24% 


503 


Wll 1 WIN WHO Wll 1 
VVILLVvIlN VVnU WILL 

WIN 


nuiiiiicy 


19% 


19% 


18% 


20% 


10% 


14% 


368 


Obama 


20% 


14% 


16% 


14% 


6% 


30% 


535 


Other 


1 00% 












1 


Unsure / refused 


16% 


9% 


21% 


20% 


13% 


21% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


23% 


12% 


13% 


18% 


6% 


28% 


133 


Non-union household 


19% 


16% 


18% 


16% 


8% 


23% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


14% 


12% 


16% 


17% 


6% 


35% 


215 


Married 


21% 


16% 


16% 


16% 


8% 


22% 


576 


No longer married 


20% 


18% 


22% 


17% 


10% 


13% 


212 
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RDENOM 


RDENOM RESPONDENT'S RELIGION/C 


TOTAL 


Catholic 


Protestant 


Baptist 


Fundamental 

is*/ 
Pentecostal 


Other 


No affiliation 


MOMDAD PARENTS 


Dad 


23% 


12% 


16% 


14% 


8% 


27% 


160 


Mom 


13% 


15% 


17% 


23% 


8% 


23% 


170 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


22% 


14% 


14% 


17% 


8% 


25% 


245 


Married / no children 


21% 


17% 


17% 


16% 


8% 


21% 


331 


Divorced / children 


9% 


19% 


34% 


23% 


4% 


11% 


23 


Divorced / no children 


22% 


14% 


15% 


20% 


9% 


21% 


88 


Single /children 


2% 


9% 


15% 


31% 


5% 


38% 


45 


Single /no children 


18% 


12% 


16% 


14% 


6% 


34% 


169 


Other/ mixed 


21% 


22% 


25% 


12% 


13% 


8% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


9% 


14% 


19% 


14% 


6% 


39% 


109 


Married women 


22% 


16% 


16% 


18% 


8% 


20% 


276 


No longer married 
women 


20% 


22% 


22% 


16% 


11% 


9% 


136 


Single men 


20% 


9% 


13% 


21% 


6% 


31% 


106 


Married men 


20% 


16% 


16% 


15% 


9% 


24% 


300 


No longer married men 


19% 


11% 


21% 


18% 


9% 


22% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


24% 


11% 


7% 


24% 


6% 


28% 


72 


White single women 


10% 


22% 


9% 


8% 


3% 


46% 


61 


White married men 


21% 


18% 


13% 


14% 


9% 


25% 


236 


White married women 


20% 


19% 


17% 


15% 


6% 


23% 


230 


White no longer married 
men 


13% 


14% 


19% 


21% 


9% 


24% 


54 


White no longer married 
women 


22% 


28% 


15% 


14% 


11% 


10% 


100 


Other 


19% 


5% 


26% 


20% 


10% 


20% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 




12% 


23% 


22% 


5% 


39% 


28 


Married mothers 


18% 


15% 


14% 


23% 


9% 


21% 


117 


No longer married 
mothers 


5% 


22% 


25% 


28% 


10% 


10% 


25 


I MUI I I 1 IU LI Iclo 


21% 


15% 


17% 


15% 


8% 


23% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


12% 


22% 


16% 


19% 


5% 


26% 


116 


Non-white mothers 


16% 




21% 


34% 


15% 


14% 


53 


Non-mothers 


21% 


15% 


17% 


15% 


8% 


23% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


38% 


4% 


2% 


25% 


6% 


26% 


54 


Middle class 


21% 


17% 


16% 


16% 


8% 


23% 


749 


Low income 


10% 


13% 


25% 


18% 


10% 


24% 


192 


Working class 




10% 


51% 


17% 


22% 




6 


Unemployed 






8% 


39% 


53% 




3 



(cont.) 



Page 405 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



RDENOM 




RDENOM RESPONDENT'S RELIGION/C 


TOTAL 






Catholic 


Protestant 


Baptist 


Fundamental 

is*/ 
Pentecostal 


Other 


No affiliation 




















FAMCLASS 
ECONOMIC CLASS 

AMR PAMII V QTATI IQ 
AI\U FAMILY o I A I Uo 


Upper class 


38% 


4% 


2% 


25% 


6% 


26% 


54 


Middle class family 


21% 


17% 


16% 


16% 


7% 


22% 


525 




Middle class / not married 
or parent 


20% 


15% 


16% 


16% 


8% 


25% 


224 




Lower class 


10% 


13% 


26% 


18% 


11% 


23% 


200 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


26% 


18% 


26% 


24% 


6% 


0% 


362 


At least once a month 


23% 


24% 


23% 


23% 


7% 


0% 


203 




Infrequently 


33% 


22% 


17% 


17% 


11% 




158 




Never 


17% 


29% 


16% 


26% 




12% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


100% 












92 


Active Protestant 




100% 










64 




Active Baptist 






100% 








96 




Active Fundamentalist / 
Pentecostal 








1 00% 






87 




Active Other 










100% 




22 




Non-active 


16% 


14% 


12% 


12% 


9% 


36% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


12% 


14% 


34% 


37% 


3% 




154 




Male not evangelical 


24% 


13% 


8% 


8% 


10% 


37% 


327 




Female born again / 
evangelicals 


5% 


22% 


41% 


26% 


7% 




205 




Female not evangelical 


27% 


14% 


4% 


10% 


9% 


35% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


8% 


24% 


34% 


29% 


4% 




259 


Non-white Evangelical 


9% 


3% 


48% 


33% 


7% 




100 


IDEOV AN IDEOLOGY/ 
EVANGELICAL 


White conservative 
Christians 


8% 


23% 


36% 


28% 


5% 




203 


CHRISTIANS 


Non-white conservative 
Christians 


4% 


5% 


50% 


39% 


3% 




55 




White non-conservative 
Christians 


8% 


31% 


26% 


33% 


2% 




JO 




Non-white 

non-conservative 

Christians 


14% 


1% 


45% 


26% 


13% 




46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


17% 


18% 


21% 


15% 


7% 


21% 


394 


Non-gun owner HH 


21% 


13% 


15% 


18% 


9% 


25% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


20% 


13% 


17% 


11% 


7% 


32% 


399 


Unsure 


18% 


13% 


12% 


19% 


10% 


28% 


71 




Wrong track 


19% 


17% 


18% 


21% 


9% 


16% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


20% 


19% 


16% 


21% 


9% 


15% 


445 


Undecided 


16% 


19% 


24% 


14% 


9% 


18% 


98 




Democrat 


20% 


11% 


17% 


13% 


7% 


32% 


459 
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RDENOM 


RDENOM RESPONDENT'S RELIGION/C 


TOTAL 


Catholic 


Protestant 


Baptist 


Fundamental 

ist/ 
Pentecostal 


Other 


No affiliation 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


14% 


9% 


10% 


19% 


6% 


43% 


69 


Health care costs 


31% 


13% 


15% 


13% 


6% 


22% 


74 


Gov't spending & budget 
deficit 


21% 


18% 


16% 


19% 


9% 


17% 


158 


Economy 


19% 


19% 


15% 


15% 


9% 


22% 


280 


Medicare & SS 


17% 


18% 


25% 


14% 


8% 


19% 


88 


Jobs 


14% 


14% 


22% 


23% 


6% 


22% 


151 


Other 


21% 


11% 


18% 


13% 


10% 


27% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


20% 


17% 


17% 


18% 


8% 


21% 


715 


Natl security issues 


24% 


14% 


20% 


6% 


13% 


22% 


73 


Education 


14% 


9% 


10% 


19% 


6% 


43% 


69 


Medicare / SS 


17% 


18% 


25% 


14% 


8% 


19% 


88 


Other 


18% 


6% 


18% 


20% 


8% 


31% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


20% 


12% 


17% 


14% 


7% 


31% 


532 


Unfavorable 


19% 


20% 


18% 


20% 


9% 


14% 


453 


No opinion 


30% 


11% 


18% 


11% 


15% 


13% 


18 


Never heard of 


100% 












1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


21% 


20% 


17% 


18% 


9% 


14% 


506 


Unfavorable 


18% 


10% 


17% 


14% 


7% 


33% 


439 


No opinion 


18% 


11% 


17% 


24% 


7% 


24% 


54 


Never heard of 


19% 


13% 


68% 








3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


19% 


12% 


17% 


13% 


7% 


31% 


500 


Unsure 


33% 


12% 


3% 


7% 


5% 


40% 


19 


Disapprove 


19% 


19% 


18% 


20% 


9% 


15% 


484 


HbUJAl APPHOVh 
OBAMA /ECONOMY/C 


Approve 


20% 


12% 


17% 


13% 


7% 


31% 


477 


Unsure 


21% 


10% 


12% 


18% 


8% 


31% 


12 


Disapprove 


19% 


19% 


17% 


20% 


9% 


16% 


514 


RRn lA^ APPRfWF 

nDUJnO nrrnuvc 

OBAMA /FEDERAL 

BUDGETS, 

SPENDING/C 


Ann cava 


19% 


12% 


19% 


14% 


7% 


29% 


399 


Unsure 


10% 


8% 


10% 


22% 


4% 


46% 


39 


Disapprove 


20% 


18% 


17% 


18% 


9% 


18% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


20% 


12% 


17% 


15% 


7% 


29% 


505 


Unsure 


11% 


9% 


18% 


15% 


11% 


37% 


48 


Disapprove 


19% 


19% 


18% 


19% 


10% 


15% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


19% 


15% 


17% 


14% 


6% 


30% 


567 


Unsure 


11% 


4% 


27% 


27% 


10% 


21% 


22 


Disapprove 


21% 


17% 


17% 


20% 


10% 


15% 


414 
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RDENOM 


RDENOM RESPONDENT'S RELIGION/C 


TOTAL 


Catholic 


Protestant 


Baptist 


Fundamental 

is*/ 
Pentecostal 


Other 


No affiliation 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


20% 


19% 


17% 


20% 


9% 


15% 


503 


Obama 


19% 


12% 


17% 


13% 


7% 


31% 


472 


Both 




36% 








64% 


2 


Neither 


7% 




26% 


11% 


13% 


43% 


9 


Unsure 


19% 


12% 


16% 


10% 


5% 


38% 


17 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


19% 


19% 


18% 


21% 


11% 


12% 


431 


Obama 


20% 


13% 


16% 


14% 


6% 


31% 


518 


Both 


12% 




88% 








6 


Neither 


14% 


9% 


26% 




4% 


47% 


13 


Unsure 


18% 


7% 


12% 


16% 


8% 


38% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


20% 


20% 


17% 


20% 


9% 


14% 


491 


Obama 


20% 


11% 


17% 


13% 


7% 


32% 


469 


Both 




36% 




64% 






2 


Neither 


10% 




26% 




4% 


60% 


13 


Unsure 


8% 


18% 


16% 


30% 


1% 


26% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


22% 


14% 


19% 


16% 


8% 


21% 


702 


Yes / watched news 
coverage 


14% 


23% 


9% 


19% 


8% 


28% 


158 


No 


14% 


16% 


18% 


19% 


7% 


26% 


142 


Unsure / refused 


100% 















RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


20% 


19% 


18% 


21% 


9% 


13% 


484 


i i . i . : i i 

Undecided 


19% 


14% 


25% 


7% 


9% 


25% 


30 


Obama 


19% 


12% 


16% 


13% 


7% 


33% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


19% 


15% 


17% 


17% 


8% 


24% 


797 


Very likely 


19% 


15% 


18% 


16% 


10% 


21% 


167 


Somewhat likely 


17% 


8% 


30% 


8% 


3% 


34% 


29 


Already voted 


24% 


39% 


8% 


6% 


16% 


7% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


21% 


16% 


15% 


16% 


9% 


23% 


405 


Most likely 50% 


20% 


17% 


15% 


17% 


9% 


23% 


502 


Most likely 60% 


21% 


16% 


16% 


16% 


9% 


23% 


605 


Most likely 70% 


21% 


16% 


15% 


17% 


8% 


23% 


702 


100% of sample 


19% 


15% 


17% 


17% 


8% 


23% 


1003 


TOTAL 


19% 


15% 


17% 


17% 


8% 


23% 


1003 
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RDENOMFR 


RDENOMFR HOW OFTEN DO YOU ATTEND 
CHURCH/C 


TOTAL 


At least once 
a week 


At least once 
a month 


Infrequently 


Never 


TOTAL 


48% 


27% 


21% 


3% 


746 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


51% 


21% 


25% 


4% 


147 


Midwest 


38% 


35% 


23% 


3% 


122 


South 


49% 


28% 


19% 


4% 


192 


ooutn central 


61% 


20% 


15% 


4% 


77 


Central Plains 


58% 


26% 


15% 


1% 


58 


Mountain States 


49% 


21% 


28% 


1% 


50 


West 


42% 


35% 


22% 


1% 


100 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


45% 


35% 


19% 


1% 


74 


Florida 


47% 


16% 


28% 


9% 


44 


Texas 


64% 


22% 


12% 


2% 


57 


New York 


43% 


25% 


25% 


7% 


39 


ncbl Ul OUUNlry 


48% 


28% 


22% 


3% 


532 


RG201 2 STATES BY 
2012 STATUS 


Odlc ncpUUIILdll 


55% 


25% 


16% 


4% 


235 


Taoo.i in 
1 Ubo-Up 


48% 


26% 


23% 


4% 


298 


Odlc UclllULIdl 


41% 


32% 


25% 


2% 


213 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


r\JL.\ 1 IvU DdUICLjlUUIlU 

States 


45% 


26% 


26% 


4% 


200 


Other states 


50% 


28% 


19% 


3% 


546 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


44% 


36% 


18% 


1% 


77 


7-9.9% unemployment 


48% 


27% 


22% 


4% 


547 


Less than 7% 
unemployment 


54% 


24% 


21% 


2% 


122 


URBAN URBAN CODE 


Rural 


57% 


24% 


15% 


4% 


104 


Suburban 


46% 


23% 


26% 


4% 


309 


Urban 


47% 


29% 


20% 


4% 


119 


utl\Utn utl\Utn 


Male 


45% 


31% 


21% 


3% 


346 


Female 


51% 


24% 


21% 


3% 


400 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


41% 


37% 


20% 


2% 


214 


Male / not employed 


51% 


21% 


23% 


6% 


132 


Female / employed 


50% 


29% 


19% 


2% 


196 


Female / not emnloved 


53% 


19% 


24% 


4% 


204 


RAGEBG AGE/C 


18-29 


42% 


35% 


20% 


3% 


90 


30-44 


45% 


32% 


22% 


1% 


187 


45-59 


48% 


29% 


21% 


2% 


204 


60 and older 


54% 


20% 


21% 


5% 


265 


RAGE RESPONDENT'S 
AGE/C 


18-34 


39% 


37% 


20% 


4% 


151 


35-44 


49% 


27% 


23% 




125 


45-64 


47% 


29% 


22% 


2% 


281 


65 or over 


58% 


15% 


20% 


6% 


181 


Unsure / refused 


45% 


34% 


15% 


6% 


7 
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RDENOMFR 


RDENOMFR HOW OFTEN DO YOU ATTEND 
CHURCH/C 


TOTAL 


At least once 
a week 


At least once 
a month 


Infrequently 


Never 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


44% 


33% 


21% 


2% 


277 


45-64 


47% 


29% 


22% 


2% 


281 


65 or over 


58% 


16% 


20% 


6% 


188 


RR96 AGE /SEX 


Male / under 45 


43% 


33% 


22% 


2% 


142 


Male / 45+ 


46% 


30% 


20% 


4% 


204 


Female / under 45 


44% 


33% 


21% 


2% 


135 


Female / 45+ 


55% 


20% 


21% 


4% 


266 


RRACE 

RESPONDENT'S 
RACE/C 


White 


47% 


27% 


23% 


3% 


557 


Black / African American 


54% 


33% 


12% 


1% 


97 


Hispanic / Latino 


58% 


20% 


18% 


3% 


69 


Other 


42% 


23% 


25% 


10% 


23 


GENRACE RACE BY 
GENDER 


White men 


43% 


31% 


23% 


3% 


262 


White women 


50% 


24% 


23% 


4% 


295 


Black men 


47% 


35% 


16% 


1% 


37 


Black women 


58% 


32% 


9% 


1% 


60 


Hispanic men 


51% 


27% 


15% 


6% 


36 


Hispanic women 


65% 


13% 


22% 




33 


WHITE SENIORS 


White seniors 


52% 


21% 


22% 


5% 


233 


Other 


47% 


30% 


21% 


2% 


513 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


55% 


25% 


18% 


3% 


338 


Independent 


47% 


31% 


19% 


3% 


121 


Democrat 


42% 


29% 


26% 


4% 


287 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


53% 


26% 


18% 


3% 


365 


Ticket splitter 


55% 


26% 


12% 


7% 


48 


Democrat 


42% 


29% 


25% 


3% 


333 


PARTISAN PARTISAN 


Hard GOP 


54% 


25% 


18% 


3% 


309 


aott GOP 


52% 


27% 


18% 


4% 


57 


Ticket splitter 


56% 


25% 


16% 


2% 


56 


Soft DEM 


40% 


35% 


22% 


4% 


57 


Hard UbM 


42% 


29% 


26% 


4% 


268 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


53% 


27% 


17% 


3% 


466 


IVIUUcldlc 


53% 


20% 


23% 


4% 


35 


Liberal 


39% 


29% 


29% 


2% 


245 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


65% 


21% 


9% 


5% 


160 


Somewhat conservative 


47% 


30% 


21% 


3% 


306 


Moderate / liberal 


41% 


28% 


28% 


3% 


281 


RPTYID98 TARGET 
GROUPS 


Republican 


55% 


25% 


18% 


3% 


338 


Independent 


47% 


31% 


19% 


3% 


121 


Conservative DEM 


51% 


27% 


15% 


7% 


93 


Mod / lib DEM 


37% 


29% 


31% 


3% 


194 
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RDENOMFR 


RDENOMFR HOW OFTEN DO YOU ATTEND 
CHURCH/C 


TOTAL 


At least once 
a week 


At least once 
a month 


Infrequently 


Never 


PARIDE0L PARTY/ 
IDEOLOGY 


Liberal DEM 


39% 


29% 


30% 


2% 


201 


Mod / conservative DEM 


48% 


30% 


18% 


5% 


132 


Independent 


55% 


26% 


12% 


7% 


48 


Mod / liberal GOP 


41% 


28% 


30% 


2% 


39 


Conservative GOP 


55% 


25% 


17% 


3% 


326 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


49% 


28% 


21% 


3% 


120 


Yes 


54% 


25% 


20% 


1% 


60 


Unsure 


61% 


14% 


21% 


5% 


43 


No 


55% 


27% 


16% 


2% 


180 


No / strongly 


43% 


29% 


24% 


4% 


344 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


61% 


10% 


18% 


11% 


32 


High school graduate 


47% 


24% 


26% 


3% 


166 


Some college 


48% 


23% 


27% 


3% 


177 


College graduate 


48% 


32% 


17% 


3% 


371 


SEXEDUC SEX/ 
EDUCATION 


College men 


45% 


33% 


20% 


2% 


253 


Non-college men 


47% 


25% 


23% 


6% 


93 


OUIIcyc WUIIlell 


51% 


26% 


20% 


3% 


294 


Non-college women 


52% 


19% 


26% 


4% 


106 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


48% 


22% 


26% 


4% 


278 


Minority non-college 
graduate 


51% 


22% 


23% 


3% 


97 


nthorc 


48% 


32% 


17% 


3% 


371 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


VVIIILc llldlc HUM L-UllcLJC 

graduates 


44% 


27% 


26% 


3% 


131 


White female non-college 
graduates 


51% 


17% 


26% 


5% 


147 


Minority male non-college 
graduates 


47% 


25% 


22% 


6% 


44 


Minority female 
non-college graduates 


55% 


20% 


24% 


1% 


53 


Other 


48% 


32% 


17% 


3% 


371 


Wll 1 WIN WHO Wll 1 
VvlLLVvIlN VVnL' WILL 

WIN 


nuiiiiicy 


53% 


25% 


20% 


2% 


309 


Obama 


43% 


29% 


24% 


4% 


364 


Other 




100% 






1 


Unsure / refused 


57% 


25% 


15% 


3% 


73 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


40% 


39% 


18% 


3% 


97 


Non-union household 


50% 


25% 


22% 


3% 


649 


RMARITAL MARITAL 
STATUS/C 


Single 


39% 


31% 


25% 


5% 


137 


Married 


49% 


28% 


20% 


2% 


434 


No longer married 


53% 


22% 


20% 


4% 


175 
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RDENOMFR 


RDENOMFR HOW OFTEN DO YOU ATTEND 
CHURCH/C 


TOTAL 


At least once 
a week 


At least once 
a month 


Infrequently 


Never 


MOMDAD PARENTS 


Dad 


39% 


35% 


22% 


3% 


115 


Mom 


49% 


34% 


14% 


3% 


131 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


48% 


34% 


16% 


2% 


182 


Married / no children 


51% 


24% 


23% 


2% 


251 


Divorced / children 


45% 


34% 


21% 




21 


Divorced / no children 


45% 


27% 


27% 


2% 


67 


Single /children 


24% 


38% 


25% 


13% 


29 


Single /no children 


43% 


29% 


25% 


3% 


109 


Other / mixed 


61% 


16% 


16% 


7% 


88 


GENMAR1 GENDER 
AND MARITAL 


Single women 


42% 


28% 


26% 


5% 


66 


Married women 


53% 


25% 


20% 


2% 


216 


No longer married 
women 


53% 


21% 


21% 


5% 


118 


Single men 


37% 


34% 


24% 


6% 


71 


Married men 


46% 


32% 


21% 


2% 


217 


No longer married men 


54% 


23% 


18% 


4% 


58 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


39% 


32% 


25% 


4% 


52 


White single women 


35% 


30% 


28% 


7% 


33 


White married men 


44% 


31% 


23% 


2% 


171 


White married women 


53% 


25% 


20% 


2% 


175 


White no longer married 
men 


45% 


30% 


20% 


5% 


39 


White no longer married 
women 


49% 


19% 


27% 


6% 


86 


Other 


54% 


27% 


16% 


3% 


189 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


32% 


35% 


23% 


10% 


18 


Married mothers 


51% 


34% 


13% 


2% 


92 


No longer married 
mothers 


53% 


32% 


11% 


4% 


22 


I MUI I I 1 lUu Iclo 


48% 


26% 


23% 


3% 


615 


MOMRACE MOTHERS 
BY RACE 


White mothers 


48% 


34% 


13% 


5% 


87 


Non-white mothers 


51% 


32% 


17% 




44 


Non-mothers 


48% 


26% 


23% 


3% 


615 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


47% 


28% 


21% 


3% 


39 


Middle class 


49% 


28% 


21% 


3% 


561 


Low income 


46% 


27% 


22% 


5% 


139 


Working class 


71% 




9% 


20% 


6 


Unemployed 


83% 




17% 




1 
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RDENOMFR 


RDENOMFR HOW OFTEN DO YOU ATTEND 
CHURCH/C 


TOTAL 


At least once 
a week 


At least once 
a month 


Infrequently 


Never 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


47% 


28% 


21% 


3% 


39 


Middle class family 


48% 


29% 


21% 


2% 


398 


Middle class / not married 
or parent 


52% 


23% 


22% 


3% 


163 


Lower class 


47% 


26% 


22% 


5% 


146 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


47% 


24% 


27% 


2% 


195 


Protestant 


42% 


32% 


22% 


4% 


154 


baptist 


55% 


27% 


16% 


2% 


173 


Fundamentalist / 
Pentecostal 


52% 


28% 


16% 


4% 


167 


Other 


40% 


28% 


31% 




53 


No affiliation 


19% 


9% 




72% 


4 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


100% 








92 


Active Protestant 


100% 








64 


Active Baptist 


100% 








96 


Active Fundamentalist / 
Pentecostal 


100% 








87 


Active Other 


100% 








22 


Non-active 


0% 


53% 


41% 


6% 


385 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


62% 


28% 


9% 


1% 


154 


Male not evangelical 


32% 


33% 


30% 


5% 


192 


Pomelo hAm anain / 
rcllldlc UUIII dydlll / 

evangelicals 


62% 


27% 


9% 


1% 


205 


Female not evangelical 


40% 


21% 


34% 


5% 


195 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


61% 


27% 


11% 


1% 


259 


Non-white Evangelical 


b47o 


000/ 

dXr/o 


CO/ 

b io 


00/ 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 

Oi lllMlal lb 


64% 


27% 


9% 


1% 


203 


Non-white conservative 
Christians 


60% 


29% 


9% 


3% 


55 


White non-conservative 
Christians 


52% 


30% 


18% 




3D 


Nnn-whitp 

1 \\Jl 1 WIN Lo 

non-conservative 
Christians 


69% 


27% 


2% 


2% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


49% 


27% 


21% 


3% 


306 


Non-gun owner HH 


48% 


27% 


21% 


3% 


441 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


43% 


30% 


23% 


4% 


264 


Unsure 


43% 


20% 


30% 


7% 


51 


Wrong track 


53% 


26% 


19% 


2% 


431 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


52% 


26% 


20% 


3% 


363 


Undecided 


56% 


22% 


19% 


3% 


75 


Democrat 


43% 


30% 


24% 


4% 


308 
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RDENOMFR 


RDENOMFR HOW OFTEN DO YOU ATTEND 
CHURCH/C 


TOTAL 


At least once 
a week 


At least once 
a month 


Infrequently 


Never 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


54% 


31% 


16% 




37 


Health care costs 


52% 


26% 


18% 


4% 


57 


Gov't spending & budget 
deficit 


47% 


29% 


20% 


3% 


126 


Economy 


47% 


29% 


23% 


2% 


214 


Medicare & SS 


50% 


17% 


30% 


3% 


69 


Jobs 


50% 


29% 


19% 


2% 


117 


Other 


47% 


26% 


20% 


7% 


126 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


47% 


29% 


21% 


2% 


549 


Natl security issues 


56% 


16% 


17% 


11% 


55 


Education 


54% 


31% 


16% 




37 


■ A i: / o o 

Medicare / SS 


50% 


17% 


30% 


3% 


69 


Other 


48% 


33% 


14% 


5% 


37 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


43% 


28% 


25% 


4% 


357 


Unfavorable 


53% 


27% 


18% 


3% 


374 


No opinion 


63% 


22% 


8% 


7% 


15 


Never heard of 


100% 








1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


53% 


26% 


19% 


2% 


417 


Unfavorable 


42% 


27% 


26% 


4% 


286 


No opinion 


44% 


38% 


15% 


4% 


40 


Never heard of 


63% 


37% 






3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


43% 


28% 


25% 


4% 


337 


Unsure 


22% 


51% 


17% 


9% 


11 


Disapprove 


54% 


26% 


18% 


3% 


398 


KbUJAl APPHOVh 
OBAMA /ECONOMY/C 


Approve 


43% 


29% 


25% 


3% 


324 


Unsure 


27% 


43% 


23% 


8% 


8 


Disapprove 


53% 


26% 


18% 


3% 


415 


HbUJAo APPHOVh 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


44% 


31% 


21% 


3% 


278 


Unsure 


57% 


26% 


17% 




20 


Disapprove 


51% 


25% 


21% 


3% 


448 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


45% 


29% 


23% 


4% 


348 


Unsure 


45% 


25% 


26% 


3% 


30 


UlbappiUvc 


52% 


26% 


19% 


3% 


368 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


45% 


29% 


23% 


3% 


391 


Unsure 


46% 


29% 


14% 


12% 


16 


Disapprove 


53% 


25% 


19% 


2% 


339 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


54% 


25% 


18% 


3% 


414 


Obama 


42% 


29% 


25% 


4% 


316 


Both 


100% 








1 


Neither 


35% 


27% 


39% 




5 


Unsure 


20% 


51% 


25% 


4% 


10 
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RDENOMFR 


RDENOMFR HOW OFTEN DO YOU ATTEND 
CHURCH/C 


TOTAL 


At least once 
a week 


At least once 
a month 


Infrequently 


Never 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


55% 


24% 


18% 


2% 


362 


Obama 


43% 


29% 


24% 


4% 


350 


Both 


39% 


61% 






6 


Neither 


18% 


58% 


24% 




7 


Unsure 


43% 


19% 


29% 


10% 


21 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


54% 


25% 


18% 


3% 


408 


Obama 


43% 


29% 


24% 


4% 


310 


Both 


36% 






64% 


2 


Neither 


23% 


58% 


19% 




5 


Unsure 


35% 


25% 


38% 


2% 


21 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


48% 


27% 


21% 


3% 


531 


Yes / watched news 
coverage 


45% 


29% 


22% 


4% 


111 


No 


52% 


25% 


20% 


3% 


104 


Unsure / refused 


100% 











RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


53% 


25% 


19% 


2% 


403 


i i . i . : i i 

Undecided 


47% 


25% 


12% 


15% 


21 


Obama 


42% 


30% 


24% 


3% 


321 


i inn r~r*~r i n/r~ i n i aah 

UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


47% 


28% 


22% 


2% 


594 


Very likely 


54% 


24% 


17% 


5% 


124 


Somewhat likely 


47% 


26% 


15% 


12% 


20 


Already voted 


42% 


22% 


36% 




8 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


49% 


30% 


19% 


2% 


301 


Most likely 50% 


52% 


28% 


18% 


2% 


375 


Most likely 60% 


50% 


28% 


20% 


2% 


453 


Most likely 70% 


49% 


29% 


21% 


2% 


521 


100% of sample 


48% 


27% 


21% 


3% 


746 


TOTAL 


48% 


27% 


21% 


3% 


746 
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BORN 


BORN BORN-AGAIN / EVANGELICAL 


TOTAL 


Born-again / 
evangelical 


Not 
born-again 


Refused 


TOTAL 


48% 


49% 


3% 


743 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


33% 


65% 


2% 


144 


Midwest 


42% 


54% 


3% 


122 


South 


68% 


31% 


1% 


192 


South Central 


55% 


45% 




77 


Central Plains 


42% 


50% 


8% 


58 


Mountain States 


28% 


66% 


5% 


50 


West 


49% 


49% 


2% 


99 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUl Mid 


50% 


48% 


2% 


73 


rlUllUd 


51% 


49% 




44 


Texas 


55% 


45% 




57 


INcW TUlK 


21% 


79% 




37 


Rest of country 


49% 


47% 


3% 


531 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


61% 


36% 


3% 


235 


Toss-up 


45% 


52% 


3% 


298 


Safe Democrat 


39% 


59% 


2% 


210 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


48% 


49% 


3% 


200 


Ulllcl bLdlcb 


49% 


49% 


3% 


543 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ IcMipiUylllclll 


48% 


50% 


2% 


77 


/ y.y /o uiiciiipiuyiiicMi 


50% 


48% 


2% 


544 


1 floo than "70/ 
Lcbb Lllall / /o 

unemployment 


42% 


54% 


4% 


122 


URBAN URBAN CODE 


Rural 


63% 


34% 


3% 


104 


Suburban 


38% 


60% 


3% 


307 


Urban 


39% 


58% 


3% 


118 


GENDER GENDER 


Male 


45% 


53% 


2% 


345 


Female 


52% 


46% 


3% 


398 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


42% 


55% 


2% 


214 


Male / not employed 


48% 


49% 


2% 


132 


Female / employed 


55% 


43% 


2% 


196 


Female / not employed 


49% 


48% 


4% 


202 


RAGEBG AGE/C 


18-29 


50% 


46% 


4% 


90 


30-44 


53% 


47% 




187 


45-59 


47% 


51% 


2% 


204 


60 and older 


46% 


50% 


4% 


262 


RAGE RESPONDENT'S 
AGE/C 


18-34 


47% 


50% 


2% 


151 


35-44 


57% 


43% 




125 


45-64 


47% 


51% 


2% 


281 


65 or over 


46% 


49% 


6% 


177 


Unsure / refused 


62% 


38% 




7 
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BORN 


BORN BORN-AGAIN / EVANGELICAL 


TOTAL 


Born-again / 
evangelical 


Not 
born-again 


Refused 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


52% 


47% 


1% 


277 


45-64 


47% 


51% 


2% 


281 


65 or over 


46% 


48% 


5% 


185 


RR96 AGE /SEX 


Male / under 45 


45% 


55% 




142 


Male / 45+ 


44% 


52% 


4% 


203 


Female/ under 45 


59% 


39% 


3% 


135 


Female / 45+ 


48% 


49% 


3% 


263 


RRACE 

RESPONDENT'S 
RACE/C 


White 


47% 


50% 


3% 


554 


Black / African American 


71% 


28% 


1% 


97 


Hispanic /Latino 


34% 


66% 




69 


Other 


34% 


65% 


2% 


23 


GENRACE RACE BY 
GENDER 


White men 


45% 


52% 


3% 


261 


White women 


49% 


48% 


4% 


292 


Black men 


57% 


41% 


2% 


37 


Black women 


80% 


20% 




60 


Hispanic men 


34% 


66% 




36 


Hispanic women 


34% 


66% 




33 


WHITE SENIORS 


White seniors 


45% 


50% 


5% 


230 


Other 


50% 


48% 


2% 


513 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


56% 


41% 


3% 


338 


Independent 


50% 


48% 


2% 


121 


Democrat 


39% 


59% 


2% 


284 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


55% 


41% 


4% 


365 


Ticket splitter 


40% 


57% 


3% 


48 


Democrat 


42% 


56% 


1% 


330 


PARTISAN PARTISAN 


Hard GOP 


55% 


42% 


4% 


309 


Soft GOP 


59% 


37% 


4% 


57 


Ticket splitter 


46% 


51% 


3% 


56 


Soft DEM 


48% 


51% 


2% 


57 


Hard DEM 


39% 


59% 


1% 


264 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


55% 


42% 


3% 


464 


Moderate 


43% 


54% 


3% 


35 


Liberal 


36% 


62% 


2% 


243 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


64% 


32% 


4% 


159 


Somewhat conservative 


51% 


47% 


2% 


305 


Moderate / liberal 


37% 


61% 


2% 


279 


RPTYID98 TARGET 
GROUPS 


Republican 


56% 


41% 


3% 


338 


Independent 


50% 


48% 


2% 


121 


Conservative DEM 


53% 


47% 




92 


Mod / lib DEM 


33% 


65% 


3% 


192 
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BORN 


BORN BORN-AGAIN / EVANGELICAL 


TOTAL 


Born-again / 
evangelical 


Not 
born-again 


Refused 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


34% 


64% 


2% 


199 


Mod / conservative DEM 


54% 


45% 


1% 


131 


Independent 


40% 


57% 


3% 


48 


Mod / liberal GOP 


49% 


45% 


6% 


39 


Conservative GOP 


56% 


41% 


3% 


326 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


62% 


35% 


3% 


120 


Yes 


47% 


47% 


6% 


60 


Unsure 


58% 


39% 


3% 


43 


No 


55% 


41% 


4% 


179 


No / strongly 


39% 


60% 


1% 


341 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


69% 


30% 


1% 


32 


High school graduate 


58% 


39% 


3% 


165 


Some college 


50% 


47% 


3% 


176 


College graduate 


42% 


56% 


2% 


369 


SEXEDUC SEX/ 
EDUCATION 


College men 


39% 


59% 


2% 


253 


Mai"i.aaIIoao coon 
!NUM UUIIcyc illcll 


60% 


36% 


4% 


93 


College women 


49% 


48% 


3% 


293 


Non-college women 


59% 


38% 


2% 


105 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IC IIUII OUIICUU 

graduate 


54% 


42% 


3% 


277 


Minority nnn-nnllpfip 

i v 1 1 1 1 u ii iy iiuii uui i cy c 

graduate 


57% 


42% 


1% 


97 


Others 


42% 


56% 


2% 


369 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


53% 


44% 


3% 


131 


\A/hi+o famala aaa-aaIIoao 
Millie Icflldlc MUM UUMcyc 

graduates 


56% 


40% 


4% 


145 


Minority male non-college 
graduates 


52% 


46% 


2% 


44 


Minority female 
non-college graduates 


61% 


39% 




53 


Other 


42% 


56% 


2% 


369 


WILLWIN WHO WILL 
WIN 


Romney 


54% 


43% 


3% 


309 


Obama 


43% 


54% 


2% 


362 


Other 




100% 




1 


Unsure / refused 


49% 


49% 


2% 


72 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


47% 


51% 


2% 


96 


Non-union household 


49% 


49% 


3% 


647 


RMARITAL MARITAL 
STATUS/C 


Single 


50% 


46% 


3% 


137 


Married 


47% 


51% 


2% 


433 


No longer married 


51% 


46% 


4% 


173 


MOMDAD PARENTS 


Dad 


37% 


63% 




115 


Mom 


63% 


37% 




131 
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BORN 


BORN BORN-AGAIN / EVANGELICAL 


TOTAL 


Born-again / 
evangelical 


Not 
born-again 


Refused 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


49% 


51% 




182 


Married / no children 


45% 


51% 


4% 


251 


Divorced / children 


74% 


26% 




21 


Divorced / no children 


43% 


56% 


1% 


67 


Single / children 


42% 


58% 




29 


Single / no children 


53% 


43% 


4% 


109 


Other / mixed 


51% 


42% 


7% 


86 


GENMAR1 GENDER 
AND MARITAL 


Single women 


52% 


42% 


5% 


66 


Married women 


53% 


46% 


1% 


216 


No longer married 
women 


49% 


46% 


5% 


115 


Single men 


49% 


50% 


1% 


71 


Married men 


41% 


56% 


3% 


217 


No longer married men 


55% 


44% 


1% 


58 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


51% 


49% 




52 


White single women 


39% 


50% 


11% 


33 


White married men 


40% 


56% 


4% 


171 


Willie IlldlllcU WUIIIcll 


52% 


47% 


1% 


175 


Millie lIU lUliycl IlldlllcU 

men 


57% 


41% 


2% 


39 


White no longer married 
women 


45% 


49% 


6% 


84 


Other 


53% 


46% 


1% 


189 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


55% 


45% 




18 


Married mothers 


62% 


38% 




92 


No longer married 
mothers 


76% 


24% 




22 


Non-mothers 


45% 


52% 


3% 


612 


MOMRACE MOTHERS 
BY RACE 


White mothers 


63% 


37% 




87 


Non-white mothers 


64% 


36% 




44 


Non-mothers 


45% 


52% 


3% 


612 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


41% 


58% 


2% 


38 


Midrilp Hass 


47% 


51% 


3% 


558 


Low income 


58% 


40% 


2% 


139 


Working class 


50% 


50% 




6 


Unemployed 


17% 


83% 




1 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


41% 


58% 


2% 


38 


Middle class family 


48% 


50% 


2% 


398 


Middle class / not married 
or parent 


44% 


51% 


5% 


161 


Lower class 


57% 


41% 


2% 


146 
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BORN 


BORN BORN-AGAIN / EVANGELICAL 


TOTAL 


Born-again / 
evangelical 


Not 
born-again 


Refused 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


15% 


82% 


3% 


195 


Protestant 


43% 


52% 


5% 


154 


baptist 


78% 


20% 


1% 


173 


Fundamentalist / 
Pentecostal 


65% 


32% 


3% 


167 


Other 


38% 


62% 




50 


No affiliation 




100% 




4 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


62% 


35% 


3% 


361 


At least once a month 


49% 


50% 


1% 


202 


Infrequently 


21% 


76% 


3% 


157 


Never 


17% 


79% 


3% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


23% 


74% 


3% 


92 


Active Protestant 


56% 


37% 


7% 


64 


Motive DdpilbL 


88% 


10% 


2% 


96 


Motive rUI lUdlllcMldllbt / 

Pentecostal 


79% 


18% 


3% 


87 


Active Other 


59% 


41% 




21 


Non-active 


36% 


62% 


2% 


383 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ I 
Ivldlc UUIII dydlll / 

evangelicals 


100% 






154 


Ivldlc IIUl cvdliycllOdl 




96% 


4% 


191 


Female bom again / 
evangelicals 


1 00% 






205 


Female not evangelical 




94% 


6% 


192 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


100% 






259 


Non-white Evangelical 


100% 






100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


100% 






203 


Non-white conservative 

\j] ll lolldl lb 


100% 






55 


White non-conservative 
Christians 


100% 






JD 


Non-white 

non-conservative 

Christians 


100% 






46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


54% 


44% 


2% 


306 


Non-gun owner HH 


45% 


53% 


3% 


437 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


40% 


58% 


2% 


261 


Unsure 


36% 


55% 


9% 


51 


Wrong track 


55% 


43% 


2% 


431 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


54% 


43% 


3% 


363 


Undecided 


52% 


45% 


4% 


75 


Democrat 


41% 


57% 


2% 


305 
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BORN 


BORN BORN-AGAIN / EVANGELICAL 


TOTAL 


Born-again / 
evangelical 


Not 
born-again 


Refused 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


43% 


54% 


3% 


37 


Health care costs 


43% 


51% 


6% 


57 


Gov't spending & budget 
deficit 


52% 


46% 


2% 


125 


Economy 


45% 


52% 


3% 


213 


Medicare & SS 


48% 


48% 


4% 


68 


Jobs 


50% 


49% 


1% 


117 


Other 


53% 


45% 


2% 


126 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


47% 


50% 


3% 


547 


Natl security issues 


59% 


40% 


2% 


54 


Education 


43% 


54% 


3% 


37 


Medicare / SS 


48% 


48% 


4% 


68 


Other 


55% 


44% 


2% 


37 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


41% 


58% 


2% 


354 


Unfavorable 


56% 


41% 


3% 


374 


No opinion 


42% 


55% 


3% 


15 


Never heard of 






100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


54% 


43% 


3% 


417 


Unfavorable 


40% 


58% 


2% 


284 


No opinion 


48% 


49% 


3% 


39 


Never heard of 


29% 


39% 


32% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


41% 


57% 


2% 


334 


Unsure 


14% 


86% 




11 


Disapprove 


56% 


41% 


3% 


398 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


41% 


57% 


3% 


320 


Unsure 


36% 


56% 


8% 


8 


Disapprove 


55% 


43% 


2% 


415 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


43% 


55% 


2% 


274 


Unsure 


55% 


38% 


7% 


20 


Disapprove 


51% 


46% 


3% 


448 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


42% 


56% 


2% 


345 


Unsure 


29% 


61% 


10% 


30 


Disapprove 


56% 


42% 


2% 


368 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


44% 


54% 


2% 


388 


Unsure 


54% 


46% 




16 


Disapprove 


53% 


44% 


3% 


339 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


54% 


43% 


3% 


414 


Obama 


41% 


57% 


1% 


313 


Both 




100% 




1 


Neither 


42% 


58% 




5 


Unsure 


48% 


34% 


18% 


10 
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BORN 


BORN BORN-AGAIN / EVANGELICAL 


TOTAL 


Born-again / 
evangelical 


Not 
born-again 


Refused 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


57% 


41% 


2% 


362 


Obama 


41% 


56% 


3% 


347 


Both 


50% 


50% 




6 


Neither 


32% 


68% 




7 


Unsure 


37% 


60% 


3% 


21 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


54% 


43% 


3% 


408 


Obama 


41% 


57% 


2% 


307 


□ nth 

botn 




100% 




2 


Ne ther 


42% 


58% 




5 


Unsure 


49% 


39% 


12% 


21 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


48% 


50% 


3% 


529 


Yes / watched news 
coverage 


46% 


51 % 


3% 


111 


No 


55% 


42% 


3% 


103 


Unsure / refused 




100% 







RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


55% 


42% 


3% 


403 


Undecided 


47% 


48% 


5% 


21 


Obama 


40% 


58% 


2% 


318 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


48% 


49% 


3% 


592 


Very likely 


46% 


51% 


3% 


123 


Somewhat likely 


68% 


32% 




20 


Already voted 


41% 


59% 




8 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


47% 


51% 


2% 


299 


Most likely 50% 


46% 


51% 


3% 


373 


Most likely 60% 


45% 


53% 


3% 


451 


Most likely 70% 


44% 


53% 


3% 


519 


100% of sample 


48% 


49% 


3% 


743 


TOTAL 


48% 


49% 


3% 


743 
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RRACE 


RRACE RESPONDENT'S RACE/C 


TOTAL 


White 


Black/ 
African 
American 


Hispanic/ 
Latino 


Other 


TOTAL 


75% 


12% 


9% 


4% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


74% 


15% 


4% 


7% 


200 


Midwest 


73% 


16% 


8% 


3% 


174 


South 


76% 


16% 


6% 


2% 


245 


ooutn central 


68% 


11% 


17% 


5% 


82 


Central Plains 


91% 


6% 


3% 


0% 


77 


Mountain States 


72% 


3% 


21% 


5% 


70 


West 


74% 


5% 


15% 


5% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


70% 


6% 


20% 


3% 


114 


Florida 


82% 


3% 


13% 


2% 


69 


Texas 


66% 


8% 


21% 


6% 


62 


New York 


65% 


14% 


13% 


8% 


54 


ncbl Ul OUUNlry 


77% 


14% 


5% 


4% 


705 


RG201 2 STATES BY 
2012 STATUS 


Odlc ncpUUIILdll 


76% 


14% 


7% 


3% 


285 


Taoo.i in 
1 Ubo-Up 


78% 


11% 


9% 


3% 


402 


Odlc UclllULIdl 


71% 


11% 


12% 


6% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


r\JL.\ 1 IvU DdUICLjlUUIlU 

States 


77% 


12% 


9% 


3% 


278 


Other states 


74% 


12% 


9% 


5% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


71% 


6% 


20% 


3% 


124 


7-9.9% unemployment 


74% 


14% 


8% 


4% 


716 


Less than 7% 
unemployment 


83% 


7% 


5% 


4% 


163 


URBAN URBAN CODE 


Rural 


89% 


5% 


4% 


2% 


135 


Suburban 


77% 


8% 


9% 


6% 


411 


Urban 


63% 


21% 


11% 


4% 


177 


utl\Utn utl\Utn 


Male 


75% 


11% 


10% 


5% 


481 


Female 


75% 


13% 


8% 


3% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


72% 


11% 


12% 


5% 


306 


Male / not employed 


80% 


9% 


6% 


5% 


175 


Female / employed 


70% 


15% 


10% 


5% 


265 


Female / not emnloved 


80% 


12% 


7% 


2% 


256 


RAGEBG AGE/C 


18-29 


53% 


21% 


23% 


3% 


126 


30-44 


70% 


16% 


8% 


6% 


291 


45-59 


76% 


11% 


10% 


3% 


256 


60 and older 


87% 


6% 


3% 


3% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


60% 


17% 


19% 


4% 


219 


35-44 


69% 


17% 


6% 


7% 


199 


45-64 


78% 


10% 


9% 


3% 


358 


65 or over 


90% 


5% 


1% 


3% 


218 


Unsure / refused 


84% 


5% 




11% 


10 
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RRACE 


RRACE RESPONDENT'S RACE/C 


TOTAL 


White 


Black/ 
African 
American 


Hispanic/ 
Latino 


Other 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


65% 


17% 


13% 


5% 


417 


45-64 


78% 


10% 


9% 


3% 


358 


65 or over 


90% 


5% 


1% 


3% 


228 


RR96 AGE /SEX 


Male / under 45 


67% 


14% 


13% 


5% 


216 


Male / 45+ 


81% 


8% 


7% 


4% 


266 


Female / under 45 


61% 


21% 


13% 


5% 


202 


Female / 45+ 


84% 


9% 


5% 


2% 


320 


GENRACE RACE BY 
GENDER 


White men 


100% 








361 


White women 


100% 








391 


Black men 




100% 






51 


Black women 




100% 






70 


Hispanic men 






100% 




47 


Hispanic women 






100% 




43 


WHITE SENIORS 


White seniors 


100% 








288 


Other 


65% 


17% 


13% 


6% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


90% 


1% 


5% 


4% 


401 


Independent 


74% 


8% 


13% 


5% 


171 


Democrat 


62% 


23% 


11% 


3% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


90% 


2% 


4% 


4% 


440 


Ticket splitter 


70% 


5% 


17% 


7% 


74 


Democrat 


62% 


22% 


12% 


4% 


490 


PARTISAN PARTISAN 


Hard GOP 


91% 


1% 


3% 


4% 


365 


Soft GOP 


86% 


3% 


9% 


3% 


78 


Ticket splitter 


62% 


6% 


25% 


8% 


72 


Soft DEM 


72% 


13% 


10% 


5% 


86 


Hard DEM 


61% 


24% 


11% 


3% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


79% 


10% 


8% 


4% 


561 


Moderate 


72% 


16% 


8% 


4% 


66 


Liberal 


70% 


14% 


11% 


4% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


80% 


8% 


7% 


6% 


189 


Somewhat conservative 


78% 


11% 


8% 


3% 


372 


Moderate / liberal 


70% 


15% 


11% 


4% 


442 


RPTYIDQR TARRFT 
GROUPS 


Rom ihlipn n 


90% 


1% 


5% 


4% 


401 


Independent 


74% 


8% 


13% 


5% 


171 


Conservative DEM 


46% 


36% 


18% 


1% 


121 


Mod / lib DEM 


68% 


19% 


9% 


4% 


310 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


68% 


16% 


11% 


5% 


318 


Mod / conservative DEM 


51% 


33% 


14% 


2% 


171 


Independent 


70% 


5% 


17% 


7% 


74 


Mod / liberal GOP 


82% 


5% 


12% 


2% 


56 


Conservative GOP 


91% 


2% 


3% 


4% 


384 
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RRACE 


RRACE RESPONDENT'S RACE/C 


TOTAL 


White 


Black/ 
African 
American 


Hispanic/ 
Latino 


Other 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


81% 


6% 


8% 


6% 


140 


Yes 


84% 


4% 


7% 


4% 


75 


Unsure 


67% 


21% 


8% 


4% 


54 


No 


79% 


9% 


10% 


2% 


228 


No / strongly 


71% 


15% 


9% 


4% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


58% 


16% 


25% 


2% 


43 


High school graduate 


77% 


16% 


5% 


2% 


207 


Some college 


73% 


16% 


8% 


3% 


250 


College graduate 


77% 


8% 


10% 


6% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


76% 


9% 


9% 


5% 


367 


Non-college men 


71% 


14% 


12% 


2% 


114 


OUIIcyc WUIIIcM 


75% 


12% 


9% 


4% 


385 


Non-college women 


76% 


17% 


6% 


2% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


100% 








367 


Minority non-college 
graduate 




60% 


31% 


9% 


133 


Ull Iclb 


77% 


8% 


10% 


6% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


vVIIILc llldlc MUM UUIIcyc 

graduates 


100% 








169 


White female non-college 
graduates 


1 00% 








198 


Minority male non-college 
graduates 




58% 


35% 


8% 


63 


Minority female 
non-college graduates 




62% 


28% 


1 0% 


70 


Other 


77% 


8% 


10% 


6% 


503 


1A/II I 1A/IM \A/l_lf"\ VA/II 1 

WILLWIN WHO WILL 
WIN 


Romney 


89% 


1% 


6% 


4% 


368 


Obama 


65% 


21% 


11% 


4% 


535 


Other 


100% 








1 


Unsure / refused 


76% 


8% 


10% 


6% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


67% 


23% 


6% 


5% 


133 


Non-union household 


76% 


10% 


10% 


4% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


62% 


22% 


14% 


3% 


215 


Married 


81% 


8% 


7% 


4% 


576 


No longer married 


73% 


13% 


10% 


4% 


212 


MOMDAD PARENTS 


Dad 


70% 


11% 


12% 


7% 


160 


Mom 


69% 


19% 


10% 


2% 


170 
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RRACE 


RRACE RESPONDENT'S RACE/C 


TOTAL 


White 


Black/ 
African 
American 


Hispanic/ 
Latino 


Other 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


76% 


11% 


9% 


4% 


245 


Married / no children 


84% 


6% 


5% 


4% 


331 


Divorced / children 


60% 


12% 


23% 


5% 


23 


Divorced / no children 


76% 


9% 


9% 


6% 


88 


Single /children 


44% 


38% 


14% 


5% 


45 


Single / no children 


66% 


17% 


14% 


2% 


169 


Other/ mixed 


72% 


17% 


8% 


3% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


55% 


27% 


14% 


3% 


109 


Married women 


83% 


7% 


7% 


3% 


276 


No longer married 
women 


74% 


16% 


6% 


5% 


136 


Single men 


68% 


16% 


13% 


3% 


106 


Married men 


79% 


9% 


7% 


6% 


300 


No longer married men 


71% 


8% 


18% 


3% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


100% 








72 


White single women 


100% 








61 


White married men 


100% 








236 


White married women 


100% 








230 


White no longer married 
men 


1 00% 








54 


White no longer married 
women 


100% 








100 


Other 




48% 


36% 


16% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


36% 


51% 


10% 


3% 


28 


Married mothers 


81% 


10% 


9% 


1% 


117 


No longer married 
mothers 


48% 


27% 


15% 


10% 


25 


Non-mothers 


76% 


11% 


9% 


4% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


100% 








116 


Non-white mothers 




61% 


32% 


8% 


53 


Non-mothers 


76% 


11% 


9% 


4% 


833 


EC0NCLA2 
LGUNOMIO CLASS 


Upper class 


72% 


5% 


19% 


3% 


54 


Middle class 


78% 


10% 


8% 


4% 


749 


Low income 


65% 


21% 


10% 


4% 


192 


Working class 


58% 


40% 




2% 


6 


Unemployed 


53% 






47% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


72% 


5% 


19% 


3% 


54 


Middle class family 


80% 


8% 


8% 


4% 


525 


Middle class / not married 
or parent 


74% 


15% 


8% 


3% 


224 


Lower class 


65% 


21% 


9% 


5% 


200 
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RRACE 


RRACE RESPONDENT'S RACE/C 


TOTAL 


White 


Black/ 
African 
American 


Hispanic/ 
Latino 


Other 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


76% 


2% 


19% 


3% 


195 


Protestant 


93% 


4% 




4% 


154 


Baptist 


62% 


32% 


5% 


2% 


173 


Fundamentalist / 
Pentecostal 


69% 


1 5% 


1 1% 


4% 


167 


Other 


69% 


15% 


7% 


9% 


81 


No affiliation 


78% 


8% 


9% 


5% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


72% 


14% 


11% 


3% 


362 


At least once a month 


75% 


16% 


7% 


3% 


203 


Infrequently 


81% 


7% 


8% 


4% 


158 


Never 


77% 


4% 


10% 


10% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


72% 




25% 


3% 


92 


Active Protestant 


94% 


4% 




3% 


64 


Active Baptist 


61% 


31% 


7% 


1% 


96 


Active Fundamentalist / 
Pentecostal 


70% 


17% 


10% 


3% 


87 


Active Other 


58% 


26% 


12% 


4% 


22 


Non-active 


77% 


11% 


8% 


5% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


76% 


14% 


8% 


2% 


154 


Male not evangelical 


75% 


9% 


11% 


6% 


327 


rcllldlc UUIII dydlll / 

evangelicals 


69% 


23% 


5% 


2% 


205 


Female not evangelical 


79% 


7% 


10% 


4% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


100% 








259 


Non-white Evangelical 




69% 


23% 


8% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 

II loLld.1 lo 


100% 








203 


Non-white conservative 
Christians 




60% 


29% 


11% 


55 


White non-conservative 
Christians 


100% 








JO 


Mnn-whitp 

1 \\Jl 1 WIN IC 

non-conservative 
Christians 




79% 


17% 


4% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


87% 


5% 


6% 


3% 


394 


Non-gun owner HH 


67% 


17% 


11% 


5% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


61% 


24% 


12% 


3% 


399 


Unsure 


64% 


15% 


15% 


5% 


71 


Wrong track 


87% 


3% 


6% 


4% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


90% 


1% 


5% 


4% 


445 


Undecided 


70% 


13% 


9% 


8% 


98 


Democrat 


61% 


22% 


13% 


4% 


459 
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RRACE 


RRACE RESPONDENT'S RACE/C 


TOTAL 


White 


Black/ 
African 
American 


Hispanic/ 
Latino 


Other 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


59% 


18% 


18% 


6% 


69 


Health care costs 


62% 


16% 


18% 


4% 


74 


Gov't spending & budget 
deficit 


84% 


3% 


7% 


6% 


158 


Economy 


80% 


9% 


8% 


2% 


280 


Medicare & SS 


67% 


24% 


6% 


3% 


88 


Jobs 


73% 


18% 


6% 


3% 


151 


Other 


77% 


9% 


8% 


6% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


77% 


11% 


9% 


3% 


715 


Natl security issues 


81% 


7% 


5% 


6% 


73 


Education 


59% 


18% 


18% 


6% 


69 


■ * i: / o o 

Medicare / SS 


67% 


24% 


6% 


3% 


88 


Other 


75% 


9% 


7% 


9% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


64% 


22% 


11% 


3% 


532 


Unfavorable 


88% 


1% 


7% 


4% 


453 


No opinion 


63% 


5% 


11% 


21% 


18 


Never heard of 


100% 








1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


88% 


1% 


7% 


4% 


506 


Unfavorable 


62% 


23% 


11% 


4% 


439 


No opinion 


63% 


15% 


16% 


6% 


54 


Never heard of 


32% 


68% 






3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


61% 


23% 


12% 


4% 


500 


Unsure 


67% 


3% 


16% 


14% 


19 


Disapprove 


90% 


1% 


6% 


4% 


484 


KbUJAl APPHOVh 
OBAMA /ECONOMY/C 


Approve 


63% 


23% 


11% 


4% 


477 


Unsure 


75% 


9% 


6% 


10% 


12 


Disapprove 


87% 


2% 


7% 


4% 


514 


RRfl lA^ APPROVF 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Ann cava 


60% 


25% 


11% 


4% 


399 


Unsure 


67% 


21% 


5% 


6% 


39 


Disapprove 


86% 


2% 


8% 


4% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


64% 


22% 


11% 


4% 


505 


Unsure 


69% 


4% 


19% 


8% 


48 


Disapprove 


88% 


2% 


6% 


4% 


450 


RB0JA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


65% 


20% 


11% 


4% 


567 


Unsure 


88% 


7% 




6% 


22 


Disapprove 


88% 


2% 


7% 


3% 


414 
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RRACE 


RRACE RESPONDENT'S RACE/C 


TOTAL 


White 


Black/ 
African 
American 


Hispanic/ 
Latino 


Other 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


88% 


1% 


7% 


4% 


503 


Obama 


61% 


24% 


11% 


4% 


472 


Both 


100% 








2 


Neither 


79% 


6% 




15% 


9 


Unsure 


70% 


13% 


17% 




17 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


90% 


1% 


6% 


4% 


431 


Obama 


63% 


22% 


11% 


4% 


518 


Both 


61% 




39% 




6 


Neither 


77% 


4% 


13% 


6% 


13 


Unsure 


76% 


5% 


16% 


3% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


88% 


1% 


7% 


4% 


491 


Obama 


61% 


24% 


11% 


4% 


469 


Both 


36% 




64% 




2 


Neither 


90% 


4% 




6% 


13 


Unsure 


82% 


13% 


5% 




28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


74% 


13% 


9% 


4% 


702 


Yes / watched news 
coverage 


81% 


7% 


9% 


4% 


158 


No 


73% 


12% 


11% 


4% 


142 


Unsure / refused 








100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


89% 


1% 


7% 


4% 


484 


i i . i . : i i 

Undecided 


67% 


20% 


8% 


5% 


30 


Obama 


62% 


22% 


11% 


4% 


490 


i inn f~/~^~r i \\/v i n i r\r\ r\ 

UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


76% 


11% 


9% 


4% 


797 


Very likely 


73% 


16% 


7% 


5% 


167 


Somewhat likely 


46% 


24% 


28% 


2% 


29 


Already voted 


94% 






6% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


80% 


8% 


7% 


5% 


405 


Most likely 50% 


79% 


8% 


8% 


5% 


502 


Most likely 60% 


78% 


9% 


8% 


4% 


605 


Most likely 70% 


78% 


9% 


9% 


4% 


702 


100% of sample 


75% 


12% 


9% 


4% 


1003 


TOTAL 


75% 


12% 


9% 


4% 


1003 



THE TARRANCE GROUP, INC. / LAKE RESEARCH PARTNERS 
POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



RSEXEMP 


RSEXEMP RESPONDENT'S SEX / EMPLOYMENT/C 


TOTAL 


Male/ 
employed 


Male / not 
employed 


Female / 
employed 


Female /not 
employed 


TOTAL 


31% 


17% 


26% 


26% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


32% 


17% 


24% 


27% 


200 


Midwest 


35% 


14% 


27% 


24% 


174 


South 


27% 


20% 


29% 


24% 


245 


South Central 


25% 


21% 


24% 


30% 


82 


Central Plains 


33% 


12% 


31% 


24% 


77 


Mountain States 


30% 


20% 


26% 


24% 


70 


West 


30% 


19% 


24% 


28% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dMIUl llld 


28% 


20% 


21% 


31% 


114 


nuiiud 


25% 


20% 


40% 


15% 


69 


Texas 


28% 


22% 


26% 


24% 


62 


INcW TUll\ 


30% 


8% 


31% 


30% 


54 


Rest of country 


32% 


17% 


26% 


26% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


27% 


19% 


25% 


29% 


285 


Toss-up 


30% 


17% 


31% 


22% 


402 


Safe Democrat 


34% 


17% 


22% 


27% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


32% 


16% 


32% 


20% 


278 


Ulllcl bldlcb 


30% 


18% 


24% 


28% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 UMcllipiUylllclll 


31% 


21% 


20% 


28% 


124 


/ y.y /o unemployment 


29% 


18% 


27% 


26% 


716 


1 qcc than T0/„ 
Lcbb Llldll / /o 

unemployment 


35% 


13% 


30% 


22% 


163 


URBAN URBAN CODE 


Rural 


21% 


23% 


24% 


33% 


135 


Suburban 


30% 


19% 


21% 


30% 


411 


Urban 


25% 


24% 


25% 


26% 


177 


GENDER GENDER 


Male 


64% 


36% 






481 


Female 






51% 


49% 


522 


RAGEBG AGE/C 


18-29 


43% 


16% 


30% 


11% 


126 


30-44 


42% 


7% 


39% 


12% 


291 


45-59 


37% 


12% 


33% 


18% 


256 


60 and older 


11% 


32% 


9% 


49% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


44% 


11% 


31% 


15% 


219 


35-44 


40% 


8% 


43% 


9% 


199 


45-64 


33% 


16% 


28% 


23% 


358 


65 or over 


6% 


35% 


5% 


54% 


218 


Unsure / refused 


6% 


15% 


21% 


57% 


10 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


42% 


10% 


37% 


12% 


417 


45-64 


33% 


16% 


28% 


23% 


358 


65 or over 


6% 


34% 


5% 


54% 


228 
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RSEXEMP 


RSEXEMP RESPONDENT'S SEX / EMPLOYMENT/C 


TOTAL 


Male/ 
employed 


Male / not 
employed 


Female / 
employed 


Female /not 
employed 


RR96 AGE / SEX 


Male / under 45 


81% 


19% 






216 


Male/ 45+ 


49% 


51% 






266 


Female / under 45 






76% 


24% 


202 


Female / 45+ 






35% 


65% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


White 


29% 


19% 


25% 


27% 


752 


Black / African American 


29% 


13% 


33% 


25% 


120 


Hispanic /Latino 


40% 


12% 


29% 


19% 


90 


Other 


35% 


21% 


31% 


13% 


40 


GENRACE RACE BY 
GENDER 


White men 


61% 


39% 






361 


White women 






48% 


52% 


391 


Black men 


68% 


32% 






51 


Black women 






58% 


42% 


70 


Hispanic men 


77% 


23% 






47 


Hispanic women 






61% 


39% 


43 


WHITE SENIORS 


White seniors 


11% 


33% 


8% 


48% 


288 


Other 


38% 


11% 


34% 


16% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


33% 


20% 


19% 


27% 


401 


Independent 


40% 


13% 


26% 


21% 


171 


Democrat 


24% 


17% 


33% 


26% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


35% 


18% 


21% 


26% 


440 


Ticket splitter 


33% 


26% 


16% 


25% 


74 


Democrat 


26% 


16% 


33% 


25% 


490 


PARTISAN PARTISAN 


Hard GOP 


34% 


19% 


20% 


27% 


365 


Soft GOP 


38% 


13% 


25% 


25% 


78 


Ticket splitter 


35% 


21% 


21% 


22% 


72 


Soft DEM 


38% 


22% 


21% 


19% 


86 


Hard DEM 


24% 


15% 


35% 


26% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


32% 


19% 


21% 


28% 


561 


Moderate 


34% 


31% 


8% 


27% 


66 


Liberal 


28% 


13% 


37% 


22% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


29% 


21% 


18% 


31% 


189 


Somewhat conservative 


33% 


19% 


23% 


26% 


372 


Moderate / liberal 


29% 


15% 


33% 


23% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


33% 


20% 


19% 


27% 


401 


Independent 


40% 


13% 


26% 


21% 


171 


Conservative DEM 


23% 


24% 


24% 


29% 


121 


Mod / lib DEM 


25% 


14% 


36% 


25% 


310 
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RSEXEMP 


RSEXEMP RESPONDENT'S SEX / EMPLOYMENT/C 


TOTAL 


Male/ 
employed 


Male / not 
employed 


Female / 
employed 


Female /not 
employed 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


27% 


12% 


38% 


23% 


318 


Mod / conservative DEM 


26% 


22% 


24% 


29% 


171 


Independent 


33% 


26% 


16% 


25% 


74 


Mod / liberal GOP 


37% 


15% 


22% 


25% 


56 


Conservative GOP 


34% 


19% 


20% 


26% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


35% 


18% 


17% 


29% 


140 


Yes 


54% 


8% 


16% 


22% 


75 


Unsure 


13% 


27% 


31% 


29% 


54 


No 


26% 


19% 


28% 


27% 


228 


No / strongly 


30% 


17% 


29% 


24% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 


20% 


31% 


18% 


31% 


43 


High school graduate 


25% 


19% 


18% 


38% 


207 


Some college 


28% 


20% 


24% 


29% 


250 


College graduate 


35% 


14% 


32% 


18% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


67% 


33% 






367 


MAn.AAlloAO rYiori 
INUM OUIIcyc lllcM 


53% 


47% 






114 


College women 






57% 


43% 


385 


Non-college women 






33% 


67% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

VVillLC 1 \\J\ 1 UUIIGVJG 

graduate 


25% 


21% 


21% 


33% 


367 


Minority non-nnllpfip 

1 v 1 1 1 1 U 1 1 1 y IIUII UUI 1 Cy C 

graduate 


28% 


19% 


21% 


31% 


133 


Others 


35% 


14% 


32% 


18% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


55% 


45% 






169 


VA/hifo fomalo aaa-aaIIoao 
Millie lollldlc HUM OUIIcyc 

graduates 






39% 


61% 


198 


Minority male non-college 
graduates 


59% 


41% 






63 


Minority female 
non-college graduates 






40% 


60% 


70 


Other 


35% 


14% 


32% 


18% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


35% 


21% 


20% 


24% 


368 


Obama 


28% 


16% 


32% 


24% 


535 


Other 




100% 






1 


Unsure / refused 


27% 


12% 


22% 


39% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


34% 


14% 


39% 


13% 


133 


Non-union household 


30% 


18% 


24% 


28% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


34% 


15% 


35% 


15% 


215 


Married 


34% 


18% 


23% 


25% 


576 


No longer married 


17% 


19% 


26% 


38% 


212 


MOMDAD PARENTS 


Dad 


82% 


18% 






160 


Mom 






65% 


35% 


170 
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RSEXEMP 


RSEXEMP RESPONDENT'S SEX / EMPLOYMENT/C 


TOTAL 


Male/ 
employed 


Male / not 
employed 


Female / 
employed 


Female /not 
employed 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


45% 


8% 


31% 


17% 


245 


Married / no children 


27% 


25% 


18% 


30% 


331 


Divorced / children 


28% 


12% 


53% 


7% 


23 


Divorced / no children 


25% 


21% 


29% 


25% 


88 


Single / children 


26% 


12% 


37% 


25% 


45 


Single / no children 


36% 


16% 


35% 


13% 


169 


Other / mixed 


7% 


19% 


17% 


58% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 






70% 


30% 


109 


Married women 






49% 


51% 


276 


No longer married 
women 






40% 


60% 


136 


Single men 


69% 


31% 






106 


Married men 


66% 


34% 






300 


No longer married men 


47% 


53% 






76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


73% 


27% 






72 


White single women 






71% 


29% 


61 


White married men 


62% 


38% 






236 


Willie IlldlllcU WUIIIcll 






48% 


52% 


230 


VviiiLc iiu luiiyei Midiiicu 

men 


42% 


58% 






54 


White no longer married 
women 






33% 


67% 


100 


utner 


34% 


14% 


31% 


21% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 






60% 


40% 


28 


Married mothers 






65% 


35% 


117 


No longer married 
mothers 






74% 


26% 


25 


Non-mothers 


37% 


21% 


19% 


24% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 






64% 


36% 


116 


Non-white mothers 






67% 


33% 


53 


Non-mothers 


37% 


21% 


19% 


24% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


43% 


17% 


15% 


25% 


54 


Middlp class 


33% 


16% 


27% 


24% 


749 


Low income 


16% 


24% 


27% 


33% 


192 


Working class 


52% 




46% 


2% 


6 


Unemployed 


17% 


39% 


8% 


37% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


43% 


17% 


15% 


25% 


54 


Middle class family 


35% 


17% 


26% 


23% 


525 


Middle class / not married 
or parent 


30% 


14% 


30% 


26% 


224 


Lower class 


17% 


24% 


28% 


32% 


200 
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RSEXEMP 


RSEXEMP RESPONDENT'S SEX / EMPLOYMENT/C 


TOTAL 


Male/ 
employed 


Male / not 
employed 


Female / 
employed 


Female /not 
employed 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


32% 


17% 


23% 


27% 


195 


Protestant 


25% 


18% 


29% 


29% 


154 


baptist 


28% 


16% 


29% 


26% 


173 


Fundamentalist / 
Pentecostal 


28% 


21 % 


24% 


27% 


167 


Other 


29% 


19% 


23% 


29% 


81 


No affiliation 


37% 


15% 


28% 


19% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


24% 


19% 


27% 


30% 


362 


At least once a month 


39% 


13% 


28% 


19% 


203 


Infrequently 


27% 


19% 


23% 


31% 


158 


Never 


14% 


31% 


17% 


38% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


29% 


19% 


23% 


29% 


92 


Active Protestant 


22% 


20% 


25% 


33% 


64 


Motive DdpilbL 


29% 


15% 


31% 


24% 


96 


Motive rUI lUdlllellldllbt / 

Pentecostal 


17% 


24% 


24% 


35% 


87 


Active Other 


19% 


12% 


41% 


29% 


22 


Non-active 


34% 


17% 


26% 


23% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Moles Haiti orto\r\ 1 
Ivldle UUIN dydlil / 

evangelicals 


59% 


41% 






154 


Ivldle I1UL cVdMycllOdl 


66% 


34% 






327 


Female born again / 
evangelicals 






52% 


48% 


205 


Female not evangelical 






50% 


50% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


27% 


18% 


25% 


30% 


259 


Non-white Evangelical 


21% 


16% 


42% 


22% 


100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


29% 


15% 


24% 


31% 


203 


Non-white conservative 

1 Mblldl lb 


28% 


14% 


28% 


29% 


55 


White non-conservative 
Christians 


19% 


29% 


28% 


24% 


JO 


Non-white 

non-conservative 

Christians 


12% 


19% 


58% 


12% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


35% 


20% 


24% 


21% 


394 


Non-gun owner HH 


27% 


16% 


28% 


28% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


28% 


17% 


31% 


23% 


399 


Unsure 


21% 


21% 


31% 


27% 


71 


Wrong track 


34% 


17% 


22% 


27% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


34% 


20% 


20% 


26% 


445 


Undecided 


37% 


8% 


30% 


25% 


98 


Democrat 


26% 


17% 


32% 


25% 


459 
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RSEXEMP 


RSEXEMP RESPONDENT'S SEX / EMPLOYMENT/C 


TOTAL 


Male/ 
employed 


Male / not 
employed 


Female / 
employed 


Female /not 
employed 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


20% 


18% 


32% 


31% 


69 


Health care costs 


28% 


16% 


33% 


23% 


74 


Gov't spending & budget 
deficit 


43% 


13% 


26% 


18% 


158 


Economy 


35% 


16% 


28% 


21% 


280 


Medicare & SS 


12% 


28% 


17% 


43% 


88 


Jobs 


26% 


21% 


27% 


26% 


151 


Other 


31% 


16% 


24% 


29% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


34% 


17% 


28% 


21% 


715 


Natl security issues 


28% 


18% 


22% 


32% 


73 


Education 


20% 


18% 


32% 


31% 


69 


Medicare / SS 


12% 


28% 


17% 


43% 


88 


Other 


27% 


13% 


20% 


41% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


26% 


17% 


32% 


25% 


532 


Unfavorable 


37% 


19% 


19% 


26% 


453 


No opinion 


13% 


10% 


44% 


34% 


18 


Never heard of 








100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


36% 


16% 


22% 


26% 


506 


Unfavorable 


25% 


18% 


33% 


23% 


439 


No opinion 


23% 


26% 


16% 


35% 


54 


Never heard of 




27% 




73% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


26% 


16% 


33% 


24% 


500 


Unsure 


33% 


8% 


15% 


44% 


19 


Disapprove 


35% 


19% 


20% 


26% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


27% 


16% 


33% 


24% 


477 


Unsure 


20% 


28% 


17% 


35% 


12 


Disapprove 


34% 


19% 


21% 


27% 


514 


RBOJA3 APPROVE 
OBAMA / FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


27% 


16% 


34% 


23% 


399 


Unsure 


24% 


25% 


28% 


23% 


39 


Disapprove 


34% 


18% 


21% 


27% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


25% 


18% 


33% 


24% 


505 


Unsure 


34% 


2% 


28% 


36% 


48 


Disapprove 


36% 


19% 


19% 


26% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


28% 


17% 


32% 


24% 


567 


Unsure 


26% 


23% 


6% 


44% 


22 


Disapprove 


34% 


18% 


20% 


27% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


35% 


18% 


21% 


26% 


503 


Obama 


25% 


18% 


32% 


25% 


472 


Both 




29% 




71% 


2 


Neither 


76% 


11% 


13% 




9 


Unsure 


32% 


10% 


31% 


27% 


17 
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RSEXEMP 


RSEXEMP RESPONDENT'S SEX / EMPLOYMENT/C 


TOTAL 


Male/ 
employed 


Male / not 
employed 


Female / 
employed 


Female /not 
employed 


HANDP5 BETTER 
HANDLE /MEDICARE 


Romney 


36% 


18% 


19% 


27% 


431 


Obama 


26% 


18% 


32% 


24% 


518 


Both 


39% 


12% 




50% 


6 


Neither 


65% 


8% 


9% 


18% 


13 


Unsure 


20% 


14% 


35% 


30% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


34% 


18% 


22% 


26% 


491 


Obama 


25% 


17% 


33% 


25% 


469 


□ nth 

tsotn 




64% 




36% 


2 


Ne ther 


83% 


8% 


9% 




13 


Unsure 


39% 


20% 


13% 


29% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


31% 


20% 


22% 


27% 


702 


Yes / watched news 
coverage 


38% 


1 1 % 


33% 


18% 


158 


No 


18% 


14% 


39% 


30% 


142 


Unsure / refused 




100% 









RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


35% 


18% 


21% 


26% 


484 


Undecided 


46% 


9% 


18% 


27% 


30 


Obama 


25% 


17% 


33% 


25% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


33% 


16% 


27% 


24% 


797 


Very likely 


21% 


23% 


23% 


32% 


167 


Somewhat likely 


24% 


18% 


33% 


25% 


29 


Already voted 


18% 


37% 


31% 


14% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


23% 


17% 


36% 


24% 


405 


Most likely 50% 


26% 


18% 


34% 


23% 


502 


Most likely 60% 


26% 


16% 


32% 


26% 


605 


Most likely 70% 


27% 


16% 


31% 


26% 


702 


100% of sample 


31% 


17% 


26% 


26% 


1003 


TOTAL 


31% 


17% 


26% 


26% 


1003 
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GENDER 


GENDER GENDER 


TOTAL 


Male 


Female 


TOTAL 


48% 


52% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


INUI II IcdbL 


49% 


51% 


200 


IVMUWuol 


49% 


51% 


174 


ith 


47% 


53% 


245 


Qni ith Pnntral 
OUUU 1 Ucl llldl 


46% 


54% 


82 


Oel llldl r Idll lb 


45% 


55% 


77 


IVIUUNldlll OldLcb 


50% 


50% 


70 


UVoct 


48% 


52% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


California 


48% 


52% 


114 


Florida 


45% 


55% 


69 


Texas 


50% 


50% 


62 


New York 


39% 


61% 


54 


Rest of country 


49% 


51% 


705 


RG2012 STATES BY 
2012 STATUS 


Rafp Rpnnhliran 


46% 


54% 


285 


Tn^-un 

1 UOO U[J 


47% 


53% 


402 


UulC L>C 1 1 1 \J\j 1 Q L 


51% 


49% 


316 


RGPOLCO POLITICO 

1 1 \Jk 1 VLvV 1 uLI 1 IvU 

BATTLEGROUND 
STATES 


POLITICO Battlenround 
States 


48% 


52% 


278 


Other states 


48% 


52% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


10% unemployment 


52% 


48% 


124 


7-9.9% unemployment 


47% 


53% 


716 


Less than 7% 
unemployment 


48% 


52% 


163 


URBAN URBAN CODE 


Rural 
nUldl 


43% 


57% 


135 


OUUUIUdll 


49% 


51% 


411 


Urban 


49% 


51% 


177 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Ivldlc / cilipiuycu 


100% 




306 


Ivldlc / nui cilipiuycu 


100% 




175 


rcllldlc/ cilipiuycu 




100% 


265 


rcllldlc / i iul ci i ipiuycu 




100% 


256 




1 £3 


59% 


41% 


126 


OU 


49% 


51% 


291 


4a-RQ 


49% 


51% 


256 


60 and older 


43% 


57% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


54% 


46% 


219 


35-44 


49% 


51% 


199 


45-64 


49% 


51% 


358 


65 or over 


41% 


59% 


218 


Unsure / refused 


22% 


78% 


10 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


52% 


48% 


417 


45-64 


49% 


51% 


358 


65 or over 


40% 


60% 


228 
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GENDER 


GENDER GENDER 


TOTAL 


Male 


Female 


□ doc Arc / ccv 
nriyo Abt / otX 


Male / under 45 


100% 




216 


Male / 45+ 


100% 




266 


Female / under 45 




100% 


202 


Female / 45+ 




100% 


320 


RRACE 

RESPONDENT'S 
RACE/C 


vvniie 


48% 


52% 


752 


Black/ African American 


42% 


58% 


120 


Hispanic / Latino 


53% 


47% 


90 


utner 


56% 


44% 


40 


utNnMOt nAOt tSY 

GENDER 


White men 


100% 




361 


White women 




100% 


391 


Black men 


100% 




51 


Black women 




100% 


70 


Hispanic men 


100% 




47 


Hispanic women 




100% 


43 


VA/UITC CCMIHDC 

VVhl 1 1 otlNIUno 


White seniors 


44% 


56% 


288 


Other 


50% 


50% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


53% 


47% 


401 


Independent 


53% 


47% 


171 


Democrat 


41% 


59% 


431 


DDADTV I ICI IAI \/nTC 

nrAn I Y UoUAL VU 1 1 

BEHAVIOR/C 


Republican 


53% 


47% 


440 


Ticket splitter 


58% 


42% 


74 


Democrat 


42% 


58% 


490 


DADTICAM DADTICAM 

rrtn I loAIN rAH I loAN 


UnJ PHD 


53% 


47% 


365 


oOTt bUr 


51% 


49% 


78 


Ticket splitter 


57% 


43% 


72 


oOTT Utlvl 


60% 


40% 


86 


nam utivi 


39% 


61% 


402 


RIDEOL 

RESPONDENT'S 
IDEOLOGY/C 


Conservative 


51% 


49% 


561 


Moderate 


65% 


35% 


66 


Liberal 


40% 


60% 


376 


RRIDEOL 

RESPONDENT'S 

IDEOLOGY/C 


Very conservative 


50% 


50% 


189 


Somewhat conservative 


51% 


49% 


372 


Moderate / liberal 


44% 


56% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


53% 


47% 


401 


InHpnpndpnt 

II IUCUCI 1 UC 1 IL 


53% 


47% 


171 


Conservative DEM 


47% 


53% 


121 


Mod / lib DEM 


39% 


61% 


310 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


39% 


61% 


318 


Mod / conservative DEM 


47% 


53% 


171 


Independent 


58% 


42% 


74 


Mod / liberal GOP 


52% 


48% 


56 


Conservative GOP 


53% 


47% 


384 
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GENDER 


GENDER GENDER 


TOTAL 


Male 


Female 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


53% 


47% 


140 


Yes 


62% 


38% 


75 


Unsure 


40% 


60% 


54 


NO 


45% 


55% 


228 


No / strongly 


47% 


53% 


506 


ntUUL' 

RESPONDENTS 
EDUCATION/C 


Less than high school 


51% 


49% 


43 


High school graduate 


44% 


56% 


207 


Some college 


47% 


53% 


250 


C^nWono nrarliintp 
^Ullcyc yidUUdLc 


50% 


50% 


503 


CFXFDI ip cpy / 

OCACUUU OCA / 

EDUCATION 


UUIIcLJc 1 1 lei 1 


100% 




367 


Non-college men 


100% 




114 


College women 




100% 


385 


Nnn-pollpnp wnmpn 




100% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


White non-college 
graduate 


46% 


54% 


367 


Minority non-college 
graduate 


47% 


53% 


133 


W LI IC 1 O 


50% 


50% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


Whitp malp nnn-pollprip 

graduates 


100% 




169 


White female non-college 
graduates 




1 00% 


198 


MinAritu itiqIq aaa-aaIIaao 
IVMllUNLy llldlc IIUMUUIIcye 

graduates 


100% 




63 


Minority female 
non-college graduates 




1 00% 


70 


Other 


50% 


50% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


56% 


44% 


368 


Obama 


44% 


56% 


535 


utner 


100% 




1 


Unsure / refused 


39% 


61% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


48% 


52% 


133 


Non-union household 


48% 


52% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


49% 


51% 


215 


Married 


52% 


48% 


576 


No longer married 


36% 


64% 


212 


MOMDAD PARENTS 


Dad 


100% 




160 


Mom 




100% 


170 
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GENDER 


GENDER GENDER 


TOTAL 


Male 


Female 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


52% 


48% 


245 


Married / no children 


52% 


48% 


331 


Divorced / children 


40% 


60% 


23 


Divorced / no children 


46% 


54% 


88 


Single /children 


38% 


62% 


45 


Single /no children 


52% 


48% 


169 


Other/ mixed 


26% 


74% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 




100% 


109 


Married women 




100% 


276 


No longer married 
women 




1 00% 


136 


Single men 


100% 




106 


Married men 


100% 




300 


INU IUiILJcI IlldlllcU lllell 


100% 




76 


MARITAL, AND RACE 


Millie alliyic lllcll 


100% 




72 


Millie blliyic WUIIIcll 




100% 


61 


Millie IlldlllcU lllcll 


100% 




236 


White married women 




100% 


230 


White no longer married 
men 


1 00% 




54 


VVIIILc IIU lUligci IlldlllcU 

women 




100% 


100 


Other 


48% 


52% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 




100% 


28 


Married mothers 




100% 


117 


No longer married 
mothers 




1 00% 


25 


Non-mothers 


58% 


42% 


833 


MUlvlnALft IVIU I litno 

BY RACE 


White mothers 




100% 


116 


Non-white mothers 




100% 


53 


Non-mothers 


58% 


42% 


833 


EC0NCLA2 
ECONOMIC CLASS 


Upper class 


60% 


40% 


54 


Middle class 


49% 


51% 


749 


Low income 


40% 


60% 


192 


Working class 


52% 


48% 


6 


Unemployed 


55% 


45% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


60% 


40% 


54 


Middle class family 


51% 


49% 


525 


Middle class / not married 
or parent 


44% 


56% 


224 


Lower class 


41% 


59% 


200 
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GENDER 


GENDER GENDER 


TOTAL 


Male 


Female 


RDENOM 

RESPONDENT'S 

RELIGION/C 


Catholic 


50% 


50% 


195 


Protestant 


42% 


58% 


154 


Baptist 


44% 


56% 


173 


Fundamentalist / 
Pentecostal 


49% 


51% 


167 


utner 


48% 


52% 


81 


No affiliation 


52% 


48% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


43% 


57% 


362 


At least once a month 


52% 


48% 


203 


Infrequently 


46% 


54% 


158 


Never 


45% 


55% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Motive Odll IUIIU 


48% 


52% 


92 


rtUllvc rlULcbLdllL 


42% 


58% 


64 


Active Baptist 


45% 


55% 


96 


Active Fundamentalist/ 
Pentecostal 


41% 


59% 


87 


AfltiiiA Other 
Motive \JU Icl 


31% 


69% 


22 


M An.Q Alii/a 


51% 


49% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Male born again / 
evangelicals 


100% 




154 


Male not evangelical 


100% 




327 


Female born again / 
evangelicals 




1 00% 


205 


Female not evangelical 




100% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evangelical 


45% 


55% 


259 


Non-white Evangelical 


37% 


63% 


100 


IDEOV AN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 

\JI II lOLIdl IO 


44% 


56% 


203 


Non-white conservative 
Christians 


42% 


58% 


55 


White non-conservative 

Oi lllbtldl lb 


48% 


52% 


JO 


Non-white 

non-conservative 

Christians 


30% 


70% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


fni in ownpr HH 

\-A UN U VV 1 1 C J 1 II 1 


55% 


45% 


394 


Non-gun owner HH 


43% 


57% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


45% 


55% 


399 


Unsure 


42% 


58% 


71 


Wrong track 


51% 


49% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


54% 


46% 


445 


Undecided 


45% 


55% 


98 


Democrat 


43% 


57% 


459 
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GENDER 


GENDER GENDER 


TOTAL 


Male 


Female 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


37% 


63% 


69 


Health care costs 


44% 


56% 


74 


Gov't spending & budget 
deficit 


56% 


44% 


158 


Economy 


51% 


49% 


280 


Medicare & oo 


40% 


60% 


88 


Jobs 


47% 


53% 


151 


Other 


47% 


53% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


51% 


49% 


715 


Natl security issues 


45% 


55% 


73 


Education 


37% 


63% 


69 


Medicare / SS 


40% 


60% 


88 


Other 


39% 


61% 


58 


nbUlU DAnAOlV 

OBAMA NAME ID/C 


Favorable 


43% 


57% 


532 


Unfavorable 


55% 


45% 


453 


No opinion 


22% 


78% 


18 


Never heard of 




100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


52% 


48% 


506 


Unfavorable 


43% 


57% 


439 


No opinion 


49% 


51% 


54 


Never heard of 


27% 


73% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


42% 


58% 


500 


Unsure 


41% 


59% 


19 


Disapprove 


54% 


46% 


484 


RB0JA1 APPROVE 
OBAMA /ECONOMY/C 


Approve 


43% 


57% 


477 


Unsure 


48% 


52% 


12 


Disapprove 


52% 


48% 


514 


RB0JA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


43% 


57% 


399 


Unsure 


49% 


51% 


39 


Disapprove 


51% 


49% 


565 


RB0JA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


43% 


57% 


505 


Unsure 


36% 


64% 


48 


Disapprove 


55% 


45% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


44% 


56% 


567 


Unsure 


50% 


50% 


22 


Disapprove 


53% 


47% 


414 


HANDP1 BETTER 
HANDLE /ECONOMY 


Romney 


52% 


48% 


503 


Obama 


43% 


57% 


472 


Both 


29% 


71% 


2 


Neither 


87% 


13% 


9 


Unsure 


42% 


58% 


17 
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GENDER 


GENDER GENDER 


TOTAL 


Male 


Female 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


54% 


46% 


431 


Obama 


43% 


57% 


518 


□ nth 

botn 


50% 


50% 


6 


Nether 


73% 


27% 


13 


Unsure 


35% 


65% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


52% 


48% 


491 


Obama 


42% 


58% 


469 


Both 


64% 


36% 


2 


Neither 


91% 


9% 


13 


Unsure 


58% 


42% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


51% 


49% 


702 


Yes / watched news 
coverage 


49% 


51% 


158 


NO 


32% 


68% 


142 


Unsure / refused 


100% 







RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


53% 


47% 


484 


Undecided 


55% 


45% 


30 


Obama 


42% 


58% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


49% 


51% 


797 


Very likely 


45% 


55% 


167 


Somewhat likely 


43% 


57% 


29 


Already voted 


55% 


45% 


10 


TURNOUT TURNOUT 
OF MOST LIKELY 
VOTERS 


Most likely 40% 


40% 


60% 


405 


Most likely 50% 


43% 


57% 


502 


Most likely 60% 


41% 


59% 


605 


Most likely 70% 


43% 


57% 


702 


100% of sample 


48% 


52% 


1003 


TOTAL 


48% 


52% 


1003 
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TURNOUT 


TURNOUT TURNOUT OF MOST LIKELY VOTERS 


TOTAL 


Most likely 
40% 


Most likely 
50% 


Most likely 
60% 


Most likely 
70% 


100% of 
sample 


TOTAL 


40% 


50% 


60% 


70% 


100% 


1003 


RG1 GEOGRAPHIC 
AREAS ONE 


Northeast 


40% 


47% 


59% 


65% 


100% 


200 


Midwest 


44% 


54% 


64% 


71% 


100% 


174 


South 


39% 


47% 


56% 


67% 


100% 


245 


South Central 


33% 


48% 


64% 


71% 


100% 


82 


Central Plains 


37% 


50% 


61% 


68% 


100% 


77 


Mountain States 


54% 


58% 


67% 


79% 


100% 


70 


West 


38% 


52% 


59% 


77% 


100% 


155 


RG2 GEOGRAPHIC 
AREAS TWO 


L/dlllUI llld 


40% 


55% 


64% 


77% 


100% 


114 


rlUNUd 


46% 


55% 


61% 


68% 


100% 


69 


Texas 


34% 


52% 


63% 


69% 


100% 


62 


Nidi a j VacI/ 


35% 


41% 


53% 


58% 


100% 


54 


Rest of country 


41% 


49% 


60% 


70% 


100% 


705 


RG201 2 STATES BY 
2012 STATUS 


Safe Republican 


39% 


48% 


60% 


70% 


100% 


285 


Toss-up 


44% 


53% 


61% 


69% 


100% 


402 


Safe Democrat 


36% 


48% 


59% 


72% 


100% 


316 


RGPOLCO POLITICO 

BATTLEGROUND 

STATES 


POLITICO Battleground 
States 


43% 


52% 


60% 


69% 


100% 


278 


Ulllcl bLdlcb 


39% 


49% 


60% 


70% 


100% 


725 


RGEMP 

UNEMPLOYMENT 
RATE BY STATE (AUG 
2012 DATA) 


IU/0 U[ Icllipiuyillclll 


38% 


53% 


63% 


75% 


100% 


124 


1 Q QO/. i inofnn Awmont 

/ y.y /o uiiciiipiuyiiicMi 


41% 


49% 


59% 


69% 


100% 


716 


1 qcc than "70/ 
Lcbb Ltldll / /o 

unemployment 


42% 


51 % 


64% 


71 % 


1 00% 


163 


URBAN URBAN CODE 


Rural 


44% 


49% 


59% 


68% 


100% 


135 


Suburban 


43% 


53% 


67% 


76% 


100% 


411 


Urban 


39% 


50% 


58% 


69% 


100% 


177 


GENDER GENDER 


Male 


34% 


45% 


52% 


62% 


100% 


481 


Female 


47% 


54% 


68% 


77% 


100% 


522 


RSEXEMP 

RESPONDENT'S SEX/ 
EMPLOYMENT/C 


Male / employed 


31% 


42% 


50% 


62% 


100% 


306 


Male / not employed 


39% 


51% 


55% 


62% 


100% 


175 


Female / employed 


55% 


63% 


73% 


82% 


100% 


265 


Female / not employed 


39% 


45% 


62% 


72% 


100% 


256 


RAGEBG AGE/C 


18-29 


8% 


16% 


24% 


40% 


100% 


126 


30-44 


39% 


51% 


59% 


70% 


100% 


291 


45-59 


52% 


58% 


73% 


77% 


100% 


256 


60 and older 


45% 


56% 


66% 


76% 


100% 


330 


RAGE RESPONDENT'S 
AGE/C 


18-34 


16% 


25% 


34% 


46% 


100% 


219 


35-44 


45% 


57% 


64% 


77% 


100% 


199 


45-64 


51% 


59% 


73% 


78% 


100% 


358 


65 or over 


44% 


55% 


64% 


75% 


100% 


218 


Unsure / refused 


12% 


37% 


42% 


54% 


100% 


10 
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POLITICO - GW Battleground 50 #13742: Weighted Tables 
October 7-11,2012 



TURNOUT 


TURNOUT TURNOUT OF MOST LIKELY VOTERS 


TOTAL 


Most likely 
40% 


Most likely 
50% 


Most likely 
60% 


Most likely 
70% 


100% of 
sample 


RAGEFL 

RESPONDENT'S 

AGE/C 


18-44 


30% 


40% 


48% 


61% 


100% 


417 


45-64 


51% 


59% 


73% 


78% 


100% 


358 


65 or over 


43% 


54% 


63% 


74% 


100% 


228 


RR96 AGE / SEX 


Male / under 45 


18% 


28% 


36% 


48% 


100% 


216 


Male / 45+ 


46% 


59% 


65% 


73% 


100% 


266 


Female / under 45 


43% 


53% 


61% 


74% 


100% 


202 


Female / 45+ 


49% 


55% 


72% 


79% 


100% 


320 


RRACE 

RESPONDENTS 
RACE/C 


White 


43% 


53% 


63% 


73% 


100% 


752 


Black / African American 


28% 


33% 


46% 


54% 


100% 


120 


Hispanic /Latino 


31% 


42% 


54% 


68% 


100% 


90 


Other 


47% 


64% 


64% 


70% 


100% 


40 


GENRACE RACE BY 
GENDER 


White men 


38% 


50% 


56% 


65% 


100% 


361 


White women 


48% 


56% 


70% 


80% 


100% 


391 


Black men 


18% 


25% 


34% 


41% 


100% 


51 


Black women 


35% 


40% 


56% 


64% 


100% 


70 


Hispanic men 


11% 


24% 


36% 


56% 


100% 


47 


Hispanic women 


52% 


62% 


73% 


82% 


100% 


43 


WHITE SENIORS 


White seniors 


46% 


57% 


67% 


77% 


100% 


288 


Other 


38% 


47% 


58% 


67% 


100% 


715 


RPARTYID PARTY 
IDENTIFICATION/C 


Republican 


46% 


58% 


68% 


76% 


100% 


401 


Independent 


27% 


39% 


48% 


60% 


100% 


171 


Democrat 


40% 


47% 


58% 


69% 


100% 


431 


RPARTY USUAL VOTE 
BEHAVIOR/C 


Republican 


46% 


59% 


68% 


75% 


100% 


440 


Ticket splitter 


22% 


30% 


43% 


53% 


100% 


74 


Democrat 


38% 


45% 


56% 


68% 


100% 


490 


PARTISAN PARTISAN 


Hard GOP 


49% 


61% 


70% 


77% 


100% 


365 


Soft GOP 


27% 


41% 


53% 


64% 


100% 


78 


Ticket splitter 


29% 


35% 


44% 


56% 


100% 


72 


Soft DEM 


29% 


38% 


49% 


56% 


100% 


86 


Hard DEM 


40% 


48% 


58% 


70% 


100% 


402 


RIDEOL 

RESPONDENTS 
IDEOLOGY/C 


Conservative 


41% 


53% 


63% 


70% 


100% 


561 


Moderate 


21% 


25% 


34% 


45% 


100% 


66 


Liberal 


42% 


50% 


61% 


74% 


100% 


376 


RRIDEOL 

RESPONDENTS 

IDEOLOGY/C 


Very conservative 


42% 


54% 


63% 


68% 


100% 


189 


Somewhat conservative 


41% 


52% 


63% 


72% 


100% 


372 


Moderate / liberal 


39% 


46% 


57% 


69% 


100% 


442 


RPTYID98 TARGET 
GROUPS 


Republican 


46% 


58% 


68% 


76% 


100% 


401 


Independent 


27% 


39% 


48% 


60% 


100% 


171 


Conservative DEM 


23% 


33% 


42% 


47% 


100% 


121 


Mod / lib DEM 


47% 


53% 


64% 


77% 


100% 


310 
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TURNOUT 


TURNOUT TURNOUT OF MOST LIKELY VOTERS 


TOTAL 


Most likely 

40% 


Most likely 
50% 


Most likely 
60% 


Most likely 
70% 


100% of 
sample 


PARIDEOL PARTY/ 
IDEOLOGY 


Liberal DEM 


45% 


52% 


63% 


77% 


100% 


318 


Mod / conservative DEM 


25% 


33% 


44% 


51% 


100% 


171 


Independent 


22% 


30% 


43% 


53% 


100% 


74 


Mod / liberal GOP 


17% 


31% 


38% 


49% 


100% 


56 


Conservative GOP 


50% 


63% 


72% 


79% 


100% 


384 


TEAMEM IDENTIFY 
WITH TEA PARTY 
MOVEMENT 


Yes / strongly 


44% 


56% 


69% 


75% 


100% 


140 


Yes 


49% 


54% 


62% 


71% 


100% 


75 


Unsure 


26% 


35% 


43% 


44% 


100% 


54 


No 


40% 


48% 


58% 


67% 


100% 


228 


No / strongly 


40% 


50% 


61% 


72% 


100% 


506 


REDUC 

RESPONDENT'S 
EDUCATION/C 


Less than high school 










100% 


43 


High school graduate 


2% 


4% 


25% 


42% 


100% 


207 


Some college 


30% 


48% 


58% 


69% 


100% 


250 


College graduate 


65% 


74% 


81% 


88% 


100% 


503 


SEXEDUC SEX/ 
EDUCATION 


College men 


43% 


59% 


66% 


76% 


100% 


367 


Mai"i.aaIIoao cnon 
NUN LUIIcyc lllcll 


1% 


3% 


7% 


18% 


100% 


114 


College women 


63% 


72% 


81% 


87% 


100% 


385 


Non-college women 


2% 


3% 


32% 


49% 


100% 


137 


SEXEDWH 

NON-COLLEGE 

GRADUATES 


Whitp nnn-pnllpnp 

V v 1 1 1 IG iiuii outiuyu 

graduate 


19% 


30% 


43% 


57% 


100% 


367 


Minority nnn-nnllpnp 

i v 1 1 1 1 u 1 1 iy i iu 1 1 ouiiuuu 

graduate 


7% 


13% 


28% 


38% 


100% 


133 


Others 


65% 


74% 


81% 


88% 


100% 


503 


SEXEDWG 
NON-COLLEGE 
GRADUATES BY 
GENDER 


White male non-college 
graduates 


9% 


24% 


29% 


44% 


100% 


169 


\A/hita farvnalii aaa-aaIIoao 
Millie Icfllalc MUM OUIIcyc 

graduates 


28% 


35% 


55% 


68% 


1 00% 


198 


Minority male non-college 
graduates 


1% 


8% 


16% 


21% 


100% 


63 


Minority female 
non-college graduates 


12% 


18% 


39% 


52% 


1 00% 


70 


Other 


65% 


74% 


81% 


88% 


100% 


503 


WILLWIN WHO WILL 
WIN 


Romney 


45% 


58% 


67% 


78% 


100% 


368 


Obama 


38% 


46% 


57% 


66% 


100% 


535 


Other 


100% 


100% 


100% 


100% 


100% 


1 


Unsure / refused 


37% 


41% 


52% 


61% 


100% 


99 


RUNION MEMBER OF 
LABOR UNION/C 


Union household 


46% 


53% 


62% 


73% 


1 00% 


133 


Non-union household 


40% 


50% 


60% 


70% 


100% 


870 


RMARITAL MARITAL 
STATUS/C 


Single 


27% 


34% 


40% 


55% 


100% 


215 


Married 


45% 


56% 


67% 


75% 


100% 


576 


No longer married 


42% 


51% 


62% 


71% 


100% 


212 


MOMDAD PARENTS 


Dad 


32% 


44% 


50% 


58% 


100% 


160 


Mom 


46% 


57% 


69% 


80% 


100% 


170 
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TURNOUT 


TURNOUT TURNOUT OF MOST LIKELY VOTERS 


TOTAL 


Most likely 
40% 


Most likely 
50% 


Most likely 
60% 


Most likely 
70% 


100% of 
sample 


BUNDY MARITAL 
STATUS /CHILDREN 


Married / children 


41% 


55% 


65% 


73% 


100% 


245 


Married / no children 


47% 


56% 


69% 


77% 


100% 


331 


Divorced / children 


57% 


62% 


71% 


76% 


100% 


23 


Divorced / no children 


45% 


57% 


72% 


79% 


100% 


88 


Single / children 


27% 


30% 


39% 


52% 


100% 


45 


Single / no children 


27% 


35% 


41% 


56% 


100% 


169 


Other / mixed 


37% 


42% 


52% 


63% 


100% 


100 


GENMAR1 GENDER 
AND MARITAL 


Single women 


43% 


48% 


54% 


66% 


100% 


109 


Married women 


48% 


57% 


74% 


83% 


100% 


276 


No longer married 
women 


47% 


55% 


66% 


76% 


1 00% 


136 


Single men 


11% 


20% 


26% 


44% 


100% 


106 


Married men 


42% 


55% 


61% 


69% 


100% 


300 


No longer married men 


34% 


44% 


55% 


62% 


100% 


76 


GENMAR2 GENDER, 
MARITAL, AND RACE 


White single men 


15% 


23% 


30% 


46% 


100% 


72 


White single women 


51% 


55% 


61% 


75% 


100% 


61 


White married men 


44% 


58% 


63% 


71% 


100% 


236 


Willie IlldlllcU WUINcIt 


48% 


57% 


73% 


82% 


100% 


230 


Millie iiu luiiyei iiidiiicu 

men 


39% 


50% 


59% 


65% 


1 00% 


54 


White no longer married 
women 


47% 


54% 


67% 


78% 


100% 


100 


utner 


32% 


41% 


52% 


62% 


100% 


251 


MOMMAR MOTHERS 
BY MARITAL STATUS 


Single mothers 


44% 


44% 


55% 


68% 


100% 


28 


Married mothers 


44% 


58% 


73% 


83% 


100% 


117 


No longer married 
mothers 


60% 


70% 


70% 


80% 


1 00% 


25 


Non-mothers 


39% 


49% 


58% 


68% 


100% 


833 


MOMRACE MOTHERS 
BY RACE 


White mothers 


49% 


61% 


71% 


84% 


100% 


116 


Non-white mothers 


40% 


50% 


65% 


71% 


100% 


53 


Non-mothers 


39% 


49% 


58% 


68% 


100% 


833 


ECONCLA2 
ECONOMIC CLASS 


Upper class 


57% 


63% 


72% 


75% 


100% 


54 


Middlp class 


43% 


54% 


63% 


73% 


100% 


749 


Low income 


25% 


34% 


47% 


57% 


100% 


192 


Working class 


10% 


10% 


30% 


38% 


100% 


6 


Unemployed 


53% 


53% 


53% 


53% 


100% 


3 


FAMCLASS 
ECONOMIC CLASS 
AND FAMILY STATUS 


Upper class 


57% 


63% 


72% 


75% 


100% 


54 


Middle class family 


46% 


58% 


68% 


77% 


100% 


525 


Middle class / not married 
or parent 


36% 


44% 


53% 


66% 


100% 


224 


Lower class 


25% 


33% 


46% 


56% 


100% 


200 
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TURNOUT 


TURNOUT TURNOUT OF MOST LIKELY VOTERS 


TOTAL 


Most likely 
40% 


Most likely 
50% 


Most likely 
60% 


Most likely 
70% 


100% of 
sample 


RDENOM 

RESPONDENT'S 

RELIGION/C 


L/citnoiic 


43% 


52% 


66% 


74% 


100% 


195 


Protestant 


42% 


54% 


62% 


75% 


100% 


154 


baptist 


34% 


43% 


55% 


60% 


100% 


173 


Fundamentalist / 
Pentecostal 


40% 


50% 


59% 


70% 


1 00% 


167 


Other 


44% 


54% 


64% 


72% 


100% 


81 


No affiliation 


41% 


50% 


58% 


70% 


100% 


233 


RDENOMFR HOW 
OFTEN DO YOU 
ATTEND CHURCH/C 


At least once a week 


41% 


54% 


62% 


70% 


100% 


362 


At least once a month 


44% 


52% 


63% 


74% 


100% 


203 


Infrequently 


36% 


42% 


57% 


68% 


100% 


158 


Never 


27% 


35% 


38% 


44% 


100% 


23 


CHURCH2 RELIGIOUS 
FOCUS 


Active Catholic 


44% 


57% 


66% 


76% 


100% 


92 


Active Protestant 


44% 


60% 


70% 


80% 


100% 


64 


Motive DdpilM 


38% 


48% 


56% 


59% 


100% 


96 


Motive rUI lUcllllcMldllol / 

Pentecostal 


40% 


52% 


60% 


69% 


1 00% 


87 


Active Other 


40% 


53% 


58% 


66% 


100% 


22 


Non-active 


40% 


48% 


59% 


70% 


100% 


642 


SEXBORN GENDER 
AND BORN AGAIN 


Molo Haiti ono\r\ 1 
IVIdle UUII1 dydlll / 

evangelicals 


30% 


42% 


46% 


56% 


100% 


154 


IVIdle IIUl cvdMycllLdl 


35% 


47% 


55% 


65% 


100% 


327 


Female born again / 
evangelicals 


46% 


51% 


64% 


70% 


1 00% 


205 


Female not evangelical 


47% 


56% 


70% 


82% 


100% 


316 


RACEVANG RACE/ 
EVANGELICAL 


White Evanqelical 


40% 


49% 


57% 


67% 


100% 


259 


Non-white Evangelical 


38% 


45% 


54% 


58% 


100% 


100 


IDEOVAN IDEOLOGY/ 

EVANGELICAL 

CHRISTIANS 


White conservative 
Christians 


46% 


55% 


64% 


72% 


100% 


203 


Non-white conservative 

\j] ll lolldl lb 


32% 


42% 


51% 


55% 


100% 


55 


White non-conservative 
Christians 


17% 


25% 


32% 


47% 


100% 


JO 


Non-white 

non-conservative 

Christians 


45% 


49% 


56% 


60% 


100% 


46 


RGUNOWN GUN 
OWNER IN 
HOUSEHOLD/C 


Gun owner HH 


43% 


54% 


63% 


73% 


100% 


394 


Non-gun owner HH 


39% 


47% 


58% 


68% 


1 00% 


609 


RDIRECT DIRECTION 
THINGS IN COUNTRY 
ARE GOING/C 


Right direction 


42% 


50% 


60% 


71% 


100% 


399 


Unsure 


29% 


38% 


44% 


57% 


100% 


71 


Wrong track 


41% 


52% 


63% 


71% 


100% 


532 


RGENCONG GENERIC 

CONGRESSIONAL 

BALLOT/C 


Republican 


45% 


57% 


67% 


77% 


100% 


445 


Undecided 


21% 


26% 


37% 


48% 


100% 


98 


Democrat 


40% 


48% 


58% 


68% 


100% 


459 
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TURNOUT 


TURNOUT TURNOUT OF MOST LIKELY VOTERS 


TOTAL 


Most likely 
40% 


Most likely 
50% 


Most likely 
60% 


Most likely 
70% 


100% of 
sample 


RMII1 MOST 
IMPORTANT ISSUE/C 


Education 


42% 


50% 


55% 


73% 


100% 


69 


Health care costs 


41% 


49% 


60% 


69% 


100% 


74 


Gov't spending & budget 
deficit 


49% 


59% 


70% 


73% 


1 00% 


158 


Economy 


43% 


54% 


65% 


76% 


100% 


280 


Medicare & SS 


37% 


48% 


59% 


67% 


100% 


88 


Jobs 


38% 


46% 


59% 


70% 


100% 


151 


Other 


31% 


41% 


49% 


60% 


100% 


183 


RRMII1 MOST 
IMPORTANT ISSUE/C 


Pocketbook issues 


42% 


52% 


63% 


72% 


100% 


715 


Natl security issues 


30% 


40% 


51% 


59% 


100% 


73 


Education 


42% 


50% 


55% 


73% 


100% 


69 


Medicare / SS 


37% 


48% 


59% 


67% 


100% 


88 


Other 


34% 


47% 


50% 


63% 


100% 


58 


RBOID BARACK 
OBAMA NAME ID/C 


Favorable 


39% 


46% 


56% 


66% 


100% 


532 


Unfavorable 


43% 


56% 


66% 


75% 


100% 


453 


No opinion 


12% 


29% 


29% 


37% 


100% 


18 


Never heard of 










100% 


1 


RMRID MITT ROMNEY 
NAME ID/C 


Favorable 


42% 


54% 


65% 


75% 


100% 


506 


Unfavorable 


42% 


49% 


59% 


69% 


100% 


439 


No opinion 


14% 


22% 


24% 


33% 


100% 


54 


Never heard of 




14% 


14% 


14% 


100% 


3 


RBHOJA BARACK 
OBAMA JOB 
APPROVAL/C 


Approve 


39% 


46% 


56% 


66% 


100% 


500 


Unsure 


6% 


12% 


31% 


49% 


100% 


19 


Disapprove 


43% 


56% 


66% 


75% 


100% 


484 


RBOJA1 APPROVE 
OBAMA / ECONOMY/C 


Approve 


38% 


46% 


56% 


68% 


100% 


477 


Unsure 


6% 


20% 


20% 


20% 


100% 


12 


Disapprove 


43% 


55% 


66% 


73% 


100% 


514 


RBOJA3 APPROVE 
OBAMA /FEDERAL 
BUDGETS 
SPENDING/C 


Approve 


43% 


51% 


60% 


71% 


100% 


399 


Unsure 


31% 


51% 


51% 


59% 


100% 


39 


Disapprove 


39% 


50% 


61% 


70% 


100% 


565 


RBOJA5 APPROVE 
OBAMA /MEDICARE/C 


Approve 


40% 


48% 


59% 


69% 


100% 


505 


Unsure 


10% 


21% 


35% 


51% 


100% 


48 


Disapprove 


44% 


55% 


65% 


73% 


100% 


450 


RBOJA6 APPROVE 
OBAMA /STANDING 
UP FOR THE MIDDLE 
CLASS/C 


Approve 


38% 


46% 


56% 


68% 


100% 


567 


Unsure 


13% 


34% 


39% 


48% 


1 00% 


22 


Disapprove 


45% 


56% 


67% 


74% 


100% 


414 


HANDP1 BETTER 
HANDLE / ECONOMY 


Romney 


42% 


54% 


65% 


74% 


100% 


503 


Obama 


40% 


48% 


58% 


69% 


100% 


472 


Both 


29% 


29% 


29% 


66% 


100% 


2 


Neither 










100% 


9 


Unsure 


4% 


4% 


10% 


10% 


100% 


17 
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TURNOUT 


TURNOUT TURNOUT OF MOST LIKELY VOTERS 


TOTAL 


Most likely 
40% 


Most likely 
50% 


Most likely 
60% 


Most likely 
70% 


100% of 
sample 


HANDP5 BETTER 
HANDLE / MEDICARE 


Romney 


44% 


56% 


66% 


75% 


100% 


431 


Obama 


39% 


48% 


58% 


67% 


100% 


518 


Both 


61% 


61% 


100% 


100% 


100% 


6 


Neither 






9% 


17% 


100% 


13 


Unsure 


20% 


26% 


33% 


59% 


100% 


35 


HANDP7 BETTER 
HANDLE /JOBS 


Romney 


43% 


55% 


66% 


75% 


100% 


491 


Obama 


40% 


47% 


57% 


68% 


100% 


469 


□ nth 

tsotn 








36% 


100% 


2 


Nether 


25% 


25% 


25% 


32% 


100% 


13 


Unsure 


16% 


24% 


26% 


26% 


100% 


28 


DEBVW WATCHED 
DEBATE OR 
COVERAGE ABOUT 
DEBATE 


Yes / watched debate 


44% 


54% 


66% 


75% 


100% 


702 


Yes / watched news 
coverage 


35% 


49% 


51 % 


64% 


1 00% 


158 


No 


29% 


32% 


44% 


49% 


100% 


142 


Unsure / refused 




100% 


100% 


100% 


100% 





RROBAL 

PRESIDENTIAL 

BALLOT/C 


Romney 


44% 


57% 


67% 


77% 


100% 


484 


Undecided 










1 00% 


30 


Obama 


39% 


47% 


57% 


68% 


100% 


490 


UPELECT LIKELIHOOD 
OF VOTING IN 
UPCOMING ELECTION 


Extremely likely 


49% 


60% 


70% 


79% 


100% 


797 


Very likely 


3% 


10% 


23% 


37% 


100% 


167 


Somewhat likely 










100% 


29 


Already voted 


100% 


100% 


100% 


100% 


100% 


10 


TOTAL 


40% 


50% 


60% 


70% 


100% 


1003 



